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1. HosicuuTeILHAA 3aNMUCKA
1.1. llean 1 32294 AUCHUILIHHBI

Llenp Kypca: mM3ydeHHE MPAKTHK PEKIaMHOTO Jena B chepe yCIyr W Typu3Ma Hapsiiay C OpyTUMH
KOMMYHHKAIIHOHHBIMH TIPOIIECCAMHA W TEXHOJIOTHUSIMH, B OBJIQJICHUM OCHOBHBIMH TEXHOJIOTHUSMHU
pPEeKJIaMHOTO Jiea, MPUEMOB MeEAMA-TUIAHUPOBAHMS M PEKIAMHOTO KOHCAITHHTA; (HOPMHPOBAHUU
npodecCHOHANBHBIX KOMIIETCHIIM B O00JacTH MAapKeTHHTOBOH W PEKIAMHOHW JeSTEeIbHOCTH,
OCYIIECTBIICHUS aHATUTUYECKUX, IPOCKTHBIX U MPE3CHTAIMOHHBIX paOOT B 3TON O0JIACTH.

3anauul TUCIMILIMHBL:

- YCBOCHHUE CTYACHTAMU OCHOBHBIX TEPMUHOB U IOHATHUH B 00JIACTH PEKJIAMHOTO JIeJIa, MX BKIIOYCHUS
B IPO(ECCHOHATBHBIN S3BIK CIICIUAINCTA IT0 CEPBHUCY U TYPH3MY;

- BKJIIOYEHHE B NMpPOo(ecCHOHANBHBIA 0ara)k yMEHHUS «UYHTaTh» COBPEMEHHYIO peKiamy, 0(hOopMIIAThH
TEXHHYECKOE 3aJJaHNe Ha CO3/IaHKe PEKIaMHBIX POIYKTOB U MIPOU3BOIUTH IKCIIEPTU3Y TAKOBBIX;

- OBJIAJICHHE HEOOXOIUMBIMH TNMPO(EeCCHOHANBHBIMA HAaBBIKAMU CO3JIaHHS PEKIaMHOW TMPOAYKIIUH,
COCTaBJICHUS MeMAIlIaHa JJIsl peKIaMHbIX KaMIIaHUH;

- (opMupoBaHHE HABBIKOB MPO(GECCHOHATBHOTO O(OPMICHHS U MPOPECCHOHATBHOTO «UYTECHHS»
PEeKIIaMHBIX MaTEpHalOB Ha MPEANPHUATUSAX Typu3Ma U CEpBHCA, CIIOCOOOB OpraHHW3alMy Jeiia B

JAHHOH 00JIaCTU JEATENLHOCTH.

JlucuuIumHa peanns3yercs Ha HTHOCTPaAaHHOM SI3BIKE.

1.2. llepevyeHb NJIAHMPYEMBbIX Pe3yJIbTATOB 00y4eHHs M0 JUCHHUILINHE, COOTHECEHHBIX €
HHIMKATOPAMH JOCTUKEHHUS] KOMIIeTeHIIUI

Komnerenuus HNupaukaropsi Pesynbrarsl 00y4eHus

(K01 1 HANMEHOBAHUE)

KOMIIeTeH M i
(Ko 1 HAMMEHOBAHUE)

YK-4 Criocoben
NPUMEHSTh COBPEMEHHEBIE
KOMMYHHKATHBHbBIE
TEXHOJIOTUH, B TOM YHCJIe
Ha UTHOCTPAHHOM(BIX )
s3bIKe(ax), IS
aKaJIeMUYECKOTo 1
po(heCcCUOHATILHOTO
B3aUMOJICHCTBUA

VK-4.1 Bribupaer cTuib
OOIIIEHUsI HA PYCCKOM SI3bIKE
B 3aBHCHMOCTU OT LEJIU HU
yCIOBUH NapTHEPCTBA;
alanTHpyeT pedyb, CTUJb
OOILEHUS U SA3BIK )KECTOB K
CUTYyalusIM
B3aUMOJICUCTBUSA

3nams: KOMMyHUKaTUBHBIE
TEXHOJIOTUHU MPOPECCHOHATBHOTIO
B3aUMOJICUCTBUS B TYPUCTCKOM
UHAYCTPUHI

Ymemuw: BBIOMpATH CTHITH OOIICHHUS B
TYPUCTCKOM UHITyCTPUHU U
OCYILIECTBIATH B3aUMOICHCTBHE C
MOTpeOUTENSIMU U
3aMHTEPECOBAHHBIMU CTOPOHAMHU
Braoemv: HaBblkamMu BBIOOpa CTHIIS
OOIIeHUs] B TYPUCTCKOW HMHIYCTPUU U
OCYIIECTBJICHUSI B3aUMOJICHCTBUSL C
NOTPEOUTENIMU u
3aMHTEPECOBAHHBIMU CTOPOHAMH

[1K-1 Bnagenue npuemamu
U METoJIaMH paboThI ¢
[IEPCOHAIOM, METOAAMU
OLICHKH Ka4yeCcTBa U
pE3yJIBTaTUBHOCTH TpyZAa
NepcoHaIa IPEAIPUSITHS
TYPUCTCKOW MHAYCTPUHU

I1K-1.2 OcymiectBisier
B3aHMOJEUCTBHE C
MOTpeOUTENIMU U
3aMHTEPECOBAHHBIMU
CTOpOHaMU

3namye: MeToapbl paboThI C
MIEPCOHAJIOM, METO/IbI OLIEHKH Ka4yeCcTBa
U pe3yJbTaTUBHOCTHU TPYyJAa EpCOHAIA
MPEeNNPUATHS TYPUCTCKON UHAYCTPUU
Ymemsb: IpUMEHITH METOBI paOOTHI C
IIEPCOHAJIOM, METO/1bI OLIEHKH KauecTBa
U pe3yJbTaTUBHOCTHU TPYyAa NEepcoHaIa




MPeNNPUATHS TYPUCTCKON UHAYCTPUU
U OCYILECTBIISATh B3aUMOJCHCTBUE C
MOTPEOUTEIISAMU U
3aMHTEPECOBAHHBIMU CTOPOHAMU
Braoems: HaBbIKAMU B3aUMOEHCTBUS
C TIOTPEOUTEISIMU U
3aMHTEPECOBAHHBIMU CTOPOHAMU

[1K-3 Bnagenue [1K-3.1 OcymiectBnsier 3name: TEXHUKO-DPKOHOMHYECKOE

CIIOCOOHOCTBIO OIIEHUBATH | MPOIIECC Pa3padOTKH 000CHOBaHNE MHHOBAIIMOHHBIX

1 OCYIIECTBIISATh TEXHUKO- | TYPUCTCKOTO MPOAYKTA C MMPOEKTOB B TYPUCTCKOW UHIYCTPUH HA

SKOHOMHUYECKOE WCII0JIb30BAHUEM Pa3HbIX YPOBHSX

000CHOBaHUE WHHOBAIIMOHHBIX Ymems: mpuMEHSTH METO/IbI TEXHUKO-

WHHOBAIIMOHHBIX MPOEKTOB | TEXHOJOTHUMA SKOHOMHUYECKOE 000CHOBAHHUE

B TYPUCTCKOM UHIYCTPHUH WHHOBAIIMOHHBIX TPOEKTOB B

Ha pa3HbIX YPOBHIX TYPUCTCKOM MHAYCTPHUH Ha pa3HBIX

(benepanbHOM, YPOBHSIX

pPErHOHAILHOM, Braoemv: npUMeHATb METOIBI

MYHHIIUITATEHOM TEXHUKO-9KOHOMHYECKOE 000CHOBAHUE

(JlokambHOM) YPOBHE) WHHOBALMOHHBIX MTPOEKTOB B
TYPUCTCKOM MHIyCTPUU Ha Pa3HbIX
YPOBHSIX

1.3. MecTO AUCHMIITIMHBI B CTPYKTYpe 00pa30BaTe/IbHO NPOrpaMMbl

Jucturummza (Modyny) «PekinaMHast JeTeJIbHOCTh B MEKAYHAPOAHOM TYpPH3Me)» OTHOCUTCS
K 4acTd, GopMHpPYEMOH ydacTHHUKaMHU 0Opa30BaTeIbHBIX OTHOILIEHWH OJ0Ka TUCLMIUIMH y4eOHOTo
TUIaHa.

Jlnst ocBOGHMST AMCLMILIIMHBL (MOOYas) «PeKiaMHble TEXHOJOTHU B TypU3ME (Ha aHIVIMHCKOM
A3bIKE)» HEOOXOAMMBI 3HAHUSA, YMEHUS U BIaJeHHs, C(OPMUPOBAHHBIE B XOA€ U3YUCHUs CIIEIYHOIIUX
JUCHUIUTMH M MPOXOXKJICHHUsS NpakTUK: JIabopaTOpHBIA MPaKTHUKYM IO TEXHOJIOTHUSM OpraHU3aluu
TYPUCTCKOM J1eATeIbHOCTH, MapKeTHUHT U OpEHAMHT TYPUCTCKO-PEKPEALIMOHHBIX TEPPUTOPHIA.

B pesynbrare OCBOEHUS MUCHMIUIUHBI (M00Y/s) POPMUPYIOTCS 3HAHWS, YMEHUS W BIIAJICHUS,
HEOOXOIUMBIE JUI HW3YYEHHUS CHeAyIOIIUX TUCHMILUIMH W TMPOXOXKAEHUS mpakThk: HayuHo-
uccienoBarenbckuii ceMuHap "OTKpBITBIA TYpU3M: HHHOBALIMM, KPayACOPCHUHT, Kojutabopamus',
VYrpaBieHre HUHBECTUIIMOHHBIMA ¥ UHHOBALIMOHHBIMU IIPOEKTAaMH B TYpHU3ME.

2. CTpyKTypa JTHCHMIJIHHBI
OO6mas Tpya0EMKOCTh TUCIUTUTHHBI cocTaBisier 3 3.e., 108  akamemudeckmx daca (OB).

CTpyKTypa JTUCHUNIMHBI 1151 04HOH (POPMBI 00yUeHU s

OO0beM JUCHUIUTMHBI B (OpME KOHTAKTHOM pabOThl OOyYaromuxcsi ¢ TeAaroru4ecKuMu
paboTHUKaMH U (WJIM) JUIAMH, TPUBIEKaEMBIMU K peanu3aliid 0O0pa30BaTEIbHON MpOrpaMMbl Ha
WHBIX YCJIOBUSX, IPU MIPOBEICHUH YICOHBIX 3aHSATHI:

Cemectp | Tun yueOHBIX 3aHATHIA KomnuectBo
4acoB
2 Jlexumm 10
2 CemuHapbl/nabopaTropHbie paboThI 20
Bcero: 30

O06beM aucUUILTUHB (MOTyJIs1) B hOpME CAMOCTOSITEIbHON PabOThl 00YJAIOIIUXCS COCTABISET
_78  axajgemudeckux 4aca(oB).




The total labor intensity of the course is 3 credits, 108 academic hours.

The structure of the course for full-time education
The scope of discipline in the form of contact work of students with teaching staff and (or)
persons involved in the implementation of the educational program on other conditions, during training

sessions:
Semester | Type of training session Number of
hours
1 Lectures 10
1 Seminars 20
Total: 30

The volume of the discipline (module) in the form of independent work of students is 78
academic hours (s).

3. Conep:xaHue THCHHUILTAHBI

peKJIaMbl

HaumenoBanue pasgena Copep:xanue
AUCHHUILIHHBI
Tema 1. IlonsiTHe W CyHIHOCTH [Ipeamer, CymHOCTE M 3aJaud  COBPEMEHHOMU

The concept and essence of
advertising

PEKIIaMbl, €€ MECTO B CHCTEMC MApPKETHHI'OBBLIX
KOMMYHUKAaIUH. Mucdsr  peknamHOro - nena.
Crnenuduka ycmyru kak o0ObeKTa PEeKIaMUPOBAHUS.
OcHOBHBIE MPUHLMIIBI U OCOOEHHOCTU PEKIAMHOMN
JACATCIIbHOCTU B TYpU3ME. Pa3H006p331/Ie II0aAX0J0B
K  ONpEHNENCHUI0  peKiaMmbl.  XapaKTEepUCTHKA
OCHOBHBIX (YHKIMH pekiaambl (3KOHOMHUYECKas,
conralJibHasid, KOMMYHUKATHBHAA,
oOpa3zoBarenpHas/BocnuTarenbHast). Llenu u 3amaumn
PEeKIaMEBI B TYpHU3ME

The subject, terms and tasks of advertising, its role
in the system of marketing communications.
Advertising myths. Basic principles and features of
advertising activities in tourism. A variety of
approaches to advertising activities. The main
functions of advertising (economic, social,
communicative, educational / educational). Goals
and objectives of advertising in tourism.

Tema 2. Tpaauuuu U COBpeMeHHOE
COCTOSIHHE PEKJIAMBbI

Modern Advertising

Bo3HuKHOBEHME €BpONEHCKON peKiiaMbl Kak 0c000T0
BH1a Ou3Heca. [TyTeBoauTenu — mepBhIid BU TE€YaTHOM
peKIamMbl Typu3Ma. TUIIOIOrUs ITyTEBOAUTEIICH.
OcoOeHHOCTH, TEHJIEHIIUU U NPOOIEMBI pa3BUTHS
OTCYCCTBCHHOI'O PbIHKA PEKJIaMBI. Bos3moxxHnoctn
HOBATOPCTBA U TBOPUCCTBA B PCKIIaMC.

European advertising as a special school of advertising.
Travel guides as the first printed tourism advertising.
Typology of guidebooks. Features and trends of the
tourist advertising market. Innovations and creativity in
advertising.
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Tema 3. Peki1amMa B KOMILIEKCe
MapKeTHHIa

Advertising in the marketing mix

IlousiTe cUCTEMEI MapKeTHHFOBOﬁ KOMMYHUKAIIUH,
€C pPOJIb B KOMIIJICKCC MAapKCTHUHTA.

B3anMocBs3b PEKIIaMbl C OCHOBHBIMHU CpCACTBAMU
MapKETUHTOBBIX KOMMYHHUKAIIUK .MapKeTUHTOBbIE
COHOKYJIbTYPHBIC UCCIICAOBAHUSA ITPU IJIAHUPOBAHUN
Y MOJrOTOBKE PEKIIAMHBIX KaMITaHUK. MeTo bl
PEKIIAMHOI'0 UCCIICAOBAHUA PhIHKA.

The concept of a marketing communication system, its
role in the marketing mix.

The relationship of advertising with the main means of
marketing communications. Marketing and socio-
cultural research in the planning and preparation of
advertising campaigns. Methods of advertising market
research.

Tema 4. CouuajabHO-
ICUXO0JIOrMYeCKUe OCHOBBI
peKJIaMbl

Social and psychological features in
advertising

Pexnama xak MeTox  yIpaBi€HUS — JIIOJBMH.
Hcnonp3oBaHne B pekiIaMe€ OCHOBHBIX MOJIOKEHHM
TCOPHUU KOMMYHHKAIIUU. Brnusanune XapaKTCPUCTUK
LEJIEBOM ayIUTOPUM HA IIPOLECC BOCHPHUATHUSA
peKJIaMBbl. Ocobennoctu dbopMHupoOBaHUs
POCCHMCKOTO pPBIHKA, POCCHUHCKOrO TypHU3Ma H
pOCCUICKOM peKiIaMbl. PekilaMHOE MNpOJaBHKEHUE
HeliMuHra U OpeHauHra. bpenaunr u pedpeHAuHr
POCCUHCKUX KOMITAaHUH.

Advertising as a method of managing people.
Advertising and the theory of communication.
Target audience and perception in advertising.
Features of the Russian market: Russian tourism and
Russian advertising. Naming and branding. Branding
and rebranding in travel agencies.

Tema S. HopmaTuBHO-IpaBoBast
0a3a peKJIaMHOI 1eITeJJbHOCTH

Legal aspects of advertising

®enepanpHblil 3ak0oH «O pekname». Bepcust 2003 r.
C MOCHEAYIOIHUMH TOINpaBKaMHu. MexTyHapOoaHbI
KOJIEKC PEKJIAMHOW NMPAKTUKHU, TPUHATHIA B lapuxe
B 1987 .

[IpaBoBBIE AacHEKTBl PpEKIAMHOW JEATEIbHOCTH.
OO11IeCTBEHHBIN KOHTPOJIb 32 PEKIaMOM.

Federal Law "On Advertising". 2003 version with
subsequent amendments. International code of
advertising practice adopted in Paris in 1987.

Legal aspects of advertising activity. Public control
over advertising.

Tema 6. Kinaccupukanus u
XapPaKTEPUCTUKA PERKIAMHBIX
cpeacrTs

Classification and characteristics of
advertising

IloHssTEe M OCHOBHBIC II0AX04bl K KJ'IaCCI/ICI)I/IKaI_II/II/I
PEKJIaMHBIX CPEACTB. XapaKTEPUCTHKA 3JIEMEHTOB
CPENCTB peKiaMbl (TEKCT, N300pakeHHE, 1IBET, CBET,
3BYK, IIPUPT, PUCYHOK, rpa@ruecKue HIeMEHTHI).
VYcnoBus BBIOOpa peKIaMHBIX CPEICTB.

The concept and basic approaches to the
classification of advertising media. Characteristics of
the elements of advertising media (text, image, color,
light, sound, font, drawing, graphic elements).
Reasons for choosing advertising.

Tema 7. PazpaboTka pexka1amMHOM
NPOAYKIIUH

Mertouka pa3paboTK pEeKIaMHBIX MAaTEPHAIIOB.
CTpyKTypa PEKIaMHOTO oOparieHus 51
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Promotional materials development

XApaKTCPUCTUKA OCHOBHBLIX JJICMCHTOB Bep6aJ'IBHOI71
qaCTHu (CJ'IOl"aH, 3arojJoBOK, OCHOBHOH peKJIaMHBIfI
TEKCT, 9X0-(pasza). [Ipuembl co3maHusi peKIaMHBIX
COOOIIIEHUT.

Breibop  cpeacTtB  pacmpocTpaHEHUs.  peKIaMbl.
HpeI/IMyIIIGCTBa U HEOOCTAaTKM OCHOBHBIX CPCIACTB
pacrnpocTpaHeHUusl peEKIIaMBbl.

Characteristics of promotional materials.

The structure of the advertising message and the
characteristics of the main elements of the verbal part
(slogan, title, main advertising text, echo phrase).
Techniques for creating advertisements.

Choice of advertising media. Advantages and
disadvantages of the main means of advertising
distribution.

Tema 8. Cnenunduka pexiamMbl B
Typusme. ®opmuposanue OpeHaa
TOBapa, 1eCTUHALUI

Advertising in tourism. Branding in
tourism.

OCHOBHBIE TOHATHUS U I pEeKIaMHBIX KaMIIaHUH B
TYPU3MC: 3KOHOMHNYCCKHUC, HUMHUIKEBbBIC u
conpanbHbeie. DaKTOPhI, BIMAIONME Ha BBIOOD H
dbopMHpOBaHHE pEKJIAMHBIX IIeNei: oOme 1enu
Pa3BUTHUA NPCANPUATHA, MAPKETUHIOBAA CTPATCIUA
(GUpPMBI, COCTOSIHME LIEJICBOW AayAUTOPUH U T.J.
B3anMOCBsI3p  MapKEeTMHIOBOM M PEKIAMHOU
crpareruii ¢pupmbl. DakTOphl BBIOOpA PEKIAMHBIX
CTpaTeFI/Iﬁ 1 UX OCHOBHBIC THUIIBI.

Pexnamuble BOHHBI M KOHKYPEHTHOE IIOBEJICHHE
peknambl. PekiiamMHBIE OpeHIWHT B TypuU3ME H
cepBuce. bpeHIuMHr  mpoOAyKTa,  JAECTUHALUM.
Ocobennoctr GOpMHPOBAHUS

Basic concepts and goals of advertising campaigns in
tourism: economic, reputational and social. Factors
influencing the choice of advertising goals, company's
marketing strategy and target audience analyses. The
relationship between marketing and advertising
strategies of the company. Factors of choice of
advertising strategies and their main types.
Advertising wars and competitive behavior of
advertising. Advertising branding in tourism and
service. Product branding, destinations. Formation
features

Tema 9. Oprannzanus u
ylnpaBJieHHe peKJIAMHOM
NeATeJBLHOCTHIO B cepe TypusMa

Advertising campaigns in tourism

PexnamMnble aredTcrBa U HX POJib B OpraHu3aluu
pekiaMHoro omsHeca. Tumbl U QYHKIMH PEKIAMHBIX
areHTCTB. OpranuzannoHHOe IIOCTPOECHUE
pexiaMHbIX areHTcTB. Crnenu¢uka oOpraHu3aluu
TBOpUeckux paboT. KonTakrop, KpudiiTOop, apT-
TUPEKTOp U OCOOGHHOCTH  MX  paboTHL..
Opranuzanuss  B3aUMOOTHOIICHHH  «PEKJIIAMHOE
areHTCTBO — KJIMEHT.

[InanupoBanue PEKIIaMHBIX KaMITaHUH.
Onpenenenne o0bekTa (aapecara) W CyObeKTa
pexnamMbl. Pa3paboTka MOTHBAa W CTHJIS DPEKJIaMBI.
Beibop cpeAactB  pacmpocTpaHEHHs — PEKJIaMBbl.
OCHOBHBIE 11apaMCTpPhbI n 3Tallbl




MCIUAIIJIAaHUPOBAHU S B PEKIIaMHOM AIr€HTCTBC
IIOJIHOI'O ITUKJIA.

MexnyHapoaHble U POCCHMCKHE  BBICTaBKH
TypHCTCKOTO Ou3Heca. JlesTenbHOCTh TYPHUCTCKUX
aréHTCTB U Hpe,Z[HpI/ISITI/Iﬁ CCpBHUCAa Ha BBICTAaBKaxX U
PR-meponpustusx

Opranuzanuu PEKIIaMHOI NEATEILHOCTH.
®ectuBanu u BoicTaBkU pexsaMbl CKT. Pexiiamuble
areHTcTBa M MX (QyHKUMH. TexHuueckoe 3agaHue
AJI PEKIIaMHOT'O ar€HTCTBA.

Advertising agencies and their role in the organization
of the advertising business. Types and functions of
advertising agencies. Organizational structure of
advertising agencies. The specifics of the organization
of creative work. Contactor, Creator, Art Director and
features of their work. Organization of relationship
"advertising agency - client".

Planning of advertising campaigns. Definition of the
object (addressee) and the subject of advertising.
Development of the motive and style of advertising.
Choice of advertising media. The main parameters and
stages of media planning in a full cycle advertising
agency.

International and Russian exhibitions of tourist
business. Activities of travel agencies and service
enterprises at exhibitions and PR events.

Tema 10. D¢ dexTnBHOCTH
PeKJIAMHOM 1eATeTbHOCTH

Advertising Efficiency

[ousatue 3¢peKTUBHOCTH pPeKIaMbl, OCHOBHBIE
noKasarenu OIICHKU 3¢ heKkTUBHOCTH.
Pazmuune  mexay — 3ddekTuBHOCTRIO B
MapKeTHHre U 3(PQPEKTUBHOCTHIO B pEKJIaMe.
[loHATHE TOSITEHOCTH KJIMEHTa W METOMABI €e
u3mepenus. llonsTtue meneBoil ayauTopuum u
meronbl  ee  ¢opmupoBaHui. OlueHOYHBIE
UCCIIEIOBaHUS PEKJIaMBI: TECTHI Ha
3allOMHHAaHHE W  yOeIUTEeIbHOCTh, TECTHI
KOMMYHMKAIIUM, OILIEHKAa HEMOCPEICTBEHHBIX
OTKITMKOB, (DOKYC-TPYIIIBI, (PU3UOJIOTHUECKHE,
KaJ[pOBBIC W BHYTPU PBIHOYHBIE TECTHL

[Icuxonoruueckas 3¢ (HeKTUBHOCTh
IPUMEHEHNUS pEKIIaMBI. Onenka
9KOHOMHYECKON 3()(PEKTUBHOCTH pPEKIaMHBIX
MEPOIIPUATHN

The concept of advertising effectiveness, the main
performance evaluation indicators. The difference
between marketing effectiveness and advertising
effectiveness. The concept of customer loyalty and
methods for measuring it. The concept of the target
audience and methods of its formation. Advertising
evaluative studies: memorization and persuasiveness
tests, communication tests, immediate response
assessments, focus groups, physiological, personnel
and in-market tests. Psychological effectiveness of
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advertising. Evaluation of the economic efficiency of
promotional activities.

4. O6pa3oBare/ibHbIe TEXHOJIOTHHU
Jns mpoBeneHuss yuyeOHBIX 3aHATHM MO  JUCHUIUIMHE  HUCHOJB3YIOTCS — Pa3InyHbIC

oOpa3zoBaTenbHble TEXHOJOrHH. i opraHuzanuu y4eOHOTO Mpolecca MOXKET ObITh HCIOJIb30BaHO
AJIEKTPOHHOE 00yUYeHUE ¥ (WJIH ) JUCTAHIIMOHHBIC 00pPa30BaTEILHBIC TEXHOIOTHH.

5. OneHka JIAHMPYeMbIX Pe3yJbTATOB 00y4eHHs

5.1 CucremMa ouneHUBaHUSA

dopma KOHTPOJIS Makc. K0JM4ecTBO 0aJJI0B
3a oany Bcero
padorty
Tekyuii KOHTPOJIb:
- gblcmynieHue ¢ 00K1a00M Séannos 15 6annos
- yuacmue 8 OUCKYCCUU Ha ceMuHape 5 6annos 15 6annos
- mecmuposanue 15 bannos 15 6annos
- KOHMPONbHAS paboma 15 6annos 15 6annos
IIpomexyTouHas aTTecTanus 40 6annos 40 6annos
(ox3amen)
HToro 3a cemectp 100 6annos

[losrydeHHBI COBOKYNHBIN pe3yabTaT KOHBEPTUPYETCS B TPAJAULIMOHHYIO IIKATy OLICHOK U B
HIKany oueHok EBponeiickoil cuctemsl nepeHoca u HakorsieHus: kpeautos (European Credit Transfer
System; manmee — ECTS) B COOTBETCTBHU ¢ TaOJIUIICH:

[IIxana
100-6ammbHas mkana | TpaguimoHHas mikaia ECTS
95 -100 A
8394 OTIIUYIHO B
68 — 82 XOpOIIO 3a4TE€HO C
56 — 67 D
5055 YIOBJICTBOPUTEIIHHO E
20— 49 FX
0_19 HEYJIOBJICTBOPUTEIHHO HE 3a4TEHO =

5.1 Grading system

Form of control Max. number of points
For one unit Total

Current control:

- poll 5 points 30 points

- participation in the discussion at the seminar 5 points 10 points
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- control work (through) | 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95— 100 Excellent A

83-94 B

68 — 82 Good passed C

56 — 67 D

5055 Acceptable E

20 —49 . FX

0_19 Unpublishable unpassed F

5.2 Kputepuu BbICTaBJIeHHs OIEHKH MO TUCIUIIJINHE

Banasl/

Hlxanaa
ECTS

OueHka no KpuTepuu oneHKH pe3yJIbTaTOB 00y4eHHsI 0 AUCHHUILINHE
TUCHUIIINHE

100-83/
AB

OTJIMYHO/ BricTaBnseTcst 00ydaromeMycs, €CIIi OH TITyOOKO M IMPOYHO YCBOWII TEOPSTHICCKHUN U
MPAKTHICCKUI MaTepHal, MOKET MPOASMOHCTPHPOBATH 3TO HA 3aHATHUSX U B XOJIC
MIPOMEKYTOYHOMN ATTECTALIUH.

OO0yuaroHiicst UCUSPIIBIBAOIIE U JIOTUYECKH CTPOWHO M3araeT y4eOHbli MaTepuar,
YMEET YBSI3bIBATh TEOPHIO C MPAKTUKOM, CIIPABISIETCS C PEIICHUEM 33134
podeCcCHOHANTBHON HAIPABICHHOCTH BHICOKOTO YPOBHSI CIIOXKHOCTH, MPABUIILHO
000CHOBBIBACT NPHHSATHIC PELICHHS.

CB00OTHO OpUEHTUPYETCS B YueOHOH 1 TpodeccHOHAbHOM TUTEpaType.

3a4TCHO

OreHka 1o JUCIUIUTHHE BBICTABIIAIOTCS 00ydaromeMycs ¢ y96TOM pe3yIbTaToB
TEKYLIEH U IPOMEKYTOUHOM aTTECTaLMH.

KomnereHuuy, 3aKpersi€HHbIe 32 JUCHUIUIMHON, COPMUPOBaHBI Ha YPOBHE —
«BBICOKHNY.

82-68/

XOpOIIo/ BeicTaBnsieTcst 00yyaromemycs, €CIM OH 3HAeT TEOPETUIECKUH U MPAKTHYECKU I
334TeHO MaTepual, FPaMOTHO U 10 CYIIECTBY U3/1araeT ero Ha 3aHATUSIX U B X0
MIPOMEKYTOYHOM aTTECTAlUY, HE NOIyCKasl CyIIECTBEHHBIX HETOUHOCTEH.
OOyuaronuiicst IpaBUIbHO IPUMEHSET TEOPETHYECKUE MTOJ0KEHHS TIPH PEIICHUH
MIPaKTHYECKUX 33124 NPO(eCCHOHAIFHOM HANPaBICHHOCTH Pa3HOTO YPOBHS
CJIO’KHOCTH, BJIaJIe€T HEOOXOUMBIMH JJIsl STOTO HaBBIKAMU M PUEMaAMH.
JlocTaToYHO XOPOIIO OPUEHTUPYETCS B Y4eOHOH M po(hecCHOHAIBHOM JINTEpaType.
O1eHKa 0 IUCIUIUIMHE BBICTABISIFOTCS 00yJatomeMycsi ¢ y4ETOM pe3ynbTaToB
TEKYLIEN U IPOMEXKYTOUYHOM aTTECTALUH.

Komnerenmmn, 3akperuiéHHbIe 3a TUCIUIDTHHON, COPMHUPOBAHEI HA YPOBHE —
«XOPOLIMI».

67-50/
D,E

yIOBJIETBO- BeicTaBinsieTcs oOyuaromemycs, €CIM OH 3HAaeT Ha 6a30BOM ypOBHE TEOPETUUECKHI U
HNPaKTUIECKUI MaTepuall, JOMyCKaeT OTAENbHBIE OIIHOKH IPU €T0 U3JI0KECHUH Ha
3aHATUAX U B X0/1€ IPOMEKYTOUHON aTTeCTallH.

OOy4aroUIuiicsl UCIIBITHIBAET ONpe/IeNIEHHbIE 3aTPY/JHEHUS B IPUMEHEHU U
TEOPETHYECKUX TIOJIOKEHUH MPU PEIIEHNH NPAKTHYECKHX 331a4 NpodecCHOHAIBHOIM
HaIpaBJIeHHOCTH CTAHIAPTHOTO YPOBHS CIIOKHOCTH, BJIaJIeeT HEOOXOJUMBIMH IS
9TOro 6a30BBIMM HaBBIKAMH U IIPHEMaMHU.

JleMoHCTpHpYeT JOCTaTOUHBIN ypOBEHb 3HAHUS YUEOHOM JINTEPaTypHl 110 JUCLMIUINHE.
O1eHKa 10 IMCUMIUIMHE BBICTABISIOTCS 00yJaromeMycs ¢ y4€TOM pe3ysbTaToB
TEKyIIeH ¥ MPOMEKYTOYHOH aTTeCTaIUN.

KommeTenmm, 3akperuiéHubIe 3a TUCIUILITMHON, ¢(hOPMUPOBAHEI HA YPOBHE —
«JIOCTATOYHBIN».

purenbHO/
3aYTEHO
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Banasl/ | Ouenka no Kpurtepun oneHkn pe3yJibTaTOB 00y4eHHUs N0 AUCHMILINHE
HIxana | AMCHUILINHE

ECTS
49-0/ HEyIOBJIET- BeicTaBnseTcst 00y4aromeMycsl, €Ciii OH He 3HaeT Ha 6a30BOM YPOBHE TEOPETHUCCKHUIMA
F.EX BoputensHo/ | ¥ MPaKTHYECKUH MaTepHal, IOMyCKaeT rpyoObie OMIMOKH TPH €ro U3JI0KEHHH Ha

)

3aHATHSIX U B X0JI€ IPOMEXKYTOUHOM aTTecTalluy.

OOy4alonIHiACs HCIBITHIBACT CEPHE3HBIC 3aTPYTHCHUS B IPUMEHCHUU TEOPETUUCCKUX
TTOJIOKEHHUH TIPU PEIICHUH MPAKTUICCKUX 33]1a9 TPO(ECCHOHATBHON HATIPABICHHOCTH
CTaHIAPTHOTO YPOBHS CIOXHOCTH, HE BIaIeeT HEOOXOAUMBIMHE U 3TOTO HABBIKAMH U
TIpUEMaMH.

JemoHCTpHpYeT pparMeHTapHbIE 3HAHKS yUeOHOM TUTEpaTypsl IO AUCITHIDIHHE.
OreHKa O AUCIUIUTHHE BBICTABIAIOTCS 00ydJaromeMycs ¢ YIETOM pe3yIbTaToB
TEKYLIEN U IPOMEXKYTOUHOM aTTECTALUH.

KomnereHuun Ha ypoBHE «JOCTaTOUHBIIT», 3aKPEIUIEHHBIE 3a AUCLUILUIMHOM, HE
c(hOPMHPOBAHEI.

HE 3a4TCHO

5.3 Ouenoqm,le cpeacrea (MaTepHaJIbl) AJIST TEKYLIEro KOHTPOJA YCII€EBA€MOCTH,
HpOMe)KyTO‘lHOﬁ aTTeCTallum oﬁyqamumxcn no JTMCHUIIJINHE

BOHpOCBI JJId IIOATOTOBKU K 5K3aMCHY':

1. [TonsiTHE 1 CyIIHOCTD pekyiamMbl. Pa3Ho0oOpa3ue noaxo0B K ONPEIeICHUIO PEKIIAMBI.
2. Ienu n 3agaun pexnaMbl. DyHKINN peKsIaMbl. 3a/1a4i peKIaMbl B TYpU3ME.
3. Bunel pexnamsl, BelaeNsiEMbIE 10 pa3HbIM KpuTepusiM. OcoOEHHOCTH KOMMEPUYECKOM U

COIMATIBHOM PEKJIaMBl.

Knaccudukarus pekiiaMbl B Typu3Me.

3apoxeHue pekiambl B J[peBHEM Mupe.

Pexnama B 3anmagnoit Espone u CIIA.

Hcropus pexitamsl B Poccun.

MecTto pekiiambl B CUCTEME MapKETHHIOBOM KOMMYHHUKAIIMU. B3anMOCBA3b pEKIIaMBbl €
JIPYTUMH CPEICTBAMU MapPKETHHTOBBIX KOMMYHHUKAIMH (KOMMEPYECKOUW mponaraHaon, TMIHBIMA
pOoJakaMu, CTUMYJIUPOBAHUEM COBITA, CBS3SIMU C OOIIIECTBEHHOCTBIO).

o N gk

9. IlonsTue n ocHoBHBIE NHCTpYMEHTHI BTL-pexiamsl.

10. BTL-peknama 1 KoHUENIHS OOIIEH MPOAOTIKUTEIIBHOCTH KU3HHU TIPOYKTa.

11. MepueH1ali3uHT U peKilaMa Ha MeCTe IPoJaX Kak MHCTpyMeHThl BTL — pexiaMsl.

12. CruMmynupoBaHue NpoJax Kak HHCTpyMeHT BTL — pexnamsl.

13. CrumynupoBanue cobiTa kak HHCTpyMeHT BTL — pexnamsi.

14. IIpsimoit MmapkeTHHT Kak HHCTpyMeHT BTL — pexitamsl.

15. [Tponakt mmiicmenT (product placement) kak uactpyment BTL — pexinamsl.

16.  Pexiama kak METOJ yIpaBIICHUS JIOIBMHU: CIIOCOOBI TPUBIICYCHUSI BHUIMAHUS K pEKIIaMe,
METO/Ibl BO3/JICICTBUS Ha TOTpeOuTENei.

17.  Hcnosnb3oBaHME B pEKIaMe OCHOBHBIX ITOJIOXKEHUH TEOPUU KOMMYHUKALIUH.

18. [cuxomorust TOTPEOUTENBCKON MOTHUBAITUU TTOTPEOUTENCH TYPYCITyTH.

19.  CoumanbHO-IICHXOJOrHYECKHE OCOOEHHOCTH BOCIIPUATHSI PEKIIAMBI.

20.  IIpaBoBoe peryi1MpoBaHuE PEKIAMHON AEATEIbHOCTH.

21. Ponps ®@enepanpHoro 3akona «O pekiaame» B OpraHU3aluK U YIIPABICHUU PEKIAMHON
JesTenbHOCThI0. OCHOBHBIE OHATHUS U TpeOOBaHUS K pekiiame, npejcrabieHHble B @3 «O pexnamey.
22.  OTBEeTCTBEHHOCTh YYaCTHHKOB PEKJIAMHOI'0 IPOIIecca 3a HeHAUIeKAIIYI0 PEKIIaMy.

23. OTHyeckue HOpMbI B peksiaMHOM fiestenbHOCTH (Koaeke pexiiaMHOM pakTuKH).

24.  OcCHOBHBbIE IOJXO/bI K KJIAaCCU(PHUKALNU PEKIAMHBIX CPE/ICTB.

25.  OCHOBHBIE JIEMEHTHI CPEJCTB PEKJIAMBbl U MX XapaKTEPUCTUKA (TEKCT, N300pakeHue, I[BET,
CBET, 3BYK, IIpU(T U 11p.)

26. OC0o0EHHOCTH HUCTIOIB30BAHMS PEKJIIAMBl TYPUCTHUYECKHUX YCIIYT B TIpecce

27.  Crneuuduka paano- U TeJaepeKiaMbl B TypU3Me.
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28.  CpenctBa Hapy»XHOM peKJIaMbl U UX UCIOJIb30BaHKE B chepe Typu3Ma.

29.  Poisib KOMIIBIOTEPU3UPOBAHHON PEKIIAMbl TYPUCTHUECKUX YCIYT B COBPEMEHHBIX YCIOBHUSX.
30.  YcnoBwus BeIOOpA pEeKIAMHBIX CPEICTB.

31. Metoauka pa3paboTK1 peKIaMHbIX MaTEpPHAJIOB.

32.  CrpyKTypa peKiIaMHOro oOpalleHHs U XapaKTepUCTUKAa OCHOBHBIX JIEMEHTOB BepOabHON
qacTu (CIoraH, 3arojoBOK, OCHOBHOH peKJIaMHBIN TEKCT, 9X0-(pa3za)

33.  XymokecTBeHHOE 0OPMIICHHE PEKJIIAMHBIX COOOIICHU.

34, Komro3uius pexiamebl.

35.  KonupaliTHHT KaK peKIaMHbIi HHCTPYMEHT: CYIIHOCTh, IPaBUJIa UCIIOJIb30BAHMS.

36.  BriOop cpeacTs pacnpocTpaHeHus pekiaaMbl. [IpenMyiecTBa 1 HeTOCTaTK OCHOBHBIX CPE/ICTB
pacIpoCTpaHEeHUs PEKIIaMBbl.

37.  Crneuuduka TyprpoayKTa, ONpeaesionas 0COOCHHOCTH PeKJIaMbl B TYPUCTCKOM cdepe.
38.  Wmmmk n GUpMEHHBIH CTHIIb KOMITAHUH B cpepe TypusMa. DIeMEeHThI (PUPMEHHOTO CTHIIS
OpraHu3alluy KaK CPeJICTBA PEKJIaMbl B COLUAIbHO-KYJIbTYPHOM CEPBUCE U TypHU3ME.

39.  Peknama TypHCTCKUX JECTHHAIMH.

40.  Peknama TyprnpoIyKTa Ha BBICTaBKaX U sipMapKax

41.  B3auMOOTHOIIECHMs YYaCTHUKOB PEKJIAMHOIO IIPOLECcca B XO/1€ OpraHU3aly PeKIaMHON
JeSITebHOCTH.

42. IInanupoBaHue peKIIaMHON JEATEIbHOCTH B TYpU3ME.

43. Opranuzanusi peKJIaMHON KOMITaHUH B cepe Typu3Ma.

44.  PazpaboTka OromkeTa pekiiaMHOM KoMIlaHuu B cdepe Typusma ((hakTopbl, BIUSIONINE HA
pasMep peKIaMHOTro OroKeTa, METOAbI (POPMUPOBAHUS PEKIIAMHOTO OIO/IKETA).

45. OxoHomuueckas 3(Q(PEeKTUBHOCTD PEKIIaMbl B TYpU3Me: OCHOBHBIE ITOHATHSI, METO/Ibl pacuera
3(PEKTUBHOCTH PEKIIAMBI.

46.  Ilcuxomormueckast 3pPpeKTUBHOCTh MPUMEHEHHS CPEICTB PEKJIAMBI B TypHU3Me: MTOKa3aTeH

3¢ (HEeKTUBHOCTH, METO/IbI U3yUeHUS YPPEKTUBHOCTH.

Curtyanuu 1J5 00CyKIeHUS HA CEMUHAPCKUX 3aHATUAX

Curyanus 1. «CTuMyJiMpyoImas aKknusy

Komnanus «I'moGyc-TypucTuky, cienuanu3upyomascs Ha MpoAaXe MacCOBBIX TypOB, OpraHHM30BaJla
CTUMYJIMPYIOLIYIO aKIIHMIO, IO YCIOBUSAM KOTOPOI KaXKIbli KIMEHT areHTCTBA, KyNMUBIIUIN OoJiee MATH
IIyTELIECTBUH 3a FOJI, OJy4aeT CKUAKY 3%.

Bomnpocsl o teme:

1. Kak Brl onienuBaere 3¢ ()eKTHBHOCTh MPEIJIOKEHHOTO BapuaHTa?

2 Kak nanHas akiust MOKeT MOBJIUATH HA UMUK TypareHTcTBa?

3. Kakue BapuaHThl OpMHUPOBaHUS JIOSIIBHOCTH KJIIMEHTOB IPEAIOKUIN Obl Bbl?
4 Kakue BapuaHThl IpOABUKEHUSI IEHCTBYIOT Ha Bac kak Ha notpedurens?

Curyanus 2. «Muccusp»

1. Cdopmymupyiite muccuto typorepatopa ICS Travel.

2. [Tocne oGCyxkaeHMsI BApUAHTOB MUCCUH, TIPOYUTANTE PEAIbHYI0 MUCCHIO TypOIiepaTopa:
Muccus ICS Travel — coneiicTBOBaTh pPa3BUTHIO TYPHCTCKOM oTpaciad B Poccuu, BBIBEICHUIO
POCCHUICKOTO TypH3Ma Ha YpOBEHb, COOTBETCTBYIOUIMI MEXAyHAapOAHBIM CTaHJIapTaM, Mpeaoc-
TaBJISITh KAYECTBEHHBIC TYPUCTCKUE YCIYTH, YOBICTBOPSIOIINE TOTPEOHOCTSIM TYPHCTOB.

Bonpocsr 1uia o6cyxneHust:

1. Ha uro HanpaBieHa Muccusi KOMIaHnuu?

2. Brigenure kitoueBbie CI0BA MUCCHH.
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3. Hoctmwkuma mu muccus? Kakum cmoco6oM MOXKHO TOOUTHCS pe3yJIbTaToB?
4. Kax nannas Mmuccusi xapakTepu3yeT KOMIaHUI0?

Curyanusn 3. «Mos Poccus»

B 2012 romy BHepBbie CO3/1aH TYpPHCTCKUH Jiorotun Poccuu, KOTOpeIA OyJeT NeicTBOBAaTh Ui BCEX
MEpPONPUITHIA, MPOBOJUMBIX B paMkax DenepanbHoit 1eneBoi mporpammsl (OLIIT) pazButus Typuszma
B P® no 2018 roxa.

Ha co3nanue norotumna Obl1 00BSIBIIEH KOHKYPC, IleHa KoToporo coctaBisia 500 Teicsu pyOuneit. B
pe3yJIbTaTe KOHKYPEHLIMU YETHIPEX POCCUICKUX KOMIIAaHH, [IEeHa FTOCKOHTPAKTA cocTaBmia 155 Teicau
pyOneii. Bemurpana KOHKypC KOMIaHUS

«ApTHUIIOK», KOTOpas U pa3padoTana JOTOTHII.

A POCCUA

77 14RUSSIA

Bomnpocs! st o0cyxaeHus:

a. Hackospko yaveH BbIOOp Jorotumna?
b. Urto MoxeT B cebe HeCTH JaHHAs WILTFOCTPAIIHS?
C. KaK MOXKET ITOBJIUATH I[aHHbIﬁ JIOTOTHII Ha UMUK POCCI/II/I

KaK TYpPUCTCKOM JeCTUHAIIUU?

OTBerT:

Jlorotumn nomkeH ObUT OBITh OHITEH U BHYTPSHHEMY, U 3apyOeKHOMY TypHUCTY. BBUIO YeThIpe uiew,
HO OCTaHOBWJIMCH Mbl Ha jorotune «Most Poccus». Poccust - Gonbmas pasHooOpa3Hasi cTpaHa, B
KOTOPOW OYE€Hb MHOTO BHJIOB TypHU3Ma, U3 KOTOPBIX KK MOXHO BRIOpaTh 4TO-TO cBoe. [loaToMy
JIOTOTHUIT COCTOMT W3 JBYX COCTABISIOMIUX - 4eTKkoro HamucaHus «Poccus» wmm «Russiay Ha
AHTJIMICKOM M MPUCTABKU KaK Obl pyKONMUCHON «Mos» WM «my», TOTOMY 4TO Poccust s Kaxxaoro
CBOSI.

IIpumepHasi TeMAaTHKA TBOPYECKUX CAMOCTOSITEILHBIX Pa00OT
3amaHue: CaMOCTOATENbHO MOJATOTOBUTH HEOOJIbIIOE COOOILEHHE C Ipe3eHTalueil ero B (opmare
Power Point.

1. «Kpukmn» cpenneBexoBoro Toprosoro ropoaa (Ilapwxk, Jlongon, Pum, IletepOypr — Ha BEIOOD)
2. Teodpact Penono u Hauano pexsiaMHoOl AearenbHOCcTH Bo DpaHium.

3. Posb mpecchl B CTAaHOBJICHUU PEKJIaMbl ITyTEIECTBUN U TypHU3Ma B HOBOE BpEMSI.

4. «HankymenHoe s1610k0» Kak TUIIWYHAs UCTOPHUS CTAHOBIIEHUS TOBAapHOro 3Haka B XX Beke
(«Apple»)

5. [Tpobnema «cTpanIHoiiy pekiiamMbl Ha TEJIEBUICHUN BTOPOI MOJIOBUHBI XX Beka.

6. XapaxTep ucnoiib30BaHus (HOTOU300paKeHHs B peKiiaMe Typu3ma.

7. Tpanchopmarnus pexiiambl «Si quis» B EBponie XIX Beka.

8. SpMapka U BBICTaBKa KaK TEPPUTOPHSI PEKIIAMBI.

9. Pannopekinama Typusma u cepBuca, cnenuduka ee BO3AeCTBUS.

10. [TosiBnenue 1iBeTa B pekjiaMe U ero.
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11. PexiramHast BhIBECKa B HICKYyCCTBE MojiepHa. MacTepa rpadudeckoit pexiambl XX Beka.
12. Hcropuko-CUCTEMHBIH aHaU3 JTI000H peKIaMHON KaMIIaHHH.

13.  Tlombopka u cucTemMaTusalys MaTepHalioB MO pekiame Typusma u3 uTtepHera.

14. HcTtopuueckue o0pa3bl B COBPEMEHHOM OTEYECTBEHHOHN pPEeKIaMe TypU3Ma U CepBHUCA.
15.  Ilpuemsl cpeiHEBEKOBOW PEKIIaMbl B COBPEMEHHOM PEKJIAMHOM JIETIe.

IIpumepHas TeMaTHKA T0KJIA10B

1. BnusiHue peknambl Ha )KU3Hb COBPEMEHHOTO YEJIOBEKA.

2. Oco0eHHOCTH, TEHACHIIMH U MPOOIEMBbl Pa3BUTHS OTECUYECTBEHHOTO PHIHKA
PEKIIaMBI.

3. Bo3MoHOCTH HOBAaTOPCTBA M TBOPUYECTBA B pEKIIaMe.

4, Oco0OeHHOCTH peKiIaMbl Ha Pa3HBIX CTAAUAX IKU3HEHHOTO IUKJIA
TOBapa/yCIIyTH

5. Cnemuduka BTL-peknampl

6. 3apoxieHue pexiiambl B J{peBHEM MUpe.

7. Pexmama B 3anannoit Esporie u CIHIA.

8. Uctopust pekiamsl B Poccun.

9. MepueHali3uHI U peKIamMa Ha MeCTe MpoJaX Kak MHCTpymeHTel BTL —
PEKJIaMBl.

10. CrumynupoBaHue poJiax Kak uHCTpyMeHT BTL — pexnamsl.

11. CrumynupoBanue cObiTa Kak HHCTpyMeHT BTL — pexnambl

12. IIpsimoit mapkeTHHT Kak HHCTpyMeHT BTL — pexitamsl.

13. [TpoxaxT mmsiicmenT (product placement) kak nactpymeHT BTL — pexiamsl.

14. CriocoObl pHBIIEYEHUs] BHUMAHUS K PEKIIaMe.

15. Oco0eHHOCTH TOTPEOUTENBCKON MOTHBALIMU TIOTPEOUTENEH TYPYCIIYT.

16. OCco0EHHOCTH HUCTIONB30BAHMS PEKJIAMBI Typr3Ma B IIpecce.

17. Crienuduka tene- 1 paluopeKsiaMbl TYPUCTUYECKUX YCIYT.

18. Crientuduka Hapy»XKHOH peKiIaMbl B cepe Typusma.

19. Poib  KOMIBIOTEPU3UPOBAHHON pEKIAMBI B JICATEIIEHOCTH TYPUCTCKOTO
HPENPUATHSL.

20. [TeuaTtHas pexiama B chepe Typu3Ma.

21. XyI0’)KeCTBEHHOE 0(POPMIICHHE PEKIIAMHBIX 00BEKTOB.

22. Komro3uius pexiameol.

23. B3aumopeiicTBue BepOaqbHOrO, BU3YalbHOTO, 3BYKOBOI'O M PUTMHUYECKOTO
PS/IOB B PEKIIAMHOM COOOIICHUN.

24, KomnupalTuHr: CyIIHOCTh ¥ TIpaBuUJIa.

OO0pa3ubl TeCTOB ISl MPOBEAEHUS TEKYIEr0 KOHTPOJISI U IPOMEKYTOUYHOM aTTecTalumn
10 UTOTraM OCBOECHHUS TMCHMILINHBI, a TAKIKe JJI51 KOHTPOJISI CAMOCTOSATE/IbHOI padoThI
o0yuaruierocs

1. B yem 3aki04aeTcs CyIIHOCTh NMOTPEOHUTENHCKOI0 OTKJIMKA HA PeKJIaMy Mo MOeIH
ATR:

a) oOnamas oOmpene’NeHHOH OCBEIOMIICHHOCTBIO O TOBape, IIOKYNaTeldb COBEpPIIACT
CIIOHTAaHHYIO MMOKYIKY C T€M, YTOOBI OMPOOOBATh TOBApP M, OCHOBHIBAsICh Ha COOCTBEHHOM OIIBITE,
JIaeT OLEHKY PEKIIaMUPyeMOMY TOBapY;

0) oOmamasi OIpeneleHHONM OCBEJOMJIEHHOCTBIO O TOBape, IOKyHaTelb HauuHaeT
MHTEPECOBAThCS IAHHOM MapKOM, 3aTeM MPOSBIIACT JKellaHWe 00J1a1aTh UM U COBEPILIACT ITOKYIIKY;
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B) oOmajgas OIpENeIEeHHOW OCBEIOMJICHHOCTBIO O TOBape, IOKyNaTelb HaMEPEHHO
OTKAa3bIBaeTCs OT NPOOHBIX MOKYNOK PEKIAMUPYEMOIo TOBapa, MOTHUBHUPYS 3TO CBOECOOpa3HBbIM
«JIaBJICHUEM» Ha HETO.

2. Kakue u3 MeponpusTuii Mo:kHo cuntath PR-akuueii:

a) opraHu3anus OecIIaTHBIX HKCKYpPCHM Ha MMBOBApPEHHBIN 3aBO;

0) Oka3aHME aBMAKOMIIAHWEH CIIOHCOPCKOM ITOMOIIM B IPOBEAECHUU COPEBHOBAHMM IO JIETKOM
aTJIETUKE;

B) peKiIaMa OTKpPBITHs HOBOT'O aBuapeiica o TeJeBUACHUIO;

r) 6ecruiaTHast pa3jiada MpoOHbBIX 00pa3lloB TOBapA.

3. K kananam HeJIMYHOH KOMMYHHUKAMU OTHOCATCS

a) OOIICHHE C ay TUTOPUCH;

0) Ta3eTsl, )KypHAaJIbI;

B) oO1eHue 1o Tenedony;

T') TOPTOBBIN MTEPCOHAT (PUPMEI.

4. YkaxkuTe onpeieJieHHe, COOTBETCTBYIOIIee MOHATHIO «PeKJIaMay:

a) 3TO MEpOIPHUATHS BPEMEHHOTO M JIOKAJIbHOTO XapakTepa, JIOMOJHSIOUINE OCTaJIbHbBIE
CpeACcTBa MapKETUHIOBBIX KOMMYHHUKAIMI M HAllpaBJICHHbIE HA YCKOPEHHE MPOJak KOHKPETHOTO
TOBapa;

0) MeponpusTUs, HMEIOUIME LENbI0 C IIOMOIIBIO ONpEAEICHHBIX JEWCTBUM CO3/1aTh
IICUXOJIOTUYECKUN KIMMAT IOHMMAaHUS M B3aUMHOIO [JOBEPHs MEXKAY HPENIpUATHEM M €ro
Pa3INYHBIMU Ay TUTOPUSIMH;

B) IEPCOHAJbHBIE KOMMYHHKAIIMHA C IIETbI0 MOOYXXAEHUS MOTpeOUTENss K HEeMeUIEHHBIM
NENCTBUAM (ITOKYTIKE)

I') JAHHOE OIIpeieJIeHUE OTCYTCTBYET.

5. Kakme m3 HM:Ke NepeyHMCICHHBIX Leseil He SBJISIOTCH LeJAMH MAPKETHHIOBBIX
KOMMYHHUKALUM:

a) oOecrieyeHre HauOoJIbIIIEH CTENEHH yI0BIETBOPEHHOCTH MTOKYTIATeNs OT TOBApa;

0) dopMupoBaHue y MOKymnares 6JarornpusiTHOrO pactoioKeHHs K MapKe;

B) CTUMYJIMPOBAHUE COBEPILECHUS TOKYTIKY;

r) (hopMUpOBaHHE NOTPEOHOCTEN MOKyHATENs U UX aKTyaIu3alus;

1) obecrieyeHre GPUHAHCOBON YCTOWYMBOCTH MPEIIPUATHS.

6. K HegocTaTKaM TYPHCTCKOM peKJIaMbl B Npecce OTHOCATCS:

a) KpaTKOBPEMEHHOCTh CYIIECTBOBAHHUS;

0) OYeHb BBICOKAsi CTOMMOCTb;

B) MOTEPH MPH HEBOCTPEOOBAHHOCTH YACTH THPAXKA.

7. Yrto, cOrjIacHO HOBOM Kjaccu(pukanuu, OTHOCUTCHA K ATL-koMMyHuKauusm:

a) Hapy>kKHas peKiIama;

0) pexiama B CpeJICTBaX MaccoBOi nH(opMaIym;

B) Meponpusatus PR;

I') CTUMYJIMPOBAaHUE MPOJAXK.

8. Yka:kute omnpeejieHne, COOTBeTCTBYIOIee NOHATHIO «PR»:

a) 9TO HeNWuyHble (OpPMBI KOMMYHUKAIMH, OCYLIECTBISEMbIE uepe3 IUIaTHbIE CpEACTBa
pacrpocTpaHeHHs HHGOPMALUU U UCXOSIIUE OT YETKO ONPEIeICHHOIO HICTOUHUKA;

0) PTO MEpOnpUSTHS BPEMEHHOIO U JIOKAJIBHOI'O XapakTepa, JONOJHSIONIINE OCTaJIbHbBIE
CpelICTBAa MAapKETUHIOBbIX KOMMYHUKALMH U HAlpaBJCHHbIE HA YCKOPEHHUE MPOJak KOHKPETHOTO
TOBapa;

B) MEpOIpPHUATHS, HMEIOIIME IEIbI0 C I[OMOIIBIO ONPEAEICHHBIX AEUCTBUM CO311aTh
MICUXOJIOTMYECKUN KIMMAaT TOHMMAHUS W B3aMMHOTO JOBEPUS MEXAY MPEANPUSATHEM U €ro
Pa3INYHBIMU Ay IUTOPUSMH;

I') TMEepCOHAIbHBIE KOMMYHHUKAIMM C LEJNbI0 TOOYXAEHUS MOTPeOUTENs K HeMeUIEHHBIM
JNEeHCTBUAM (ITOKYTIKE).
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9. Or Kakux U3 HHKellepPeYUCJEHHBIX (PAKTOPOB 3aBHCHT CTPYKTYpa KOMILIeKCa
MAapKeTHHTOBbIX KOMMYHHMKAIHI B Typu3Me:

a) OT yPOBHSI IJIATEKECIIOCOOHOCTH IIETICBOTO CETMEHTA;

6) ot atana XKIIT;

B) OT THIA PhIHKA (PBIHOK MPEANPUITUN WIH MOTPEOUTETHCKUN PHIHOK);

T') OT HAJIUYHSI UM OTCYTCTBUS MMOCPEAHUKOB B COBITOBBIX KaHAIAX MPEAPHUSTHS.

10. Kakwue cnenuajucThbl He IBJASIIOTCS PAa0OTHHKAMH PEKJAMHOI0 areHTCTBa:

a) KOTTMpaunTep;

0) moneparop;

B) Meauabaiiep;

T') 9KKayHT-MEHEKEP;

1) MeIHUaIlIaHep;

e) TpaduK-MeHEeLKED;

K) MepUaHain3ep.

11. Ha3oBuTe /ABe OCHOBHbIE€ NPUYUHBI TOSABJIEHHUS MEKIYHAPOAHBLIX PEKJIAMHBIX
X0J1iMHroB B Poccun:

a) UX TOsBJIEHHE OOBsCHSETCS NpuxoJoM B Poccuio KpynmHEWIIMX TpaHCHAIMOHAIBHBIX
KOPIIOpalnii CO CBOMMHU TOBapaMu U OpeHIaMH;

0) X nosiBNIeHHE OOBSICHACTCS KpaifHel HE3PEIOCThI0 OTEYECTBEHHOTO PhIHKA PEKIIaMBI;

B) X IOsIBJIEHHE OOBSCHSETCS KeJIaHUEM OCBAaWBaTh JOCTATOYHO OOJIBIION, NepCIEeKTUBHbBIN
Y aKTUBHO Pa3BHUBAIOIIUICS PHIHOK.

12. KoMMYHHUKATHBHASI CTPATerusi BTAJKUBAHUSA 3aKTI0YAETCH:

a) B COCPEJIOTOYCHUN OCHOBHBIX KOMMYHHKATHBHBIX YCUJIHIA Ha TOPTOBBIX MTOCPEAHHUKAX;

0) B COCPEIOTOUCHUN OCHOBHBIX KOMMYHUKATUBHBIX YCUIINN HA KOHEUHBIX TOTPEOUTEISIX;

B) B COCpPEJOTOYEHHUH ONTHMAILHO pACHpPECICHHbIX KOMMYHHKATHBHBIX YCHIUN Ha
MOCPETHUKAX M KOHEYHOM CIIpOcCe.

13. Yro, corjiacHo HOBOIi KJIaccu(pukamuu, He oTHOCUTCSI K BTL-koMMyHuKaIMsAM:

a) CIIOHCOPCTBO;

0) CTUMYJIMPOBAHHUE MPOIAK;

B) pexiama B CMU;

r) PR

1) IPSIMOM MapKETHUHT .

14. OcHoBHBIMH HanpaBJeHUsIMU Meponpusituii PR siBasiroTcs:

a) pexiama;

0) npeanpa3gHUYHbIC IIEHOBBIE CKUJIKH;

B) KOoH(pepeHnw;

T') THU OTKPBITHIX ABEPEH;

1) otHomeHust co CMU no nmoBoy co3panust puiibMa o MpeArnpusITHH.

15. VYkaxute onpenesieHHe, COOTBETCTBYIOIeE MOHATHIO «CTUMYJIHPOBAHHE MPOAAN):

a) 2TO HeNIW4YHble (OPMBI KOMMYHHUKAILIUNA, OCYIIECTBIISIEMbIE 4Yepe3 IUIaTHbIe CpeACTBa
pacripocTpaHeHus HHPOPMALUU U UCXOSIINE OT YETKO ONPEIeICHHOTO HCTOUHUKA,;

0) 3TO MeponpusTHs BPEMEHHOIO0 U JIOKAJbHOI'O XapakTepa, JOMOJHSIOIIME OCTaJIbHbIE
CpeICTBa MapKETUHTOBBIX KOMMYHUKAIMWA U HANpaBJICHHbIE HA YCKOPEHUE MPOJak KOHKPETHOTO
TOBapa;

B) MEpOINPHATHSA, HWMEIOIINE IENbI0 C TOMOIIBI0 ONPEACICHHBIX JCHCTBUH CO31aTh
MICUXOJOTHYECKUM KIMMAaT TOHMMAaHUS W B3aMMHOTO JOBEPHUS MEXAY MPEANPUSTHEM U €ro
Pa3IMYHBIMH ayAUTOPUSIMU;

I') TEepCOHAIbHBIE KOMMYHHUKAIIUM C LENbI0 TOOYXIECHUS MOTPeOUTENss K HEeMEIUICHHBIM
JIEHCTBUSIM (TTOKYTIKE).

16. YxkaxuTe BepHble YTBEPKICHUS:

a) pekilaMa urpaer oOpa3oBaTEIbHYIO pOJIb, KOTOpas 3aKII0YaeTcsi B PacIpOCTPaHEHHU
HOBBIX 3HAHUH, OTHOCALINXCS K Pa3IMYHBIM c(hepaM UeI0BEYECKOM I TEIIbHOCTH;
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0) pexiiaMa CTaHOBHUTCS YacThiO NMPUPOIHON Cpeabl OOMTAHUS YEIOBEKAa U YYacTBYET B
CTaHOBJICHUU DKOJIOTUYECKUX CTAHIaPTOB MBIIIUICHHUS,

B) DKOHOMMYECKAs POJb PEKJIaMbl HPOSBISETCS B HANAKHBAHUU XO3SAWCTBEHHBIX CBS3€H
MEXIy TPEANPHUATHAMA ¥  Yepe3 OTO CHOCOOCTBYeT pOCTY  JEJOBOH  aKTUBHOCTH,
KaIllUTaJTOBIOKEHUH U YBETTUUCHHUIO YHClIa pabOYUX MECT;

I') peKjiaMma UCTOIb3YEeTCsl Ul aKTyalTu3allik U PELICHUs COLMAIBHO 3HAYMMBIX TIPoOIeM;

1) pekiiaMa y4yacTByeT B (POPMHPOBAHMU CAMOOLEHKH 4YEJIOBEKa U €ro IMCUXOJIOTHYEeCKUX
YCTaHOBOK.

17. Kaxmue cpeacTBa BoO3IelCTBHSA BKJIOYaeT B ce0sl KOMIUIEKC MAapPKeTHHIOBBIX
KOMMYHHUKaLUM:

a) pekiiama;

0) cTuMyupOBaHHE COBITA;

B) TOBap;

r) PR;

1) TUYHBIE TIPOJAXKH.

18. Kaxwue (hakTopbl HE OKa3bIBAIOT BIMSHUE Ha pa3Mep PEKIAMHOT0 Or0pKeTa TypQUPMBIL:

a) IeHa yCIyTH;

0) pa3Mepbl phIHKA, MOJIEKALINE OXBATy PEKJIAMHBIM BO3JICHCTBUEM;

B) YMCJICHHOCTb PaOOTHUKOB B OTJIEJ]I€ MAPKETHHTQ;

r) otam XKIT;

n) uHaHCOBBIE pecypchl GUPMBI;

€) OTJIMYUTENIbHBIE CBOWCTBA YCIIyTH.

19. Pacnoso:kure 3Tanbl MNpPOBeJeHHUS PEKJIAMHOH KaMNAHMU TYPKOMIAHHM B
JIOTHYEeCKOii 10C/1e10BATeIbHOCTH:

a) oIpeieNieHUe U MOCTAaHOBKA IENIN PEeKJIaMHOM KaMITaHUY;

0) uccie0BaHNE LIEIEBON ay TUTOPUH, PEKIIAMUPYEMOM YCIIyTU U KOHKYPEHTOB;

B) GOpMUPOBAHHE CMETHI PACXOJI0B HA PEKIIAMHYIO KaMIIaHUIO;

I') OIIpeieNIeHue PeKIaMHON UeH;

1) oTleHKa 3P PEKTUBHOCTH PEKIAMHON KaMITaHUW;

) popmupoBaHue MIaHa peanu3aliyi peKIaMHON KaMITaHUU;

) IPaKTUYECKas pean3alysl 3arIaHUPOBAHHBIX PEKIAMHBIX MEPOIPHATHIA;

3) onpezieNieHue KaHaJloB KOMMYHHUKAIMKM U pa3paboTKa pekjIaMHbIX COOOIIECHUII;

1) 3aKyNKa BPEMEHHU U MECTa B CPEJICTBAX PACIPOCTPAHEHHUS PEKIIAMBI;

K) BBISICHEHHE TIPEABAPUTEIHHON CYMMBI PEKJIAMHBIX PACXO0/10B;

J1) ONpeeNieHne OTBETCTBEHHBIX JIMI] 32 MPOBEACHNE PEKIIAMHON KaMITaHUU U TIPUBIICUCHHUE, TIPH
HEOOXOMMOCTH CHENUAIMCTOB PEKJIAMHOTO areHTCTBA.

20. Hcnoab3oBaHHMe, KaKOil cTpaTerud MNoApa3yMeBaeT COCpPel0TOYeHHE Bcex
KOMMYHHKATHBHBIX YCWIMI TYPKOMIAHHH HA KOHEYHOM cripoce:

a) CTpaTeruy BTAJIKUBAHUS;

0) cTpaTeruu BTSATUBAHMUS;

B) CTpaTEruu HKCKIIO3UBHOTO COBITA.

21. YkaxuTe HeBepHOe YTBep:KIeHHUeE:

a) OJHUM M3 TJIABHBIX YCIOBUU YCIEIIHOTO MapKETHUHTa SBJSETCS pa3paboTKa KOMILIEKca
MapKETHHTOBBIX KOMMYHUKAIIH;

0) MapKEeTHHT TOJIY4YHJI CBOE pa3BUTHE B J[peBHEM Mupe, a pekjama — TOJIbKO B Haudaie XX
BEKa,

B) KOHIEMIHS COLMAIBHO-3THYHOTO MAapKEeTHHIa OPHUEHTHPOBaHA Ha YJIOBJIETBOPCHHE
NOTpeOHOCTEN MOKymaTesiel, TakKUM 00pa3oM, U Yepe3 TaKue TOBaphbl, YTOOBI MOJIEPKUBAIOCH U
YIIy4IIanoch OJaronoiyuyre BCero o0IiecTBa B LEJIOM.

22. Ha kakom 3tane KT npemnpusitue yaiie Bcero mpuMeHsieT HH()POPMATHBHYIO
pexkjiamy:

a) Ha JTare BHIBSICHHUSI,;
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0) Ha JTarne pocra;

B) Ha dTaIe 3pelocTu;

') Ha dTarne ynajaka.

23. Kakoii 3j1eMeHT KOMILIEKCAa MAPKEeTHHIOBbIX KOMMYHHKAIUH MoApa3yMeBaeT
HCMOJIb30BAHME PEeIAKIHOHHOIO, a He IJIATHON0 BpPeMEHH HW/WJIM MecTa B CpeacTBax
pacnpocTpaHeHusi HHPOpMALUHK:

a) pekiiama;

0) nponaranna (PR);

B) CTUMYJIMpOBaHUE COBITA;

T) JIMYHas TIPOJIaxa.

24. K 10CTOMHCTBAM TeJ1e€BU3HOHHON peKJIaMbl OTHOCSTCS:

a) THOKOCTB;

0) > PeKTUBHOCTH BO3ICHCTBUS 3a CUET N300pAKEHUs], 3BYKA U JBIDKCHHUS;

B) MATKOCTb;

T') IIUPOTa OXBaTa ayAUTOPHUHU.

25. Yka:kuTe HeBepHOe YTBep:KIeHHe:

a) pekiama, Ha3blBalollas OTIMYUTENbHBIA MNpPHU3HAK TOBapa, KOTOPBIK COAEPKHUTCA B
MHUKPOCKOITUYECKUX KOJIMYECTBAX U KOTOPBIM caM MOTpeOUTENh HE B CUJIaX OOHAPYKUTh, TIOMOTaeT
YCTaHOBHTb, YTO JNAHHBIH MPHU3HAK MPAKTUYECKH OTCYTCTBYET M TEM CaMbIM YCKOPSET IpOBall
TOBapa;

0) pexiiamMa CTUMYJIMPYET MPOJIaxy MII0XOr0 TOBapa U YCKOPSIET MPOBaJl XOPOIIIETO.

B) aKTHBHAs pEKJiaMa U COCPEIOTOYEHHE YCHJIMI TOJIBKO HAa HEW HE rapaHTHpYeT PHIHOYHBIM
yCHex U ke MOXKET TIPUBECTH K OTPHIIATENIHHBIM PE3yIIbTaTaMm;

I) pekiaMa MpUOoOpeTaeT CBOIO MaKCUMalbHYIO 3(()EKTUBHOCTH TOJIBKO B KOMILIEKCE
MapKeTHHIa, TaK KaK BCE €ro JIEMEHTHI B3aUMOCBS3aHbI U B3aUMO3aBHCHMBI.

26. PexsiamonaTesiMu MOTYT BBICTYNATH CJIeAYIONIHe CYObEKThI PhIHKA:

a) TOCyAapCTBO U OOILIECTBEHHBIE OPraHU3AIIH;

0) MPOU3BOTUTENH;

B) TOPTOBBIE TOCPETHUKH;

T') YaCTHBIE JINLIA;

1) IPEINPUATHS [0 OKA3aHUIO YCIIYT;

€) BCE BBINICTIEPEYNCICHHOE BEPHO.

27. B 4em 3aki04aercsi CYIIHOCTH NOTPeOMTENbLCKOI0 OTKJIMKA Ha peKjJaMy Mo
moaean AIDA:

a) oliajgas OIpeNeNeHHOW OCBEAOMIIEHHOCTBIO O TOBape, IOKyNaTelb COBEpIIAET
CIIOHTAHHYIO MOKYIKY C TeM, 4TOObI MOMpoOOBaTh TOBAp M, OCHOBHIBASICH HA COOCTBEHHOM OIIBITE,
JIaeT OLEHKY peKIaMUpyeMOMYy TOBapy;

0) oOmajmas OIpeneNeHHONM OCBEJOMJIEHHOCTBIO O TOBape, IOKyHaTelb HauWHAeT
MHTEPECOBAThCS JAHHOW MapKOH, 3aTeM MPOSIBIISET JKeIaHue 00J1a/1aTh UM U COBEPIIACT MOKYTIKY;

B) o00nazas oOmpeleNeHHON OCBEJIOMIIEHHOCTbIO O TOBape, IOKYIaTelb HaMEPEHHO
OTKAa3bIBACTCS OT NPOOHBIX MOKYIMOK PEKIAMHUPYEeMOIo TOBapa, MOTHUBHUPYS 3TO CBOECOOpa3HBIM
«JIaBJICHHEM» Ha HETO.

28. Kakoii u3 mero0B (GopMUPOBAHUS PEKJIAMHOr0 OH/KETa HAWJIYYIIMM 00pa3oM
NMOAXOAUT /UISi TYPKOMIAHUM, KeJAKIIeil MOBbICHTh YPOBEHb Y3HABAEMOCTH MapKU «A» B
KOHKPETHOM pervoHe Ha 35 %:

a) popmupoBaHue Or0KeTa peKIaMbl IO OCTATOUHOMY MPUHITUITY;

0) hopmupoBanue Or0pKeTa peKiIaMbl METO0M KOHKYPEHTHOTO TApUTETa;

B) (hopMmupoBaHue Or0HKETa PEKIaMbl, UCXOIS U3 IIEJIeH U 3a1a4;

r) hopmMHpoBaHKE OIODKETa peKJIaMbl METOJIOM (PUKCHUPOBAHHOT'O TIPOIICHTA.

29. YKaikuTe BepHbIe YTBEP KICHHS:
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a) MpeuMyliecTBO (opMUpOBaHUS PEKIAMHOTO Oro/pKeTa MeToJA0M (UKCHPOBAHHOTO
MPOLIEHTa 3aKII0YaeTcs B TOM, UYTO y TMpEANpuATHs Bcerna OyaeT ompeieneHHas cyMMa Ha
pexiamy;

0) OCHOBHOM HEIOCTAaTOK (POPMUPOBAHUS PEKIAMHOTO OIO/KETa METOJOM (PUKCHPOBAHHOTO
MPOLIEHTA 3aKJII0YaeTCs B TOM, YTO B CIIy4ae CHUXKEHHS OOBEMOB MPOJaX CyMMa peKIaMHBIX
CpPEZCTB TOXe OyJeT CHIXKAThCS,

B) CaMbIM OINTHUMAJIBHBIM U Hanbonee d3(HPEeKTUBHBIM METOI0M (HOPMUPOBAHUST PEKIAMHOTO
OIo/KeTa SABIISETCS METOJl OCTaTOYHBIX CPEACTB — B JAHHOM CiIy4yae pEKJIaMHBIE CpPEACTBAa HE
MIPHUBS3aHBI K 00beMaM IIPOJAK;

T') BCE YTBEPKACHUS SBIISTIOTCS BEPHBIMHU.

30. Yto U3 HM:Ke NMePeYUCIEHHOr0 HeJIb3l CHUTATH PEeUMMYLEeCTBOM PaauopeKJIaMbl:

a) OTHOCUTEJIPHO HU3KAsi CTOMMOCTh PEKIIAMBI;

0) BbICOKas CTENEHb H30MPATEIBHOCTU [0 TEPPUTOPUAIBHOMY M JAeMOrpaduyecKuM
MpU3HAKaM;

B) MacCOBOCTb;

T') HEMOCPEJACTBEHHOE 00paIlIeHne K YyBCTBAM IIeJIEBOH ayTUTOPHH.

31. Tapudsbl HA o1IATY TeJIEBU3HOHHOI0 PEKJIAMHOI0 QUpa 3aBUCIT OT:

a) BpEMEHH CYTOK;

0) pelTUHTra NpPOrpaMMBbl;

B) OT TEJIEBU3MOHHOTO KaHaJa;

T) OT UTUTENFHOCTU PEKIAMHOTO COOOIICHMUS;

) OT BCETO BBIIIE TIEPEUNCIEHHOTO.

32. Kakue cKHIKH MOKeT MOJTYYHTh PeKJIaMOIaTeNIb OT PEKJIAMHOTO areHTCTBa:

a) 3a MpeIoIUIaTy 3aKasa;

0) 3a 00bEeM 3aKasa;

B) CE€30HHBIE CKUJIKH;

T') CKHJIKa TPUBUJIETUPOBAHHBIM 3aKa3UHKaM;

1) BCE BBIIICTIEPEUHCICHHOE BEPHO.

33. UTo M3 HUIKE MePevYUCIeHHOr0 He YI0PoKaeT MPOU3BOACTBO PEeKJIAMHBIX POJIHKOB:

a) Xopoliasi Iorojia BO BpeMs ChbeMOK;

0) HanmMuue JeTel, a TAaK)Ke )KUBOTHBIX B CIOXKETE;

B) aHUMaIIHs;

T') pEUTHHT KaHala, TJie OyJeT TPaHCIUPOBAThHCS PEKIIaMa;

1) IEPEHOC ChbEMOK Ha BTOPOH JIEHB;

€) UCTOIb30BaHNE OOJBIION TPYIIIBEI U TOPOTHX AEKOPAIUi;

) IPUCYTCTBUE B CIOKETE MOMYJISIPHOM JINYHOCTH;

3) OTCYTCTBHE KYPSIIHX JIMI] HA CheMOYHOH TUIOIIAJIKE;

1) Cb€MKa HOYBIO.

34. YkaxkuTe onpejaesieHne, COOTBETCTBYIOIIEE MOHATHIO «PeKJIaMay:

a) 2TO HeNIW4YHble (OPMBI KOMMYHHUKAILIUNA, OCYIIECTBIISIEMbIE 4Yepe3 IUIaTHbIe CpeACTBa
pacripocTpaHeHus HHPOPMALUU U UCXOSIINE OT YETKO ONPEIeICHHOTO HCTOUHUKA,;

0) 3TO MeponpusiTHs BPEMEHHOTO U JIOKAJbHOI'O XapakTepa, JOMOJHSIONIIME OCTaJbHbIE
CpeICTBa MapKETUHTOBBIX KOMMYHUKAIMWA U HANpaBJICHHbIE HA YCKOPEHUE MPOJak KOHKPETHOTO
TOBapa;

B) MEpOINPHATHSA, HWMEIOIINE IENbI0 C TOMOIIBI0 ONPEACICHHBIX JCHCTBUH CO31aTh
MICUXOJOTHYECKUM KIMMAaT TOHMMAaHUS W B3aMMHOTO JOBEPHUS MEXAY MPEANPUSTHEM U €ro
Pa3IMYHBIMH ayAUTOPUSIMU;

I') TEepCOHAIbHBIE KOMMYHHUKAIIUM C LENbI0 TOOYXAEHUS MOTPeOUTENsT K HEMEIUICHHBIM
JIEHCTBUSIM (TTOKYTIKE).

35. UYro siBJsieTCH 3JIeMEHTAMHU MEYaTHOT0 PEKJIAMHOI0 TEKCTAa:

a) 3aroJIoBOK;

0) OCHOBHOH TEKCT;



21

B) MACIOPTHYKA;

T') pEKJIaMHBIH JIO3YHT;

1) IOANNUCH U KOMMEHTApHH;

€) «IETEKTOPY.

36. Yka:kuTe onpeaeeHne, COOTBETCTBYIOIIee MOHATHIO «KCTUMY/JIMPOBAHUE MPOJAN»:

a) 9TO HenMu4yHble (OPMBI KOMMYHHUKAIMH, OCYIIECTBISEMble uepe3 IUIaTHbIE CpEACTBa
pacnpocTpaHeHHs] HHPOPMALMK U UCXOJSIINE OT YETKO ONPEEIEHHOT0 UCTOUYHHUKA;

0) MepompusTHs, HMMEIONIME LEeNbl0 C IOMOINBIO ONPEAETICHHBIX MAEHCTBUI co31aTh
IICUXOJIOTMYECKUNA KIMMAaT TIOHMMAHUS W B3aUMHOTO JOBEPUS MEXKAY MPEANPUATHEM U €ro
Pa3IMYHbIMU ayAUTOPUSMU;

B) IEPCOHAJbHbIE KOMMYHHMKAIlUM C IEJbI0 MOOYXAEHUS MOTpeOUTENss K HEMEUIEHHBIM
JIeUCTBUSIM (ITOKYIIKE);

') JaHHOE OIpeeIEHUE OTCYTCTBYET.

37. Kaxkoe MecTO Ha ra3eTHOM MoJioce BJISETCA HAMTYYIIMM /151 BOCIIPUSATHS:

a) B HIJKHEHN 4acTH MEPBOI CTPaHULIBL;

0) mpaBblii BEpXHUI yroJl Ha JIEBOI 1OJ0Ce;

B) IIpaBbIil BEPXHMI YTroJl Ha TIPABOMU MOJIOCE;

I') JIE€BBIM HUKHUI YroJl Ha JIEBOU I10JIOCE.

38. Kakue cpeacrBa Bo3/1eliCTBHS He BKJIIOYAET B ce0sl KOMILIEKC MApPKeTHHIOBBIX
KOMMYHHMKALMA:

a) pekiiama;

0) CTUMYJIMpPOBaHUE MPOAAK;

B) HacUJIUE;

I') IUYHBIE IPOJAXKY;

1) YTOBODBI.

39. Yka:kuTe BepHbIe YyTBeP:KIeHUsI:

a) c1aboll CTOPOHOM peksiaMbl B razerax SIBJISIETCS HE3HAUMTEIbHAS ayJUTOPUS «BTOPUYHBIX
YHUTaTeNeh»;

0) NpeuMyIIeCTBOM Hapy>KHOM pEeKJIaMbl MOKHO CUUTATh BHICOKUN YPOBEHb IMOLIMOHAILHOTO
BO3JICHCTBUS,

B) peKjaMa B JKypHajaX UMEET BbICOKOE KaueCTBO BOCIPOM3BEIEHUS U BOCIPUHUMAETCS KaK
JIOCTOBEPHAs U MPECTUKHAS;

I) HEIOCTaTOK TEJIEBU3MOHHOM pEeKJIaMbl 3aKJII0YaeTcsi B MHMOJIETHOCTH PEKJIaMHOIO
KOHTAaKTa IpX BBICOKOM €ro CTOMMOCTH.

40. Yka:KuTe HeBepHOe YTBep:KIeHHe:

a) K OCHOBHBIM BHJaM paJHOPEKIaMbl OTHOCSAT: MY3bIKaJbHbIE 3aCTaBKH; >KaHPOBBIE
CLIEHKH; IpAMO€e 0OBbsBICHNE; OPUTHHAIBHOE I'0JIOCOBOE MPECTABICHUE;

0) B HacTosIIee BpeMs NMPOBOTHOE PATUo sBIsieTCS Hed(D()EKTHBHBIM B KavyeCcTBE CPEACTBA
pacnpocTpaHeHHs paAuOPEKIaMBbI;

B) Ul NPUBJICYEHUS M YJEpXKAHUS BHUMAHUS TEKCT PAJMOPEKIaMbl JIOJDKEH OTJIMYAThCS
BBICOKOW MHTEHCHUBHOCTBIO;

I') CTOUMOCTb pa3MeIleHUs paauopeKIaMbl HA MECTHBIX PAJMOKAHAIAX IOpa3zio HIKE, YeM Ha
MECTHOM TEJIEBUJICHUHU.

41. Ot 4yero He 3aBHCHT ILIATa 32 pa3MellleHUe HAPYKHOI peKJaMbl:

a) OT pa3MepOB HAPY>KHOU peKIaMbl;

0) OT TEepPUTOPHATIBHBIX I'PAHUL] pa3MEILLCHMUS;

B) OT BHJIa PEKJIaAMUPYEMOI0 TOBApa;

') OT OCBELIEHHOCTH PEKJIaMHOI'0 MECTa;

1) OT OPraHU3alMOHHO-IIPAaBOBOM (hOPMBI pEKIIaMOAATEIS.

42. KoMMYHUKATHBHAasl CTPaTerusi BTATMBAHMUS 3aKJII0YAeTCs:

a) B COCPEJOTOUYEHNN OCHOBHBIX KOMMYHUKATUBHBIX YCUJIMM Ha TOPTOBBIX MOCPEAHUKAX;

0) B COCpPEOTOYEHUH OCHOBHBIX KOMMYHHUKATHUBHbBIX YCUJIMHA HAa KOHEUHBIX MOTPEOUTEINSX;
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B) B COCPEJOTOYEHHUU ONTUMAIBHO pPACHPEIEICHHBIX KOMMYHUKAaTHBHBIX YCHJIMH Ha
MOCPETHUKAX M KOHEYHOM CIIpOcCe.

43. Kaxwue pakTopsl BIUSIOT HA pa3Mep peKJaMHOI0 0K0/1xKeTa:

a) IieHa ToBapa;

0) pa3Mepbl phIHKA, MOJIEKALINE OXBATy PEKJIAMHBIM BO3JIEHCTBHEM;

B) YHCIIEHHOCTh paOOTHHUKOB B OT/EJI€ MAPKETUHTA;

r) otam XXIT;

1) IPOM3BO/ICTBEHHBIH MOTEHIMAI IPEANIPUSITHS;

€) OTJIMYUTENIbHbIE CBOMCTBA TOBapa.

44, Kakoii wu3 MeroaoB GOpMHPOBAHMSA PEKJAMHOI0 Ol0iKeTa HCHOJIb3yeT
TYPKOMIIAHHS, €CJIH OHO €KEKBAPTAJIBLHO OTYHCJIAET HA pekjaamy 7,5 % or 00beM0B npogax:

a) hopmupoBaHue OI0KETa PEKIaMbl 10 OCTATOYHOMY MPUHIIMILY;

0) popmupoBanue OroKeTa peKIaMbl METOJIOM KOHKYPEHTHOTO ITapUTETA;

B) (hopmMupoBaHue Or0DKETa PEKIaMbl, UCXOIS U3 TIEJIeH U 3a1a4;

r) popMupoBaHKe OrOHKETa PEeKSIaMbl METOJIOM (PUKCUPOBAHHOT'O TPOLIEHTA.

45. Kakmue TesieBU3HOHHBbIE mepenaun, coriaacHo ®3 «O pexkiaamey», He J0NMYyCKaeTCs
NpepbIBaTh PEKJIAMOM U COBMENIATh C Hei:

a) ZIeTCKUEe 1 00pa3oBaTelbHbIC epeaayH;

0) HOBOCTHBIE NIEpeAayH, JUIUTEILHOCTHIO Ooiee 15 MUHYT;

B) NpsIMbIE TPAHCISILIMK CIIOPTUBHBIX COPEBHOBAHMIA;

I') peJIMTUO3HbIE Nepeayy;

1) HOBOCTHBIE MIepeayt, [UINTEIbHOCTRIO MeHee 15 MUHYT.

46. Yka:kuTe HeBepHbIe YyTBeP:KIeHUsI:

a) HapyXKHas peKiama He J0JDKHAa MMETh CXOJCTBA C JOPOXKHBIMU 3HAaKaMM M yKa3aTelsiMHU,
yXyAIIaTh BUJUMOCTb U CHUKATh 0€30MaCHOCTH JIBH)KEHHS,

0) pacmpocTpaHeHME pEKJlaMbl Ha  TPAaHCHOPTHBIX  CpPEACTBaX, O0OPYIOBaHHBIX
CrellMalbHbIMUA CBETOBBIMU U 3BYKOBBIMM CUTHAJIAMHU, 3alpEIeHO;

B) pa3pelraercsi HAHOCUTh Ha TPAHCIIOPTHBIE CPEJICTBA peKiIaMy, KOTOpas MO M300paXeHHUIo,
I[BETY M MECTY pACIOJOXECHHUS HMEET CXOJCTBO C IIBETOTPAaPUUECKIMH CXEMaMH OKPacKH
TPAHCHOPTHBIX CPECTB CINELUAIBHBIX U ONIEPATUBHBIX CITYXkKO;

I) pekjaMa ajKorojss W TabauyHbIX M3ICTUM MOXET coaepkaTh WH(POpPMALUI0 O
MOJIOKUTEIHHBIX TEPANeBTUYECKUX CBOWCTBAX JaHHBIX TOBAPOB M MPEACTABISATH HMX BBICOKOE
coJiepKaHue B MMPOJYKTE KaK JOCTOMHCTBO.

47. KTo MOKeT ABJIATHCA a/PecaTOM MAPKEeTHHIOBbIX KOMMYHUKALMIA:

a) peaJibHbIE NTOKYyaTeNu;

0) MOTEeHIIUATIbHBIE TIOKYTIATEel!;

B) MapKETUHI'OBbIE TOCPEIHUKHY;

') KOHTAKTHBIE ayJUTOPUH;

J) TTOCTaBIIUKH;

€) COTPYAHUKH HAILIEro MpeArpHUsITUS;

) BCE BBIIIE TIEPEUNCIEHHOE BEPHO.

48. Kak Ha3pIBaeTcsl peK/JiamMa, KOTOpPasi NpeacTaBJisieT 00lIeCTBEHHbIe MHTepechl W
HaNpAaBJIeHA HA JOCTHKeHHe 001eCTBEHHO 3HAYUMBbIX IleJIeil:

a) MPeCTUXKHAS,

0) cormanpHasi;

B) KOCBCHHas.

49. Kakas pekiama, corjiacHo @3 «O pexiame», ABJIseTCA CKPBITOI:

a) KOTOpas OKa3blBaeT HE OCO3HABacMOE IOTpEOHTENeM pEeKJIaMbl BO3JEHCTBHE Ha €ro
BOCIIPUSTHE;

0) koTopas HampaBieHa Ha (opMUpOBaHHE OJArONMPUATHOIO OOIIECTBEHHOTO MHEHHUS O
NPEINPUSTHH U €T0 TOBapax;

B) KOTOpas MOSIBJIACTCSI B CPEJICTBAX Pa3MEILEHUs PEKJIaMbl KpalfHe peJIKo.
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50. MoxkHo JHM CYHTATh CJAYXH (MOJBY O XapakTepPUCTHKAX TYPHPOAYKTA)
HedopMaTbLHBIMI MAPKETHHIOBBIMH KOMMYHUKAUMSMM:

a) MOXKHO, TaK KaK OHM MOTYT T€HEpUPOBATHCS CaMOi TypKOMIMaHueHd U cTaTh 3(h(HEeKTUBHBIM
CpEeaACTBOM q)OpMI/IpOBaHI/ISI 3allJITaHUPOBAHHBIX B3aMMOOTHOIIIEHUI C LECJICBBIMU Ay TUTOPHUAMMU

0) Henmp3s, TaK KaK OHM BO3HUKAIOT CAaMOMPOM3BOJIBHO WIHM «Ojaromaps» KOHKYpEHTaM U
CYHICCTBYIOT BHC BCSIKOM 3aBHCHMOCTH OT MapKCTHUHTOBBIX KOMMYHI/IKaI_[I/If/’I.

B) U MOXKHO W HEJIb3sl — BCE 3aBUCUT OT TOT'0, KTO TEHEPUPYET CIyXH.

Exam questions:

1. The concept and essence of advertising. A variety of approaches to the definition of
advertising.

2. Goals and objectives of advertising. advertising features. The objectives of advertising in
tourism.

3. Types of advertising allocated according to different criteria. Features of commercial and
social advertising.

4. Classification of advertising in tourism.

5. The origin of advertising in the ancient world.

6. Advertising in Western Europe and the USA.

7. History of advertising in Russia.

8. Place of advertising in the marketing communication system. The relationship of advertising
with other means of marketing communications (commercial propaganda, personal selling, sales
promotion, public relations).

9. The concept and main tools of BTL advertising.

10. BTL advertising and the concept of the overall product lifespan.

11. Merchandising and advertising at the point of sale as BTL advertising tools.

12. Sales promotion as a BTL advertising tool.

13. Sales promotion as a BTL-advertising tool.

14. Direct marketing as a BTL-advertising tool.

15. Product placement as a BTL advertising tool.

16. Advertising as a method of managing people: ways to draw attention to advertising,
methods of influencing consumers.

17. Use in advertising of the main provisions of the theory of communication.

18. Psychology of consumer motivation of consumers of travel services.

19. Socio-psychological features of the perception of advertising.

20. Legal regulation of advertising activities.

21. The role of the Federal Law "On Advertising” in the organization and management of
advertising activities. Basic concepts and requirements for advertising, presented in the Federal Law
"On Advertising".

22. Responsibility of participants in the advertising process for inappropriate advertising.

23. Ethical standards in advertising (Code of advertising practice).

24. Basic approaches to the classification of advertising media.

25. The main elements of advertising media and their characteristics (text, image, color, light,
sound, font, etc.)

26. Features of the use of advertising of tourist services in the press

27. The specifics of radio and television advertising in tourism.

28. Means of outdoor advertising and their use in the field of tourism.

29. The role of computerized advertising of tourist services in modern conditions.

30. Conditions for choosing advertising media.
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31. Methodology for the development of promotional materials.

32. The structure of the advertising message and the characteristics of the main elements of the
verbal part (slogan, title, main advertising text, echo phrase)

33. Artistic design of advertising messages.

34. Composition of advertising.

35. Copywriting as an advertising tool: essence, rules of use.

36. Choice of means of distribution of advertising. Advantages and disadvantages of the main
means of advertising distribution.

37. The specifics of the tourism product, which determines the features of advertising in the
tourism sector.

38. Image and corporate identity of the company in the field of tourism. Elements of the
corporate identity of the organization as a means of advertising in the socio-cultural service and
tourism.

39. Advertising of tourist destinations.

40. Advertising a tourist product at exhibitions and fairs

41. The relationship of participants in the advertising process in the course of organizing
advertising activities.

42. Planning promotional activities in tourism.

43. Organization of an advertising campaign in the field of tourism.

44. Development of the budget of an advertising company in the field of tourism (factors
affecting the size of the advertising budget, methods of forming an advertising budget).

45. Economic efficiency of advertising in tourism: basic concepts, methods for calculating the
effectiveness of advertising.

46. Psychological effectiveness of the use of advertising media in tourism: performance
indicators, methods for studying efficiency.

Situations for discussion

Situation 1. "Incentive action”

Globus-Touristik, a company specializing in the sale of mass tours, has organized a stimulating
campaign, according to which each client of the agency who has bought more than five trips in a year
receives a 3% discount.

Related questions:

1. How do you evaluate the effectiveness of the proposed option?

2. How can this promotion affect the image of the travel agency?

3. What options for building customer loyalty would you offer?

4. What promotion options work for you as a consumer?

Situation 2. "Mission"

1. Formulate the mission of the tour operator ICS Travel.

2. After discussing the mission options, read the real mission of the tour operator:

The mission of ICS Travel is to promote the development of the tourism industry in Russia,
bring Russian tourism to a level that meets international standards, and provide quality tourism
services that meet the needs of tourists.

Issues for discussion:

1. What is the mission of the company?

2. Highlight mission keywords.

3. Is the mission achievable? How can results be achieved?

4. How does this mission characterize the company?

Situation 3. "My Russia"



In

25

2012, for the first time, a tourist logo of Russia was created, which will be valid for all

events held under the Federal Target Program (FTP) for the development of tourism in the Russian
Federation until 2018.

A

competition was announced for the creation of the logo, the price of which was 500 thousand

rubles. As a result of the competition of four Russian companies, the price of the state contract

amounted

to 155 thousand rubles.

Topics for assignments
Assignment: to prepare a short message with its presentation in Power Point format.

1.

(G2~ NGO \V)

century.

Design in advertising.

. Print advertising in tourism.

. The role of the press in the development of travel and tourism advertising in modern times.

. "Apple" as a typical history of the formation of a trademark in the twentieth century

. The problem of "terrible™ advertising on television in the second half of the twentieth

. The nature of the use of photographic images in tourism advertising.

. Transformation of advertising "Si quis" in Europe of the XIX century.
. Fair and exhibition as a territory of advertising.

. Radio advertising of tourism and service, the specifics of its impact.

. The appearance of color in advertising and its.

. Advertising sign in modern art. Masters of graphic advertising of the twentieth century.
. Historical and system analysis of any advertising campaign.

. Selection and systematization of materials for advertising tourism from the Internet.
. Historical images in modern domestic advertising of tourism and service.

. Methods of medieval advertising in modern advertising.

. Features of consumer motivation of consumers of travel services.

. Features of the use of tourism advertising in the press.

. Specificity of television and radio advertising of tourist services.

. Specificity of outdoor advertising in the field of tourism.

. The role of computerized advertising in the activities of a tourist enterprise.

Tests for examination:

1.
a)

What is the essence of the consumer response to advertising according to the ATR model:
having a certain awareness of the product, the buyer makes a spontaneous purchase in order

to try the product and, based on his own experience, evaluates the advertised product;

b)

having a certain awareness of the product, the buyer begins to be interested in this brand,

then shows a desire to own it and makes a purchase;

c)

the advert

having a certain awareness of the product, the buyer deliberately refuses trial purchases of
ised product, citing a kind of "pressure™ on him.

2. Which of the events can be considered a PR campaign:

a)
b)
c)
d)
3.
a)
b)
c)

organization of free excursions to the brewery;

provision by the airline of sponsorship in athletics competitions;
advertising the opening of a new flight on television;

free distribution of test samples of goods.

Non-personal communication channels include:

communication with the audience;

newspapers, magazines;

talking on the phone



26

d) sales staff of the company.

4. Specify the definition corresponding to the concept of "advertising™:

a) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

b) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

C) personal communications to encourage the consumer to take immediate action (purchase)

d) this definition is missing.

5. Which of the following purposes are not the purposes of marketing communications:

a) ensuring the greatest degree of customer satisfaction from the product;

b) the formation of a favorable disposition of the buyer to the brand;

C) encouragement to make a purchase;

d) the formation of the needs of the buyer and their actualization;

e) ensuring the financial stability of the enterprise.

6. The disadvantages of tourist advertising in the press include:

a) short duration of existence;

b) very high cost;

c) losses due to lack of demand for part of the circulation.

7. What, according to the new classification, refers to ATL communications:

a) outdoor advertising;

b) advertising in the media;

¢) PR activities;

d) sales promotion.

8. Specify the definition corresponding to the concept of "PR":

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

9. Which of the following factors determines the structure of the complex of marketing
communications in tourism:

a) on the level of solvency of the target segment;

b) from the stage of the life cycle;

c) the type of market (enterprise market or consumer market);

d) from the presence or absence of intermediaries in the marketing channels of the enterprise.

10. Which specialists are not employees of an advertising agency:

a) copywriter

b) moderator;

¢) media buyer;

d) account manager;

e) media planner;

f) traffic manager;

g) merchandiser.

11. What are the two main reasons for the emergence of international advertising holdings in
Russia:

a) their appearance is explained by the arrival in Russia of the largest transnational corporations
with their goods and brands;

b) their appearance is explained by the extreme immaturity of the domestic advertising market;

c) their appearance is explained by the desire to master a fairly large, promising and actively
developing market.
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12. The communicative push strategy is:

a) focusing the main communication efforts on resellers;

b) focusing the main communication efforts on end users;

c) in the concentration of optimally distributed communication efforts on intermediaries and
final demand.

13. What, according to the new classification, does not apply to BTL communications:

a) sponsorship;

b) sales promotion;

c) advertising in the media;

d) PR

e) direct marketing.

14. The main areas of PR activities are:

a) advertising;

b) pre-holiday price discounts;

c) conferences;

d) open days;

e) relations with the media regarding the creation of a film about the enterprise.

15. Specify the definition corresponding to the concept of “sales promotion™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

16. Indicate the correct statements:

a) advertising plays an educational role, which consists in the dissemination of new knowledge
related to various fields of human activity;

b) advertising becomes a part of the natural environment of a person and participates in the
formation of ecological standards of thinking;

c) the economic role of advertising is manifested in the establishment of economic relations
between enterprises and through this contributes to the growth of business activity, investment and an
increase in the number of jobs;

d) advertising is used to update and solve socially significant problems;

e) advertising is involved in the formation of a person's self-esteem and his psychological
attitudes.

17. What means of influence does the complex of marketing communications include:

a) advertising;

b) sales promotion;

C) goods;

d) PR;

d) personal selling.

18. What factors do not affect the size of the advertising budget of a travel agency:

a) the price of the service;

b) the size of the market to be covered by advertising exposure;

c) the number of employees in the marketing department;

d) stage of the life cycle;

e) the financial resources of the firm;

f) the distinctive features of the service.

19. Arrange the stages of the advertising campaign of the travel company in a logical sequence:

a) defining and setting the goal of the advertising campaign;

b) research of the target audience, advertised services and competitors;



28

c) formation of cost estimates for the advertising campaign;

d) definition of an advertising idea;

e) evaluation of the effectiveness of the advertising campaign;

f) formation of a plan for the implementation of an advertising campaign;

g) practical implementation of the planned promotional activities;

h) determination of communication channels and development of advertising messages;

1) buying time and space in advertising media;

J) clarification of the preliminary amount of advertising expenses;

k) determination of responsible persons for carrying out an advertising campaign and
involvement, if necessary, of specialists from an advertising agency.

20. What strategy is used to focus all the communication efforts of the travel company on the
final demand:

a) push strategies;

b) pull strategies;

c) exclusive marketing strategies.

21. Indicate the incorrect statement:

a) one of the main conditions for successful marketing is the development of a complex of
marketing communications;

b) marketing was developed in the ancient world, and advertising - only at the beginning of the
twentieth century;

c) the concept of socially ethical marketing is focused on satisfying the needs of consumers in
such a way and through such products that the well-being of society as a whole is maintained and
improved.

22. At what stage of the life cycle does an enterprise most often use informative advertising:

a) at the stage of withdrawal,

b) at the stage of growth;

C) at the stage of maturity;

d) at the stage of decline.

23. Which element of the marketing communications mix involves the use of editorial rather
than paid time and/or space in the media:

a) advertising;

b) propaganda (PR);

c) sales promotion;

d) personal selling.

24. The advantages of television advertising include:

a) flexibility;

b) the effectiveness of the impact due to the image, sound and movement;

c) softness;

d) breadth of audience coverage.

25. Indicate an incorrect statement:

a) advertising that names a distinctive feature of a product that is contained in trace amounts
and which the consumer himself cannot detect, helps to establish that this feature is practically absent
and thereby hastens the failure of the product;

b) advertising stimulates the sale of a bad product and accelerates the failure of a good one.

c) active advertising and focusing only on it does not guarantee market success and may even
lead to negative results;

d) advertising acquires its maximum effectiveness only in the marketing mix, since all its
elements are interconnected and interdependent.

26. Advertisers may be the following market entities:

a) the state and public organizations;

b) manufacturers;

c) resellers;
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d) private individuals;

e) service providers;

e) All of the above are correct.

27. What is the essence of the consumer response to advertising according to the AIDA model:

a) having a certain awareness of the product, the buyer makes a spontaneous purchase in order
to try the product and, based on his own experience, evaluates the advertised product;

b) having a certain awareness of the product, the buyer begins to be interested in this brand,
then shows a desire to own it and makes a purchase;

c) having a certain awareness of the product, the buyer deliberately refuses trial purchases of
the advertised product, citing a kind of "pressure™ on him.

28. Which of the methods of forming an advertising budget is best suited for a travel company
that wants to increase brand A awareness in a particular region by 35%:

a) formation of the advertising budget according to the residual principle;

b) formation of the advertising budget by the method of competitive parity;

c) formation of the advertising budget, based on the goals and objectives;

d) formation of the advertising budget by the fixed percentage method.

29. Indicate the correct statements:

a) the advantage of forming an advertising budget using the fixed percentage method is that the
enterprise will always have a certain amount for advertising;

b) the main disadvantage of forming an advertising budget using the fixed percentage method is
that in the event of a decrease in sales, the amount of advertising funds will also decrease;

c) the most optimal and most effective method of forming an advertising budget is the method
of residual funds - in this case, advertising funds are not tied to sales volumes;

d) all statements are true.

30. Which of the following is not considered an advantage of radio advertising:

a) relatively low cost of advertising;

b) a high degree of selectivity in terms of territorial and demographic characteristics;

C) mass character;

d) direct appeal to the feelings of the target audience.

31. Tariffs for payment for television advertising air depend on:

a) time of day

b) program rating;

c) from a television channel;

d) the duration of the advertising message;

e) all of the above.

32. What discounts can an advertiser get from an advertising agency:

a) for prepayment of the order;

b) for the volume of the order;

c) seasonal discounts;

d) discount for privileged customers;

e) All of the above are correct.

33. Which of the following does not increase the cost of producing commercials:

a) good weather during filming;

b) the presence of children, as well as animals in the plot;

C) animation;

d) the rating of the channel where the advertisement will be broadcast;

e) transfer of filming to the second day;

f) the use of a large troupe and expensive scenery;

g) the presence of a popular personality in the plot;

h) the absence of smokers on the set;

i) shooting at night.

34. Specify the definition corresponding to the concept of "advertising":
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a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

35. What are the elements of printed advertising text:

a) title

b) main text;

C) passport;

d) advertising slogan;

e) signatures and comments;

e) "detector".

36. Specify the definition corresponding to the concept of "sales promotion":

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

C) personal communications to encourage the consumer to take immediate action (purchase);

d) this definition is missing.

37. What is the best place on the newspaper page for perception:

a) at the bottom of the first page;

b) upper right corner on the left lane;

c) upper right corner on the right lane;

d) lower left corner on the left lane.

38. What means of influence does not include a complex of marketing communications:

a) advertising;

b) sales promotion;

C) violence;

d) personal selling;

d) persuasion.

39. Indicate the correct statements:

a) the weak side of advertising in newspapers is a small audience of "secondary readers";

b) the advantage of outdoor advertising can be considered a high level of emotional impact;

c) advertising in magazines has a high quality of reproduction and is perceived as reliable and
prestigious;

d) the disadvantage of television advertising lies in the fleetingness of advertising contact with
its high cost.

40. Indicate an incorrect statement:

a) the main types of radio advertising include: musical screensavers; genre scenes; direct
announcement; original voice performance;

b) at present, wired radio is ineffective as a means of distributing radio advertising;

C) to attract and retain attention, the text of radio advertising should be of high intensity;

d) the cost of placing radio advertisements on local radio channels is much lower than on local
television.

41. What does the fee for placing outdoor advertising not depend on:

a) on the size of outdoor advertising;

b) from the territorial boundaries of placement;

c) the type of advertised product;

d) from the illumination of the advertising space;

e) the legal form of the advertiser.
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42. The communicative pull strategy is:

a) focusing the main communication efforts on resellers;

b) focusing the main communication efforts on end users;

c) in the concentration of optimally distributed communication efforts on intermediaries and
final demand.

43. What factors affect the size of the advertising budget:

a) the price of the goods;

b) the size of the market to be covered by advertising exposure;

c) the number of employees in the marketing department;

d) stage of the life cycle;

e) the production potential of the enterprise;

e) distinctive properties of the goods.

44. Which of the methods of forming an advertising budget does a travel company use if it
quarterly deducts 7.5% of sales for advertising:

a) formation of the advertising budget according to the residual principle;

b) formation of the advertising budget by the method of competitive parity;

c) formation of the advertising budget, based on the goals and objectives;

d) formation of the advertising budget by the fixed percentage method.

45. What television programs, according to the Federal Law "On Advertising", are not allowed
to be interrupted by advertising and combined with it:

a) children's and educational programs;

b) news programs lasting more than 15 minutes;

c) live broadcasts of sports competitions;

d) religious broadcasts;

e) news programs lasting less than 15 minutes.

46. Indicate the false statements:

a) outdoor advertising should not resemble road signs and signs, impair visibility and reduce
traffic safety;

b) distribution of advertising on vehicles equipped with special light and sound signals is
prohibited:;

c) it is allowed to put advertising on vehicles, which, in terms of image, color and location, is
similar to the color graphic schemes for painting vehicles of special and operational services;

d) advertising of alcohol and tobacco products may contain information about the positive
therapeutic properties of these products and present their high content in the product as a virtue.

47. Who can be the addressee of marketing communications:

a) real buyers;

b) potential buyers;

c) marketing intermediaries;

d) contact audiences;

e) suppliers;

f) employees of our enterprise;

g) All of the above are correct.

48. What is the name of advertising that represents the public interest and is aimed at achieving
socially significant goals:

a) prestigious

b) social;

c) indirect.

49. Which advertisement, according to the Federal Law "On Advertising", is hidden:

a) which has an effect on the consumer's perception that is not realized by the consumer of
advertising;

b) which is aimed at forming a favorable public opinion about the enterprise and its products;

c) which appears in advertising media extremely rarely.
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50. Can rumors (rumours about the characteristics of a tourist product) be considered informal
marketing communications:

a) it is possible, since they can be generated by the travel company itself and become an
effective means of forming planned relationships with target audiences;

b) it is impossible, since they arise spontaneously or “thanks” to competitors and exist
regardless of marketing communications.

c) it is possible and impossible - it all depends on who generates the rumors.

6. YueOHO-MeTOAMYecKoe U HH(OPMAIMOHHOE 00ecnedeHne TUCIUTITHHBI
6.1 CnMcok HCTOYHMKOB U JIUTEPATypPhI

Uctounuku

OcHOBHbIE

®enepanpHblii 3akoH «O pexname» ot 13.03.2006 Ne 38-D3 (Ilpunsar I'J] ®C PO 22.02.2006,
neiicteyromas peaakmus ot 08.03.2015) // http://www.consultant.ru/popular/advert/

JIureparypa

OCHOBHasi

Hyposuu, A. I1. Peknama B Typusme : yueOnoe nocodue / A. I1. lypoBud. — 5-e uzja., nepepad. u J1o1.
— Mocksa : UTH®PA-M, 2020. — 158 c¢. — (Bsiciiee oopazoBanue: Maructpatypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsbIit. - URL:https://znanium.com/catalog/product/1039322
Crtpateruu u COBpeMEHHbIE TPEH bl Pa3BUTHS MPEANPUATUN TYPUCTCKOTO U TOCTUHHYHOTO OM3Heca -
2021: marepuainsl [V Beepoccuiickoit HayqHO-TIpakTH4ecKoi koHpepeniu 23 anpens 2021 r. / nmox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponnsiil. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTtka u mpakTHKa BHEIPEHUS CTPATETMUECKUX YIPABICHYECKUX TPOSKTHBIX PEIICHUN 1O
Pa3BUTHIO TOCTUHIUYHOTO U TYPUCTCKOTO OM3HEeca: MaTepuainbl MexXyHapoaHOH HaydHO-
npakTrueckoi koHpepenuuu 27 centsops 2019 r. / mox pex. E. E. KonoBanosoii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsIid. - URL:
https://znanium.com/catalog/product/1861562

JIONIOJTHUTEIIbHAS
PexitaMHbIif TUCKYpC U peKIIaMHBINA TEeKCT : MoHOTpadus / Hayd. pea. T. H. Komokonbiesa. - 4-¢ u3j.,
crep. - Mocksa : @nmnTa, 2021. - 296 c. - ISBN 978-5-9765-1112-5. - Tekcr : anekrponHsii. - URL:
https://znanium.com/catalog/product/1843254

[IuTos, B. H. UadopmManimoHHble TEXHOJIOTHH B TYPUCTHUECKONW HHAYCTPHH : yueOHoe mocobue / B.
H. IuToB. - 2-¢ u3., crep. - Mocksa : ®JIMHTA, 2017. - 416 c. - ISBN 978-5-9765-1553-6. - Tekcr
: anektpoHHbIA. - URL: https://znanium.com/catalog/product/1089842

Kynakosa, H. Y. ®opmupoBanue npodeccruoHanin3mMa Oyayux MeHePKEPOB TyPUHIYCTPHH :
yueOHbIl ipakTrkyM / H. M. KynakoBa. - Mocksa ; bepiun : [lupexr-Memna, 2019. - 113 ¢. - ISBN
978-5-4499-1305-0. - Tekcr : anekTponnsbiid. - URL: https://znanium.com/catalog/product/1873223
Tkauenko, O. H. [lu3aiin u pexknamMHble TeXHOJIOTUH : yuebHoe mocobue / O.H. TkadeHko ; mox pen.
JL.M. ImutpueBoii. — Mocksa : Maructp : UHOPA-M, 2021. — 176 c. — (bakanaBpuart). - ISBN
978-5-9776-0288-4. - Tekcr : anekTponnsiid. - URL: https://znanium.com/catalog/product/1429047
Pexnamuas nestensHOCTh : yueOHuk / mox pea. B.Jl. Cekepuna. — M.: UHOPA-M, 2018. — 282 c. +
Jorm. matepuainsl [ DIeKTpOHHBIN pecypc; Pesxum mocryma http://www.znanium.com].— (Bricmiee
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oOpaszopanue: bakamaBpuar). - ISBN 978-5-16-005684-5. - Tekcr : anexkTponnsii. - URL:
https://znanium.com/catalog/product/920551

Jmutpuesa, JI. M. @unocodust pexiiaMHON AeATeNbHOCTH : yueObHoe nmocoodue / JI. M. [Imutpuesa, /1.
K. KpacnosipoBa, H. A. Anamkuna. - Mocksa : Maructp : UHOPA-M, 2022. — 256 c. - ISBN 978-5-
9776-0281-5. - Tekcr : anektponnbiii. - URL: https://znanium.com/catalog/product/1846449

6.2 IlepeyeHb pecypcoB HH(POPMALHOHHO-TEIeKOMMYHUKAIMOHHOM ceTH «HTepHeT».
www.tourism.minstm.gov.ru — Caiitr MwuHHCTEpPCTBA criopTa, Typu3ma "

MOJIOJIC)KHOU MOJUTUKUA PD

www.moscomtour.mos.ru — Caiitr KomuTera 1m0 Typu3My U TOCTHHHUYHOMY XO3SIHCTBY
ropoja MockBbl

www.russiatourism.ru — Caiit ®enepanbHoro areHTcTBa Mo Typusmy PO www.unwto.org — Cait
BceMupHoO# TypuCTCKOM OpraHu3aluu

Accormanus typorieparopos Poccun - URL: http://www.atorus.ru/ator/about/mission.htmi

HNudopmMannoHHO-aHATUTHYECKOE areHTCTBO «CounanbHas peKiiama.ru» URL:
http://www.socreklama.ru

HarnmonanbsHas snektponnas oubnunorexka (HOB) www.rusneb.ru

ELibrary.ru Hayunas snextponnas 6ubimoreka Www.elibrary.ru

Onekrponnas oubmmoreka Grebennikon.ru www.grebennikon.ru

Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3 TIpodeccuonanbHbie 6a3bl JAHHBIX M HHPOPMALUOHHO-CIIPABOYHbIE CHCTEMBbI
Hoctyn k npodeccronanbbiM 6a3zam ganubix: https://liber.rsuh.ru/ru/bases

NudopmarnmoHHbie CIipaBOYHBIC CHCTEMBI:
1. Koncynprant [mtoc
2. Tapant

7. MaTepuajibHO-TeXHHYeCKoe o0ecnedeHue THCIUIIIMHBI

[lpn mpoBeneHUM 3aHATHH WCHOIB3YETCS ayAWTOpHs, OOOpYyIOBaHHAS MPOECKTOPOM JUIS
oToOpakeHHsl Tpe3eHTanuii. KpoMe TOro, mpu mNpoBENEeHWUU JEKIUKA W TMPAKTHYCCKUX 3aHITHI
HEOOXOJIUM KOMIIBIOTEp C YCTAaHOBJICHHBIM Ha HeM Opay3epoM M HMpPOrpaMMHBIM OOECHeueHUEM s
neMoHcTpanuu npe3eHTanuii (Power Point u op.).

Hns camocrosTensHON paboThl cTyaeHTy HeoOxoaum noctyn Kk DbC uznarenbctBa «FOpaiT
(biblio-online.ru), apxuBy uccienoBarenbckux xypaaioB JSTOR, MHBJI Scopus u Web of Science.
[lepcoHanbHBIE KOMIBIOTEPHI, OCHAIIeHHBIE omepanuonHon cucremMoir OC MS Windows (XP u
BhINIE), MporpaMMHbIM obecrieuenneM MS Office 2003-2010, noctynom B MHTepHET uepe3 Opaysep
Google Chrome unu Opera, 0OHOBIIsIEMO#T aHTUBUPYCHOI 3amuToi Symantec Endpoint Protection.

CocraB MporpaMMHOT0 00ECTICUCHHS:
Ilpu npoeedenuu 3anamuii 6e3 cneyuanvrozo 110 (monvko demoncmpayus npezenmayuti, nn.3-9

HeobX00uMo yoaiums)
1.  Windows


https://znanium.com/catalog/product/920551
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Microsoft Office

Kaspersky Endpoint Security
Adobe Master Collection
AutoCAD

Archicad

SPSS Statisctics

OC «Anbt OGpazoBaHue»

. Visual Studio

10. Adobe Creative Cloud

CoNoGORWDN

[TpodeccrnonanbHbIE TOJTHOTEKCTOBBIE Oa3bl TAHHBIX:

HarnonanbeHas snektponnas oubnuorexka (HOB) www.rusneb.ru
ELibrary.ru Hayunas snextponnas 6ubnmorexka www.elibrary.ru
Dnexrponnas oubanoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

LNk WNE

HH}opmalmoHHbIe CIIPaBOYHbIE CUCTEMBI:
3.  KoncynbranT Ilmtoc
4. Tapant

8. Obecneuenne 006pa3oBaTEJBLHOIO MPoOIecCca IS JIMI ¢ OTPAHUYEHHBIMU BO3MOKHOCTSIMU
310POBbsI  HHBAJTH/I0B

B xonme peanmuzanuu JUCHMIUIMHBI HCIIONB3YIOTCS CIEAYIONUIUE JIOTIOJHUTENBHBIE METO b
00y4eHUs, TEKYIIEro KOHTPOJIA YCIIEBAEMOCTH M TMPOMEKYTOYHOM arTecTaluu OOydaroIIuXcs B
3aBHCHMOCTH OT MX WHIMBUIYyAIbHBIX OCOOCHHOCTEH:

® JIsA CJICIIBIX U CJIa60BI/III$IIJ_[I/IXI JICKIOIUHU O(bOpMJ'ISIIOTCSI B BHJIC E)JIGKTpOHHOFO [[OKyMeHTa,
JIOCTYITHOT'O C TIOMOIIBI0 KOMIIBIOTEpPA CO CICIHATM3UPOBAHHBIM TIPOTPAMMHBIM 00eCTICUCHUEM;
MUCbMEHHBIC 3a/JaHHs BBIMOJIHSIIOTCA HAa KOMIIBIOTEPE CO CHEIHATU3UPOBAHHBIM IPOTrPAMMHBIM
06CCH€‘-ICHI/ICM nJin MOFYT 6I>ITI: 3aMCHCHBI YCTHBIM OTBCTOM, OGCCHC‘-II/IBB.CTCH I/IHI[I/IBI/II[yaJIBHOe
paBHOMepHOe ocBenieHrue He MmeHee 300 JrOKC; JUIsl BBITIOJIHEHHS 3aJaHusl MPU HEOOXOTUMOCTH
MPEIOCTABIIACTCS YBEIMUYUBAIONIEE YCTPOMCTBO; BO3MOXKHO TaKXKe HCIOIb30BaHUE COOCTBEHHBIX
YBEJIIMYUBAIOIIUX YCTPOUCTB; MUCbMEHHBIC 3aJJaHNsl O(OPMIIAIOTCS YBEITMUECHHBIM MIPUPTOM; IK3aMeH
¥ 3a9€T MPOBOAATCS B YCTHOM (pOpME MIIM BBIITOJHSIOTCS B MUCHbMEHHOM (hOpME Ha KOMITBIOTEPE.

® Ui TIIYXHUX U CJIa0OCIHBIIAIINX: JICKIIUU OQOPMIISIOTCS B BHJIE DJIEKTPOHHOTO JTOKYMEHTA,
JII/I60 HpeI[OCTaBJISIGTCH 3ByKOYCI/IJII/IBaIOH_IaSI annapaTypa I/IHZ[I/IBI/IZ[yaJIBHOFO II0JIb30BAaHUA,
IIMCbMEHHBIE 3aJ]aHUsl BBIMOJIHSIOTCS Ha KOMIIBIOTEPE B IMHUCBMEHHOW (opme; sk3aMeH U 3auéT
MIPOBOJIATCS B TUCBbMEHHOM (DOpME Ha KOMITBIOTEPE; BO3MOYKHO MIPOBE/ICHUE B (DOpME TeCTHPOBAHUSI.

® JIJIA JINI] C HapymeHI/IﬂMI/I OHOpHO-I[BI/IFaTCJII)HOFO aHHapaTa: JICKIIU A O(l)OpMJI?[IOTC?I B BUC
AJICKTPOHHOTO JOKYMEHTa, JOCTYITHOTO C IIOMOIIBI0 KOMIIBIOTEpPA CO CHEIHAIA3HUPOBAHHBIM
MPOrpaMMHBIM ~ OOEclieueHHEeM; TMHUChMEHHBIC 3aJaHHs BBIMOJHSIIOTCS Ha KOMIIBIOTEPE CO
CHeHUATU3UPOBAHHBIM IPOTPAMMHBIM OOecieueHIeM; IK3aMeH U 3au€T IPOBOJATCS B YCTHOH (hopme
WJTU BBITIOJHSIOTCS. B TUCBMEHHOU (POpMe Ha KOMIIBIOTEpE.

[Tpu HEOOXOMMOCTH MPEIYCMATPUBACTCS YBEITHUECHUE BPEMEHH JIJISl IOITOTOBKU OTBETA.

[Ipouenypa mpoBeneHUs MPOMEKYTOUHOM aTTECTAIUU JJIsi OOyJaIONIUXCsl YCTAHABIUBACTCS C
y4E€TOM MX MHIAUBUAYAIbHBIX MCUXOPU3NYECKUX 0coOeHHOCTeH. [IpomexxyTouHas aTTecTanusi MOKeT
IIPOBOIUTHCS B HECKOJIBKO 3TAIOB.

[Ipu mpoBeseHUM TPOLEAYPHl OLEHUBAHUS PE3YJIbTaTOB OOy4YeHHs IpeayCcMaTpUBaeTCs
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UCTIONIb30BAaHUE TEXHUYECKUX CPEACTB, HEOOXOJUMBIX B CBS3M C MHAWBUAYAIbHBIMA OCOOCHHOCTAMHU
oOydJaromuxcst. OTH CpeACTBA MOTYT OBITh IPEJOCTABIEHbl YHUBEPCUTETOM, MU MOTYT
UCIIOJIb30BaThCsl COOCTBEHHBIE TEXHUYECKHE CPEICTBA.

[IpoBenenne mpoueaypbl OLIEHUBAHUS PE3yIbTaTOB OOYYCHHUsS JIOMYyCKAETCS C MCIIOIb30BAHUEM
JMCTAaHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOIOTHII.

ObecneunBaercs AOCTYH K HH(GOPMAIMOHHBIM U OuOIMOrpaduyeckuM pecypcaMm B CETH
Wuteprer i kaxxaoro oOydaromierocsi B popMax, aganTHPOBaHHBIX K OTPAHUYCHUSM UX 370POBbS U
BOCIIPUATHS HHPOPMAIIHH:

e Ui CJENbIX W CIA0OBUIAIIUX: B TEYaTHOM (opMme yBEIWYEHHBIM MpUpTOM, B (opme
AJIEKTPOHHOTO IOKyMEHTA, B (hopMe ayauodaiina.

® JIUIsl TITyXUX U CIa0OCIbIIAIUX: B Te4aTHOU opme, B (hopMe 3JEKTPOHHOTO JOKYMEHTA.

® 1151 OOYJAIOUINXCSl C HApYIICHUSIME OTIOPHO-ABHTATEIFHOTO ariapara: B Me4aTHou ¢opme, B
(dopme 3IEKTPOHHOTO JJOKyMeHTa, B (hopMme ayauodaiina.

VYueOHble ayAUTOPUU Ui BCEX BHJIOB KOHTAKTHOM M CaMOCTOSITEIbHOW pabOThI, HaydHas
OMOIMOTeKAa W WMHBIC IOMEIICHUs JUIsi OOyYeHHS OCHAIIEHBI CIECHHAIBHBIM O000pPYIOBaHUEM U
y4eOHBIMU MECTaMH C TEXHHUECKUMU CPECTBAMU O0yUCHUS:

® ISl CJIETBIX U CITA0OBUIAIINX: YCTPOMCTBOM IS CKAaHMPOBAHUS M YTeHHs ¢ Kamepoil SARA
CE; mucnineem bpaitna PAC Mate 20; npunatepom bpaiinsg EmBraille ViewPlus;

o ISl TOYXUX M CIAOOCIHBIIIANINX: aBTOMATU3UPOBAHHBIM pPA0OYUM MECTOM JUISl JIFOJIEH C
HapyIICHUEM CIyXa U CIa00CHBIIIAIINX; aKyCTHUYSCKUN YCHIIMTENb U KOJIOHKH;

o UIsl OOyYaroOUIMXCs C HapYIICHUSMH OMOPHO-JIBHUTaTENBHOTO amnmapara: MepeIBHKHBIMHU,
perynupyeMbiMu 3proHomMuueckumu naptamMu CH-1; KOMIBIOTEpHOW TEXHUKOW CO CIEeIHAIbHBIM
MIPOTrpaMMHBIM 00€CIICUYECHUEM.

9. MeToauuecKkue MaTepHuaJibl

9.1 IaaHbI CEMHHAPCKHUX/ MPAKTHYECKUX/ JTA00PATOPHBIX 3aHATHIA

Tema 1. [loHAAITHE U CYIIHOCTH PeKJIAMBbI
Bonpocwt onsa obcyscoenus:
1. CymHoCTb pexsiambl.
2. PazHooOpa3ue moaxoa0B K ONPEISICHUI0 PEKIaMBbl.
3. XapakTepuCcTHKa  OCHOBHBIX  (YHKIMH  peKkiaMbl  (PKOHOMHYECKas,  COIMaJbHAasl,
KOMMYHHKaTHBHas, 00pa3oBaTeIbHast/BOCIUTATEIIbHAS ).
4. llenu ¥ 3aJa4u peKjaMbl B TypU3Me.
5. Knaccudukamus pekiaMbl B Typu3Me.
3aoanue:
Hanmcats 3cce Ha 0JJHY U3 IIpeAaraeMbIX TEM:
1. Pexnama u oOriectso.
2. Pexnama B Moe# )KU3HHU.
3. BnusHue pexiaaMbl Ha )KU3Hb COBPEMEHHOTO YeNIOBEKa.
Criucok 1uTeparypsl.
Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocooue / A. I1. JlypoBuy. — 5-¢ uza., mepepald. u aorI.
— Mocksa : UHOPA-M, 2020. — 158 c. — (Bsicmiee oOpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Texkcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu ¥ COBpeMEHHbIE TPEH Ibl PA3BUTUS NPEANPUATHHA TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: marepuainsl [V Beepoccuiickoit HayqHO-TIpakTH4ecKoi koHpepeniuu 23 anpens 2021 r. / nox

! Inan 3aHATHI CTPOMTCS B COOTBETCTBUM CO CTPYKTYPOM JUCUMILUIMHEI (I1.2). Pasjensl miaHa BKIKOYAIOT: HA3BAHKUE TEMBI, KOJMYECTBO
4acoB, (GOpMy NPOBEIEHHS 3aHATHS, €ro coAepiKaHue (BOIPOCH! It OOCY>KAEHHMS, 3aJlaHusl, KOHTPOJIBHBIE BOIPOCHI, KEHCH M T.IL),
CIHCOK JuTepatypsl. IIpm HEoOXOAMMOCTH, IIAHBI NPAKTHIECKUX M JIAOOPAaTOPHBIX 3aHATHH MOTYT COACpPXKaTh  yKa3aHHS IIO
BBITIOJTHEHHIO 3aJJaHUI U TPeOOBaHMUsI K MaTepHaIbHO-TEXHUYECKOMY OOSCIICUCHHIO 3aHSTHSI.
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Pa3paboTka 1 nmpakTHKa BHEJPEHHUS CTPATETMYECKUX YIIPABICHUECKUX IPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOIO U TYPUCTCKOI0 OM3Heca: Marepralibl MexayHapoHONW Hay4yHO-
npakTrueckoil kondepeniuu 27 centaops 2019 r. / mox pen. E. E. Konosanosoii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 2. Tpaguuum 1 COBpeMeHHOE COCTOSIHUE PEKJIAMBI

Tema 00Kk1a008:

e OcobeHHOCTH, TEHIEHIIMH U IPOOIEMbl Pa3BUTHSI OTE€YECTBEHHOT'O PHIHKA PEKJIAMBI.
e Bo03M0XXHOCTH HOBATOPCTBA U TBOPUYECTBA B pEKIIaME.

Koumponvhvie 6onpocui:

e 3apokaeHHe pekiamsl B J[peBHEM Mupe.

e Pexnama B 3amannoit Epone u CIIA.

e lcropus pexiamsl B Poccnn.

Cnucok nuTepaTyphl:
Hyposuu, A. I1. Peknama B Typusme : yuebHoe nmocodue / A. I1. JlypoBud. — 5-e uzj., mepepad. u orm.
— Mocksa : UH®PA-M, 2020. — 158 ¢. — (Bsicriee obpa3zoBanue: Maructpatypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponnsiit. - URL:https://znanium.com/catalog/product/1039322
Ctpateruu u COBpEMEHHbBIE TPEH bl Pa3BUTHS MPEANPUATUN TYPUCTCKOTO U TOCTUHHYHOTO OM3Heca -
2021: marepuainsl [V Beepoccuiickolt HayqHO-TIpakTH4ecKoi koHpepenun 23 anpens 2021 r. / mox
pen. E. E. KonoBanosoii. - Mockga : PI'YTuC, 2021. - 275 c. - Tekcr : anektponnsiid. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka u mpakThKa BHEAPSHUS CTPATETUISCKUX YIPABIEHYECKUX MTPOSKTHBIX PEIICHUH 110
Pa3BHUTHIO TOCTUHUYIHOTO ¥ TYPUCTCKOT'O OM3HEeca: MaTepralibl MexyHapoTHOW HAydHO-
npakTuyeckor koHpepenuuu 27 centsops 2019 r. / mox pex. E. E. KonoBanosoii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsIid. - URL:
https://znanium.com/catalog/product/1861562

Tema 3. Pexs1aMa B KOMILJIEKCe MAPKETHHIa

Tembl 00K1a008:

e Oco0eHHOCTH peKIaMbl Ha Pa3HbIX CTAJMSIX KU3HEHHOIO IIUKJIa TOBAPa/yCIIyTu

e Crnenudura BTL-pexambr

Konmponvhvre 6onpocswi:

e [loHsATHE CCTEMBI MAPKETUHTOBOM KOMMYHHUKAIIMH, €€ POJIb B KOMILJICKCE MAPKETHUHTA.
e B3anMoCBsI3b peKIIaMbl C OCHOBHBIMHU CPEJICTBAMU MAPKETHHTOBBIX KOMMYHHKAITHA.
3aoanue:

MOJTOTOBUTH MHIUBHUIYyaJTIbHOE COOOIIEHUE HA OJJHY U3 MPEITIOKECHHBIX TEM.

1. MepueHnaii3uHT 1 pekjiaMa Ha MECTe TPOoJaX Kak MHCTpyMeHThl BTL — peximamel.
2. CtumynupoBaHue Npojax Kak MHCTpyMeHT BTL — peknamsl.

3. CtumynupoBanue cObITa Kak UHCTpyMEHT BTL — pexinamer

4. Ilpsimoii MapKeTHHT Kak HUHCTpyMeHT BTL — pexiiamsbl.

[Mponmakt mmiicment (product placement) kak uactpyment BTL — pexaambl

Criucok Jureparypsl:
Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocooue / A. I1. JlypoBud. — 5-¢ u3a., mepepad. u AoII.
— Mocksa : UHOPA-M, 2020. — 158 c. — (Bsicuiee oOpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu ¥ COBpeMEHHbIE TPEH/Ibl PA3BUTUS IPEANPUATHNA TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: marepuainsl [V Beepoccuiickoit HaydHO-ipakTH4ecKkoi koHpepeniuu 23 anpens 2021 r. / nox
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Pa3BUTHIO TOCTUHUYHOIO U TYPUCTCKOI0 OM3Heca: Marepralibl MexayHapoHONW Hay4yHO-
npakTrueckoil kondepeniuu 27 centaops 2019 r. / mox pen. E. E. Konosanosoii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 4. ConnanbHO-IICHX0JOTHYeCKHE OCHOBBI PEKJIAMBI

Bomnpocsr:

. Croco0bl pHBIIeYeHNSI BHUMAHHSA K PEKJIaMe.

. Oco0eHHOCTH MOTPEOUTENBCKON MOTHBALIMY TOTPEOUTENEH TYPYCIIYT.

. Pexiama kak METO/ yIpaBIICHUS JIIOIbMH.

. Hcronp3oBaHme B peKiIaMe OCHOBHBIX ITOJIOKEHNH TEOPUH KOMMYHHKAIIUH.

. BnusiHue XapakTepuCTHK 1eNIeBOM ayJTUTOPUHU Ha MPOLECC BOCTIPUATHS PEKIIaMBbI.

Crincox ureparypsl:
Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocooue / A. I1. JlypoBud. — 5-¢ 3., nmepepad. u AoII.
— Mocksa : THOPA-M, 2020. — 158 c. — (Bsiciiee oopazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpeMEHHbIE TPEH bl Pa3BUTHS MPEANPUATUN TYPUCTCKOIO U TOCTUHUYHOTO OM3HEca -
2021: matepuansl IV Beepoccuiickoit HayuyHO-TipakTU4yeckoil koHpepenuuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponnsiil. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka u mpakThKa BHEAPEHUS CTPATETUYECKUX YIPABIEHYECKUX MPOSKTHBIX PELUICHHH 110
Pa3sBUTHIO TOCTUHMYHOTO M TYPUCTCKOTO OM3Heca: MaTepuaiibl MexIyHapoaHOH HayuyHO-
npakTu4yeckoi koHpepenuu 27 centsaops 2019 r. / mox pex. E. E. Konoanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsbIi. - URL:
https://znanium.com/catalog/product/1861562

Tema 5. HopmaTuBHO-IpaBoBas 6a3a peKkJIaMHOM 1eATeJIbHOCTH

Bonpocuwi:

e M3yunTh 3aKOHOAATENHCTBO O pekiame. COCTaBUTh KOHCIIEKT.

e U3yuuth ocHOBHBIE npuHLMIbI Kogekca pexinaMHoi npakTuku. COCTaBUTh KOHCIIEKT

HcTounuku:
®enepanbublit 3akoH «O pexname» ot 13.03.2006 Ne 38-03 (ITpunsrt I'J] C PO 22.02.2006,
neiicteyromas peaakmus ot 08.03.2015) // http://www.consultant.ru/popular/advert/

Criucok Jureparypsl:
Hyposuu, A. I1. Peknama B Typusme : yueOnoe nmocodue / A. I1. lypoBud. — 5-e uza., nepepad. u orm.
— Mocksa : UTHOPA-M, 2020. — 158 c¢. — (Bsiciiee obpa3zoBanue: Maructpatypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsbIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu ¥ COBpeMEHHbIE TPEH bl PA3BUTUS IPEANPUATHIA TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: marepuainsl [V Becepoccuiickoit HaydHO-TipakTH4ecKkoi koHpepeniuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexkrponssrid. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 npakTHKa BHEJPEHUS CTPATETMYECKUX YIPABICHUECKUX MPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOIO U TYPUCTCKOIO OM3Heca: Marepralibl MexayHapoJHOW HayuyHO-
npaktuueckor koHpepenuuu 27 centsops 2019 r. / mox pex. E. E. KonoBanosoii. - Mockaa :
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Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekTponHbii. - URL:
https://znanium.com/catalog/product/1861562

Tema 6. Knnaccupukanus ¥ XapakTepucTHKa PeKJIAMHBIX CPEIACTB
Bonpocuwi:
e [JoHsTHE M OCHOBHBIE MTOAXO/IbI K KJIACCU(UKALUN PEKIIAMHBIX CPEJICTB.
e XapaKkTepUCTHKA 3JIEMEHTOB CPEJCTB peKIaMbl (TEKCT, U300pakeHue, 1IBET, CBET, 3BYK, WIPUPT,
PHUCYHOK, TpaueCcKHe FIIEMEHTHI).
e VYcioBus BEIOOPA PEKIAMHBIX CPEJICTB.
3aoanue:
MOJTrOTOBUTH HHIMBHUIYaJIbHOE COOOIIEHUE HA OHY U3 MPEIT0KEHHBIX TEM.
1. OcobeHHOCTH UCTIONB30BAHMS PEKIIAMBI Typr3Ma B TIpecce.
2. Cnenuduka Tene- U paguopeKiaMbl TYPUCTHUYECKUX YCIYT.
3. Crnenuduka Hapy>KHOH pekiiambl B cpepe Typusma.
4. Poib KOMIIBIOTEPU3UPOBAHHON PEKJIAMBI B JESTEIILHOCTH TYPUCTCKOTO PEIIPUSTHS.
5. IleuaTHas pexinama B chepe Typusma.

Crincok uTeparypsl:
Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocooue / A. I1. JlypoBud. — 5-¢ uz., nepepad. u aoIl.
— Mocksa : UHOPA-M, 2020. — 158 c. — (Bsicmiee oopazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu ¥ COBpeMEHHbIE TPEH Ibl PA3BUTUS IPEANPUATHNA TYPUCTCKOTO U TOCTHHUYHOTO OM3Heca -
2021: matepuainsl [V Becepoccuiickoit HayqHO-ipakTH4ecKoi koHpepenuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponnsiil. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 npakTHKa BHEAPEHUS CTPATETMYECKUX YIIPABICHUECKUX MPOEKTHBIX PEIICHUH 110
Pa3sBUTHIO TOCTUHHUYHOTO M TYPUCTCKOTO OM3Heca: MaTepuaibl MexyHapoaHOH HayuyHO-
npakTrudeckoil konpepenuuu 27 centadps 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsbIi. - URL:
https://znanium.com/catalog/product/1861562

Tema 7. PazpaGoTka pexkjIaMHON NPOAYKIHMH
Tembl 00K1a008:
1.  XynoxecrBeHHOE 0(DOPMIICHHE PEKIAMHBIX OOBEKTOB.
2. KoMmmo3umus pexiamsl.
3. BzaummopeiictBue BepOaTbHOTO, BH3YaJTbHOTO, 3BYKOBOTO W PHUTMHYECKOTO pSJIOB B
PEKIIaMHOM COOOIIICHHH.
4.  KomupailTHHT: CyITHOCTh U NIPaBUJIA.
Konmponvhvie 6onpochwi:
e Meroauka pa3pabOTKU peKIaMHbIX MaTepHasoB.
e CrIpyKTypa pEKJIaMHOIrO OOpalleHHs U XapaKTEpUCTHKA OCHOBHBIX 3JIEMEHTOB BepOalbHOI
4acTH (CJI0TaH, 3aroJIOBOK, OCHOBHOM PEKJIIAMHBINA TEKCT, 3X0-(Ppaza).
e [Ipuemsl cozmanus peKIaMHBIX COOOIICHUM.
e Bribop cpencts pacnpocTtpaHeHus pexiamsl. [IpenmyiecTBa 1 HEJOCTATKU OCHOBHBIX CPEJICTB
pacrpoCTpaHeHUsI PEKIIaMBbl.
Cnucok nuTepaTypshl:
Hyposuu, A. I1. Peknama B Typusme : yueOnoe nocodue / A. I1. lypoBud. — 5-e uza., nepepad. u orm.
— Mocksa : UTHOPA-M, 2020. — 158 c¢. — (Bsicriee oopa3zoBanue: Maructpatypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsbIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu ¥ COBpeMEHHbIE TPEH/Ibl PA3BUTHUS IPEANPUATHNA TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: marepuainsl [V Becepoccuiickoit HaydHO-TIpakTH4ecKoi koHpepeniuu 23 anpens 2021 r. / nox
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Pa3BUTHIO TOCTUHUYHOIO U TYPUCTCKOI0 OM3Heca: Marepralibl MexayHapoHONW Hay4yHO-
npakTrueckoil kondepeniuu 27 centaops 2019 r. / mox pen. E. E. Konosanosoii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 8. Cneun¢uka pexaamsl B Typusme. @opmMupoBanune OpeHia Topapa, 1ecCTHHALMI
3aoanus:

1. IToAroToBUTH MHAMBHIYATHHOE COOOIEHNE HA OHY U3 MPEATI0KECHHBIX TEM.
e Crneuuduka TyprnpoayKTa, OIpeaesonas 0COOEHHOCTH peKJIaMbl., OpeHaa
e ToBapHblif 3HaK U HJIEMEHTHl (PUPMEHHOTO CTUJISI TYPUCTCKOTO HPEINPHUATHS KaK CpeacTBa
peknamsl M1 PR B Typusme.
e Pekyama TyplpoyKTa Ha BBICTABKAX U ApMapKax.
e Peknama Typucrckux aecrtuHanuii. @opmupoBaHue OpeHaa

2. IlpoBecTH KOHTEHT-aHAIM3 PEKJIAMHBIX COOOLIEHUH TYpYyCIyr C LENbIO BBISABICHUS
0cOoOEHHOCTEH colepaHus U WIUTIOCTpalUi B peKJIaMHbIX Marepuanax. [loAroroBuTs oTyer.

Criucok uTeparypsl:
Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocooue / A. I1. JlypoBuu. — 5-¢ u3a., mepepad. u AorI.
— Mocksa : UTH®PA-M, 2020. — 158 c¢. — (Bsiciiee oopazoBanue: Maructpatypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crtpateruu U COBpEMEHHbIE TPEH bl Pa3BUTHS MPEANPUATUN TYPUCTCKOIO U TOCTUHUYHOTO OH3Heca -
2021: marepuainsl [V Beepoccuiickoit HayqHO-TIpakTH4ecKoi koHpepenuu 23 anpesns 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponnsiil. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 npakTHKa BHEJPEHUS CTPATETMYECKUX YIPABICHUECKUX MPOEKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHHYHOTO M TYPUCTCKOTO OM3Heca: MaTepuaibl MexIyHapoaHOH HaydHO-
npaktuyeckoi koHpepenuuu 27 centsiops 2019 r. / mox pex. E. E. KonoBanosoii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsIid. - URL:
https://znanium.com/catalog/product/1861562

Tema 9. Opranuszanus u ynpasJjieHHe PeKJIaMHOI 1esiTeJIbHOCTBIO B cepe Typu3Ma

Koumponvhuvle 6onpochi:

1. CymnocTs 1 6a30Basi MOZIEIb OpPraHU3aLUN PEKIAMHOMN e TeIbHOCTH.

2. IlnannpoBaHue PEKIAMHOM eATETBbHOCTH B Typu3Me. Opranusanus pekjIaMHON e TeTbHOCTH B
TypHU3Me.

3. B3auMOOTHOIIEHHS YYaCTHUKOB PEKJIAMHOTO MTPOIIEeCcca.

4. PexiaMHasi KaMITaHUs KaK HHCTPYMEHT PEKJIaMHOH JIeATEIbHOCTH B TypU3ME.

5. Pa3zpabotka Oro/pkera pekiIaMHON KoMIIaHUU B cepe Typusma: (GakTopbl, BIUSIOIINE HAa pa3Mep
PEKIIaMHOTO OI0JKETa.

6. Metobl hOpMHUPOBAHUS PEKIIAMHOTO OI0OJDKETA.

3aoanue:

e COCTaBHTh OTYET 00 OpraHU3alM{ PEKIAMHOW AEATENBHOCTH TYPUCTCKOTO TPENNPHUSATHS II0

pe3yibTaTtaM yueOHOH 3KCKypCUHu.

Crnucok nuTepaTypsl:

Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocoome / A. I1. JlypoBuu. — 5-¢ uza., mepepad. u AorI.

— Mocksa : UHOPA-M, 2020. — 158 c. — (Bsicuiee oopazoBanue: Maructparypa). - ISBN 978-5-

16-015516-6. - Tekcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
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Crpareruu ¥ COBpeMEHHbIE TPEH/Ibl PA3BUTUS IPEANPUATHHA TYPUCTCKOTO U TOCTUHHUYHOTO OM3Heca -
2021: matepuainsl [V Becepoccuiickoit HayqHO-ipakTH4ecKkoi koHpepenuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponnsiil. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTka 1 npakTHKa BHEAPEHUS CTPATETMYECKUX YIIPABICHUECKUX MPOEKTHBIX PEIICHUH 110
Pa3sBUTHIO TOCTUHMYHOTO M TYPUCTCKOTO OM3Heca: MaTepuaibl MexyHapoaHOH HaydyHO-
npaxkTrudeckoil konpepenuu 27 centadps 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anekrponHsbIi. - URL:
https://znanium.com/catalog/product/1861562

Tema 10. D¢ ¢eKTUBHOCTH PEKJIAMHOM 1eSITEJIbHOCTH
Koumponvnvie éonpocbwi:

1. OxoHomu4ueckass  d(PQPEKTHBHOCTh:  OCHOBHBIC  TIOHSTHS,  CBSI3aHHBIE  C
3((HEeKTUBHOCTHIO PEKJIAMBI; METOBI pacdeTa 3 (PEeKTUBHOCTU PEKIIAMBI.
2. [cuxonmoruueckass 3¢G(GEKTUBHOCT MPUMEHEHHS CPEICTB pEKJIaMbl: MOKa3aTelH

3¢ PeKTUBHOCTH, METOIBI H3YYCHHS I (HEKTUBHOCTH.

Crincox ureparypsl:
Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocooue / A. I1. JlypoBud. — 5-¢ 3., nmepepad. u AoII.
— Mocksa : THOPA-M, 2020. — 158 c. — (Bsiciiee oopazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpeMEHHbIE TPEH bl Pa3BUTHS MPEANPUATUN TYPUCTCKOIO U TOCTUHUYHOTO OM3HEca -
2021: matepuansl IV Beepoccuiickoit HayuyHO-TipakTU4yeckoil koHpepenuuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponnsiil. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka u mpakThKa BHEAPEHUS CTPATETUYECKUX YIPABIEHYECKUX MPOSKTHBIX PELUICHHH 110
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IIpunoxxenue 1. AHHOTAIUSA
paboueii mporpaMMbl JUCIUTLIHHBI

AHHOTAILIMAA PABOYEH ITPOT'PAMMBI IV CITATLJIAHBI

Jucuummza «PekaaMHasi 1eATeJbHOCTh B MEXKIYHAPOAHOM TypHU3Me» peaau3yercss Ha
(axynabTeTe BOCTOKOBEIEHHS M COLMATbHO-KOMMYHHMKATUBHBIX HAyK KadeIpoil KyJbTypel Mupa U
JIEMOKPATHH.

Ileab Kypca COCTOMT B M3YyYEHUHM DPEAlbHBIX MPAKTUK PEKIAMHOIO JAeia B cepe yclIyr U
Typu3Ma Hapsily C JIPyTMMH KOMMYHHMKAIIMOHHBIMH IIPOLIECCAMH U TEXHOJOTMSMHU; B OBJIAJCHUU
OCHOBHBIMHM TEXHOJIOTHSIMH pEKJIaMHOIO Jeja, IMPUEMOB MeIHa-INIAaHUPOBAaHUSA U PEKIaMHOIO
KOHCAITHUHIA; (OPMHUPOBAHUU NPO(PECCUOHANBHBIX KOMIETEHLUMH B 00JacCTH MapKETUHIOBOM U
pPEeKJIaMHOM AEATeNbHOCTH, OCYIIECTBICHHS aHATUTUYECKUX, IPOEKTHBIX U NMPE3CHTAMOHHBIX PadoT B
aToit obmactu. Kypc mnpusBaH (opMupoBaTh CHUCTEMY B3IJISAOB Ha COBPEMEHHYIO pPEKIaMHO-
MH(GOPMALMOHHYIO IEATEIBHOCTh U NIEPCIEKTUBBI €€ Pa3BUTHSL U1 CPEPhI YCIyT.

W3 menu Kypca BBITEKAIOT 3a/laud, peajiu3alus KOTOPBIX B XOA€ H3YYEHUS IUCLUIUIMHBI
IIO3BOJISIET JJOCTUTHYTH IOCTABJIEHHOW Lenu. [l AaHHOM AMCLMIIIMHBI IJIAHUPYIOTCS CIENYOIINE
o0OpasoBarenbHbIE 3a/1a4 1.

- YCBOEHHE CTYJEHTaMH OCHOBHBIX TEPMHMHOB M MOHATHI B 00JacTH pEKIaMHOTro Jefa, uX
BKJIIOYEHHUS B TPO(PECCHOHATBHBIN A3bIK CIIEHUAINCTA [0 CEPBUCY U TYPHU3MY;

- BKJIIOYEHHE B NpPOPEeCcCHOHANbHBIA Oarak YMEHHUs «UHUTaTh» COBPEMEHHYIO peKjamy,
0(OpPMIIATh TEXHUUYECKOE 3a/laHUe Ha CO3JIaHHE PEKJIAMHBIX MPOJYKTOB M NMPOU3BOAMUTH KCIEPTU3Y
TaKOBBIX;

- OBJaJieHUE HEOOXOIUMBIMU NPO(ECCHOHATbHBIMUA HAaBBIKAMHM CO3JAHUSI PEKIAMHOMN
IPOAYKIMH, COCTABJIEHUS MEHUAIlIaHa sl pEKIaMHBIX KaMITaHUM;

- (opMupoBaHME HAaBBIKOB IpodeccHoHaIbHOrO  oopMiIeHUsT M MPO(dEeCCHOHATBLHOTO
«YTEHUS» pEKJIaMHBIX MAaTepUaANOB Ha MPEANpPUATHUAX TypuU3Ma U CEpBUCA, CIOCOOOB OpraHu3aluu
Jiesia B JaHHOHM 00J1acTh JeATebHOCTH

Jucuuruivza (Mooyns) HanpaBieHa Ha (GOpMUPOBaHHE CIEAYIOIIMX KOMIETEHIIUI:

VYK-4 CrocobeH TpUMEHSTh COBPEMEHHBIE KOMMYHUKATHBHBIE TEXHOJIOTWH, B TOM YHCJIE Ha
WHOCTPaHHOM(BIX ) sI3BbIKE(aX), IS aKaJIeMHIECKOT0 ¥ TPO(EeCCHOHATLHOTO B3aUMOICHCTBUS

VK-4.1 BeiOupaer cTwib OOIIEHMS HA PYCCKOM $I3bIKE B 3aBUCHMOCTH OT II€TM U YCIOBHUH
MapTHEPCTBA; aAaNTUPYET Peub, CTHIIb OOIIEHUS U S3BIK )KECTOB K CUTYAIMsIM B3aMMO/ICHCTBHS

[1K-1 Bnagenue mpuemMamMu ¥ METOIaMU PaOOTHI C IIEPCOHATIOM, METOJaMH OIICHKH KauecTBa U
Pe3yIbTaTUBHOCTH TPY/Ja MEPCOHATA MPEANPUATHS TYPUCTCKON UHLyCTPUU

[1K-1.2 OcymiecTBisieT B3aUMOJCHCTBUE C TOTPEOUTENSIMU M 3aWHTEPECOBAHHBIMU CTOPOHAMHU

I1K-3 Bnaynenue cniocoOHOCTBIO OLIEHUBATH M OCYIIECTBIIATH TEXHUKO-9KOHOMUYECKOE 000CHOBAHNE
MHHOBAILMOHHBIX NPOEKTOB B TYPUCTCKOM MHIYCTPUH HA PAa3HBIX YPOBHSAX ((heaepaabHOM,
PErMOHAIIBHOM, MyHUIIUTIIAIBHOM (JIOKaJIbBHOM) YPOBHE)

[TK-3.1 OcymiectaisieT mporecc pa3paboTKH TypUCTCKOTO MPOIYKTa C HCIOIB30BAaHHEM
MHHOBALMOHHBIX TEXHOJIOTUI

3HaTh:

- OCHOBHBIE BU/Ibl U TUIIBI PEKJIAMBI, €€ IPaBOBbIE OCHOBaHUsA B PD;

- HAIPABJICHUSI U IIKOJIbI PEKJIAMHOTO JEJIa;

- OCHOBHbIE MH(OPMAIIMOHHBIE peCypchl B cepe peKIaMHON IEATENBHOCTH ¢ UX MOOHIBHOCTBIO U
JTUBEPCUPHKAIIMOHHOCTBIO;

- TUIIOJIOTHIO PEKJIAMHBIX TEKCTOB U CTPYKTYpPy PEKJIaMHBIX OOpa30B, KOTOPbIE HCIOJIB3YIOTCS B
TypU3ME;

- OCHOBBI H3MIMUHI'a U OpEHMHTa B TypU3MeE U CEpBHUCE.

VYMmers:
- CO3/1aBaTh YHUKAJIBHOE MPEIIOKECHHUE TYPIPOIYKTA U YCIYTH PA3IMYHBIMU CPEJICTBAMH PEKIIAMBI;
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- CTPOUTH PEKIIAMHYIO CTPATETHUIO C YYETOM COBPEMEHHBIX IOCTHKEHHI B cepe Mena-
TUTAHUPOBAHUS U PEKIAMHBIX TEXHOJIOTHIA;
- ONTUMH3UPOBATH PACXO/IbI KaK MPHU BHIOOPE U peann3aiiii pa3IndHbIX KOMMYHUKAIIMOHHBIX
CTpaTeruii B pealin3aliy MeANAILNIaHUPOBAHUS PEKIIAMBI,
Bnanern:
- TEXHOJIOTUSIMU aHAIIN3a MECCHIKEH PEKIIaMHBIX TEKCTOB U 00pa30B;
- TEXHOJIOTUSIMU KPEeaTHBa, aHAIMTUKH, KOHCAJITUHTA.
[To mucuumivHe (Modyaro) pelycMOTpEeHa IPOMEKYTOUHAs aTTecTalus B (opMe 3aueTa.
OO61mas TpyA0€MKOCTh OCBOSHUS TUCIUTUIHHBI (MOOY/151) COCTABIIAET 3 3a4E€THBIC SUHUIIBL.
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