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AHHOTAUMM JUCHUILIAH 00Pa30BaTEeILHOM MPOrPaMMbl BhICLIET0 00pa3oBaHUs
1o HanpasBJeHu0 noaAroroBku 43.04.02 - Typusm,
HanpasJieHHOCTh (nmpo¢puiib) «Cultural Heritage Management and Sustainable Tourism»

«CoxpaHeHHe KyJbTYPHOI'O HAC/IeIUs U YCTOMYUBBINA TYPH3M»

Managerial Economics (YnpasieH4eckasi JKOHOMHKA)

OvcumnanHa  (Mogynb) peanusyerca Ha  ¢daKyabTeTe BOCTOKOBEAEHMA W COLMAbHO-
KOMMYHMKaTUBHbIX HayK Kadeapoi o06LecTBEHHbIX CBA3EM, TYPU3Ma U roCTENPUNMCTBA.

Lenb avcumnauHbl - cGopMMPOBaThL Y CTYAEHTOB Marucrpatypbl KOMMETEHLMM, NO3BOAAIOLLME
pa3pabaTtbiBaTb W MpPUHMMATb OOOCHOBAHHbIE YMNpPaBNEHYECKME pPELIeHUA C  WUCMO/Nb30BaHUEM

COBpPEMEHHOIO MHCTPYMEHTAPUA U aHAZTUTUYECKOIo annapaTta nccaneaoBaHna aIKOHOMUYECKUX ABNEHNN B
9KOHOMMUKE OT/IOXKEHHOTIO Cnpoca

3a4a4un ANCUUNANHDI:

1) CI'IOC06CTBOBaTb OCO3HaAHUKO TEXHOﬂOI'Mf/'I n3ImMmeHeHunAa Mo,u,eneﬁ noseaeHnA TyYpUCTCKUX
drpm;

2) NOBbLICUTb YPOBEHb OCBEAOMAEHHOCTM OTHOCWUTENIBHO LIEHOBbLIX MOJIMTUK B pPaMKax
KOHKYPEHTHbIX CTpaTeruni;

3) NMO3HAaKOMUTb C NPO6JAEeMaTMKON MPAaBUTENbCTBEHHOrO BMeELLATeNbCTBA B CTPYKTYpY
peryaMpoBaHuA pbiHKa.

B pe3synbTaTe 0CBOEHMA ANCUMNAMHBI (MOOYs15) 0ByYatoWMNCA SOMKEH:

3HaTb: OCHOBbl MPOBEAEHUA CUCTEMHOIO aHanu3a ANA AEKOMNO3UUMKM 33a4ady B NpodecCcMOoHasbHOWM
[eATENbHOCTU, UCTOUYHUKM MHPOPMAULUKN ANA pPeLueHUs MOCTaBfIeHHbIX 3aZady B npodeccroHanbHOM
OEeATeNbHOCTN, OCHOBbI BbIPAabOTKM MpPeaNoXKeHUA U peleHuid gas MOCTaB/JEHHbIX 33aJay B 4acTu
coyeTaHMA PU3NYECKOM U YMCTBEHHOW HarpysKkM,

YmeTb: NpPOBOAWTbL aHa/AM3 MOCTaB/IeHHbIX 3a/lady, a TaKXKe pasfenatb MX Ha noAsafauu,
NAEHTUGULMPOBATL KAaYeCTBO NPMBIEKAEMOrO A1 UCMNOb30BaHUA MaTepuana, ero BepuduKkaymio,

BnageTtb: HaBblkaMW CUCTEMHOIO CTPATErMYyeckoro MbIlWIeHUs B pamKax paboT Hag NocTaB/ieHHbIMM
3afia4amu, HaBblKaMM peLleHMA NOCTaBAEHHbIX 33434 B YCNOBMAX Ka4eCTBa U KOIMYECTBA IMMUPUYECKOTO
MaTepuana Ans peweHus NocTaBaeHHbIX NpodeccMoHabHbIX 33434 NPodecCMOHaNbHOW AeATENbHOCTH,
HaBblKamMM NPOBEAEHMA OLEHKN BAPUAHTOB peLleHns 33434 € No3nLMM AOCTOMHCTB U HELOCTaTKOB.



Mo aucumnanHe (Modys0) NpeaycMoTPeHa NPOMENKYToYHanA aTTecTaumna B dpopme 3a4éma c
oueHkol

O6wan TPYA0EMKOCTb 0CBOEHUA ANCLUNAUHBI (MOOYs14) cCOCTaBNAET 3 3a4eTHble eANUHULbI.

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to develop competencies among master's students that allow them
to develop and make informed management decisions using modern tools and analytical apparatus for
studying economic phenomena in the economy of deferred demand

Objectives of the discipline:

1) promote awareness of technologies for changing behavior patterns of tourism firms;
2) increase awareness of pricing policies as part of competitive strategies;

3) introduce the issues of government intervention in the structure of market regulation.
As a result of mastering the discipline (module), the student must:

Know: the basics of conducting system analysis for the decomposition of tasks in professional
activities, sources of information for solving assigned tasks in professional activities, the basics of
developing proposals and solutions for assigned tasks in terms of the combination of physical and mental
stress,

Be able to: analyze the assigned tasks, as well as divide them into subtasks, identify the quality of
the material used for use, its verification,

Possess: the skills of systemic strategic thinking within the framework of working on assigned tasks,
the skills of solving assigned problems in conditions of quality and quantity of empirical material to solve
the assigned professional tasks of professional activity, the skills of assessing options for solving problems
from the standpoint of advantages and disadvantages.

The discipline (module) provides for intermediate certification in the form of a test with assessment

The total labor intensity of mastering the discipline (module) is 3 credit units.

Theory and Methodology of Socio-Economic Research for Tourism and Recreational
Activities (Teopusi 1 MeTO10/10THSI COLMATBHO-)KOHOMUYECKHX HCCIeT0BAHUI TYPHCTCKO-
peKpeanoOHHON AesiTeJIbHOCTH)

OuncumnnvHa «Teopus n MeToA0N0TMNA COLMANBHO-IKOHOMMUYECKUX UCCNeA0BAHNMN TYPUCTCKO-
peKpeaLMoHHOM AeATeIbHOCTUY» peanusyeTca Ha haKysbmeme 80CmMoKosedeHus U CoyUanbHo-
KOMMYHUKaMUBHbIX HaYK Kagedpol Kyaemypbl MUpa u 0emMoKpamuu.



Lenb aucumnanHel - GopmupoBaHme y 0bydaembix KOMNETEHLMI, NO3BOAIOLWMX UM, MOHUMATb U FyHOoKo
OCMbIC/INBATb OCHOBHbIE MOJIOKEHUSA METOAOJIOrMM Hay4yHOro WMCCNef0BaHUA C LEeNblo paclMpeHus
WHTENNIeKTYa/IbHOTO NOTeHuUMana, GoOpMUPOBAHUA HAyYYHOrO MWMPOBO33PEHUA U METOA0/I0rMYECKOM
KyNbTypbl. A TaK e pa3BUTb NPeaCcTaBAeHMA O NPUHLMNAX U MeTOAAX UCCIef0BAHUA NMPUMEHUTENIBHO K
npeameTHolM 061acTn MarMcTepcKom Nporpammbl.

3a4auun ANCUUNANHDI:

e BBECTM MNOHATMWHbLIA  annapaT Hay4YHO-UCC/NeLOBaTENbCKOM  AeATenbHOCTW,  AaTtb
npeacrasneHne 06 OCHOBHbIX NOHATUAX METOAOJIONMN HayYHOro nccnenoBaHus, popmax u
MeToZax HayyHoOro mMO3HaHMUA, MNpUMHUMNAX OpPraHusaumMm Hay4yHO-UCCnenoBaTeIbCKolM
LeATeNbHOCTY;

® 03HAaKOMMUTb C XapPaKTEPUCTUKAMWU U 3HAYUMbIMM MPU3HAKAMMU HAYYHbIX TEKCTOB PaA3HbIX
TMnoB (aHHOTauwus, pedepart, peueHsua, AoKNa4, Te3UChl, CTaTbs U Np.);

e chopmMMpPOBaTb OCHOBY HaYYHO METOA0N0MMYECKOM KYNbTYpbl;

® 3a/10}KUTb OCHOBbl ANS OCYL,ECTB/IEHUA YCTHOMO M MNWUCbMEHHOIO0 aHanM3a SBAEHUN,
NPOL,ECCOB M CUTYyaLMiM, BOSHUKAIOLMX B MPAKTUKE TYPUCTCKOMN AeATeNbHOCTMH.

e chbopmMMpoBaTb YMEHUSA WUCMNONAb30BATb MOJYYEHHble 3HAHWA O METOAONIOMMU U MeTodax
OpraHu3aLmMmn Hay4yHoro nccieloBaHus B cBoel yuebHo-NpodeccMoHanbHON AeATeNbHOCTY;

03HAaKOMWTb C METOAMKOM M TEXHONOTMEN HanucaHMa, 0GOPMIEHNSA U 3aLMUTbl MarMcTepCcKom
AuccepTaunm B COOTBETCTBMM C HOPMaMM CTUAS U TPeEOOBaHMAMM K coaepKaHuto gaHHoro suga HUP

OncumnnmHa (Modysb) HanpasieHa Ha GopMUpPOBaHUNE CeayIoWUX KOMMEeTeHLUMIA:

YK-1 CnocobeH ocywecmsname Kpumuveckuli aHanu3 npobsaemHsix cumyayuli Ha 0CHoge cucmeMHOo20
noodxoda, sbipabamelisame cmpamezuto delicmauli

YK-1.1 AHanu3upyem 3a0auy, 8bidenss ee 6a3osbie cocmasasiowjue, ocyuecmansem 0eKoMno3uyuo
3a0a4u

YK-1.2 Haxo0um u Kpumu4ecKku aHanusupyem uHgopmayuro, Heobxooumyro 045 peweHus
rnocmasneHHol 3a0a4yu

YK-1.4 TpamomHo, 102U4HO, apeyMeHmMupoB8aHHO hopmupyem cobcmeeHHble CyHOeHUS U OUeHKU

YK-3 CnocobeH opaaHu308618amMb U pyKosooums pabomoli KoMaHObI, 8bipabameoieas KOMAHOHYHO
cmpameauto 0718 0ocmuxceHus rnocmassaeHHol yenu

YK-3.3 AHanusupyem 803MOXcHble Nocsaedcmaeus AUYHbIx Aelicmesuli 8 coyuanbHOM 83aumodelicmsuu u
KomaHOHoOU pabome, u cmpoum npodyKkmusHoe 83aumodelicmaue ¢ y4emom 3mozo

Of1K-7 CnocobeH ocywecmename rnedazoauyeckyro 0esmesnbHOCMb 10 OCHOBHbIM MPOEHECCUOHANbHbIM
06pa3o08amesbHbLIM NPO2PAMMAM U O0MOAHUMEAbHBIM NMPOGECCUOHAAbHLIM MPO2PAMMAM

OfK-7.1 Ocyuwecmensaem nedazozuveckyto 0esmesnbHOCMb o0 OCHOBHbIM 06pa308amMenbHbIM
npoepammam bakanaspuama u 00noaHUMeEIbHbIM NPOogeccUOHAsIbHbIM PO2PaAMMAM,
OpUEHMUPOBAHHbLIM HA M0020MOBKY Kadpos 018 UHOYyCmpuu mypusma

OIl1K-7.2 Bbibupaem ¢hopmobl U MemoOosi M0020mMOBKU K MposedeHUo 3aHAMUL No 0CHOBHbIM
npogheccuoHanbHbIM NPO2PAMMAM U O0MOMAHUMENbHbLIM MPOGHECCUOHANbHBIM MPOo2PaAMMAM



Ol1K-7.3 laaHupyem pe3yabmamel 06yYeHuUs, Mpos8ooum mexyuwuli KoOHmposs 3HaHUl u
MPOMENCYMOYHYIO ammecmauuto no OUCYUnIUHam

B pe3synbTaTe 0CBOEHMA AUCUMNANHBI (MOAYNA) 06YYatOWMINCA AONKEH:

3HaTb: MeToA KPUTUYECKOTO aHaIM3a NPoHAEMHBIX CUTYyaLMIA HA OCHOBE CUCTEMHOIO NOAXOA,; NPUEMBI
pyKkoBoAcCTBa paboToii KomaHAbl, BbipabaTbiBas KOMaHAHYO CTpATErmio ANA AOCTUKEHMA NOCTaBIEHHOM
LLe/1M; OCHOBbI Nefarornyeckom AeaTeIbHOCTU NO OCHOBHbIM NPOodeccMoHaibHbIM 06pa30BaTe/IbHbIM
nporpammam 1 goNoAHUTENbHBIM NPOGECCUOHANbHBIM NMPOrPaMMam

YMeTb: aHaNM3NpPOoBaTh 3a4a4y, Bblaensaa ee 6a30Bble COCTABAAOLLMNE, OCYLLECTBASET AEKOMMO3ULMNIO
3a[,a4M; aHaIM3NPOBATb BO3MOKHbIE MNOCNEACTBUA IMYHbIX SEACTBUI B COLMANBLHOM B3aUMOAENCTBUN U
KOmaHZHOM paboTe, U CTPOUT NPOAYKTUBHOE B3aMMOAENCTBUE; OCYLLECTBAATL NeAarormMyeckyto
[AeATe/IbHOCTb N0 OCHOBHbIM 06pa3oBaTe/ibHbIM Nporpammam 6akanaspuarta U AONOJAHUTEbHBIM
npo¢eccroHanbHbIM NPOrpammam, OPUEHTUPOBAHHBIM Ha NOATOTOBKY KagpoB AN UHAYCTPUU TYpU3ma

BnafeTb: HaBbIKOM KPUTUUYECKOTO aHaM3a NPob/IeMHbIX CUTYaLMi Ha OCHOBE CUCTEMHOIO NoAX0Aa,
BblpabaTbiBaTb CTpPATErMi0 AENCTBUIN M aHA/IM3a 33434M, Bblaennsa ee 6a3oBble COCTABAAOLWME,
OCYLLECTBAAET AEKOMMNO3ULMIO 3a/ia4M; HaBblIKaMW PYKOBOACTBa paboToi KomaHbl, BbipabaTbiBas
KOMaHHY0 CTpaTeruto oas AOCTUMKEHMA NOCTABNEHHOM LeNU; HaBblKaMM OCYLLECTBNEHMUSA
neaarorMyeckomn AeaTenbHOCTU NO OCHOBHbIM 06pa3oBaTe/ibHbIM Nporpammam 6akanaspuara u
AONONAHUTENbHbBIM NPOodeCcCMOHaNbHbIM NPOrpaMmam, OPUEHTUPOBAHHbLIM Ha NOArOTOBKY KafpoB ANs
WMHAYCTPUM TypM3Ma

Mo aucumnanHe (MoOyt0) NpeaycMoTPeHa NPOMEXKYTOYHasA aTTecTaumsa B dopme 3avema.

O61an TPYA0EMKOCTb OCBOEHMA AUCUMUMINHBI (MOOYs15) COCTaBNAET __ 2 3a4YeTHble eaAnHULLbI.



ABSTRACT OF THE COURSE

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Culture of Peace and Democracy.

The goal of the discipline is to develop competencies in students that allow them to understand
and deeply comprehend the main provisions of the methodology of scientific research in order to
expand intellectual potential, form a scientific worldview and methodological culture. And also develop
ideas about the principles and methods of research in relation to the subject area of the master's
program.

Objectives of the discipline:

e introduce the conceptual apparatus of scientific research activities, give an idea of the basic concepts
of scientific research methodology, forms and methods of scientific knowledge, principles of organizing
research activities;



 familiarize yourself with the characteristics and significant features of scientific texts of various types
(abstract, essay, review, report, theses, article, etc.);

e form the basis of scientific methodological culture;

¢ lay the foundations for oral and written analysis of phenomena, processes and situations that arise in
the practice of tourism activities.

e develop the ability to use the acquired knowledge about the methodology and methods of organizing
scientific research in their educational and professional activities;

familiarize yourself with the methodology and technology of writing, designing and defending a master's
thesis in accordance with the style standards and content requirements for this type of research work

The discipline (module) is aimed at developing the following competencies:

UK-1 Able to critically analyze problem situations based on a systematic approach and develop an action
strategy

UK-1.1 Analyzes the task, highlighting its basic components, decomposes the task

UK-1.2 Finds and critically analyzes information necessary to solve a given problem

UK-1.4 Competently, logically, and with reasoning forms one’s own judgments and assessments

UK-3 Able to organize and manage the work of a team, developing a team strategy to achieve the goal

UK-3.3 Analyzes the possible consequences of personal actions in social interaction and teamwork, and
builds productive interaction taking this into account

GPC-7 Able to carry out teaching activities in basic professional educational programs and additional
professional programs

GPC-7.1 Carries out teaching activities in basic undergraduate educational programs and additional
professional programs focused on training personnel for the tourism industry

GPC-7.2 Selects forms and methods of preparation for conducting classes in basic professional programs
and additional professional programs

GPC-7.3 Plans learning outcomes, conducts ongoing monitoring of knowledge and intermediate
certification in disciplines

As a result of mastering the discipline (module), the student must:

Know: a method of critical analysis of problem situations based on a systematic approach; techniques
for managing the work of a team, developing a team strategy to achieve the goal; fundamentals of
teaching activities in basic professional educational programs and additional professional programs

Be able to: analyze a task, highlighting its basic components, decompose the task; analyze the possible
consequences of personal actions in social interaction and teamwork, and builds productive
interactions; carry out teaching activities in basic undergraduate educational programs and additional
professional programs focused on training personnel for the tourism industry

Possess: the skill of critical analysis of problem situations based on a systematic approach, develop a
strategy for action and analysis of a task, highlighting its basic components, and decompose the task;



skills in managing team work, developing a team strategy to achieve the goal; skills in carrying out
teaching activities in basic undergraduate educational programs and additional professional programs
focused on training personnel for the tourism industry

The discipline (module) provides for certification in the form of a test.

The total labor intensity of mastering the discipline (module) is __2__credit units.

Tourism Industry Insitutional Analysis and Intercultural Interaction
(MHCTHTYIIHOHAIBHBINH AHAIN3 TYPUHAYCTPHH U MEKKYJIbTYPHOE B3aNMO/elicTBHE)

AHHOTALIMA PABOYEN MPOrPAMMbI AUCLUN/IUHDI

OuncunnnvHa peanusyetca Ha gpakyanbmeme BOCTOKOBEAEHUA U COLLMANbHO-KOMMYHUKATUBHbIX
HayK Kagedpoli Kyabmypbl mupa u 0emoKpamuu.

Uenb ancumnanHbl — cGOpMMpPOBaATL CUCTEMY 3HAHUI U BbipaboTaTb OCHOBHbIE HaBbIKM N YMEHMUS,
HeobxogMmble AN  OCBOEHWUA MNPAKTUK OOLWEHUA B  MYAbTUKYAbTYPHbIX, MOJIMSTHUYECKUX MU
NosMKOH$ECCMOHANbHbIX 0bLWecTBax, afanTauMmM K HOBbIM KyJbTYPHbIM M KYNbTYPHbIM PasNuMAM U
HanaxXmBaHus 3PEeKTUBHON KOMMYHUKaALMKU C NPEeACTaBUTENAMU OPYIUX KYAbTyp, ANA NMOHUMMaAHUS
pacTylleir poAu MEeXKyNbTYpHOro Auasnora, KOMMNpomucca W CcOornacus B MNOBCEAHEBHOM MU
npodeccMoHanbHOM XU3HM coBpemeHHoro obwectsa. [oCTUXKEHMEe 3TOWN Lenn co3zaeT yCNoBUs anas
pa3BUTMA [AOMANOTMYECKOro MbILWIEHUA WU OAUCKYPCUBHOM KOMMYHMKaALMW, OPUEHTUPOBAHHbIX Ha
cBobogHOe obcyKaeHne U NPUHATUE MHEHUI C LLe/IbI0 OPraHn3aLUMm COBMECTHbIX AeUCTBUIA N0AeNn, Ha
npeogosieHne COLMOKY/IbTYPHbIX 6apbepoB, Ky/bTYPHbIX MNPeApacCyAKoB M CBA3AHHbIX C HUMMU
KY/IbTYPHbIX KOHP/IMKTOB, Ha NPUHATUE KYNbTYPHOro pasHoobpasma obliectsa U mupa.

3ajaun AUCUMNAMHBI BKAOYalOT B ceba: 1) 3HAaKOMCTBO C MCTOpMEN BO3HMKHOBEHMA U
TEOPETUYECKMMM OCHOBAMM HaMNpPaB/eHUS K MEKKYIbTYPHAA KOMMYHUKaLMA»; 2) OBNAAEHME ANCKYPCOM
OAHHOTO HanpaB/eHWs, ero OCHOBHbIMW TEPMMHAMWM U KoHuenTamu; 3) GopmMUpoBaHME YMEHUH,
HaBblKOB, CMOCOOHOCTEN MEXKY/NbTYPHOro O0OLLeHMA, NPeofoNeHnn KyabTypHbiX 6apbepoB U
afleKBaTHOro NOHMMaHWSA CPEACTB M NPABWU MEKKYIbTYPHON KOMMYHUKauuK; 4) pasBuTne cnocobHocTel
pedbNeKCMBHOTO U TONIEPAHTHOFO OTHOLIEHMA K KYJbTYPHbIM Pa3IMuMAM, K UHbIM GOPMamM KyAbTypHOM
NMOEHTUYHOCTU U KYNbTYPHOro noBeaeHus. Mpu pelueHnn sTux 3a4a4 yUUTbIBAETCA CefytoLLee BaXKHoOe
06CcTOATENLCTBO: TPAAULMOHHDBIE CUCTEMbI GOPMMPOBAHMA KOMMYHUKATUBHbIX HABbIKOB U YMEHWUIN B
BMAE OObIMHOWM coumanmMsauum, BOCNUTAHWUA, AUMAAKTUYECKUX MOeNei nepefayun 3HaHUI He Bceraa
OOJ/IKHbIM 00pa3somM pellaloT YKasaHHble 33fayu. YCNOXKHEHME KOMMYHMKaUMM B COBPEMEHHOM
rnobanusmpyrowemca M MHPOPMALMOHHO-CETEBOM MUPE [OJIKHO COMPOBOXKAATHCA pPa3BUTUEM U
YCBOEHMEM CNeuManbHbIX CPEACTB NOATOTOBKU IOAEN K YCAOKHAIOLWMMCA YCAOBUAM  KOMMYHUKALUK
KaK Ha COLMAaNIbHOM, TaK M Ha NPodeccMoHaNbHOM ypoBHe. OAHUM U3 TaKMUX CPEeACTB, HanpaB/eHHbIX Ha
NOBbIWEHME W COBEPLIEHCTBOBAHWE MEXKKYAbTYPHOW KOMMETEHTHOCTWU, CTAHOBMUTCA MpaKTUYecKoe
0byyeHne MeXKKY/IbTYPHOM KOMMYHUKaLMKN B popme pasHOO6pasHbIX KOMMYHUKATUBHbIX TPEHUHIOB. 3TO
06CTOATENBCTBO YUNTLIBAETCA B CTPYKTYpPE Kypca.



AucumnnnHa peanmnsyeTtca Ha AHTIMIACKOM f3bIKeE.

OncumnamHa (Modysb) HanpasieHa Ha GopMUMpPOBaHUNE CNeayIOWUX KOMMETeHLMIA:

3Hame: OCHOBbl PYKOBOACTBA MY/IbTUKY/IbTYPHON KOMAHAOM; Tunosble npobiemHble CUTyauuu
MEXKKYNbTYPHOrO B3aMMOAENCTBUA U UX PELLUEHUA; OCHOBbI COLMANbHON ncmuxonormm no obecnevyeHuto
MEXKKYNbTYPHOrO B3aMMOZAENCTBUA; MOPasibHble, 3TUYECKME, LLEHHOCTHbIE U OPUANYECKME OCHOBAHMA
HEeAUCKPMMMUHALMOHHOIO B3aMMOAENCTBUS B POCCUMCKOM M 3apybexKHOM MpPOCTPAHCTBE;, MeToAbl U
KPUTEPUUN OLLEHKM COOTBETCTBUA OMKUAAHMI KAMEHTA B KOHTEKCTE MENKKY/IbTYPHON KOMMYHMKaLUKU B
TYPUCTCKOMN MHAYCTPUM

Ymemoe: MopaepupoBaTb CUTYaUUM OOCTMXKEHWMA KOHCEHCYCa B MY/AbTUKYNbTYPHOM KOMAaHAE;
NaeHTMOULMPOBATb CTaAMM, MPUYMHBI U NOCIEACTBUA NOTEHUMANbHBIX KOHPMKTOB C Lie/1bto yripaBaeHus
KOHOAMKTHOW  cuTyaumen; UAEHTUPUUMPOBATbL U YCTPaHATb KOMMYHWMKATUBHble 6Gapbepbl Mpu
MEXKYNbTYPHOM B3aUMOAENCTBUN; MAEHTUOULMPOBATD HAPYLUEHUA HEAUCKPUMUHALMOHHOW NONIUTUKM;
MCMONb30BaTb KOMMYHMKATMBHbIE HaBbIKU 411 NOAAEPKAHMA MEXKYNbTYPHOrO B3aMMOAEeNCTBUA

Bnadems: HaBblkamu ynpaBaeHUa U MOAEPUPOBAHUSA MEXKKY/IbTYPHbIM B3aUMOLENCTBUA B 3aMKHYTOW
COUMANbHOM rpynne; MeTogamm 1 NnpMeMamu peleHmns, MoAepPUPOBaHUA U yNPaBaeHUA STUYECKUMM,
PEAUTNO3HBIMU U UHBIMU KOHPAMKTAMM; HaBbIKAaMM NPEOAO0NEHNA U CTUMYIMPOBAHMA NPEOAOEHUA
KOMMYHMKaTUBHbIX 6apbepoB B MEXKY/NbTYPHOM B3aMMOAENCTBMMU; HaBblIKaMM NPOTUBOLENCTBUA
ONCKPUMMHAUMU B MENKKYIbTYPHOM B3aUMOAENCTBUW; HaBblKaMy Pa3paboTKM HOBbIX CTaHAAPTOB
WMHAYCTPUM TYPM3Ma B COOTBETCTBUM C TPEHOBAHUAMU MEKKYNLTYPHOFO B3aUMOLENCTBUA areHT-KANEHT

Mo aucumnanHe (Modyst0) NpeaycMOTPeHa NPOMEXKYTOUYHasA aTTectaumsa B dopme 3ayema.

O6uan TPYA0EMKOCTb OCBOEHUA ANCLUMNAUHBI (MOOY/1A) COCTaBAAET 2 3a4eTHble eANUHULLbI.

ABSTRACT OF THE COURSE

The course is provided by faculty of oriental studies and socio-
communicative sciences by the department of culture of peace and democracy.

This discipline is aimed at students who need to specialize in main principles
and methods of building effective cross-cultural communication, in components
and skills of communicative behavior in a modern multicultural and multi-ethnic
society — one of the foundational professional competences needed for productive
business communication.

Purpose for this course is to form a system of knowledge regarding cross-cultural communication
and to stimulate development of communicative practices in multicultural, polyethnic and
polyconfessional societies. Students will learn mechanisms of adaptation to new and/or different cultural
norms and to build effective communication channels with bearers of foreign cultures. This will contribute
to formation of dialogue-centric thinking and discursive communication which stimulates free and open
discussion and decision-making aiming to overcome existing cultural barriers, cultural biases, any cultural
conflicts that currently exist in society and in the world.

Objectives of this course include:



1. Introduction to history of development of theories of cross-cultural communication and action;
2. Learning active discourse on this topic, its basic terminology and concepts
3. Forming skills and abilities of cross-cultural communication and its rules

4. Development of reflective and tolerant approach to cultural differences, other forms of cultural

and other identities, cultural behaviors.

This course considers implication of pre-existing social systems on one’s ability to participate or

foster cross-cultural communication (such as socialization, upbringing, didactic models of knowledge
transfer).

LEARNING OUTCOMES

Students will:

Be able to:

Identify and eliminate communicative barriers in cross-cultural communication

Identify stages, causes, and consequences of potential conflicts in order to manage them
Identify violations of non-discrimination policies

Moderate situations to achieve consensus in a multicultural team

Use communicative skills to uphold cross-cultural communication

Know:
Basics of leading a multicultural team
Basics of social psychology of ensuring cross-cultural interaction

Methods and criteria of evaluating and matching client expectations within context of cross-

cultural communication in tourism industry

spaces

group

Moral, ethical, value and legal basis of non-discriminatory interaction in Russian and foreign

Typical problematic situations of cross-cultural communication and scenarios of their solving

Possess: Knowledge of management of moderation of cross-cultural interactions in a closed social

Knowledge of methods of solving, moderating, and managing ethical, religious and other conflicts
Skills of anti-discrimination activities in cross-cultural communication

Skills of developing new standards in tourism industry based on demands of cross-cultural agent-

client interactions

Skills of stimulating of overcoming communicative barriers in cross-cultural communication



Total labor intensity of the course is 2 credits, 72 academic hours.

Marketing Research (IlpakTuka MapKeTHHIOBbIX HCCJIEI0BAHNI)

OucumnavHa  (moaynb) peanusyetcs Ha  GaKy/nbTeTe BOCTOKOBEAEHWS WU COLMANbHO-
KOMMYHWKaTUBHbIX HaYK Kadeapon obLLecTBEHHbIX CBA3EN, TypM3Ma U rOCTENPUNUMCTBA.

Lenb AUCUMNAMHBI - U3YyYUTb BOMPOCHI, CBA3AHHble C Teopuen U MPaKTUKOW MAPKETUHIOBbIX
UCCNeAoBaHUN B  MeEKAYHAapPOLHOM Typuame, OCODEHHOCTAMM OpraHusauuu, NAAHUPOBAHUA U
NPOBEAEHMA MaPKETUHIOBbIX WCCNeAoBaHWUA Typuame, CHOPMMPOBATb HaBbIKM MO OpraHU3auum
nccneoBaHUM U NPOBEAEHUIO MOHUTOPWMHIA 33 GOPMMPOBaHMEM, MPOABUNKEHMEM U peanuvsaumen
TYPUCTCKUX NPOAYKTOB

3apauun AUCUUNAUHDI:
- 0byyeHMe CTYAEHTOB MAaPKETUHIOBbIM MCCNEA0BAaHMAM B MEXKAYHAPOAHOM TYPU3ME;

- GopmMMpOBaHME COBPEMEHHOIO MOHMMAHWUA KOHLEMNMUUU MapKEeTUHIra B MeXAyHapoAHOW
TYPUCTCKOWN MHAYCTPUYK;

- GopmMMpPOBaHME HABLIKOB MO MPUMEHEHUIO HAy4YHbIX METOLO0B WMCCNeAOBAHUA, COBPEMEHHbIX
OOCTUMXKEHUI U NepenoBbiX TEXHONOMMIA NPU NPOBEAEHMU HAyYHO-UCCNEA0BATENbCKUX PaboT B chepe
MapKEeTUHIa U BCeX HamnpaBAeHNIN Pa3BUTMA TYPU3Ma;

- dopMUpOBAHME HaBbIKOB MNJAaHMPOBAHWA, OPraHW3aLMM W NPOBEAEHUA MapPKETUHIOBbIX
nccneaoBaHNn B paMKax MOHUTOPUHIA MO GOPMUPOBAHUIO, MPOABUNKEHMIO U Peannsaummn TypUCTCKUX
NPOA4YKTOB.

B pe3sysnbTaTe 0CBOEHMA AUCLMMAUHDBI (MOAYNSA) 0OyYatoLWMIACA OONKEH:

3HaTb: METOAMKWU BbIABAEHMA W KPUTU4YECKOro aHaamsa I'IpO6/'I€MHbIX CVITyaLI,VII‘a B obnactu
I'IpOd)eCCVIOHa}'IbHOVI AeATeNbHOCTU, a TaKXKe OCHOBbl X CUCTEMHOIO aHa/1n3a

YMmeTb: 06pabaTbiBaTb U aHANM3MPOBATb PA3IMYHYIO MHGOPMaLMIo B 061aCTM NpodeccnoHaNbHOM
AeATeNIbHOCTU, MPUMEHATb CUCTEMHbIN NMOAX0A B BbipaboTKe MHHOBALMOHHbIX NPEANONKEHN

Bnagetb: HaBblKamu KPUTNYECKOro aHanan3da WHHOBALIMOHHDbIX I'IpELI,]'IO)-I-(GHVIVI n Bblpa6OTKVI
CTpaTeFMVI Mo UX Pa3BUTUIO

Mo gucumnavHe (Modys0) NpegycMOTPeHa MPOMEXKYTOYHas aTtTecTauma B dopme 3ayéma ¢
oyeHKol.

O6wan TPYA0EMKOCTb OCBOEHUA ANCLUNAUHBI (MOOYs1A) cOCTaBNAET 3 3a4eTHble eANHULbI.

ABSTRACT OF THE COURSE



The discipline (module) is implemented at the Faculty of Oriental Studies and Social and Communication
Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to study issues related to the theory and practice of marketing research
in international tourism, the features of organizing, planning and conducting marketing research in
tourism, to develop skills in organizing research and monitoring the formation, promotion and sale of
tourism products

Objectives of the discipline:
- training students in marketing research in international tourism;

- formation of a modern understanding of the concept of marketing in the international tourism
industry;

- formation of skills in the application of scientific research methods, modern achievements and
advanced technologies when conducting research work in the field of marketing and all areas of tourism
development;

- developing skills in planning, organizing and conducting marketing research as part of monitoring the
formation, promotion and sale of tourism products.

As a result of mastering the discipline (module), the student must:

Know: methods for identifying and critically analyzing problem situations in the field of professional
activity, as well as the basics of their systemic analysis

Be able to: process and analyze various information in the field of professional activity, apply a
systematic approach in developing innovative proposals

Possess: skills of critical analysis of innovative proposals and development of strategies for their
development

The discipline (module) provides for intermediate certification in the form of a test with assessment.

The total labor intensity of mastering the discipline (module) is 3 credit units.

Tourism and the digital economy (Typu3m n uu¢poBasi IKOHOMHKA)

OucumnavHa  (moaynb) peanusyetcAa Ha ¢daky/nbTeTe BOCTOKOBEAEHMA W COLMANbHO-
KOMMYHMKaTUBHbIX HayK Kadeapoi 0bLecTBEHHbIX CBA3EM, TYPU3Ma U roCTENPUNMCTBA.

Uenb gucumnauubel - aBAawTcA GoOpmMUpoBaHWE MNpenCcTaBNeHUA 006 OCHOBHbIX TEHAEHLMAX
pasBuTMA U cdepax MPUMEHEHUA WHPOPMAUMOHHBIX TEXHONOTMA B WMHAYCTPUM Typusma MU
rocTeNPUMMCTBA; M3y4YeHMe COBPeMEHHbIX WHTepHeT-cepBucoB, IT-peweHnuii M NPUAOXKEeHUn pan
TypucTuyeckoro 6usHeca; nosyyveHuve 6a3oBbiX 3HaHMIA W HaBblKOB NpumeHeHua WEB-aHanutuku u
NHTepHeT-MapKeTMHIa A5 OpraHU3aL MM Npoaax TYPUCTUYECKUX NPOAYKTOB U YCAYT.



3agaun ANCUUNAUHDI:
- pamoYHble YC/I0BUA OCYLLECTBAEHMSA 3NEKTPOHHOro 6BU3Heca B TYpPUHAYCTPUN;

- TEXHUYECKME M TEXHO/IOrMYECKMUE MPAKTUKM BbICTPAUBAHMUA NapTHEPCKMX OTHOLLEHUIA C BM3Hec-
napTHepamu;

- MPAKTUKY BbICTPANBaAHMA OTHOLWEHMI B cermeHTax B2B, B2C, B2G u np.

B pe3synbTaTe 0CBOEHMA AUCUMNAUHBI (MOAYNSA) 0O6YYAIOLWMIACA AONKEH:
3HaTb: OCHOBHblE NOAXOAbl MHbOPMaTHU3aLMM BU3HEC-NPOLLECCOB TYpUCTUUYECKOTo bB13Heca

YmeTb: aHann3npoBaTb U GOPMMPOBATL LIEHHOCTHOE Npea/orKeHne MHPOPMALMOHHBIX peLleHui
ANA PA3NINYHBIX TYPUCTUYECKUX NPeanpuaTuii

BnageTtb: HaBblkamM MNPOBEAEHMA PEKNaMHbIX KamnaHui B MHTepHeT Ana TypUCTUYECKOoro
busHeca.

Mo aucumnanHe (MoOys10) NpeayCMOTPEHa NPOMEXKYTOYHAA aTTecTaumsa B opmMe 3K3ameHd.

O6wan TPYA0EMKOCTb OCBOEHUA ANCUMUNAMHBI (MOOYs1A) cocTaBAsAET 3 3a4eTHble eauHULLbI.

ABSTRACT OF THE COURSE

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to form an understanding of the main development trends and
areas of application of information technology in the tourism and hospitality industry; studying modern
Internet services, IT solutions and applications for the tourism business; obtaining basic knowledge and
skills in using WEB analytics and Internet marketing to organize sales of tourism products and services.

Objectives of the discipline:

- framework conditions for the implementation of e-business in the tourism industry;

- technical and technological practices of building partnerships with business partners;

- practice of building relationships in the B2B, B2C, B2G segments, etc.

As a result of mastering the discipline (module), the student must:

Know: the main approaches to informatization of business processes in the tourism business

Be able to: analyze and formulate the value proposition of information solutions for various
tourism enterprises

Possess: skills in conducting advertising campaigns on the Internet for the tourism business.

The discipline (module) provides for intermediate certification in the form of an exam.



The total labor intensity of mastering the discipline (module) is 3 credit units.

Sustainable Tourism Development Management System (Cucrema ynpaBJjieHust
YCTOMYMBBIM Pa3BUTHEM TYpH3MAa)

OvcumnavHa (Modyns) peannsyeTtca Ha GaKynbTeTe BOCTOKOBEAEHUA U COLMANBHO-
KOMMYHMKaTUBHbIX HayK Kadeapon KynbTypbl MMPa U AeMOKpaTUW.

Llenb gucumnanHel: chopMmUpoBaTb CUCTEMY 3HAHWI 06 3KONOrMM TYPM3Ma KaK COBOKYMHOCTU
BWAOB AEATeNbHOCTM MO OpraHM3aumMy 3KChyaTauuuM M OXpaHbl PEKPEeaLMOHHbIX KOMMIEKCOB MNpu
MCNONb30BaHWUM UX B PA3/IMYHbIX BUAAX TYPUCTCKO-PEKPEALMOHHOM 4eATeNbHOCTU.

3a4a4m AUCUMMNANHDIL:

— O3HAaKOMMTH CTYJEHTOB C Ba)XKHEWIIMMH TEHICHLUSAMHU Pa3BUTHS U TII0OATIbHBIMU
npoOieMaMu yenoBedecTBa B Havase X X1 Beka;

— O3HAKOMWTH CTYACHTOB C OCHOBHBIMH METOJAMH DJKCIUIyaTallud M OXPaHBI
PEKpEALMOHHBIX PECYpCOB M HAIPABJICHUSMU HMX HUCIOJIb30BAaHUS B YUPEKACHUAX
TYPUCTCKON UHIYCTPHH;

— M3YYHUTb NEPCIEKTUBHBIC HAIIPABIEHUS 3KOJIOTO-TyPUCTCKOM EATENbHOCTH;

— HCCIIEOBAaTh OCOOCHHOCTH SKOJIOTMYECKOTO HCHOJb30BAHUS TYPUCTCKHX U
KYPOPTHBIX TEPPUTOPHUIL;

— O3HaKOMMTbH CTYJEHTOB C METOAAMHU IPOEKTUPOBaHHsS KOM(POPTHOM OKpy’Karouen
Cpelbl Ha TYPUCTCKO-PEKPEALIMOHHBIX TEPPUTOPHSIX;

— chopmupoBaTh npeACTaBICHUS 00 aIMUHUCTPATUBHO-IIPABOBBIX MEXaHU3MaX OXPaHbI
OKpYXXaloIled  Cpelpl, HCIONb3YEMBIX TOCYIapCTBOM Il NPUHYXIACHUS
XO3AUCTBYIOIUX CYOBEKTOB K COOJIIOJICHUIO TPUPOJOOXPAHHBIX HOPM;

— O3HAKOMMTb CTYJICHTOB C MOHITHEM «3KOJIOTUYECKHM ayAUT», U3YUYUTh COBPEMEHHYIO
IIPAKTUKY Y NEPCIEKTUBBI BHEAPEHUS B TYPUCTCKYI0 HHAYCTpHIO Poccun.

OvcunnnvHa (Modysb) HanpaBaeHa Ha OPMUPOBAHME CAEAYIOWNX KOMMNETEHLNNA:

YK-3 CnocobeH opraH13oBbIBaTb U PYKOBOAMTbL PaboToM KOMaHAbl, BbipabaTbiBas KOMaHAHYIO
CTpaTeruto Ana AOCTUKEHMA NOCTaBAEHHOM LLenu

YK-3.2 MNMpwn peanunsaumm cBoel poam B colmaibHOM B3aUMOAENCTBUM U KOMaHAHOM paboTe yuuTbiBaeT
0C06EHHOCTM NoBEAEHMA N MHTEPECHI APYTUX YYAaCTHUKOB

MK-2 BnageHune cnocobHocTbio GOpMYyINMPOBATb KOHLEMLMIO TYPUCTCKOrO NpeanpuaTus, paspabatbiBaTb
3¢ deKTUBHYIO cTpaTernio n GopMMpoBaTb aKTUBHYIO NOJIMTUKY OLEHKU PUCKOB NPeanpuaTUA
TYPUCTCKON MHAYCTPUM

MK-2.3 dopmupyeT ngeto NpoeKTa, opraHU3yeT NPOEKTHYI AeATeIbHOCTb

MK-3 BnageHue cnocobHOCTbIO OLEHMBATL M OCYLLLECTBAATbL TEXHUKO-3KOHOMMUYECKOe 060CHOBaHUe
MHHOBALMOHHbIX MPOEKTOB B TYPUCTCKON MHAYCTPUM HA pasHbIX YPOBHAX (bedepanbHoMm,
pernoHanbHOM, MyHULMMNAAbHOM (N0KasbHOM) YPOBHe)

MK-3.2 OcyliecTBaseT TEXHUKO-3KOHOMUYECKOE 060CHOBaHME TYPUCTCKUX MPOAYKTOB



MK-4 CnocobeH ocyLecTBAATb Hay4HO-aHAaAUTMYecKoe 060CHOBaHMeE Bbibopa OpraHN3aunoHHO-
yrpaBAeHYECKUX MHHOBALMI A1 UX NPUMEHEHNA Ha NpeanpuaTuax chepbl Typmuama

MK-4.1 OcyLliecTBAseT HayYHO-aHaAUTUYeCKoe 060CHOBaHMeE BbiIBOpa OpraHM3aLMOHHO-YNPaBAEHYECKMUX
WMHHOBALMM ANA UX NTPUMEHEHMA Ha NPeanpuUaATUAX chepbl Typnsama

B pe3synbTaTe 0CcBOEHMA ANCUMMAMHBI (MOOYs15) 0BYUaIOLLMNCA AONKEH:

3HaTb: TEXHMKO-3KOHOMMYECKOE 060CHOBAaHME MHHOBALMOHHbIX MPOEKTOB B TYPUCTCKOM MHAYCTPUM Ha
pa3HbIX YPOBHSX; OCHOBbI KOHLEMLMM TYPUCTCKOrO NpeanpuaTus, paspabaTbiBaTb 3GpPeKTUBHYIO
cTpaTernto 1 GopmMMpPOBaTb AKTUBHYIO NMOJUTUKY OLLEHKWU PUCKOB NPeANPUATUSA TYPUCTCKOM; OCHOBDI
Hay4YHO-aHa/IUTUYECKOro 060CHOBaHMSA BbIOOPa OPraHM3aUMOHHO-YNpPaBAeHYECKMX MHHOBaLMI g8 UX
NPUMeHeHMA Ha NpeanpuUATUAX chepbl TYPU3Ma; OCHOBbLI OpraHu3aLmMm paboTbl KOMaHAbI, BbipabaTbiBan
KOMaHAHYO CTpaTernto aaa AOCTUNKEHUA NOCTABAEHHON Lenu.

YMeTb: 0CyLecTBAATb TEXHUKO-3KOHOMMYECKOe 060CHOBaHME TYPUCTCKUX NPOAYKTOB; GOpMMPOBaThb
NOe NPOEKTA, OPraHN30BbIBaTb MPOEKTHYIO AEATE/IbHOCTb; aHAIM3MPOBATb AUCTAHLUMOHHbIE
TEXHONOIMK NOBbILEHWUs KBanndmKaLmm nepcoHana; GopmMmmMpoBaTb Hay4YHO-aHaAIMTUYECKOE
060CcHOBaHMe BbIbOpPa OpraHM3aLMOHHO-YNPaBAEHYECKMX MHHOBAUMI ANA UX NPUMEHEHMA Ha
npeanpuatuax chepbl TYpM3Ma; : PeaN30BbIBaTb CBOKD POJIb B COLMANbHOM B3aUMOLENCTBUN U
KOMaHAHOM paboTe yunTbiBaeT 0COBEHHOCTU MOBEAEHUSA U UHTEPECHI APYTUX YH4aCTHUKOB.

BnageTb: HaBblKaMM OCYLLECTBASATb TEXHUKO-9KOHOMMYECKOe 060CHOBAHME TYPUCTCKUX NPOAYKTOB;
HaBblkamun GOPMNPOBAHMA NAEN NPOEKTA, OPraHM3aL MM NPOEKTHOMN AEATENbHOCTU Ha OCHOBE
ynpasaeHuA YyCTOMUYMBbLIM Pa3BUTUEM TYPU3MA; HaBblIKaMn GOPMUPOBAHUA HAYUHO-aHANUTUYECKOE
ob6ocHoOBaHKA BblIbOpa OpraHN3aLUMOHHO-YNPAB/IEHYECKMX MHHOBALNI A8 UX NPUMEHEHMNSA Ha
npeanpuatTnax cdepbl TYypM3mMa; HaBblKaMK peannsaLmMm CBOK POJib B COLMAbHOM B3aMMOLENCTBUN U
KOMaHAHOM paboTe yunTbiBaeT 0COOEHHOCTU NOBEAEHUA U UHTEPECHI APYTMX YH4AaCTHUKOB.

Mo aucumnanHe (MoOyr0) NpeasycMoTpeHa NPOMeEXKYTOYHasA aTTecTaumsa B Gopme 3a4ema .

O61an TPYA0EMKOCTb OCBOEHMNA AUCUMUMINHBI (MOOYs15) COCTaBNAET __3__ 3a4YeTHble eanHULLbI.

ABSTRACT OF THE COURSE

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Culture of Peace and Democracy.

The purpose of the discipline: to form a system of knowledge about the ecology of tourism as a
set of activities for organizing the operation and protection of recreational complexes when using them
in various types of tourist and recreational activities.

Objectives of the discipline:

to acquaint students with the most important development trends and global problems of
humanity at the beginning of the 21st century;

to familiarize students with the basic methods of exploitation and protection of recreational
resources and the directions of their use in institutions of the tourism industry;

study promising areas of environmental tourism activities;



explore the features of the environmental use of tourist and resort areas;

to form ideas about the administrative and legal mechanisms of environmental protection used
by the state to force business entities to comply with environmental standards;

to familiarize students with the concept of “environmental audit”, to study modern practice and
prospects for implementation in the Russian tourism industry.

As a result of mastering the discipline (module), the student must:

Know: feasibility study of innovative projects in the tourism industry at different levels; the basics
of the concept of a tourism enterprise, develop an effective strategy and formulate an active policy for
assessing the risks of a tourism enterprise; fundamentals of scientific and analytical substantiation of the
choice of organizational and managerial innovations for their application in tourism enterprises; the
basics of organizing team work, developing a team strategy to achieve the goal.

Be able to: carry out a feasibility study of tourism products; formulate a project idea, organize
project activities; analyze remote technologies for staff development; to form a scientific and analytical
basis for the choice of organizational and managerial innovations for their application in tourism
enterprises; : realize your role in social interaction and teamwork, taking into account the behavioral
characteristics and interests of other participants.

Possess: skills to carry out feasibility studies of tourism products; skills in forming a project idea,
organizing project activities based on managing sustainable tourism development; skills in forming
scientific and analytical justification for the choice of organizational and managerial innovations for their
application in tourism enterprises; skills in implementing one’s role in social interaction and teamwork,
taking into account the behavioral characteristics and interests of other participants.

The discipline (module) provides for intermediate certification in the form of a test.

The total labor intensity of mastering the discipline (module) is 3 credit units.

Cultural & Heritage Tourist Centers (Typuctuueckue eHTpbI IO 00bEKTaM KYJIbTYPHOTO
HaCJIeIH)

AvcumnanHa peanmsyerca Ha daKy/ibTeTe BOCTOKOBEAEHMSA U COLLMANbHO-KOMMYHUKATUBHBIX HAaYK

Kadeapoi KybTypbl MMPa U AEMOKPATUN.

Uenb aucumnavHbl: chopmmnpoBaTb y CTYAEHTOB Marucrtpatypbl KOMMNETEHUMM, NO3BOASAIOLWME
onpeaensTb NPUBJEYEHME PECYPCOB U TEXHONOTMN APYIrMX KOMMAHMA ANna bbicTporo n a¢p$pekTMBHOro

peleHus 3a4a4 TYPKOMMaHUM.
3a4a4uun ANCUUNANHDI:

1) NO3HAaKOMMWTb C OCHOBHbIMU TYPUCTUYECKUMU LEHTPAMM NO 06bEKTAM KYbTYPHOro
Hacneams;

2) NO3HAKOMWTb C TEXHO/IOTUAMM NPOABUKEHUA LEEHTPOB N0 06bEKTaM KY/bTYPHOIO
Hacneams;

3) NO3HAaKOMWTbL C NPOHIEMATUKOWN COXPaHEHMA LIeHTPOB NO 06beKTaM Ky/bTYPHOro Hacaeaus;

4) 06y4nTb METOANYECKMM NPpUeMamM BbipaboTKN TBOPUECKUX PELLUEHUN.



OuncumnnavHa HanpasaeHa Ha GOPMMUPOBaHME CAEaYIOWMX KOMMETEHUMIA:

MK-3. BhageHne cnocobHOCTbIO OLLEHUBATb U OCYLLECTBASATb TEXHUKO-3KOHOMMYECKOEe
060CHOBaHWE MHHOBALMOHHbIX MPOEKTOB B TYPUCTCKON MHAYCTPUM Ha PasHbIX YPOBHAX

(benepanbHOMm, perMoHanbHOM, MyHULMMNANAbHOM (10KaNbHOM) YpOBHeE).

MK-3.1. OcyuwecTBaseT npouecc pa3paboTKnM TYPUCTCKOro NpoayKTa C UCNOAb30BaHMEM

WHHOBALMOHHbIX TEXHOMOTUNA.
MK-3.2. OcyuwectBaseT TEXHUKO-3KOHOMUYECKOe 060CHOBaHUE TYPUCTCKUX MPOAYKTOB.
B pe3synbTaTe 0CBOEHMA AUCLMNIMHBI (MOAyNa) 0byyatowmiica AONKEH:
3HaTb:
1) ocCHOBHble TYPUCTUYECKUE LLEHTPbLI N0 06bEKTAM KY/IbTYPHOIO Hacneaus;
2) coBpemMeHHble Npobaembl TYPUCTUYECKOM OTpacau;

3) OCHOBHbI€ TUMbl 06LEKTOB NPUPOAHOIo U KyIbTYpPpHOTo Hacsieaua, suabl U d)OprI AeATENDbHOCTU

MO MX COXPAHEHUIO N UCMONBb30BAHUIO KaK B TEOPUM, TaK U HA NPAKTUKE.
YmeTb:
1) BbiCTpamMBaTb NPOAYKTMBHOE B3aMMOAENCTBME NPU paboTe Haj Lenbio;

2) BbICTpanBaTh CTPaTErMio CO34aHUA U NPOABUMNKEHUA TYPNPOAYKTA C YH4ETOM TPaAMLIUN U KYAbTYpPbl

OTAEeNbHOM couManbHOM rpynnbl.
Bnagetsb:

1) ymeHuem BbIBMpPaATb METOAbI M CPEACTBA PeLleHMs ONTUMMU3ALMOHHDBIX 33434 B PamKax
TYPUHAYCTPUMY;

2) HaBblkamu cbopa 1 06paboTkM MHPOPMaALMM, KacatoLenca LeHTPOB N0 06beKTaM KyAbTYPHOTO
Hacneams.

Mo gncunnamHe npefycMmoTpeHa NPOMeXYTO4YHaA aTTecTauma B d)oplv\e 3a4eTa.

O6Lan TpyA0EMKOCTb OCBOEHMA ANCLMMIMHBI COCTaBAAET 3 3a4eTHbIX eAUHULLbI.

ABSTRACT OF THE COURSE

The discipline is implemented at the Faculty of Oriental Studies and Social and Communication

Sciences by the Department of Culture of Peace and Democracy.



The course develops the skill to attract resources and technologies of other companies for a quick

and effective solution of the tasks of a travel agency.

The course aims:

1) to introduce the main tourist Cultural & Heritage Tourist Centers;

2) to introduce technologies of promoting Cultural & Heritage Tourist Centers;
3) to introduce the problems of preserving cultural heritage;

4) to teach methodological techniques for developing creative solutions.

Students should know: the main Cultural & Heritage Tourist Centers; modern problems of the
tourism industry; the main types of objects of natural and cultural heritage, types and forms of activities

for their preservation and use, both in theory and in practice.

They should be able to build productive interaction when working on a goal; to build a strategy

for the creation and promotion of tourist products.

Students should have skills of the ability to choose methods and means of solving optimization
problems within the tourism industry; skills in collecting and processing information related to the Cultural

& Heritage Tourist Centers.

Museum resource management (YnpasneHue myseiHbIMU pecypcamm)

JlucuuiuinHa peanusyeTcs Ha kageopoii Kyibmypsl mupa u oemoxpamuu. IIpeqmer oTHOCUTCS K
qacTu, OPMHPYEMO yUaCTHUKaMU 00pa30BaTEeNIbHBIX OTHOIICHNH OJI0Ka TUCIUTUIHH y4eOHOTO
IUIaHa 1o HanpaBieHuto « Typuszm». JluciuminHa npeiHa3HadyeHa Ajsl CTyIeHTOB 2 Kypca OYHOM
(GopMbI 00yUYEHHSI MATUCTPATYPhl U peasinzyeTcs Kadeapoi KyJIbTypbl MUpa U JEMOKPATHUH.
Lenb MUCHMIIIMHBL: HOATOTOBUTH CHELMAINCTA, 00JIaal0Iero 3HaHUSIMHU M HaBBIKAaMH B
o0jacT TPaBOBOTO 0OEClEeUYeHHs] MESTENbHOCTH B TYPUCTCKOM MHIYCTPUHU, CIHOCOOHOIO
OpPraHU30BBIBATh CBOIO MPO(ECCHOHAIBHYI0 paboTy B CTPOTOM COOTBETCTBUH C JICHCTBYIOIIMM
3aKOHOAATEIHLCTBOM U HOPMaMU OpraHU3allMd My3eHHOro Jiena.
3a1a4u JUCUUIUIMHBL
1.3yunTh OCHOBBI PETYJIUPOBAHUS ACSITEIBHOCTH MYy3€€B;
2. CopmupoBaTh 3HaHMS O MpaBaX M 3aKOHHBIX MHTEpecax TYpPUCTOB, MX TapaHTUPOBAHHH,
croco0ax 3aIuThI;
3. IlpnoGpecTy HaBBIKK U YMEHUS paboTaTh B OpraHU3ally My3eiHOro Ou3Heca;
4. ChopmupoBaTh KOMIICTCHIIUU 110 OPTaHU3AIUH IPO(HECCUOHATTLHON IEATETFHOCTH HA OCHOBE
JIeMCTBYIOIEro 3aKOHOAATENbCTBA, CTAHAAPTOB, MEXKTYHAPOJHBIX HOPM M IIPABUIL.
JlucuuiuinHa HanpaBieHa Ha pOpPMUPOBAaHUE CIEAYIOMUX KOMITETCHIIN:
VYK-5.1 Otmeuaer U aHAIUM3UPYeT OCOOEHHOCTHM  MEXKKYJbTYPHOTO  B3aMMOJEHCTBHS
(mpeuMmy1IeCTBa U BOZMOXHbBIE POOJIEMHBIE CUTYaLlMN ), 00YCIOBICHHbBIE PA3INYMEM ITHUECKHUX,
PETUTHO3HBIX U LIEHHOCTHBIX CUCTEM



VYK-5.2 [Ipennaraer crocoObl Npeo10JIeHNs KOMMYHUKAaTUBHBIX 0apbepoB IPU MEKKYIbTYPHOM

B3aUMOJICHCTBUHU

VK-5.3 [lpunepxuBaeTcsi MPUHIMIIOB HEIUCKPUMHHAIIMOHHOTO B3aUMOICHCTBHUS, OCHOBAHHOTO

Ha TOJIEPAHTHOM BOCHPUSTUU KYJIbTYPHBIX OCOOCHHOCTEH MPEACTaBUTENEH Pa3IMUHbIX STHOCOB

¥ KOH()eCCHid, TIPU INYHOM U MacCOBOM OOIICHUH

[1IK-1.1 Ynpasnser pecypcamu peanpUsATUS TYPUCTCKOW UHTYCTPUHI

IIK-1.3 KoHTposupyeT W OIIEHMBA€T KauyecTBa M PE3YJbTATUBHOCTH TpyJa IepcoHaIa

NPEeANPUATHS TYPUCTCKON UHAYCTPUHU

[IK-3.1 OcymiectBiger mnpouecc pa3padOTKU TYPUCTCKOTO MPOAYKTa C HCIIOJIb30BAHUEM

MHHOBALMOHHBIX TEXHOJOTHIA

B pesynbTare 0CBOCHUS AUCIHUILTAHBI 00YYarOIIUICS JOKEH:
3HaTh:

-HOPMBI OTpacJiel IpaBa, PEryJIUpyIOIINUX OTHOLLIEHUS B cepe Typu3Ma;

- OCHOBHBIE MEXAHU3MBbI PETYJIUPOBAHUS MY3€IHOU I€ATEIbHOCTH;

- OCHOBAHHUS U BUbI Pa3BUTHUS MY3€HHON AESITEILHOCTH C YUYETOM MIPUBJICUEHUS] HHHOBALUH.
Ymers:

- obecnieunBaTh My3€HHYIO AEATEIBHOCTD;

- OPraHU30BBIBATh U OCYIIECTBIATH (DYHKIIMOHHUPOBAHHE MY3€EB;

- HCTI0JIb30BAaTh MIPaBOBBIE 3HAHUS IIPU OCYILIECTBIECHUN PO(ECCUOHATILHON JESITENbHOCTH;
Baagers:

- HaBbIKaMU palbOThI C COTPYAHUKAMU, TAPTHEPAMU U KIMEHTaMU;
- KOMIIETEHIUSMH I10 UCIIOJIb30BAHUIO MOJO0KEHU HOPMATUBHBIX NPABOBBIX AKTOB B
po¢eCcCHOHATBLHOMN IeATEIHOCTH.

[To nucnuIuIMHE MPEeyCMOTpEHa aTTecTanus B popMe 3aveTa.
OOm1ast TpyJOEMKOCTh OCBOCHUS TUCIUIUTUHBI COCTABIISET 3 3a4ETHBIX SIUHHII.

ABSTRACT OF THE COURSE

The discipline is implemented at the Department of Culture of Peace and Democracy. The
subject belongs to the part formed by the participants in educational relations of the block of
disciplines of the curriculum in the direction of “Tourism”. The discipline is intended for 2nd
year full-time master's degree students and is implemented by the Department of Culture of
Peace and Democracy.

The purpose of the discipline: to prepare a specialist with knowledge and skills in the field of
legal support for activities in the tourism industry, capable of organizing his professional work in
strict accordance with current legislation and norms of museum organization.

Objectives of the discipline:

1.Study the basics of regulating the activities of museums;

2. To develop knowledge about the rights and legitimate interests of tourists, their guarantee,
methods of protection;

3. Acquire skills and abilities to work in a museum business organization;

4. Develop competencies for organizing professional activities based on current legislation,
standards, international norms and rules.

As a result of mastering the discipline, the student must:
Know:



- norms of branches of law regulating relations in the field of tourism;

- basic mechanisms for regulating museum activities;

- grounds and types of development of museum activities, taking into account the attraction of
innovations.

Be able to:

- provide museum activities;

- organize and operate museums;

- use legal knowledge when carrying out professional activities;

Own:

- skills to work with employees, partners and clients;

- competences in using the provisions of regulatory legal acts in professional activities.

The discipline provides for certification in the form of a test.
The total complexity of mastering the discipline is 3 credit units.

Tour Development for cultural sites and destinations (Pa3pa6oTka TypoB KyAbTypHbIX 06beKTOB U

BecTUHauuin)

OncumnamHa peanusyetca Ha $paKy/bTeTe BOCTOKOBEAEHMA U COLMANBbHO-KOMMYHUKATUBHbIX HayK

Kadeapon KynbTypbl MMpa U AEMOKPATUN.

OucumnnmHa «Pa3paboTka TypoB Ky/AbTypHbIX OOBEKTOB M AeCTMHAUMK» peannsyeTcs Ha
dakynbTeTe BOCTOKOBELEHMA W COLMANBbHO-KOMMYHWMKATMBHbBIX HayK Kadenpoh KyabTypbl Mupa M

AEMOKpaTuu.

Lenb ancumnaunHbl: GopmMUpOBaHME Yy CTYAEHTOB CUCTEMbI TEOPETUYECKMX 3HAHMUWM NO OCHOBAM
rocyapCTBEHHOW KYAbTYPHOM MOJIUTUKM B 06/1acTM  MNPUPOAHOTO W Ky/AbTypHOrOo Hacieaus,
HanpaB/NeHHOMW Ha coxpaHeHMe U 3O(PEeKTUBHOE MWCMOMb30BaHWE HALMOHANbHOIO MNPUPOSHOIo MU

KY/IbTYPHOrO AOCTOSHUA perMoHoB Poccuitickoli degepaumu.
3agauv gMcUMNANHDI:

- n3y4vyeHume Tpa,a,mu,mﬁ COXpaHeHUA KYNbTYPHOro U NPUPOAHOro Hacnegma pernmoHos Poccuu, a

TaKXe ocBelleHne OCHOBHbIX npo6neM COBpeMEeHHOro npouecca CoXxpaHeHNA Hacneaua,

- dHa/n3 pPas3zIndyHbIX BNAOB U d)OpM MCNON1Ib30BaHNA KYyNbTYpPHOIro U npunpogHoOro Hacneama B

KY/IbTYPHO-NO3HaBaTe/ibHOWN, 06pa3oBaTe/ibHOM, BOCNUTAaTENbHOW N TYPUCTCKOM chepax;

- U3yvyeHne mexayHapoaHblX W OTevyeCTBEHHbIX HOPMATUBHbLIX AOKYMEHTOB MO OCHOBHbIM

npobsiemam CoXpaHeHUS KyAbTypPHOTO M NPUPOAHOro Hacneaus.

- Bbl60p ONTUMaJIbHbIX METOA0B U d)OpM TYPUCTCKOIo nCnosib30BaHUA obbeKkToB npupoaHOro un

KYNbTYPHOro Hacnhegua.

B pe3ynbTaTte ocBOEHUA ANCUMNINHDI o6yqarou1,m71cn AONKEH:



3HaTb:
- METOA0/10TMYECKME OCHOBbI Pa3pPaboTKM KOHLUEMNLUU Pa3BUTUA PETNOHA;

- MMEeTb NpeacTaB/eHne O B3aMMOAENCTBMU MHAYCTPUU Typu3ma C APYIMMU COLMANbHLIMU U

NPUPOAHBIMU CUCTEMAMU U KOMNJIEKCAMMU;

- OCHOBHbIE TUMNbl 06LEKTOB nPpUPOAHOro U KynbTypHOro Hacneaua, suabl 1 d)OprI AeATENDbHOCTU

NO UX COXPAHEHUIO N UCMONb30BAHUIO KAK B TEOPUM, TaK U HA NPAKTUKE.
YmeTb:

- paspabaTtbiBaTb 3GGEKTUBHYIO CTpaTErnio Pa3BUTUA pPerMoHa C MCMNOo/Ib30BaHMEM OObBEKTOB

Ky/bTYPHOIO Hacneaus;

- MPUMEHATb HOPMATMBHO-NPABOBbIE aKTbl U COBPEMEHHbIE TEXHONOTMW A1A MNOBbIWEHMUSA
3$DEKTUBHOCTU COXPAaHEHUA WM TYPUCTCKOrO WMCMOJIb30BaHUSA OOBLEKTOB MPUPOLHOrO M Ky/bTYPHOTrO

HacnheaumA.
Bnagets:
- HaBblKAMW NOATOTOBKM NPOTrHO3HOM U NPeanpPOEeKTHOM AOKYMEHTaUNK;

- meTofamMu aHanusza M oboblieHMa Tekyllei MHbOpMauuM O npoueccax, NPOUCXOAALLMX B

pPernoHax;

- MeTO4aMN U NpUemamm MUCNONb30BaHUA 06BbEKTOB NPUPOAHOINo U KyNbTypHOro Hacneguna npu

NPOEeKTUPOBaHMMU, POPMUPOBAHUN U PeaNN3aLMN TYPUCTCKOTO NPOAYKTA.

O6Las TPYA0EMKOCTb OCBOEHMA ANCLMNAMHBI COCTaBAAET 3 3a4eTHble eAnHULbI. Mo AucumMnaMHe

npeaycMoTpeHa NPOMEKYTOYHanA aTTectaums B opme sK3ameHa.

ABSTRACT OF THE COURSE

"Tour Development for cultural sites and destinations" is a compulsory course for master’s

programme "Cultural Heritage Management and Sustainable Tourism".

The course develops students' systematic approach to knowledge of state cultural policy in the
field of natural and cultural heritage, aimed at the preservation and effective use of the national natural

and cultural heritage of the regions of the Russian Federation.

The course aims:



- studying the traditions of preserving the cultural and natural heritage of the regions of Russia,

as well as highlighting the main problems of the modern process of preserving heritage;

- analysis of various types and forms of the use of cultural and natural heritage in the cultural,

cognitive, educational, educational and tourist spheres;

- study of international and domestic regulatory documents on the main problems of preserving

cultural and natural heritage.
- selection of optimal methods and forms of tourist use of natural and cultural heritage objects.
Learning outcomes:

Students should know - methodological foundations for the development of a concept for the

development of the region;

- have an idea of the interaction of the tourism industry with other social and natural systems and

complexes;

- the main types of objects of natural and cultural heritage, types and forms of activities for their

preservation and use, both in theory and in practice.
Be able to:
- to develop an effective strategy for the development of the region using cultural heritage sites;

- to apply normative legal acts and modern technologies to increase the efficiency of conservation

and tourist use of natural and cultural heritage objects.

The course is 3 credits.

International tourism advertising, design and promotional materials (Pexiamuas
AeATeIbHOCTh B MEK/TYHAPOAHOM TypHu3Me)

Hucuunnnaa peanu3yercss Ha (haKkyldbTeTe BOCTOKOBEICHUS M COLHMAIbHO-KOMMYHHKATHBHBIX HaykK,
kaenpoit

0OIIIeCTBEHHBIX CBSI3€H, TYpHU3Ma U TOCTEIIPUUMCTBA.

Ienp nuctmniauHel: GOPMHUPOBAHHUE y CTYICHTOB IPAKTUUECKUX 3HAHUH B chepe
MEXXIyHapOIHBIX HOPM YIIPABJICHUSI KAUE€CTBOM Typu3Ma, (QyHKIMOHUPOBAHNUEM CTaHIapTOB Ka4eCcTBa Ha
TEPPUTOPHUH pa3NUIHBIX rocyaapcTs EBpormeiickoro coro3a, CILIA 1 HEKOTOPBIX a3MAaTCKUX CTPaH.

3amaun OIUCHUILINHEL:



e llI3yueHue CyIIHOCTH TypH3Ma KaK COLMAIBLHOTO SIBICHUS;
e lzydeHue perynupoBaHHs KauyecTBa TypH3Ma B 3apyOeKHBIX CTpaHax
e O3HakoMIIEHHE ¢ OCOOEHHOCTSIMH OCYIIECTBICHUS TYPUCTCKON JAEATEIbHOCTH Ha

TEPPUTOPHUU PA3THYHBIX 3aPYOEIKHBIX TOCYIAPCTB
B pesynbTaTe OCBOCHUS TUCIUILUIMHBI 00YYaIONIUIACS TOKEH:

3HaTh:

O0COOCHHOCTH YTIPABJICHUS Ka4eCTBOM TYpH3Ma B Pa3IMUHBIX HHOCTPaHHKBIX rocynapcrBax: CILIA,
cTtpanax EBpomneiickoro corosa u cTpaHax A3UaTcKOrO KOHTHHEHTA.

VYMeTh:

3aMMCTBOBaTh 0COOEHHOCTH M3 BHEJPEHHBIX B 3apyOeKHBIX CTpaHaX CTaHAAPTOB MPEIOCTABICHNUS
TYPHUCTCKOU YCIIyTH B LIEJISAX €€ BO3MOKHOM peanuzauuu B Poccuiickoit @enepanuu.

Bnaners:

HABBIKAMU BBIICJICHHUS OCOOCHHOCTEH (DYHKIIMOHUPOBAHUS TYPUCTCKOTO CEKTOPA.

Ilo AUCHUIIIINHE NIPECAYCMOTPCHA IIPOMCEIKYTOUYHAA ATTCCTALUA B (bopMe OK3aMcCHa.

O6H.[a$l TPYAOCMKOCTb OCBOCHHA JUCHUIUIMHBI COCTABJIACT 3 3a4eTHEIC CIVHUIIBI.

ABSTRACT OF THE COURSE

The discipline is implemented at the Faculty of Oriental Studies and Social and Communicative
Sciences, Department of

public relations, tourism and hospitality.

The aim of the discipline: is to develop students ' practical knowledge in the field of international
standards of tourism quality management, the functioning of quality standards in various countries of the
European Union, the United States and some Asian countries.

Objectives of the discipline:

e Study of the essence of tourism as a social phenomenon;
e Study of tourism quality regulation in foreign countries
e Familiarization with the peculiarities of carrying out tourist activities on the territory

of various foreign countries
The discipline is aimed at developing the following competencies:

As a result of mastering the discipline, the student must:
Know:

features of tourism quality management in various foreign countries: the United States, the European
Union, and the Asian continent.



Be able to:

borrow features from the standards of providing tourist services implemented in foreign countries for the
purpose of its possible implementation in the Russian Federation.

Possess:
skills in identifying the features of the functioning of the tourism sector.
The discipline provides for intermediate certification in the form of an exam.

The total labor intensity of mastering the discipline is 3 credits

Research seminar "Open Tourism'" (Hayuno-uccienoBareiabckuii ceMuHap " OTKpbITBII
Typu3sm')

OucumnavHa  (moaynb) peanusyetcs Ha  GaKy/ibTeTe BOCTOKOBEAEHWS WU COLMANbHO-
KOMMYHWKaTUBHbIX HaYK Kadeapon obLLecTBEHHbIX CBA3EN, TypM3Ma U rOCTENPUNUMCTBA.

Llenb AncUMNAMHBI - OCBOEHWE METOA0/I0TMM HAayYHO-MUCC1e0BaTeIbCKON AeATeNIbHOCTU B chepe
opraHM3auMoHHOro obecneyeHMA MHHOBALMOHHbLIX MPOEKTOB B MeXAyHapoAHOM Typusme U
dbopMmmnpoBaHMe  METOA0/IOTMYECKON  FOTOBHOCTM  MarucrpaHTa K OCYWECTBJIEHMIO  Hay4yHO-
nccnenoBaTeNbCKoM AeATeNbHOCTH.

3a4aun AUCUMNANHDI:

00ydYeHHEe YMECHHSM U HaBbIKAM aKaJeMHUECKON paboOTHI;
MOATrOTOBKA U MPOBEICHUE HAYYHBIX UCCIIEI0BAHUN;
MOJITOTOBKA U HAIMCAHWE HAYYHBIX padoT;
MOJrOTOBKAa K MPE3eHTAlMd U MyOJIMYHOMY BBICTYIUIEHUIO C pe3yJibTaTaMHu
HAYYHO-HCCIIEeI0BATEIbCKON pabOTHI;

. aKaJeMUIecKoe OOCYXKICHHE W KPUTHUKA TOTOBBIX HAayYHO-HCCIIEIOBATEIBCKUX
pabot, BeIpabOTKa YMEHHUM U HaBBIKOB BEJCHUSI HAYYHOU JUCKYCCUU

AvcumnanHa peanunsyeTca Ha aHTIMIICKOM A3bIKe.

OvcumnavHa (Modyns) HanpasieHa Ha GOPMUPOBaHUE CNeayIOWMNX KOMMNETEHLMIA:

YK-4.5 - NMy6AnYHO BbICTYNaeT Ha PYCCKOM A3blKe, CTPOUT CBOE BbICTYMN/IEHME C YYEeTOM ayanTopun
n uenu obueHua

YK-6.2 - Onpegennaetr npuoputeTbl COBCTBEHHOW AEATENbHOCTU, JIMYHOCTHOTO Pa3BUTUA U
npodeccnMoHanbHOro pocTa

MK-2.3 - dopmupyeT naeto NpoeKTa, OpraHN3yeT NPOEKTHYIO AeATebHOCTb

MK-5.1 - leMOHCTpUpYeT HaBbIKM NPOBEAEHMA aHANN3A ANCTAHLMOHHbIX TEXHONOTMI NOBbIWEHNS
KBanndmKaLumm nepcoHana

B pesynbTaTe 0CcBOEHMA ANCUMMNAMHBI (MOOYs1A) 0ByUaloLMNCA AOMKEH:

3HaTb: 0COHEHHOCTM BOB/IEYEHUS B XO3AMCTBEHHbI 060POT pecypcos, naen, Noay4yaemMbix U3
BHELHEN cpeapbl.



YMeTb: NpoBOAUTb UCCeA0BaHME NPAKTUK KoNnabopauum B LLensx passuUTmua TYPUCTCKUX
NPOEKTOB

BnageTb: HaBblKamMM NAaHNPOBAHMA 33434 Pa3BUTUA TYPUCTCKUX MPOEKTOB C YY4ETOM OrpaHnYeHni
HOPMaTMBHOIO M PECYPCHOro XapakTepa.

Mo ancuunaunHe (MoOy10) NpeayCMOTPEHA NPOMENKYTOUHaA aTTecTauma B dopme 3a4éma 6o 2
cemecmpe U 3K3ameHa 8 3 cemecmpe.

O6uWan TPYA0EMKOCTb OCBOEHUA ANCLUMNAUHBI (MOOY/1A) COCTaBAAET 5 3a4eTHbIX eauHULL.

ABSTRACT OF THE COURSE

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to master the methodology of research activities in the field of
organizational support for innovative projects in international tourism and the formation of the
methodological readiness of the master's student to carry out research activities.

Objectives of the discipline:

e training in academic work skills;

¢ preparation and conduct of scientific research;

¢ preparation and writing of scientific papers;

e preparation for presentation and public speaking with the results of research work;

¢ academic discussion and criticism of finished research papers, development of skills in
conducting scientific discussion

The discipline is taught in English.
As a result of mastering the discipline (module), the student must:

Know: features of involving resources and ideas obtained from the external environment into
economic circulation.

Be able to: conduct research on collaboration practices for the development of tourism projects

Possess: skills in planning tasks for the development of tourism projects, taking into account
regulatory and resource limitations.

The discipline (module) provides for intermediate certification in the form of a test in the 2nd
semester and an exam in the 3rd semester.

The total labor intensity of mastering the discipline (module) is 5 credit units.



Second foreign language (European) (Bropoit uHocTpanHbIi 361K (EBpomeiickuii))

OvcumnavHa «BTOpoW WMHOCTPaHHbIA A3bIK» peanusyetcs KapeApol WMHOCTPaHHbIX A3bIKOB
daKkynbTeTa MeKAyHapOoAHbIX OTHOLEHWI, NOAUTONOTMU U 3apyBEeXKHOro PernoHoBeaeHuUA.

Llenb ancumnamHbl: npopeccmoHanbHan NoAroToOBKa CTYAEHTOB CPEACTBAMM MHOCTPAHHOTO A3bIKa,
dopmMmupoBaHME Y HUX HEOBXOAMMON KOMMYHMKATUBHOMN A3bIKOBOM KOMMETEHLMU, 3@ TaKKe BbICOKOro
YPOBHSA COLMaNbHOM 1 NpodeccUoHaNbHOM afanTaunm, 4to npeanonaraet opmmpoBaHne BCECTOPOHHE
pa3BMTOM JIMYHOCTM, CNOCOBHOM OTBEYATb HA BbI3OBbI COBPEMEHHOIO 06LWECTBA U MCMO/Ib30BATL 3HAHMS,
YMEHMUSA 1 HaBblKK, MONyYEeHHbIe B XoAe 0bydyeHus. Hapsaay ¢ npakTMyeckol Lesnbio — npodeccnoHanbHoM
NOArOTOBKOM, KYpPC MHOCTPAHHOIO A3blKa CTaBUT 06pa3oBaTe/ibHble M BOCNUTATE/IbHbIE 3a4a4M.

3a4a4un OUCUMMNIMHBL: UHTENNIeKTyanbHOE, Ky/bTypHOE, HPaBCTBEHHOE M npodeccuoHanbHoe
pa3BMTME N CAMOCOBEPLLEHCTBOBAHME 0byYaeMblx:

® pasBUTb YMEHWEe MUCbMEHHOro (YTeHWe, NMUCbMO) W YCTHOTO (roBOPEHWE, ayAnpoBaHue)
WMHOA3bIYHOrO 06 EeHUS;

e ymeTb cobupaTtb, 06pabaTbiBaTb M WMHTEPMNPETMPOBATb C WUCMOJb30BAaHMEM COBPEMEHHbIX
MHPOPMALMOHHBIX TEXHONOIMIN JaHHble Ha MHOCTPAHHOM A3blKe, Heobxoaumble AnsA
boOpMMPOBaAHMA CYXKAEHUI NO COOTBETCTBYIOLMM NPOPECCUOHANBHBIM, COLMANBHbBIM, HAY4YHbIM
N 3TUYECKUM nNpobnemam;

e 0B/ageTb 6a30BbIMM HAaBbIKAMM NYHANYHON PEYM U apPryMeHTaUNN 41A BeAeHUs SUCKYCCUU;

e o0BfageTb 6a3oBbIMM HaBblKAMM aHaNM3a TEKCTOB MNPOPECCMOHANBHOIO UM COLMANbHO
3HAYMMOrO CoAepKaHu;

® HayyMTbCA aHHOTMPOBATb U pedepmnpoBaTb HAYUHYIO UTEPATYPY;

® Hay4MTbCA CTPOUTH CBOE PEYEBOE U HEpPeYeBOe NOBeAEHME B COOTBETCTBUM C COLMOKYNbTYPHOM
cneumMdPuKom cTpaHbl M3y4aemoro A3blKa;

e oBfagetb 6a3oBbIMM  HaBblkAMM  MUCbMEHHOMO M YCTHOTO  MepeBOfa  TEKCTOB
npodeccroHabHON HanpPaBAEHHOCTW.

B pe3synbTaTe 0CBOEHMA ANCUMMAMHBI (MOOYs1A) 0ByUaloLLMNCA AOMKEH:
3HaTb:

— OCHOBHbIE HOPMbl MHOCTPAHHOTIO A3blKa B 06/1aCTN YCTHON M MUCbMEHHOM peyu;

— OCHOBHbIE Pa3INYUA TNHIBUCTUUECKMX CUCTEM PYCCKOrO
MU MIHOCTPAHHOTO A3bIKa;

— OCHOBHble 0COHBEHHOCTM CYLWIAHUSA, YTEHWUS, FTOBOPEHMA M MUCbMA KaK BUAO0B PeYeBON AeATeNbHOCTH;

— OCHOBHbIE MOAE/NIM PEYEBOTO NOBEAEHNUS;

— OCHOBbI peYeBbIX XaHPOB, aKTyaNbHbIX ANs y4eOHO-HAYYHOro O6LLEeHUS;

— CYLWHOCTb peyeBOoro Bo3AencTeus, ero suabl, GopmMbl U CPeacTBa;

— 6a30BbIM HaOOPOM NIEKCUKM TEPMUHONOTUYECKON HAaNPaBAEHHOCTY;

— 6a30Bble rpaMMaTUYECKME KOHCTPYKLMU U GOopMbl, NpUcyLLMe NOAbA3bIKY HanpaBAeHUs NOArOTOBKM
/ cneumanbHoCTy;

— CBOOOAHbIE N YCTOMUYMBbBIE CIOBOCOYETAHUA, Ppa3eosiornyeckne eanHULbl, XapakTepHble ans chepbl
npodeccnMoHaibHOM KOMMYHUKaLMW;

— OCHOBHbIE CpeACcTBa co34aHuA BepbanbHbIX U HeBePHabHbIX MHOA3BIYHBIX TEKCTOB B Pa3/INYHbIX
CUTYyaLMAX INYHOTO
1 NpodeccMoHaNbHO 3HAYMMOTO 06LLLEHUS;

— WUCTOPWMIO, KYNbTYPY M TPAAULMMU CTPaHbI U3y4aeMOro A3blKa;



— KOHLENTYa/IbHYIO U A3bIKOBYIO KAPTUHY MUPa HOCUTENS MHOA3bIYHOM KY/IbTYPbI.
YmeTtb:

— peanun3oBbIBaTb Pa3/INYHbIE BUAbI PeYEBOM AeATENIbHOCTU B y4ebHO-Hay4HOM O6LLLEHMM Ha
MHOCTPaHHOM f3blKe;

— ocylwecTBaaTb 3GpOEKTUBHYIO MEKANYHOCTHYIO KOMMYHWUKaLMIO
B YCTHOM U NUCbMEHHOM dopmax
Ha MHOCTPAHHOM A3bIKE;

— COOTHOCWUTb A3bIKOBblE CpeacTBa
C KOHKPETHbIMU COLMaNbHbIMMU CUTYaLUAMM, YCAOBUAMM U LLEENAMM,

a TaKXe ¢ Hopmamu NpodeccMoHabHOro PeYeBOro NoBeaeHMA, KOTOPbIX NPUAEPKMUBAKOTCA
HOCUTENM A3bIKa;

— paboTaTtb c/Hag TeKCTamm NpodeccMoHanbHOW HanpaBAEHHOCTH
B LLeNIAX afeKBaTHOW MHTepnpeTaumnm NpoYmMTaHHOro maTepuana;

— MOHMMaTb MOHOIOTMYECKYH/ ANANOTMYECKYIO peyb, B KOTOPOM MCMOb30BaHbl IEKCUKO-
rPamMMaTUYECcKMe KOHCTPYKLUN, XapaKTepHble 419 KOMMYHUKATUBHBIX CUTYaL M
npogeccroHanbHOro obLeHus.

Bnapertb:

— 6a30BbIM HaOOPOM NIEKCUMKO-TPAMMATUYECKUX KOHCTPYKLMIA, XapaKTEPHbIX A1 KOMMYHUKATUBHbIX
CUTyaLMi 0BLLEKYNbTYPHOTO
1 npodeccMoHanbHOro obLeHuns;
— A3bIKOBbIMW CPeACTBaMM
ANA BOCTUNKEHMA NPOPECCUOHANBHDIX LieNelt Ha UHOCTPAaHHOM fA3bIKe;
— Pas/IMYHBIMKW BUOAMU U NPUEMAMM CNYLIAHUSA, YTEHUS, TOBOPEHMSA
W MUCbMa;
— HaBbIKAMW COLMOKYIbTYPHOM
N MEKKYNbTYPHON KOMMYHUKALLNWK;
— HaBblKaMW KOMMYHMKaLMK
B MHOA3bIYHOW cpese, obecneymBatoLLMMmM aeKBAaTHOCTb COLMAbHbIX U MPOdECCMOHANbHbIX
KOHTAKTOB Ha MHOCTPAHHOM fA3bIKE;
— cnocobamu pelleHns KOMMYHUKATUBHbIX M PpeyeBbix 3a4a4
B KOHKPETHOM CUTyaLMn OOLLLEeHUS;
— npMeMamMu Co34aHuA YCTHbIX
M MUCbMEHHbIX TEKCTOB PAa3/INYHbIX KaHPOB B npoLecce y4ebHO-HayyHOro obLLeHus;
— HaBblKamu pedepnpoBaHMA U aHHOTUPOBAHMA HAYYHOWN NUTEPATYPbI;
MHPopmaLumeln 06 OCHOBHbIX 0COBEHHOCTAX MaTepUuaibHOM
N [AYXOBHOW Ky/IbTypbl CTPaHbI (PErMoHa) n3y4aemoro MHOCTPAHHOTO A3blKa B LLEIAX YBAXKUTENbHOTO
OTHOLUEHMA K AYXOBHbIM LLEHHOCTAM APYrMX CTPaH M HapOoAoB.

ABSTRACT OF THE COURSE

The discipline “Second Foreign Language” is implemented by the Department of Modern Oriental
Studies of the Faculty of Oriental Studies and Social and Communication Sciences.

The purpose of the discipline: professional training of students using a foreign language, the formation
of the necessary communicative language competence, as well as a high level of social and professional
adaptation, which involves the formation of a comprehensively developed personality capable of
responding to the challenges of modern society and using the knowledge, skills and abilities acquired in
during the training.

Along with the practical goal - professional training, a foreign language course poses educational and
educational tasks.



Objectives of the discipline: intellectual, cultural, moral and professional development and self-
improvement of students:

- develop the skills of written (reading, writing) and oral (speaking, listening) foreign language
communication;

- be able to collect, process and interpret, using modern information technologies, data in a foreign
language necessary to form judgments on relevant professional, social, scientific and ethical issues;

- master the basic skills of public speaking and argumentation for conducting a discussion;
- master the basic skills of analyzing texts of professional and socially significant content;
- learn to annotate and abstract scientific literature;

- learn to structure your speech and non-speech behavior in accordance with the sociocultural specifics
of the country of the language being studied;

- master basic skills in written and oral translation of professional texts.

The discipline (module) is aimed at developing the following competencies:

Know:

- basic norms of a foreign language in the field of oral and written speech;

- the main differences between the linguistic systems of Russian

and foreign language;

- main features of listening, reading, speaking and writing as types of speech activity;

- basic models of speech behavior;

- basics of speech genres relevant for educational and scientific communication;

- the essence of speech influence, its types, forms and means;

- a basic set of terminological vocabulary;

- basic grammatical structures and forms inherent in the sublanguage of the field of study / specialty;
- free and stable phrases, phraseological units characteristic of the field of professional communication;
- basic means of creating verbal and non-verbal foreign language texts in various personal situations
and professionally significant communication;

- history, culture and traditions of the country of the language being studied;

- conceptual and linguistic picture of the world of a carrier of a foreign language culture.

Be able to:

- implement various types of speech activity in educational and scientific communication in a foreign
language;

- carry out effective interpersonal communication
in oral and written forms

in a foreign language;



- correlate linguistic means

with specific social situations, conditions and goals,

as well as with the norms of professional speech behavior that native speakers adhere to;
- work with/on professional texts

for the purpose of adequate interpretation of the material read;

- understand monologue/dialogue speech, which uses lexical and grammatical structures characteristic
of communicative situations of professional communication.

Oown:

- a basic set of lexical and grammatical structures characteristic of communicative situations of general
cultural

and professional communication;

- linguistic means

to achieve professional goals in a foreign language;

- various types and techniques of listening, reading, speaking
and letters;

- sociocultural skills

and intercultural communication;

- communication skills

in a foreign language environment, ensuring the adequacy of social and professional contacts in a
foreign language;

- ways to solve communication and speech problems
in a specific communication situation;

- techniques for creating oral and written texts of various genres in the process of educational and
scientific communication;

- skills of summarizing and annotating scientific literature;
- information about the main features of the material

and the spiritual culture of the country (region) of the foreign language being studied in order to respect
the spiritual values of other countries and peoples.

The discipline (module) provides for intermediate certification in the form of a test with a grade in the
2nd semester and an exam in the 3rd and 4th semesters.

The total labor intensity of mastering the discipline (module) is 9 credit units.



Second foreign language (Oriental) (Bropoii nHocTpaHHblii s13bIK (BocTOYHBII))

OucunnnvHa «BToOpoM MHOCTPaHHbLIA A3bIK» peann3yetca Kadeapolh CoBpemeHHOro BocToKa

daKynbTETa BOCTOKOBEAEHWNA U COLIMAIbHO-KOMMYHUKATUBHbIX HayK.

Llenb ancumnamHbl: npodeccuoHanbHan No4roToBKa CTYAEHTOB CPeACcTBAMM MHOCTPAHHOTO A3bIKa,

dopMUpoBaHME Y HUX HEODXOAMMON KOMMYHUKATUBHOWN A3bIKOBOM KOMMETEHLMW, @ TaKKe BbICOKOIo
YPOBHA coumanbHOM 1 npodeccuoHanbHOM aganTaumnm, YTo npegnonaraetT popMnpoBaHMe BCECTOPOHHE
pPa3BMTOM IMYHOCTUN, CNOCOOHOM OTBEYATb Ha BbI30Bbl COBPEMEHHOrO 06LWecTBa M UCNOIb30BaTb 3HAHUS,
YMEHMA U HaBbIKM, NOJIy4EHHbIE B Xo4e 0byyeHus. Hapagy c npakTUYecKol Lesbio — npodpeccMoHanbHom
NoAroTOBKOW, KypC MHOCTPAHHOIO A3blKa CTaBUT 0bpa3oBaTe/ibHble U BOCNUTATENbHbIE 3a4a4M.

3a4auM AUCUMNANHBL: UHTE/IEKTYaNbHOE, KY/bTypHOE, HPaBCTBEHHOe M npodeccrmoHanbHoe

pa3BuUTUE N CamocoBepLleHCTBOBaAHNE 06y‘-IaEMbIXC

® pPa3BUTb YMEHWEe MUCbMEHHOro (YTeHWe, MUCbMO) M YCTHOro (roBopeHue, ayaupoBaHue)
WMHOA3bIYHOrO 0L EHUS;

e ymeTb cobupaTtb, o0bpabaTbiBaTb M WMHTEPMNPETMPOBATb C MCMO/Ib30BaHUEM COBPEMEHHbIX
MHPOPMALMOHHBIX TEXHONOIMIM [aHHble Ha MHOCTPAHHOM A3blKe, Heobxoaumble A
bGOPMMPOBaAHMSA CYXKAEHUI NO COOTBETCTBYIOLMM NPOPECCUOHANBHBIM, COLMANbHBIM, HAY4YHbIM
N 3TUYECKUM Npobiemam;

e 0B/ageTb 6a30BbIMM HaBbIKAMM NYHANYHON PeYM U apPryMEHTALUN ANA BeAEHWUA OUCKYCCUN;

e 0B/fageTb 6a30BbIMM HaBblKAMM aHaNM3a TEKCTOB MNPOPECcCMOHANBbHOTO WM COLMANbHO
3HAUYMMOTO COLEepIKaHMSA;

® HayyMTbCA aHHOTMPOBATb U pedepnpoBaTb HaYUHYIO UTEPATYPY;

® Hay4MTbCA CTPOUTb CBOE PEYEBOE U HEPEUYEBOE NOBEAEHME B COOTBETCTBUM C COLUMOKYNbTYPHOM
cneumdUKom CTpaHbl N3y4aemMoro A3bIKa;

e oBfagetb 6a30BbIMM  HaBblkaMM  MUCbMEHHOTO M YCTHOTO  MepeBoga  TEKCTOB
npodeccroHanbHON HanpaBAEHHOCTY.

OncumnnmHa (Modysb) HanpasieHa Ha GOpPMUpPOBaHUE CAeayoWMX KOMNETEHLNNA:

3HaTh:

OCHOBHBIC HOPMbI HHOCTPAHHOI'O A3bIKa B obactu yCTHOﬂ U IHCbMEHHOM peun;
OCHOBHBIC pa3jinius JUHIBUCTUICCKUX CUCTEM PYCCKOI'O

1 MHOCTPAHHOTI'O SA3bIKA,

OCHOBHBIE OCOOEHHOCTH CIIyIIAHMsI, YTEHHs, TOBOPEHHS M IHChMa KaK BHJIOB PEUEBOH ESATEIBHOCTH;
OCHOBHBIE MOJIEJI PEUCBOTO MTOBECHUS;

OCHOBBI PEYEBBIX KAHPOB, AKTYAJIBHBIX /IS y4eOHO-HAYyYHOTO OOIICHNS;

CYIIHOCTh PEYEBOTO BO3/IEHCTBYSL, €T0 BHIBI, (POPMBI M CPENCTBA;

6a30BBIM HA0OPOM JIEKCUKH TEPMHUHOJIOTMIECKON HAIIPABIEHHOCTH;

0a30BbIe IpaMMaTHYECKIE KOHCTPYKIIMU U (OPMBI, IIPUCYILHE TOABA3BIKY HAlIPaBIEHHS II0JTOTOBKH /

CIICIIHMAJIbHOCTH,

CBOOOIHBIC M YCTOHYMBBIE CIIOBOCOYETAHUS, ()Pa3eoI0rnIeCcKie eMHULbI, XapaKTepHbIe s cepbl

poheCCHOHATBPHON KOMMYHUKAITUH;

OCHOBHBIC CPEACTBA CO3AaHUA BCp6aJ’ILHLIX u HeBep6aJ’ILHHX HWHOSA3BbIYHBIX TCKCTOB B PA3JIMYHBIX CUTYyallUAX

JIMYHOTI'O
nu HpO(l)eCCI/IOHaJ'H)HO 3HaA4YHUMOI'0 O6IH€HI/I$I;



—  HUCTOPHIO, KyJIbTYPY U TPAAULIUUA CTPAHBI U3y4aeMOI0 sI3bIKa,

—  KOHIIETITYAJIbHYIO U SI3BIKOBYIO KAPTUHY MUPA HOCUTEISI HHOSA3BIYHOMN KYJIbTYPHI.

Ymern:

- peanr30BBIBATh PA3IMYHbIC BU/IBI PEUEBOM JESITENLHOCTH B yUeOHO-HAYYHOM OOIIIEHHH Ha HHOCTPAHHOM
SI3BIKE;

—  OCYWIECTBIIATh SPPEKTUBHYIO MEKIMYHOCTHYIO KOMMYHHKAIHIO

B YCTHOM Y MMUCbMEHHOW (hopMax

Ha WHOCTPAHHOM SI3bIKE;

—  COOTHOCHTbD 53bIKOBBIE CPEICTBA

C KOHKPETHBIMU COMAJIbHBIMU CUTYAllUAMU, YCIIOBUAMU U LEJIIMHU,

a TaKKe ¢ HOpMaMu MPo(ECCHOHANTFHOTO PEUSBOTO MTOBEACHHUS, KOTOPBIX MPHICPKHBAIOTCS HOCHTEIH SI3bIKA;
—  paboTtath c/HaJ TeKcTaMH MPOo(heCCHOHATLHON HAITPABICHHOCTU

B I[EJISIX aJICKBATHON MHTEPIPETALIUY [TPOYUTAHHOTO MaTepuaa,

—  [OHUMATh MOHOJIOTUYECKYIO/ IUATIOTHYECKYIO PeUb, B KOTOPO UCIOIb30BAHbI JIEKCHKO-IPAMMATHYECKHE
KOHCTPYKIIUH, XapaKTePHbIE /I KOMMYHUKATHBHBIX CUTYaIHid IPO(ECCHOHATBLHOTO OOIIECHHMS.

Baagers:

- 6a30BbIM HAOOPOM JICKCHKO-IPAMMATHYECKUX KOHCTPYKIUiA, XapaKTePHBIX [T KOMMYHHUKATHBHBIX
CUTYyalUi O0ILEKYIBTYPHOTO

1 PO EeCCHOHAIBHOTO OOIICHHUS;

- SI3BIKOBBIMH CPEJICTBAMHU

1A JOCTHUXKCHUA HpO(beCCl/IOHaJ'IbH])lX ueneﬁ Ha MHOCTPAHHOM S3BIKEC,

- pa3IMYHbIMU BUJAMU U IpUEMaMU CIIyIIaHus, YTCHUSA, TOBOPCHU

U IIMChMa,;

- HAaBBIKAMU COIIMOKYJILTYPHOU

U MEXKYJIbTYPHOU KOMMYHHKAIUH;

- HAaBBIKAMU KOMMYHUKAIHH

B MHOSI3BIYHOM cpejie, 00eCIeunBAOIIMMH aJIeKBATHOCTh COIMAIBHBIX M MPO(ECCHOHATBHBIX KOHTAKTOB Ha
HHOCTPAHHOM SI3bIKE;

- CHoco0amu pelieHss KOMMYHUKATUBHBIX M PEUYEBBIX 33724

B KOHKPETHOM CUTyaluH OOIIeHHS;

- MpUeMaMH CO3JaHuUs YCTHBIX

M MUChMEHHBIX TEKCTOB PA3IMYHBIX KAHPOB B MpoIecce yIeOHO-HAYIHOTO OOIICHUS;

- HaBBIKAMU pe)epUpPOBaHUS 1 AaHHOTUPOBAHUSI HAYYHOM JINTEPATYPBbI;

- uHpopmanmeir 00 OCHOBHBIX 0COOEHHOCTSIX MaTepHaIbHON

U IyXOBHOM KYJIbTYDPbI CTPaHbI (PETHOHA) H3Y4aeMOT0 HHOCTPAHHOT'O SI3bIKA B IEJISIX YBAXKHUTEILHOIO OTHOIICHUS
K JyXOBHBIM IIEHHOCTSIM JIPyTUX CTPaH U HAPOJIOB.

Mo ancumnanHe (Modysr0) NpeaycCMOTPEHA NPOMEKYTOYHAA aTTecTaumna B dpopme 3a4éma ¢
oueHKoli 80 2 cemecmpe U 3k3ameHa 8 3 u 4 cemecmpax.

O61an TPYAOEMKOCTb OCBOEHWNA AUCUMUMINHBI (MOOY5) cOCTaBAsAET 9 3a4eTHbIX eANHWLL.

ABSTRACT OF THE DISCIPLINE WORK PROGRAM

The discipline “Second Foreign Language” is implemented by the Department of Modern Oriental
Studies of the Faculty of Oriental Studies and Social and Communication Sciences.

The purpose of the discipline: professional training of students using a foreign language, the formation
of the necessary communicative language competence, as well as a high level of social and professional
adaptation, which involves the formation of a comprehensively developed personality capable of
responding to the challenges of modern society and using the knowledge, skills and abilities acquired in
during the training.



Along with the practical goal - professional training, a foreign language course poses educational and
educational tasks.

Objectives of the discipline: intellectual, cultural, moral and professional development and self-
improvement of students:

- develop the skills of written (reading, writing) and oral (speaking, listening) foreign language
communication;

- be able to collect, process and interpret, using modern information technologies, data in a foreign
language necessary to form judgments on relevant professional, social, scientific and ethical issues;

- master the basic skills of public speaking and argumentation for conducting a discussion;
- master the basic skills of analyzing texts of professional and socially significant content;
- learn to annotate and abstract scientific literature;

- learn to structure your speech and non-speech behavior in accordance with the sociocultural specifics
of the country of the language being studied;

- master basic skills in written and oral translation of professional texts.

The discipline (module) is aimed at developing the following competencies:

Know:

- basic norms of a foreign language in the field of oral and written speech;

- the main differences between the linguistic systems of Russian

and foreign language;

- main features of listening, reading, speaking and writing as types of speech activity;

- basic models of speech behavior;

- basics of speech genres relevant for educational and scientific communication;

- the essence of speech influence, its types, forms and means;

- a basic set of terminological vocabulary;

- basic grammatical structures and forms inherent in the sublanguage of the field of study / specialty;
- free and stable phrases, phraseological units characteristic of the field of professional communication;
- basic means of creating verbal and non-verbal foreign language texts in various personal situations
and professionally significant communication;

- history, culture and traditions of the country of the language being studied;

- conceptual and linguistic picture of the world of a carrier of a foreign language culture.

Be able to:

- implement various types of speech activity in educational and scientific communication in a foreign
language;



- carry out effective interpersonal communication

in oral and written forms

in a foreign language;

- correlate linguistic means

with specific social situations, conditions and goals,

as well as with the norms of professional speech behavior that native speakers adhere to;
- work with/on professional texts

for the purpose of adequate interpretation of the material read;

- understand monologue/dialogue speech, which uses lexical and grammatical structures characteristic
of communicative situations of professional communication.

Own:

- a basic set of lexical and grammatical structures characteristic of communicative situations of general
cultural

and professional communication;

- linguistic means

to achieve professional goals in a foreign language;

- various types and techniques of listening, reading, speaking
and letters;

- sociocultural skills

and intercultural communication;

- communication skills

in a foreign language environment, ensuring the adequacy of social and professional contacts in a
foreign language;

- ways to solve communication and speech problems
in a specific communication situation;

- techniques for creating oral and written texts of various genres in the process of educational and
scientific communication;

- skills of summarizing and annotating scientific literature;
- information about the main features of the material

and the spiritual culture of the country (region) of the foreign language being studied in order to respect
the spiritual values of other countries and peoples.

The discipline (module) provides for intermediate certification in the form of a test with a grade in the
2nd semester and an exam in the 3rd and 4th semesters.



The total labor intensity of mastering the discipline (module) is 9 credit units.

Business negotiation strategies (CTpaTreruu Aeja0BbIX IEPErOBOPOB)

Global Trends Analysis of the Future (Anajan3 riio0ajabHbBIX TPEHA0B OyAylIEro)

OvcumnavHa peanusyetcs Ha GaKyibTeTe BOCTOKOBEAEHMA U COLMAIbHO-KOMMYHUKATUBHbIX
HayK Kadeapoi obLecTBEHHbIX CBA3EN, TYPM3MA U rOCTENPUUMCTBA.

Llenp aucuumIuHbI - GOpMUPOBAHUE Y CTYJCHTOB MPEICTaBIECHUS 00 OCHOBHBIX TPEHIAX
MHUPOBOT'O Pa3BUTH U INI00ATBHBIX IPOOJIEMax COBPEMEHHOCTH

3agaun ANCUUNAUHDI:

® J1aTh CTyJEHTaM MpEeCTaBICHHE O 3aKOHOMEPHOCTAX (POPMHUPOBAHUS TPEHIOB MHPOBOIO
pa3BUTHS;
e  0003HAYUTH HAYYHO-TIOHATUHHOE MPOCTPAHCTBO NMPUMEHHUTENBHO K MPOOIeMaM aHaIn3a
TPEHAO0B MUPOBOTO PAa3BUTHUS U ITI00AIBHBIX IPOOJIEM COBPEMEHHOCTH;
e  00y4uTh CTYICHTOB aHAJIM3UPOBATh BO3ACHCTBUE METATPEHIOB MUPOBOTI'O PA3BUTHS U ITyTH
pelieHus riIo00anbHBIX MPo0IeM COBPEMEHHOCTH.
OvcumnavHa peannsyeTca Ha MHOCTPAHHOM A3bIKe.

OucumnamHa (MoOysb) HanpaBieHa Ha OPMUPOBAHUE CAEAYIOLLMX KOMNETEHLMNA:

e VYK-1 CnocobeH ocCywWecTBAATb KPUTUYECKUIA aHanAM3 nNpobaemHbIX CUTyauuii Ha oOcHoBe
CMCTEMHOro NoaxoAaa, BbipabaTtbiBaTb CTpPaTErNIO AENCTBUI

e YK-2 CnocobeH ynpasasaTb NPOEKTOM Ha BCEX 3Tamnax ero *KM3HEHHOro UUKANA

e YK-5CnocobeH aHann3MpoBaTb U y4nUTbIBaTb pa3HoObpasme KyabTyp B npoLecce
MEKKYbTYPHOIO B3auMOAEeNCTBUA

e Of1K-6 CnocobeH nnaHMPOBaATb M NMPUMEHATb NOAX0Abl, METOAbLI U TEXHOJIOTMU HAaY4YHO-
NpUKAaaHbIX uccnegoBaHuii B usbpaHHom chepe npodeccnoHanbHON AeATebHOCTH

B pe3ynbTaTe 0CBOEHMA ANCLMNANHBI 06YyYarowWulica LONKEH:

3HaTb OCHOBHble MOAXOAb! K MNaHUPOBAHMIO U MPUMEHEHMIO HAYYHO-NPAKTUYECKUX NOAX0A08 B
npo¢deccMoHaibHOMN AeATENbHOCTHU.

YMmeTb NPUMEHATb Hay4YHble Nnoaxoabl B I'IpOd)eCCVIOHa}'IbHOﬁ AeATENbHOCTMU.
BnapeTtb HaBblKamu onpegeneHna TPeH40B B UHAYCTPUU Typu3ma.

Mo aucuMnanHe NpeaycMOTPeHa NPoMeXKyTouHan atTTecTauna B opme 3avema.

O6u.|,a$| TPYAOEMKOCTb OCBOEHUA AUCUNNNINHDBI COCTaBNAET 3 3a4eTHble eanHULbI.

ABSTRACT OF THE COURSE



The discipline is implemented at the Faculty of Oriental Studies and Social and Communicative
Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to form students ' understanding of the main trends of world
development and global problems of our time

Objectives of the discipline:

e to give students an idea of the patterns of formation of global development trends;
o identify the scientific and conceptual space in relation to the problems of analyzing trends
in world development and global problems of our time;
e to train students to analyze the impact of megatrends of global development and ways to
solve global problems of our time.
The course is taught in a foreign language.

Discipline (module) it is aimed at developing the following competencies:

e UK-1 Able to perform critical analysis of problem situations based on a systematic approach,
develop an action strategy

e UK-2Able to manage a project at all stages of its life cycle

e UK-5 Able to analyze and take into account the diversity of cultures in the process of cross-
cultural interaction

e OPK-6 Able to plan and apply approaches, methods and technologies of scientific and applied
research in the chosen field of professional activity

As a result of mastering the discipline, the student must:

Know the main approaches to planning and applying scientific and practical approaches in
professional activities.

Be able to apply scientific approaches in professional activities.
Have the skills to identify trends in the tourism industry.

The discipline provides for an intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credits.

Policies in Cultural Heritage Preservation (Monutuka coxpaHeHus
KYNbTYPHbIX LieHHOCTel)



AvcumnavHa peanusyetcsa Ha GaKybTeTe BOCTOKOBEAEHMA U COLMANbHO-KOMMYHUKATUBHbIX HayK
Kadeapon KynbTypbl MUpPA U LEMOKPATUN.

Lenbto Kypca ABAsieTca 3HaKOMCTBO CTYAEHTOB C OCHOBHbIMU TEOPETUYECKMMM MOMEHTaMK B chepe
COBPEMEHHO rocysapCcTBEHHOM MNONUTUKM NAMATU, MEMOPUANBHOM NapagMrmbl, OBAagLeHME
daKTUYECKMM MaTepManom U 3aKpenaeHne Ha NpakTUKe NPUHUMNOB PaboTbl C UCTOPUYECKON NaMSATbIO.
Kypc Tak»Ke npeanonaraet 3HaKOMCTBO 06y4atoLLMXCA C CYyTbHO UCTOPUUYECKON MOJIUTUKN COBPEMEHHbIX
rocygapcrs.

3afa4amm Kypca ABNAKOTCA:

1. Mo3HaKOMMWTb CTYAEHTOB C NPO61EMATUKOM U cogepKaHNMEM HAaYUYHbIX UCKYCCUMIA TOCYAaPCTBEHHOWM
MO/IMTUKE NAaMATU, 06 MCTOPUYECKON NaMATM U ee POIN B MONUTHKE,

2. aTb npeacraBneHnA 06 OCHOBHbIX NMOHATUAX, CBA3AHHbIX C U3y4eEHNEM MCTOpVI‘-IECKOﬁ NamaTK.
3. Ha aHanuse KOHKPETHbIX MPUMePOB NOKa3aTb B3aMMOCBA3b MCTOpW‘IECKOm NamMmATU U NONNTUKN.

4. NpoAeMoHCTPUPOBaTh, KaKMM 06pa3omM pPas/iMyHble MeToAbl COBPEMEHHOMN COLMANbHOM HaYKM MOTYT
6bITb MCNONBL30BaHbI MPU U3yYeHUU NPOBAEM NCTOPUYECKOM NAaMATU U CBA3AHHOM C HEN NOAUTUKN.

B pe3ynbTaTe 0CBOEHMA AUCLMNAMHBI (MOAyNa) 0byYatowmiica AONKEH:

3HaTb: 3aKOHbI UCTOPMYECKOTO Pa3BUTMA OOLLECTBA, HALMOHA/IbHbIE, STHOKY/IbTYPHbIE,
KOHpeCcCMOHaNbHble 0COBEHHOCTU; KOMMYHUKATUBHbIE TEXHONOMMK NPOdECCUOHANBHOTO
B3aMMOLENCTBUA B TYPUCTCKON MHAYCTPUN.

YMeTb: NPUMEHATb 3aKOHbI UICTOPUYECKOTO Pa3BUTUA COLMYMA, BbIABAATL STHOKY/IbTYPHbIE,
KOHdeccnmoHanbHble 0COBEHHOCTU B Pa3BUTUM POCCUNCKOTrO U APYrnx obuiecTs; BbIbUpaTb CTU/Ib
0bLWEeHNA B TYPUCTCKOM MHAYCTPUN U OCYLLECTBAATb B3aMMOLENCTBUE C NOTpebuTenamm m
3aMHTEpPecoBaHHbIMW CTOPOHAMM.

Bnapetb: meTogamm pa6OTbI C MCTOpW—IECKOVI n couynanbHoO 3HaAYMMOlM MHd)opmaumeﬁ; HaBblKamh
Bbl60pa cTnunA 06LLI,eHMﬂ B TprCTCKOﬁ UHAOYCTPUN N OCyLLeCTB/IEHUNA B3aMMOAEVICTBMH C I'IOTpe6VITEJ'IFIMM
N 3anHTEPECOBAHHBIMU CTOPOHaMWN.

Mo gucumnanHe (Moaynto) NpeayCcMOTPEHA NPOMEKYTOUYHAA aTTecTauma B popme 3a4eTa.

O611an TPYA0EMKOCTb OCBOEHUA ANCLUMNANHDBI (MOAYAA) cOCTaBaAeT 3 3a4eTHble equHULbI.

Mo gncunnamHe npefycMoTpeHa NPOMeEXYToUYHaA aTTecTaumnAa B cbopN\e 9K3aMeHa.

ABSTRACT OF THE COURSE

The discipline is implemented at the Faculty of Oriental Studies and Social and Communication Sciences
by the Department of Culture of Peace and Democracy.

The purpose of the course is to introduce students to the main theoretical points in the field of modern
state memory policy, the memorial paradigm, mastering factual material and consolidating in practice
the principles of working with historical memory. The course also involves familiarizing students with
the essence of the historical policies of modern states.

The objectives of the course are:



1. To acquaint students with the problems and content of scientific discussions on the state policy of
memory, about historical memory and its role in politics.

2. Give an idea of the basic concepts associated with the study of historical memory.
3. Using the analysis of specific examples, show the relationship between historical memory and politics.

4. Demonstrate how various methods of modern social science can be used in the study of problems of
historical memory and related politics.

As a result of mastering the discipline (module), the student must:

Know: the laws of the historical development of society, national, ethnocultural, religious
characteristics; communication technologies of professional interaction in the tourism industry.

Be able to: apply the laws of the historical development of society, identify ethnocultural and religious
features in the development of Russian and other societies; choose a communication style in the
tourism industry and interact with consumers and stakeholders.

Possess: methods of working with historical and socially significant information; skills in choosing a
communication style in the tourism industry and interacting with consumers and stakeholders.

The discipline (module) provides for intermediate certification in the form of a test.

The total labor intensity of mastering the discipline (module) is __3__credit units.

Open systems technologies in the tourism industry (TexH0J10rMH OTKPBITBIX CHCTEM B
HHAYCTPHHU TYypH3Ma)

JucuumuinHa (MOyJib) peaau3yercs Ha (akyJbTeTe BOCTOKOBEICHHS U COLUAIbHO-
KOMMYHHUKATHBHBIX HayK Kadeapoil 00IecCTBEHHBIX CBA3EH, TyprU3Ma U rOCTENPUUMCTBA.

enb quctumiInHe! - cHOPMHUPOBATH Y CTYACHTOB MarucTpaTypbl KOMIIETEHIINHU, TTO3BOJISIONINE
OTIPEIETISATH MIPUBJICYCHUE PECYPCOB U TEXHOJIOTHI IPYTUX KOMITAHUM JJIs1 OBICTPOTO U
3¢ (HEKTHBHOTO PEIICHUS 337a4 TyPKOMITAaHUH.

3amaun TUCLUILINHEL:

1) Croco0CTBOBATH MPUMEHEHHUIO CTAHAAPTOB OTKPBITHIX MPOIECCOB Jie-PaKTo U JAe-I0pe;
2) MO3HAKOMUTH C MPAKTUKaMU BHEJPEHUS COBPEMEHHBIX TEXHOJIOTHI /IS cTapTarna;
3) MO3HAKOMUTH C TEXHOJIOTHSIMHU COTPYIHHUUECTBA C CETAMHU «IKCIIEPTOBY.

B pesynbTare 0CBOCHUS AUCHUILTHHBI (MOIYJIsl) 00YYarOUIUIiCs JOKEH:

3HaTh: OCHOBBI BBICTpaBaHUsI HHHOBALIMOHHON KOMIIOHEHTHI B CTPYKTYpE ONEpalluOHHON
JEATEIIBHOCTH TYPUCTCKON KOMITAHUU

YMeTb: aHaIM3UPOBaTh MOCTABJICHHBIE 3a/1a4l B TYPUCTCKOM cdepe



Brnaners: HaBbIKaMy MHTEPIIPETALIUY MTOJYUYEHHBIX PE3YyJIbTAaTOB B paMKaX JEKOMIIO3UIIMH 3a/1a4
TYpPUCTCKOM HANpaBICHHOCTH

[o nqucuumnmze (MOIYyI0) MPEAyCMOTpEHa MPOMEXKYTOUHAs aTTecTaus B (popMe SK3aMeHa.

OO61mas TpyJ0€MKOCTh OCBOSHUS TUCHHUTUIHHBI (MOAYJIS1) COCTABISAET 3 3aU€THBIC SIMHHUIIBI.

ABSTRACT OF THE COURSE

The discipline (module) is implemented at the Faculty of Oriental Studies and Social and
Communication Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to develop competencies among master's students that allow
them to determine the attraction of resources and technologies of other companies to quickly and
effectively solve the problems of a travel company.

Objectives of the discipline:
1) promote the application of open process standards de facto and de jure;
2) introduce the practices of introducing modern technologies for startups;

3) introduce technologies for cooperation with networks of “experts”.

As a result of mastering the discipline (module), the student must:

Know: the basics of building an innovative component in the structure of the operating activities
of a tourism company

Be able to: analyze the tasks set in the tourism sector

Possess: skills in interpreting the results obtained within the framework of the decomposition of
tourism tasks

The discipline (module) provides for intermediate certification in the form of an exam.

The total labor intensity of mastering the discipline (module) is 3 credit units.

Marketing and branding for tourism and recreational areas (MapkeTHHr U OpeHIAMHI
TYPHCTCKO-PEKPEeAlMOHHBIX TEPPUTOPHI)

OvcumnavHa peanusyetca Ha ¢aKy/nbTeTe BOCTOKOBEAEHWUS WM COLMANbHO-KOMMYHUKATUBHbIX
HayK Kadeapoit KynbTypbl MUPa U AEMOKPATUN.



Llenb Kypca: M3yyeHWe NPaKTUK PEKNAMHOro gena B chepe ycnyr v Typusma Hapagy C Apyrumu
KOMMYHMKaLUMOHHbIMM MPOLEeCCaMn W TEXHONOTMAMM;, B OBNAAAEHUM OCHOBHbIMW TEXHONOMMAMMU
peKNaMHOro gena, NPMEMOB MeAMa-NIAaHMPOBAHUA M PEKNAMHOr0 KOHCANTUHra; GpOpPMMUPOBAHUMU
npodeccnoHanbHbIX KOMMETEHUMI B 061aCTM  MAPKETUHTOBOW M pPEeKNaMHOM  OeATeNbHOCTH,
OCYLLECTBAEHNA aHANMTUYECKNX, MPOEKTHbIX M NMPEe3eHTaLMOoHHbIX paboT B 3TOM 0b6acTu.

M3 uenu Kypca BbITeKaloT 3adayu, peanusauma KOTOPbIX B XO4e M3yYeHMA AUCUUNAUHDI
no3Bo/AET AOCTUrHYTb MOCTaBleHHOW uenn. [Ona AaHHON AMCUMNAMHLI MAAHMPYIOTCA chaeayolime
obpas3oBaTesibHble 3agaun.

e  ¢$opmMpOBaHME HABLIKOB MCMNO/Ib30BAHWUA METOLO0/0TUN U METOLOB MAPKETUHIOBbIX

® vCcCef0BaHU;

e 0by4yeHue cneunduke NPUMEHEHNA PA3IUYHBIX BUAOB MapKETUHIOBbIX MCCeA0BaHWUI;

e (dopMMpOBaHME HABbIKOB NPUMEHEHNA MeToA0B 06paboTKkn nHbopmaLnm, NoNy4eHHOW B
e  Xoge NpoBefeHUs MapPKETUHIOBbIX UCCIef0BaHNM;

e dopmMynnpoBaTb OCHOBHbIE NOAXOAbI K MOHATUIO BPEHANHT;

®  BbIABUTb K/toueBble naen B opmmnpoBaHnmn 6peHaa u No3nMLMOHUPOBAHUS;

e onpeaenuTb anroputm popmmposanus «AHK 6peHaa»,

® OnpeaenuTb OCHOBHbIE TEXHO/IOMMU BpeHA-MeHeoKMEHTA.

Mo pe3ynbTaTam OCBOEHUA KypCa CTYAEHT AONXKEH:

3HaMb: KOMMYHUKATUBHbIE TEXHONOTMKU NPOdECCMOHANBHOMO B3aUMOLENCTBUA B TYPUCTCKOM
WHAYCTPUM; OCHOBHI 2 (HEKTHBHOW KOMMYHHUKAITHH B PEKJIAME U CBA3SIX C 0OIECTBEHHOCTHIO; TPUHITUIIBI
MPEACTABICHUS PE3YNbTaTOB IIPOCKTOR; OCHOBHBIE METOAbI MAPKETUHTOBBIX UCCICIOBAHUN, TEXHUKO-
3KOHOMMYecKoe 060CHOBaHWE MHHOBALMOHHbIX MPOEKTOB B TYPUCTCKOW MHAYCTPUKN HA Pa3HbIX YPOBHAX;
METOJBI MApPKETUHTOBEIX HCCIICIOBAHIH.

Ymempw: BbIOMpATH CTUIIL OOIIEHUS B TYPUCTCKON MHIYCTPUU U OCYILIECTBIISTH B3aUMOJICHCTBUE
C MOTPEOUTENSIMU U 3aMHTEPECOBAHHBIMU CTOPOHAMM; UCIIOJIb30BaTh METO/IbI U3MEPEHUS U
olleHK! 2P PEeKTUBHOCTH B Chepe KOMMYHHKAIINN; UCTIOIb30BaTh METO/IbI IPECTABICHHUS
pE3yJIbTATOB NMPOEKTOB; TECTUPOBATH AIPPEKTUBHOCTh MAPKETUHIOBBIX MCCIIEIOBAaHUN B paMKax
KOJIMYECTBEHHBIX U KAYE€CTBEHHBIX UCCIIEOBAHNN, IPUMEHITh METOIbI TEXHUKO-
9KOHOMHUYECKOEe 000CHOBaHHE MHHOBAIIMOHHBIX ITPOEKTOB B TYPUCTCKOM MHAYCTPUHU HA PAa3HBIX
YPOBHSIX; MCTIOJIb30BaTh HHTEPHET-CEPBUCHI MO MOUCKY HH(POPMAITUN O PRIHOYHOW
KOHBIOHKTYDE.

Bnaoems: HaBbIKaMH BBIOOPA CTUIISL OOIICHUS B TYPUCTCKOW MHIYCTPUH U OCYIIECTBICHUS
B3aUMOJICHCTBHS C TIOTPEOUTEISIMUA U 3aMHTEPECOBAHHBIMH CTOPOHAMH; TEXHOJIOTHUSIMH
OpraHM3aLUH U peaTi3alny CCIEI0BATEILCKOTO MMPOEKTa B KOMMYHUKAIIHOHHOH cepe;
UCTIOJIB30BaTh METOJIBI MTPECTABICHHUS PE3YIIHTATOB IIPOEKTOB; TEXHOJIOTUSIMHI OpPTaHU3aLNU H
peanu3ani MapKETHHTOBBIX UCCIIEIOBAHHIA; TIPUMEHSITh METO/IbI TEXHUKO-YKOHOMHYECKOE
000CHOBaHNE MTHHOBAIIMOHHBIX IPOEKTOB B TYPHCTCKOM WHAYCTPUH HA Pa3HBIX YPOBHSX;
METO/I0JIOTHEH BBISIBICHHS TOCTOBEPHOCTH MEPBUYHOW U BTOPHYHON MAapKETUHTOBOH
UHpOpMAIIHH.

ABSTRACT OF THE COURSE



The course is provided by faculty of oriental studies and socio-communicative sciences by the
department of culture of peace and democracy.

The course is aimed at those studying the cultural potential of tourist regions of the world. The
specifics goal of the course is to gain knowledge about the main cultural and historical centers, and
gaining the skill to design a cultural component in tourist projects.

The purpose of the course is to familiarize students with the formation and features of tourist
cultural and historical centers around the world.

Objectives of the course include:
1) to form awareness of the main stages in the development of museum practices;

2) develop skills of analysis of empirical cultural material with the final goal of designing and
presenting a tourist product;

3) to master necessary art history and cultural terminology.

Discipline is taught in English

Learning Outcomes
Students will:
Be able to:

- analyze the state of the tourism market; apply in practice developmed knowledge of activities
tourism products

- Effectively use informational-communicative technologies during conducting tourism activities

- identify and evaluate main directions of tourism activities; to choose best solutions in
professional activities based on available resources

- organize the process of customer service tourist enterprises

Know:
-basic concepts and tourist destinations activities, regulatory legal basics of tourism activities

- essence of tourism product and its types, conditions and mechanism of development; specifics
of organization of tourism activities in the internal and foreign tourism.

- natures and types customer service

- the tourism industry and its organizational bases; features of the tourist market

Possess:
- Abilities to organize tourism enterprises and their activities

- methodology of analysis of tourism market and tourism industry, organization of tourist
services, ability to choose optimal ways to solve problems during professional work, considering available
resources



- methods of monitoring tourism market, development of a tourism product

- skills and principles of building work relationships, especially between tourist companies that
organize tourist service

Total labor intensity of the course is 3 credits, 108 academic hours.

International tourism quality management systems (Me:x1yHapoaHble CHCTEMbI yIIPABJICHUS
Ka4eCTBOM TYPH3Ma)

JucumnnmHa peanuzyercss Ha (aKyJIbTeTe BOCTOKOBEICHUS M COIMAIBHO-KOMMYHHUKATHBHBIX
HayK, Kadenpoi

O6].LICCTBCHHLIX CBHBCﬁ, Typu3sMa U roCTCIIpUrNMCTBA.

Hens aucuuiinHel: GOPMHUPOBAHKE Y CTYJCHTOB NMPAaKTUUECKUX 3HAHUH B chepe
MEXIYHApOTHBIX HOPM YTIPABIICHHUSI KAYECTBOM Typu3Ma, (YHKIIMOHUPOBAHUEM CTaHIApPTOB KayecTBa Ha
TEPPUTOPHH pa3IUYHbIX rocyaapcTs EBpormeiickoro coro3a, CIIIA ¥ HEKOTOPBIX a3MATCKUX CTPaH.

3amauu IUCIIAIIIIAHEL:

e llI3yueHue CyIIHOCTH TypH3Ma KaK COLIMAIBLHOTO SIBIICHUS;

e lzydenue perynupoBaHHs KauyecTBa TypH3Ma B 3apyO€KHBIX CTpaHax

e (O3HakomJIeHHE C 0COOEHHOCTSAMHU OCYIIECTBIICHUS TYPUCTCKOM EATEIbHOCTH Ha
TEPPUTOPUH PA3IUUHBIX 3apyOE€KHBIX TOCYAAPCTB

B pesynbpTaTe 0OCBOCHUS AUCIUIUIMHEI 00yYarOIIUHACS JOJIKEH:
3HATB:

0COOEHHOCTH ypaBJICHUS KaUCCTBOM TypU3Ma B PA3JIMYHBIX HHOCTPAHHBIX IrOCYyAapCTBax: CH_[A,
CTpaHax EBpOHeﬁCKOFO COr03a U CTpaHax A3HaTCKOTO KOHTHHCHTA.

VYMeTs:

3aMMCTBOBATh OCOOCHHOCTH M3 BHEJPCHHBIX B 3apyOCIKHBIX CTPAHAX CTAHAAPTOB MPEI0CTABICHHS
TYPUCTCKOM YCIIYyTH B LIENSX €€ BO3MOXHOM peanu3auuu B Poccuiickoit @eneparuu.

Bnaners:
HAaBBIKAMH BBIJICIICHUS] 0COOCHHOCTEH (PYHKITMOHHPOBAHUS TYPHUCTCKOTO CEKTOPA.

IIo AUCHUIIIINHE NIPECAYCMOTpPCHA IMPOMEKYTOUYHAA aTTCCTAIUA B (bopMe OK3aMcCHa.

OO6mrast Tpy10€MKOCTh OCBOCHHMSI TUCITUTIINHBI COCTABIISIET 3 3a4ETHBIC SUHUITB.



ABSTRACT OF THE DISCIPLINE

The discipline is implemented at the Faculty of Oriental Studies and Social and Communicative
Sciences, Department of

public relations, tourism and hospitality.

The aim of the discipline: is to develop students ' practical knowledge in the field of international
standards of tourism quality management, the functioning of quality standards in various countries of the
European Union, the United States and some Asian countries.

Objectives of the discipline:

e Study of the essence of tourism as a social phenomenon;
e Study of tourism quality regulation in foreign countries
e Familiarization with the peculiarities of carrying out tourist activities on the territory

of various foreign countries
As a result of mastering the discipline, the student must:

Know:

features of tourism quality management in various foreign countries: the United States, the European
Union, and the Asian continent.

Be able to:

borrow features from the standards of providing tourist services implemented in foreign countries for the
purpose of its possible implementation in the Russian Federation.

Possess:
skills in identifying the features of the functioning of the tourism sector.

The discipline provides for intermediate certification in the form of an exam.

The total labor intensity of mastering the discipline is 3 credits



Spatial planning and organization of tourism systems (IlpocTpaHncTBeHHOe IUIaHNPOBaHUE
TYPHUCTCKHX CHCTEM)

OucumnnmHa «[lpoOCTPaHCTBEHHOE MAAHUPOBAHME TYPUCTCKMX CUCTEM» peanunsyetca Ha
¢haKynbmeme BOCTOKOBEAEHMA U COUMANBbHO-KOMMYHUKATUBHBIX HayK Kagedpol Kynemypel mupa u
demoKpamuu.

Uenb agucumnnavHbl  (MoOynas) - W3y4yeHMe TeOopPeTUYEeCKUX U NPAKTUYECKMX OCHOB
NPOCTPAHCTBEHHOTO MPOEKTUPOBAHUA TYPUCTCKMX CUCTEM W WX AEATESIbHOCTM, C WMCMO/b30BAHUEM
HOPMATUBHO-TEXHMYECKOM 0a3bl A5 OCYLLeCTB/JEHUA MNPOEKTHOW AeATesbHOCTM U GOpPMUPOBaAHUSA
TYPUCTCKOro NpoAYKTa.

3agaum AUCUNNANHDBI (MOOyAA):

- 03HAaKOMWTb CTYAEHTOB C OCHOBHbIMM 3Tanamm NPOCTPaHCTBEHHOTO NPOEKTUPOBaHMUA
TYPUCTCKOM CUCTEMBbI,

- YCTAHOBUTb aKTya/ibHbl€ OCHOBbI VIHBGCTVILJ,VIOHHOVI AeATeNbHOCTbIO U CO3aaHNEM NPOEKTOB,;
- BbIABUTb INMaBHblIE NpeanpoOeKTHble pa6OTbI M MapKeTUHroBble nccnegoBaHMA PbiIHKA,

- ncenengoBaTb HOPMATUBHO-TEXHOTOTUYECKYHO AOKYMEHTAUNIO, per1aMeHTUPYOLLYHO
TYPUCTCKYIO AeATENbHOCTb N JOKYMEHTAaUMOHHOE CONpoBOXXAeHUNE I'IpOGI-(THOI‘a AeATENbHOCTHU;

- onpegennTtb cCoBpemeHHble TEHOEHUNN PA3BUTUA TYPUCTCKUX CUCTEM.

AucyunnuHa peasnusyemca Ha aH2AUlCKOM A3bIKe.

B pesynbTaTe 0OCBOCHUS NUCIUIUIMHBI 00YYatONIUIACs JOKEH:
3HaTb:

dopMbl KOHTPONIA M OUEHKN 3PPEeKTUBHOCTU AeATesIbHOCTU AenapTaMeHTOB, 334elCTBOBAHHbIX B
NPOCTPAHCTBEHHOM MIAaHNMPOBAHMMU

$OopMbl KOHTPOIA U OLEHKN 3O PEKTUBHOCTU AEATENBHOCTU AENAPTAMEHTOB

YmeTb: npoBOAUTb KOHTPO/Ib UCNONTHEHNA NpoLueayp n 3¢¢6KTVIBHOCTb AeATENDbHOCTU

Bnademso: npyemamm NAaHUPOBAHUA, OPraHn3aLLmMm, MOTUBALMM U KOOPANHALMKN AEATENBHOCTU
npeanpuaTUii (nogpasgeneHunii) npeanpuaTMii TYPUCTCKOM CUCTEMbI UK APYTUX chepax, B KOTOPbIX
HeobxoAMMOo ocyLlecTBAeHMe NpodeccnoHanbHON AeATeNbHOCTU

ABSTRACT OF THE COURSE

The course “Spatial Planning of Tourist Systems” is provided by faculty of oriental studies and
socio-communicative sciences by the department of culture of peace and democracy

This course is aimed at students who will be creating, updating, managing, and dealing with
physical space of tourism industry, such as offices, excursion sites, tourist attractions etc. This course will
allow the students to learn, consider, and improve various existing national and international standards
in managing human presence in physical spaces in ways that is beneficial to both the tourists and local
communities



The purpose of the discipline is to study the theoretical and practical foundations of the spatial
design of tourist systems and their activities, using the regulatory and technical base for the
implementation of project activities and the formation of a tourist product.

Course objectives are as follows:

- to acquaint students with the main stages of the spatial design of the tourism system,
- establish the actual foundations of investment activities and the creation of projects;
- identify the main pre-project work and marketing research;

- to investigate the regulatory and technological documentation governing tourism activities and
documentation support for project activities;

- to determine current trends in the development of tourism systems.

The course is taught in English.

Learning Outcomes
Students will:
Be able to:
- control execution of procedures and performance efficiency
- Execute control of procedural performance and effective activities
- Execute control of procedural performance and effective activities

-: interact with target audiences within departmental responsibilities

Know:

- Forms of control and evaluation of efficacy of activities by relevant departments included in
spatial planning

-: forms of control and performance evaluation of departments
-: forms of control and performance evaluation of departments

-: target audiences of tourism service consumers

Possess:

- Knowledge of planning, organizing, motivating and coordinating activities of companies and sub-
contractors within tourism industry or other spheres, which include performance of professional duties.

-: methods of planning, organization, motivation and coordination of activities of enterprises
(divisions within) enterprises of tourism systems or other areas in which implementation of professional
activities is needed

-: skills of engaging in interaction with consumers and other interested parties

Total labor intensity of the course is 3 credits, 108 academic hours.



Workshop "Technologies for Organizing Tourism Business" (lMpakTuKym no rexHoaoruam
OpraH13auum TYPUCTCKOM AeATeNbHOCTH)

OuncumnamHa peanusyetca Ha GaKy/bTeT BOCTOKOBEAEHUSA, COLLMANbHO-KOMMYHUKATUBHbIX HayK,
Kadeapoi obL,eCcTBEHHbIX CBA3EN, TYPU3Ma M roCTENPUMMCTBA.

Llenb ancumnamHbl: GopMmmnpoBaHUE y CTYAEHTOB NPAKTUUYECKUX 3HAHWUI B chepe opraHMsaumm
TYPUCTCKOMN AeAaTenbHOCTU, GopMMpPOoBaHMe NOAHOMO NPeACcTaBAeHUA O TYPUCTCKON AeATeIbHOCTU U
TYpM3Me B Lie/IOM, KOTOPOE COCTOMT M3 NOJTYYEHUA 3HAHMI KaK B TEOPETMUYECKOM acneKTe, Tak U B
NPaKTUYECKOM.

3a4a4n ANCUUNAUHDI:

e M3yyeHMe CyLHOCTU TypM3Ma KaK COLMANbHOTO ABNEHMUS;

e M3yyeHure NPaBOBbIX OCOBEHHOCTEN PeryanpoBaHna TYPUCTCKOM AeATENbHOCTH;

e PaccmoTpeHue BONpocoB popMMUPOBaHMA TYPUCTCKOrO NPOAYKTa U OLEHKM ero
3 DEKTUBHOCTM U KOHKYPEHTOCNOCOBHOCTY;

e (O3HaKoM/EeHME C OCOHBEHHOCTAMM PErYINPOBAHUA TYPUCTCKOM AeATENbHOCTU B
Poccuiickoit Pepepauum.

B pesynbTaTe 0CcBOEHMA ANCUMNNAMHBI (MOOYs1A) 0ByUaloLMNCA AOMKEH:

3HaThb:

OcobeHHOCTHM peannsaLmmn TYpUCTCKON AeATeNbHOCTM Ha TeppuTopumn Poccnitckoin ®epepaumm
YmeTb:

MPMMEHATb 3HAHWUA 0 Pa3NIMYHbIX CYy6beKTax OTHOLEHUI B chepe TypM3ma, 0 CO34aHNU U
peannsaumm TYPUCTCKOro NPOoAyKTa Ha NMpaKTUKe.

Bnagetn:
HaBblkamu, HeobxoanuMbIMM AN PabOTbl B TYPUCTCKMX KOMMAHUAX.

Mo aucumMnanHe npeaycMOTPeHa NPoOMEXKYToYHan atTecTauma B popme 3adeTa.

06LI.I,aF| TPYAOEMKOCTb OCBOEHUA ANCUNNNINHDBI COCTAaBNAET 3 3a4eTHble eANHNLbI

ABSTRACT OF THE COURSE



The discipline Workshop "Technologies for Tourism Business Management" is taught at the
Faculty of Oriental Studies, Social and Communication Sciences, Department of Public Relations,
Tourism and Hospitality.

The purpose of the discipline: formation of students ' practical knowledge in the field of
organization of tourist activities, formation of a complete understanding of tourist activities and tourism
in general, which consists of obtaining knowledge both in the theoretical aspect and in the practical.

Objectives of the discipline:

e Study of the essence of tourism as a social phenomenon;
e Study of legal features of regulation of tourist activity;

e Consideration of issues related to the formation of a tourist product and assessment of
its effectiveness and competitiveness;

e Introduction to the specifics of regulating tourist activities in the Russian Federation.

As a result of mastering the discipline (module), the student must:

Know:

Features of implementation of tourist activities in the territory of the Russian Federation

Be able to:

Apply knowledge about various subjects of relations in the field of tourism, about the creation
and implementation of a tourist product in practice.

Possess

Skills required to work for travel companies.

The discipline provides for an intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credits

Business negotiation strategies (Ctpaterunu genosbix neperoBopos)

AHHOTAILIMSA PABOYEH NPOT'PAMMBI JIUCHUTLJIAHBI

Juciunnuaa «CTpaTeruu  JeJIOBBIX IEpPeroBopoB» peanusyercs Ha  Dakynbrere
BOCTOKOBEJICHUSI U COLIMAaJTbHO KOMMYHUKATHUBHBIX HayK, KadeIpol OOIECTBEHHBIX CBS3EH,
TypU3Ma U TOCTEIPUHUMCTBA.

HGJ'II) AUCHUIUIMHBL - TTO3HAHWEC TCOPETUYCCKUX OCHOB U OBJIAACHHUC IMPAKTUYCCKHUMU
TEXHOJIOTUAMHU COBPEMCHHOI'O IICPETOBOPHOIO IIponecca, q)OpMI/IpOBaHI/IC KOMMYHHUKATUBHO



pa3BUTONH JMYHOCTH, OCO3HAHHO W THOKO BIAJETh HCKYCCTBOM MOJTOTOBKH, BEICHHS
NIEPErOBOPOB, IPUHSATHSI KOHCTPYKTHBHBIX PEIICHUN.
3amauy JUCHHUILIMHEL:
e PackpsiTre Mecta «CTpaTerus IeI0BbIX IEPETOBOPOBY KaK HHTETPATbHOW TUCIUILTHHEI B
CHUCTEME COIMO-TYMaHUTAPHOTO 3HAHHUS.
e Boopyxenue OakanaBpoB panuoHaIbHOW 3()()EKTHBHON TEXHONOTHEH MOATOTOBKH H
pe3yJIbTaTUBHON TEXHUKOW BEACHUS IMEPETOBOPOB.
e Teopernueckoe M MPAKTHYECKOE O3HAKOMIJICHHME C BHIAMH, XAaHPAMH, TCXHUKAMH
NOJATOTOBKM M BEICHUS IEPEroBOPOB, KOTOpPhIE HaWOOJee TIOJHO COOTBETCTBYIOT
poeCCHOHATBLHBIM M JTHYHOCTHBIM 3aIpocaM 00ydaeMbIX

JucnurnuHa (Mo0y/ib) HanipaBieHa Ha GOPMHUPOBAHUE CIACAYIOIIMX KOMITCTCHIIHN:

e VK-3 CrnocobeH OpraHu3OoBBIBaTh W PYKOBOIUTH pa0bOTON KOMaHABI, BhIpaOaThIBas
KOMAaHJIHYIO CTPATETrIo AJIsl TIOCTHKEHUS TOCTABICHHOW LIETIH;

e [IK-] Bnanenue mpueMaMd U METOJaMU pabOTHl C TMEPCOHAIOM, METOJAMH OIICHKHU
KauecTBa U PE3yJIbTAaTUBHOCTH TPyJa MEpCcoHaja MPeaNPUATHS TyPUCTCKON HHIYCTPHUH;

e [IK-4 CnocobeH OCyUIeCTBIATh HAyYHO-aHAIUTUYECKOe OOOCHOBaHME BbIOOpA
OpraHU3AIMOHHO-YTPABJICHYECKUX MHHOBAIMKN JJI1 MX NMPUMEHEHUS Ha TPEANPUATHIX
cdepsl TypusMma;

e [IK-5 CnocoOeH MPUMEHSTh JUCTAHIIMOHHBIC TEXHOJOTHUHW MOBBIINICHUS KBaTU(UKAINN
NepCoHAIA IPEIPHUATHIA chephl TypU3Ma B PETHOHAX W/WIIH TYPUCTCKUX KJIacTepax.

B pe3ynbrate ocBoeHUs TUCUUIUTHHBI « CTpaTerus AeIOBBIX EPEroBOPOB» 00yUaroIuiicsa

JIOJI’KCH

3HaTh:

KynbTypHO-KOMMYHUKAITMOHHBIE TTOAXO/AbI K TOHUMAHUIO MPOUCXOSAIINX COIUATBHBIX U
MOJUTUYECKHUX MPOIECCOB.

YMeTh:

Hcnonk30BaTh IpUeMbI TUCKYPCUBHOM (IMaIOTHYE€CKON) KOMMYHHUKAIIUH.

BrmaneTs:

HaBbikamMu BenmeHust JAuanora, TEpPEeroBOPOB M OOMEHa MHEHHMSIMH, HaBBIKAMH
COTJIACOBAHUS TO3UIINM, B CTy4yae UX HECOBIIAJICHUS;, METOJAaMU U MPUEMaMH MPEIYTPEKICHUS
KOH(JIMKTOB B MYJIbTHKYJIBTYPHOU CpeJlie U MallbIX COLUAIbHBIX TPYIINaXx.

[To qucuumuInHE MpeycMOTpeHa MPOMEXXyTOUHas aTTecTanus B popme 3auema.

061_[[8.5{ TPYAOCMKOCTb OCBOCHUSA JUCHUIIJIMHBI COCTABJISICT 3 3ayeTHEIC CAWMHUIIBI.

ABSTRACT OF THE COURSE

The discipline is implemented at the Faculty of Oriental Studies and Social and
Communicative Sciences, Department of Public Relations, Tourism and Hospitality.

The aim of the discipline is to learn the theoretical foundations and master practical
technologies of the modern negotiation process, form a communicatively developed personality,
consciously and flexibly master the art of preparing, conducting negotiations, and making
constructive decisions.

Objectives of the discipline:
e Place Disclosure "Strategy of business negotiations" as an integral discipline in the system
of socio-humanitarian knowledge.



e Equipping bachelors with rational effective training technology and effective negotiation
techniques.

e Theoretical and practical introduction to the types, genres, and techniques of preparation
and negotiation that best meet the professional and personal needs of students

As aresult of mastering the discipline "Business negotiation strategy" the student should:

Know:

Cultural and communication approaches to understanding currentsocial and political
processes.

Be able to:

Anduse the techniques of discursive (dialogical) communication.

Possess:

Skills of conducting dialogue, negotiations and exchange of opinions; skills of coordinating
positions in case of their discrepancy; methods and techniques for preventing conflicts in
multicultural environments and small social groups.

The discipline provides for an intermediate certification in the form of a fest.

The total labor intensity of mastering the discipline is 3 credits.

Strategic leadership and creative technologies (CTpaTternueckoe nMaepcTso u KpeaTuBHble
TexHo/10rnm)

OvcumnavHa peanusyetcs Ha GaKyibTeTe BOCTOKOBEAEHMA U COLMAIbHO-KOMMYHUKATUBHbIX
HayK Kadeapoi o6LecTBEHHbIX CBA3EN, TYPM3MA U rOCTENPUUMCTBA.

Llenb amMcumnaunHel - GopMUpOBaHUE Y CTyAEHTOB 6a30BbIX, NPOPECCUOHANbHbBIX 3HAHWUI TeopuM,
MPUMHLUMMNOB M OCHOB /INAEPCTBA, a TaKKe KPeaTUBHbIX TEXHWK pPasBUTUA W COBEPLUEHCTBOBaHMA
NIMAEPCKUX KauecTB NPW OCYLLECTBNEHMM NPOPECCUOHANBbHOMN AeATENbHOCTH.

3a4a4un AUCUMNANHDI:

e CdhopmmpoBaTb CUCTEMY 3HAHWUI O 3aKOHOMEPHOCTAX, cneuuduke n peHomeHe
NMAEPCTBa KaK PecypcHoOi cocTaBAfAtoLLei NpodeccroHanbHOro noTeHuMana paboTHMKa
cdepbl Typn3ma;

e CdopMupoBaTth MpeICTaBICHUE O COBPEMEHHBIX KPEaTUBHBIX TEXHOJIOTHSIX B
oOnactu nmuaepcTBa A paboTHHKA chepbl Typu3Ma

o CdopMupoOBaTh CUCTEMY 3HAHHH, HEOOXOIMUMBIX JIJIS aHATIN3a POJTH JTUACPCKON
KOMITOHEHTHI MPU MPUHATUN YIIPABICHUYECKOTO PEIICHHUS.

B pe3ynbTaTe 0CBOEHUA ANCUUNINHDI O6yHCHOLL{UﬁCH OONKEH:

3HaTb OCHOBHbIE NOAXOAbI K BbISIBNIEHUIO IMAEPCTBA B OPraHM3aLMaX TYPUCTCKOMN cdepbl, a TaKkKe
OCHOBbI PaboTbl B KOMaHAeE.

YmeTb pacnpefenatb paboTty mexay paboTHUKammM chepbl Typr3ma, ¢ y4eToM HambonbLuei
3pPEeKTUBHOCTU BbINOJIHEHUA NOCTAaBAEHHbIX 3a4au.



Bnagetb HaBblkamu PaboTbl C NEPCOHANOM TYPUCTCKOM MHAYCTPUM.

Mo ancumnanHe NpeaycMOTPEHa NPOMEKYTOYHas aTTecTaumns B popme 3a4yema.

06u.|,a$| TPYAOEMKOCTb OCBOEHUA AUCUNNNINHDBI COCTaBNAET 3 3a4eTHble eanHULbI.

ABSTRACT OF THE DISCIPLINE'S WORK PROGRAM

The discipline is implemented at the Faculty of Oriental Studies and Social and Communicative
Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline is to form students ' basic, professional knowledge of the theory,
principles and foundations of leadership, as well as creative techniques for developing and improving
leadership qualities in the implementation of professional activities.

Objectives of the discipline:

e Toform a system of knowledge about the patterns, specifics and phenomenon of
leadership as a resource component of the professional potential of a tourism employee;

e To form an idea of modern creative technologies in the field of leadership for a
tourism employee

e To form a system of knowledge necessary for analyzing the role of the leadership
component in making managerial decisions.

As a result of mastering the discipline, the student must:

Know the basic approaches to identifying leadership in tourism organizations, as well as the basics
of teamwork.

Be able to distribute work among employees of the tourism sector, taking into account the
greatest efficiency of performing tasks.

Possess the skills of working with the staff of the tourism industry.

The discipline provides for an intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credits.



Contract theory and labor market (Teopus KOHTPaKTOB U pbIHOK TPyAa)

OucunnnvHa «Teopua KOHTPAKTOB M PbIHOK TPyAa» peanusyetca Ha ¢$aKky/ibTeTe BOCTOKOBEAEHMA U
COLUMaNbHO-KOMMYHUKATUBHbIX HayK Kadenpoi obuecTBeHHbIX CBA3EM, TYpU3Ma U rocTenpumMmcTsa.

Llenb AUCIUIITUHBI - COPMHUPOBATD Y CTYJCHTOB KJIIOUEBbIe KOMIIETEHIIUY, 3HAHUS, YMEHHUS,
HaBBIKH, HEOOXOUMBIE JUTsI Oy Iy1ei mpoheCcCHOHATBFHON IeATEIIEHOCTH, CBSI3aHHBIE C
NOHMMAHHEM POJIM MEXAYHAPOJHON TPYAOBOM NEATEIbHOCTH B COBPEMEHHOM SKOHOMHUYECKOM
Pa3BUTHH B YCIOBUAX INI00ATM3ALMH.

3a4aun ANCUUNANHDI:

®  0B/3AAETb TEOPETMYECKMMM OCHOBAMM MUMPALLMOHHBIX NpoLeccos, CHOpMUPOBaTL YMEHUE
NPUMEHATb METOAMYECKUIA MHCTPYMEHTAPUI B NPAKTUYECKOM U HAay4YHOMN AeATeNbHOCTH;

e 00603HauYNTb 3aKOHOMEPHOCTM (OPMMPOBAHMA MMPOBOrO PblIHKA TPyAa W KaHabl
MOCTYN/IeHUA TPYA0BbIX PECYPCOB;

e [aTb LUeNbHOe npeacTaBneHMe 06 3BO/OLMM, CTPYKTYpe MMPOBbLIX TPYAOBOW
AeATeNIbHOCTY;

®  M3YYMTb NPUHUMMbI, MOAEAN MEXKAYHApOAHOM (YHMBEpPCaNbHOM), pervoHanbHOW W
HaUMOHaNbHOW TPYA0BON NOAUTUKMK;

e BbIPabOTaTh KyJbTYypy HAyYHOTO MBIIIJICHUS, COBEPIICHCTBOBAHUE YUeOHO-
OpPraHU3allMOHHBIX YMEHUH U HABBIKOB.

B pesy/nbTaTe 0CBOEHUA ANCUUNAMHBI 06yYarowulica AONKEH:
3HaTb OCHOBHbIE NOAXOAbl K GOPMMPOBAHNIO TPYAOBbIX OTHOLLEHMIA

YmeTb pacnpenenatb paboty mexay paboTHMKamum chepbl TypM3ma, ¢ y4eTom Hanbonbluen
3pPEeKTUBHOCTU BbINO/IHEHWUA NOCTAaBAEHHbIX 3a4a4.

BnageTb HaBblKamu paboTbl C MEPCOHANIOM TYPUCTCKOM MHAYCTPUM.

Mo gucumnnavHe npegycMmoTpeHa NPOMEXKYTOYHaA aTTecTauma B d)opme 3a4yema.

O6Las TPYA0EMKOCTb OCBOEHMA AUCLMMIMHBI COCTaBAAET 3 3aUeTHble eAMHULbI.

ABSTRACT OF THE DISCIPLINE'S WORK PROGRAM

The discipline is implemented at the Faculty of Oriental Studies and Social and Communicative
Sciences by the Department of Public Relations, Tourism and Hospitality.

1. The aim of the discipline is to develop students ' key competencies, knowledge, skills and
abilities necessary for future professional activities related to understanding the role of



international labor activity in modern economic development in the context of
globalization.

Objectives of the discipline:

e master the theoretical foundations of migration processes, develop the ability to apply
methodological tools in practical and scientific activities;

e identify the patterns of formation of the global labor market and channels of labor supply;

e give a complete picture of the evolution and structure of the world's labor activity;

e study the principles and models of international (universal), regional and national labor
policies;

e develop a culture of scientific thinking, improve educational and organizational
skills.

As a result of mastering the discipline, the student must:
Know the main approaches to forming labor relations

Be able to distribute work among employees of the tourism sector, taking into account the
greatest efficiency of performing tasks.

Possess the skills of working with the staff of the tourism industry.

The discipline provides for an intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credits.

Human resources development (Passutue KagpoBbix pecypcos)

OucumnanHa peanmsyetcsa Ha GpaKy/IbTET BOCTOKOBEAEHUSA, COLMAIbHO-KOMMYHMKaTUBHbIX HayK,
Kadeapol obLiecTBEHHbIX CBA3EN, TYPU3Ma U rOCTENPUMMCTBA.

Llenb AncumnamHbl: npuobpeTeHne CTyAeHTamMmn HaBblKOB MOHMMaHWUA KagpoBOW CUCTEMbI B
OpraHn3aumax TYPUCTCKOM MHAYCTPUM, CHOPMUPOBATL NPEACTAaBIEHNE O BOSMOXKHOM PEryIMPOBaHNN
KaApoBbIX PECYPCOB B OpraHU3aumnu.

3a4a4n ANCUUNNAUHDI:

e M3yyeHMe CyLHOCTM KapOBOro CeKTopa B OpraHunsaLumm B LEes oM 1 TYPUCTCKOM
opraHu3aunu;

e M3yyeHuMe NPaBOBOro pPeryMpoBaHMA ynpaBaeHNsa NepcoHaNoOM B OpraHnsauum;

e PaccmoTpeHue BONpocos B 06/1aCTU BO3MOXKHOMO COBEPLIEHCTBOBAHMA KagpoBbIX
PeCcypcoB Kak UCTOYHUKA NpeaoCcTaBAEHNA KaueCTBEHHOW TYPUCTCKOMN YCAYIu.

B pe3ynbTaTte ocBoeHUA ANUCUMNINHDI o6yqarou.|,m7|cn AONTKEH:

3HaTb:



OcobeHHOCTU 1 NOCTPOEHME MPOLLECCOB B paMKax COBEPLIEHCTBOBAHMA HaBbIKOB 1 Pa3BUTUA
KaapoB opraHM3aLumum

YmeTb:
MPUMeHATb 3HaHMA O Pa3/IMYHbIX CNOCOHax Pa3BUTUA KaAPOBbIX PECYPCOB OpraHM3aumnm
Bnagets:

HaBblKamMn KOMMYHUKALWUK, OPraHM3aumMm u inaepcrsa ana 3dGeKTUBHOIO yrnpaBieHus
KagpoBbIMU pecypcamu.

Mo gucumnnavHe npegycMmoTpeHa NPOMEXYTOYHAA aTTecTauma B d)opme 3a4eTa.

O61an TPYA0EMKOCTb OCBOEHMA AUCLUMMIMHBI COCTaBAAET 3 3a4eTHble eAnHMULbI

ABSTRACT OF THE COURSE

The discipline “Human Resources Development” is implemented at the Faculty of Oriental
Studies, Social and Communication Sciences, Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline: students acquire skills to understand the personnel system in
organizations of the tourism industry, to form an idea of the possible regulation of human resources in
the organization.

Objectives of the discipline:

e Study of the essence of the personnel sector in the organization as a whole and in the
tourism organization;

e Study of the legal regulation of personnel management in the organization;
e Consideration of issues in the field of possible improvement of human resources as a
source of providing high-quality tourist services.

As a result of mastering the discipline, the student must:

Know:

Features and structure of processes within the framework of improving the skills and
development of the organization's personnel

Be able to:

Apply knowledge about various ways to develop the organization's human resources

Own:

Communication, organization, and leadership skills to effectively manage human resources.



The discipline provides for an intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credits credits.

Tourist potential of cultural sites and destinations (TypucTckuiA noTeHWMAN KyAbTYPHbIX 06BEKTOB U
AecTUHaumin)

OucumnavHa peanusyetca Ha gakysnbmeme BocTokoBeaeHMA U COLMANBbHO-KOMMYHUKATUBHbIX
HayK Kagedpoli Kyabmypsl mupa u 0emMoKpamuu.

Kypc nanpaBieH Ha u3yueHue KyJIbTYPHOTO MOTEHIMAa TYPUCTCKUX PErHOHOB MHpA.
Cnemudukold Kypca SBISETCS IOJyYeHHE 3HAHUH 00 OCHOBHBIX KYJIbTYPHO-MCTOPUYECKHX
LEHTpaX M INOJyYCHHE HaBbIKA KOHCTPYUPOBAThb KYyJIbTYPHBIM KOMIIOHEHT B TYPHUCTCKUX
IIPOEKTax.

Lenp IUCHUIUIMHBI COCTOUT B O3HAKOMIIGHUU CTYACHTOB C (OPMHUPOBAHUEM H
O0COOEHHOCTSIMU TYPUCTCKUX KYJIbTYPHO-UCTOPHUECKHUX IIEHTPOB IO BCEMY MUDY.

3apgauu:

1) ¢dopmupoBanue npeacraBaeHus 00 OCHOBHBIX 3Tanax pa3BUTUS MY3€HHBIX MPAKTHK;
2) ¢opMupOBaHHE HABBIKOB aHAJIM3a 3MIIMPUYECKOrO KYJBTYPHOIO Marepuajia ¢ TOUYKH
3peHHsI IPOEKTUPOBAHUS U MPE3ECHTALUHU TYPUCTCKOTO IPOIYKTa;
0B/1aAEeTb HEOBXOAVMMOIN UCKYCCTBOBEAYECKOM U KyNbTYPOIOTMUECKON TEPMUHONOTUEN.

AvcunnnavHa peannsyerca Ha aHT/IMACKOM si3blKe
B pe3synbTaTe 0CBOEHUA AUCLMMIUHbBI 0BYYatOLWMIACA [O/IKEH:

3HaMb: OCHOBHbIE MOHATUA M HAaNPaB/AeHUA TYPUCTCKOMN AeATeNbHOCTU, HOPMAaTMBHO-NPaBOBOE
peryiMpoBaHme TYPUCTCKOWN AeATENbHOCTH;

YMemob: onpefenntb M OLEHWUTb OCHOBHbIE HamnpaB/iieHUsA TYPUCTCKON nOeATesbHOCTH; BblIGUPaATb
onTUManbHble cnocobbl peleHna 3aga4 B NpodeccnoHabHON AeATeIbHOCTU, UCXOAA U3 UMEHOLLUXCA
pecypcos.

Bnademb: OCHOBHbIMM MPUHUMMNAMKU MNOCTPOEHUA B3aMMOOTHOLIEHUIN, MeXAay TyPUCTCKUMU
npeanpuaATUAMMK, OPraHU3yoWUMM 0BCNYKMBaHKE TYPUCTOB;

ABSTRACT OF THE COURSE

The course is provided by faculty of oriental studies and socio-communicative sciences by the

department of culture of peace and democracy.

The course is aimed at those studying the cultural potential of tourist regions of the world. The
specifics goal of the course is to gain knowledge about the main cultural and historical centers, and
gaining the skill to design a cultural component in tourist projects.

The purpose of the course is to familiarize students with the formation and features of tourist
cultural and historical centers around the world.

Objectives of the course include:



1) to form awareness of the main stages in the development of museum practices;

2) develop skills of analysis of empirical cultural material with the final goal of designing and
presenting a tourist product;

3) to master necessary art history and cultural terminology.

Discipline is taught in English

Learning Outcomes
Students will:
Be able to:

- analyze the state of the tourism market; apply in practice developmed knowledge of activities
tourism products

- Effectively use informational-communicative technologies during conducting tourism activities

- identify and evaluate main directions of tourism activities; to choose best solutions in
professional activities based on available resources

- organize the process of customer service tourist enterprises

Know:
-basic concepts and tourist destinations activities, regulatory legal basics of tourism activities

- essence of tourism product and its types, conditions and mechanism of development; specifics
of organization of tourism activities in the internal and foreign tourism.

- natures and types customer service

- the tourism industry and its organizational bases; features of the tourist market

Possess:
- Abilities to organize tourism enterprises and their activities

- methodology of analysis of tourism market and tourism industry, organization of tourist
services, ability to choose optimal ways to solve problems during professional work, considering available
resources

- methods of monitoring tourism market, development of a tourism product

- skills and principles of building work relationships, especially between tourist companies that
organize tourist service

Total labor intensity of the course is 3 credits, 108 academic hours.



Tourism trends and policy priorities (TypucTCKMi1 pbIHOK M NOIMTUKA rocyapcTea)

OucumnamHa peanunsyeTtca Ha ¢akysnbmeme BOCTOKOBEAEHMA U COLMANbHO-KOMMYHUKATUBHbIX
HayK Kagedpoli Kyabmypbl mupa u 0emoKpamuu.

Llenb gucumnanHel - GopMnpoBaHME Y CTYAEHTOB COBOKYMHOCTU TEOPETUYECKUX U NPAKTUYECKUX
3HaHMI B 06/1aCTM B3aMMOAENCTBUA COBPEMEHHOM TYPUCTCKON MHAYCTPUN U TOCYAaPCTBEHHOM U
MeKAYHAPOAHOM NOJIMTUKM C Y4ETOM JIOKAJIbHbIX, FOCYAAPCTBEHHbIX U MEXKAYHAPOLHbIX MPAKTUK.

3aaun ANCUMNAUHDI:

- U3yunTb cyliecTBytOLLME 3aKOHOAATE/IbHBIE M HOPMATUBHbIE AOKYMEHTbI, ONpeaensaoLme
B3aMMOLENCTBME MHAYCTPUN TYPU3MA M TOCYAaPCTBa;

- 3HaTb GOPMbI roCyAapCTBEHHO-YACTHOrO NAapTHEPCTBA B MHAYCTPUN TYPU3Ma
- 3HaTb cNocobbl Pa3paboTKM rocyaapCTBEHHOW NOAUTUKM B 061aCTU MHAYCTPUM TypHU3Ma
- 3HaTb GOPMbI B3aMMOAENCTBMA TYPUCTCKUX NMPeAnpUATUA C rocyaapcTBamm

HacToswan nporpamma pa3paboTaHa C y4eTOM aKTyasIbHbIX POCCUICKUX U MEXAYHAPOAHbIX aKTOB
N LOKYMEHTOB, HOPMATMBHbIX MPABOBbIX AaKTOB, @ TAKKE COBPEMEHHbIX HAay4YHbIX UCCNeA0BaHWI B
061acTV B3aMMOAENCTBMA roCyaapCTBEHHbIX OPraHOB M UHAYCTPUM TypU3Ma.

OncumnnmHa peanunsyeTca Ha aHrIMIACKOM A3bIKe.
B pe3ynbTaTe 0CBOEHMA ANCUMUMANHBI 06YYaIOLWMNINCA JO/KEH:

3Hameb: CoBpemMeHHble TEeXHO/IOrMM OKasaHWA YCAyr B TYPUCTCKOM MpeanpuAaTUK, COrfacoBaHHble C
NONUTUKOM rocyapcTaa

Ymemob: Mcnonb3oBaTb COBPEMEHHbIE TEXHOJIOTMM OKas3aHWUa YCAyr B TYPUCTCKOM MpeanpuaTum,
COrnacoBaHHble C NOAUTUKOM rocyAapcTBa

Bnadems: HaBblKamu 1 METOA4AMM OKa3aHUA U NOAAEPKAHMUA BbICOKOKAYECTBEHHbIX YCAYT B TYPUCTCKOM
WHAYCTPUM, COOTBETCTBYIOLIME FrOCYAAaPCTBEHHBIM MHTEPECAM

ABSTRACT OF THE COURSE

The course “Tourism Trends and Policy Priorities” is provided by faculty of oriental studies and
socio-communicative sciences by the department of culture of peace and democracy.

This course is aimed at students that seek to learn to create, support, and improve tourism
products in accordance with state policy. This discipline will allow students to identify and create various
state-business interaction points with the goal of promoting interests of both the society, the business,
and the state.

The purpose of discipline is the formation of a set of theoretical and practical knowledge in the
field of interaction between the modern tourism industry and state and international policy, taking into
account local, state and international practices.

Objectives of this course:

- Examine the existing legislative and regulatory documents that define interaction between the tourism
industry and the state;



- Know the forms of public-private partnership in the tourism industry
- Know how to develop public policy in the tourism industry
- Know the forms of interaction between tourism enterprises and states

This program has been developed taking into account current Russian and international acts and
documents, normative legal acts, as well as modern scientific research in the field of interaction between
state bodies and the tourism industry. The discipline can be implemented in Russian and English.

Learning Outcomes
Students will:
Be able to:
- define role of tourism industry in keeping up healthy lifestyles

- ldentify and adapt activities of tourism enterprises for state goals, objectives, interests and
priorities

- Provide maximum performance of a tourism company within context of political realities

- use contemporary technologies of service provision in a tourism enterprise in accordance with
state policy

Know:

- Contemporary technologies of service provision in a tourism enterprise in accordance with state
policy

- Methods and technologies of planning activities of a tourism enterprise under state conditions
- methods of managing their own resources in context of industrial and political realities

- State and societal norms of keeping up a healthy lifestyle

Possess:
- Methods of intellectual and physical management of personal and corporate resources

- skills and methods of providing and supporting high quality service in tourism industry in
accordance with state policy

- skills of use of tourism resources for observation of norms of healthy lifestyle

- Skills of work with state laws, legal norms, legal acts, and other documents which regulate
activities of tourism enterprises

Total labor intensity of the course is 3 credits, 108 academic hours.



Investment and innovation project management of tourism (YnpasneHue MHBeCTULUOHHBIMU U
MHHOBALMOHHbIMU NPOEKTaMM B Typusme)

OuncumnnvHa (Moaynb peannsyeTca Ha GakyibTeTe BOCTOKOBEAEHMUA U COLMANbHO-KOMMYHUKATUBHbIX
HayK Kadeapoit 0buecTBeHHbIX CBA3EN, TYPU3IMa M rOCTENPUMMCTBA.

Uenb aucumnauuel (Mooys) - GopMmupoBaHME Y CTYAEHTOB 3HAHWW, YMEHUW U HaBbIKOB MO
pa3paboTKe W BHeAPEHUID MPOAYKTOBbIX M MPOLECCHbIX MHHOBAUMK B Typusme AAA NOBbILEHUA
KOHKYPEHTOCNOCOBHOCTM TYPUCTUYECKMX KOMMAHWUK 3a CYET NPeasIorKeHUs KaK NPUHLMMNMANBHO HOBbIX,
TaK M YCOBEPLUEHCTBOBAHHbIX TYPUCTUYECKUX YCAYF ANA POCCUUACKUX U 3apyberkHbix noTpebutenei.
Kpome 3Ttoro, AucumnianHa npussaHa BblpaboTaTb HaBblKM, 3HaHMA B 06nacTM  npoBeseHus
WHBECTULMOHHOM OLLEHKM NPOEKTOB chep Typusma.

3agaun ANCUNNANHDBI (MOOYAA):

1) 3HaHWe O coaep’KaHUU UHHOBALMK U MHBECTULUMI, UX BMAAX U POAM ANA pa3paboTyMKoB U
notpebutenei;

2) 3HaHMe O BAUAHUN UHHOBALMK U MHBECTULUIA Ha KOHKYPEHTOCNOCOBHOCTb TYPUCTUUYECKOro
busHeca;

3) n3ydyeHmne npuHUnNnoB MU TeopeTnvyeCkmnx OCHOB ynpas/sieHNA UHHOBALMAMU B KOMMaHUAX, a
TaKXe NHBeCTUUMNOHHbIMU Npoueccamm,

4) oCBOEHME METOAOB U MHCTPYMEHTOB NPUHATUA YNPaBAEHYECKMX PELIEHWI NpKu pa3paboTke u
BHEAPEHUN MHHOBALMM, a TaKKe MHBECTULMOHHbIX MPOrPamm;

5) npuBWUTME HaBbIKOB CAaMOCTOATE/ILHOIO pPeLeHUs MPaKTUYeCKMX 3ajady WU CUTyauuw,
BO3HMKAIOLLMX B OPraHU3aLmax Npu ocyLLecTBAEHUM MHHOBALMOHHON M MHBECTULIMOHHOW AeATeNbHOCTMU.

AuncumnnnnHa peanmnsyertca Ha AHTIMACKOM A3bIKe.

OucunnnvHa (Modysb) HanpaBaeHa Ha opMUPOBaHME CAeayoLWUX KOMIETEHLMN:

YK-2.4 - BbINO/IHAET 33a4M B 30HE CBOEN OTBETCTBEHHOCTM B COOTBETCTBMM C 3aMn1aHNPOBAHHbIMMU
pesybTaTaMu U TOYKAMU KOHTPOASA, NPU HEOBXOAMMOCTM KOPPEKTUPYET CNocobbl peLleHns 3a4au

YK-2.5 - Mpeacrtasnsaert pesynbTaTbl NPOEKTa, NpeanaraeT BO3MOMXKHOCTU UX UCMOAb30BaHNA n/uan
COBepLUIEeHCTBOBaHMA

MK-2.1 - MpumeHAeT coBpeMeHHble MeToAbl U TEXHONOTMN NPOEKTUPOBAHUA AeATE/IbHOCTH
TYPUCTCKOro npeanpuatua

MK —2.3 - dopmmpyeT naer NPOEKTa, OPraHM3yeT NPOEKTHYIO AEATENbHOCTb

MK-4.2 - YmeeT NpUMEHATb Hay4Hble MeTOoAbl NCCef0BaHMA NPU NPOBEAEHMN SKCNePTU3bI
OpPraHU3aLMOHHO-MNPaBAEHYECKUX MHHOBALUMMI, NAAHUPYEMbIX K TPUMEHEHUIO HA NPeanpuATUAX chepbl
Typusma

B pesynbTaTe ocBOEHMA ANCUMNAMHBI (MOAYNA) 0OyYatOWMNIACA AO/KEH:



3HaTb: OCHOBDbI nAaHNpPOBaHUA Co6CTBEHHOrO pa6oqero BpemeHu C uenbto nposegeHnA
MHBECTUUMNOHHbBIX N MHHOBAUNOHHbBIX OLEHOK TYPUCTCKUX NPOEKTOB

YMeTb: ONTUMN3UPOBATL codeTaHne GU3NYECKON U YMCTBEHHOM Harpy3oK ana obecnedyeHus
appeKTUBHOM PaboTOCNOCOBHOCTH, B YAaCTHOCTU, NPU NPOBEAEHUMN UCCNeA0BaHUA U GOPMUPOBAHUA
3aK/IIOYEHUN.

Bnagetb: HaBblKaMu paLLMOHANbHOIO obecneyeHus pacnpeaneneHna spemeHu B npouecce pa60TbI
Ha[ NPOEeKTaMu VICC}'IeLI,OBaHMﬁ

Mo aucumnanHe (Modyst0) NpeaycMoTpeHa NPOMeXKYToYHasA aTTectaums B popme 3a¥éma.

O6wan TPYA0EMKOCTb OCBOEHUA ANCUUNAMHBI (MOOYsA) cocTaBAsAeT 3 3a4eTHble eguHULbI.

ABSTRACT OF THE COURSE

Discipline (module is implemented at the Faculty of Oriental Studies and Social and Communication
Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline (module) is to develop students' knowledge, skills and abilities in the
development and implementation of product and process innovations in tourism to increase the
competitiveness of travel companies by offering both fundamentally new and improved tourism services
for Russian and foreign consumers. In addition, the discipline is designed to develop skills and
knowledge in the field of investment assessment of tourism projects.

Objectives of the discipline (module):

1) knowledge about the content of innovations and investments, their types and roles for developers
and consumers;

2) knowledge about the impact of innovation and investment on the competitiveness of the tourism
business;

3) studying the principles and theoretical foundations of innovation management in companies, as well
as investment processes;

4) mastering methods and tools for making management decisions in the development and
implementation of innovations, as well as investment programs;

5) instilling skills in independently solving practical problems and situations that arise in organizations
when carrying out innovation and investment activities.

As a result of mastering the discipline (module), the student must:

Know: the basics of planning your own working time in order to conduct investment and innovative
assessments of tourism projects



Be able to: optimize the combination of physical and mental stress to ensure effective performance, in
particular when conducting research and drawing conclusions.

Possess: skills to rationally manage time management while working on research projects

The discipline (module) provides for intermediate certification in the form of a test.

The total labor intensity of mastering the discipline (module) is 3 credit units.

Project management in the tourism industry (YnpaBneHue npoeKkramu B TypUHAYCTPUM)

AvcumnavHa «YnpaBieHne NPoeKkTamu B TYPUHAYCTPUM» Peanusyerca Ha ghakysbmeme
BocToKoBeAeHMA U CoUuManbHO-KOMMYHWUKATUBHbBIX HayK Kagedpoli Kynemypsl Mmupa u demokpamuu

Lens ducyunauHsl «YnpaBaeHWe NPOEKTamMu B TYPUHAYCTPUNY - OCBOEHME NpodeCccUOHaNbHbIX
KOMMeTeHUMI, 0becneymBatoLLmMX rOTOBHOCTb OCYLLECTBEHMA NPOEKTHOMN AeATENbHOCTM B B COLMANLHOM
N KyNbTypHOWM chepe.

3a0a4u oucuunauHsI:

—  ¢dopmuMpoBaHUE LENOCTHOro NOHMMaHUA 0CobeHHOCTe NOArOTOBKM NPOEKTOB B COLMANbHOM U
KY/IbTYypHOU chepe;

—  03HaKOMJ/IeHWe CTY[IeHTOB C OCHOBaMM NPOEKTHOIO YNpaB/ieHUs;

—  paccMOTPEHUE WHCTUTYLMOHaNbHbIX Mpobiem ynpaBneHUA nNpPoeKTaMn U UX  PelleHuid;
paccmoTpeHne KagpoBsbix Npobsiem B ynpaBAeHUN NPOEKTamu;

— obpeTeHuWe 3HaHWIA NO peannsaummn NPOEKTOB B COLMANBHOM U KYyAbTypHOW cdhepe
AvcuMnavHa peannsyercs Ha aHIIMMCKOM A3bIKe

3HaTb: OCHOBbI COLMANBHO-KY/bTYPHOrO NPOEKTUPOBAHMA C Y4ETOM BO3PACTHbLIX U COLUANBHO-
p,emorpad)mquKmx ocobeHHocCTel Y4aCTHUKOB COUNANbHO-KY/IbTYPHOIo AeATE/IbHOCTH,

YmeTb: YmeTb dpopmmpoBaTb 633y METOAO0IOMMYECKMX UCTOYHUKOB A/1A PELUEHUI Pas/IMYHbIX 33434 B
cdepe ynpaBaeHUA NPOeKTaMM B COLIMANBHOM N KyNbTYpHOM chepe

BnageTb: TEXHONOTMAMM OpPraHM3aumMmn U peanmnsaumm NPOeKTa B COLMANbHON U KybTypHON chepe

ABSTRACT OF THE COURSE

The course “Project Management in Tourism” is taught at faculty of oriental studies and socio-
communicative sciences by the department of culture of peace and democracy.

" Project Management in Tourism " is a compulsory course for master’s programme "Cultural
Heritage Management and Sustainable Tourism".



The course develops students' professional competencies that ensure the readiness to carry out
project activities in the social and cultural sphere.

The course aims:

- to form of a holistic understanding of the specifics of preparing projects in the social and cultural
sphere;

- to introduce students with the basics of project management;
- to analyse institutional problems of project management and their solutions;

- to build knowledge on the implementation of projects in the social and cultural sphere.

Learning Outcomes
Students will:
Be able to:

- form bases of methodological sources for solving problems and tasks within areas of project
management in social and cultural spheres

- ldentify and adapt activities of tourism enterprises for state goals, objectives, interests and
priorities

- provide effective control and monitoring, as well as change management, which are bound to
happen during project realization, based in modern informational technologies

Know:

- basics of socio-cultural project work, taking into account age and other specifics of participants
of socio-cultural activities

- creative technologies of developing a high-demand tourism product
- Methods and technologies of planning activities of a tourism enterprise under state conditions

- particulars of project management teams in social and cultural areas

Possess:
- skills of development, organizing, controlling activities of tourism project realization
- Skills of work with project tasks at all stages of its life cycle

- Skills of work with state laws, legal norms, legal acts, and other documents which regulate
activities of tourism enterprises

- technologies of organization and realization of projects in socio-cultural spheres

Total labor intensity of the course is 3 credits, 108 academic hours.






