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Kypc 1 Kypc 2
- - - ®DopMbl NpoM. aTT. 3.e. MToro akapa.4acos Cemect | Cemect | Cemect | Cemect
p1l p2 p3 p4
Cunrars 8 NHpekc HaumeHoBaHue diza 3auet 3auer c| Skcnep dakT SKcnep ro Kor. Aya. CcP KorT Mp. 3.e. 3.e. 3.e. 3.e.
nnaxHe MEH oLl THoe THoe njaHy pab. posib noaror
Bbnok 1.Aucumnnuubl (Moaynmn) 63 63 2268 2268 666 666 1368 234 15 27 17 4
O6s13aTenbHas 4acTb 18 18 648 648 180 180 414 54 7 8 3
+ b51.0.01 Managerial Economics (YnpasneHyeckasi 3KOHOMMKA) 1 3 3 108 108 30 30 78 3
Theory and Methodology of Socio-Economic Research
for Tourism and Recreational Activities (Teopus 1
+ B51.0.02 METOA0/0rns COoLMabHO-3KOHOMUYECKNX 1 2 2 72 72 20 20 52 2
MCCNEeaoBaHuii TYPUCTCKO-peKpeaLOHHOM
LEATeNIbHOCTY) :
+ 51.0.03 Global Trends Analysis of the Future (AHanus 2 2 2 7 7 20 20 52 2
rnobanbHblx TpeHAoB byayuiero)
Tourism Industry Insitutional Analysis and Intercultural
+ B51.0.04 Interaction (MHCTUTYUMOHANbHbIV aHanu3 1 2 2 72 72 20 20 52 2
TYPUHAYCTPUM U MEXKYNIbTYPHOE B3aMMOAEWCTBHE)
+ 51.0.05 Policies in Cultural Heritage Preserv?tlon (Monutuka 3 3 3 108 108 30 30 60 18 3
COXPaHEHUs KyJIbTYPHbIX LIEHHOCTEN)
Workshop "Technologies for Organizing Tourism
+ B51.0.06 Business" ([pakTMKyM Mo TEXHONOrMSM OpraHu3auum 2 2 2 72 72 20 20 52 2
TYDPUCTCKOW AesTeNbHOCTH)
+ 51.0.07 Open systems technologies in the tourism industry 2 2 2 7 7 20 20 34 18 2
(TexHonormm oTKpbITbIX CUCTEM B MHAYCTPUM Typu3Ma)
Marketing and branding for tourism and recreational
+ 51.0.08 areas (MapKeTuHr 1 6peHAVHT TYpUCTCKO- 2 2 2 72 72 20 20 34 18 2
peKpeauUnoHHbIX TEPPUTOPHiA)
YacTtb, popMupyemMasi yuacTHMKaMu 06pa3oBaTesibHbIX OTHOLLUEHU 45 45 1620 1620 486 486 954 180 8 19 14 4
Spatial planning and organization of tourism systems
+ B51.B.01 (MpocTpaHCTBEHHOE NNAaHUPOBAHNE TYPUCTCKMX 2 1 6 6 216 216 60 60 138 18 3 3
cucTem)
International tourism quality management systems
+ B1.B.02 (MexayHapogaHble cUCTeMbI YNpaBieHns Ka4eCcTBOM 2 3 3 108 108 30 30 60 18 3
Typusma)
+ 51.8.03 Marketing Resvearch (MpakTka MapKeTUHIOBbIX 3 2 2 7 7 20 20 34 18 2
nccnefoBaHni)
+ 51.8.04 Tourism and the digital economy (Typu3m u uncdposas 1 2 2 7 7 20 20 34 18 2
3KOHOMMKa)
Sustainable Tourism Development Management System
+ B1.B.05 (CvcTeMa ynpaBrieHMsi YCTOMUMBBIM pasBUTMEM 4 2 2 72 72 20 20 52 2
Typ13mMa)
+ 51.B.06 Cultural & Heritage Tourist Centers (Typuctuyeckue 3 2 ) 7 7 20 20 5 )
LIeHTpbl M0 06bEKTaM Ky/bTypHOr0O Hacneams)
+ 51.B.07 Musevum resource management (YnpaeneHuve 3 2 2 7 72 20 20 34 18 2
My3€elHbIMU pecypcamu)
Tour Development for cultural sites and destinations
+ b51.B.08 (PaspaboTka TypoB KyNbTYpHbIX 06HLEKTOB U
[ECTUHALMWI)
International tourism advertising, design and
+ b1.B.09 promotional materials (PeknamHas gestTenbHOCTb B 2 2 2 72 72 20 20 52 2
MEeXAYHapOAHOM Typusme)




Research seminar "Open Tourism" (Hay4Ho-

+ b1.B.10 o " o " 4 23 6 6 216 216 60 60 138 18 2
nccnefoBaTenbCkuiA ceMuHap "OTKpbITbIA Typu3m™)
+ b1.B.[43.01 Elective subjects 123 9 9 324 324 126 126 144 54
+  |s1Bp.01.0y [SeCONd foreign language (European) (Bropoi 123 9 9 324 | 324 126 126 144 54
MHOCTPaHHbIN 5i3blk (EBponenckuii))
- B1.8.13.01.02 |>6cond foreign language (Oriental) (Bropoi 123 9 9 324 324 126 126 144 54
MHOCTPaHHbIN 5i3bIK (BOCTOUHBIN))
+ 51.B.13.02 Elective Subjects 2 2 2 72 72 20 20 52
+ 51.B./13.02.01 Business negotiation strategies (CtpaTterum aenosbix 2 2 2 7 7 20 20 52
neperoBopos)
Strategic leadership and creative technologies
- B51.B.13.02.02 |(CrpaTernyeckoe nMaepcTeo U KpeaTuBHble 2 2 2 72 72 20 20 52
TEXHOJIOTUK)
+ 61.B.A3.03 Elective subjects 2 2 2 72 72 20 20 52
+ 51.B./13.03.01 Contract theory and labor market (Teopusi KOHTpakTOB 2 2 2 7 7 20 20 52
1 PbIHOK TpyAaa)
) 51.B./13.03.02 Human resources development (Pa3sutue kagpoBbix 2 2 2 7 7 20 20 52
pecypcos)
+ b1.B.03.04 Elective subjects 2 2 2 72 72 20 20 34 18
Tourist potential of cultural sites and destinations
+ b51.B.[3.04.01 |(TypuCTCKuiA NOTEHLMAN KY/bTYPHBIX O6BEKTOB U 2 2 2 72 72 20 20 34 18
[ECTUHALMWA)
) 51.B.013.04.02 Tourism trends and policy priorities (TypucTckuii pbIHOK 2 2 2 72 7 20 20 34 18
1 MOMMTUKA rocyapcTea)
+ 51.B.A3.05 Elective subjects 3 3 3 108 108 30 30 78
Investment and innovation project management of
+ B51.B.43.05.01 |tourism (YnpaBneHne MHBECTULIMOHHBIMU U 3 3 3 108 108 30 30 78
VHHOBALIMOHHbLIMW MPOEKTaMun B Typusme)
_ 51.B.013.05.02 Project management in the tourism industry 3 3 3 108 108 30 30 78
(¥YnpaBneHue npoekTamu B TYPUHAYCTPUM)
Bnok 2.MpakTuka 42 42 1512 1512 56 1456 1512 15
O6s13aTenbHas 4yacTb 36 36 1296 1296 48 1248 1296 9
Organizational and managerial practical training
+ B2.0.01(M) Mpown3BoacTBeHHas npakTuka (OpraHu3aunoHHO- 234 27 27 972 972 36 936 972 9
ynpaBneH4eckas MpakTuka)
+ 52.0.02(Y) Introductory practical training YuebHasi npaktuka 1 9 9 324 324 12 312 324
(O3HakoMuWTeNbHas NPaKTUKa)
YacTtb, hopMupyemMasl yuactTHMkaMu o6pasoBaTesibHbIX OTHOLUEHU 6 6 216 216 8 208 216 6
+ 52.8.01() Pre-graduate practical training MNpon3BoacTBeHHas 4 6 6 216 216 8 208 216 6
npaktuka (MpeaavnnomMHas npakTuka)
Bnok 3.focyaapcTBeHHas UTOrosasi aTrecrauus 9 9 324 324 16 308 9
+ B3.01 State exam preparation program (MogroToska k caaye 3 3 108 108 05 107.5 3
1 claya rocyapcTBEHHOrO 3K3aMeHa)
Performance and defence of the final qualification
+ B3.02 research (BbinosHeHWe 1 3alumTa BbIMyCKHOM 6 6 216 216 15.5 200.5 6
KBanMbUKaLMOHHON PaboThl)
OTA.PakynbTaTUBHbIE ANCLUNJINHDI 8 8 288 288 80 80 208
+ oTA.01 MpaBoBas 6e30nacHOCTb B MH(POPMALMOHHOM 2 2 2 7 72 20 20 52
NpoCTpaHCTBe
. OTA.02 BusyanbHas kynbtypa XX — XXI BB.: NOAXoAbl 1 2 2 2 7 7 20 20 52
MHTepnpeTaumu
+ oTA.03 CoBpeMeHHble TpeHAbl 3KOHOMUKK noTpebneHus 2 2 2 72 72 20 20 52




®TA.04

CoumanbHoe npeanpuHUMaTeNnbLCTBO U I'IpOEKTHbIVI
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