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1. O01HMe MoJI0KEHU A

1.1. [leqpr0 TOCYIApCTBEHHOM WTOTOBOM AaTTECTAllUM BBIMYCKHUKOB SBJISIETCA
ONpe/eICHUe  COOTBETCTBUS  PE3YyJbTaTOB  OCBOCHHMS  OOYYarOIIMMHCS ~ OCHOBHOM
npodeccnoHanbHOM o0Opa3oBaTelbHON MIPOrpaMMbI TpeOOBaHUSIM (benepaibHOTO

rocyaapcTBeHHOro obpasoBarenbHoro crapaapra (PI'OC BO) mo HampaBieHUIO MOATOTOBKH
42.04.01 «Peximama 1 CBS3H C OOIIECTBEHHOCTHIOY.
1.2. ®opMaMH rocy1TapCTBEHHON UTOTOBOM aTTECTALIMU SIBISIOTCS:

e [ocynapCTBEHHBIN SK3aMeH
e Brmycknas kBanu¢pukanuonHas padota (naiee - BKP).

1.3. Bunst npodeccroHanbHOM 1eTeTbHOCTH BBITYCKHUKOB U COOTBETCTBYIOIIUE
¥M 33/1a9i TTPO(PECCHOHAIBHON A TEIIHHOCTH:

B pamkax ocBoeHuMs IporpaMMbl MarucTpaTypbl BBIITYCKHUKH MOT'YT TOTOBHUTHCS K PELICHHIO
3a71a4 NpoQecCuoHaIbHOMN EATENbHOCTH CIEeIYIOIUX THITOB!

OpraHU3alMOHHO-YIIPABICHYECKU;
MPOEKTHO-AHAIUTUYECKHIA.

3amaun npodecCuoHaIbHOMN NEATETBHOCTH OP2aHU3AYUOHHO-YRPABIEeHYeCKO20 THIIA:

— yIIpaBJIEHHE KOMMYHUKALMOHHBIMU CITy>KOaMH peKiIaMbl U CBSI3€H C 0OLIECTBEHHOCTHIO
KOMIIaHUU (OpraHu3anuM), IJIAaHWUPOBAaHUE W OpraHM3alus peKJIaMHBIX KaMIaHud u
KaMITaHU{ 1O CBS3SIM € OOIIECTBEHHOCTHIO, MTPOBEJICHUE MEPOINPUSATHI M0 MOBBIILIEHUIO
MMHJDKA OpTaHU3alUHU, KOHTPOJIb U OLIEHKA A(PPEKTUBHOCTH CBs3EH C 00IECTBEHHOCTBIO;
— KOHTpPOJIb, OLIeHKA 2(PEKTUBHOCTH U KOPPEKTUPOBKA CTPATETH, TUIAHOB, KaMIAHUN U
OTAEJIbHBIX MEPONPUATHI B 001aCTH PEKIaMbl U CBSI3eH ¢ OOLIECTBEHHOCTBIO;

3anaun npodeccUOHANbHON NeATEeIbHOCTH HPOEKMHO-AHATUMUYEeCKO20 THIIA:

— pa3paboTKa CTpaTern4ecKux KOHLENIMH M OW3HEeC-IJIaHOB MPOEKTOB, 3a/JlaHU Ha HMX
pa3paboTKy, pyKOBOJCTBO IPOEKTHOH J1€ATEIbHOCTHIO;

— OlIEHKa KauecTBa U YPPEKTUBHOCTU MTPOEKTOB;

— PYKOBOJACTBO MOATOTOBKOM M TIPOBEACHMEM KOJMYECTBEHHBIX M KadeCTBEHHBIX
UCCIIEIOBaHUM, aHaIu3 U MHTEPIpeTalusl MepBUYHON U BTOPUYHOW MH(POpPMAIMH, MOATrOTOBKA
COLIMAJIHBIX 0030pOB, MPOTHO30B, KOHCAJITUHTA;

— PYKOBOJCTBO MOATOTOBKOW M TNPOBEACHUEM AHKETHPOBAHHS M OIPOCOB C LEJBIO
BBISIBJICHUSI IPEATIOYTEHUN LENEBbIX (POKYC-TPYIIIL;

— TIIOCTAaHOBKAa IMpOOJIeMBbl, OIpeJeNeHue Ieei, 3agad, NnpeaMera U METO/A0B
UCCIIEIOBaHMUS;

— aHanu3 MOJYYEHHBIX JaHHBIX U (POPMYJIMpPOBAHUE MPEATIONKEHUN MO ONTHUMH3AINU
pEeKIIaMHOW  JEATENbHOCTH M CBs3e €  OOINECTBEHHOCTHIO KOMIIAHWW/OpPTaHU3alluN U
MOBBILICHHUIO €€ MMO3ULIMHU B OOIIECTBE U B KOHKYPEHTHOM cperie;

— COCTaBJICHUE AHAJTUTHUYECKUX CIIPABOK, HKCHEPTHBIX 3aKIIOUEHHH, OTUETOB, 0030pOB U
IIPOrHO30B HA OCHOBE PE3YJIbTATOB aHAJIN3a KOMMYHUKAIIMOHHOMN CpeIbl;

— pa3paboTka IJIaHOB, MPOrpaMM U JIPYTUX MAaTEpUajoB, COJEPKALIUX HAYYHO
000CHOBAaHHBIE TPOTHO3HO-AHATTUTUYECKHE PEKOMEH IAINH;

MIPOBEJICHUE KOHCYJIbTAlMOHHOM paboThl IO BOMPOCAM PBIHOYHBIX M COLHUAIBHBIX
UCCIIeI0BAaHMIA, TUIAHUPOBAHUS U OpraHU3alMK KaMIIaHUN U MEPOIIPUATUI B 00JIaCTH PEKJIaMBbl U
CBs3€M C OOILECTBEHHOCTHIO, YMPABICHUS [EATEIBHOCTHIO B cdepe mnpodeccHoHaATbHBIX



KOMIIETEHIINH.

14.

[lepedyeHp KOMIIETEHITNN, KOTOPBIMHU JOJIKHBI OBJIIAJIETh OOYJArOIIHECS B

PE3YyJIbTAaTC OCBOCHUA 06p330BaTeHLHOﬁ mporpamMmsl BBICHICTO 06pa3013aH1/151

Kon

HammenoBanme KOMIICTCHIINU

By rocymapcTBEHHOTO UCTIBITAHUS,
B X0J1€ KOTOPOT'0 MPOBEPSETCS
c(hOopMUPOBAHHOCTH KOMIIETCHITUH

roCyAapCTBEHHBIN

3amurta BKP
SK3aMeH

yHuBepcajbHble kKomnerenuuu (YK)

VK-1

Crioco0eH OCyIIECTBISTh KPUTHICCKUI
aHaJIM3 MPOOJIEMHBIX CUTYallui HA OCHOBE
CHUCTEMHOTO TO/IX0/1a, BBIpAa0daThIBaTh
CTpaTeruio ACHCTBUN

- +

VK-2

Criocob6eH yrpaBisiTh TPOSKTOM Ha BCEX
JTamnax ero JKU3HEHHOTO KA

VK-3

CrniocoOeH OpraHu30BbIBaTh U PYKOBOJHUTH
paboToif KOMaH/Ibl, BEIpAOAThIBasi KOMaHIHYIO
CTPATETHIO JUISl JOCTUKEHUS IIOCTAaBICHHON
LENH

VK-4

CniocoOeH MpUMEHATh COBPEMEHHbBIE
KOMMYHHMKATHUBHbIE TEXHOJIIOTHH, B TOM YHCIIE
Ha MHOCTPaHHOM(BIX) sA3bIKe(ax), 1Jis
aKaJIeMHYECKOro U NpopeCcCHOHATBHOTO
B3aMMOJEHCTBUS

VK-5

CriocoGeH aHamu3UpOoBaTh U yUYUTHIBATh
pasHooOpasue KyJIbTyp B IpOLEcce
MEXKYJIbTYPHOTO B3aUMOICHCTBUS

VK-6

CrocoGeH onpenensaTs U pealn30BbIBaTh
IPUOPUTETHI COOCTBEHHOH JIEATEIBHOCTH U
CIIOCOOBI €€ COBEPIICHCTBOBAHHS HA OCHOBE
CaMOOLIEHKH

oomenpodeccuonanbubie komnerenuuu (OIIK)

OIIK-1

Cnioco0OeH miIaHupoBaTh, OPraHU30BbIBATH U
KOOPAMHUPOBATh IIPOLIECC CO3aHMS
BOCTPEOOBAHHBIX OOIECTBOM M HHAYCTpUEH
MEINATEKCTOB U (UJIN) MEIUATIPOAYKTOB, U
(M7IM) KOMMYHHUKAIIMOHHBIX IPOIYKTOB,
OTCJIEKUBATh U YUYUTHIBATh U3MEHEHUE HOPM
PYCCKOTO U HHOCTPAHHOTO SI3bIKOB,
0c00EHHOCTEH MHBIX 3HAKOBBIX CHCTEM

OIIK-2

CrniocoOeH aHaIM3UpOBaTh OCHOBHBIE
TEHJECHIIMU Pa3BUTHUS OOLIECTBEHHBIX U
roCy/1apCTBEHHBIX MHCTUTYTOB JJIS UX
Pa3sHOCTOPOHHETO OCBEILEHHSI B CO3/1aBa€MBbIX
MEIMATeKCTax U (WJIN) MeAUANpPOaAyKTax, U
(1s1M) KOMMYHUKaLMOHHBIX MPOJTYKTaX

OIlIK-3

Crnioco0eH aHamu3upoBaTh MHOTOO0Opa3ue




Kon HaumeHnoBanne koMIeTeHIINU

Bup rocy1apcTBEHHOTO HCTIBITAHUS,
B X0J1€ KOTOPOTO MPOBEPSAETCS
c(hOpPMHUPOBAHHOCTH KOMITETEHITUU

roCyJapCTBEHHBIN

3amuTta BKP
DK3aMeH

KYJBbTYPbI B ITPOLECCE CO3aHUS

JIOCTH>KEHU OT€YECTBEHHON U MUPOBOU

MEINATEKCTOB U (UJIN) MEIUATIPOAYKTOB, U
(M7IM) KOMMYHHUKAIIMOHHBIX TPOAYKTOB

OIIK-4 |Crioco0eH aHAIM3UPOBATh MOTPEOHOCTH
00IIIeCTBa U UHTEPECHI ayIUTOPHH B TEIIAX
MIPOTHO3MPOBAHUS M YAOBIECTBOPEHUS CIIPOCa
Ha MEJMATEKCThI U (WJIH) METUATPOTYKTHI, U

(us1M) KOMMYHUKAIMOHHBIE MPOAYKTHI

OIIK-5 |Cnioco6eH [yt NpuHATHS MPO(heCCHOHATBHBIX

peLIeHU aHAIM3UPOBATh AKTYaJIbHbBIE
TEHJICHLIUU Pa3BUTU

SKOHOMHNYECKHUX MEXaHHU3MOB UX

HOPM peryJMpOBaHus

MCIUAKOMMYHUKAIUOHHBIX CUCTEM PECTrUOHA,
CTpaHbl U MUpPA, HCXOJAA U3 MMOJIUTUICCKUX U

(I)YHKLII/IOHI/IPOBaHI/IH, IMPAaBOBLIX U 9TUUCCKHUX

OIIK-6 |CniocobOeH oTOMpaTh U BHEAPSATH B TPOIIECC

MCIUaIpounu3BOACTBa COBPEMCHHBIC

KOMMYHHKAIIMOHHBIC TCXHOJIOT'MH

TCXHUYCCKHUEC CPCACTBA U I/IH(I)OpMaI_II/IOHHO-

OIIK-7 |Cnioco0eH OlleHUBaTh U POTHO3UPOBATH
BO3MOKHBIE 2 eKTh B Menuachepe, ciaemays
IPUHIUIIAM COLMAIBHOW OTBETCTBEHHOCTH

npodeccuoHaJIbHbIe KOMIIeTeHIMH 110 Buaam jaestejbHocTH (ITK):

Opzanuzayuonno-ynpasienueckas 0eamenbHochb

IIK-1 | CnocobeH oprann3oBaTh pabOThI 110

CO30aHHIO U pCOAKTUPOBAHHWIO KOHTCHTA

- +

IIK-2 | CnocobeH ynpaBisaTh HH(popMalei u3

PA3JIUMYHBIX HCTOYHHUKOB

Hpoekmno-auaﬂumuuecmm 0esamelbHOCHLD

IIK- 3 |CnocobeH pa3pabaThiBaTh, TECTUPOBATH U
BHEJIPSITh MHHOBALIMOHHBIE TOBAPHI (YCIYT),

Co3gaBaThb HEMATCPHUAJIBHBIC AKTHUBBI

(OpeH1pl) M yIpaBJIsATh UMU B OpraHU3aIliu

1. General provisions

1.1 The purpose of the state final certification of graduates is to determine the compliance of the
results of mastering by students of the main professional educational program with the
requirements of the federal state educational standard (FGOS HE) in the direction of
training.04.01 "Advertising and Public Relations".

1.2 The forms of the state final certification are:
e State examination

e Final certification work (hereinafter - FCW).




1.3.Types of professional activities of graduates and their corresponding tasks of
professional activity:
Within the framework of master's program development, graduates can prepare to solve
problems of professional activity of the following types:
Organizational and managerial;
Project-analytical.

Tasks of professional activity Organizational and managerial type:

- management of communication services of advertising and public relations of the
company (organization), planning and organizing advertising and public relations
campaigns, Measures to improve the image of the organization, monitoring and evaluating
the effectiveness of public relations;

- Control, Evaluation of effectiveness and adjustment of strategies, Plans, campaigns and
individual events in the field of advertising and public relations;

Tasks of professional activity Project-analytical type:

- Development of strategic concepts and business plans of projects, Tasks for their
development, management of project activities;

- Evaluate the quality and effectiveness of projects;

- Managing the preparation and conduct of quantitative and qualitative research, Analysis
and interpretation of primary and secondary information, Preparation of social reviews,
Projections, consulting;

- directing the preparation and conduct of questionnaires and surveys in order to identify
the preferences of target focus groups;

- Setting the problem, Definition of objectives, Objectives, subject and methods of
research;

- analysis of the obtained data and formulation of proposals for optimizing advertising
activities and public relations of the company / organization and increasing its position in society
and in a competitive environment;

- Preparation of analytical reports, Expert opinions, Reports, reviews and forecasts based
on the results of the analysis of the communication environment;

- Development of plans, Programmes and other materials, containing scientifically based
predictive-analytical recommendations;

Advising on market and social research, Planning and organizing advertising and public
relations campaigns and events, Management of Professional Competencies.

1.4.  Competence list, which students must master as a result of mastering the
educational program of higher education

Type of state test, during which the
competence is tested..

Code Name of Competence

Protection of the

State Exam WRC

Universal Competences (UC)
UC-1 |Able to carry out critical analysis of problem + +
situations on the basis of a systematic

approach, Developing a strategy of action




UC-2 |Able to manage the project at all stages of its
life cycle

UC-3 |Able to organize and manage team work,
Developing a team strategy to achieve the goal

UC-4 |Able to use modern communication
technologies, including in foreign language(s),
for academic and professional interaction

UC-5 |Able to analyze and consider the diversity of
cultures in the process of intercultural
interaction

UC-6 |Able to determine and implement the priorities
of their own activities and ways to improve it
on the basis of self-assessment

General professional competence (GPC)

GPC - |Able to plan, organize and coordinate the

1 process of creating media texts and (or) media
products demanded by society and industry,
and/or communication products, monitor and
take into account changes in the norms of
Russian and foreign languages, Features of
other sign systems

GPC - |Able to analyze the main trends in the

2 development of public and state institutions
for their versatile coverage in the created
media texts and (or) media products, and/or
communication products

GPC - |Able to analyze the diversity of achievements
3 of domestic and world culture in the process
of creating media texts and (or) media
products, and/or communication products

GPC - |Able to analyze the needs of society and the
4 interests of the audience in order to predict
and meet the demand for media texts and (or)
media products, and/or communication

products
GPC - |Able to make professional decisions to
5 analyze current trends in the development of

media and communication systems in the
region, Countries and Peace, based on the
political and economic mechanisms of their
functioning, Legal and ethical regulations

GPC - |Able to select and implement modern

6 technical means and information and
communication technologies in the process of
media production

GPC - |Able to assess and predict possible effects in
7 the media sphere, Following the principles of
social responsibility

Professional competences by type of activity (PC):

Organizational management

PC-1 |Able to organize work on creating and editing |




content

PC-2 |Capable of managing information from + +
multiple sources

Project analysis

PC- 3 |Able to develop, test and implement + +

innovative products (services), create
intangible assets (brands) and manage them in
the organization

2. IIporpamMmma rocy1apcTBeHHOI0 3K3aMeHa
2.1. Copepxanue 3Kk3aMeHa

B nporpammy rocynapCTBEHHOIO OJK3aMEHa BXOIAT TEMAaTUYECKHE  pa3lellbl,
OTpa)Kkaolllie OCHOBHbIE HAay4HbIE MPOOJIEMBbl CIEAYIOLIUX AUCUUILINH: «MeTojoaoruueckue
npobiaemMbl COBpeMeHHOM Hayku», «llnanupoBanue u peanu3anusi KOMMYHUKAlMOHHBIX
kamnaHui», «OCHOBBI HAyYHBIX HCCIEAOBaHUI B mpodeccuoHanbHOn cdepe», «Pa3zpaboTka u
peasn3anyss ~ KOMMYHUKAIIMOHHOM  cTpaTerum»,  «MEexXKyJIbTypHOE  B3aHUMOJIEHCTBHEY,
«HpOpMAIIMOHHO-TEXHOJIOTMYECKME  WHHOBAlMM B~ KOMMYHHKaTUBHOW  HHAYCTPHUW»,
«TexHomorun pexyiaMbl U CBA3EH C OOLIECTBEHHOCTHIO B PA3IMYHBIX cepax AEATeIbHOCTIY;
«bpeHnuHr Teppuropuit», «KoprnopatvBHas KyJbTypa W JejoBas penyTtauus», «TexHomoruu
OpeHIuHra», «MeToI0JI0r sl UCCIIEeI0BATENbCKOM IEATEIbHOCTH U aKaIeMUUecKas KyJIbTypa» U
APYTUX AMCLUUIUIMH MPOTrpamMMbl, MO3BOJISIONIIME MAaKCUMalIbHO OXBATUTh IPOOJIEMaTHKY BCel
00pa3zoBaTenbHON MPOTrPAMMBI.

VK-1, OlIK-2

Metononornyeckune npodjeMbl COBpeMEHHON HAYKH

Hayka xak 3HaHMe M HayKa Kak JI€ATeIbHOCTh. XapaKTepHbIE YepTbl U MHOrooOpaszue
¢opm HayuHoro 3Hanusg. Hayka B cucreme KynpTypsl. IIpoOiema nemapkanuu HayKd U He-
HayKu. DMIUPUYECKHE U TeopeTuyeckue 3HaHusl. Pojib ecTeCTBEHHBIX M T'yMaHUTapHBIX HayK B
pasBuTuu oOmiectBa. I[Ipupona HaydHOro MO3HAHMA, €ro TUIBlI U YPOBHH, IpeIMETHasd,
MHPOBO33pEHYECKasi U METOA0JIOrHUecKast crielu(rKa eCTECTBEHHBIX U TYMAHUTAPHBIX HayK.

Pexnama Kak yHHBEPCAIBHOE 3HAKOBO-CMBICIOBOE IPOCTPAHCTBO COBPEMEHHOM
KyJbTYpbl M IJ100QJIbHBIN COLMOKYJIBTYPHBIA TpaHcisTop. HayuHo-TexHHueckuil mporpecc u
MeTaMop(}o3bl COLMATBHOCTU. DKOJIOTHYECKHE NpoOseMbl Kak (aKTOp MHPOBOTO Pa3BUTHS.
Tenpenunn rnobanu3zauuy, uHPoOpMaTU3alMM, (QOPMHUPOBAHUS IMOCTMOJEPHUCTCKOTO THUIA
COLIMOKYJIBTYPHBIX cucTeM U Jp. PopmupoBaHHE HHPOPMALMOHHOIO OOIECTBA M OOIIECTBa
3HaHUU. ba3zoBble MpeacTaBiIeHUs W MOAXOJbl K aHaJU3y COBPEMEHHOM HH(POPMAIMOHHOMN
CpEIBbL.

HayuHnoe 3HaHMe Kak NMOTEHIMA] MHHOBALMOHHOTO PAa3BUTHA. Y CIOBUS BO3HUKHOBEHHMS
uHHOBalMi. IIpopbIBHBIE HWHHOBAlMM KakK CIEACTBHE IIPAKTUYECKOIO HCIOJIb30BaHUS
(GyHIaMEHTAJIbHBIX OTKPBITHH. MeToqooruss M TEXHOJOTUsl IMOUCKAa NEPCIEeKTUBHBIX JUIS
MHHOBAIMI HayuyHbIX HcciaeqoBaHui. CHUCTEMHBI U CTypKTYypHO-(YHKIMOHAJIbHBIA aHaIU3 B
TYMaHUTapHOM 3HAaHUU M B UCCIIEJOBAHUSX B 00JACTH PEKJIaMbl U CBsI3€l C OOIIECTBEHHOCTHIO.
OKOHOMMYECKHH, COLUAIBbHO-IICUXOJIOTUYECKUM, COLMOJIOIMYECKUH, KYJIbTYpOJIOTUYECKUH,
¢unocopckue acmekThl U3Y4YEHHMS NpeaMETHOM o0jacT  pekjamMbl U CBA3El C
OO0IIECTBEHHOCTHI0. MEXIMCIUIUIMHAPHOCTD TOAXO0/I0B B TYMAaHUTAPHBIX HAYKaX.

Bonpocwt 012 konmpona:

1. CouunanbHO-TEXHOJIOTUYECKUE OCHOBaHUA IIOCTaHOBKH u pelieHus

METOJI0JIOTUYECKUX MTPOOIEM COBPEMEHHON HAYKH.




2. OpraHu3allMOHHO-KOMMYHUKATHUBHbIE  OCHOBAaHMSI ~ TOCTAaHOBKM W PEILICHUS
METOI0JIOTUYECKHUX MTPOOIEM COBPEMEHHON HAYKH.

3. CouManbHO-KYJIbTYPHbIE OCHOBAaHUS IOCTAHOBKM U PELIEHUS METO/I0JIOTHYECKUX
po0JIeM COBPEMEHHOM HAYKH.

4. OCOOCHHOCTH THUIIOBBIX METOJOJOTHYECKUX MPOOJIEeM B COBPEMEHHOM COILHUATbHO-

TYMAaHUTApPHOM Hay4YHOM ITO3HAHUHU.

MeTtoonorudeckue mpodaeMbl KOMMYHUKATHBHBIX HAYK.

6. Mertoponoruyueckasl KyJbTypa Hay4YHO-TIO3HABATEIBHOW MACATEIHHOCTH B 00JACTH
pEeKJIaMbl U CBSI3el C OOIIECTBEHHOCTHIO.

e

2. State Exam Program
2.1. Exam content

The program of the state exam includes thematic sections reflecting the main scientific
problems of the following disciplines: "Methodological problems of modern science," "Planning
and implementation of communication campaigns," "Fundamentals of scientific research in the
professional field," "Development and implementation of a communication strategy,"
"Intercultural interaction," "Information and technological innovations in the communication
industry," "Advertising technologies and public relations in various fields of activity"; "Branding
of Territories," "Corporate Culture and Business Reputation," "Branding Technologies ,"
"Research Methodology and Academic Culture" and other disciplines of the program, allowing
to cover the problems of the entire educational program as much as possible.

UC-1, GPC-2

Methodological problems of modern science

Science as knowledge and science as activity. Characteristic features and variety of forms
of scientific knowledge. Science in the culture system. The problem of demarcation of science
and non-science. Empirical and theoretical knowledge. Role of natural sciences and humanities
in the development of society. The nature of scientific knowledge, its types and levels, the
subject, worldview and methodological specifics of the natural and human sciences.

Advertising as a universal iconic-semantic space of modern culture and a global
sociocultural translator. Scientific and technological progress and metamorphoses of sociality.
Environmental problems as a factor in world development. Trends in globalization,
informatization, the formation of a postmodern type of sociocultural systems, etc. Formation of
an information society and a knowledge society. Basic ideas and approaches to the analysis of
the modern information environment.

Scientific knowledge as a potential for innovative development. Conditions for the
emergence of innovations. Breakthrough innovations as a consequence of the practical use of
fundamental discoveries. Methodology and technology for finding promising scientific research
for innovation. Systematic and structurally functional analysis in humanitarian knowledge and in
advertising and public relations research. Economic, socio-psychological, sociological, cultural,
philosophical aspects of the study of the subject area of advertising and public relations.
Interdisciplinary approaches in the humanities.

Control Questions:

1. Socio-technological grounds for staging and solving methodological problems of

modern science.

2. Organizational and communicative grounds for staging and solving methodological

problems of modern science.

3. Socio-cultural grounds for staging and solving methodological problems of modern

science.

4. Features of typical methodological problems in modern socio-humanitarian scientific

knowledge.




5. Methodological problems of communication sciences.
6. Methodological culture of scientific and cognitive activities in the field of advertising
and public relations.

VK-2, OlIK-4

IInannpoBanue U peanu3anusi KOMMYHUKAIMOHHBIX KAMIIAHUI

CymHOCTh  KOMMYHUKAalLMOHHOM  KamnaHuu. Cucrema  BHYTpEHHUX  Ou3Hec-
koMMyHMKaiuil. KopnoparuBHasg uaeHTHYHOCTb. COOTHOLIEHHE IOHATHUHA: KOPIOPATHUBHBIN
UMUK, KOPIIOPATUBHAS PeIyTalusi, KOpIOPaTUBHBIN OpeH/I.

Posip  KOMMyHUKanuii B cTpaTerm4eckoM pa3BUTHM opraHuzauuu. Crenuduxa
KOMMYHHMKAIIMOHHBIX KaMIIAaHWW Ha pa3HbIX CTaAuAX >KMU3HEHHOI'O LHUKJIA OpraHu3aliH.
KoMMyHMKalIMOHHasl cTpaTerusi Kak OCHOBA OPraHU3alluM U MPOBEAECHUS KOMMYHUKALMOHHBIX
KaMIIaHUH.

OcHoBHbIE HanpaBiIEHUS Hcciaea0BaHus pelHKA. Texnonorus nposenenus PEST ananu3a.
Onenka coctosiHusg cnpoca. [loaxonsl aHanu3a KOHKypeHTOB. OCHOBHbIE METOJMKHU BbIOOpa
IIOCTABIMKOB B X0JI€¢ KOMMYHHUKAllMOHHON KaMIlaHUU. TeXHOJI0rus 1eJIeBOr0 CErMEHTUPOBAHNS.
Cxema aHaTUTUYECKOIO cerMeHTHpoBaHMs. OCHOBHBIE CTPATErMU BhIOOpA LEIEBBIX CETMEHTOB
pbiHKa. OCOOEHHOCTH MO3UIIMOHUPOBAHUS.

[Tonsitue  «pexnamHas  kamnaHusi». Kiaccudukauus — pexkiiaMHbBIX — KaMIlaHUH.
OCOoOEeHHOCTH TUIAHUPOBAHMS PEKIaMHBIX MepornpusaTuil. OcobeHHocTu ucnosnb3oBaHus PR-
texHojoruil. Knaccuduxauus PR-meponpusituii. OcoOeHHOCTH MIaHUPOBAHUS U peau3aluu
PR-xamMnanuu.

[Tpunsitue peuieHus 00 HCHOTHUTENSX KOMMYHUKALIMOHHOTO mpoekTa. OpraHusarus
mpolecca yOpaBleHHs BHYTPU KOMIAHUM. BpiOop moApsSAYMKOB Ui pealu3aluu
KOMMYHMKAI[MOHHOTO MPOEKTA.

@dakTopbl, BiMAOLME Ha 3PPEKTUBHOCTh pEKJIaMHbIX KammaHuil. IlosTanueli miaH
MIPOBEJCHUS peKJIaMHbIX KamraHui. Kiaccuduxaiys METoa0B OLEHKU pe3yJIbTaTa peKIaMHbBIX
KaMIIaHUH.

®dakrtopsl, Bimstonme Ha  3¢dekTuBHOCT,  PR-kammanuu.  Meroasl  OLIEHKH
spdextuBHOCTH. OnieHka sppextuBHOCTH PR-KaMmanuu.

Bonpocwt 012 konmpona:

1. Cnenuduka KOMMYHHMKAIIMOHHBIX KaMIIaHUH Ha pa3HbIX CTaJAMAX >KU3HEHHOTO IIMKJIA
OpraHu3alNH.

2. KoMMyHHMKallMoHHass  CTpaTeruss  Kak  OCHOBAa  OpraHu3alud WM IIPOBEICHUS
KOMMYHMKAI[MOHHBIX KaMIIaHUH.

3. OcHOBHBIE METOJIMKU BBIOOpA IMOCTABUIMKOB B X0/1€ KOMMYHHUKAIIMOHHON KaMITaHUH.

UC-2, GPC-4
Planning and Implementation of Communication Campaigns
Essence of the communications campaign. Internal Business Communications System.

Corporate identity. Relationship of concepts: corporate image, corporate reputation, corporate
brand.

Role of communications in strategic development of the organization. The specifics of
communication campaigns at different stages of the organization's life cycle. Communication
strategy as the basis for organizing and conducting communication campaigns.

Main areas of market research. PEST analysis technology. Assessment of the state of
demand. Competitor analysis approaches. The main methods of selecting suppliers during the
communication campaign. Targeted segmentation technology. Analytical segmentation scheme.
Key strategies for selecting target market segments. Positioning features.



The concept of "advertising campaign." Classification of advertising campaigns. Features
of promotion planning. Features of the use of PR technologies. Classification of PR activities.
Features of planning and implementation of the PR campaign.

Making a decision on the executors of the communication project. Organization of the
management process within the company. Selection of contractors for the implementation of the
communication project.

Factors affecting the effectiveness of advertising campaigns. Phased plan for advertising
campaigns. Classification of methods for evaluating the result of advertising campaigns.

Factors influencing the effectiveness of the PR campaign. Methods of performance
assessment. Evaluation of PR campaign effectiveness.

Control Questions:

1. The specifics of communication campaigns at different stages of the organization's life
cycle.

2. Communication strategy as the basis for organizing and conducting communication
campaigns.

3. The main methods of selecting suppliers during the communication campaign.

VK-3, OlIK-1, OIIK-7

Pa3pa0orka n peanu3anuss KOMMYHUKAIIMOHHOM CTpaTernu

Ponp kOMMyHUKanMii B yCIIOBHAX KOHKYPEHTHOTO PBIHKA B SKOHOMHYECKOW MBICIIH.
XapakTepuCTHKa DJIEMEHTOB  KOMIUIEKCAa INpOoABMXKEeHUsA. [loHATHE HMHTErpHpOBaHHBIX
MapKeTHHroBbIX KommyHuKanuii (MMK).

Y4acTHHUKH Mporecca pa3paboTKH HHTEIPUPOBAHHBIX KOMMYHHKAIIUH.
Pexnamonarenu. Peknamuoe areHTcTBo. KoMmyHukanuronHoe areHTctBo. CMU. Tlocpegnukm.
B3aunMozencTere y4aCTHUKOB KOMMYHUKALIMOHHON JEATEIbHOCTH

Bunel peknampl, pekjaMHble HOCHUTENH, CO3JaHHME PpEKJIaMHOTO OOpalleHus, ero
CTPYKTypa. Buasl U TUIIBI KOMMYHHMKAI[MOHHBIX MHCTPYMEHTOB B MecTax mnpojaxu. OCHOBHBIE
HaIlpaBJIE€HUsI KOMMYHHUKAlIMOHHOW IEATEIbHOCTH B MecTax npojaxu. BTL-koMMmyHuKanun.

CBs31 ¢ O0IIECTBEHHOCTBIO U JTMUHBIE MpoAaxu. Buasl PR nestensHocTH. PR-monuTuka
U cTpaTerus. Y npaBlieHUe JINYHBIMU IpoAakaMu. PaboTta mpomMoyTepos.

Digital xommynukamuu. Buasl MHTepHeT MapkeTuHra. VHTEpaKTHBHBIM MapKETHHT.
SMM. IIponsuxenue komnanuu B lHTepHeT. MoOUIbHBIE KOMMYHHUKAIIIU

Pa3zpaboTka KOMMYHHMKAIIMOHHOM CTpaTeruu M OIEeHKa 3((HEKTUBHOCTH €€ pean3aluu:
[InanupoBanue KOMMYHHMKaTUBHON CTpaTeruu. OcHOBHBIE JTallbl pa3paboTKu
KOMMYHHUKAIlMOHHOW cTpareruu. Llenmn mapkeTuHra M L€l MAapKETUHIOBBIX KOMMYHHUKAIUH.
Onucanve npoduis ueneBod ayauTopuu. Ponp 0a3bl JaHHBIX MPH ONPEIENICHUU LEJIeBOM
ayauTopuu. MeTtosl onpesieneHus 3pPeKTUBHOCTH KOMMYHHUKAIIMOHHOM cTpaternu. OCHOBHBIE
ITOKAa3aTeNH JJIsl OLICHKH.

Bonpocwl ona konmpona:

1. 3aBUCHMMOCTH IUIAHMPOBAHUSI KOMMYHHMKALMOHHBIX CTpaTeruid OT PEKIaMHUPYyEMOTO
MpOJYyKTa, XapakTepa LEJeBOM aynuTopuu, OroKkeTa M JApYyrux OcoOEeHHOCTEH
KOHKPETHOW KaMITaHUH.

2. IlpenaBapuTenbHBIN ATAI MOJATOTOBKH K COCTaBICHUIO KOMMYHHKAITMOHHOTO Opuda.

3. Wydenue ToBapa, BHIOOD LIE€IE€BOM ayAUTOPUH, U3YUEHUE PBIHKA KAaK IOATOTOBUTEIbHBIH
9Tal IUIAHUPOBAHUSI KOMMYHUKAIIHOHHOMN CTPAaTETUU.

4. AHanu3 MOBEJEHHs ayJUTOPUU TEJEBHJICHHUS KaK OCHOBA OLIEHKU ero 3(QPEeKTUBHOCTH
KaK CpeJICTBa pacIpOCTPAHEHHS PEKIIAMBI.

5. Buapl HapyXHOM M TpaH3UTHON pekIamMbl UM UX XxapakTepuctuka. OcoOEHHOCTH
BOCIIPUATHUS HAPYKHOU U TPAH3UTHOM PEKIIaMBI.



6. Baxwneiime opueHTHPHI IIAHUPOBAHUS MH(OPMAIIMOHHOIO BO3/AEHCTBHS Ha IIEJEBYIO
ayJIATOPHSL.

7. Mecro pexiambl Ha TB u ee a¢hhekTuBHOCTS.

Pexnama B IHTEpHETE: TOCTOMHCTBA M HEAOCTATKH, XapaKTEPUCTUKA, CTOUMOCTb.

9. MeauamiaHupoBaHUE KaK KOMIUIEKC peIleHui, Beaylnmx K 3((eKTUBHONW peKIaMHON
KaMIIaHUH.

10. MeanamMukc kak 0cHOBa 3((EKTUBHOTO TNIAHUPOBAHUS CTPATETHH.

11. MenunauccnenoBanus 1 UX poJib B MEIUAIITIMHUPOBAHUH.

12. BaxHeiue napaMeTpbl MEINANCCIIEI0BaHUIM.

*

UC-3, GPC-1, GPC-7

Development and implementation of communication strategy

The role of communications in a competitive market in economic thought. Characteristics
of elements of the promotion complex. Concept of integrated marketing communications (IMC).

Participants in the process of developing integrated communications.
Advertisers. Advertising agency. Communication Agency. MEDIA. Intermediaries. Interaction
of participants in communication activities

Types of advertising, advertising media, creation of advertising appeal, its structure.
Types and types of communication tools at the point of sale. The main areas of
communication activities in the places of sale. BTL communications.

Public relations and personal sales. Types of PR activities. PR policy and strategy.
Managing personal sales. Work of promoters.

Digital communications. Types of Internet marketing. Interactive marketing. SMM.
Promotion of the company to the Internet. Mobile communications

Developing a communication strategy and assessing the effectiveness of its
implementation: Planning a communication strategy. Main stages of communication strategy
development. Marketing objectives and marketing communications objectives. Description of
the target audience profile. The role of the database in determining the target audience. Methods
for determining the effectiveness of a communication strategy. Key indicators for evaluation.

Control Questions:
1. Communication strategy planning is dependent on the product being advertised, the
nature of the target audience, budget, and other specific campaign features.
2. Preliminary stage of preparation for preparation of communication brief.
3. Studying the product, choosing the target audience, studying the market as a preparatory
stage for planning a communication strategy.
4. Analysis of television audience behavior as the basis for evaluating its effectiveness as a
means of advertising distribution.
Types of outdoor and transit advertising and their characteristics. Features of perception
of outdoor and transit advertising.
The most important guidelines for planning information impact on the target audience.
The place of advertising on TV and its effectiveness.
Advertising on the Internet: advantages and disadvantages, characteristic, cost.
Media planning as a set of solutions leading to an effective advertising campaign.
10 Media mix as the basis for effective strategy planning.
11. Media studies and their role in media screening.
12. The most important parameters of media studies.

o
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VK-4, OIIK-5, OlIK-6




NudopmannoHHO-TEXHOJIOTHYeCKHEe HHHOBAIMYA B KOMMYHUKATHBHOH MHAYCTPUH

[Tonsitue uHpOpM™MAaIMKM, UHPOPMAIMOHHOE OOLIECTBO, (OPMHUPOBAHUE COBPEMEHHOTO
MH(POPMALIMOHHOTO MTPOCTPAHCTBA U BO3MOKHOCTH €T0 UCIIOJIb30BaHUS B MEIMATIPOU3BO/ICTBE.

CoBpemeHHble  HWH(OPMAlMOHHBIE  TEXHOJOTWH,  KIacCU(pUKalusi,  OCHOBHbIE
XapaKTepUCTHKA, 0COOEHHOCTH MPUMEHEHHs B MEAMAIIPOU3BO/ICTBE, IEPCIIEKTUBBI PA3BUTHS.

[TonsiTue u knaccuukanus cered, JUHUM M KaHajbl CBSI3U, HUX XapaKTEPUCTHKH,
«00JauHbIe» TEXHOJIOTUH, BUPTyaJbHbIE OpraHU3aIHH.

[TonsiTue n knaccudukanus THPOPMAITMOHHBIX CUCTEM, OCHOBHBIE XapaKTEPUCTHKU.
[TonaTne MHPOPMALMOHHON O6€30MacCHOCTH, METO/IbI €€ obecrieueH s, MpoLeypsl obecreueHus
COXPAaHHOCTH TPOTPAMMHBIX TIPOIYKTOB, OCOOEHHOCTH oOecreueHuss HWH(POPMaIMOHHOMN
6€30MacCHOCTH B MEIMAIIPOU3BOJICTBE.

Bonpocwi ona konmpona:

1. DKOHOMHUKO-CTATUCTHYECKUE METOAbI OOpaOOTKH pE3yJNbTAaTOB HCCICIOBAHUI H OICHKH
3G HEKTUBHOCTH B cepe peKamMbl U CBA3€H ¢ 0OIECTBEHHOCTHIO

2. Craructuueckue Metoabl cbopa wuHpopmanuu B chepe pekiaMbl U CBA3Ell C
OO0IIECTBEHHOCTHIO

3. Texunonoruu Big Data B cdepe pexinamsbl 1 cBsi3eii ¢ 00IIECTBEHHOCTHIO

UC-4, GPC-5, GPC-6
Information Technology Innovations in the Communication Industry

The concept of information, information society, the formation of a modern information
space and the possibility of its use in media production.

Modern information technologies, classification, main characteristics, peculiarities of
application in media production, development prospects.

The concept and classification of networks, lines and communication channels, their
characteristics, "cloud" technologies, virtual organizations.

Concept and classification of information systems, main characteristics.
The concept of information security, methods of its provision, procedures for ensuring the safety
of software products, features of information security in media production.

Control Questions:

1. Economic and statistical methods for processing research results and evaluating efficiency in
the field of advertising and public relations

2. Statistical methods of information collection in the field of advertising and public relations

3. Big Data Technologies in Advertising and Public Relations

VK-4, VK-5, OlIK-3

MexKyJIbTYpHOE B3aUMOAEHCTBHE

[ToHATHA «KOMMYHMKALHS» U «KYJIbTYpay, «MEXKKYJIbTypHasi KOMMYHHMKalus». Mcropudeckue
(bakTopsl U OOCTOSATENBCTBA BO3HUKHOBEHHS MEXKKYJIBTYPHOM KOMMYHHUKALUM Kak Hay4YHOH
oOnactu 3HaHMSI M Y4yeOHOM AMCUMILIMHBL KynbTypHBIH peNsTUBU3M KaK METOA0JI0rHYecKast
OPEANOChIIKA  W3YYEHUs]  MEXKYJIbTypHOW  KOMMYyHHMKauuu.  Teopus  NepBHUUHBIX
nH(popMalMOHHBIX cucteM D.Xosia. MOHOXPOHHBIE U MOJIMXPOHHBIE, BBICOKOKOHTEKCTHBIE U
HU3KOKOHTEKCTHBbIE  KyJbTypbl. HeBepOanbHas komMmyHukauus. Ilpokcemuka. Teopus
neHHocTHeIX opueHTanuid K. Kimakxona, ®.Kmakxon n ®@.Crpoabeka. [lapamerpudeckas moaens
KynbTypsl I Xodcreze.

Bonpocul ona konmpona:
1. ITousiTHE CMECKKYJIbTYpHasd KOMMYHHUKaOUA» U BOSHUKHOBCHHUEC AUCIUITIIMHBI.



2. OcHOBHBIE NOJI0KEHUA Teopuu J.XoJuIa.

3. [TapameTrpuueckas Mmozenb KyabTypsl . Xodcrene: kimrodeBbie XapaKTePUCTHKH.

4. MOHOAKTHBHBIE, TIOJIMAKTUBHBIEC U PEAKTHBHbIE KYJIbTYpPhl: OTHOILIEHHE K JIEHCTBUIO, CIIOCOOBI
CTPYKTYpUPOBaHUS BPEMEHH, CTPATErMH cOopa HHPOPMAIIH.

UcC-4, UC-5, GPC-3

Intercultural interaction

The concepts of "communication" and "culture," "intercultural communication." Historical
factors and circumstances of the emergence of intercultural communication as a scientific field
of knowledge and educational discipline. Cultural relativism as a methodological prerequisite for
the study of intercultural communication. Theory of primary information systems E. Kholla.
Monochronous and polychronous, high-context and low-context cultures. Nonverbal
communication. Proxemics. The theory of value orientations of K. Klakhon, F. Klakhon and F.
Strodbek. Parametric model of culture G. Hofstede.

n

Control Questions:

1. The concept of "intercultural communication" and the emergence of discipline.

2. The main provisions of the theory of E. Kholla.

3. Parametric model of culture by G. Hofstede: key characteristics.

4. Monoactive, polyactive and reactive cultures: attitude to action, ways to structure time,
strategies for collecting information.

VK-1, YK-6, OlIK-2
MeTomoJsiorust HCCIe10BATENbCKOM JeSITeJIbHOCTH M aKaJleMuYecKasi KyJbTypa

Ponp wuccrnenoBanuii B ympaBlICHUH JEATEILHOCTHIO B OOJACTH PEKJIaMbl M CBSI3EH C
obmiecTBeHHOCThIO.  [IpenmMerHass  oOnacTb  HMCCIAENOBAaHUN:  KOHBEKTYPHBIA  aHAJM3,
KOMMYHUKAIITMOHHBIM aHAIN3, KOHKYPEHTHBIM aHaW3, aHajdu3 MoTpeduTeneit. Metomonorus
MapKETHUHTOBBIX UCCIIEIOBAaHHN B cepe peKiIaMbl U CBs3el ¢ obOmecTBeHHOCThI0. [locTanoBKa
npoOJeMbl, OmpeneieHue Iejiel, 3aaad, NpeaIMeTa W METOJOB HCCIEIOBAaHUA. IJTallbl IO
ompexnenenuto mnpobiemsl. [loHsTHe «mpobnema-cuMnTom» U «0a3zoBas mpoOieMa», HUX
cootHomieHue. Iloaxompl K BbIABICHHIO TpoOsieM. TpeboBaHMs K TIOCTAaHOBKE Liejei
uccienoBaHus B3auMocBs3p mpoOneMbl U 1enu uccienoBaHus. [lepBuuHas u BTOpUYHAS
uHpopmanusa. BHyTpeHHsIs 1 BHEITHSST BTOpUYHAsT HHPOpMaIHsl, €€ UCTOYHUKUA. MeTobl coopa
u ananu3a uHpopmarmu. Krnaccudukanus METOIOB MpoBeneHUs uccieaoBaHuid. MDakTopsl,
OTpEeEAIoNe BBHIOOpP croco0a TPOBENCHMS HCCIENOBAHUNA. AHAIM3 W WHTEPIPETALHS
MEPBUYHON H BTOPUYHOM HWH(GOPMALMK, TOATOTOBKA COLHMAIBHBIX 0030pOB, MPOTHO30B,
KOHCAJITUHTA.

KonnuecTBeHHbIE W KaueCTBEHHBIE METOIbl cOopa MHPOpPMAIUU, UX B3aHMMOCBS3b:
OTIPOCHI, TTAHEIBHBIEC OMPOCHI, TITyOUHHBIE HHTEPBHIO, aHAJIN3 TPOTOKOJIOB, METOA (HOKYC-TPyII,
HaAOII0/IEHUE, MPOEKIIMOHHBIE METO/bI, METO/ SKCIEPTHBIX OIEHOK. DKCIEPHUMEHT KaK METOJ
coopa mnepBuuyHOl uH(Mopmaruu. [lopsimok BbIOOpa METOAOB MPOBEACHHS HCCIICIOBAHMS.
[lonsTust TeHepalibHON W  BBHIOOPOYHOW COBOKYMHOCTH. Pa3HOBHUIHOCTM OpraHHU3aIui,
MPOECCHOHAITBPHO 3aHUMAIOIIUXCS TIPOBEICHUEM HCCIICIOBAHUN.

Bonpocwt ona konmpona:

1.  CymHocTs Hay4yHOro 3HaHUs. OCHOBHBIE PU3HAKK HAYYHOT'O 3HAHUSI.
Crnennduka HayqYHOTO TTO3HAHUS €CTECTBEHHBIX M TYMAaHUTAPHBIX HAYK.
Mertoabl U cpecTBa HAYYHOTO TO3HAHUS.

CtpykTypa HayqHOTO 3HaHUA. B3anMOCBS3b TEOpUU U IKCTIEPUMEHTA.
Hayunble Tpaauium 1 3TUKa HAyKU.

Nk WD



6.  ®yHKUUU U TPOOJIEMBI COBPEMEHHOW I'YMaHUTAaPHOM HAyKH.
7. OcoOeHHOCTH HayKH Kak BHUJa 4YeEJIOBEYECKON HesaTenbHOCTH. Poibp Hayku B
COBPEMEHHOM OOILIECTBE.
YcnoBust ¥ TpeOOBaHUSI K OpPTraHU3aIUN HAYIHOU JIESITEITHHOCTH.
9.  OcoOeHHOCTH Hay4yHOTO IMO3HAHMS MPOOJIEeM MapKETHHIOBOTO aHalIM3a, MpobdieM
KOHCAJITHHTA.
10.  IloHsATHE XKU3HEHHOTO LIMKJIAa HAYYHOTO UCCIICTOBAHMS.

*®

UC-1, UC-6. GPC-2
Methodology of research activity and academic culture

Role of researches in management of activity in the field of advertizing and public
relations. Subject domain of researches: konjekturny analysis, communication analysis,
competitive analysis, analysis of consumers. Methodology of market researches in the sphere of
advertizing and public relations. Statement of a problem, definition of the purposes, tasks,
subject and methods of a research. Stages by definition of a problem. Concept "problem
symptom" and "basic problem", their ratio. Approaches to identification of problems.
Requirements to statement of research objectives Interrelation of a problem and research
objective. Primary and secondary information. Internal and external secondary information, its
sources. Methods of collecting and analysis of information. Classification of methods of carrying
out researches. The factors defining the choice of a way of carrying out researches. Analysis and
interpretation of primary and secondary information, preparation of social reviews, forecasts,
consulting.

Quantitative and qualitative methods of collection of information, their interrelation:
polls, panel polls, deep interviews, analysis of protocols, method of focus groups, observation,
projective methods, method of expert evaluations. Experiment as method of collecting primary
information. Order of the choice of methods of carrying out research. Concepts general and
sample. Types of the organizations which are professionally engaged in carrying out researches.

Questions for control:

Essence of scientific knowledge. Main signs of scientific knowledge.
Specifics of scientific knowledge natural and humanities.

Methods and means of scientific knowledge.

Structure of scientific knowledge. Interrelation of the theory and experiment.
Scientific traditions and ethics of science.

Functions and problems of the modern humanity.

Features of science as human activity. A science role in modern society.
Conditions and requirements to the organization of scientific activity.
Features of scientific knowledge of problems of the marketing analysis, consulting
problems.

10. Concept of life cycle of scientific research.

©CoOoNOO AWM=

OIIK-2, OIIK-6
TexHoJI0THU peKJIaMbl H CBsI3€il ¢ 001I[eCTBEHHOCTHIO B Pa3JIMYHBIX c(epax 1esTeJbHOCTH
TexHonoruu pexyiamMbl M CBsI3€ € OOIIECTBEHHOCTHIO KAaK HMHTErpajibHOE MOHATHE,
colpsiramplnee KOMMYHUKAlMIO U ynpaieHue. OCHOBHbBIE MpOLECCHl U HHCTPYMEHTapHil.
Pe3ynbTaThl ¥ IPOAYKTHI TEXHOJOTHH. BpeH 1 Kak COBOKYMHBIM MPOAYKT TEXHOJIOTHH peKJIaMbl U
cBsi3eil ¢ oOumiectBeHHOCThIO. Crenuduka ymnpasieHuss OpeHaoMm (mpeameTHas o01acTb
OpeHIuHra, 3aJaud, MHCTPYMEHTAapHuil) B Pa3NuUHbIX chepax HesTeAbHOCTH.  AjanTaius
TPAAUIUOHHBIX KOMMYHHKAIIMOHHBIX HHCTPYMCHTOB JIA KOHerTHOfI C(l)epI)I.




JlaHHas JOUCHMIUIMHA TO3BOJISIET  MPOJIEMOHCTPUPOBATh  CIOCOOHOCTH  CTYACHTA
MCIIOJIb30BaTh BECh KOMIUIEKC 3HAHUH, MOJYYEHHBIX MO MporpaMMe oOydeHus AJisi KOHKPETHOM
cdepsl, a TaKKe €ro Kpyro3op u MoHUMaHue crneruuky GyHKIIMOHUPOBAHUS SKOHOMUYECKHUX,
MOJIMTUYECKUX U COLUATbHO-KYJIbTYPHBIX HHCTUTYTOB.

Bonpocwt onsa konmpona:

VYnpasneHnue OpeHI0M U CTpaTerHYeCKUMU KOMMYHUKALUAMHU B c(hepe MyHUITUTIAIIBHOTO
YIPaBIEHUS U FOPOJICKOTO X034HCTBA.

VYnpasnenue OpeHI0M U CTpaTernYeCKUMU KOMMYHUKAIUAMU B c(hepe MPOMBIIIIEHHOCTH.
VYnpasieHue OpeHJOM U CTPaTerMuYeCKUMHU KOMMYHUKAIMSIMU B cepe KyIbTYphI.
VYnpasnenue OpeHI0M U cTpaTernYecKUMU KOMMYHUKALUAMU B cepe 0Opa3oBaHusl.
VYnpasienue OpeHJOM U CTpaTerMyecCKUMH KOMMYHUKAIMSIMU B cepe HAyKH.
VYnpasneHnue OpeHI0M U CTpaTern4ecKUMU KOMMYHUKALUAMU B cepe puTeilna.
VYnpasnenue OpeHIOM U cTpaTernyeckKuMU KoMMyHHUKamsaMu B cepe FMCG.
VYnpasnenue OpeHI0M U CTpaTernYeCKUMH KOMMYHUKALIUAMU B cepe TOBApOB IIPEMUYM
knacca (luxury).

VYnpasnenue OpeHI0M U cTpaTernYeCKUMH KOMMYHUKALUAMU B cepe Typusma.
VYnpasienue OpeHIOM U CTpaTernyecKMMU KOMMYHHUKAIMAMU B cepe criopTa.
VYnpasnenue OpeHI0M U CTpaTernYeCKUMU KOMMYHUKAIUAMU B cepe kuHemarorpada.
VYnpasienue OpeHIOM U CTpaTernyecKMMU KOMMYHHUKAIMAMU B cpepe CTPOUTETHCTBA.
VYnpasneHue OpeHI0M U CTpaTernYeCKUMU KOMMYHUKALUAMHU B c(hepe MOJIbI.
VYnpasienue OpeHJOM U CTPaTerHYeCKMMHU KOMMYHHUKAIUSIMHU B cepe rocy1apcTBEHHBIX
CHJIOBBIX CTPYKTYP.

VYnpasienue OpeHJOM U CTpaTerMuYecCKUMH KOMMYHHUKAIUSIMU B cepe PHUHAHCOB.
VYnpasneHnue OpeHI0M U CTpaTern4ecKUMU KOMMYHUKaLUIMU B cepe rocyAapCTBEHHBIX
MEX1yHapOJHBIX OTHOUIEHHUM.

VYnpasneHnue OpeHI0M U CTpaTernYecKUMU KOMMYHUKALIUAMHU B c(hepe TpaHCIopTa.
VYnpasienue OpeHJOM U CTPATErHYeCKMMHU KOMMYHHUKAIUSIMU B cepe rocy1apcTBEHHBIX
KoHTposupyromux cTpykTtyp (PAC, Pocobpranzop u T.11.)

VYnpasienue OpeHJOM U CTpaTerMyecKMMHU KOMMYHUKAIMSIMU B cepe Macc-Meaua.
VYnpasneHnue OpeHI0M U CTpaTeTnYeCKUMI KOMMYHUKALUSIMU B TEJIEKOMMYHHUKAITHOHHOMN
chepe.

VYnpasnenue OpeHI0M U CTpaTerHYeCKUMH KOMMYHUKALIUAMU B cepe yCIyT.
VYnpasienue OpeHJOM U CTpaTerHYecCKUMHU KOMMYHHUKAIMSAMU B cepe 0O1IeCTBEHHOTO
MUTaHUS.

LIK-1

Bpenaunr reppuropuii

VYnopasnenue TeppUTOpUSIMH. MapKeTHHT TeppuTopuil. Mertonpl u Moaenu OpeHAMHTa
tepputopuii. IlpakTuka OpenauHra Tepputopuil. [lepcriekTUBHBIC HampaBiieHUs B OpeHIUHIe
TEPPUTOPUIL.

Bonpocsl 1151 KOHTPOJIs

1. Tunsl OpeHI0B TEPPUTOPHIA, CYIIECTBYIOIIUE B CTPaHAX C PA3BUTON PHIHOYHOI SKOHOMUKOM
2. Coznanue ¥ NpoJBHKEHHE OpeH 1a TEPPUTOPHH

3. Pexnama u OpeHIUHT TEPPUTOPHUIL

4 ®upMeHHBIN CTUJIb KaK COCTaBHAsI YaCTh OPEHIMHTa TEPPUTOPUI

5. lHTepHeT Kak CpeAcTBO KOMMYHHUKAILIMU U CTAHOBJIEHUS! OpeH1a TEpPUTOPUN

6. HeratuBHbII UIMHJIK TEPPUTOPUN U OCHOBHBIE HAIIPaBIIEHUsI OOPHOBI C HUM

7. Uctopusi BOSHUKHOBEHHSI OpeHIa TeppUTOpUit

GPC-2, GPC-6




Advertising and public relations technologies in various fields of activity

Advertising and public relations technologies as an integral concept that interfaces
communication and management. Basic processes and tools. Technology results and products.
Brand as a combined product of advertising and public relations technologies. Specifics of brand
management (subject area of branding, tasks, tools) in various areas of activity. Adapt
traditional communication tools to a specific area.

This discipline allows you to demonstrate the student's ability to use the entire range of
knowledge gained under the training program for a specific area, as well as his horizons and
understanding of the specifics of the functioning of economic, political and socio-cultural
institutions.

Control Questions:
1. Management of the brand and strategic communications in the field of municipal
administration and urban economy.

Brand and

2. strategic communications management in industry.
3. Management of brand and strategic communications in the field of culture.
4. Managing brand and strategic communications in education.
Brand and
5. strategic communications management in science.
Brand and
6. strategic communications management in retail.
7. FMCG Brand and Strategic Communications Management.
8. Brand management and strategic communications in the field of premium goods
(luxury).
9. Brand and Strategic Communications Management in Tourism.
10. Managing brand and strategic communications in sports.
11. Brand management and strategic communications in the field of cinema.
12. Brand Management and Strategic Communications in Construction.
13. Brand Management and Strategic Communications in Fashion.
14. Management of the brand and strategic communications in the field of state power
structures.
Brand and
15. strategic communications management in finance.
16. Management of the brand and strategic communications in the field of state
international relations.

Brand and

17. Strategic Communications Management in Transportation.
18. Management of brand and strategic communications in the field of state control
structures (FAS, Rosobrnadzor, etc.)
19. Brand Management and Strategic Communications in Mass Media.
Brand and
20. Strategic Communications Management in Telecommunications.
21. Management of brand and strategic communications in the service sector.
22. Brand Management and Strategic Communications in Catering.

PC-1

Branding of territories

Administration of territories. Marketing of territories. Methods and models of territory branding.
Territory branding practice. Promising directions in the branding of territories.

Questions for control
1. Types of territory brands existing in advanced market economies
2. Creating and Promoting the Territory Brand



3. Advertising and branding of territories

4 Branding as part of territory branding

5. Internet as a means of communication and development of the territory brand

6. The negative image of the territory and the main directions of the fight against it
7. Territory Brand History

LIK-2

KopnopatuBHasi KyJbTypa U [1eJI0OBasi penyTanus

Konnenmus opraHuzaiioHHOW (KOPMOPAaTUBHOM) KydbTypbl. THUIONOrHs OpraHU3allMOHHBIX
KyJbTyp. OJIEMEHTbl OpPraHM3allMOHHOW KyJbTYpbl M MEXaHU3M UX B3aUMOJCHCTBHS.
dopMupoBaHUE, TNONIEPKAHME, W3MEHEHHWE OpPraHU3AalMOHHOM  KyJlbTyphl. BimsHue
OpraHU3aI[MOHHON KYJbTYPhl Ha OPraHU3aAMOHHYIO 3 (EKTUBHOCTD

Bonpocs! 151 KOHTPOJIA
1. ®opMupoBaHrE MEKKYIBTYPHONH KOMIIETEHTHOCTH.

2. [ToHATHS «IHIEPCTBO» U «OPTaHU3AIMOHHAS KYJIbTYypay.

3. DBoOIMSA KYJIBTYPHI U JIUJIEPCTBA.

4. Ponb nmuepa B MOJIOJBIX OPTaHU3AIMAX U OPTaHU3ALUAX CPEHEr0 BO3pacTa.

5. Teopus oOyuaromieicst opraHu3aIuy.

6. CTpyKTypHBIC 2JIEMEHTHl OpraHu3armoHHOW KynbTypel (C. Po06unc, A.®. Xappuc u P.
Mopah, B.A. CnuBaxk).

7. LleHHOCTH, HOPMBI U MUCCHSI OpTaHU3aIUH.

8. UMmumx opranusarui.

9. KopniopaTuBHBIN KOJIEKC.

PC-2

Corporate Culture and Business Reputation

Concept of organizational (corporate) culture. Typology of organizational cultures. Elements of
organizational culture and the mechanism of their interaction. Formation, maintenance, change
of organizational culture. Impact of organizational culture on organizational efficiency

Questions for control

1. The formation of intercultural competence.

2. Concepts of "leadership" and "organizational culture."

3. Evolution of culture and leadership.

4. Leadership role in young and middle-aged organizations.
5. Theory of learning organization.

6. Structural elements of organizational culture (S. Robbins, A.F. Harris and R. Moran, V.A.
Spivak).

7. Values, norms and mission of the organization.

8. Image of the organization.

9. Corporate Code.

LIK-3
TexHosnornu OpeHauHra

OcHOBHBIE 3Tambl CO3JIaHUS APXUTEKTYphI OpeHmoB. AHamu3 Openpa. CocraBisroniue
Openna. CoBpeMEHHBIN WHCTpyMEHTapuil co3naHusi OpeHaa. TeXHOIOTHH U METOIbI CO3AaHUS
OpeHna. JIHK ©Openna. bpenaneiimunr.M3mMepenne MapouHoro kanutama. M3mepeHus



napaMeTpoB U coctostHus OpeHna. Knaccudukamms 6perioB. CTpyKTYpHBII aHATU3 MapOYHOTO
nopT¢ernsi, OCHOBHbIE HANPABICHHSI ONTUMHU3AIMU MAPOUYHOTO MOPTQEIs.

Crparernyeckoe U TakKTU4YecKoe (ONepaTUBHOE) yIpaBieHHe OpEHI0M U/ Wi OpPEeHI0BbIM
noprdenemM. bpeHanHroBoe IUTAaHMpPOBaHWE. AHAIM3  TEKYIIEro COCTOSHHS — OpeHma
Kanuranuzanuss Openna. PeOpeHIUHr, peno3uMOHUpOBaHME M pUCTAWIMHT. (OCHOBHBIE
nokazarenu 3pHeKTUBHOCTH OpeHA-MEeHEPKMEHTA.

Bonpocsl 1151 KOHTPOJIs

1. Pa3Butne xonmenuuu OpeHauHra. COOTHOIIEHHE TOHATUN «OpeHI», «TOpProBas Mapkay H
«TOBAPHBIN 3HAK.

2. Mogenu OpeHA-MEHEDKMEHTa: 3alaJHbli M a3MaTCKUM MOAXOHbl, TNpEeHMyIlecTBa U
HEJIOCTaTKH.

IMoaxoap! kK OpeHA-OMIIUHTY: MOJIEIIN U METOUKHU

Kamuranu3zanmst ToproBoil MapKH, METO/IBI OIICHKH KaruTaia OpeHaa

IIpaBoBBIEC M TEXHOJIOTUYECKHE METO/IbI OXpaHbl aTpUOyTUKN OpeHa.

[Toaxos! K yrpaBIeHUIO «ITOPTQereM OPEHIOBY.

CylHOCTh M TEXHOJIOTHH COBPEMEHHOT0 OpeHJHeHMUHTa.

OreHKa CTOUMOCTH OpeH/a.

9. Kamnuran Openna.

10. ITozummonupoBanue OpeHa.

11. Aynut OpeHpa.

XN

PC-3
Branding technologies

The main stages of creating a brand architecture. Brand analysis. Components of the
brand. Modern brand creation toolkit. Technologies and methods of creating a brand. Brand
DNA. Brandneyming.Measurement of branded capital. Measurements of brand parameters and
status. Classification of brands. Structural analysis of the brand portfolio, the main areas of
optimization of the brand portfolio.

Strategic and tactical (operational) management of the brand and/or brand portfolio.

Branding planning. Analysis of the current state of the brand Brand capitalization. Rebranding,
repositioning and restyling. Key performance indicators of brand management.

Questions for control
1. Development of the branding concept. The relationship of the concepts "brand," "brand"
and "trademark."
Brand management models: Western and Asian approaches, advantages and
disadvantages.
Approaches to brand building: models and methods
Brand Capitalization, Brand Capital Valuation Methods
Legal and technological methods of brand attributes protection.
Approaches to managing the "portfolio of brands."
The essence and technologies of modern branding.
Brand Value Assessment.
. Brand capital.
10. Brand positioning.
11. Brand audit.

N
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2.2. OueHoOYHbIC MATEPHAJIBI /ISl IPOBEACHHUS FOCYAAPCTBEHHOI0 IK3aMEHa



2.2.1. Onucanue nokaszaresei, KpUTepreB U HIKAJIbI OLlCHUBAHUSA

Onenka

Kpurepum oueHkun

OTJIIMYHO

Buaut MexXIuCIUIIMHAPHBIE CBS3H.

3HaeT 3aKOHO/aTeIbHO-HOPMATUBHYIO 0a3y, IOHUMAET OCHOBBI
HKOHOMHYECKON AP PEKTUBHOCTH MPOPECCUOHATIBHON
NEeATEIbHOCTH, MOXKET BbICTPAUBAaTh IPUUNHHO-CIIE/ICTBECHHbBIE
CBSI3M OIIMCBIBAEMBIX SIBJICHUI.

AHanu3upyeT npakTUYECKHe MPUMEPBI CO CTOPOHBI COLUAIBHOMN
OTBETCTBEHHOCTH U COOCTBEHHOMW T'PaKTAHCKOW TTO3UITHH.
[Toka3piBaeT BBICOKMI YPOBEHb 3HAHMS MaTepuaja MpOrpaMMBbl,
y4eOHOH, MepHuOAMYECKOH M MOHOTrpaU4ecKoil IuTepaTypsl,
pacKpbIBa€T OCHOBHbBIE TMOHATHS M IPOBOJWUT HMX aHAJIU3 Ha
OCHOBAaHMM  TMO3ULUMKA  Pa3IM4yHbIX  aBTOpOB. Mcmonb3yer
COBpPEMEHHBIE MOIX0/Ibl U UCTOYHUKU UH(POPMAIIUH.
[TpodeccronanbHO, rPaMOTHO, MOCIEIOBATEIHHO, XOPOIIUM
SI3bIKOM YETKO M3JIaraeT Marepual, apryMeHTUPOBAHO
(bopMynHpyeT BBIBOJIBI.

[Toka3piBaeT yMEeHNE WILTIOCTPUPOBATH TEOPETUUECKUE
I10JIO’KEHUSI KOHKPETHBIMU IIPUMEPaMHU, IPUMEHSTh UX B
MIPEAJIOKEHHOW CUTYallUN.

XOPOLIO

OTBeT B LIETIOM COOTBETCTBYET BBINIEU3JIOKEHHBIM KPUTEPHSIM,
HO (HOpPMYITHPOBAHHE CAMOCTOSITEIBHBIX BBIBOJIOB BBHI3BIBACT
3aTpyIHECHHE.

B nenom oTBeT COOTBETCTBYET KPUTEPHUSIM BBICOKOT'O YPOBHS, HO
B M3JIOKEHUU JTOMYIIEHBl HEOOMbIINe MpoOesbl, HE MCKA3HUBIINE
coJiepKaHuE OTBETA.

B nenom oTBET COOTBETCTBYET KPUTEPHUSIM BBICOKOI'O YPOBHS, HO
JOIMYILIEHbl OJUH — JBa HEJOYeTa IPU OCBELIEHUH OCHOBHOT'O
coJiepKaHusl OTBETA, UCIPABJICHHBIE IO 3aMevyaHuto uieHoB [ OK.

YAOBJICTBOPUTCIIEHO

ITpy HEMOJIHOM 3HaHUU TEOPETHUYECKOTO MaTepHala BbIsBICHA
HemocTaTouHast cOOPMUPOBAHHOCTH KOMITETEHITHI, HE MOYKET
NPUMEHUTH TEOPUIO B HOBOM CUTYalluH, YyBCTBYET ceOs
HEYBEPEHHO NPHU aHAJIU3€ MEXIUCHUIUIMHAPHBIX CBSI3EH.
[Toka3biBaeT 10CTaTOYHbIE 3HAHUS Y4EOHOTO U JIEKIIHOHHOTO
MaTepuasa, HO pU OTBETE OTCYTCTBYET JOJIKHAS CBA3b MEKIY
aHaJIM30M, apryMeHTanuei u BeiBogaMu. HenoctaTtouHo u3ydeHsl
COBPEMEHHbIE HCTOYHUKN MHPOpMAIUH.

BrnaneeT npakTHuecKMMM HaBBIKAMU, IPUBIIEKAET
WUTIOCTPaTUBHBINA MaTepual, HO JOMYIIEHbl OLIUOKHU B
OIIpeIeIEHUH TTOHITUH, UCIIOJIB30BaHUN TEPMHUHOJIOT U,
HCIIPABJIEHHBIE [TOCJIE HABOJSAIIUX BOIIPOCOB.

Ha mnocraBieHHble YJeHaMH KOMHCCHM BOIIPOCHI OTBEYAET
HEYBEPEHHO, JIOMYCKAeT MOIPEUTHOCTH.

HCYAOBJICTBOPUTCIBHO

[Toka3biBaeT cnabblii ypOBEHb NPAaBOBOM KYJBTYpHI, HE BIAJEET
6a30BbIMHU 9KOHOMUYECKUMU 3HAHUAMU, OTCYTCTBYET
COLIMAJIBHO- OTBETCTBEHHAS [TO3ULINSL.

B orBere He pacKpbITO OCHOBHOE COJIEp’KaHHe Yy4eOHOro




MaTtepuana, oOHAPYKEHO HEe3HAHWE WM HEMOHMMAaHUE OOIbIIeH
WM Haumbojee BaXKHOM YacTH  y4yeOHOro  marepuana,
IIPOJEMOHCTPUPOBAHO HEYMEHHUE I0JIb30BaThCsl COBPEMEHHBIMU
UCTOYHUKAMU UH(OpMaLUH.

[IposiBnsier HE3HaHHME IIPAKTUKU PEKIAMHONM  UHIYCTPHUHU.
JlomyckaeT  OmMMOKA B ONPENEICHUW  TOHATHH, TpH
HCII0JIb30BAaHUN TEPMHUHOJIOTMH, KOTOPBIE HE HCIIPABIIEHBI MOCIE
HABOJSIIUX BOIMPOCOB; IOKA3bIBAECT, YTO HE CHOPMHUPOBAHBI
KOMIIETEHIIMH.

2.2.2. TunoBble KOHTPOJILHbIE 32JaHUSI UJIM HHbIE MATEPHUAJIbI

Ilpumepnulii cnucok 60nPoOCco8 K 20Cy0apcmeeHHoMY IKIAMEHY:

1.

2.

10.

1.

12.
13.
14.

15.
16.
17.
18.

19.
20.

21.
22.

MeTtoonorndeckasi KyJIbTypa HayqYHO-ITO3HABATEIHPHOMN JIEATEILHOCTH B
00J1aCTH PEKJIaMbI M CBSI3€H C 0OIIEeCTBEHHOCTHIO.
KoMMyHHKaIIMOHHASI CTpATErHsi KaK OCHOBA OPTaHU3AINH U TPOBEICHUS
KOMMYHHKAITMOHHBIX KaMITaHUH.
Pouib kOpniopaTHBHON KYJIBTYPBI, TOJOXKUTEILHOTO HMHJ[KA OPraHU3alluy B
HapalMBaHUHU MA0IUIIMTHOTO KaIlluTaIa.
YrpapieH4ecKue Mporeyphl U ONiepalii B KOMMYHHUKAIIMOHHOM MEHE)KMEHTE.
Opranu3aliioHHas ¥ KOPIIOPAaTUBHAS KYJIbTYpa B KOHTEKCTE PEKJIaMbI M CBSI3EH C
00I1IECTBEHHOCTHIO
[TonsiTre ¥ cnenuQprKa aHTUKPU3UCHBIX KOMMYHUKAIINH.
[Toaxo/bI K TUITOJIOTHH U KJIACCHU(PUKAIIMU OPTaHU3AIMOHHBIX KYJIBTYp, MECTO U
POJIb BHYTPEHHUX KOPIIOPATHBHBIX KOMMYHHUKAITUH.
PenyranmoHHbI 1 KOMMYHUKAIMOHHBIA MEHEPKMEHT B KOHTEKCTE PEKJIAMBI U
CBSI3€H C O0IIECTBEHHOCTHIO
OO011eCTBEHHOE MHEHHE KaK 00OBEKT MCCIIEI0BAHUS: METOABI M IOIXOIbI.
TexHosoruu GopMHUPOBaHHS OOIIECTBEHHOTO MHEHHUS.
Tennenuu B GOpMUPOBAHUN COBPEMEHHBIX JIUJCPOB OOIIIECTBEHHOTO MHCHHSI:
MX HCIIOJIb30BaHKE B cepe peKIaMbl U CBsA3eH ¢ OOIIECTBEHHOCThIO, KPUTEPHH
3¢ (HeKTHBHOCTH.
W3meHeHus CTpYKTYpbl, GOpM U coteprkaHuss KOMMYHHKAIIUI B HHTEPHET-CPeJIe
B KOHTEKCTE PEKJIAMBbI U CBSI3EH ¢ 0OIIECTBEHHOCTBIO.
[TeperoBopsl Kak HHTEPAKTUBHBIN MPOIIECC KOMMYHHKALIMH.
Krnaccudeckue Tamnsl IeperoBOpHOTo mporecca.
Bo3HHKHOBEHHE U MyTH pa3pelieHHs] MPOTUBOPEUNi M KOH(PIUKTOB. THITBI
KOH(IUKTOB. [T01X0/1BI K YyIIpaBICHUIO KOHPINKTAMH.
MeTob1 cOopa nHpOpMaIHK B cepe peKiiaMbl U CBA3CH ¢ 00IIECTBEHHOCTHIO
Texnonoruu Big Data B chepe pexsiambl U CBs3€ii ¢ 00IECTBEHHOCTHIO
[TonsiTHE «CpeapD» Kak MpeaMeTa u3ydeHus B cepe peKaamMbl U CBsI3eH ¢
00I1IECTBEHHOCThIO
CoBpeMeHHBIC METO/IbI COOpa JaHHBIX MeIHa-METPUICCKHX MTOKa3aTelel B chepe
pEKIIaMbl U CBSI3eH C OOIIECTBEHHOCTHIO.
YpOBHU IUTAHUPOBAHKS B chepe peKiiaMbl U CBSA3EH ¢ 0OIIECTBEHHOCTHIO
Posib 1 MECTO KOHKYPEHTHOTO aHanu3a B cepe peKIambl U CBsI3eH C
OOIIECTBEHHOCTBIO: METO/IbI M IIPHHIIUIIBI.
[TonsiTre «cTpaTerus» B cepe peKIaMbl U CBsI3ei C 00IIEeCTBEHHOCTHIO
KabuneTHble ucciieioBanus B chepe pekiiaMbl U CBS3€H ¢ 0OIMIECTBEHHOCTHIO:
METOIUKHU, 00BEKTHI, TCHICHIIMU




23.

24.

25.

26.

27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.

39.
40.

41.
42.
43.
44,
45.
46.
47.
48.

49.
50.

51.

52.

53.

[ToneBsle uccae1oBaHus B chepe peKIaMbl U CBsI3el ¢ 00IIECTBEHHOCTHIO:
METOJIMKH, O0BEKThI, TEHACHIIUN

TenneHnu B UISMEHEHUSIX OTPEOUTEIHCKOTO IOBEJICHUS, MX OTPAXKEHHE B
KOMMYHHKAIIMOHHBIX MTPAKTHKAX.

N3zyuenue norpeduteneii 1 noTpeOUTEIHCKOTO OBEJCHUS: COBPEMEHHBIE
MOAXOABI U METO/BI, MECTO M POJIb B Cpepe PEKIIaMbI U CBS3EH C
OOIECTBEHHOCTBIO

3aBUCUMOCTD TUIAHUPOBAHNS KOMMYHHUKAI[MOHHBIX CTPATEeruii OT
peKIIaMUpPyeMOro NMpoyKTa, XapaKkTepa LeIeBoi ayIuTOPHH, Or0JKeTa U IPYTUX
0COOEHHOCTEH KOHKPETHOM KaMITaHUH.

AHanu3 NoBeIeHUs ay IMTOPUH TEIEBUACHHS KaK OCHOBA OLIEHKH €r0

3¢ (HEeKTUBHOCTH KaK CPe/ICTBA PACIIPOCTPAHEHUSI PEKIIaMBbl.

Busl Hapy>KHON M TpaH3UTHOW peKJIaMbl M UX XapakTepucTuka. OcoOeHHOCTH
BOCIIPUATHUS HAPYKHOU U TPAH3UTHOM PEKIIaMBI.

Baxxuelinme opueHTUPHI IJIAHUPOBAHUS MH()OPMAIIMOHHOTO BO3/ICHCTBHS Ha
LEJIEBYIO ayAUTOPUS.

Mecro pexnamel Ha TB u ee 3¢ heKTHBHOCTD.

Pexnama B IHTepHeTE: 1OCTOMHCTBA M HEIOCTATKH, XapaKTEPUCTUKA, CTOUMOCTb.
MenuariaHMpOBaHNE KaK KOMILJIEKC peIlleHH, BeAymuX K 3¢ (HeKTuBHON
pEKJIIaMHOM KaMITaHHH.

MeauanccnenoBaHus ¥ UX posib B MEIUAIUIMHUPOBAaHUU. BaxHeimne
rapaMeTpbl MEIMANCCIIEAOBAHUIM.

IlonsATHE «MEXKKYIBTYpHAsI KOMMYHUKALIHAS.

OCHOBHBIE MOJIOXKEHUS TeopuH J.XoJIa.

[TapameTpuueckas Moaenb KyapTypsl I.XodcTene: KiroueBble XapaKTepUCTHUKH.
VYnpasnenue OpeHI0M U CTpaTern4eCKUMU KOMMYHUKALIUAMU B cdepe
MYHMIIMIIAJIBHOTO YIIPABJIEHUS U TOPOJICKOrO X03sIiCTBa.

VYnpasnenue OpeHI0M U CTpaTern4eCKUMU KOMMYHUKAILIUAMU B cdepe
IIPOMBIIIJIEHHOCTH.

VYnpasnenue OpeHI0M U CTpaTernYeCKUMU KOMMYHUKALUAMU B c(hepe KYJIbTYpHI.
VYnpasienue OpeHJOM U CTpaTernyecKUMHU KOMMYHUKAIUSIMU B cepe
oOpa3oBaHwUs.

VYnpasienue OpeHIOM U CTpaTerMyecCKUMH KOMMYHUKAIMSIMU B cepe HAyKH.
VYnpasnenue OpeHI0M U CTpaTernYecKUMU KOMMYHUKALUAMU B cepe puTeilna.
VYnpasienue OpeHIOM U cTpaTernyeckKuMU KoMMyHHUKamsaMu B cepe FMCG.
VYnpasnenue OpeHI0M U CTpaTern4ecKUMU KOMMYHUKaLUsIMU B cepe TOBapoB
npeMuyM kiacca (luxury).

VYnpasnenue OpeHI0M U CTpaTernYecKUMH KOMMYHUKALUAMU B cepe Typusma.
VYnpasienue OpeHJOM U CTpaTernyecKMMU KOMMYHHUKAIUAMU B cepe cropTa.
VYnpasnenue OpeHI0M U CTpaTern4eCKUMU KOMMYHUKAILIUAMU B cdepe
KMHOHMCKYCCTBA.

VYnpasnenue OpeHI0M U CTpaTernYeCKUMU KOMMYHUKAILIUAMU B cepe
CTPOUTEILCTBA.

VYnpasneHue OpeHI0M U CTpaTernYeCKUMU KOMMYHUKALUAMHU B c(hepe MOJIbI.
VYnpasienue OpeHJOM U CTpaTernyecKUMHU KOMMYHUKAIUSIMU B cepe
roCy/IapCTBEHHBIX CUJIOBBIX CTPYKTYD.

VYnpasienue OpeHJOM U CTpaTernyecKUMHU KOMMYHUKAIMSIMU B cepe
(UHAHCOB.

VYnpasienue OpeHJOM U CTpaTerMyecKMMHU KOMMYHUKAIMSIMU B cepe
TpaHCIOpTA.

VYnpasienue OpeHJOM U CTpaTernyecKUMHU KOMMYHUKAIUSIMU B cepe
roCyJapCTBEHHBIX KOHTpOJIUpYyoHuX cTpykTyp (PAC, PocobpHanzop u T.11.)



54. YnpaBieHue OpeHI0M U CTpaTerHyeCKUMH KOMMYHUKAIMSIMU B cepe macc-
Meaua.

55. YnpaBieHue OpeHI0M U CTpaTerHyeCKUMHU KOMMYHUKAISIMU B
TEJIEKOMMYHHUKAIITMOHHOU cepe.

56. YnpaBieHue OpeHI0M U CTpaTerHuyeCKUMHU KOMMYHUKAIUSIMU B cepe YCIyT.

57. YupasieHue OpeHIOM U CTpaTerHueCKUMU KOMMYHHKAIUSIMU B chepe
OOIIIECTBEHHOTO NMUTaHMUS.

58. Pa3Butne xounemniuu OpeHnuara. COOTHOIICHUE TMOHATHH «OpEH», «TOproBas
MapKa» U «TOBAapHbIN 3HAKY.

59. Monenu OpeHA-MEHEePKMEHTA: 3aIaIHbIN U a3UaTCKUI MOAXO0/IbI, MPEUMYIIIECTBA
Y HEJIOCTATKH.

60. Kanuranuzauus ToproBoil Mapku, METO/Ibl OIICHKHM KanuTayia OpeHaa

61. [IpaBoBbIe U TEXHOJIOTUYECKHE METObI OXpaHbl aTpHOyTUKH OpeHa.

62. CylHOCTb U TEXHOJIOTUH COBPEMEHHOT0 OpeHIHEHMUHTA.

63. KomruiekcHbIi ayauT OpeHna.

2.2.3. MeToan4yeckne MaTepuaJibl, ONpeessaoue Npoueaypbl OlleHUBAHUS

['ocynapcTBeHHBI  3K3aMeH MpedycMaTpUBaeT OICHUBaHUE YPOBHSA  OBJIAJCHUS
BBIIIYCKHMKaMH KoMIleTeHIuH, yctaHoBiaeHHbIX OT'OC BO.

['ocynapcTBeHHBIM »K3aM€H IPOBOAUTCS 6 YCMHOU (hopme 10 SK3aMEHAIMOHHBIM
Oouneram. ['ocynapcTBeHHBIH 5K3aMeH MPOBOJIUTCS IO IMpOrpamMMme, coJepKalledl mepeueHb
BOIIPOCOB, BBIHOCHMBIX Ha TOCYJApCTBEHHBIN 3K3aME€H, U PEKOMEHJAlui O00y4aroumcs Io
MOJArOTOBKE K TOCYJapCTBEHHOMY »JK3aMEHy, B TOM 4YHCIE TMEpeYeHb PEKOMEHIYyeMOn
mutepaTypbl. Kaxaplii Ouier comepXUT MO mpu TEOPETUUYECKUX BOMpPOCA U3 Pa3HbIX
NpOoUIBHBIX pa3zesioB MPOrpaMMBbl.

[lepen rocynapCTBEHHBIM 3K3aMEHOM IPOBOAUTCS KOHCYJIBTHPOBaHHE OOYYarOIIUXCS T10
BONpPOCaM, BKJIIOUYEHHBIM B  MpOrpaMMy TOCYJapCTBEHHOTO  JSK3aMeHa (Jaiee  —
npePK3aMeHallMOHHAas KOHCYJIbTals).

Ilpoueodypa nposedenun I'ocyoapcmeennozo skzamena.

Bo Bpems sk3aMeHa CTyJEHTHI JOIYCKAKTCSA B ayIUTOPHUIO, OTBEICHHYIO JIJIS 9K3aMEHA 110
oqHoMy, He Oonee 10 dyenoBek oaHOBpeMeHHO. CTYAEHT MOJDKEH MpPEICTaBUTHCS YJIeHAM
rocy/1apCTBEHHON SK3aMEHAIIMOHHOW KOMHUCCUU U, B34B OWJIET, YETKO Ha3BaTh €ro HOMEp, Mpo
ce0s1 MpoYUTaTh BONMPOCH OuieTa. B ciiyuae HEOOXOAMMOCTH YTOUHUTH COJIEpKaHHUE BOIPOCOB
OwieTa y 4eHOB KOMUCCHH.

[Tocne 3TOro cTyeHTY BBIIAIOTCS MPOIITAMIIOBAaHHbIE JIMCTH OyMaru (M0oJIb30BaTHCS UHOM
Oymaroii 3ampemaercsi). JIMCTBI MOAMUCHIBAIOTCS BBIMYCKHUKOM, ykasbiBaercs: ®.M.O, narta
9K3aMeHa, HoOMep OujieTa M Te3MChl OTBeTa Ha BONpochl. Ha MOAroToBKY K OTBETaM Ha BCe
Bompockl ouseta Boiaensercs 40 MuHyT. B mporecce moAroToBKU OTBETA CTYACHT UMEET MPaBO
MIOJIB30BAThCS CIIPAaBOYHO-METOAUUECKON JIMTEPATYPOH, IPEJIOCTABIAEMOM B €r0 PaclopsKEHUe
rOCy/1IapCTBEHHOM AK3aMEHAIIMOHHOW KOMHUCCHE.

Jliist oTBETa Ha BONPOCH! OMJIETa KaXKAOMY CTYJCHTY MpeaocTasisercs He 6onee 10 MUHYT.
[locrne oxoHuUaHUS OTBETa Ha BOIPOCHI OWJIETa YIEHBI T'OCYJIAapPCTBEHHOM AK3aMEHAalMOHHOMN
KOMHCCHM MOTYT 3aJaTh CTYACHTY BOIIPOCHI B IOPSAKE YTOUYHEHHUs OTACIBHBIX MOMEHTOB IIO
BoIpocam, cojaepxkamumcss B Owiere. [lo pemenuto mnpezacenartens TrocyaapCTBEHHON
9K3aMEHALlMOHHOM KOMUCCHM YTOYHSIOLIME BOIPOCHI MOTYT 3a1aBaTbCs U Cpasy IOCIE OTBETA
CTYJEHTa M0 KaXJ0oMy Bomnpocy Ouiera. Ecnu cTyeHT 3aTpyiHsaeTcs OTBETUTh Ha YTOUHSIOLIUE
1o OWJIeTy BOMPOCHI, YWICHHI KOMHCCHM MOTYT 3aJaBaTh JONOJHUTEIbHBIE BOIPOCH B pamMKax
IIPOrpaMMBbl I'OCYTapCTBEHHOTO MEKIUCIUIIIIMHAPHOTO 9K3aMEHA.

PesynbraThl SK3aMeHa OOBSBISAIOTCA 6 OeHb €ro IpOBEACHUs TMocie O(pOpMIICHUS
MIPOTOKOJIA 3aCE€JaHNs TOCYJaPCTBEHHOMN aTTECTALIMOHHON KOMUCCHH.



2.2. Assessment materials for the state exam

2.2.1. Description of measures, criteria and rating scale

Evaluation Evaluation criteria

excellent Sees interdisciplinary connections.

Knows the legislative and regulatory framework, Understand the
basics of the economic efficiency of professional activities, can
build causal relationships of the described phenomena.

Analyzes practical examples from the side of social responsibility
and own civil position.

High level of knowledge of the program, Training, Periodical and
monographic literature, reveals the basic concepts and conducts
their analysis on the basis of the positions of various authors. Uses
modern approaches and sources of information.

Professionally, competently, Consistently, In good language, the
material is clearly stated, Arguably Formulate Conclusions.
Demonstrates the ability to illustrate theoretical propositions with
concrete examples, Apply them in the proposed situation.

Good The response generally meets the above criteria, But drawing
independent conclusions is difficult...

Overall, the response meets the high-level criteria, There are small
gaps in the presentation.., not distorting the content of the
response.

Overall, the response meets the high-level criteria, But there are
one or two shortcomings in the coverage of the main content of the
answer, as amended by the comments of the members of the.

Satisfactory With incomplete knowledge of the theoretical material,
insufficient competence formation was revealed, can’t apply
theory to a new situation, Feeling insecure when analyzing
interdisciplinary connections.

Shows sufficient knowledge of educational and lecture material,
There is no proper connection between the analysis.., Arguments
and Conclusions. Insufficiently studied modern sources of
information.

He has practical skills, Attracts illustrative material, Mistakes have
been made in the definition of, Use of terminology, Corrected after
leading questions.

The questions put by the members of the commission are
answered uncertainly, Allows for errors.

unsatisfactory Shows a weak level of legal culture, They do not have basic
economic knowledge, Lack of a socially responsible position.

The response did not disclose the main content of the training
material, Ignorance or misunderstanding of the most important
part of the educational material, Inability to use modern sources of
information.

Ignorance of the advertising industry. Errors in the definition of
concepts, In the use of terminology, which are not corrected after




| leading questions; shows, Competences are not formed.

2.2.2. Typical control tasks or other materials

Sample list of questions for the state exam:
1. Methodological culture of scientific and cognitive activities in the
field of advertising and public relations.
2. Communication strategy as the basis for organizing and conducting
communication campaigns.
3. The role of corporate culture, the positive image of the organization in
increasing public capital.
4. Management procedures and operations in communication management.
Organizational and
5. corporate culture in the context of advertising and public relations
6. Concept and specifics of anti-crisis communications.
7. Approaches to typology and classification of organizational cultures, the place
and role of internal corporate communications.
8. Reputational and communication management in the context of advertising and
public relations
9. Public opinion as a research object: methods and approaches. Technologies for
shaping public opinion.
10. Trends in the formation of modern leaders of public opinion: their use in the
field of advertising and public relations, performance criteria.
11. Changes in the structure, forms and content of communications in the Internet
environment in the context of advertising and public relations.
12. Negotiation as an interactive communication process.
13. Classic stages of the negotiation process.
14. Emergence and ways to resolve contradictions and conflicts. Types of conflicts.
Approaches to conflict management.
15. Methods of information collection in the field of advertising and public relations
16. Big Data Technologies in Advertising and Public Relations
17. The concept of "environment" as a subject of study in the field of advertising
and public relations
18. Modern methods of collecting media metric data in the field of advertising and
public relations.
Advertising and
19. Public Relations Planning Levels
20. Role and place of competitive analysis in the field of advertising and public
relations: methods and principles.
21.The concept of "strategy" in the field of advertising and public relations
22. Office research in the field of advertising and public relations: methods, objects,
trends
23. Field research in the field of advertising and public relations: methods, objects,
trends
24. Trends in changes in consumer behavior, their reflection in communication
practices.
25. Consumer and Consumer Behavior Studies: Modern Approaches and Methods,
Place and Role in Advertising and Public Relations
26. Communication strategy planning is dependent on the product being advertised,
the nature of the target audience, budget, and other specific campaign features.



27. Analysis of television audience behavior as the basis for evaluating its
effectiveness as a means of advertising distribution.
28. Types of outdoor and transit advertising and their characteristics. Features of
perception of outdoor and transit advertising.
29. The most important guidelines for planning information impact on the target
audience.
30. The place of advertising on TV and its effectiveness.
31. Advertising on the Internet: advantages and disadvantages, characteristic, cost.
32. Media planning as a set of solutions leading to an effective advertising
campaign.
33. Media studies and their role in media screening. The most important parameters
of media studies.
34. The concept of "intercultural communication."
35. The main provisions of the theory of E. Kholla.
36. Parametric model of culture by G. Hofstede: key characteristics.
37. Management of the brand and strategic communications in the field of municipal
administration and urban economy.
Brand and
38. strategic communications management in industry.
39. Management of brand and strategic communications in the field of culture.
40. Managing brand and strategic communications in education.
Brand and
41. strategic communications management in science.
Brand and
42. strategic communications management in retail.
43. FMCG Brand and Strategic Communications Management.
44. Brand management and strategic communications in the field of premium goods
(luxury).
45. Brand and Strategic Communications Management in Tourism.
46. Managing brand and strategic communications in sports.
47. Management of brand and strategic communications in the field of cinema.
48. Brand Management and Strategic Communications in Construction.
49. Brand Management and Strategic Communications in Fashion.
50. Management of the brand and strategic communications in the field of state
power structures.
Brand and
51. strategic communications management in finance.
Brand and
52. Strategic Communications Management in Transportation.
53. Management of brand and strategic communications in the field of state control
structures (FAS, Rosobrnadzor, etc.)
54. Brand Management and Strategic Communications in Mass Media.
Brand and
55. Strategic Communications Management in Telecommunications.
56. Management of brand and strategic communications in the service sector.
57. Brand Management and Strategic Communications in Catering.
58. Development of the branding concept. The relationship of the concepts "brand,"
"brand" and "trademark."
59. Brand management models: Western and Asian approaches, advantages and
disadvantages.
60. Brand Capitalization, Brand Capital Valuation Methods
61. Legal and technological methods of brand attributes protection.
62. The essence and technologies of modern branding.



63. Comprehensive brand audit.

2.2.3. Methodological materials defining evaluation procedures

The state exam provides for the assessment of the level of mastery by graduates of the
competencies established by the FSS HE.

The state exam is conducted orally on examination tickets. The state exam is carried out
according to a program containing a list of questions submitted to the state exam and
recommendations to students on preparing for the state exam, including a list of recommended
literature for preparing for the state exam. Each ticket contains three theoretical questions from
different specialized sections of the program.

Before the state exam, students are advised on issues included in the state exam program
(hereinafter referred to as pre-examination consultation).

Procedure for conducting the State Exam.

During the exam, students are allowed into the auditorium reserved for the exam one at a
time, no more than 10 people at a time. The student must introduce himself to the members of
the state examination committee and, taking the ticket, clearly name his number, read the ticket
questions to himself. If necessary, clarify the content of ticket issues with the members of the
commission.

After that, the student is given stamped sheets of paper (it is forbidden to use other paper).
The sheets are signed by the graduate, the following is indicated: full name, exam date, ticket
number and theses for answering questions. 40 minutes are allocated to prepare for the answers
to all ticket questions. In the process of preparing the answer, the student has the right to use
reference and methodological literature provided to him by the state examination commission.

To answer the questions of the ticket, each student is given no more than 10 minutes. After
the completion of the answer to the ticket questions, members of the state examination
commission can ask the student questions in order to clarify individual points on the questions
contained in the ticket. By decision of the Chairman of the State Examination Commission,
clarifying questions can be asked immediately after the student's answer to each ticket issue. If a
student finds it difficult to answer questions clarifying on the ticket, members of the commission
can ask additional questions as part of the state interdisciplinary exam program.

The results of the exam are announced on the day of its holding after the registration of the
minutes of the meeting of the state certification commission.

2.3. YueOHO-MeTOAMYEeCKOoe H I/IH(l)OpMaIII/IOHHOC odecrneuyeHue rocyrapCcTrBeHHOI 0o
9K3aMcecHa

HcTounnkn

1. TI'paxnanckuii kogekc Poccuiickoit @eneparuu. Y.1 ,.11, III. — M.: «Muadpa-M», 2007. — 496
c.-Pexxum nocryna: http://znanium.com/bookread2.php?book=122306

2. 3axoH P® ot 23 cents6ps 1992 r. Ne3520-1 «O TOBapHBIX 3HaKaX, 3HAKaX 00CITYKHBAHUSA U
3HaKax CTpaHBbI MIPOUCXOXKACHUS TOBapOB». Pexum JocTyna:
http://www.consultant.ru/document/cons_doc LAW_996/

3. 3akon PCOCP or 22 wmapra 1991r. Ne948-1 «O KOHKYpEHIIMM M OTPaHHUYCHUU
MOHOITIOJIUCTUYECKON JEATENIBHOCTH HAa TOBAapHBIX pbIHKax» (B ped. 3akoHa P® ot 02
deBpans 2006 . Ne(19-D3). Pexxum JOCTYTIA:
http://www.consultant.ru/document/cons_doc LAW 51/

4. @epepanbHbiii 3akoH oT 13 Mapra 2006 r. Ne38-d3 «O pexkname». Pexum pocrymna:
http://www.consultant.ru/document/cons_doc LAW_58968/




5. 3akoH P® ot 7 deBpans 1992 1. Ne2300-1 «O 3ammre mpaB mnoTpedutenei» (c
m3meHeHussiMu ot 02.06.1993 r., 09.01.1996 ., 17.12.1999 r., 30.12.2001 r., 22.08, 02.11,
21.12.2004 r., 27.07.2006r., 25.11.2006 .,  25.10.2007r.). Pexum  pocryna:
http://www.consultant.ru/document/cons_doc LAW_305/
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https://znanium.com/catalog/product/997108

7. T'mpycos, O. B. AkryansHbie mpobiaemsl Grtocodpun Hayku [DneKTpoHHBIN pecypc] / D. B.
I'mpycoB. — M.: IIporpecc-Tpaguuus, 2017. — 347 ¢. — ISBN 978-5-89826-519-9. — Tekcr:
anekTporHbId. — URL: https://new.znanium.com/catalog/product/1018159

8. I'punbepr A.C., Koponps N.A. MHpOpManMOHHBIN MEHETXKMEHT: YueO. mocoOue NI BY30B.
— M. : IOHUTU-JAHA,2017. — 415 c¢. — (Cepus «llpodeccnonanbHblil yueOHHK:
Uudopmatuka»). - ISBN 978-5-238-00614-4. - Tekct : osnextponHsni. - URL:
https://znanium.com/catalog/product/1028593

9. I'pomoBa H. M. MeXKyJIbTypHBIC OTJIMUHS B MPaKTHKE On3Heca : YueOHoe mocobwue. - 1. -
MockBa ; MockBa : M3marensctBo "Maructp" : OOO "HayuHo-M31aTenbCKUN LIEHTP
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00yJaromuxcst MO CIEeNUAIBHOCTAM MEHeKMeHTa u MapkeruHra / W.B. I'pomes, A.A.
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Texcr : anextponnsiid. - URL: https://znanium.com/catalog/product/1028854
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25. llepcuxoBa, T. H. MexkynabTypHas KOMMYHHUKAIMsl W KOPHOpaTUBHAs KyJbTypa :
yuebnoe mocodbue / T. H. IlepcukoBa. - Mocksa : Jloroc, 2020. - 224 c. - ISBN 978-5-
98704-127-9. - Tekcr : anexktponnsbIit. - URL: https://znanium.com/catalog/product/1212426

26. PomanenkoBa O.H. IloBenenue morpeOuteneit: Yuebuuk / O.H.PomanenkoBa - M.:
ByzoBckuit  yuebnux, HUL[ HWHDPA-M, 2015. - 320 c¢. — Pexum pgocryma:

http://znanium.com/bookread2.php?book= 485432
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27.PepxukoBa T.H. MapkeTuHT: 5KOHOMHUKA, (PUHAHCHI, KOHTPOJUIMHT: y4yel. mocobue. — M. :
NH®PA-M, 2018. — 225 c. —. Pexum noctyma: http://znanium.com/bookread2.php?
book= 965203

28.Cauyk, T. B. TepputopuaibHblii MapKeTUHT: Teopus U npakTuka : yueoHuk / T.B. Cauyk.
— Mocksa : UH®PA-M, 2019. — 583 c¢. — (Bricmiee obpa3oBanue: bakanaBpuar). —
www.dx.doi.org/10.12737/24423. - ISBN 978-5-16-012156-7. - Tekcrt : 3J€KTPOHHBII. -
URL: https://znanium.com/catalog/product/1031499

29.CemenoB, 0. I'. OpranuzanuonHas Kynbrypa : ydeOHoe mocoome / 0. I'. CemeHoB. -
Mocksa : YHuBepcurerckas knura, 2020. - 256 c. - ISBN 978-5-98704-108-2. - Texkcr :
anekTpoHHbId. - URL: https://znanium.com/catalog/product/1213074

30. CunseBa M MuxaitnoBHa, MapkeTHHT aisi MarucTpoB: YueOHuk / [lom oOmi. pen.
N.M.Cunsesoii - M.: Byzosckuii yueonuk, HUL[ UH®PA-M, 2016. - 368 c. ISBN 978-5-
9558-0419-4 - PexxuMm noctyma: http://znanium.com/catalog/product/501125

31.CucteMblii OpeHI-MEHEKMEHT: Y4eOHUK [UIs CTYJIEHTOB BY30B, OOydYarolmIMXCs IO
CHelMaTbHOCTH MeHe/kMeHTa U Mmapkerunra / ['pome M.B., Kpacnocnoboaue A.A. -
M.:JIOHUTU-JAHA, 2015. - 655 c.: 70x100 1/16 ISBN 978-5-238-02203-1 - Pexum
noctyna: http://znanium.com/catalog/product/882735

32.Copoxnna, H. B. HamumonanbHble CTEpEOTHIIBI B MEXKYJIbTYPHOM KOMMYHHKAIUU:
Momnorpadust / Copokuna H.B. - Mocksa : U1 PUOP, HULl UH®PA-M, 2018. - 265 c.-
(Hayuynast wmpicip). - ISBN 978-5-369-01325-0. - Tekcr : snextpoHHbId. - URL:
https://znanium.com/catalog/product/1174578

33. Tepexuna, M.U. AxrtyanpHbie mipoOiembl (uimocopuu Hayku: ydeOHOe mocobue /| M.U.
Tepexuna [u np.]. — Mocksa: ®@nunTta, 2015. — 144 c. — ISBN 978-5-9765-1969-5. — Tekcr:
anekTponubiid. — URL: https://new.znanium.com/catalog/product/1018259

34. Tuxomupona, O. I'. OpranuzannonHas KynpTypa: GOpMUpOBaHHE, pa3BUTHE U OLICHKA :
yuebHoe mocobue / O.I'. TuxomupoBa. — Mocksa : UHOPA-M, 2020. — 151 c¢. —
(Bricmiee o6pazoBanue: bakanaBpuar). - ISBN 978-5-16-004534-4. - TekcT : 2I€KTPOHHBIH.
- URL: https://znanium.com/catalog/product/1072287

35. TexHonoruu ynpaBieHHUs 00IIECTBEHHBIM MHEHUEM : yueb. mocobue / B.O. IlImakoBckuit
[n np.]. — Mocksa : Undpa-Umxkenepus, 2019. — 240 c. - ISBN 978-5-9729-0306-1. -
Texcrt : anextponHbIil. - URL: https://znanium.com/catalog/product/1053381

36. TokapeB Bb.E. Mapkerunroseie uccienoBanus: YueOnuk / B.E. TokapeB. - 2-¢ u3nm.,
nepepab. u jom. - M.: Maructp: HUL] Undpa-M, 2013. - 512 c. —. Pexxum pgoctyma:
http://znanium.com/bookread2.php?book= 392041

37. IlapkoB, @®. WM. HHrerpupoBaHHblE KOMMYHHUKAllUU: IPAaBOBOE pETYJIUPOBAHHUE B
peKIiaMe, CBS3SX C O0IeCTBEHHOCTRIO 1 KypHanuctuke / [llapko @.U., - 3-e uzn. - Mocksa
:JdamxoB u K, 2016. - 336 c.: ISBN 978-5-394-00783-5. - Tekcr : anexkrponnsIil. - URL:
https://znanium.com/catalog/product/414955

38. IlImakosckuii, B. O. PR-au3aiin u PR-npoasmwxkenue: Yuebnoe nocodbue / llInakoBckuit
B.O., Eropoga E.C. - Bonorna:adpa-Umxkenepus, 2018. - 452 c.: ISBN 978-5-9729-0217-
0. - Tekcr : anektponnsIit. - URL: https:/new.znanium.com/catalog/product/989613

39. Illepounmn, A. W. KoucrpyupoBanume ropoma-Obpenna / A.W. IllepOunun, H.T.
[epbununa, A.B. CeBocTbsiHOB. — Mocksa : AcnekT I[Ipecc, 2018. — 240 c. - ISBN 978-
5-7567-0939-1. - Teker : AJIEKTPOHHBIN. - URL:
https://znanium.com/catalog/product/1039481

40. OunwmrerH, M. Pexiiama nox nmpukpeitueM. HatuBHas pexiiamMa, KOHTEHT-MApKETUHT U
TaliHBII MUp MPOJBMKEHUS B HHTEepHeTe / DiHIITeHH M. - M.:Anbnuna [labmumep, 2017. -
301 c. ISBN 978-5-9614-6243-2. - Tekct : onektpoHHeld. -  URL:
https://new.znanium.com/catalog/product/1003009

41. Scaunkuit, JI. H. CoBpemeHHBIE TIPOOIEMBI HAayKd [DJIEKTPOHHBIA pecypc]: ydeOHOe
noco6ue / JI. H. Scuunxwuii, T. B. Janunesuu. — M.: Jlaboparopus 3nanuii, 2017. — 297 c. —
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ISBN 978-5-00101-482-9. — Tekcr: 3IEKTPOHHBIH. — URL:
https://new.znanium.com/catalog/product/1018395

Jluteparypa 10n0JHUTEIbHASA

42. Arammm, O. HayuyHas OOBEKTMBHOCTH M €€ KOHTEKCTHl / Arammu 3., Jlaxytm A.I. —
Mocksa:IIporpecc-Tpaguuus, 2017. — 688 c.: ISBN 978-5-89826-481-9. — Tekcr:
anekTpoHHbIH. — URL: https://new.znanium.com/catalog/product/1008613

43. AutoHoBckuii, A. 0. KommyHukatuBHas  Quiocodpus 3HaHMS: OT  TEOPHUH
KOMMYHHUKATHBHBIX Me€JHa K COLManbHOM ¢miocopun Hayku / AHTOHOBckuM A.JO. —
MockBa:HUL[ UHOPA-M, 2016. — 168 c.ISBN 978-5-16-105607-3 (online). — TexcT:
anekTpoHHbIN. — URL: https://new.znanium.com/catalog/product/761422

44. bapanosa, E. K. Undopmannonnast 6e30nacHoCTh U 3auuTa HHGopmanu : yued. mocodue /
bapanosa E.K., babam A.B. — 4-e u3z., nepepa0. u non. — Mocksa : PUOP : UHOPA-M,
2019. — 322 c¢. — (Bwicmiee obpazoBanne). — ww.dx.doi.org/10.12737/11380. - ISBN 978-
5-369-01761-6. - Tekcr : AIIEKTPOHHBIN. - URL:
https://znanium.com/catalog/product/1009606

45.bexap, I'. Jleno He B koe: KoprnopatusHas kynbrypa Starbucks: Yue6Hoe nocoOue / bexap
I'., Tonucraita /1., - 8- us3n. - Mocksa :Ansruaa [1a6i., 2016. - 186 ¢. ISBN 978-5-9614-
5103-0. - Teker : anekrponnslid. - URL: https://znanium.com/catalog/product/912690

46. bpenn B coBpemeHHOU KynbType: Monorpadus/Imurpuesa JI.M. - M.: Maructp, HUL]
NHOPA-M, 2018. - 200 c.:- Pexxum noctyna: http://znanium.com/catalog/product/941943

47. bpenn / Makames M.O. - M. IOHUTU-AAHA, 2015. - 207 c.: ISBN 5-238-00635-7 -
Pexxum noctyna: http://znanium.com/catalog/product/859090

48. TonyOkoBa E.H. MHTerpupoBaHHble MapKETUHTOBble KOMMYHUKAIIUU 3-€ WU3A., MEep. U
Jorn. Y4eOHMK W TpPaKTUKyM Ui akagemuuyeckoro Oakanaspuata [[pudp YMO BO]
Mocksa : U3natensctBo FOpaiit, 2019. — 363 ¢. — (bakanaBp. AkajgeMudecKkuii Kypc). —
ISBN 978-5-534-04357-0. — Tekct : anektponnbiii // DBC IOpaiit [caiit]. — URL:
https://www.biblio-online.ru/bcode/432170

49. iImutpuesa, JI. M. Bbpenn B coBpemeHHOH KynbType: Monorpadus/Imutpuea JIL.M. -
Mocksa : Maructp, HUL] UHOPA-M, 2018. - 200 c.:. - ISBN 978-5-9776-0369-0. - Tekcr :
anexTpoHHbIH. - URL: https://znanium.com/catalog/product/941943

50. IHTEerpupoBaHHbIC MapKETUHTOBBIC KOMMYHI/IKaI_[I/II/I Teopus u mpakTHKa peKIaMbl : yaeo.
nocobue / O.I'. Ky3pmuna, O.1O. ITocyxoBa. M. : PUOP : UHOPA-M, 2018. - 187 c. -
(Briciee o6paszoBanme). - DOIL: httos://doi.or,q/ 10.12737/01756-2 Pexum nocryna:
http://znanium.com/catalog/product/953324

51.Kanke, B. A. CnernmanpHas u oOmas ¢unocodusi HayKu. DHIUKIONETUISCKAN CIOBAPb:
cinoBapb / B.A. Kanke. — MockBa: UHOPA-M, 2019. — 630 c. — (bubnuoreka cioBapeit
NHOPA-M). — www.dx.doi.org/10.12737/textbook 5939069889c5d5.78868879. — ISBN
978-5-16-105843-5. — Texkcr: AIIEKTPOHHBIN. — URL:
https://new.znanium.com/catalog/product/1011091

52. Kapnosa Cgernana BacunbeBHa, YnpaBieHHe MapKETHHIOM: YUEOHMK M MPAKTHKyM /
Kapnosa C.B., Tropun JI.B. - M.:/lamkoB u K, 2017. - 366 c. ISBN 978-5-394-02790-1 -
Pexxum noctyna: http://znanium.com/catalog/product/937261

53. Karuen6ax, /I. Tpanchopmanus KopHopaTHBHOW KyJIbTYpbl: BayKHbIE JeTaiu, 0e3
KOTOpbIX HU4Yero He pabotaer / Jxon Karnenbax, [Ixeitmc Tomac, I'petyen AHAEpCOH. -
Mocksa : WUurtennekryanbHas Jluteparypa, 2020. - 175 c¢. - ISBN 978-5-907274-46-4. -
Texcrt : anexTpoHHbIi. - URL: https://znanium.com/catalog/product/1222482

54. KommyHuKOJOTHSI: OCHOBBI Teopuu kommyHukauuu / IllapkoB ®.U., - 4-e u3m. -
M. JamkoB u K, 2017. - 488 c.: ISBN 978-5-394-02089-6 Pexum npocryna:
http://znanium.com/catalog/product/414752

55.Ky3nenoB, II. A. CoBpeMeHHBIE TEXHOJIOTHH KOMMepyeckod peknambl: [IpakTudeckoe
nocobue [Dnextponasii pecypc] / II. A. KysmemoB. — M.: Uzparenbcko-Toprosas
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koprnopauus «lamkos u K°», 2014. — 296 c. - ISBN 978-5-394-01068-2 -Pexxum nocryna:
http://znanium.com/catalog.php?bookinfo=511984

56. Ky3nenos, I1.A. ConnansHast peknama. Teopust u mpaktuka: y4de0. mocoOue /i CTyJICHTOB
BY30B, OOYyYarOIIUXcs MO crenuanbHoCTsIM «Peximamay, «CBsi3u ¢ OOIIECTBEHHOCTHIO» /
IT.A. Ky3nenos. — M. : JOHUTU-JTAHA, 2017. - 175 c. - ISBN 978-5-238-01829-4. -
Texcer : anextponnsbiif. - URL: https://znanium.com/catalog/product/1028858

57. Kynmukosa JI.B. MexKyabTypHass KOMMYHHUKAIIUS: TEOPETHUECKUE U MPUKIATHBIC ACTICKTHI.
Ha matepmane pycckoid m HeMeUKoOW JMMHTBOKYIbTYp: Monorpadus. Kpacuospck, 2004.
URL: https://sites.google.com/site/svyaznost/biblioteka-mkk

58. Jlaiikep, JI. K. Kopmopatusnas kynerypa Toyota: Ypoku st Apyrux kommanuii / Jlaiikep
JLK., Xoceyc M. - Mocksa :Anbnuna I1a6md., 2016. - 354 c.: ISBN 978-5-9614-4995-2. -

Texcer : anexTponHsblid. - URL: https://znanium.com/catalog/product/914070
59. Jlstouc P.JI. JlenoBble KyJabTYpbl B MEXIYHAapOJAHOM OH3HEcCe: OT CTOJKHOBEHHS K

B3anmononumanuio. M. 2001. URL: https://sites.google.com/site/svyaznost/biblioteka-mkk

60. MapkeTHHroBble KOMMYHUKaluu : yueOHuk / mox pen. M.H. Kpaciok. M. : UH®PA-M,
2018. - 272 .. - (Bricmee  oGpa3oBaHue). - Pexum  goctyma:
http://znanium.com/catalog/product/920502

61. MapKkeTHHIroBble KOMMYHUKaLUU [DneKTpoHHbIH pecypce] : [Ipaktukym / B. A. AnekcyHuH,
E. B. [ly6aneBuy, E. H. Cxmsap. M.:lamkos u K, 2018. - 196 c.: ISBN 978-5-394-01090-3 -
Pexwum nocryna: http://znanium.com/catalog/product/511986

62. MeTo1o/IoTusl ¥ METOJIbl coluosiornyeckoro uccienoanus / Knumanrosa I'.M., YepHsk
EM., HleropuoB A.A. - M. JlamkxoB u K, 2017. - 256 c¢. —. Pexum pocryna:
http://znanium.com/bookread2.php?book= 450818

63. Mmnep, JI. Merox StoryBrand: pacckaxkure o cBoeM OpeHIe TakK, 4TOObl B HETO
BIIIOOMJIMCH : HAy4YHO-TIOMyJsipHOe u3nanue / JI. Mumnep. - MockBa : Anbnuna [TaGnurep,
2020. - 232 c. - ISBN 0978-5-9614-2738-7. - Tekcr : nsnexktponHsii. - URL:
https://znanium.com/catalog/product/1221034

64. MyssikanT, B. JI. Ilcuxonorus u conuosnorus B pexiame : yue6. nmocodue / B.JI. My3bIkaHT.
- M. : PUOP : UHDPA-M, 2018. — 218 c. — (Bricuiee obpazoBanue: baxanaBpuar.
A30Oyka pexiambl). — https://doi.org/10.12737/8183. - ISBN 978-5-369-00990-1. - Tekcr :
anekTpoHHbIH. - URL: https://znanium.com/catalog/product/969581

65.OcHOBBI 3THONOTWU: y4eb. mocobue / mom pexa. B. B. IlumenoBa. M., 2010. URL:
https://sites.google.com/site/svyaznost/biblioteka-mkk

66. PpoknkoBa T.H. AHanmuTHyecKWii MapKeTHHI: YTO JOJDKEH 3HAaTh MApPKETHUHIOBBIN
aHanmuTUK: YueOHoe mocobue. - M.: HULl UHDPA-M, 2014. - 288 c. —. Pexxum moctyma:
http://znanium.com/bookread2.php?book= 424027

67. TexHonoruu ymnpaBieHHUs 0O0IIECTBEHHBIM MHEHHEM : yueb. nmocobue / B.O. IlImakoBckuit
[n np.]. — Mocksa : Undpa-Umxenepus, 2019. — 240 c. - ISBN 978-5-9729-0306-1. -

Texcrt : anexTponHbIil. - URL: https://new.znanium.com/catalog/product/1053381
68. Tropun JI.B. MapkeTuHroBslii ayaut: Y4eOHUK. - 2-¢ u3., gom. - M.: HUL] UHOPA-M,

2014. - 285 c. — Pexxum nocryna: http://znanium.com/bookread2.php?book= 429741

69. VYOBIETBOPEHHOCTh MOTPEOUTENA. OMIOUPUYECKHE MCCIAEAOBAHUS M MpPaKTHKa
uamepenusi: Monorpadust/ Ilon pex. O.K.Oitnep. — M. : UTHOPA-M, 2013. - 220 c. —.
Pexxum moctyma: http://znanium.com/bookread2.php?book= 364966

70. UYepnaronu Jlecnu, Mak/lonansn Manskom. bpenaunr. Kak co3naTs MOIIHBIH OpeHa. —
Mocksa : FOHUTU-JAHA, 2017. — 559 c.— (Beiciee obpaszoBanue: bakamaBpuar). -
ISBN 5-238-80089-5. - Pesxxum noctyna: https://znanium.com/catalog/document?id=343907

71. IapkoB, @®. W. HWHTepakTHUBHBIE 53JIEKTPOHHbIE KOMMYHHMKAIMK (BO3HUKHOBEHHUE
“Yerpeptoit BonHbl”) / IllapkoB ®.U., - 3-e u3a. - Mocksa :lamkos u K, 2017. - 260 c.:
ISBN 978-5-394-02257-9. - Tekcr : AIIEKTPOHHBIH. - URL:
https://znanium.com/catalog/product/415250
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72. Illapkos, ®@. U. ITabnuk puneimns : yueoHuk / @. . lapkos. - 6-e u3a. - Mocksa :
N3narenscko-Toproas kopnopanus «J/lamkoB u K°», 2014. - 332 c. - ISBN 978-5-394-
02353-8. - Tekct : anexTpoHHbIi. - URL: https://znanium.com/catalog/product/1093181

73.lIumosa, H. B. Teopus u mnpakrtuka pexiambl : yueb.mocobue / Ilumosa H.B.,
ITononpuropa A.C., Akymuu T.B. - M. : HUIl UTH®PA-M, 2019. - 299 c. - (Beiciuee
obpazoBanme). - ISBN 978-5-16-004794-2. - Tekct : osnektponnbii. - URL:

https://znanium.com/catalog/product/1002476

CnpaBouyHble 1 HHGOPMaMOHHbIE U3IAHUSL:

1. Myapos, A. H. TonkoBbIii c10Baph pycCKOTO pekiaaMHOTO si3bika / A.H. Myapos. -
Mockga : Maructp, HUL| MH®PA-M, 2015. - 820 c. (O6noxka. KBC)ISBN 978-5-9776-
0384-3. - Tekcr : anextponHsiid. - URL: https://znanium.com/catalog/product/510840

2. Hlapkos, @. 1. KomMmyHHKOIOTHS : SHIMKIoNEeAnYecKuil ciaoBaps / @. 1. Illapkos. — 3-¢
m3a. — Mocksa : U3gaTenbcko-Toproas koprnopanus «Jlamkos u K°», 2019. — 766 c. -
ISBN 978-5-394-02169-5. - Tekct : anektponHsbIil. - URL:

https://znanium.com/catalog/product/1093003

2.3. Educational-methodical and information support of the state exam

Sources

l. Grazhdanskij kodeks Rossijskoj Federacii. Ch.l ,.IL, III. — M.: «Infra-M», 2007. —
496 c.-Rezhim dostupa: http://znanium.com/bookread2.php?book=122306

2. Zakon RF ot 23 sentyabrya 1992 g. Ne3520-1 «O tovarny'x znakax, znakax
obsluzhivaniya 1 znakax strany’  proisxozhdeniya tovarov». Rezhim  dostupa:
http://www.consultant.ru/document/cons_doc LAW_ 996/

3. Zakon RSFSR ot 22 marta 1991 g. Ne948-1 «O konkurencii i ogranichenii
monopolisticheskoj deyatel nosti na tovarny 'x ry nkax» (v red. Zakona RF ot 02 fevralya 2006
g. Ne019-FZ). Rezhim dostupa: http://www.consultant.ru/document/cons_doc LAW 51/

4. Federal'ny'j zakon ot 13 marta 2006 g. Ne38-FZ «O reklame». Rezhim dostupa:
http://www.consultant.ru/document/cons_doc LAW 58968/

5. Zakon RF ot 7 fevralya 1992 g. Ne2300-1 «O zashhite prav potrebitele;» (s
izmeneniyami ot 02.06.1993 g., 09.01.1996 g., 17.12.1999 g., 30.12.2001 g., 22.08, 02.11,
21.12.2004 g., 27.07.2006 g., 25.11.2006 g., 25.10.2007 g.). Rezhim dostupa:
http://www.consultant.ru/document/cons_doc LAW 305/

Primary literature:

1. Akperov, 1. G. Informacionny e texnologii v menedzhmente : uchebnik / I. G. Akperov,
A. V. Smetanin, I. A. Konopleva. — Moskva : INFRA-M, 2019. — 400 s. + Dop. materialy’
[E'lektronny’j resurs]. — (Vy sshee obrazovanie: Bakalavriat). - ISBN 978-5-16-005001-0. -
Tekst : e'lektronny’j. - URL: https://znanium.com/catalog/product/1010110

2. Antonova, N. V. Psixologiya potrebitel skogo povedeniya, reklamy' i PR : ucheb.
posobie / N.V. Antonova, O.I. Patosha. — M. : INFRA-M, 2019. — 325 s. + Dop. materialy’
[E'lektronny’j resurs; Rezhim dostupa http://new.znanium.com]. — (Vy sshee obrazovanie:
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3. Pekomenanuu no noaroroske u opopmiaenunro BKP
3.1. O0uue TpedoBaHus K coaep:kaHuIo U opopmiieHuro BKP
Beimycknas kBamudukanuonHas pabora (BKP) wmaructpanra mnpencrasnser coOoit

BBIMIOJIHEHHYI0 OOYYaroImUMCsl WHAWBUAYAIbHO THCBMEHHYIO paboTy, JAEMOHCTPHPYIOIIYIO
YPOBEHB MOJITOTOBJICHHOCTH BBITYCKHHUKA K CAMOCTOSATEIHHON TIPO(ECCHOHATILHOM JIEATEIIbHOCTH.


https://znanium.com/catalog/product/1002476
https://sites.google.com/site/svyaznost/biblioteka-mkk

BrinyckHas kBanmudukanuonHas pabota BeinonHseTcs B ¢popme, ycranasiausaemoir OIT BO

B coorBercTBUM ¢ TpeboBanusMu PI'OC 42.04.01 no nampasnenuto «Peknama M cBA3M C
OOIIECTBEHHOCTBIOY.

ILlenv  nanucanusi  BKP -  OneHWTh  CTENeHb  OCBOCHMS  YHUBEPCAJIBHBIX,

o0menpodecCuoOHaNbHBIX M MPO(EeCCHOHANBHBIX ~ KoMIeTeHluH, 3asBieHHbIXx B PI'OC,

HEOOXOJMMBIX IMPH BBIMOJHEHUH 33/1a4 MPOo(ecCHOHANBHON JesSTeNIbHOCTH CIEAYIOMINUX TUIIOB!

ABTOPCKHIA, OpraHU3aI[MOHHO-YIIPABIICHUYCCKUH, MPOCKTHO-aHATMTUICCKUH, HAy4YHO-
HCCIIEI0OBATENIBCKUI, IEeAarOTNYECKUH.
3aoauu:

® OIIGHUTh CIOCOOHOCTH K AaBTOPCKOMY CO3/IaHUIO TEKCTOBBIX, BH3YaJIbHBIX U
MYJbTUMEIUMHBIX MaTepUaOB M JOKYMEHTOB, MCIIOJIB3yeMbIX B cdepe pekiambl U
CBs3€EH ¢ 00IIECTBEHHOCTEIO;

® OIICHUTH CIOCOOHOCTH  pa3palaThIBaTh, OpTaHU30BBIBATH U TPOBOJAUTH
MEXIUCIUIUTMHAPHYIO HCCIIeI0BATENbCKYIO PaboTy;

® OIICHUTH CHOCOOHOCTH pa3paldaThIBaTh MEXAHW3MbI W TPUHIMIIEI (YHKIIMOHHUPOBAHUS
pa3IMYHbIX ACMEKTOB JAESITEIbHOCTH B 00JACTH KOMMYHUKAIUM, peKjamMbl U CBS3U C
0OIIIECTBEHHOCTEIO;

® OIICHUTh TIOHUMAaHWE HAyYHBIX TOJXOJOB B OOJIACTH YIPABICHHS K pa3IMIHBIM
00bEeKTaM B cepe peKiIaMbl U CBsi3ei ¢ 00IIECTBEHHOCTBIO;

® OIICHUTh YMEHHS BBOJIUTH TEOPETUYECKHE 3HAHUS B OOJACTH pEKIaMbl M CBs3eH C
OO0IIECTBEHHOCTHIO B HOBBIN KOHTEKCT KOHKPETHBIX 3a/1a4;

® OIIGHUTHh CIHOCOOHOCTH MPE3EHTOBATh PE3yJbTaThl CBOETO TPYAa M BECTU JUCKYCCHU B
npodeCCHOHATBFHON 00JIaCTH, apTYMEHTUPOBAHHO JOKA3hIBaTh CBOO MTO3UIIHIO.

® OILICHUTb YpPOBEHb C(HOPMHUPOBAHHOCTH KOMIIETEHIMH MO paboTe ¢ uHpopmMaruei,
IIPUOOPETEHHBIX MarucTPaHToM 3a BpeMs o0yuenus Ha OOIT:

-yMeHHEe 000011aTh MAaCCUBBI TEOPETHUECKOT0 M 3MIIMPUYECKOr0 MaTepuana U
3aHUMATh MO0 OTHOIIEHHIO K HUM 00OCHOBAHHYIO COOCTBEHHYIO TIO3UIIUIO;
-yMEHME BHJETh MPOTUBOpPEUUss U TPYAHOCTH B MaTepuayne, C KOTOPHIM
OCYIIECTBIISIETCS padoTa, M B COOCTBEHHOM TEKCTE;

-yMEHHME TMPEJCTaBJIATh pe3yJbTaThl paboTel B Qopmare, HNPUHATOM B
COOTBETCTBYIOIIEH HAYYHON IUCIHUILIMHE WK B YJOOHOM JJIsl paboToAaTeNs;

® OIICHUTH YPOBEHHb CPOPMHUPOBAHHOCTH KOMITETCHIINH B 00JaCTH OPTaHU3AINH MPOCKTA U
npodeCCUOHATBLHON KOMMYHMKALIUM, IPHOOPETEHHBIX MAaruCTpaHTOM 3a BpeMs
oOyuenus Ha OII:

- YMEHHE OpPraHU30BbIBaTh CBOI MCCIIEIOBATEILCKUN MPOEKT, CTABUThH PEalIbHbIC
ENTK ¥ 3a/1a4H, PACTIPEIeNATh BpeMsi, HEOOXOIMMOE JUTsl OCYIIECTBICHHUS TIPOCKTA
C y4eToM B3aUMOJCHCTBHA B €ro paMkax C JAPYTUMH JIIOAbMHU (HAayYHBIM
PYKOBOJUTENEM, ONMIOHEHTaMH, pab0TOAATEISIMHI);

- YMEHHE CIBIIIAaTh KPUTUKY ¥ IPUHUMATH €€, B cllyyae ee yOeUTeIbHOCTH, TIpU
BHECCHHU KOPPEKTHB B CBOIO BHITYCKHYO KBATM(HUKAIIMOHHYIO PadoTy;

® [IPOJEMOHCTPUPOBATh YMEHHE MarucTpaHta padoTaTh ¢ MCTOUYHUKAMH U JUTEPATYpPOH,
TBEPJIO TMOHMMATh PA3IUYHE MEXKIY OOBEKTOM M HMHCTPYMEHTAMH CBOETO aHaJH3a,
HaJIn4Me 0OOCHOBAHHOI'O KPUTHYECKOTO OTHOILIEHMS KaK K MHPOpPMALUU COOCTBEHHBIX
MCTOYHUKOB, TaK M K OOTaTCTBY MHTEPIPETALNi, C KOTOPHIMH MAaruCTpaHTy MPHUIIIIOCH
O3HaKOMUTKCS 1A Harmucanus BKP;

® [POJEMOHCTPUPOBATH YMEHHUE COOTHOCHTH SMIUPUYECKUNA MaTepuan M TEOPEeTUUECKUI
KOHTEKCT, YMEHHE CaMOCTOSTEIbHO  HAXOIUTh  TEOPETHUYECKYIO  JIHTEPaTypy,
MNOIXOAALIYI0 Ui paboThl ¢ KOHKPETHBIM AMIMPHUYECKUM MaTepuaioM, U yMEHHUe
BUICTh TE€ OrPaHWYCHUS W OCOOCHHOCTH, KOTOpBhIC HaKJIaablBaeT croernuduka
KOHKPETHOIO MaTepuaja Ha BO3MOXHOCTb NpPHUMEHEHHMS K HEeMy HaiJleHHOH
TEOPETUYECKOU JIMTEPATYPHI.



BKP nomkHa COOTBETCTBOBATH HOpMATUBaM, 3AJI0’KEHHBIM B CIEIYIOUIMX JOKYMEHTAX:
I'OCT P 7.0.11-2011 [duccepramusi u aBTopedepaT IUCCepTalMU: CTPYKTypa M TpaBuia
oopmieHus.
I'OCT P 7.0.4-2006 Cuctema cTanmapToB 1o WHGpOpMauu, OMOIUOTEYHOMY U U3ATEIHCKOMY
neny. U3nanus. Beixoguslie cBenenus. OOmme TpeGoBaHus U IpaBuia 0QPOpMICHHS
I'OCT P 7.0.5-2008 Cuctema crtangapToB 1o nHpopmaiuu, OM0IMOTEeYHOMY U U3AATEIIbCKOMY
neny. bubnuorpaguueckas ccpuika. O01e TpeOGoBaHUS U MTpaBUiIa COCTABICHHUS.
I'OCT 7.1-2003 Cuctema crangapToB no HH(pOpManuu, OUOTMOTEYHOMY U HU3JATEIBCKOMY
neny. bubnmnorpaduueckas 3amuce. buGmuorpaduyeckoe omnmcanue. OOmme TpeboBaHHUS U
IpaBHJia COCTABICHUS
I'OCT P 7.0.12-2011 (MCO 832:1994) Cucrema cranaapToB o uHpopMauu, 6MOIMOTeUHOMY
U u3JaTenbckoMy neny. bubmuorpaduueckas 3anuck. CokparieHle CJIOB U CIIOBOCOYETAHUN Ha
MHOCTPAaHHBIX €BPOMEHCKUX S3bIKaX
I'OCT 7.80-2000 Cuctema ctaHmapToB 1Mo HHPOPMAIHH, OMOIUOTEYHOMY M HU3IATEIHCKOMY
neny. bubnmorpaduydeckas 3anuch. 3aroiaoBok. O6mue TpeOoBaHNs U MPaBUIia COCTABICHUS
I'OCT P 1.5-2004 Cranpaptsl HannoHanbHble Poccniickoit denepannu. [IpaBuna nocrpoenus,
U3J10KEeHUs1, 0OpMIICHUS 1 0003HAUCHUS
I'OCT 2.105-95 Enunas cuctemMa KOHCTPYKTOPCKOW gokyMmeHTamuu. OOmue TpeOoBaHUSA K
TEKCTOBBIM JOKYMEHTaM.

CrpykTypa, 00beM U cofep:KaHue BHIITYCKHOH KBATH(UKALNNOHHON padoThI.

PaboTa cocTouT U3 caeayoumX CTPYKTYPHBIX 2JIEMEHTOB:
a) TUTYJIbHBIN JIUCT;
0) oryaBiieHHue (MJIM COJIEPIKAHUE);
B) TekcT BKP: 1) BBenenue, 2) ocHOBHAs 4acTh (COCTOUT U3 3-X TJaB), 3) 3aKIIOUYEHUE;
I') CIUCOK UCTOYHUKOB U JTUTEPATYPHI;
3) npunodiceHus*.
* [Ipunooicenus He asnaomcs obs3amenbHulMu dnemeHmamu cmpykmypuol BKP.
Pabota momkHa OBITH BBIMOJIHEHA MEYATHBIM CIIOCOOOM C HUCIOIB30BAHUEM KOMITBIOTEPA
Y TIPUHTEpA Ha OJTHOM CTOpOHE JHCTa Oenoi Oymaru omHoro coprta dhopmata A4 (210x297 mm)
qyepes nonmopa unmepeana v pazmepom mpudta Times New Roman 14 nynkmos. B pabore He
JIOITYCKAeTCs UCTOIb30BaHUe MIPpU(Ta pa3HbIX TAPHUTYD.

Brimycknas kBanudukannonnas padora pomkHa uMeTs 80-100 cTp. MamIMHOMMUCHOTO
Tekcta (0e3 mpuiokeHuit). Pabora ¢ MEHBIIMM KOJIWYECTBOM CTpaHMIl K 3allUTe HE
JIOTTyCKaeTCsl.

Pa3zmep cTpykTypHbIX KOMIIOHEHTOB BKP

Cmpyxkmypnas Cmpanuyvr | Tolc. Ipumeuanue

eouHuya 3HAKOB

Brenenue 4-6 7-10

OcHoBHasg yacth -3 | 60 - 80 100-140 OObeMbI TTIaB OTIMYAIOTCS HE Oosee

TJIaBBI 4YeM Ha 5 CTp., TJIaBBI pa3/iecHbl Ha

naparpadsl (moapasaens)

3akIroueHue 5-7 10-13

Crucox HMCTOYHUKOB | 4 —7 6-12 CM. CTpyKTypa CIMCKa UICTOYHHUKOB

U JIUTEpaTyphl He menee 70 5 HCTOYHMKOB Ha HWHOCTPAHHOM
NctounnkoB SI3BIKE

[Tpunoxxenus He 6onee 20 ctp.

NTOI'O 80-100




BKP nomxHa uMets meeposiit nepeniem.

Crtpanuiibl paboThl JOKHBI UMETh CICAYIOIINE TIONS: J1esoe - 25 mm, npaesoe - 10 mm,
eepxnee - 20 mm, nuxcnee - 20 mm. Ad3aynwlit omcmyn T0HKEH OBITH OJIMHAKOBBIM MO BCEMY
TEKCTY U paBeH 5 3naxkam. BelpaBHUBAaHME 110 IIUPHHE.

Bcee crpanuiel paboThl, BKIIOYas WIIIOCTPAlMM M TPUIOXKEHUS, HYMEPYIOTCS IO
nopsAaKy 0e3 MPOoIyCKOB U MOBTOPEHHUH.

[lepBoii cTpaHMLel CUMTAETCS TUTYJIBHBIA JIMCT, HA KOTOPOM HyMepalus CTPaHUIl HE
CTaBUTCSA, Ha CIEAYIONICH cTpanuie craButcs nudpa "2" u T.4. Ilopsadkoewlit Homep CTpaHUIIBI
[I€YaTal0T HA cepeoOuHe 6epXHezo NOJisA CIPAHULbL.

Odopmienne Tekcra BKP

Bce cTpykTypHBIE DJIEMEHTHl HAUMHAKOTCS C HO60W CTPAaHUIBI W  HMEIOT
COOTBETCTBYIOIIMN 3arojioBoK (maparpad OTIAENbHON CTPYKTYpHOM €IUHUIIEH He SBISETCS).
3aroJ0BKH pacIoylaraloTcsi MocepelMHe CTPaHMIIbl M YKa3bIBAIOTCS IPOMUCHBIMU OyKBamMu 6e3
KaBblYeK M TOYKM B KOHIE, BBIICISIOTCA MOMYXHUpHbIM Hipudrom. IlepeHocuts cioBa B
3aroJIOBKE HE JIOMYCKAeTCs. 3arojOBKH OIJIABIEHMS JOJIKHBI TOYHO IOBTOPSTH 3aroJIOBKH B
TEKCTe.

Tumynonoiit aucm o¢GopMIIIETCST B COOTBETCTBHM C TPEOOBAHUSAMH U 0053aTENIBbHO
conepxut @O marucrpanra, Temy BKP, HanpaBieHne noAroToBKH, Ha3BaHHUE MPOrPAMMBI,
OO, yueHylo cTENeHb U 3BaHHE HayuyHOro pykoBoauTens. [Ipumep odopmiieHUs: TUTYIEHOTO
nucta BKP cMm. Ilpunooscenue.

Cooeporcanue. 11epBblii TOCIE TUTYJIBHOTO JIUCT PACKPHIBAECT CTPYKTYPY paboThl, HA HEM
MOCJIEZI0BATENBHO TEPEUUCIISIOTCS BCE CTPYKTYpHbIE 4YacTh pabOThl M YKa3bIBAIOTCS UX
cmpanuypl. ITOT JUCT MOXKET Ha3bIBaThCs O2n1ag1enuem — eCly CTPYKTYPHbIE YacTH (pa3iebl)
OCHOBHOM YacTH Ha3BaHbl IJIaBaMH, a MOApasjenbl naparpadamu, mepesx Ha3BaHMEM paszfelna
CTOUT CIJIOBO «rjaBa» M ee Homep; win Codepircanuem, €cii Pa3feibl yKa3aHbl TOJBKO
HOMEpPOM, U Ha3BaHMEeM (IYHKT W MOAMYyHKT). CTpyKTypHbIe 2yieMeHThl: BBenenue, Ha3panus
I'maB, 3axmoueHne, CHOUCOK HCTOYHHUKOB M JIMTEPATyphl U T.J. OQOPMIISIOTCS eOuHbviM
uipugpmom (MOXKHO 3aTrJIaBHBIMU OyKBaMH).

B pabote ucnonb3yercss moavko Hayunwlil cmuap pycckoro sizpika. [Ipodeccronansuble
KAPrOHU3MBI, IPU HEOOXOJUMOCTH X UCIOJIBb30BaHUs, TPEOYIOT PACKPBITUS OHATHUS.

Beeoenue BKP Bxitouaer B cebst cienyromue o0s3aTeiabHble OCHOBHBIE CTPYKTYpPHBIE
AIIEMEHTHI:

- aKTyaJIbHOCTb TEMBI UCCIICIOBAHMSI;

- CTereHb ee pa3paboTaHHOCTH;

- 00BEKT, IPEeMET, 1IeJTU U 3aJauu;

- METOJIOJIOTHIO U METO/IbI UCCIIEI0BAHUS;

- HAy4YHYIO HOBU3HY, (TEOPETUYECKYIO) U MPAKTUYECKYIO 3HAUUMOCTh pabOThI;

- CTeleHb JOCTOBEPHOCTH U ampoOaiio pe3ysibTaToB (BBICTYIUIEHHE Ha KOH(MEpEeHIMSX U
nyOJIMKALUK 110 TeMe paboThI).

HaszBanue kaxx10i CTpyKTYpHOU €IUHHUIIBI 8bl0e1siemca Kypcueom B Tekcte Beenenus.

OcHoenoit mexcm JOJDKEH OBITH pa3/ielieH Ha TJaBbl M Haparpadbl WIU pasfeibl U
nozipas3zienbl (IMYHKTHI-TIOAIYHKTBI), KOMOpble UMelom HA38aAHUEe U HYMEPaAuulo apadcKumu
yughpamu. 1lepeHOCUTH CIIOBA B 3aroJIOBKE HE JOIYCKAE€TCs. 3aroJIOBKH OTIEISIIOT OT TEKCTa
CBEPXY U CHU3Y TpeMsi HHTEepBaJaMH.

Kaxxnas riaBa o0s3aTesIbHO 3aKaHUMBACTCS BBIBOJIOM. YKasbiBaercs (hpasa «Bwleod no
2nage Ne...» ¢ HEOOXOIUMBIM TEKCTOM, 00beMoM B 0.5-1 cTp. ®paza «Bvteoowt no znase Ne...» B
Coneprxanuu pabOTHI He YKA3bI6AEMCA.

Tabauybt SIBASIOTCS OTHUM U3 CITOCO00B oopmiteHHsI TeKcTa paboThl. HazBanne Tabmuipt
pasmeriaetcs cnpaea Haja Hel 0e3 a03alHOrO OTCTyMa, B OJHOW CTPOKE C €€ HOMEPOM uepe3
TouKy (14 mpudTom), Hymepauus CKBO3Hasl.

BuyTtpu Tabnuuel ucnionssyercs 12 wpughm, unmepean 1,0. Tabnuia 3aHUMaeT MECTO OT
JIEBOTO JI0 MPABOTo TojIs cTpaHuibl. Ha Bce Tabmuipl JOMKHBI OBITH MPUBEIEHBI CCHUTKH B TEKCTE



pabotbl. Ilpu ccbuike cienyer mucath ciaoBo (cM. Tabmuiy Ne) ¢ ykasaHueMm ee Homepa.
Tabnuma pazmepom 6omee 1 crpanutsl BeiHOCUTCS B [Ipumoxenue.

WnnrocTpaTUBHBIN MaTepHal MOXKET ObITh NPEACTABICH pUCYHKamu, ¢omozpaguamu,
Kapmamu, Homamu, zpaguxkamu, uepmexncamu, cxemamu, OUAZPAMMAMU U OPYZUM
no0oonvIm mamepuanom. nmocrtpaunu, ucnonszyemsle B BKP, pazmemator noo mexkcmom, B
KOTOPOM BIIEpPBBIC JTaHA CCHUTKA HA HUX, MJIM Ha CIEAYIOIIEH CTpaHHIIe, a TIPU HEOOXOIUMOCTH -
B [lpuwnoxkennn k pabore. WimocTpanuu HYyMEpylOT apadckumu yugpamu cK6O3HOU
HyMepayuel VU B TIpejieiax TaBbl (pa3zaena). Ha Bce mintrocTpanuy JOKHBI OBITh TPUBEICHBI
CCBUIKH B TEKCTE JUCCEPTALIH.

[Ipu ccpuUike Ha TaHHYH WITIOCTPAIUIO CIEAYET mucath cioBo ""Pucynok'’ ¢ ykazaHuem
e2o nomepa. VImocTpaTUBHBIN MaTepuasl oopMIISIOT B COOTBETCTBUH ¢ TpeboBanusiMu 'OCT
2.105. (mexrocynapcTBeHHBIM cTaHnapt). Pasmep wiumrocTpanuu He JOJKEH OBITH OoJiblie
onHo# TpetH (1/3) cTpaHuLIbL.

Bce mabnuyvt u pucynku NOIKHBI UMETh CCHLAIKY HA UCMOYHUK (€CITM TaOJHIa WITH
pucyHOK cnenansl aBTopoM BKP, T0o ykazaTe: «cocmasneno/gvinonineno asmopom na ocHoge...»
WIA  «COCMABNeHo/8binoiHeHo asmopom»). CHOCKa Ha WCTOYHUK odopmisieTcs B BHIE
*[Ipumeuanus oy tadnumei. (cm. [Ipunoxenue)

BbykBbel Tpeueckoro andaButa, (GOPMYIBI, OTIACIbHBIC YCIOBHBIE 3HAKH JIOYCKACTCS
BITUCHIBATh OT PyKU YEPHOU MACTON WIIM YEPHOH TYIIBIO.

B pabore cobmomaercs npuHIUN enuHoobpasus B oopmiiennn. Hesib3si MCTIONB30BaTh
nekopaTtuBHbIe d5eMeHTbl Word (cTpenku, 3Be37104YKH), B TOM YHUCIIE PH NTEPEUUCTICHHH.

Bubnuozpagpuueckue ccolniku B TEKCTE AWCCEpTAMA O(OPMIITIOT B COOTBETCTBUH C
tpeboBanusimu ['OCT P 7.0.5. monvko noocmpounwvimu, 6vinecenHbIMU U3 MEKCMA 6HU3
nonocel O0okymenma (6 cuocky). llpumepsl odopmiieHHs CM. HIDKE B METOIUYECKHUX
pPEKOMEHIAIMAX M0 HAMHCAHUIO PAOOThl. CHOCKU HyMepywmca nociedosameibHo (CKE0O3HAA
HyMepauus no écemy mekcmy). VIcrionnb30BaTh I OIUCAHMS UCTOYHHUKA uipughm 10.

Buytpu OcnoBHoro Tekcta HE donyckaromcea HapylIeHUE UHTEPBAJIOB, JJOMOJHUTEIbHbIC
BBIJICJICHUSI, HEOOOCHOBaHHOE ApOOJICHHWE TEeKCTa Ha Mojpasnenbl. [lepeunciieHne TOHKHO
3aKaHYMBATHCSA aBTOPCKUM TeKcToM. Paznen pabotel HE moscem HAUMHATHCS W 3aKAaHUYMBATHCS
[ATATOM, WILTIOCTpAIIMEN WIH TaOIuIIeH.

3aknrouenue — B 3TOM paszienie 0000MIAIOTCS TOCTUTHYTHIE Pe3yJIbTaThl, IEIAaeTCs BHIBOJ
O BBITIOJIHEHUH TTOCTaBJICHHBIX 3a/1ad W JOCTIDKCHHH WENH, (pOpMYyIHUPYIOTCS MPaKTHUECKUE
PE3yNbTaThI, YKa3bIBAIOTCS IEPCIIEKTUBHI Pa3BUTHSI TAHHOTO UCCIICTIOBAHUS.

Cnucok ucnons3yemoix UCMOYHUKOS8 U IUmepamypel T0JKEH COCTOSTh fonee uem u3 70
UCTOYHUKOB. M3 HUX 70% MOJDKHBI OBITH HE cTapiie S5 jeT. A Takke 00sS3aTeIbHO HAUYHUE He
MeHee uemM 5 WCTOYHMKOB HAa WHOCTPAaHHBIX S3bIKaX. PeKomeH006ano ucnonv3osanue
nyoauxayuu I C kagedpvr mapkemunza u pexnamvt PI'T'Y (ne menee 3).

Onucanue ucmounuka nenaercs B coorserctsuu ¢ ['OCT P 7.0.5-2008. Bce uctouHuku
HyMepyIomcs 6 CK603HOM NOpAOKe.

CnucoOK HCTOYHHMKOB M JIMTEPATypbl — OTOT pa3iel HMeeT COOCTBEHHYIO
UEPApPXUUECKYI0 CTPYKTYPY, B COOTBETCTBHU CO 3HAUMMOCTBIO JIOKyMEHTOB. BHyTpu kaxkmaoro
Mo/ipasiesia OMMCaHusl HCTOYHUKOB PACTIONAraroTcs B ajndaBUTHOM nopsiake (cm. [Ipunoskenne).

CmpyKkmypa cnucka UcmouyHuKo8 u J1umepamypeol:
1.0¢unmansHbple © HOPMATUBHO-TIPABOBBIC JOKYMEHTHI - 3aKOHBI, TOCTAHOBJICHUS, YKa3bI,
l'octel 1 T. 1.

2. Kuuru (pycckue, Ha ”HOCTPAaHHOM $SI3bIKE)

3. Ilepuonuyeckue u3nanus (pycckue, Ha UHOCTPAHHOM SI3bIKE, B TOM YHUCIIC B W3JaHUS CETU
UHTEPHET)

4. KonnekTUBHbBIE U3/IaHUs - COOPHUKHU CTaTel M TE€3MCOB, MaTepHallbl KoH(pepeHmit (pycckue,
Ha MHOCTPAHHOM $I3bIKE, B TOM YHCJIE B U3JJaHHUS CETH HHTEPHET)

5. CnopaBounble u3naHus (pycCKHe, Ha HMHOCTPAHHOM s3bIKe) (CIIOBapH, SHIUKIONEINH,
CIPaBOYHHKH)



5. JenonupoBaHHble u3MaHUs (aBTOpedepaTbl U AuMccepTaluu) (pycCcKHe, Ha HHOCTPAHHOM
SI3BIKE)

6. HeomyOnukoBaHHbIE UCTOYHHUKHU: apXUBbI, BHYTPECHHHE TOKYMEHTHI KOMIAaHUH (PYCCKHE, Ha
MHOCTPAHHOM $I3bIKE)

7. laTepHET UCTOYHUKH (CalThI, pecypchl) (PyCCKHe, Ha HHOCTPAHHOM SI3bIKE)

IIpunoxenuss (B ciiydaec HEOOXOAMMOCTH) COJEPKAT HE BOIIEANINE B OCHOBHOM TEKCT
BKP matepuansl. B npunoxeHusIx MOTYT ObITh IPUBEICHBI OTACTbHBIC PUCYHKU U TAOJIHIIBI, a
TaK)Xe€ JTOKYMEHTBHI, MPOEKThI JTOKYMEHTOB, pabouue pacmm(ppOBKA HHTEPBBIO, MPOTOKOJIBI
HAOMIOJIEHUH, TIEPeBOJBl M MpOYHe MaTepuasbl, HaJU4he KOTOPBIX OOYCIIOBICHO
HeoOxoaumocThio cormacHo Teme BKP. Kaxmoe mpuiokenue AOMKHO HAUYMHATHCS C HOBOTO
JUCTa C yKa3aHHeM BBepXy Jucra cioBa «llpunokeHue» u HOMepa HPUIOKEHHUS, U UMETh
TEeMaTHYECKU 3arosioBoK. JlomyckaeTrcss WCIHOJIb30BaHWE TMPUJIOKEHUH HECTaHAApTHOTO
pa3Mepa, KOTOpPhIE B CJIOKEHHOM BHJIE COOTBETCTBYIOT (hopmaty A4.

BBenenue
BBenenune oTpakaeT OCHOBHBIC XapaKTEPUCTUKU PAOOTHI: €r0 aKTyaJIbHOCTh, OOBEKT U

MpeIMeT UCCIEIOBAHUS; €T0 1eNb, 3a/[a4l U THIOTE3y; CTEEeHb W3YYCeHHOCTH U MCTOYHUKU Ha
OCHOBAHMHU KOTOPBIX MNHIIETCA pa60Ta, HCIIOJIB3YEMBIC TCOPECTUYCCKUEC W OMIIMPUUYCCKHE
METOJIbl; HAYYHYI0O HOBU3HY M  MPAKTUYECKYH) 3HAYMMOCTh, ampoOalllio HCCIeI0BaHUS,
MEPCICKTUBEI pa3BUTUA UCCIICTOBAHUA.

AKTYyaJILHOCTBH 0a3upyeTcs Ha onpeAeNieHHON MpobiieMe Hccae0BaHusl. AKTYaIbHOCTh
OOBSCHSIET, 3a4eM UCCJIEIOBaHHE BOOOIIE OBUIO TMPOBEACHO, KaKyk TMpodiieMy JaHHOE
UCCIIeIOBAaHHE CIIOCOOHO PEIIUTh.

[IpoGnema ecTh OCO3HAHME KAKOrO-TO MPOTUBOpPEUMs (HalpUMep, MEXIy HaJTUYHBIMU
YCIOBUSIMU aHAIM3UPYEMON CHUTYallud W TPEIbSBISEMBIMA K HEW TpeOOBaHUSMH, MEXIY
Pa3IMYHBIMU TOYKaMU 3pCHUA HA U3YydaCMOC€ ABJICHHUC WM IIPOLUECC, HAKOHCI], 3TO MOXET OBITH
JIUAIEKTUYECKOe TIPOTHUBOpPEYHE B caMOil mpupoje siBieHus wiu oobekra). [Ipobrema dacrto
OonmupacTCd Ha JAWHAMHUKY WKW TCHACHIHUKW PpPa3BHUTHUA CbaKTa HeﬁCTBHTeHBHOCTH (Hpouecca,
TEXHOJIOTHUH, OTpacid) U OTCYTCTBUS HAYYHOTO 3HaHHUS (PaKTOPOB, 3aKOHOMEPHOCTEH,
MEXaHU3MOB C HUM CBs3aHHBIX.

AKTYyanbHOCTh MOXET OBITh TEOPETUYECKOW, T.e. OOHapyKeHHas NpobdlieMa HAaXOAWUTCA Ha
nepeaHeM Kpae HayKH, pa3padbaThiBaeTCsl COBPEMEHHBIMA YUCHBIMH M T.I1., WM MPAKTHYCCKOM,
T.€. BBITEKAIOIIEH W3 3JI000JHEBHBIX 3alPOCOB MPAKTUKUA B TOM 00MacTH OOLIECTBEHHOW W
po(eCCHOHATLHOW JISATEIBHOCTH, TJC MPOBOIUTCS HccieaoBanne. OCHOBHBIMU aCIICKTaMH
aKTyaJIbHOCTH UCCJIEIOBAHUS B 00JIACTH PEKIIaMbl U CBSA3EH ¢ OOIIECTBEHHOCTHIO MOTYT OBITh:

e HEOOXOAUMOCTH JOTOJIHEHUSI TEOPETUYECKUX OCTPOECHUM, OTHOCSIIMXCS K U3y4aeMOMY
SIBIICHUIO;

e TMOTPeOHOCTH B HOBBIX (paKTaX, KOTOPBIC IMO3BOJIAT PACIIUPHTH TEOPHIO U cdepy ee
MIPUMEHEHUS;

e TOTpeOHOCTP B OoJyiee HDPGEKTHUBHBIX HCCIECIOBATEILCKIUX METO/AaX, CIIOCOOHBIX
00ecCneunTh MOMy4YeHNE HOBBIX JTaHHBIX;

e MOTPeOHOCTH B Pa3pabOTKE W pealln3alliil ONPEIEICHHOTO0 KPEaTUBHOTO PEIICHUS WIIH
MIPOEKTA;

e TOTPEOHOCTHP B pa3pabOTKe TMPAKTHYECKUX PEKOMEHIAWA WIM B  PEHICHUHN
MPAKTUYECKUX MpoOJieM B JaHHOU cdepe Ha OCHOBE HCIOJIb30BAHUS PA3HOACIICKTHBIX
3HAHUU.

Jlormdeckast MOCIIEOBATEILHOCTh OOOCHOBAaHUSI AaKTYaJlbHOCTH CJEAYIOUIas: OMUCAHHE
CYIIECTBYIOIIETO TIOJIOKCHUS (SIBJICHHS), OIpPEICICHHE HEKOTOPOTO IPOTHBOPEUUS MEXKIY
UMEIONIEHCS CHUTyalluell © HJeasoM, MEXIy 3HAaHWSIMH B JIaHHOM o0iacTu, 3aTeM
dbopMyimpyercss npobjiemMa MCCIICOBaHHS, MOXHO IT0Ka3aTh NMEPCIIEKTHBBI €€ Pa3BUTHS, UYTO
Oyzer, ecnu npoOiema He OyneT u3ydeHa u pemieHa. lIporie roBops, HaO yKa3aTh Kakue ecTh



MPOTUBOPEYHS, YTO HEOOXOANMO H3MEHUTH, YETO HE XBaTaeT M 0oJiee MOJHOTO OCMBICIICHUS,
Pa3BUTHS WM TIOTYUYCHUS KAKUX-TO MMO3UTHUBHBIX A (PEKTOB.

Crenenb pa3pa0OTAHHOCTM WM M3YYEHHOCTH TEMbl B TPYyJaX OTEYECTBEHHBIX M
3apyOexHBIX CHEIMATUCTOB MOXHO IMPEJCTaBUTh B BHJIE KPAaTKOro 0030pa JMTEpaTyphl. 3/1ech
MIEPEUUCIISIFOTCS. OCHOBHBIE pa0OThI MIU KOHIIETHUU (M MX aBTOPBI), KOTOPHIE CTaIl OCHOBOM
JaHHOW paboThl, U OTAENbHbIE MaTepUajbl, KOTOPHIE HCIIOJIB3YIOTCS B JaHHON paboTe, B TOM
YHClie CTATUCTUYECKHUE TAHHBIC WK PE3YJIbTaThl cOOpa MEPBUYHON U BTOPUIHON UHGPOPMAITUH.

O0beKT Mccae0BaHUsl — 3TO (PparMeHT, 4acTh peajbHOCTH, HA KOTOPYIO HampaBlieH
HAYYHBIA TOUCK, 3TO (aKT 0OBEKTHUBHOW PEATIbHOCTH, «IPOIECC WIH SBICHHE, MOPOXKIAIOIIee
npoOIeMHYI0 cuTyaruio»'. O0beKT 00mMpeH, 00NIagaeT HEKOTOpPOi abCTPaKTHOCTBIO. B HeM
MOTYT OBITh 3aKJIIOYECHBI HECKOJIBKO MpeIMeToB. B uccienoBanusx B cepe pexiambl U CBS3EH
C OOIIECTBEHHOCTbIO OOBEKTOM MOTYT BBICTYNAaTh pa3Hble CTOPOHBI IPOIECCOB B
KOMMYHUKAlMOHHOW wuHAycTpuu. Ho ¢ yderom cmeumpuku kadeapsl MapKeTHHra H
peKJaMbl U TNPAKTHKOOPHEHTHPOBAHHOCTH NPOrpaMMbl B KayeCcTBE OOBEKTa HAyYHOU
paboTel Oepercst kommaHusi (OpeH.T), TakkKe OOBEKTOM MOKET BBICTYNATh CErMEHT PBIHKA,
oTpacib WiIH cdepbl COUMATBHOM JKU3HM (CpeICcTBa MaccoBOW WH(MOpPMAIUHU, CIOPT,
KyJIbTypa, HCKYCCTBO M T.1.) K KOTOPOii OTHOCHTCS TeMaTHKa padoThl W/WIN THe
(YHKIIMOHUPYET OpTraHu3aIis, KOTopast Obuta 0a30i Mpe IUIIIOMHON MMPAKTHKY.

IIpeanmeT uccjieq0BaHUs — CTOPOHA WIIM aCTEKT 00BEKTa, KOTOPBI HEMOCPEACTBEHHO
U3y4aeTcs, «BBICBEUMBAETCS» B OOBEKTE, KaKk IpaBHIIO, yepe3 npusMmy mpodiemsl. [Ipenmer
HEINOCPEACTBEHHO CBSA3aH C MCCIEAYEMOM NMpaKTUYECKOW cHUTyalued — kelicom. B koHTekcrte
cdepbl pekiiaMbl U CBSI3ed C OOIIECTBEHHOCTHbIO, TAKUM IPEIMETOM CTAaHOBSTCS pa3jNyYHbIE
ACTEeKThI M TEXHOJIOTHH B 00JIacTH MPO(ecCHOHAIBHBIX KOMMYHUKATUBHBIX MPAKTHK, PEKIAMBI
U CBs3eM ¢ OOIIECTBEHHOCTHIO NJIsi KOHKPETHOIO pEKJIaMojaTessi, OpraHu3allid, areHTCTBa,
OpeHa UM TOProBOM MapKH.

Kak mpaBuio, mon ompeneiaeHHeM IpeaMeTa MOHMMAETCsl YKa3aHUE Ha IMPeIMETHYIO
o0nacTh wuccienoBaHus (ONpeAeNeHHBIC SIBICHUSA, (aKThl, OOCTOATEIHCTBA MPHPOIHOTO,
COLIMAJIBHOTO U KYJIBTYPHOTO MUPA), a O 0ObEKTOM — T€ CMBICIOBBIE CBSI3U U XapaKTEPUCTUKH,
HA BBISBICHHE W YCTAHOBJCHHE COOTHOIICHHS KOTOPBIX U JOJDKHA OBITH YCTpeMJeHa
HCClIeIoBaTeNbCKas AesTeIbHOCTh aBTopa BKP.

B kauecTBe mpeamMeTa ucciieJOBaHUs MOXKET BBICTYIATh CIAEAYIOIIEE:

® MEXaHW3MbI Pa3BUTHS OPEHJIOB, TOBAPOB M YCIYT, aCCOPTUMEHTHON MOJUTUKHU, TOPTOBOH
Mapku, OpeHna;

® (akTopbl, BIHSAIONIME HaA (hopMUpOBaHWE M pPa3BUTHE PHIHKOB (TOBApHBIX W
NOTPeOUTENBCKUX, peKIaMHbIX, PR);

® [yTH, CIOCOOBI, METOAbI, MPUHIMIMBI (YHKIUOHUPOBAHUS CUCTEMbl KOMMYHUKALUNA U
NPOABMKEHUSI, PEKIaMHONM (KOMMYHUKALIUOHHOW)  AESITENBHOCTH, OpraHM3aluu MU
MPOBEJCHUS OTACIBHBIX MEPONPUITUI B 00JIACTH PEKIaMbl U CBsI3el ¢ 0OIIECTBEHHOCTbIO;

® [IyTH, CIIOCOOBI, METO/IbI, IPUHLIUIIBI TIOBBIIICHUS KOHKYPEHTOCIIOCOOHOCTH OpraHn3aluil
nu HpCI[HpI/ISITI/Iﬁ C IIOMOIIIBIO KOMMYHI/IKaIII/IOHHI)IX pCIHCHI/II\/'I;
[TpaBuna ommcanus 0OJIACTH HCCIENOBAHUS BCErla CIEAyeT MPHUHIIUIY «OT OOIIero K

YaCTHOMY», TO €CTh CHaJaJia YKa3bIBalOT 00bEKT, a TOTOM MpeaMeT.

eanb u 32124 HCCJIETOBAHUSA

Leap mceaenoBaHuss — OXUAAEMbIN pe3yibTaT pabOThl, KOTOPBIA MO3BOJIUT Pa3pelInTh
0003HAYEHHYIO TMPOOIEMy Al YKa3aHHOW TMPAKTUYECKOW CHUTyalluu; OPHEHTHPOBaHA Ha
HpeleeT HCCIICA0BaHUA. Ha‘II/IHaeTCﬂ, KaK HpaBI/IJ'IO, cJiIoBaMu «Ol'IpeI[CJ'H/ITI)»,
«copmupoBaTh», «pazpaboTaTh», «CO3AaTh» U T.II.

IleneBass opraHm3anmsi 1000 NEATETHPHOCTH, B TOM YHUCIIC HAyYHO-HCCIIEIOBATEIHCKOM,
MpernoiiaraeT BBIPAOOTKY OMpEeAENeHHOW MOCIeI0BAaTeIbHOCTH JEeUCTBUH — IIAroB s
JTOCTIKEHMSI TTIOCTaBJICHHOM 1€, KK/l W3 KOTOPHIX MMEET CBOI COOCTBEHHYIO IIENb, WU

' Uccnedosamenvckas oesmenvocmnv. Cnoeapo.— M.: VI «llepcnexmusar. E.A. lawenkosa. 2010.



«TOAIENBY», IO OTHOIICHHWIO K oOImedl 1menu wuccienoBaHus. Jpyrumu clioBamu, IIelb
WCCTIEOBaHUS JOJKHA OBITh KOHKPETHU3MPOBAaHA B 3ajavyax, OOECIICUMBAIONIUX JOCTHIKEHUE
nocraBneHHoi menu. Kak mpaBuno, gopmynupyercs He Oojee 5-7 3amad HCCIEIOBaHUS,
KOTOpble 00oCHOBBIBatOT Hanmuuue B ComepkaHuu pabOTHl OMpeaeNeHHbIX TmaparpadoB
(TIOAMYHKTOB).

Cpenu 3aaa4 UCCIIENOBaHUS JOJDKHBI OBITh KaK T€, KOTOpPhIE 0OecmedaT HaX0XACHHUE HOBBIX
(hakToB, TaK M T€, KOTOPbIE TIOMOTYT BKJIIOYHTh UX B CHCTEMY MMEIOIIUXCS 3HAHUN U TTOHITHIA
M0 BOMPOCAM YIPABICHUS WJIM TEXHOJOTHH B cdepe MapKeTHHTra, PEeKJIaMbl W CBsI3E€U C
00IIeCTBEHHOCTHIO.

e OmnpeneneHre XapakTEPUCTUK U3YUAEMOTO SIBJICHUS.

BrisBienre B3auMOCBsI3U SIBIICHU, 00OCHOBAaHUE MIPUYMH U CIICICTBHI.

OnTumu3anus KakKux-TO pelIeHU WU TPOIECCOB.

PackpsiTHe cBOlicTBa HOBOro (heHOMeHa, 3 dekTa.

OTKpbITHE HOBOH (JIpYyroii) IPUPO/bI SIBJICHUS.

Coznanne kiraccu(puKaium, TUTIOTOTHH.

Onenka 3(eKTUBHOCTH MPOBEIEHHBIX KaMIIaHUH HIIK MEPONPUATUN

JHlokazatenbctBO  (omeHka)  A(G(EKTHBHOCTH  pa3pabOTAaHHOTO  pEIICHUS  WJIHU
MIPEIOKCHHUS.

e (O0O0OCHOBaHHE KAKUX-TO JEHCTBUH.

Kaxnas 3amaua oOocHOBbIBaeT Hanmuue maparpada pabotel. [Ipu dopmynupoBke 3amad
HEOOXOJMMO HCIOJIb30BaTh TJIArojbl, KOTOPbIE MOKA3bIBAIOT INIAHUPYEMBIA pPe3yabTaT TaHHOTO
Marepuaa, YTo MOMOTaeT JejaaTh BbIBOABI TOCIIE TI1aB.

Cnenyer pa3nuuaTh 3aJ4a4M HCCJIEIOBAaHUS W 3Tambl ero opranuzanuu. KoHeuHo, OHU
B3aMIMOCBSI3aHbI, HO, (GOPMYIHPYSI 3a/1a4¥l UCCIICIOBAHMS, HY>)KHO HE OMUCHIBATH CBOM JICHCTBHS
(aHanmu3 nUTEpaTyphl, COOpP AIMIUPUUYECKUX AAHHBIX, UX aHAIU3, (POPMYIMPOBAHUE BHIBOJIOB U
T.IL.), a PacKpbIBaTh, AJSl 4Ye€ro OCYIICCTBIISICTCS KaXXJ0€ M3 ITHUX JEHUCTBUM, U KaK 3TO
CIoCco0CTBYET JOCTH)XCHUIO OOIIIEH 11eJTh UCCIIeIOBAHMUS.

Nzydenwne mo00ro mpeaMeTa CBI3aHO ¢ KOHKPETH3aIuei o0Iero npeacTasieHus o Hem. Ha
MEPBOM DTalle €ro aHAIU3HPYIOT, T.€. MBICICHHO WU (PU3MUECKH pPa3AeNsioT Ha COCTaBHBIC
AJIEMEHTHI (C TP. AVOAVOIC — PAaCWICHEHHE, PA3JIOKECHHE), 3aTeM UX U3YYarOT, BBIJCIISISI CBOWCTBA
U TIPU3HAKU, MPOCJIEKNBAs CBSI3U W OTHOIICHMS, OMPENENsisi UX POJb B CHUCTEME IIEJIOr0, MX
BIMSHUE HAa CBOWCTBAa Bcero mnpeaMmera. I[locie S3TOro MPOUCXOAWT COEIUHEHUE paHee
BBIJIETICHHBIX YacTel B €JMHOE IIeJIoe, HO YK€ Ha HOBOM YPOBHE IMOHHMAHHS CYIIHOCTH
npeaMeTa ¢ MOMOUIBIO JIPYTOro MCCIeI0BaTeIbCKOTO METO/Ia — CHHTE3a (Ip.-rped. cOvhestg —
COEIMHEHHE, CKIIaIbIBaHUE, CBsI3bIBaHKE). AHAIN3 (PUKCHPYET B OCHOBHOM TO crenuduyueckoe,
YTO OTIUYAET AJEMEHTHI APYT OT ApPyra, CHHTE3 BCKPHIBAET CYIIHOCTHOE OOIIee, YTO CBA3BIBACT
YJacTu B enuHoe 11enoe. JIro0oii BBIBOA — ATO YK€ pe3yibTaT CUHTE3a, TOITOMY JUIS BBIITOJIHEHUS
3a/1a4 UCIOJIb3YETCs] COBOKYITHOCTh METO/IOB.

MeToanl uccjie10BaHuA

Tepmun «metom» (oT rped. methodos — wmccrnemoBaHue, ydeHHWe, MyTh IMO3HAHUS) -
Croco0 OCMBICTIEHUS (MCTOJIKOBAHUS ) SIBJICHUH.

MeTobl pa3aensroTesi Ha 00MIeIOTHYECKUe METO bl HAyYHOTO MMO3HAHUS - 9TO METOJIBI,
MPUMEHSIEMbIE OJTHOBPEMEHHO Ha TEOPETUYECKOM M SMIHMPUYECKOM YPOBHE (aHAJIU3 M CHHTE3,
WHIYKIUA W JEeTyKUUs, MOJEIUPOBAHME, KIACCH(PUIMPOBAHUE, CpPaBHEHUE, aHAJOTHUs), U
olmiereopeTuyeckue —  uaeanu3anus, Qopmanuzanus, akcMOMaTH3alus, a TaKxke
THIIOTETUYECKUH, abcTparupoBaHue, O0000OIIEHHE, BOCXOXKIEHHE OT aOCTPaKTHOTO K
KOHKPETHOMY, HCTOPUYECKUI, METOJ CHUCTEMHOro aHanu3a. B padoTre 4YacTo yKa3bIBaKlOT
NpocTo o0lIeTeopeTHYECKHEe MeToAbl cOopa uHopManuHu: aHAIU3 HCTOYHHKOB,
00001IeHNEe, COMMOCTABJIEHNE U T.1I.

Brinensitor 4yacTHO-HAy4YHbIE WM CIEHUAIbHBIE METO/bI, MPHUHATHIE B OTACIBHBIX
HayKax:

HUCTOPUS — UCTOPUOTPAPUUESCKUIN MITH XPOHOJIOTUYECKUA METO/;


https://ru.wikipedia.org/wiki/%D0%94%D1%80%D0%B5%D0%B2%D0%BD%D0%B5%D0%B3%D1%80%D0%B5%D1%87%D0%B5%D1%81%D0%BA%D0%B8%D0%B9_%D1%8F%D0%B7%D1%8B%D0%BA

MEHEJKMEHT: CTPYKTYpHO-(DYHKIIMOHAIBHBIN aHaIu3, CUCTeMHBIN aHanu3, SWOT ananus;
SKOHOMUKA: JTOKYMEHTAIBHBIM METOJI, COTIOCTABUTENbHBIN aHam3, Tabnmuunbiii meton, PESTEL
aHaJIN3, CTATUCTUYECKUI METOJI, aHaJIN3 KOHKYpeHTHbIX cuil M. IlopTrepa, aHann3 KOHKYpEHTOB
o ®@. Kotnepy, mo XK. K. JlamGeny;

KYJIbTYpOJIOTHSI — CPABHUTEIBHO-UCTOPHUYECKUI, CEMUOTHUYECKHU, Oorpaduueckuii u T.11.
JUHTBUCTHKA — MOP(OJIOTUYECKUH aHalu3, AMCTPUOIOTUBHBIN aHAIIN3.

B uccnenoBanusix B cdepe pekigaMbl M CBSI3M C OOLIECTBEHHOCTH MOYXHO IOKa3aTh
MEXIUCUUIUTMHAPHBIA XapaKTep HampaBieHHs] U HCIOJIb30BaTh PAa3IMYHbIE METOJIbI U3 Pa3HbIX
obacTei HayK.

K »smnupuueckum Metonam cbopa HHPOpPMAIMM OTHOCST HaOINIOJIEHHE, OIpocC,
UHTEPBBIO, OKCIEPTHHIE 3aKIIOUYEHHUS, DSKCIEPUMEHT, aHalIu3 IPOLYKTOB YEJIOBEUYECKON
NeSITeIbHOCTH, B TOM YHUCJIE JOKYMEHTOB (HampuMmep, KOHTEHT-aHaiau3), u T.4. [laeTcs kpatkoe
ONMCaHME METOAa, NpPU OINpoce - BHIOOPKUM PECHOHJCHTOB (NMPUHLMI BBIOOPKH M UX
KOJIMYECTRO).

CucteMy mOBTOpSIOIIMXCS, Oojiee WJIM MEHEe CTaHAApPTU3UPOBAHHBIX MPHUEMOB
cobupanus, 00paboTku u 0000meHns GakTOB TOXKE HEPEIKO HA3bIBAIOT METOJOM, yaA00HEe ee
Ha3bIBaTh TEPMUHOM «METOJMKa». OOOCHOBAHHBIN BHIOOP METO/IOB OIUPAETCS, MPEXKAE BCETO,
Ha NIOHMMaHue cnerupukyu o0beKTa, IpeaMeTa U Ledd UCCIeA0BaHUs, a BOT YK€ KOHKPETHBIE
IpUEMbl U TEXHUKH («METOJHMKH») ONPEACINSIOTCS MOCTABICHHBIMU 3aJjayaMH U YCJIOBUSMHU
npoBefeHus uccienoBanus. OO60CHOBaHME BHIOOpPA METOJOB AMIHPUYECKOTO HUCCIIECTOBAHUS
(KOHKpETHblE LENM U 3aJaud, XapaKTEepUCTHUKAa METOAUKH) TPUBOAMUTCA B Iporpamme
UCCIIEIOBaHMs BO BTOPOM WM TpeTheil riaBe paboThI.

Hayunasi HOBH3HA, TeopeTHYeCKAas U NPAKTHYeCKasi 3HAYUMOCTh

BKP marncrpanTa MOKET peTeHI0BaTh HA HAYYHYIO HOBU3HY, 3TO IPUpPAIICHUE 3HAHUN
B KaKOM-TO acIlleKTe WM BBEJCHHE TEOPETHUECKUI KOHTEKCTa B KaKylO-TO MPO(ecCHOHATBHYIO
npakTuKy. IIpakTHueckas 3HAYMMOCTh MCCIIEIOBAHHS CBA3aHA C TOW KOHKPETHOM, OIYyTUMOM
MOJIb30M, KOTOPYI0 MOTYT NPUHECTH €ro pe3yJbTaTbl, MOMOYb KOMY-JIHOO B MPaKTUYECKOM
NEeSATEIbHOCTH.

CreneHb 10CTOBEPHOCTH M anpodanusi pe3yJbTaTOB - 3[€Chb YKa3bIBAIOT, Ha KaKUX
HAyYHBIX MEPOIPUITHIX 00CYXKIaliCh BBIBOJbI JaHHOW pabOThl UM B KAKUX HU3/IaHUAX ObUIH
oIyOJIMKOBaHbBl PE3yJbTAaThl HCCIEAOBaHUs, ¢ OubiuorpaduyeckuM ONMHUCAHHEM  JaHHBIX
MaTepuagoB. MoXHO BHECTH MH(GOPMAIMIO O CACTaHHOM BHEIPEHHH C YKa3aHHEM JOKyMEHTa
(oT3pIBa WM aKTa O BHEJIPEHUH, IOJYYECHHOro Ha 0a3e MpakTHkH). Takum obOpazom,
MOJITBEPKIAETCS [ICHHOCTh MOTYYEHHBIX PE3YJIbTaTOB.

OcHoBHas YacTb

B ocHOBHOI dacTH pabOThl BCECTOPOHHE M INIyOOKO aHAJIM3HUPYIOTCS BCe IMOJUIeKallue
M3YYEHHUIO NPOOJIEMBI, IOCIEIOBAaTeIbHO U C HCYEPIBbIBAIONICH MOJIHOTOM pacKphIBaeTCs
3asBJIeHHas TeMa. Ha3BaHMs OTHENBHBIX IJIaB JIOJKHBI OBITH COIpPSDKEHBI C TEMOW paboThl, a
Ha3BaHMs MaparpaoB COTJACOBBIBAIOTCA C HAa3BAaHUSIMU COOTBETCTBYIOLIMX TIJlaB (HO He
coBNaJalT ¢ HUMH!). [1aBbl BBIMYCKHOW KBaIM(UKAMOHHOW pabOTHl IeIecoo0pa3Ho
pa3nenuTth Ha Oojiee MENKHE MO0 CBOeMYy O00bEeMY CTPYKTYPHBIE YaCTHU — IMYHKTHI U MOJAMYHKTHI
(unmu maparpadpbl), — 4eTKO 00O3HAYMB TEM CaMbIM BOIPOCHI, HCCIEIyeMbIe B paMKax KakJou
TJIaBhI.

Bce wactu momKHBI OBITH COANaHCHUPOBAHBI M MPOMOPLUUOHANBHBI, MPUOIU3UTEIBHOTO
onHoro ob6wveMa. KonuuecTBO MOANMYHKTOB B TIJlaBaX >KeNaTeIbHO HMETh OJuHaKoBoe. B
CpeaHeM, IJ1aBa cocTouT U3 3-X (pexe 4-x) maparpadgos.

Ecnmu pasnmenst paGoThl  HaspiBalOT ThaBamMu, TOo CojaepkaHMe MOXKET HUMETh
HauMeHoBaHue OriaBIeHHE.

B nHacrosimiee BpeMs B Hay4HBIX TEKCTax MPHUHITA YUCTO IU(poBas (MHICKCAIMOHHAs)
cucreMa HyMmepauuu. Vcrnonp30BaHHE TaKOM CHCTEMbl HyMEpaluu MO3BOJISIET HE YIOTPeOIsATh




CJIOBA «YaCThy, «pa3leil», «riaBay», «mnaparpad» u 1.4. Hymepauus naparpada Bkito4aeT HoMep
TJIaBbI U MOPSJIKOBBIM HOMep naparpada B Heil ([Ipunoxenue 11 ).
OcHosHast yacts BKP conepxut Tpu riasbl.
Hamucanne paboThl 11€71€C000pa3HO OCYIIECTBISATh MOCIEAOBATEIFHO (BBEJACHUE > OCHOBHAS
YacTh > 3aKII0YEHHE), TIOCIIE TIyOOKOro U BCECTOPOHHETO M3YUYEeHHUsI UMEIOLIeHcs IUTepaTyphl.
B pabote 10KHBI OBITH 1€TaJIbHO OCBEIEHBI OCHOBHBIE BOIIPOCHI UCCIIEAYEMOI TeMBbI, BKIIOYAsI
KPUTHYECKHH aHaJIN3 CYLIECTBYIOIIMX HOPMATHBHBIX M JIOKTPUHAJIBHBIX HCTOYHHKOB. BKP
JOJKHA OBITh TOJIOTOBJIEHA CTYACHTOM CaMOCTOSITENIbHO, MMETh AaHAJIWTHYECKHH, a He
ONUCATENbHBIN XapakTep, COJEP)KaTh HayYHO-UCCIIENOBATENbCKUE 3IeMeHTHl. CopaepxaHue
JTUIIIOMHON paOOTHI TOJKHO COOTBETCTBOBATH 3aJaHHIO, BBIJTAHHOMY HAYYHBIM PYKOBOJIUTEIIEM.

IlepBasi r1aBa HOCUT TEOpeTHUECKHUH xapakTep. YacTo B ee Ha3BaHMU (PUTYpPHPYIOT
cioBa «TEOPETHUKO - METOAOJIOTUYECKMUE OCHOBBI M3YYEHUA ....... ». B Helt
CTYJEHT KpaTKO MW3JIara€T TEOPETUYECKUE IIOJIOKEHUS, KOTOpBIE JIOJKHBI OIPEIENSThH
METOJOJOTUIO U METOJHMKY JOCTHDKCHHS TIIOCTaBICHHBIX B pabore 1eneil. B »Toil TiiaBe
HEM30eXKeH AIeMEeHT pedepaTUBHOCTH. 371€Ch MOYKHO KOCHYTbCS MCTOPUHU BOIpOCA, MOKa3aTh,
KakMe M3 acleKTOB paccMaTpuBaeMoW  MpoOJeMbl  SBISIOTCA YK€  TEOPETUYECKU
pa3paboOTaHHBIMHM, a KaKue — JUCKYCCHOHHBIMM, TO-Pa3HOMY OCBEIIAEMBIMH B Pa3IMYHOU
HayyHOUM nutepatrype. Ilpu sToM HeoOxonumMo chopMynIHpoBaTh CBOK TOUKY 3pEHHS Ha
npo0JeMbl, OcBellaeMble B TaHHON pabdore. HeoOxoaumo moka3aTh TEOPETHUECKUE 3HAHUS 110
CYILIECTBY OCBellaeMOl TeMbl. B 3TOW TriaBe OMUCHIBAETCS CYIIHOCTh M XapaKTepUCTUKA
npeaMera U o0BEKTa HCCIEeIOBaHMA, COJAEp)KaHHE Mpolecca MX pa3BUTHS U COBPEMEHHOE
COCTOSIHHE:

® OIICHMBAECTCS MECTO, 3aHHMaeMoe OOBEKTOM HCCIEAOBaHUA B paMKaxX HCCIIEIyeMOi

MpeAMETHOM 001acTu;

® OCBEIIAIOTCS U3MEHEHUS M3Y4aeMOro SIBJICHMS 3a MOCIEAHHE TOJIbl C LIETbI0 BBISBICHUS

OCHOBHBIX TEHJCHIIUH 1 OCOOCHHOCTEH €ro Pa3BUTHUS;

e onuchiBaercs (YTOUHsAETCs) CUCTEMa (PAKTOPOB, OKA3bIBAIOIIMX BIMSHHUE HA M3ydaeMbId

MpeIMET, MPOIIECC WM SIBJICHUE U UCCIEAYETCS] MEXaHU3M ATOTO BIUSHHUS;

® OIIGHUBACTCAd CTENEHb W3YYEHHOCTH HCCIEAyeMOH MpoOIeMbl, TEOPETHYECKH U

MPAKTUYECKH HEepEeUIeHHbIE, U TMCKYCCHOHHBIE MPOOJIEMBI, MO-Pa3HOMY OCBEIIICHHbIE B

HAY4YHOH JTUTEepaType ¢ yKa3aHueM JJMYHOTO MHEHHS aBTOpa padoThI,

® [IPOBOJUTCS] YTOUYHEHHE MOHSATUITHO - KATETOPUIHHOTO arnmnapara;

e 00001maercs MPaKTUYECKUN OMBIT PEUIeHHs] MOJOOHBIX MPOOJIEM WM HCIOIb30BaHMS

peKJIaMHBIX (KOMMYHHUKATHBHBIX) TEXHOJIOTUH;

®  AHAJIM3UPYIOTCS METOJIbI, AITOPUTMBI, IPUHIIUIIBI OPraHU3ALUN IPAKTUUECKUX PELICHUH;

®  PacKpBIBAIOTCSI MEXaHU3MBbI Pa3IMUHbIX IPOLECCOB UM B3aUMOIEHCTBUH.

OpHako mnepBocTENEHHas 3ajada COCTOUT B TEOPETHUYECKOM OCMBICIEHHMM OCHOBHOM
po0GsIeMbl UccieIoBaHus, 0000IIEHNN OCHOBHBIX TEOPETUYECKUX KOHUEMIINM, CYIECTBYIOMNX
B JaHHOH 00J1aCTH.

Cnenyromas rinaBa OCHOBHOM 4acTH JOJKHA HOCUTh AHAJIMTHUYECKUN XapakTep - aHAJIH3
npeaMeTa UCCIeI0BaHus B KOHTEKCTe 00BbeKTa. DTO CBOCOOPA3HOE «AIpO» UCCIEAOBaHUS, €T
«9KCTIEpUMEHTANIbHAS TUIOIAIKAY.

Bo BTOpoii rjaBe BO3MOXEH aHaIU3 KOHOMUYECKOTO OOBEKTa WJIM CHCTEMBI €ro
YIOpaBJIEHUSl, OPUEHTUPYEMBI Ha BBISBICHHE HEAOCTAaTKOB, WX MPUYMH M mocieAcTBuil. OH
BKJIIOUYAET:
® ONMCaHME CTPYKTYPbI U CUCTEMBI YIIPABICHUS;
® CTPYKTypa acCOpPTHUMEHTa, MOpTQesss TOProBbIX MapoK, IEHOBOW M JAUCTPUOYTHUBHOMN

TIOJIUTHKH;
® BBISIBIICHHE TOJOKUTEIBHBIX W OTPHUIATENBHBIX CTOPOH JNEATEIBHOCTH, (PAaKTOPOB HAa 3TO

BITUSIOIIHX.

N3ydyeHne KOHKYPEHTHOM Cpelbl, CHIBHBIX M CIA0BIX CTOPOH MAESITENBHOCTH MPSIMBIX U
KOCBEHHBIX KOHKYPEHTOB, a TaKXe HUX KOMMYHUKAIIUOHHOW aKTHUBHOCTU. W3yueHue



KOMMYHHMKAIIMOHHOM  Cpelpl, MPEAIIECTBYIONIEH KOMMYHUKAIIMOHHOW JIEATENBHOCTH U
KaMITaHU#, Tpo¢uiiel HeNeBbIX TPyI.

Kak mpaBuio, 31ech HCIONB3YIOTCS CHEIMAIM3UPOBaHHbIE KaOMHETHBIE METOIbI cOOpa
unpopmanuun u wuccnenoBanuii: PESTEL awmamm3 cpeasr, SWOT ananmm3 mnpoaykra Wiu
npeanpusaTus. ConocTaBUTENbHBIN aHAIN3 AESTEIBHOCTH KOHKYpeHTOB (MeTonoMm M. Iloprepa,
®. Kotnmepa, XK.OK. JlambeHa), MOXHO HCIIOJIb30BaTh TAaOJUYHBIE METOIBI [UISl pPa3HOU
CTaTUCTUKH, KOHTEHT-aHaIU3 MarepuasioB B CMU u connanbHbIX CeTAX UHTEPHETA.

Takum o00Opa3om, B pe3yiabTaTe WCCICIOBAHUSA JOKHBI OBITh BBISIBJICHBI TIPOOIEMBI,
peleHre KOTOPBIX MOXKET CIIY>KUTh OCHOBOM /17151 pa3pabOTKH NMPOEKTHON YacTu paboTel. O6beM
aHAJIMTUYECKON YacTu 0ObIYHO cocTaBisieT 20-25 cTpaHuIl TEKCTa.

B nanHOM ciyuyae X03sHCTBYIOIINN CYOBEKT SBIISETCS SKCIIEPUMEHTAIBHOMN TUIOIAAKOH, e
MIPOBEPSIOTCS THIIOTE3bI UM pa3padaTbiBaeMble IPUHIIMIIBI, PE3YJIbTaThl KOTOPHIX JOJIKHBI OBITh
MaciTabupyemMsl U SKCTPAroIUpPOBaHbl Ha OoJiee MUPOKHUE OOBEKTHI (HampuMep, oTpacib MU
chepy neaTenTbHOCTH).

Yacte BKP pomkHa ObITh TOCBAIIEHA IPOBEJICHUIO OIPEICIICHHOIO SKCIEPUMEHTa B
MapKEeTHHTOBON c(epe WM peKIaMHOM ACATEIHHOCTH. JTa padoTa MOXKET MPOBOIUTHCS B
NepUO MPEAJAUNITIOMHON MPAKTUKU WU IO CIIELNAIbHON JOTOBOPEHHOCTH C PYKOBOJIUTEISIMU
PEKIaMHBIX MPEINPHUITHIA, CTIENUaTN3UPOBAHHBIX U3aHUN WM OT/AEJI0B MAapKETHUHIa TOPTOBBIX
¢upM. BBIMYCKHHK MOXET Yy4YacTBOBAaTh B COIIMOJIOTMYECKOM MCCIECIOBAHUU C IPABOM
MCIIOJIb30BaHUS IOJYYEHHBIX Pe3yIbTaTOB B AUIJIOMHOM IIPOEKTE.
dakTUyecku BTOpas IjaBa MOCTPOCHA HA HMCIIOJBb30BAaHUM BTOPUYHBIX JAHHBIX U KaOMHETHBIX
UCCIIETOBaHUSIX.

Tperbst r1aBa (nmpoexkTHas 4actb) BKP mocBsieHa caMocToATENbHBIM pa3paboTKam
METOJIMYECKUX W OPraHU3AlMOHHBIX MPEIOKEHUH MO PEIIeHHI0O KOHKPETHOW MpoOsieMbl ajis
JOCTIDKEHHMsT 1e  Bcel pabotel. CopepikaHue TNPOEKTHOM YacTH OIpenenseTcss Kak
ocobeHHOCTSIMU BbIOpaHHON TemMbl BKP, Tak u cneunduxkoir KOHKpETHOro oOBEKTa
uccnenoBanus. Ho B ymo0oM ciyyae B NMPOEKTHOW YaCTH PEIIAIOTCS CIEIYyIOIMe OCHOBHBIE
3a/1aun:
® [IOWCK MEpPONpPUATHI (BApUAHTOB PEIICHUS) [0 YCTPAHEHUIO BBISIBICHHBIX HEIOCTATKOB;

e o00OCHOBaHME BBHIOOpa PpAIMOHAIBHBIX MEPONPHUATUH M TPEIOKECHUH, YIydlIaroIuX

(bakTHYeCKOE MOJIOKEHHE JIeJT B UCCIIETyEMOM OOBEKTE.

CriocoOHOCTh OpraHN30BaTh MAPKETHHIOBOE MIIU COIMOJIOIMUYECKOE UCCIICOBAHHUE SBIISETCS
Ba)KHOW HMHTErpajJbHOW KOMIIETEHUUEH, AEMOHCTPUPYIOIIEH CIIOCOOHOCTH BBIMOJHATEH 3a/lauil
OpPraHM3allMIOHHO-YIIPABJIEHYECKOT0 M HCCIEI0BATEIbCKO - aHAJIUTHYECKOIO XapakTepa.
Pa3paboTtke u peanuzanuu COOCTBEHHOM MPOTpaMMbl SMIIMPHUYECKOTO HCCIEI0BaHUS,
MHTEpIpEeTallid ero pe3yJbTaToB cielyeT NOCBATUTH maparpad B TpeTbel TIJaBe, KOTOPBI
OyZeT mpoBepsATh BHIBOJBI U3 BTOPOU TJIaBbl U OOOCHOBBIBATH HEOOXOAMMOCTH IMPEAaraeMbIX
peleHuii nim pa3padareiBath KiroueBble nokazarenu (KPI) ans npoekra mim pekoMeHJaui.

B cnenyromem naparpade, Ha OCHOBaHHM MPOBEIEHHOTO HCCIEA0BaHUs, pa3padaThiBalOTCA
IIPEJIOKEHUS aBTOPA 10 ONPEEICHUIO OCHOBHBIX NPaBUIl, 3aKOHOMEPHOCTEN MM MEXaHU3MOB
(GYHKIMOHUPOBAHMUSI ~ KaKOTO-TO  acmekTa B~ KOMMYHMKAIUSX — WJIU nporecca
(KOMMYHHKAaTUBHOTO, TPOM3BOJCTBEHHOT0, COLMAIBHOI0) WIM OpraHu3alMy, MPAKTUKU
yOpaBlieHUs: KOMMYHMKAIIMOHHBIMHM TIpollecCaMd WM CTPYKTypamMH B pEKJIaMHOHM cdepe.
[TpeioskeHus TOMKHBI Co/lepKaTh SKOHOMUYECKOE, IPAaBOBOE U COIMATIbHOE 0OOCHOBAaHUE.

Takxe MoxeT OBITH IMpeAcTaBieHa pa3pabOTKa KOHUENTYaldbHBIX M KpPEaTUBHBIX
peLIeHH, periTaMeHTHPYIOIUX TOKYMEHTOB MPOLEAYpP pealn3alui MpoeKTa, MIaH-rpaduKoB U
T.J.

[Mocnennuit maparpad npocBeméH OIOIKETUPOBAHUIO PEKOMEHAALMN MM MPOEKTOB,
OLIeHKH 3D (PEeKTUBHOCTH (3KOHOMHUECKON, KOMMYHHUKAIIMOHHON, COLIMATbHOM).

O0beM NpOeKTHOM TJIaBhbl - 10 25 CTpaHHUI] TEKCTA.



B xonme kaxmoi riaBbl JaroTcsi OCHOBHBIE BbiBonbl (2/3, ' crpanwmibl). Bee rnaBbl
JTUTUIOMHON paOOThI JOKHBI OBITH COMOCTABMMBI JPYT C JAPYroM 1O cBoeMy o0bemy (20-25
CTPAHMII).
3akaoueHue
B 3akawyennu BKP pomxHBI conep:kaTbcsi OCHOBHBIE PE3yNbTaThl MPOBEACHHOTO
WCCTIEOBAHMS, a TaK)Ke BBIBOJIBI, CIIEJIaHHBIE aBTOPOM Ha WX OCHOBE, 0000IIEeHNEe BBIBOJIOB U3
I'maB. B 3akitoueHnH OTpa)k€Hbl OTBETHl Ha IMOCTaBJIEHHBbIE 3a7auu B BBenenun. OCHOBHbIE
pe3yabTaThl W BBIBOJIBI, TOJBOSIINE WTOT BBITIOJIHEHHOW padote, cieayeT (GopMyrmpoBaTh
CKaTo, JIJAKOHWYHO M apTryMEHTHPOBAaHO, M30eras oOWiMs OOIMIMX CIOB U 0e370Ka3aTeNIbHBIX
YTBEpKACHUM.
3akiIroueHue JOKHO COAEPKATh CIEAYIOIINE MYHKThI:

® KpaTKui TepeyeHb MPOAHATM3UPOBAHHON JIUTEPATYphl C YKa3aHUEM COJACpKaAHUSA
BaXHEHIINX MaTepuasoB, HCIONb30BAHHBIX B TMPOEKTE, OIEHKY OOIIero COCTOSHUS
pa3paboTKH TEMbI AUILIOMHOTO TIPOEKTa B UCTIOIB30BAHHOM JTUTEpaATypeE.

® OIICHKY OOIIETO COCTOSIHUSA 0OBEKTa UCCIICIOBAHMS;

® WTOTM aHajdu3a HU3y4yaemMou MpoOJjeMbl B OpraHM3alMH (pEruoHe, OTpaciu); 0O0O0OIIEeHHBIE
BBIBOJIBI 110 TEME UCCIICIOBAHNUS,

® T[iepeueHb W KPATKyI0 XapaKTEPUCTUKY TMPEAJIOKEHHBIX PEIICHUN, HANpPaBICHHBIX Ha
YMEHbIIICHUE BEJIMYUHBI TPOOJIEM U TOCTHKEHUS [EH JUTLIOMHOTO MPOEKTa,

® BO3MOXHBIC PE3YyJIbTAThl YKOHOMHYECKON WIIH COIUANBHON 3(PPEKTUBHOCTH NESITETHHOCTH
00BEKTa HCCIEAOBAHUS OT PeAIU3alMU MTPEATI0KEHHBIX PEIICHUH,

® [IEPCIEKTUBHI Pa3BUTHS TEMbI UCCIIEIOBAHUS U PE3YJIbTATOB BHEAPECHMUS.
JlomycTMa HyMmeparusi CIACIaHHBIX BBIBOJOB (IIPEIJIOKEHUH, pEKOMEH/IAIH) ¢ yKa3aHUEM

WX apecaToB (KOMY JAJisl peaau3allui aIpeCOBaHbI MPEJIOKECHUS: opraHaM QenepalibHOM BIacTH

W yOpaBJICHHS, MYHHUIMMAIBHBIM CTPYKTypaM, KOHKPETHBIM TMPEANPHATHIM U 1p.).

3akaHuMBaeTCs pa3zen 00s3aTeTbHBIM UTOTOBBIM 0000IIIEHUEM.

Structure, scope and content of the final certification work.

The work consists of the following structural elements:
a) title page;
b) table of contents (or content);
¢) MFCW text: 1) introduction, 2) main part (consists of 3 chapters), 3) conclusion;
d) list of sources and literature;
h) applications *.
* Applications are not mandatory elements of the MECW structure.
The work must be carried out by printing using a computer and a printer on one side of a
sheet of white paper of the same A4 format (210x297 mm) after an interval of one and a
half and the font size Times New Roman 14 points. The font of different typefaces is not
allowed in operation.
The final certification work must have 80-100 pages of typewritten text (without
appendices). Working with fewer pages is not allowed for protection.
The size of the structural components of MFCW

Structural unit Pages Ths. Note
signs
Introduction 4-6 7-10
Main part -3 chapters | 60 - 80 100-140 Chapter volumes differ by no more

than 5 pages, chapters are divided
into paragraphs (subsections)

10-13
6-12 See source list structure

Conclusion
List of sources and

B n
1
|




references Not less than | 5 Foreign Language Sources
70
Sources
Applications Not more than 20 pages.
TOTAL 80-100

MFCW must have a hardcover.

Work pages shall have the following fields: left - 25 mm, right - 10 mm, upper - 20 mm,
lower - 20 mm. The absolute indentation must be the same throughout the text and equal to 5
characters. Aligns to width.

All pages of work, including illustrations and applications, are numbered in order without
omissions or repetitions.

The first page is the cover page, on which the page numbering is not set, the next page is
set to the number "2," etc. The sequential page number is printed in the middle of the top
margin of the page.

Text Design

All structural elements begin with @ new page and have a corresponding title (the
paragraph of a separate structural unit is not). Headings are located in the middle of the page
and are indicated in capital letters without quotes and dots at the end, in bold. Words in the
header cannot be transferred. Table of Contents headings should exactly repeat the headings in
the text.

The title page is drawn up in accordance with the requirements and necessarily contains
the name of the master's student, the topic of MFCW, the direction of training, the name of the
program, full name, academic degree and the title of scientific director. For an example of the
design of the MFCW cover sheet, see Appendix.

Content. The first page after the cover page reveals the structure of the work, all
structural parts of the work are sequentially listed on it and their pages are indicated. This sheet
may be called the Table of Contents - if the structural parts (sections) of the main part are called
chapters, and the subsections are paragraphs, the title of the section is preceded by the word
"chapter" and its number; or the Contents, if the sections are indicated only by number and title
(paragraph and sub-paragraph). Structural elements: Introduction, Titles of Chapters,
Conclusion, List of sources and literature, etc. are in a single font (in capital letters).

The work uses only the scientific style of the Russian language. Professional jargonisms,
if necessary, require the disclosure of the concept.

The introduction of MFCW includes the following mandatory main structural elements:

- relevance of the research topic;

- degree of its development;

- object, object, goals and objectives;

- methodology and methods of research;

- scientific novelty, (theoretical) and practical significance of the work;

- degree of reliability and testing of results (presentation at conferences and publications on the
topic of work).

The name of each structural unit is italicized in the text of the Introduction.

The main text should be divided into chapters and paragraphs or sections and subsections
(sub-paragraphs), which have the name and numbering in Arabic numerals. Words in the
header cannot be transferred. The headings are separated from the top and bottom text at three
intervals.

Each chapter necessarily ends with a conclusion. The phrase "Conclusion according to
chapter No...." with the necessary text, the volume of 0.5-1 pages is indicated. The
phrase "Conclusions according to chapter No...." is not indicated in the Content of the work.



Tables are one way to design your work text. The name of the table is placed on the
right above it without an absolute indent, in one line with its number through a dot (14 font), the
numbering is through.

Inside the table, 12 fonts are used, the interval is 1.0. The table takes up space from the left
to the right margin of the page. All tables shall be referenced in the text of the work. When referring,
you should write a word (see Table No.) with its number. A table larger than 1 page is displayed
in the Appendix.

The illustrative material may be represented by drawings, photographs, maps, notes,
graphs, drawings, diagrams, diagrams and the like. Illustrations used in the MFCW shall be
placed under the text in which they are first referenced, or on the next page, and, if necessary, in
the Appendix to the work. Illustrations are numbered with Arabic numerals by end-to-end
numbering or within the chapter (section). All illustrations should be referenced in the text of
the dissertation.

When referring to this illustration, you should write the word "Figure" with its number.
The illustrative material shall be executed in accordance with the requirements of GOST 2.105.
(interstate standard). The size of the illustration should not be more than one third (1/3) of the
page.

All tables and figures should have a reference to the source (if the table or figure is made
by the author of the MFCW, then indicate: "compiled/executed by the author on the basis of..."
or "compiled/executed by the author"). The source footnote is drawn up as * Notes below the
table. (see Appendix)

Letters of the Greek alphabet, formulas, individual conditional signs are allowed to be
inscribed by hand with black paste or black ink.

The principle of uniformity in design is observed in the work. You cannot use decorative
Word elements (arrows, asterisks), including when enumerating.

Bibliographic references in the text of the dissertation are drawn up in accordance with the
requirements of GOST R 7.0.5. only by subscripts placed from the text down the document bars
(in footnote). For examples of design, see the Methodological Guidelines for Writing Work
below. Footnotes are numbered sequentially (through numbering throughout the
text). Use font 10 to describe the source.

Inside the Main Text, violation of intervals, additional selections, unreasonable splitting of
the text into subsections are NOT allowed. The enumeration must end with the author's text. The
work section CANNOT begin and end with a quote, illustration, or table.

Conclusion - this section summarizes the achieved results, concludes on the fulfillment
of the set tasks and the achievement of the goal, formulates practical results, indicates the
prospects for the development of this study.

The list of sources and references used should consist of more than 70 sources. Of these,
70% must be no older than 5 years. And also the presence of at least 5 sources in foreign
languages. The use of PPP publications of the Department of Marketing and Advertising of
the Russian State University for the Humanities (at least 3) is recommended.

The source description is made in accordance with GOST R 7.0.5-2008. All sources are
numbered in end-to-end order.

List of sources and references - This section has its own hierarchical structure,
according to the significance of the documents. Within each subsection, source descriptions are
arranged in alphabetical order (see Appendix).

Structure of the list of sources and references:

1. Official and regulatory documents - laws, regulations, decrees, statutes, etc .

2. Books (Russian, in a foreign language)

3. Periodicals (Russian, in a foreign language, including Internet publications)

4. Collective publications - collections of articles and theses, conference materials (Russian, in a
foreign language, including on the Internet)



5. Reference publications (Russian, in a foreign language) (dictionaries, encyclopedias, reference
books)
5. Deposited publications (abstract and dissertations) (Russian, in a foreign language)
6. Unpublished sources: archives, internal documents of the company (Russian, in a foreign
language)
7. Internet sources (sites, resources) (Russian, in a foreign language)

Appendices (if necessary) contain materials not included in the main text of the MFCW.
The appendices may contain separate figures and tables, as well as documents, draft documents,
working transcripts of interviews, observation protocols, translations and other materials, the
availability of which is due to the need according to the topic of the MFCW. Each application
should start with a new sheet with the word "Appendix" at the top of the sheet and the
application number, and have a thematic title. You can use non-standard size applications that
match the A4 format when folded.

Introduction

The introduction reflects the main characteristics of the work: its relevance; object and
subject of the study; its purpose, tasks and hypothesis; the degree of study and sources on the
basis of which the work is written, the theoretical and empirical methods used; scientific
novelty and practical significance, testing of the study, prospects for the development of the
study.

Relevance is based on a particular research problem. Relevance explains why the study
was conducted at all, what problem this study can solve.

A problem is an awareness of some contradiction (for example, between the cash conditions of
the analyzed situation and the requirements imposed on it, between different points of view on
the studied phenomenon or process, finally, it can be a dialectical contradiction in the very nature
of the phenomenon or object). The problem is often based on the dynamics or tendencies of the
development of the fact of reality (process, technology, industry) and the lack of scientific
knowledge of factors, patterns, mechanisms associated with it.
The relevance can be theoretical, i.e. the problem discovered is at the forefront of science,
developed by modern scientists, etc., or practical, i.e. arising from the topical requests of practice
in the field of public and professional activity where the study is carried out. The main aspects of
the relevance of research in the field of advertising and public relations may be:

« the need to supplement theoretical constructions related to the studied phenomenon;

 the need for new facts that will expand the theory and its scope;

« the need for more effective research methods capable of providing new data;

e The need to develop and implement a specific creative solution or project

« the need to develop practical recommendations or solve practical problems in this area

based on the use of diverse knowledge.

The logical sequence of substantiation of relevance is as follows: description of the existing
situation (phenomenon), determination of some contradiction between the current situation and
ideal, between knowledge in this area, then the problem of research is formulated, it is possible
to show the prospects for its development, which will happen if the problem is not studied and
solved. Simply put, it is necessary to indicate what contradictions are, what needs to be changed,
which is not enough for a more complete understanding, development or obtaining some positive
effects.

The degree of development or study of the topic in the works of domestic and foreign
specialists can be presented in the form of a brief review of the literature. It lists the main works
or concepts (and their authors) that have become the basis of this work, and the individual
materials that are used in this work, including statistics or results of collecting primary and
secondary information.

The object of research is a fragment, part of the reality on which the scientific search is
directed, it is a fact of objective reality, "a process or phenomenon that generates a problem



situation" [1]. The object is extensive, has some abstractness. It can contain several items. In
research in the field of advertising and public relations , the object can be different sides of
processes in the communication industry. But taking into account the specifics of
the department of marketing and advertising and the practical orientation of the
program, a company (brand) is taken as the object of scientific work, the object can also be
a market segment, industry or sphere of social life (media, sports, culture, art, etc.) to which
the topic of work and/or where the organization operates, which was the basis of pre-diploma
practice.

The subject of the study is the side or aspect of the object that is directly studied,
"highlighted" in the object, usually through the prism of the problem. The subject is directly
related to the studied practical situation - the case. In the context of advertising and public
relations, various aspects and technologies in the field of professional communication
practices, advertising and public relations for a particular advertiser, organization, agency, brand
or brand become such a subject.

As a rule, the definition of the subject is understood as an indication of the subject area of

research (certain phenomena, facts, circumstances of the natural, social and cultural world), and
the object is understood as those semantic connections and characteristics, the identification and
establishment of the relationship of which should be directed to the research activities of the
author of the MFCW.
The following may be the subject of research:

e mechanisms for the development of brands, goods and services, assortment policy, brand,
brand;

o factors affecting the formation and development of markets (commodity and consumer,
advertising, PR);

e ways, methods, methods, principles of functioning of the communication and promotion
system, advertising (communication) activities, organization and holding of individual
events in the field of advertising and public relations;

e ways, methods, methods, principles of increasing the competitiveness of organizations
and enterprises through communication solutions;

The rules for describing the area of study always follow the principle of "from general to
private," that is, first indicate the object, and then the subject.

Purpose and objectives of the study

The purpose of the study is the expected result of the work, which will resolve the indicated
problem for the specified practical situation; focused on the subject of research. As a rule, it
begins with the words "determine," "form," "develop," "create," etc.

The target organization of any activity, including research, involves the development of a
certain sequence of actions - steps to achieve the goal, each of which has its own goal, or "sub-
goal," in relation to the overall goal of the study. In other words, the purpose of the study should
be specified in the tasks that ensure the achievement of the goal. As a rule, no more than 5-7
study tasks are formulated, which justify the presence of certain paragraphs (subclauses) in the
Content of work.

Among the tasks of the study should be both those that will ensure the discovery of new
facts, and those that will help to include them in the system of existing knowledge and concepts
on management or technologies in the field of marketing, advertising and public relations.

o Characterization of the study phenomenon.

« Identification of the relationship of events, justification of causes and consequences.
e Optimization of some solutions or processes.

o Disclosure of the property of a new phenomenon, effect.

e Discovery of a new (different) nature of the phenomenon.

o Creation of classification, typology.

o Evaluation of the effectiveness of campaigns or activities

o Evidence (evaluation) of the effectiveness of the developed solution or proposal.
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« Justification of some actions.

Each task justifies the existence of a paragraph of the work. When formulating tasks, it is
necessary to use verbs that show the planned result of this material, which helps to draw
Conclusions after chapters.

It is necessary to distinguish between the tasks of the study and the stages of its
organization. Of course, they are interconnected, but when formulating the tasks of the study, it
is necessary not to describe their actions (analysis of the literature, collection of empirical data,
their analysis, formulation of conclusions, etc.), but to disclose why each of these actions is
carried out, and how this contributes to the achievement of the overall goal of the study.

The study of any subject is associated with the concretization of the general idea of it. At
the first stage, it is analyzed, i.e. mentally or physically divided into constituent elements (from
g. avdivoig - dismemberment, decomposition), then they are studied, highlighting properties and
features, tracing connections and relationships, determining their role in the whole system, their
influence on the properties of the entire subject. After that, the previously isolated parts are
combined into a single whole, but already at a new level of understanding the essence of the
subject using another research method - synthesis (other Greek. cuvBeoic - compound, folding,
binding). Analysis fixes mainly that specific that distinguishes elements from each other,
synthesis reveals the essential general, which binds parts into a single whole. Any conclusion is
already the result of synthesis, so a set of methods is used to perform tasks.

Research methods

The term "method" (from Greek methodos - research, teaching, the path of cognition) is a
way of understanding (interpreting) phenomena.

Methods are divided into general geological methods of scientific knowledge - these are
methods applied simultaneously at the theoretical and empirical level (analysis and synthesis,
induction and deduction, modeling, classification, comparison, analogy), and general theoretical
- idealization, formalization, axiomatization, as well as hypothetical, abstraction, generalization,
ascent from abstract to concrete, historical, method of system analysis. The work often
indicates simply general theoretical methods for collecting information: source
analysis, generalization, comparison, etc.

Separate private scientific or special methods adopted in individual sciences:
history - historiographic or chronological method;
management: structural and functional analysis, system analysis, SWOT analysis;
economics: documentary method, comparative analysis, tabular method, PESTEL analysis,
statistical method, analysis of the competitive forces of M. Porter, analysis of competitors by F.
Kotler, by J. J. Lamben;
cultural studies - comparative historical, semiotic, biographical, etc.
linguistics - morphological analysis, distribution analysis.

In research in the field of advertising and communication with the public, it is possible
to show the interdisciplinary nature of the direction and use different methods from different
fields of science.

Empirical methods of collecting information include observation, polling, interviews,
expert opinions, experiment, analysis of products of human activity, including documents (for
example, content analysis), etc. A brief description of the method is given, when interviewing - a
sample of respondents (sampling principle and their number).

A system of repeated, more or less standardized techniques for collecting, processing and
generalizing facts is also often called a method, it is more convenient to call it the term
"technique." The reasonable choice of methods is based, first of all, on understanding the
specifics of the object, subject and purpose of the study, but already specific techniques and
techniques ("methods") are determined by the tasks and conditions of the study. The rationale for
the choice of empirical research methods (specific goals and objectives, method characteristics)
is given in the study program in the second or third chapter of the work.

Scientific novelty, theoretical and practical significance
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MFCW of a master student can claim scientific novelty, this is an increase in knowledge
in some aspect or the introduction of a theoretical context into some professional practice. The
practical significance of the study is associated with the specific, tangible benefits that its results
can bring to help someone in practical activities.

The degree of reliability and testing of the results - here indicate at which scientific
events the conclusions of this work were discussed or in which publications the results of the
study were published, with a bibliographic description of these materials. You can enter
information about the implementation made with an indication of the document (revocation or
implementation certificate obtained on the basis of practice). Thus, the value of the results
obtained is confirmed.

Main part
In the main part of the work, all problems to be studied are comprehensively and deeply

analyzed, the declared topic is consistently and with exhaustive completeness. The names of the
individual chapters must be associated with the topic of the work, and the names of the
paragraphs are consistent with the names of the corresponding chapters (but do not coincide
with them!). It is advisable to divide the chapters of the final certification work into smaller
structural parts - paragraphs and subclauses (or paragraphs) - thereby clearly identifying the
issues investigated within each chapter.

All parts must be balanced and proportional, approximate one volume. It is desirable to
have the same number of sub-paragraphs in chapters. On average, the chapter consists of 3 (less
often 4) paragraphs.

If the sections of the work are called chapters, then the Content may be called the Table
of Contents.

Currently, scientific texts have adopted a purely digital (indexing) numbering system.
The use of such a numbering system allows you not to use the words "part," "section," "chapter,"
"paragraph,” etc. The numbering of the paragraph includes the chapter number and the sequence
number of the paragraph in it (Appendix 11).

The main part of the MFCW contains three chapters.

It is advisable to write the work sequentially (introduction > main part > conclusion), after a deep
and comprehensive study of the available literature. The work should cover in detail the main
issues of the topic under study, including a critical analysis of existing regulatory and doctrinal
sources. MFCW should be prepared by the student independently, have an analytical, not
descriptive character, contain research elements. The content of the thesis should correspond to
the assignment issued by the supervisor.

The first chapteris theoretical. Often the words "THEORETICAL -
METHODOLOGICAL FOUNDATIONS OF STUDY" appear in its name........ In it, the student
summarizes the theoretical provisions that should determine the methodology and methodology
for achieving the goals set in the work. An element of abstract is inevitable in this chapter. Here
you can touch on the history of the question, show which of the aspects of the problem under
consideration are already theoretically developed, and which are debatable, differently covered
in various scientific literature. At the same time, it is necessary to formulate your point of view
on the problems covered in this work. It is necessary to show theoretical knowledge of the
essence of the topic covered. This chapter describes the essence and characteristics of the subject
and object of research, the content of the process of their development and the current state:

o the place occupied by the subject of the study within the framework of the studied subject
area is assessed;

o changes in the studied phenomenon in recent years are highlighted in order to identify the
main trends and features of its development;

o asystem of factors affecting the subject, process or phenomenon under study is described
(refined) and the mechanism of this influence is investigated;




o the degree of study of the study problem is assessed, theoretically and practically
unresolved, and discussion problems, variously covered in the scientific literature with
an indication of the personal opinion of the author of the work;

e clarification of the conceptual - category apparatus;

e summarizes practical experience in solving such problems or using advertising
(communication) technologies;

» methods, algorithms, principles of organization of practical solutions are analyzed;

e mechanisms of various processes or interactions are disclosed.

However, the primary task is to theoretically comprehend the main problem of research, to
generalize the main theoretical concepts existing in the field.

The next chapter of the Main Part should be analytical in nature - analysis of the subject of
research in the context of the object. This is a kind of "core" of research, its "experimental
platform."

In the second chapter, it is possible to analyze an economic object or its management
system, focused on identifying shortcomings, their causes and consequences. It includes:

e description of the structure and control system;

e assortment structure, brand portfolio, pricing and distribution policy;

o identification of positive and negative aspects of the activity, factors influencing this.

Study the competitive environment, strengths and weaknesses of direct and indirect
competitors, as well as their communication activity. Study of communication environment,
previous communication activities and campaigns, profiles of target groups.

As a rule, specialized desk methods for collecting information and research are used here:
PESTEL environmental analysis, SWOT product or enterprise analysis. Comparative analysis of
competitors' activities (using the method of M. Porter, F. Kotler, J. J. Lamben), tabular methods
for various statistics, content analysis of materials in the media and social networks of the
Internet can be used.

Thus, as a result of the study, problems should be identified, the solution of which can serve
as the basis for the development of the design part of the work. The volume of the analytical part
is usually 20-25 pages of text.

In this case, the business entity is an experimental site where hypotheses or principles are
tested, the results of which must be scalable and extrapolated to wider objects (for example,
industry or field of activity).

Part of the MFCW should be devoted to conducting a certain experiment in the marketing
field or advertising activities. This work can be carried out during the pre-diploma practice or by
special agreement with the heads of advertising enterprises, specialized publications or
marketing departments of trading firms. A graduate can participate in a sociological study with
the right to use the results obtained in a diploma project.

In fact, the second chapter is built on the use of secondary data and desk research.

The third chapter (project part) ofthe MFCW is devoted to the independent
development of methodological and organizational proposals for solving a specific problem in
order to achieve the goal of all work. The content of the design part is determined both by the
features of the selected topic of the MFCW and by the specifics of the specific research object.
But in any case, the following main tasks are solved in the project part:

e search for measures (solutions) to eliminate the identified deficiencies;

o rationale for the selection of rational measures and proposals that improve the actual state

of affairs in the object under study.

The ability to organize marketing or sociological research is an important integral
competence that demonstrates the ability to carry out tasks of an organizational, managerial and
research and analytical nature. The development and implementation of your own program of
empirical research, interpretation of its results should be devoted to the paragraph in the third
chapter, which will check the conclusions from the second chapter and justify the need for
proposed solutions or develop key indicators (KPI) for the project or recommendations.




In the following paragraph, based on the research conducted, the author's proposals are
developed to determine the basic rules, patterns or mechanisms of functioning of an aspect in
communications or a process (communicative, production, social) or organization, the practice of
managing communication processes or structures in the advertising sphere. Proposals should
contain economic, legal and social justification.

The development of conceptual and creative solutions, regulatory documents of project
implementation procedures, schedules, etc. can also be presented.

The last paragraph is enlightened in budgeting recommendations or projects, evaluating
efficiency (economic, communication, social).

The volume of the project chapter is up to 25 pages of text.

At the end of each chapter, the main Conclusions are given (2/3, 2 pages). All chapters
of the thesis must be comparable to each other in their volume (20-25 pages).

_Conclusion

The Conclusion of the MFCW should contain the main results of the study, as well as
the conclusions made by the author on their basis, a summary of the conclusions from the
Chapters. The Conclusion reflects the answers to the assigned tasks in the Introduction. The
main results and conclusions summarizing the work performed should be formulated in a
concise, concise and reasoned manner, avoiding the abundance of common words and unproven
statements.

The conclusion shall contain the following items:

a short list of the analyzed literature indicating the content of the most important
materials used in the project, an assessment of the general state of development of the
topic of the diploma project in the used literature.

o assessment of the general condition of the study object;

o results of analysis of the studied problem in the organization (region, industry); summary

conclusions on the topic of the study;

e a list and brief description of the proposed solutions aimed at reducing problems and

achieving the goal of the diploma project,

e possible results of the economic or social efficiency of the study object from the

implementation of the proposed solutions,

o prospects for the development of the research topic and implementation results.

It is permissible to number the conclusions (proposals, recommendations) made with the
indication of their addressees (to whom proposals are addressed for implementation: federal
authorities and management, municipal structures, specific enterprises, etc.). The section ends
with a mandatory summary.

W Hccneoosamenvckas oesmenvhocms. Cnosapv.— M.: VI «llepcnexmusay. E.A. [llawenkos
a. 2010.

3.2. Ouenounsbie MaTepuasl 1 BKP

3.2.1. Onucanue noxka3artesei, KpUTepHeB M MIKAJIbl OLCHUBAHUSA

Ouenka Kpurtepumn oueHku

OTJINYHO [IpencraBnensr  ob6ocHOBaHMS  A((PEKTUBHOCTH  MpeIaraeMbIX
pElIeHni B paMKaX peau3aliy IpoeKTa.

[Tpu 3ammTe — yBEepeHHO apryMEHTUPYET CBOH PACUETHI.

OOocHoBaHa TMpaBoOBasi JIETUTUMHOCTh TpeAjaracMblX pemeHuid. B
WCTOYHMKAX TPUCYTCTBYIOT HOPMATHBHO-TIPABOBBIC  JIOKYMEHTHI,
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CBSI3aHHBIE C PEKJIAMOM U CBSI35IMH C OOIIECTBEHHOCTHIO.

[Ipu 3ammre - TEeMOHCTPUPYET 3HAHWE HOPMATHUBHON 0a3bl W CBOCH
IPAKJAHCKOU MTO3ULIUH.

PaGora BbIMOJIHEHA € HUCHOJIL30BAaHUEM HAYYHOI'O CTHIIA PYCCKOIO
A3bIKa, B pab0Te UCTIOIb30BaHbl MCTOYHUKH HAa MHOCTPAHHOM SI3bIKE.
PaGora BbImONHEHA B YCTaHOBJIEHHBIE CPOKH B COOTBETCTBUU C
3asBJICHHOM  MPOLEAYpOi, COONIONEHB Bce  TpeOOBaHHUA K
opOopMIIEHUIO PaOOTHI.

Tema pa®OTBI COOTBETCTBYET MECTy MPOXOXKICHHUA IPAKTHKH,
000CHOBaHa aKTyaJbHOCTh PalOTHI, OMpEETIeHbl OOBEKT M TPEIMET,
el M 3a/]aud, MOoAO0OpaHbl aJleKBaTHbIE METONbl HCCIIEIOBAHUS,
pe3ynbTaTtl  paboThl  XOpPOLIO  apryMEHTHpPOBaHbl U HMEIOT
IIPAKTUYECKYIO 3HAUUMOCTb.

B cootrBercTBMM ¢ TeMoil pabOTHl TMPEICTaBICHBI aBTOPCKHE
pa3pabOTKKU TEKCTOB Ui PEKJIaMbl U CBs3el € OOIIECTBEHHOCTHIO.
Nmeercst  HaydyHoe  OOOCHOBaHHME  BBIOOpa  XYI0KECTBEHHO-
BBIPA3UTEIBHBIX CPEACTB, OINpPEIEICHA UX KAUECTBEHHbBIE KPUTEPUU U
OIlcHEHa KOMMYHUKaTUBHAs 3 (HEKTUBHOCTD.

[IpoBeneH KOMIUIEKCHBIA aHAJIM3 TEOPETUYECKUX HCTOYHUKOB,
MOKa3aHa MX CBS3b C MPAKTUKOW OpraHu3alii KOMMYHHKaTHUBHON
NESATEIbHOCTH KOMIIAHUHM, €€ KOMMYHHKAIlMOHHBIX KaMIaHUNl H
OTHENbHBIX  MEPONPUITUH. PesynapTathl  comocTaBieHBl  C
JESTEIbHOCTbIO KOHKYPEHTOB.

PaboTa 6a3upyercs Ha pa3HOOOpPA3HBIX M COBPEMEHHBIX MCTOYHHKAX
uHpOpMaLMKM, B TOM  4YHCIE€ Ha  HWHOCTPAaHHOM  SI3bIKE,
oubmmorpaduueckoe onrucanue BITTOJIHEHO B cooTBeTcTBUU ¢ ['OCT.
[Ipu 3ammre - yBepeHHO ONEPUPYET K UCTOYHUKAM HH(POPMALIUH.
[IpencraBien  opraHu3alMOHHO-QYHKUMOHAIBHBIM  aHANU3 U
CUTYallUOHHBIM aHanM3, CJAeJdaHbl BBIBOABI 00 3(PPEKTUBHOCTH
peanu3anuu QyHKIIUH MEHEIKMEHTa, pa3paboTaHbl TUIAH-TPAPUKHA U
pEKOMEHJALMN 1O YJIY4YNIEHUIO I[UIAHUPOBAHUS M OpraHU3aluu.
[TpoBenena anpoOarusi BEIBOJOB M PEKOMEH I,

[IpoBeneH aHanm3, CHENMAIM3HUPOBAHHBIX JIOKYMEHTOB B OO0JIACTH
peKJlaMbl M CBsi3el ¢ OOIecTBEHHOCThIO. [IpencraBieH aBTOPCKUiA
BapuMaHT IPOEKTHOM JOKyMEHTallMM WJIM PEeKOMEHJAlMH 110
YIIYYILIEHUIO CYIECTBYIOIINX.

PazpaboTtan mnpoeKkT KOMMYHMKAIIMOHHOM KaMIaHWM, IPOrPaMMBbI,
aKLWU WIA MEPOIPUSITHSL.

Omnpenenensl KPI mpoekra u onenena s¢dexkruBHocTs. [IpoBenena
anpo6ainys BHIBOJIOB U pEKOMEHIAIHH.

B cootBeTcTBHM ¢ TeMoii pabOTHl aHANTU3UPYETCS MPAKTUIECKUN OTBIT
IUTAHUPOBAHMSI, TOJATOTOBKM M MPOBEIECHUM KOMMYHHKAI[MOHHBIX
KaMIIaHUM U MEPOIPUATUN KOHKPETHBIX KAMIIAaHUM, JEJIAeTCs OLICHKA
PE3yJIbTaTOB U pa3padaThIBAIOTCS PEKOMEHAAINH 110 UX YIYUIIEHUIO U
MOBBINIEHUIO  3(P(PEKTUBHOCTH  KaK  HJKOHOMHYECKOW, TaKk M
KOMMYHUKAIIUOHHOM.

Tekct  pabGoTel  XOpOIIO  CTPYKTYpHpOBaH, O(OpMIIEH |
WJTIOCTPUPOBAH.

3amura paboThl COMPOBOKIAETCS MYJIbTUMEINHHON TIpe3eHTalneil

XOPpOIIIO

Pabota B 11e710M COOTBETCTBYET BHICOKOMY YPOBHIO.
ITpu 3amure B OTBETaX Ha BONPOCHI CTYJEHT JOIYCKAaeT HETOYHOCTH.




EcTh cTunucTHYeCKre OTrPenrHOCTH.

[Tpu 3ammTe yBepeHHO OTBEYAET HA YACTh BOIIPOCOB.

Ectb OH_II/I6KI/I B OITMCAaHNU NCTOYHUKOB.

EcTb oTnenbHbIE 3aMeuaHus 110 0POPMIIEHUIO PaOOTHI.

Ecte  ornmenpHble  3aMeyaHuss 10 NPOLEAYpPE  OpraHU3aLUU
WCCIICIOBAaHHI U BBIBOJIAM.

YAOBJIECTBOPUTCIIEHO

He nonumaer MeTon0B pacuera 3KOHOMHUYECKOH 3(deKTHBHOCTH U
IIpaBWJI OOPKETUPOBAHUS.

B pabore OTCYTCTBYIOT HCTOYHUKH, CBSA3aHHbIE HOPMATHBHO-
IIPaBOBBIM 00ECIIEYEHHUEM.

IIpu 3ammre — JAEMOHCTPUPYET 3HAHHME OTACIBHBIX IIPABOBBIX
JIOKYMEHTOB.

B Ttekcre paboTbl MHOIrOYMCIECHHBIE 3aMEUYaHMs [0 I'PAMOTHOMY
HCII0JIb30BAHUIO PYCCKOI'O S13bIKA U CIELMAIbHOW TEPMUHOJIOIMU
Pa6oTa BbINONIHEHA C OTJIEJIbBHBIMU HAPYIIEHUSAMHU TPEOOBaHHH.
AkTyanpHOCTh He oOocHOBaHa. llemb moOCTaBieHa HEKOPPEKTHO,
pe3yabTaThl paboTbl B OCHOBHOM HE BBINOJHSIOT IOCTABJICHHbIE
3a/1a4u.

IIpu 3ammre - B OTBETaX Ha BOIPOCH JOIYCKAET HETOYHOCTH, B
MaTtepuase padoTbl OPUEHTUPYETCS IUI0XO.

Het HayuHOro 000CHOBaHMsI IIPEJIaraéMbIX TBOPYECKUX PELICHUH U
TEKCTOB.

TeopeTnueckas 4acTb JOTMYECKH HE CBA3aHA C IPAKTUYECKOM.

PabGora wmmeer omnmcaTenpHBIH Xapakrtep. HeT comocTaBUTENBHOTO
aHaJIn3a.

Ananu3 QyHKIMOHUPOBAHHUSA KOMIIAHUU TPOBEJICH, HO PEKOMEHIALNU
HEe 00OCHOBAHBI.

Her anpo0aniuy BEIBOJIOB U PE3yJILTATOB.

IIpe3enTanyst HU3KOro Ka4ecTBa.

OTcyTCTBYIOT COOCTBEHHBIE SMIMPUIECKUE HCCIICIOBAHNUS.

HCYOOBJICTBOPUTCIBHO

He npencraBiieHbl HUKaKue S5KOHOMUYECKUE pacdeThl 3PPEKTHBHOCTH.
ITpm 3amure paboTH - HE BlIaIeeT MaTEPUAIIOM TEKCTa pabOTHI.

B pabore OTCYTCTBYIOT MCTOYHUKH, CBSI3aHHBIE HOPMATHBHO-
MPaBOBBIM 00ECIICUCHHEM.

HpI/I 3alIUTC - HC OTBCYACT HA BOIIPOCHI, CBA3AHHBLIC C HOPMATUBHO-
MPaBOBBIM 00ECIICUEHHEM PEKIAMHOM JeITEIIEHOCTH.

Texct paboThI HE COOTBETCTBYET TPEOOBAHUSIM

PaGora BbIMONHEHa C HapymICHUSMH TpPeOOBaHMI W yKa3aHHBIX
nporeyp.

B pabote oTcyTCcTBYeT HCClie1oBaTEIbCKAs MAaTPHIIA.

Pe3ynbTaThl paboThl HE apryMEHTHPOBAHBI.

B pabote oTCyTCTBYIOT CaMOCTOSITENbHBIE pa3padOTKH U BBHIBOJIBL.
Teopernyeckast 4acTb 3aMMCTBOBaHA. AHaIU3 NPAKTUKUA OTCYTCTBYET.
[TpakTHueckas 4YacTh HEMOCIEIOBaTeNIbHA, HOCHT (parMeHTapHBIN
XapaxTep.

HenmocrarouHoe KonW4ecTBa HCTOYHHKOB, OMMOKH B O(OPMICHHUU
oubrorpaduuecKoro OnucaHusl.

OTCYTCTBYIOT CAaMOCTOSITEIbHBIE BBIBOIBI H ABTOPCKUE Pa3pabOTKH.
OOBEKT HcCIeI0BaHNs HE COOTBETCTBYET TEME MCCIIETOBAHMS.

Het anpoGanun BEIBOJIOB U pe3yJIbTATOB.




MynbsTuMeauiiHas Ipe3eHTalus OTCyTCTBYET.
Hcnonb3yemple  BTOpPUYHBIE  JAHHBIE  yCTApENH, OTCYTCTBYIOT
COOCTBEHHBIE UCCIIEIOBaHMs, BBIBOABI HE 00OCHOBAHBI.

3.2.2. lIpumepuas tematuka BKP

Tema paGotel: xemarenbHo, uToObI Tema BKP Obuta compsokena ¢ 6asoid
NPEIUIUIOMHON MPAaKTUKU. Tema paboThl MOKET HAUMHATHCS CO CIIOB: CUCHMEMA, MEeXAHUIMDbI,
Op2aHU3AYUOHHbBlE acheKmbl, Memoosl. JlOTyCKaeTcsl U Ipyrod BapuaHT IO COTJIACOBAHUIO C
HAay4YHBIM PYKOBOJIMTENIEM M 3aBeAyiommM Kadeapoil. Ilpm sToM B TeMe OJIKHBI
MIPUCYTCTBOBATH CIIOBA U3 TUCKypca chephl pekiiaMbl U CBsI3el ¢ 0OLIECTBEHHOCTHIO, HAIIPUMED,
KOMMYHUKAUUU, NPOOBUICEHUE, PEKNAMHAA 0eAmeTbHOCMY, Openounz (opend) u 1.1. Tema
paboTta nomkHA OBITH CPOPMYITHpPOBAHA TAKUM OO0pa3oM, YTOOBI OHA OTpa)kana MpoOIeMaTHKY
paboTbl, OblTa compsbkeHa C OOBEKTOM W IMPEIMETOM HCCIEAOBAHHS, HCIIOIb30Bala
CHeIMaTU3UPOBAHHBIE TEPMHHBI, OTHOCSIIMECA K JEATEIBHOCTH B cpepe peKiambl U CBsI3eH ¢
obmecTBeHHOCThI0. «Kom0BOE ClIOBO» Ha3BaHWs OyAeT yKa3plBaTh Ha MPOOJIEMHBIA ACTEKT
sBienus: [Ipunyunvl, Mexanuszm, Ynpasenenue, Memoouka, Pecypcvl. DTH ClIOBa B JaJIbHEHIIIEM
MOMOTYT C(OPMYJIHPOBATh Ueab padomsl, KOTOpas IOJDKHA YKAa3blBaTh HA o0xdcuoaemole
pe3yivmamoul padbomul: pazpabomams NPUHYUNBL, MEXAHUIM, MEMOOUKY, (pakmopul ...

[lockonbKy  BBINYCKHAsh  KBaJU(HUKAIMOHHAs paboTa OTHOCUTCI K  HAy4HO-
UCCIIEIOBATENbCKON IeATEIbHOCTH, a TEOPETUUECKOE M SMIIMPUUECKOE HCCIEI0BaHUE SBISETCS
00s3aTeIbHBIM ~ KOMIIOHEHTOM Takoi paboOThl, TO HCIOJB30BaTh CIIOBA, CBSI3aHHBIC
HEMOCPEACTBEHHO C JaHHOW KaTeropued WM MEeTOAaMH HCCIEOBaHUS HeleaecooOpasHo (T.e.
CIIOBA: Ucciedo8anue, uzyieHue, AHaau3 v T.1. B TeMe pabOThl OBbITh He 00NHCHbL).

B Ha3zBaHMM MOXHO yKazaThb Ce2MeHm PbIHKA, HA KOTOPOM (PYHKIMOHUPYET IaHHAas
KOMIIaHUs1, KOTOPBIN BO BBeneHnu OyaeT ofo3nauen Kak 00veKm cCie10BaHMs.

Tema pabGoTel AOMKHA COCTOSATH HE Oosiee yem u3 7-9 cio. Ilpum mnpeBwimeHUn
YKa3aHHOT'O MTOpOora MPUBECTH €€ K yKa3aHHBIM TPeOOBaHUSAM MOXHO ITyTEM CHM)KEHUS CTETICHU
JeTanu3aluyd MpoOJjeMbl WM IEePEeHOCOM YTOYHSIOMIMX XapaKTepUCTUK B paciiudpoBKy
Ha3BaHUsA. B HEKOTOPHIX cly4asx TeMa MOXeT OBbITb KOHKPETH3MpOBaHA [0 IpeaMeTa
UCCIIeIOBaHUSI.

Breibop Tembl ompenensercss HaydyHbIMH MHTEpecaMH M CKJIOHHOCTSIMH CTY/CHTA,
BO3MOXXHOCTBIO MOJTyUEHHUsI MaTepuaia Jisl ucciae0BaHus Ha 0a3e MpeaIuIUIOMHOM MPaKTUKH, a
TaK)K€ HAyyHOM crenuanuzanuei npenojasatesneid. CTyleHT pPYyKOBOJACTBYETCS NPUMEPHOMN
TEMaTHKOU BBITYCKHBIX padoT, ykazaHHbIX B [Iporpamme ['MIA, HO MOXKET NPEJIOKUTh U CBOIO
TeMy, IpEABAPUTEIBHO NPOKOHCYJbTUPOBABIIMCh CO CBOMM HAay4YHBIM PYKOBOAMTEIEM U
000CHOBAB CBOM BBIOOD.

BriOpanHas TemMa MOXET ObITh JIOTUYECKUM Pa3BUTHEM BBITIOJHEHHBIX paHee KYPCOBBIX
paboT U BBIMYCKHON KBaTH(PUKAMOHHON pabOThl OakanaBpa M IMpeNroyiaraeT MCHOJIb30BaHUE
uH(pOpMaIlMK, TONYYCHHOH BO BpeMs YYeOHbIX TPAaKTHK WIM B TMPOILECCe TPYIOBOM
NeSITeNIbHOCTH CTYJICHTA.

B cnyuae ecnu cTyeHT B ycTaHOBIIEHHBIE cpoku He n3bpan temy BKP, kadenpa Brnpase
OTIPEICTUTH €€ M0 COOCTBEHHOMY YCMOTPEHHIO.

J1o yTBepKICHHS TEMbI CTYACHT JIOJKEH:

e y0eauThCsd B HAIWYUM TEOPETHUYECKUX MCCIICIOBAHUM, CTATHCTHUYECKUX JaHHBIX W
MaTepUajIoB MPAKTUIECKOTO XapaKTepa 1Mo JaHHON TeMaTHKe;

®  BBISIBUTH IPOOJIEMBI TEOPETHUECKOTO U MPAKTHYECKOTO XapaKTepa 10 JaHHON TEeMaTHKE;

® ONpeleNuTh BO3MOXKHOCTb TPEUIOKHUTh COOCTBEHHBbIE pEIIeHUs 10 O00O3HAUYE€HHBIM
mpobiieMaM WM MPAKTUYECKHE MPEATI0KEHUS TI0 UTOTaM HCCIeIOBaHUS.



IIpumepHbIe TEMBbI:

1. VYmupasnenue OpeHIOM (C TIOMOINBIO, HA OCHOBE HCIIOIB30BaHUS pekiaMbl, PR,
CIIOHCOPCTBA, BBICTABOYHOM JAESTEIBHOCTH, UBEHT-MAPKETHHIA, COLMAIIBHON pEKIIaMbl,
BHUPYCHOI peKjiaMbl, U T.I.) TOBapa, OpraHu3aluy, KOMIIAaHUH, B VIHTepHET, cOlManbHbBIX
ceTsx, osorax, caire u np. (o d-naitH UM oH-1aMH)

2. llpuHuunel (QyHKUMOHMpPOBAHUS (yHpaBieHUs)) KOMMYHHKAI[MOHHON  peKJIaMHOU
nesTenbHOCTH (B cepe, Ha pBIHKE. ..)

3. VYmpaBneHue NOTPeOUTENHCKUM (AJIEKTOPAbHBIM) TOBEJEHHEM Ha pBIHKE .....Ha
pBIHKE.... B/uepe3 Kakoi-TO BUJ KOMMYHHKAIMHA (MepuaHIANH3UHT, COILMAJIbHBIC CETH,
MIPOMO-MEPOTIPUATHS U T.J.) HA PHIHKE. ..

4. VYmupaeneHue OOILIECTBEHHBIM MHEHHEM B/4epe3 KakKOH-TO BHJI KOMMYHHUKAIH
(MepyaHIal3UHT, COLUANIBHBIE CETH, IPOMO-MEPOIPUITHS U T.J.) Ha PBIHKE ....

5. VYnpaBieHue UMHJDKEM/peryTalnneil/KoprnopaTuBHON KyJIbTypOil ¢ MOMOIIBIO PEKIaMBI

WM CBsI3€l ¢ 00IIECTBEHHOCTHIO Ha PHIHKE. . .
MexaHu3Mbl GOPMHUPOBAHHUS OTHOLIEHUS IOTpeOUTENeH K 00BEKTY

7. MexaHu3M BIMSHHMS KOHTEHTa KOMMYyHHKanui (B pexiname, Openaunre, PR) Ha
3¢ (HeKTUBHOCTH

8. PecypcHoe obecnieueHue ynpaBieHUss KOMMyHUKaUsAMu (OpeHia, KOMIIAHUH) ......

9. MeToauKH N3yYEHUS acClIeKTOB OpEeHAMHIa, PEKJIaMBbl M CBA3€H ¢ 0OIECTBEHHOCTHIO

Tembl pa®oThl aAaNTUPYIOTCS TMOJ KaXJOTO CTYAEHTa, C y4eToM 0a3bl MpeaaUIIIOMHOMI
npaktuku. Tematuka BKP copepxuT nepedeHb npumepnuix TeM, MO3TOMY JOMYCKAaeTCsl BEIOOP
tembl BKP, He BXxopsiel B JaHHBIN NEPEUYeHb MO COTJIACOBAHUIO C HAYYHBIM PYKOBOJUTEIEM U
3aBeyIOUINM Kadeapoil.

o

3.2.3. Metoguyeckue MaTepuaJbl, ONpeae/sione Npoueypbl OeHMBaHUSs

Pa6ota nvax BKP HaunHaeTcs He mo3HEe BTOPOTO ceMecTpa OOyUeHUsT W TECHO CBs3aHa
C  HAyYHO-HCCJENOBATeNIbCKOW  paboToil  MarucTpanta. BrIMomHUBIIME — TpOrpamMmy
TEOPETUYECKOro OOyueHUss U YCIENIHO CJaBLIME HK3aMEHbl CTYJEHThl MarucTpaTypbl
nomyckatorcs K (unHanpHOU ctaauu BbmonHeHwss BKP. Ha mnpoTsbkeHnu Bcex ueThIpex
CEMEeCTpOB O0yUEHHMs HA MOATOTOBKY, HAITMCAHWE W ampoOupoBaHue oTneabHBIX YacTeil BKP u
Bceli BKP 1menukoM oTBOOMTCA KOIMYeCTBO Henelab B coorBerctBHH ¢ DPI'OC BO mo
COOTBETCTBYIOIIMM HarlpaBjieHUsIM. Ha mpoTsKeHWH 3TOro BPEMEHHM MAarucTpaHT paboTaeT c
Hay4dyHbIM pyKoBoauteraemM BKP, KOHTpoOIHpyrOMMM CpPOKM M KayeCTBO BBIMOJTHEHHUS DPAOOTHI
(cM. B mpuJI0’KeHUHU puMepHbIN Tpaduk padoTs! Hax BKP).

Ha mnporsokennn oOydeHuss 1O TporpaMMe MarucTparypbl MAarucCTpaHT —JIOJDKEH
HECKOJIBKO pa3 BBICTYIUTH ¢ JokiIaaamu 1o Teme BKP; aTu BbicTymieHNs: MOTYT MPOXOJIUTH Ha
3aceaHusAX HayYHO-MCCIEIOBATEIbCKOTO CEMHUHApa WM Ha HAYYHBIX HIH y4eOHO-HAYYHBIX
KoH(pepeHuUsX. [laTbl 1 TeMbl BBICTYIIJICHUH, JaHHbIE KOH(EPEHIIN OTpaXkatoTcs B OTYETAX IO
HUP maructpanTta, a Takxke B OT3bIBE€ HAYUYHOT'O PYKOBOJIUTETIS.

BKP npoBepsitoTcsi HayuyHbIMM pPYKOBOJIUTENISMM  BBbITycKaromie kadeapbl Ha
OPUTHMHAIBHOCTh U CAMOCTOSITEIbHOCTh aBTOPCKOrO TeKCTa B cucteMe «AHTturuiaruatr PITY» -
JIOTTYCKAETCs K 3aIuTe paboTa, OpUTHHATIBLHOCTH KOTOpOil He MeHee 75% (cm. [lpunoxkenue).
BrimyckHbie KBaTH(PHUKAITMOHHBIE pa0OTHI MO MpOrpaMMaM MarucTpaTyphl MOJJIekKAT BHEITHEMY
pelieH3upoBanuio. PerieH3eHTaMu MOTYT OBITh PabOTOAATENU-TIPAKTUKH, CIEIIHATUCTBI OTPaCIn
wn ke npenctasutenu [MIIC apyrux By30B, oOnajgaronie HayYHOW CTETEHBIO JOKTOpa WIH
KaHJuJaTa HayK IO HAIpaBJICHUIO MOArOTOBKHU. [[Jsi mpoBeneHUs] BHEIIHErO peleH3UPOBAHUS
BBIMTYCKHON KBaTU(pUKAMOHHONW paboThl yKa3aHHas paboTa, BMECTE€ C OT3bBIBOM HAy4HOTO
PYKOBOJUTENS U CIIPABKOM 00 OPUTMHAIBHOCTH TEKCTA, HAIIPABIISIETCS OJHOMY MU HECKOJIBKUM
pelleH3eHTaM U3 4YHClia JIUI, HE SBISIOMUXCS pPaOOTHUKAMH BBIMyCKawomeld Kadenpsl,
dakynerera (mHcTHUTyTa), PITY. Ilepemaua BKP Ha pemensuio momkHA TPOUCXOIUTH HE
no3jHee, 4yeM 3a 14 KaleHJapHbIX JHEH 10 3auuThl. PElleH3eHT MPOBOAMUT aHAJIU3 BBITYCKHOMN
KBaJIM(UKAIIMOHHOM pabOThl U MpEICTaBIseT MUCbMEHHYIO PELEH3MI0 Ha YKa3aHHYIO paboTy



(cM. mpunokenue). Ecnu BelmyckHast KBaTU(pHUKAIIMOHHAs paboTa UMEeT MEeXIUCIUILTMHAPHBIN
XapakTep, OHa MOXET ObITh HAIPaBJIeHA HECKOJIBKUM PEIICH3CHTAM.

OOyuaromuiicss J0KeH ObITh O3HAKOMIJIEH C OT3bIBOM M pelieH3Hed (peleH3usIMH) He
no3aHee, yem 3a 10 kameHmapHbIx gHer 10 3amuTsel BKP.

BKP, 0T3bIB HayyHOro pyKOBOIUTENS M peleH3us (peueHsuu) nepenatorcs B ['OK He
Mo3/Hee, YeM 3a 2 KaJleHAapHBIX AHS 10 JAHA 3amuThl padboTs! (TpedoBanus k nepegaue BKP cwm.
Ha caiite kadenpsl MapKeTMHra M pekiambl B paszene «CTyAeHTaM BBITYCKHBIX KypCOB)»
http://kafmr.rggu.ru/index.php?1d=1277 ).

TekcTbl BBIMYCKHBIX KBaJM(PUKAIIMOHHBIX pPAabOT pa3MelIaloTcs B AJIEKTPOHHO-
6ubnnoreuynoi cucreme PI'TY B coOTBETCTBUU C YCTaHOBIIEHHBIM MOPSIAKOM. J[OCTYIT K TeKCTaM
BBIITYCKHBIX ~KBaJM(UKAMOHHBIX paboT JokeH ObIThb o0ecreuyeH B COOTBETCTBUU C
3akoHoAaTenbcTBOM Poccuiickoit ®enepanuu, ¢ y4eToM U3BSITHS I[POU3BOJICTBEHHBIX,
TEXHUUYECKHUX, SKOHOMHYECKHMX, OPTraHM3allMOHHBIX M JPYIMX CBEIEHHM, B TOM YHUCIE O
pe3ysibTaTaX MHTEIJICKTYalbHOM JesTeNIbHOCTH B Hay4YHO-TEXHHUYECKOW cdepe, o crocobax
OCYIIECTBIICHHUSI TPOPECCUOHATBLHON JEATETbHOCTH, KOTOpPhlE HMEIOT JCHCTBUTEIbHYIO MWIIH
MOTEHLIMAJIbHYI0 KOMMEPYECKYI0 IIEHHOCTh B CHJIy HEHU3BECTHOCTM HX TPETbUM JHIaM, B
COOTBETCTBHUH C PELICHUEM NpaBooOIaiaTens.

OO6yuaromuiicst ¢ MecTa MPOXOKICHUS MPEJAUITIOMHON MPAKTUKH (MM U3 KOMIIAHUU, Ha
OCHOBE JJaHHBIX KOTOPOM JeNanoch HCCIEOBaHUE) OepeT CIpaBKy O BHEAPEHUM WM aKT 00
UCIIOJIb30BAaHUU PE3YyJbTaTOB pabOThl, TIJl€ YKa3bIBAaeTCs €€ MPaKTUYeCKOoe 3HaueHUe,
aKTyaJIbHOCTb Ul JaHHOW KOMIIAHMM W BO3MOYKHOCTb BHEJIPEHMs IpEAJaraeMbIX
pekoMeHmanuid. JIOKyMeHT co3faercs B CBOOOJHON (opMme, MOIMUCHIBACTCS PYKOBOJUTEIIEM
MOZIpa3/IeJICHUs] WINA OpraHu3aliy, 3aBepseTcs nevarsto (cM. [lpunoxenue).

3amuTa BbITYCKHON KBaIU(PUKAIIMOHHON paOOTHI SABJIIETCS 00513aTEIbHBIM UCIIBITAHUEM,
BBEJICHHBIM B MTOTOBYIO aTTECTAllMI0 BCEX BBIMTYCKHUKOB, OKAaHYMBAIOUIMX OOYyYEHHE II0
IporpaMMaM MarucTparypsbl.

3ammra BKP npoxoaut my6au4Ho Ha oTKpbeITOM 3acenanuu ['OK. 3amura BKP
MIPOBOAMTCS C yYaCTHEM HE MEHee JIByX TpeTel cocTaBa KOMUCCHUHU.

3amuTa npeAcTaBiIsieT COO0H YeTKO PeriiaMeHTHPOBAHHYIO MTPOLEAYPY:

. npeacenarens ['ocymapcTBEHHON SK3aMEHAIIMOHHON KOMHCCHH OOBSABISICT (haMUIIHIO,
MMsl, OTYECTBO CTyACHTa, Ha3BaHue TeMbl BKP, HayuHOro pyKoBOJUTENS U PELICH3EHTA;

. CTYJICHT JIeNIaeT JOKJaJ (COMPOBOXKIAIONTUNACS TIPE3EHTAIIMEN) ¢ N3TI0KEHHEM OCHOBHBIX
MOJIO’KEHU CBOEH paboThI (IPOAOIKUTENHHOCTRIO 10 7 MUHYT);

. M0 OKOHYAHWM JOKJIaJia aBTOP OTBEUYAET Ha BOMPOCHI, KOTOPHIC 3aal0T KaK YICHBI
KOMHCCHH, TaK U MPUCYTCTBYIOLIUE HA 3aLIUTE JIUIIA;

. 3aCJIyIIMBACTCA OT3BIB PEIEH3eHTa paboThI, 3a7ada KOTOPOTO - OXapaKTepHU30BaTh
paboTy, BBIIETUB €€ IOCTOMHCTBA M HEJJOCTATKU WJIH CIIOPHBIE MOMEHTHI;

. 3aIMIIAIOIIMIACS OTBEYACT HA 3aMEYaHMs, COICPKAIIHMECS B PEIICH3UH, U Ha BOTIPOCHI 110

pa60Te, KOTOPBIC MOT'YT OBITh 3aaHbl HE TOJBKO 4YJIC€HAMHM KOMHCCHUHU, HO U JI00BIM U3
IMPUCYTCTBYIOIIINX. OTtBeThl Ha BOITPOCHI  JTOJIKHBI OBITH J0Ka3aTCJIbHbIMH, TCOPECTUUCCKU
APTYMCHTHUPOBAHHBIMU U IMOAKPCTIJIICHBL (I)aKTI/ILIeCKI/IM MaTCpHrajIoM;

. NpOBOAMTCA 00CYyXJeHue paboTbl, B KOTOPOM MOKET NPUHATH ydacTue Jro0oi
IIPUCYTCTBYIOIINM Ha 3aIIMUTE, YUCIIO BBICTYIAIOIIUX HE OTPAHUYUBAETCS;
. CTYJEHTY NpPEeAOCTaBISETCS CIIOBO JJISl 3aKIIOUYUTEIBHOTO BBICTYIUIEHUS, B KOTOPOM OH

OTBEYAET HA 3aMe€YaHus PELEH3EHTa, a TakKE€ OTBEYAECT HA BBICKA3aHHBIE B IIpolEcCe
00CyXICHUS 3aMEUaHUs.

[Ipu onpeneneHuy OIEHKW KOMUCCHUSI IPUHUMAET BO BHUMaHKE OO ypOBEHb HAYYHO-
TEOPETUYECKON M MPAKTUYECKOM MOATOTOBKU CTYJECHTA, a TAKXKE €ro YMEHHE OTCTauBaThb W
00OCHOBBIBAThH CBOIO TTO3UIINIO, B COOTBETCTBUU C YPOBHEM OCBOEHHBIX KOMIETeHIIMA. PemeHue
00 OIICHKE NPUHUMACTCS TOCYJAapPCTBEHHOM HK3aMEHAIIMOHHONW KOMHCCHEH Ha 3aKphITOM
3aCeaHUHM I10 3aBEPLICHUH BCEX HA3HAUYEHHBIX HA 3TOT JEHb 3alIUT U O3BYUYMBAETCS B 3TOT XKe
JICHb.



3.2. Evaluation Materials for WCR

3.2.1. Description of measures, criteria and rating scale

Evaluation

Evaluation criteria

excellent

The reasons for the effectiveness of the proposed solutions in the
framework of the project implementation are presented.

When defending, he confidently argues his calculations.

Legal Legitimacy of Proposed Decisions. There are regulatory
documents in the sources, Advertising and public relations.

When defending - demonstrates knowledge of the regulatory
framework and its civil position.

The work was done using the scientific style of the Russian
language, Use of sources in a foreign language.

The work was completed on time in accordance with the stated
procedure, All job requirements are met.

The topic of work corresponds to the place of practice, The
relevance of the work is justified, Defined object and object,
Purpose and objectives, Adequate research methods are selected,
The results of the work are well-reasoned and have practical
significance.

In accordance with the topic of work presented author's
development of texts for advertising and public relations. There is
a scientific justification for the choice of artistic and expressive
means, their qualitative criteria are defined and communicative
efficiency is evaluated;.

Conducted a comprehensive analysis of theoretical sources,
shows their relationship with the practice of organizing the
communicative activities of the company, its communications
campaigns and individual events. Results Compared to
Competitors.

The work is based on a variety of modern sources of information,
including in a foreign language, Bibliographic description is
made in accordance with GOST.

When protecting - confidently operates to sources of information.
Organizational and functional analysis and situational analysis are
presented, Conclusions on the effectiveness of management
functions, developed schedules and recommendations for
improving planning and organization. Conclusions and
recommendations tested.

Analysis carried out, Specialized documents in the field of
advertising and public relations. Presented the author's version of
the project documentation or recommendations for improving
existing.

Draft communication campaign developed, Programmes, Actions
or events.

KPI of the project is defined and efficiency is estimated.
Conclusions and recommendations tested.

In accordance with the topic of work, practical planning
experience is analyzed, preparation and implementation of




communication campaigns and specific campaign activities,
Evaluate the results and develop recommendations for their
improvement and efficiency as an economic, As well as
communication.

The text is well structured, Designed and Illustrated.

Protection of work is accompanied by a multimedia presentation

Good The work generally corresponds to a high level.
When defending in answers to questions, the student admits
inaccuracies.
There are stylistic errors.
When protecting confidently answers some questions.
Errors in the description of sources.
There are some comments on the design of work.
There are separate comments on the procedure for organizing
research and conclusions.

Satisfactory Does not understand the methods of calculating economic
efficiency and budgeting rules.
There are no sources at work, Related legal and regulatory
support.
In case of protection - demonstrates knowledge of certain legal
documents.
In the text of the work there are numerous comments on the
competent use of the Russian language and special terminology
The work was carried out with individual violations of the
requirements.
Relevance is not justified. The goal is set incorrectly, The results
of the work mostly do not fulfill the tasks set.
When defending - in the answers to questions allows
inaccuracies, The material of the work is poorly oriented.
There is no scientific justification for the proposed creative
solutions and texts.
The theoretical part is logically unrelated to the practical.
The work is descriptive. No comparative analysis.
Analysis of the company’s performance, The recommendations
are not justified.
No validation of findings and results.
Low-quality presentation.
Lack of empirical research.

unsatisfactory No economic calculations of efficiency are presented.

When protecting the work - does not own the material of the text
of the work.

There are no sources at work, Related legal and regulatory
support.

Protection - does not answer questions, related to regulatory and
legal support of advertising activities.

Text of work not conforming to requirements

The work was carried out with violations of the requirements and
these procedures.

In work onThere is a research matrix.




The results of the work are not substantiated.

There are no independent studies and conclusions.

The theoretical part is borrowed. No analysis of practice. The
practical part is inconsistent, It is fragmentary.

Insufficient number of sources, Errors in the Bibliographic
Description.

There are no independent conclusions and author's developments.
The research object does not correspond to the research topic.

No validation of findings and results.

There is no multimedia presentation.

Secondary data used is outdated, Lack of own research,
Conclusions not justified.

3.2.2. Approximate topic of the FCW

Topic of work: it is desirable that the topic of the MFCW be associated with the basis of
pre-diploma practice. The topic of work can begin with the words: system, mechanisms,
organizational aspects, methods. Another option is allowed in agreement with the supervisor
and head of the department. In this case, the topic should contain words from the discourse of the
field of advertising and public relations, for example, communications, promotion, advertising,
branding (brand), etc. The topic of work should be formulated in such a way that it reflects the
problems of work, is associated with the object and subject of research, uses specialized terms
related to activities in the field of advertising and public relations. The "code word" of the name
will indicate a problematic aspect of the phenomenon: Principles, Mechanism, Management,
Methodology, Resources. These words will further help to formulate the purpose of the work,
which should indicate the expected results of the work: to develop principles, mechanism,
methodology, factors...

Since the final certification work refers to research activities, and theoretical and
empirical research is a mandatory component of such work, it is not advisable to use words
related directly to this category or research methods (i.e. the words: research, study, analysis,
etc., should not be in the topic of work).

In the name, you can specify the market segment in which this company operates, which
in the Introduction will be designated as a research object.

The topic of work should consist of no more than 7-9 words. If the specified threshold is
exceeded, you can bring it to the specified requirements by reducing the degree of detail of the
problem or by transferring refinement characteristics to the decryption of the name. In some
cases, the topic can be fleshed out to the subject of research.

The choice of topic is determined by the scientific interests and inclinations of the
student, the possibility of obtaining material for research on the basis of pre-diploma practice, as
well as the scientific specialization of teachers. The student is guided by the approximate topic of
graduation works specified in the GIA Program, but can offer his topic, having previously
consulted with his supervisor and substantiated his choice.

The chosen topic can be a logical development of previously completed coursework and
final certification work of the bachelor and involves the use of information obtained during
educational practices or during the student's work.

If the student did not choose the topic of the MFCW within the established time frame,
the department has the right to determine it at its own discretion.

Before the topic is approved, the student must:



» make sure that theoretical studies, statistical data and practical materials on this topic are
available;

o identify problems of theoretical and practical nature on this topic;

e Determine whether to propose your own solutions to the identified problems or practical
proposals based on the results of the study.

Sample topics:

1. Brand management (using, based on the use of advertising, PR, sponsorship, exhibition
activities, event marketing, social advertising, viral advertising, etc.) of the product,
organization, company, on the Internet, social networks, blogs, website, etc. (off-line or
on-line)

2. Principles of functioning (management) of communication advertising activities (in the
sphere, in the market...)

3. Managing consumer (electoral) behavior in the market..... in the market .... i/through
some kind of communication (merchandising, social networks, promo events, etc.) on the
market

4. Management of public opinion in/through some kind of communications (merchandising,
social networks, promotional events, etc.) in the market ....
5. Managing image/reputation/corporate culture through advertising or public relations in
the marketplace ...
6. Mechanisms for formation of consumer-to-facility ratio
7. Mechanism of communication content impact (in advertising, branding, PR) on
efficiency
8. Resource support of communications management (brand, company)......
9. Methods of studying aspects of branding, advertising and public relations
The themes of the work are adapted for each student, taking into account the base of pre-
diploma practice. The MFCW topic contains a list of approximate topics, therefore, it is allowed
to select the topic of the MFCW that is not included in this list in agreement with the supervisor
and head of the department.

3.2.3. Methodological materials defining evaluation procedures

Work on the MFCW begins no later than the second semester of study at the master's OP
and is closely related to the research work of the master's student. Students who completed the
theoretical training program and successfully passed the exams are admitted to the final stage of
the MFCW. During all four semesters of training, the preparation, writing and testing of
individual parts of the MFCW and the entire MFCW is given the entire number of weeks in
accordance with the WFSE in the relevant areas. During this time, the master's student works
with the supervisor of the MFCW, who monitors the timing and quality of work (see the
appendix for an approximate schedule of work on the MFCW).

During the course of the master's program, the master's student must make several
presentations on the topic of MFCW; these speeches may be held at meetings of a research
seminar or at scientific or educational conferences. The dates and topics of the speeches, the data
of the conferences are reflected in the reports on the research and development of the master's
student, as well as in the recall of the supervisor.

Pre-protection of MFCW undergraduates is organized and conducted by graduate
departments no later than three weeks before the assigned date of protection. The preliminary
protection of the master's student involves his presentation with a report on the work done at the
meeting of the department and his presentation of the results of the work done. As a rule, the
entire text of the MFCW should be presented on the pre-defense; this text can still be in the draft
version and contain minimal structural flaws. Pre-protection takes place in the presence of the
supervisor of the master student, who is obliged to provide an oral or written opinion on the
degree of readiness of the master student for protection. Valid is pre-protection, which took place



in the presence of at least three teachers from among those who implement a specific educational
program.

The department submits to the dean's office information on the admission of
undergraduates to the protection of the MFCW, on the basis of which the order is drawn up. In
particular, the final topic of the MFCW, which is not subject to further changes, is indicated, the
names and regalia of the supervisor and reviewers of the MFCW are indicated.

WCRs are checked by the scientific managers of the producing department for the

originality and independence of the author's text in the "Antiplagiate of the Russian State
University for the Humanities" system - work with an originality of at least 75% is allowed for
protection (see Appendix).
Final certification works for master's programs are subject to external review. Reviewers can be
employers-practitioners, industry specialists or representatives of PPS of other universities with a
scientific degree of a doctor or candidate of sciences in the field of training. To conduct an
external review of the final certification work, this work, together with the review of the
supervisor and a certificate of the originality of the text, is sent to one or more reviewers from
among the persons who are not employees of the graduating department, faculty (institute),
RSUH. Submission of the VCR for review should take place no later than 14 calendar days
before the protection. The reviewer shall analyze the final qualification work and submit a
written review of the said work (see Appendix). If the final -certification work is
interdisciplinary, it can be sent to several reviewers.

The student should be familiarized with the feedback and review (reviews) no later than
10 calendar days before the protection of the WCR.

The WCC, the feedback of the supervisor and the review (reviews) are submitted to the
GEC no later than 2 calendar days before the day of work protection (For requirements for the
transfer of the WCC, see the website of the Department of Marketing and Advertising in the
section "Graduate Students " http://katmr.rggu.ru/index.php?1d=1277).

The texts of the final certification works are placed in the electronic library system of the
Russian State University for the Humanities in accordance with the established procedure.
Access to the texts of the final certification works should be provided in accordance with the
legislation of the Russian Federation, taking into account the withdrawal of production,
technical, economic, organizational and other information, including the results of intellectual
activity in the scientific and technical field, on the methods of carrying out professional activities
that have real or potential commercial value due to their unknown to third parties, in accordance
with the decision of the copyright holder.

A student from the place of pre-diploma practice (or from the company on the basis of
which the study was made) takes a certificate of implementation or an act on the use of work
results, which indicates its practical significance, relevance for this company and the possibility
of implementing the proposed recommendations. The document is created in free form, signed
by the head of the department or organization, certified with a seal (see Appendix).

The protection of final certification work is a mandatory test introduced into the final
certification of all graduates graduating from graduate programs.

MFCW protection takes place publicly at an open meeting of the GEC. MFCW
protection is carried out with the participation of at least two-thirds of the commission.

Protection is a clearly regulated procedure:

. Chairman of the State Commission announces the surname, first name, patronymic of the
student, the name of the topic of the MFCW, supervisor and reviewer;
. the student makes a report (accompanied by a presentation) outlining the main provisions

of his work (lasting up to 7 minutes);

« at the end of the report, the author answers questions asked by both members of the
commission and those present at the protection of the person;

. feedback from the reviewer of the work, whose task is to characterize the work,
highlighting its advantages and shortcomings or controversial points;



. The protector responds to the comments contained in the review and to questions about the
work that can be asked not only by the members of the commission, but also by any of those
present. Answers to questions must be evidentiary, theoretically reasoned, and supported by
factual material;

. discussion of work in which anyone present at the defense can take part, the number of
speakers is not limited;
. The student is given the floor for the final speech, in which he responds to the reviewer's

comments and also responds to the comments expressed during the discussion.

When determining the assessment, the commission takes into account the general level of
scientific, theoretical and practical training of the student, as well as his ability to defend and
justify his position, in accordance with the level of mastered competencies. The decision on the
assessment is made by the state examination commission at a closed meeting upon completion of
all the protections appointed on that day and is announced on the same day.

4. MaTtepuanbHO-TeXHHYeCKoOe o0ecneyeHne rocyiapcTBeHHOW HTOTOBOM
arrecTauuu
Jns cpaum rocyaapcTBeHHOro »sk3ameHa M 3amuThl BKP  HeoOxomum kiacc ¢
MHTEPAaKTUBHON JOCKOH M MPOEKTOpOM, Mmockosbky 3amuTta BKP nomkna ObITh mojkperieHa
BU3YaJIbHOW MJUIFOCTPALIMEN C IIOMOIIBIO ITPE3EHTALINH.

CocraB nporpammuoro odecnedyenus (IIO)

1. Windows
2. Microsoft Office

4. Logistical support of the state final certification

In order to pass the state exam and protect the MFCW, a class with an interactive board
and a projector is required, since the protection of the WCRM should be supported by a visual
illustration through a presentation.

Composition of software (software)

1. Windows
2. Microsoft Office

5. Oco0eHHOCTH MpPOBeIeHHUS TOCYAAPCTBEHHOM UTOrOBOM ATTECTALMM ISl 00y4YaK0IIMXCS
M3 YMCJIA JUI ¢ OTPAHUYEHHBIMH BO3MOKHOCTSAMHM 310POBbS

[ponenypsr nposenenust [ MA ns oOydaromuxcs ¢ OrpaHUUYEHHBIMH BO3MOXKHOCTSIMU
3I0pPOBbSl PETVIAMEHTUPYIOTCS JeHCTBYIOIMM [lonokeHneM O NMPOBEACHUM TOCYJIapCTBEHHOMN
UTOTOBOM aTTecTaluu 1o 00pa3oBaTeIbHBIM IPOrpaMMaM BBICILIET0 00pa30BaHMs - IPOrpaMMam
OakayiaBpuaTta, IporpaMMam CIeanTeTa 1 MporpaMMaM MarucTpaTyphl.



5. Features of the state final certification for students with disabilities

Procedures for conducting SFC for students with disabilities are regulated by the current
Regulation on conducting the state final certification for educational programs of higher
education - bachelor's programs, Specialty Programs and Master's Programs.

IMPUJIOKEHUA

ANNEXES
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MHWHOBPHAYKHN POCCHUH
®denepalibHOE TOCYJapCTBEHHOE OI0/KETHOE 00pa30BaTEIbHOE YUPEKICHNE
BBICIIIET0 00pa30BaHUs
«Poccuiickuii rocyiapcTBeHHbI TyMaHUTaApHbIA YHHBepcuTeT (PITY)

Wucturyt / ®akynbrer HuctutyT MaccMenua u pexiambl /DakyIbTeT peKIaMbl U CBsI3eil ¢
00IIIECTBEHHOCTHIO
Kadenpa / YHI] Kadenpa OpennuHra u Bu3yaabHbIX KOMMYHUKALIUN

Hamnpasnenue noaroropku Hampasnenue 42.04.01 «Pexnama 1 CBSI3HM ¢ 00IIECTBEHHOCTHIO)

Hamnpasnennocts [Mpodunp «bpeHmuHT 1 AeT0Bast permyTaIys»
(mpodpus)

3aBenayroiemMy kadeapoii
J.5.H., mpodeccopy Cexepuny B, /1.

MarucTpaHTa Kypca TPYIIIBI
dhopmbl 00yUeHUS

(Damumust Umst OTuectBO)

(tenedon)

e-mail:

3AABJUEHMUE *
[Ipomry yTBepuTh TEMY BBIITYCKHOWM KBamupukarmonHou padotsl (BKP):

" Ha3HAYUTHb HAYYHBIM PYKOBOIUTCIICM

(Pammmms, Mmst, OT4ecTBO)

(IOIDKHOCTD, y4eHas CTCIIeHb, YIEHOE 3BAHUE)
Hay4YHbIM KOHCYJIbTAaHTOM

(Damuust, Ums, OtyecTBO)

(ZOIHKHOCTB, yUeHas CTENEeHb, yUeHOE 3BaHUE)

« » 20 T. (moamuck CTyAeHTa)
COI''TACOBAHO:
Hayunslii pykoBoauTesns
(momxHOCTB, ®amunus 1.0.) (moanuce)
3aBenyromuii kageapoii Cexepun B. 1.
(moamnuce)

« » 20 T

* [lomaetcs Ha kadeaApy 3a MOJTOAa IO MPOBEACHUS TOCYIaPCTBEHHONW UTOTOBOM aTTECTAIlNH.



Annex 1
Ministry of Education and Science of the Russian Federation
Federal State Budgetary Educational Institution Higher education

"Russian State University for the Humanities " (RSUH)

Institute/Faculty Institute of Mass Media and Advertising /Faculty of Advertising and
Public Relations
Department/UNC Department of Branding and Visual Communications
Training area Direction 42.04.01 "Advertising and Public Relations"
Direction (profile) Profile "Branding and business reputation"
Head of Department
Doctor of Econ. Science, Professor Sekerin
V.D.
student

Forms of education

(Family Name)

(phone ringing)
e-mail:

STATEMENT*

I ask you to approve the topic of the final qualification work (FCW):

Appointing a Scientific Director

(Name, Name, Fatherland)

(The position, Academic degree, academic title)
Scientific consultant

(Name, Name, Fatherland)

(The position, Academic degree, academic title)

« » 20 T. (Signature of student)

AGREED:



Scientific supervisor

(The position, Name) (Signature)
Head of Department Sekerin V.D.

(Signature)

« » 20 T

* It is submitted to the department six months before the state final certification.



[Tpunoxenue 2

OT3bIB
HAYYHOI'O PYKOBOJUTEJIA
0 paboTe o0yyaroerocs B mepuoi NoJAroOTOBKU BBIMTYCKHON KBaTU(PUKALMOHHON pabOThI

OO6yuarommiics

kadenpa/VYHII

HaIlpaBJICHHUC TOATOTOBKHU

dhopma oOydeHust Kypc rpyIma

Tema BeITyckHOM KBanupukanuonHoi padorel (BKP)

TEKCT OT3bIBA

Hayunviii pykosooumenv 6 c60000HOU (opme ananuzupyem axmyaibHOCHb U HOBUSHY
memvl, COOMEEMcmeue Ccooepiucanus pabomel meme; CMENeHb CAMOCMOAMENbHOCU
PACKpbIMUs. memvl, YPOBEHb Meopemuieckol papabomku memvl, JO0SUYHOCHb, YemKOCHb,
2PAMOMHOCIb UBNIOJHCEHUSL MAMePUuaid;, 0O0CHOBAHHOCMb, HOBU3HY 6bl80008, NPAKMUYECKVIO
YEHHOCMb NOJYYEHHbIX Pe3YIbmamos, COOMEEncmeaue npasuiam ogopmienus,; oodpawaem
BHUMAHUEe HA umerwuecs 6 pabome u OMMeYeHHvle paHee HeOOCMAMKU, He YCMpaHeHHble
obyuarowumcs;, O0aem OYeHKy Kadecmea pabomvl 00yuarouiecocss 8 nepuod noo2omosKu
BbINYCKHOU — K8ANUDUKAYUOHHOU — pabomvl U COOMEemMcmeusi  pabomvl  mpebo8aHUSIM
DedepanbHo20 20CY0APCMBEHHO20 00PA308aAMENbHO20 CIMAHOApmAa.

Takoce mozym Ovimb Oambl peKoMeHOAuuUu K NyOauKayuu padomsl, 6HeOpeHUuro ee

Pe3VIbmamos, npeocmasgienuio pabomol Ha KOHKYPC.

Hayynslii pykoBoauTes

(IOMMKHOCTB, yUeHas CTeNeHb, yueHoe 3Banue, ®.11.0.)

« » 20 T. Iloamuce




Annex 2
REVIEW
THE SCIENTIFIC GUIDE
on the work of the student during the preparation of the final certification work

student

department

Direction (profile)

Forms of education course group

Theme of the final certification work (FCW)

TEXT OF REFERENCE

The scientific leader in free form analyzes the relevance and novelty of the topic,
compliance of the content of the work with the topic; the degree of independence of the
disclosure of the topic, Level of theoretical development of the topic, Logic, Clarity, literacy of
presentation of the material; justification,Novelty of Conclusions, practical value of the results
obtained,; compliance with the rules of registration; draws attention to the shortcomings in the
work and previously noted, not eliminated by students; gives an assessment of the quality of the
student's work during the preparation of the final qualification work and compliance with the
requirements of the Federal State Educational Standard.

Recommendations may also be made for the publication of the work, Implementation of its
results, Submission of work to the competition.

SCIENTIFIC GUIDE

(The position, Academic degree, academic title)

« » 20 T. Signature
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PELHEH3UA
HAa BBIMYCKHYIO KBaTU(UKALUOHHYIO paboTy

OO6yuarommiics

kaeapa/VYHII

HaIrpaBJICHHUC TOATOTOBKHU

dhopma oOydeHwust Kypc rpyIra

Tema BoITyckHOM KBanupukanuonHoi padorel (BKP)

TEKCT PELJEH3UU

Peyenszenm 6 c60600H0U popme amaruzupyem axmyaibHOCMb U HOBU3HY MeMbl,
coomeemcmeue cooepicanus pabomovl meme, 0OOCHOBAHHOCMb CMPYKMYpPbl padbombl,
00CMAamo4HOCMb UCMOYHUKOBOU 0A3bl, 0DOCHOBAHHOCMb U3OPAHHOU MemoOUKU, YPOBEHb
meopemuyueckol paspabomku memvl, JOSUYHOCMb, YEeMKOCHb, ZPAMOMHOCHb U3LONCEHUS
mamepuand, 0O60CHOBAHHOCMb U HOBU3HY BblB000S, NPAKMUUECKYIO YEHHOCMb HOLYYEHHbIX
pe3yibmamos, ommeyaem OOCHOUHCMEA U HeOOCMAmMKU padbomvl, onpeoeisienm YpoBeHb
coomeemcmausi pabomovl mpeboBaHUsIM PedepairbHO20 20CY0apCmMEeHH020 00PA308aMeIbHO20

cmanoapma, npeoiazaem OYeHKy 3a 8bINYCKHYIO KANUDUKAYUOHHYIO pabOm)y.

Penensenr

(mecTo paboTHI, JOHKHOCTH, yUeHas CTeIeHb, yaeHoe 3Banue, ©.11.0.)

« » 20 T. Iloamuce
M.IL.




Annex 3

Review

for final certification work

student

department

Direction (profile)

Forms of education course group

Theme of the final certification work (FCW)

TEXT OF THE REVIEW

The reviewer in free form analyzes the relevance and novelty of the topic, Conformity of
the content of the topic, Justification of the structure of work, Adequacy of source base, The
validity of the chosen method, Level of theoretical development of the topic, Logic, Clarity,
Literacy of the presentation, The validity and novelty of the conclusions, The practical value of
the results obtained, notes the advantages and disadvantages of the work, determines the level of
compliance with the requirements of the federal state educational standard; offers an assessment

for the final qualification work.

Review

(place of work, position, academic degree, academic title, full name)

« » 20 T. Signature
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®UPMEHHbIN

B/IAHK
OPTrAHU3ALIUU
19.05.2023 1. [To mecTy TpeboBaHwMs.
CIIPABKA O BHEJIPEHUU

Pe3ynbpTaThl HccneqoBaHUS U NPEUIOKEHHBIE B BBITYCKHOW KBaTM(pHUKALIMOHHON paboTte
ctyneHTtku dakynpTeta ynpasinenus PITY WsanoBoit W.M. wmepornpusitus BHEIpPEHB B
NEATEIbHOCTD OTHEA w.uweevnn..... (01070 I ». B wactHoctn, ¢ mas 2017 r.
Hcnonb3yercs npeanokeHHas B paboTe METOJUKA MPOABWKEHHUS MHTEPHET-CalTa .......... ruc
IIOMOUIbI0 UHCTPYMEHTOB SMO.

B uccnenoBanuu paspaboraHa Mojeslb 0OOCHOBAHHOTO BbIOOpa METO/Aa IPOJABHKECHHMS,
[IO3BOJIAOIIAs CYIIECTBEHHO YBEJIMYUTH IPUTOK HOBBIX KIMEHTOB B KOMIIAHMIO, KOTOpas
IIpUMEHseTCA B HacTosuiee BpeMs B gesteabHocTn 000 «........... ».

BbIBOJIBI M OCHOBHBIE MOJIOKEHHS BBIMTYCKHOW KBaTU(HUKAIMOHHON paboTsl BaHOBOI
WM. peanusyloTcss B MNpakTHUECKOM paboTe OTHAENa .............. , U CcHocoOCTBYIOT
IIPOJIBMKCHUIO IIPOAYKLIUN U YBEJIMYECHUIO Y3HABAEMOCTU KOMIIAHUH HA PBIHKE ............

I'enepanbHbBI TUPEKTOP
000 «..cuvnnnen. » [Terpos IL.II.



Annex 4

OFFICE OF THE
ORGANIZATION

19.05.2023 r.

SUMMARY OF IMPLEMENTATION

Describe the practical implementation of the study results

CEO LLC «...ovve..... » Petrov
P.P.
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JInueH3noHHBIN 10roBOp Ne
0 NMpPeJ0CTABJICHUH NPaBa noJib30BanusA IIpon3BeneHns Ha HEMCKIIOYUTEIBLHOM OCHOBE
(HEUCKJ/IIOYUTEJIbHASA JIMIAEH3US)

Annex 5

INCLUDING LICENSE

r. MockBa «  » 202 r.

Hacrosimmit JIoroBop 3aKiItoueH Mexay:
1) (mamee «ABTOPY),
JEUCTBYIOIUM OT CBOETO UMEHU C OJTHOM CTOPOHBI, U
2) denepanbHBIM TOCYAApCTBEHHBIM OIO/DKETHBIM 00pa30BaTEIbHBIM yUPEKICHUEM
BbICIIEro oOpa3oBaHMs «Poccuiickuii rocyJapCTBEHHBIN I'yMaHUTApHbBIN YHUBEpCUTET» (najee
PITY), B nune aupektopa uHbopmarmonHoro komiuiekca PITY «Hayunas OuGiamorexay
barosoii JIrongmuisl JIbBOBHBI, A€HCTBYIOIEH Ha OCHOBaHUM JJoBepeHHOCTH oT 06.11.2019 roxa
No 01-41-1227, ¢ apyroit CTOpOHBI, Aajee COBMECTHO UMEHYEMbIMU «CTOPOHBI».
CTOpOHBI JOTOBOPHIINCH O HUKECIIETYIOIIEM:
1.ABTop nipenoctaBisgeT PITY HenmcKIIOYUTEJbHYIO JUIEH3UI0 HA UCIIOIb30BaHUE
BBIITYCKHOW KBaTH(PUKAIIMOHHON pabOThI

(manee — «I[IpousBeneHne»)
2. OcHOBHBIE YCIIOBHS NMPEAOCTaBICHMS JTULIEH3UU Ha Ucrosb3oBanue [IponsBenenus:
l)pa3pemieHnple  criocoObl  ucmonb3oBaHus  [lpowsBeneHuss — Bce  CHOCOOBI,

IIpelyCMOTPEHHBIE 3aKOHOJaTeNbCcTBOM Poccuiickoit denepanun 00 aBTOPCKOM IIpaBe, B TOM

yuclie: BoCIpousBeneHue (06e3 orpaHuueHusi TUpaka), BKIOYas 3amuch B IU(PpoBOil dopme,

pacrpocTpaHeHue, myOIuYHbIA ToKa3, MyOJINYHOE HUCIIOTHEHUE, UMITOPT, MIPOKaT, COOOIIIEHHUE B

a¢up, coobiieHne mo kKadento, MepeBoJ M HMHYIO MepepadboTKy, MPAKTHUECKYIO pealn3aluio,

JIOBEJIEHUE JI0 BCEOOIEro CBEICHNUS, BKIIOYasl CIIOJIb30BAHNE B OTKPBITHIX M 3aKPBITHIX CETSX,

BKJIIOUEHHUE B 0a3bl JAHHBIX U MYJIBTUMEAUNHYIO TIPOAYKIIMIO, PETUCTPAIIMIO TOBAPHBIX 3HAKOB;
2) TeppUTOPUS UCTIOJIH30BAHUS: HA TEPPUTOPUHU BCETO MUPA;

3) CpOK UCIIONIB30BAHUS: B TEUEHHE BCErO CPOKa ACHCTBHS UCKIIIOUNTENbHBIX MTPAB;

4) BO3HarpaXKJaeHue 3a MPeI0CTaBICHNE JIMIIEH3UH: TIPEA0CTaBISIETCS O€3B0O3ME3/IHO.

3. Astop paspemaer PITY ocymectButh oOHapomoBanus [IpousBeneHusi H0OBIM
crioco6oM 1o yemotpenuto PITY.

4. Amtop pmaer cormacue PITY Ha mnpenocraBieHue TmpaBa MCIOJIb30BaHUSA
[IpousBenenust npyromy Juity (CyOIHIIEH3UOHHBIN I0TOBOD).

5. ABTOp TrapaHTHpyeT, 4YTO 3aKJIYeHue Hacrosmero JloroBopa He mNpuBEAET K
HapyIIEHUIO aBTOPCKHUX MPaB WM MHBIX MPaB UHTEIUIEKTYaJIbHONH COOCTBEHHOCTH TPETHUX JIUII,
a TaKkKe 4YTO MM HE 3aKIIoYaluCh M He OyIyT 3aKiouyaThCs B JajbHEHIeM Kakue-mu0o
JIOTOBOPBI, TIpPOTHUBOpeYalue HactosueMy JloroBopy WM [elaroliie HEBO3MOKHBIM €ro
BBITIOJIHEHHE.

6. Bo BceM, uTO mpsIMO He YyperyiaupoBaHo HacTtoamuM JloroBopom, CTOpoHBI
PYKOBOJACTBYIOTCSI 3aKOHOIaTeIbCTBOM Poccuiickori Denepanuu.

7. Hacrostuii 1oroBop sIBIsIETCS OECCPOUHBIM.

8. HacTosiiumii JIoroBop cocTaBiieH B JBYX MMEIOIIMX OJIMHAKOBYIO HOPUAMUYECKYIO CHITY
9K3EMILISIpaxX Mo OAHOMY JUIsl Kax 101 u3 CTOpOH.




MOJIITMCU CTOPOH:

ABTOD: PITY:
/ / / barosa JI. JI./
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Obpaszey mumynvroeo aucma BKP mazucmpa no nanpagnenuio

«Pexnama u ces3u c 06W€Cﬂ’l@€HHOCﬂ’lbiO»

MHUHOBPHAYKH POCCHUM

denepanbHOE TOCYAAPCTBEHHOE OFOJKETHOE 00pa30BaTEIbHOE YIPESIKIACHUE
BbICILIET0 00pa30BaHUs

«POCCUMCKHNU IT'OCYJAPCTBEHHBIV TYMAHUTAPHBIN YHUBEPCUTET>
(®I'bOY BO «PITY»)

NMHCTUTYT MACCMEJINA U PEKJIAMBbI

®AKYJIBTET PEKJIAMBI U CBS3EH C OBIECTBEHHOCTBIO

Kadenpa Openannara v BU3yalIbHBIX KOMMYHHUKAITHA

HNBanoB UBan UBanoBuu

BPEH/IUHI' KAK ®AKTOP ®OPMHNPOBAHUSA KOPITOPATUBHBIX
KOHKYPEHTHBIX IIPEUMYIECTB KOMITAHUU B COPEPE
HOJMUTPAOUYECKUX YCIYT

Brimycknas kBanupukanuonHas padota cryaenta(ku) 2 (3) Kkypca o4HOM (OYHO-3209HOI)

dhopmbl 00yUeHUS

Hanpasnenue 42.04.01 «Peknama 1 cBsI3U ¢ OOIIECTBEHHOCTHIO»

HamnpasneHHocTs «bpeHIMHT U 1€710Bas pemyTaiysi»

Jonymena k 3ammurte Ha ['JK

3aBenyromuii kadeapoit HayuHsblii pyKOBOIUTEIH
JI-p 9KOH. HayK, pod. KaH/. 9KOH. HayK, JOLEHT

B.[l. Cexepun T.B. Epemus
« _» 2023 1. « _» 2023 .
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Annex 6
Model of the title page of the FCW Master in the direction of
"Advertising and Public Relations"

Ministry of Education and Science of the Russian Federation
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"Russian State University for the Humanities " (RSUH)

INSTITUTE OF MASSMEDIA AND RECLAMS
ADVERTISEMENTS AND PUBLIC RELATIONS

Department of Branding and Visual Communications
Ivan Ivanov

Branding as a Factor in the Formation of Corporate Competitive
Advantages of the Company in the Sphere of Political Services

Graduate certification work of the student(s) 2 (3) of the full-time (part-time) form of
education

Direction 42.04.01 "Advertising and Public Relations"

Profile "Branding and business reputation”

Admitted for protection at the SFA
Scientific supervisor

Head of Department kand. The Econ. Science, Associate
Dr. Econ. Science, Prof. Professor
V.D. Sekerin T.B.. Jeremiah
« » 2023 r. « » 2023 r.

Moscow 2023
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O0pas3err cripaBKH 0 pe3ysibTaTaX MPOBEPKU MO CUCTEME « AHTHUTLIATHAT

} I'IJ'IAI'MAT Poccuiickuii rocy gapcTBEHHbIA

TBOPUTE COBCTBEHHBLIM YMOM rYMaHHUTapPHbIA YHUBEpCuTeT

CMNMPABKA

0 pe3ynAbTaTax NPOBEepPKMU TEKCTOBOTO AOKYMEHTa
Ha HanAWuYMe 3aMMCTBOBaHUM

NpoBepKa BbiNOJHEHA B CUCTEME

AHTunnarnat.BY3
AsTop paboTbl WeaHoe UBaH MeaHoBUY
dakynbTeT, Kadeapa, DdakynbTeT ynpasneHns, Kageapa MapKeTUHra U peknambl
HOMEp rpynnbl
Tun pabotsi BbInyckHanA KeannduKaLnorHan pabota
HassaHme paboTbl MapKeTUHrosana CTpaTerya BbiXoAa KOMNaHUW Ha 3apyBerHbIA PbIHOK
HassaHwne daina MapKeTHHIOBaA CTPaTErvA BbIXOAa KOMNAHMK HA 3apyDeHbIi peiHOK.docx
MpoueHT 3aMMCcTBOBaHMA 11,11%
MNpOLEHT LMTHUPOBaHWA 0,00%
MNpOLEHT OPUrMHANLHOCTA 88,89%
[ata nposepku 15:51:57 31 oKrabpa 2017r.
Mogaynn novcka Mogynb nowcka 36C "BubanoPoccuka”; Mogynb novncka 36C "BOOK.ru"; Konnekums PTE;

Uutnposanmne; Mogy nb noncka 3bC "Yuneepcutetckan bubanoTteka onnaiH"; Moaynb
noucka Ib6C "Abyrc"; Moayns noucka MHTepHeT; Moaynb noucka 3bC "NMaHs"; Mogynb
nowcka "Prry"; Konbuo sy3os

Paboty nposepun lypuesa MaguHa TaimypasosHa

DUO nposepatowere

faTta nognucu

Moanuce NposepsiouLero

Y1obkl ybeanTeca

B NOAMMHHOCTH CNPABKM,
ucnonb3yite QR-Koa, KOTOpbIA
COAEPMHT CCHINKY HA OTHET.

OTBET Ha BONPOC, ABAAGTCA KW DEHGPVHEHHDE 3aMMCTBOBaHMWE
KOPPEKTHBIM, CHCTEMA OCTAaBAAECT Ha YCMOTREHWE NPOBEPAIOLLETD.
MpepocTasneqHan HH¢DPMBLLI‘IR He NoANEeMHT MCNONb3I0BAHKMIO

B KOMMEpPYECKUX Lenax.




Annex 7

Sample of the certificate of verification results for the system "Antiplagiat"

NNATUAT

TBOPWTE COBCTBEHHBIM YMOM

PoCCUIACKMIA rocy AapcTBeHHbIA
ryMaHUTapHbIi YHusepeuTer

CMNMPABKA

0 pe3yabTatax NPOBEepPKM TEKCTOBOrO A0KYMEHTA

AsTop pabotbl

dakynetet, kadeapa,
HOMEp rpynnbl

Tun paboTbl

HaszgaHue pabotbl

HasgaHue dakna

MpoueHT 3aMmcTBOBaHMA
MpoueHT UMTHPOBaHMA
MpoueHT OPUrMHaNbLHOCTH
[ata nposepkun

Mogyan noncka

Paboty nposepun

fata nognucn

Ha HaAMuMe 3aMMCTBOBaHUM

lNposepKa BbINO/IHEHA B cUcTEMe
Antunnarmnat.BY3

WeaHoe MeaH MeaHoBKMY

DakynbTeT ynpasneHns, Kadeapa MapKeTUHra U peknamsl

BbinyckHan keannbukaumorHan pabora

MapKEeTUHIOBaA CTPATErMA BbIXOAA KOMMNAHUM HA 3apYBEMHHBIA PBIHOK

MapKeTHMHroBaa CTpaTerua BbIXO4a KOMNaHWK Ha 3apyberHbIi pbiHOK.docx

11,11%
0,00%

88,89%

15:51:57 31 oKktabpa 2017r.

Mogaynb nowncka 36C "BubanoPoccuka”; Mogyne noncka 36C "BOOK.ru"; Konnekums PrG;
LintnpoBsaHue; Moy nb noucka 36C "Yuusepcutetckan bubnuotera onnaiti”; Moayns
nowcka I6C "Anbyre"; Moayns noucka MHTepHeT; Moayns noucka 3BC "NaHe"; Moaynb
nowcka "PITY"; Konbuo By3o8

l'ypuesa MagauHa Taimypa3osHa

®UO npoeepsloWEro

Moanuck NpoBepalollero

Y1o6bi yoeauTbea

B NOAAMHHOCTH CNPABKM,
ncnons3yite QR-KoA, KOTOPbIA
COAEPMNT CCINKY HA OTHET.

OTeeT Ha BONpOC, ABNAGTCA AN OEHGDVMEHHDE 3aMMCTBOBaHME
KOPPEKTHbIM, CUCTEMA OCTABNALT HA YCMOTPEHWEe NPOBepAILLEero.
MpepoctapnenHan MHGOPMALMA HE NOANEKNT MCMONbI0BAHMIO

B KOMMEpYeCKUX Luennax.
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IIpuMmepsbl 6ubdIMOrpaduIecKOro ONUCAHUA HCTOYHUKOB

(c Kommenmapuamu)
B cootBerctBuu ¢ I'OCT P 7.0.5-2008

3aK0oHbI, HOpMaTUBHbIE JOKYMEHTbI:
®enepanbhblii 3akoH 'O pexitame” — M.: Omera-JI, 2006. — 23 c.

Kunrn:

B xHueax ykazwiearom ciedyrowjue OaunHvle: hamunus, UHUYUATLL, HA38AHUe,
Mecmo U30aHus, U30amenbcmeo, 200 U30aHus, cmparuyvl. B xnueax oo mpex
a8mopo8 yKa3vleaiom 6cex asmopos u 8 oubiuocpaguieckom cnucke nomewarom
8 anghasumuom nopsoKe no Gamuiuy nepeoco asmopd.

Cokpawarom nazearus 2opooos.: Mockea - M. u Canxm-Ilemepoype- CII6.

Jeoemouue — 3amewaem cnoso HMzoamenvcmeo. Kagviuku 6 naumenosanuu
uz0amenbcmea He nuuLym

1. umkuna M.A. ITaGauk pusieilnH3 B CUCTEME COI[UATBLHOTO YIIPABIICHHUS.
— CII6.: ITannaga-meaua u C3PLL PYCHUY — 2002. — 444 c.

2. TonoBa A.I'. ViopaBnenwe mnpojaxkamu: Yy4eOHHUK Ui CTYJEHTOB
SKOHOMMYECKHX BY30B, OOYYAIOIIUXCS MO HAMPaBICHUIO « IKOHOMHKA» U
criennalbHOCTIM «MapkeTuHry, «Pekiamay. - M.: JlamkoB u K, 2017. -
278 c.

3. Hoegettwuii nonumonocuueckuii ciogapw/ aBT.-cocT. /[. E. Ilo ropensiii, B.
1O. ®ecenko, K. B. ®uwiunmnos. — PoctoB Ha [ony: ®enukc, 2010. - 318 c.

4. PerukoBa A.A. KopnopatuBHasi KyJbTypa COBPEMEHHONW KOMIIAHUU:

reHe3uc u TeHaeHuuu passurtus. Kazans: byk, 2015. 152 c.

5. Goldblatt J. Special Events: Twenty-fist century global event management. — John
Wiley & Sons, Inc, 2002. — P.484

Kocas ywepma — cnow — ykaszvleaem Ha asmopckylo omeemcmeeHHOCmb, 8
MoM Yucie pedaKxmopa Uiy nepesooyUKd.

Ilepesoowi:
Bonasd, P. I1. O ¢punocodun/ nox pen. B. A. Jlekropckoro, T.A. Anekceesa :
nep. O. JI. bezpykuna. M.: Acnekr npecc, 1996. 415 c.
- eclu hamunus nepesooOyYUKa He YKA3AHA
- Congnmx Y. T'., @paiidyprep B., Porionn K. Peknama: Teopust u mpakTuka:
[Tep. ¢ anrn. / O6m1. pea. u Beryt. cr. E. M. TlenskoBoii. — «IIporpeccy, 2007.
—-630c.
- ecniu (hamunus nepesoouUKa yKazana
~ Knayce B., Xansn6ayp V., Uertunrep . Event-menemxment/ Ilep. ¢ mem. T.
domuua. M.: Dxcmo, 2007. — 384 c.

Knueu 4 asmopoé u 6onee nomewarom no anrghasumy 6 cnucke 1umepamypwl
no nepeomy ciogy saznaeus kuueu. Ilocne 3aenasus yepes xocyro uepmy (cndoui)
VKa3ul68arom ece pamunuu asmopos, eciu ux yemvlpe Uiy yKaswvlearom gamunuu 3



aemopos u oanee «u Op.», eciu aemopos borvuie. Unuyuanvl 6 smom ciyuae
cmasam nepeo amuniuel agmopa.

1. MapketunroBsie uccienoanus: [Ipakrukym./ Cxuap E.H., Aedeenxo 1.,
Anexcynun B.A.  M.: U]1. Jamkos u K, 2016, 216 c.

2. ToproBoe neno: KOMMEpPLMSA, MAPKETUHI, MEHEIKMEHT. Teopus u
npakTuka: MoHorpadus / Anekcynun Bnanumup AnekceeBudy, [lapamoHoBa
Tatpana HuxonaeBna; [Bamurypckmit [. HW., ... Anexcynun B. A.,
[Tapamonosa T. H. u np. ; nox nayu. pea. 1. . Banurypckoro]. - Mocksa :
Jamxkos u K°, 2017. - 409 c.

- eciu agmop He yKa3aw

3. MexayHapoaHbli MApKETHHT: YUYEOHUK M MPAKTUKyM JUIsl OakajgaBpuaTta u
Maructpa Typel / mox pea. A. JI. Abaea, B. A. Anexcynuna. — M. :
N3patensctBo FOpaiit, 2016. — 362 c.

Onucanue MHO20MOMHO20 U30AHUS:
Anaromus uenoBeka. B 2-x 1. T. 1 / moxn pen. 3. U. bop3sk [u mp.]. 3-e usn.,
crepeotun. M. : Meqununa, 1996. 544 c.

Crarbum u3 SKypHa/IOB (MEePUHOAMYECKHX M3AAaHMH) U KOJJIEKTHBHBIX
COOPHUKOB:

Buvixoonvie Oammvie ykasvleaiom 6 cledyiowem nopsaoxe:  gamunus,
UHUYUATBL, HA36AHUE CIAMbU, HA36AHUE JCYPHALA, 200, MOM, HOMED, CMPAHUYDL.
Homep om moma omoensiom moukou. Hazeanue cmamvu omoensiom om
HA36AHUSA JHCYPHANLA 08YMsL Kocbimu wepmamu. Tom oboznavaiom — T., cmpanuyst —
C.

- eciii asmopos om 00HO20 00 Mpex:

1. AGaeB A.JI. Apxunosa H.W. BHyTpeHHMI1 MapKeTHHT Kak 3(()EeKTUBHBIN
MHCTPYMEHT KaJIpOBOTO MEHEKMeHTa B opranu3auuu // Bectauk PITY.
Cepus "Dxonomuka. Ympasienue. [Ipapo". - 2016. - Ne 3 (5). - C. 65-75

2. Manuxun A.A. TloHsiTHEe, CYIIHOCTh U TMPEUMYIIECTBA COOBITUMHOIO
mapketunra // Poccuiickoe npeanpunumarensctBo. 2010. Ne 3-1 (154). C
69-72.

3. Hamakonos W.M. Event+Digital: kak nOpoBOAUTH MEpPONPHUATHS A
nokojenus Facebook // Event-mapkerunr. 2014. Ne 3. C.176-183.

4. SlamennukoBa E. A. CoOBITUHHBI MapKETHHT, WIH Kak JaenaTh event //
Mapxkerunrosie KoMMyHUKauu. 2010. Ne 4. C. 224-232.

- eciu agmopoe bosee mpex:

3. IlponoBonbcTBeHHass uH(mAUMsS B Poccum u mytu e€ mpeoosieHHst/
[TapamonoBa T.H. PamazanoB U.A. Ypsacoesa T.U. . //IIpakTuyeckuii MapKeTUHT ,
Ne6,2016, ¢.34-40.

Cmambu Ha UHOCMPDAHHOM A3blKE



Hna unocmpanmnvix ocypuanos mom obosnauyaemcs — V. (amen.) unu Bd.
(nem.), cmpanuyvl - P. unu - S.

1. Neurology control of locomotion in C.Elegans in modified by a dominant
mutation in the GLR-1 lonotropic glutamate receptor / Yi Zheng et al. // Neuron.
1999. V.24. N 2. P. 347-361.

2. Mank R., Kala H., Strube M. Dastellung und Testung von
Polymerpharmaka // Die Pharmazie. Bd. 43. N 10. S. 692-693.

Cmambu u3 coopnuka:

PeoxkkoBa T.b. MypomueBa A.B. JKanpoBas M TeMaTtudeckas CTPYKTypa
JUCTaHITMOHHOTO 00y4YeHus / / AKTyanbHbIe MPoOIeMbl yrpaBieHus : MapKkeTUuHr
U MeHeKMEeHT B oOpasoBanuu : III Cnepanckue uteHus : COOpHHUK cTaTei
MexayHap. Hay4d. KoH(D., MockBa, 31 mapra 2016 r. / M-Bo 00pa3oBaHHs U HAYKH
Poc. ®enepannn, denmep. roc. OrmKeTHOE 00pa3oBaT. YUYPEKIECHUE BBICII.
obOpazoBanust "Poc. roc. rymanutapusiii yH-T", Hexommepueckoe I[lapTHepcTBO
"I'mnpaus mapkerosoros". - Mocksa : PI'TY, 2016. - C. 39-45.

Onucanue 2naewl, napazpagha uiu uacmu 0OKymenma:

HopmupoBanue tpyna // CnpaBounuk skoHomucrta mo tpyny / C. X
I'ypesinoB, U. A. Ilonskos, K. C. Pemu3oB u np. 5-e¢ u3j., jgomn. u nepepad. M.,
1982. T'm.1. C. 5-58.

Onucanue cmameil u3 IHUUKIONEOUTL

AobpamumBmm. I'.I'.  Mapketunr // bonbinas coBeTckas SHIUKIONEINS. 2
m3nanne, — M.: CoBerckas sHiukoneaus, 1974. T.15. C. 540-541

Onucanue cmamou u3 snekmponnozo CMH cemu Humepnem

KapnoBa A. Mwumapael Ha pedtuHrax: nodyemy TNS Moxer yuTtu c
poccuiickoro peiHKa TeneusMmepeHuit (an.pecypce)// Forbs, 2016. 17 utons.  URL:
http://www.forbes.ru/kompanii/internet-telekom-i-media/317907-milliardy-na-
reitingakh-pochemu-tns-mozhet-uiti-s-rossiisko (nata obpamenus 21.04.17)

Memoouueckue pekomenoauuu u nocoous:

1. ®unarosa Or. Texuomnorun u METO/IbI PR-nipoaBmxeHust
nH(OPMAITMOHHBIX pecypcoB. BBoansii kypc: YueobHoe nocobue. — CIIO.:
HNY UTMO, 2012. - 73 c.

2. IllapkoB  @®.M.  HuTerpupoBaHHbIE  KOMMYHHKAlHH:  IPABOBOE
pEryJMpoBaHUE B peKJIaMe, CBS3SIX C OOIIECTBEHHOCTHIO U KYPHATUCTHUKE:
YuebHoe mocobue. — 3-¢ usm., nepepadb. M mon. — M.: M3znarenbcko-
Toprosas kopnopauus «Jlamkos u K», 2014. — 356 c.

OnucaHue NATEHTHBIX JOKYMEHTOB H IeNIOHMPYEMbIX PYKOIHUCHX :
Huccepmauuan:



1. OBuap, H.A. HudopmanmoHHBIE pECypChl OpraHU3ANNH KaK OOBEKT
YIPaBJICHHUS : HC. ... KaH[. connon. Hayk / H.A. OBuap. — Bonrorpan, 2004.

162 c.
Aemopeghepam ouccepmavyuu:
2. Wzumapuesa 3.H. NHTepHeT-TeXHOI0rNH B (dbopMHUpOBaHUU

WH()OPMAITMOHHOTO 00IIeCTBa M TpaHC(HOpPMAITUU CONMATBHBIX HHCTHTYTOB :
aBToped. qucc. ... kaua. ¢unoc. Hayk. — Y da, 2006. — 20 c.

Heony01mkoBaHHBbIE HMCTOYHMKH:

Apxuenvie mamepuani:

CrmpaBka Ilenzenckoro oOkoma komcomona I[aTpanmbHomy Komurery
BJIKCM o0 moMomy KOMCOMOJIBIEB M MOJIOAEXHU OO0JaCTH B BOCCTAHOBJIEHUH
maxt Jlonbacca // I'oc. apx. Tom. 061, @.1. Om. 8. [I. 126. JI. 73.

Buympennue 0okymenmul Komnanuu

[Tonmoxenue o pabore xtopu PectuBans Red Apple: yrB. 05.07.2011. —
Mockaa, 2011. 5 c.

DJIeKTPOHHBIE pecypchl (He anekTpoHHsie CMU!!!)
Inexkmponnwlii pecypc aoxkainvrno2o oocmyna (CD, DVD u op.)
Coyuonozus 6 cucmeme HaAy4Ho20 ynpagienus [Inekmpounsiii pecypc):

Mamepuanwvt IV Bcepoccutickoeo coyuonoeuueckoeo kouwepecca / UC PAH, UCIIH
PAH, PI'CY. — M.: UC PAH, 2012. — 1 CD ROM.

Inexkmponnwiii pecypc yoanennozo oocmyna (Internet):

Buumanue! ®paza «Peoxxcum oocmyna:» MONCHO 3aMeHUMb HA AHIUUCKYIO
abopesuamypy  «URL: » (Uniform Resource Locator — yunuguyupogauHwiii
ykazamenv pecypca). Hcnonvzoeame 6 edunom gopmame unu 6 pyccKom uiu
MOJILKO AH2IULICKOM 8apuanme.

1. Topoackoil ¢ecTuBaib HAYYHO-TEXHUYECKOTO TBOPYECTBA MOJIOICKHU
«O6pazoBanue. Hayka. I[IpousBoacTtBo» [DnexkTpoHHBIH pecypc]. —
OnexkTpoH. naH. — Pexum npocrtyma: http:/nttm.mosmetod.ru/ (mara
obpamenus 05.03.2017).

2. Depot WPF mnpencraBuno HoBblii pupmenssiii ctiiib RED APPLE //
Depot WPF [Onextponnsiii pecypc]: OpeHIMHTOBOE areHTCTBO. —
OnexTpoH. gaH. — Pexxum poctyma: http:/www.depotwpf.ru/news/169/
(mara obpamenus 09.03.2017).

3. 19 u 20 cents6ps B Llentpe Digital October cocroutcs pectuBasip Red
Apple // AllAdvertising [DnekTpoHHBIN pecypc]. — DIAEKTPOH. NaH. —
Pexxum nocryna: http://alladvertising.ru/info/mmfr red apple.html/ (nata
obpamenus 10.03.2017).

4. Tlonoxxenne o  pedtunre  kpeatuBHoctu  AKAP//akarussia.ru/
[DnekTpoHHBIM pecypc]. — OnekTpoH. JaH. — Pexum nocrtyna:
http://www.akarussia.ru/node/6280 (mara nocemenus 15.03.2017).




5. Comuansubie cetu B Poccum, ocenp 2016 // Brand Analytics
[DnekTpoHHBIM pecypc]. — DOnekTpoH. JaH. — Pexum nocrtyna:
http://blog.br-analytics.ru/sotsialnye-seti-v-rossii-osen-2016/ (mata
nocemenus 05.05.2017)




Annex 8
Examples of bibliographic descriptions of sources
(with comments)
In accordance with GOST R 7.0.5-2008

Laws, Regulatory documents:
®enepanbhbiil 3akoH 'O pexitame” — M.: Omera-JI, 2006. — 23 c.

Books:

The books contain the following information:, initials, Name, Place of

publication, Publishing, Year of publication, Pages. In books up to three authors
indicate all authors and in the bibliographic list is placed in alphabetical order by
the name of the first author.

The names of the cities are reduced: Mockea - M. u Canxkm-Ilemepbype-
CIIo.

Colon - replaces the word Publisher. Quotes in publisher name do not write

6. umkuaa M.A. T1abnuk punelH3 B CUCTEME COMAIBHOTO YIIPaBICHHUS.
— CII6.: ITammaga-meana u C3PL] PYCUY — 2002. — 444 c.

7. TonoBa A.I'. VmpapineHnue mnpoaakamu: y4eOHUK I CTYJCHTOB
HYKOHOMHYECKUX BY30B, OOYYAIOMIMXCS MO HAMPaBICHUIO « DKOHOMHUKAY U
crieruagbHOCTIM «MapkeTuHr», «Pekiamay. - M.: Jlamkos u K, 2017. -
278 c.

8. Hosetiwuii nonumonozuyeckutl cioeaps/ aBT.-cocT. /[. E. Ilo ropemnsrii, B.
1O. ®ecenko, K. B. ®unmunmos. — PoctoB Ha [{ony: ®enukc, 2010. - 318 c.

9. PpiukoBa A.A. KoprnopaTuBHass KyJlbTypa COBPEMEHHOM KOMIIAHWM:

reHe3uc u TenaeHunu passurus. Kasane: byk, 2015. 152 c.

10. Goldblatt J. Special Events: Twenty-fist century global event management. — John
Wiley & Sons, Inc, 2002. — P.484

The indicates the author's responsibility, including the editor or translator.

Translations:
Bonwd, P. I1. O dunocodbun/ nox pen. B. A. Jlekropckoro, T.A. Anekceesa :

niep. O. JI. be3pykuna. M.: Acnekt npecc, 1996. 415 c.

—if the last name of the translator is not specified
Conmumxk Y. T'., ®paitdbyprep B., Pormonn K. Pexmama: teopust u mpaktuka:
[lep. ¢ aurn. / O6m. pex. u Berym. cr. E. M. IlenbkoBoit. — «IIporpeccy, 2007.
- 630 c.

— if the last name of the translator is specified
Kuayce b., Xampuoayp V., Herrunrep . Event-menemxment/ Ilep. ¢ Hem. T.
®dommua. M.: Dxcmo, 2007. — 384 c.



Books by 4 authors and more are placed alphabetically in the reference list
by the first word of the title of the book. After the title, all the names of the authors
are indicated through the slash, if there are four or the names of 3 authors and
further "etc.," if there are more authors. The initials in this case are put before the
name of the author.

4. Mapxketunrossie uccienoBanus: [lpaktukym./ Cxusap E.H., Aedeenko I H.,
Anexcynun B.A.  M.: U]1. Jamkos u K, 2016, 216 c.

5. ToproBoe peno: KOMMeEpPLMs, MAapKETHUHI, MEHEKMEHT. Teopus U
npakTuka: MoHorpadus / Anekcynun Bnagumup AnekceeBud, [lapamoHoBa
Tarbsina HuxonaeHa; [Bamurypckuit [. W., ... Anekcynun B. A.,
[Tapamonosa T. H. u ap. ; nox Hayu. pea. J. Y. Banurypckoro]. - Mockaa :
HamkoB u K°, 2017. - 409 c.

- if the author is not specified

6. MexayHapoaHbIi MApKETHHT: YUYCOHUK M MPAKTUKYyM JUIsl OakajgaBpuaTa u
Maructpa Typel / mox pea. A. JI. Abaea, B. A. AnekcynumHa. — M. :
N3parenscTBO Opaiit, 2016. — 362 c.

Multi-Volume Edition Description:

Anatomus yenoBeka. B 2-x 1. T. 1 / mox pea. 2. U. bopazsik [u np.]. 3-e uzm.,
crepeotun. M. : Menununa, 1996. 544 c.

Articles from journals (periodicals) and collective collections:

The output data is indicated in the following order: surname, initials, article
name, journal name, year, volume, number, pages. The number is separated from
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[Tpumepst obopmiienus Tadmwui
Tabnuua, koTopas OblIa 3aMMCTBOBaHA U3 ONPEIEIEHHOIO UCTOYHUKA.
31ech KypCUBOM MO Ta0IuIEel JaETCs CChIJIKa HA OCHOBHOM UCTOYHUK U
00s13aTeIbHO YKA3bIBAETCSI HOMEP CTPaHUIIbL:
Tabnuual. Knaccudpukanus meponpusituii B.My3bikanra *

Kpurepuii Buasl meponpusituii DopMbI MEPONIPUATHH
KJIacCH(PUKAIUAN

Tun MapKkeTHHrOBOM [Tonutnueckue MurtuHr, 1eMOHCTpanus, HHayTypaus

cpenbl KopnopaTtusHbie [Ipe3enTanus npoayKunu, BbICTaBKa
ConnainbHble biarorBopuTEeNbHBIN KOHLIEPT
KynsrypHble Konueptsl, pectusanu
CnoptuBHbIE CrnopTuBHBIE COPEBHOBAHUS, COOPBI
Hayunsbie Cemunapsl, KOH(pepeHInu

Xapakrep ®dopmainbHbie/ 3aBHUCAT OT TUIIAa MAPKETUHTOBOM CPEJIbI

B3aMMOJEICTBUS HeQopMasbHbIE

Y4aCTHUKOB

MacuTaOsl 11e51eBOi MexnyHapoaHble Cammur, koHpepeHIHs

ayAUTOPHUH I'ocynapcTBeHHbIE OdunmanbHpIN Tpa3IHUK, HHAYTYPaIUS
KopnopatusHbie KopnopaTtuBHast BeuepuHKa, IPOMOAKIIHS
MukpocoObITus TouyeuHOEe BO3a€iCTBHE HA MaJILIE

CoObITHSI, 3aKPETUISIONINe
I[OCTI/II‘HyTBIe pe3yHbTaTBI

IPyIIbl WM KOHKPETHBIX JIIOJIEH:
JIeNI0Bast BcTpeya

OtueTHas KOH(pepeHIHs, KOPIIOPATUBHOE
MEpOINPHUATHE, 3aBEPLIAIONIEE LUK
JESITEIBHOCTH

MapKeTI/IHFOBI)Ie 3aJa4uu

CoOblITusi, HampaBliEeHHBIC
Ha KapJIMHAJIbHbIC
W3MEHEHUs

[Tpe3eHTanust HOBOro MPOIYKTa

*Ucmounux: Mysvikanm B.JI. Mapxkemuneogvle ocho8vl ynpaeieHus Kommynuxayuimu. —M.:

Dxemo, 2008. — C. 122

1. Tabnuia, cocTaBiaeHHAas CAMOCTOSITENBHO. 3/16Ch HEOOXOIMMO KYpPCHUBOM IO TaOIHIIeH
pasmectuth ¢pa3dy «CocraBieHa aBTOpom» Wi «PaccuuTaHo 1MO», TakKuM 00pa3oM,
MIPUBOJIATCS. OCHOBHBIC HCTOYHUKH, TI0 KOTOPBIM MTPOU3BOIUIHCH PACUETHI:

Tabmuna Ne2 OTHouIeHre cpeiHell TPy 10BOM MeHCUH K cpeaHeil 3apaboTHoii mnate (%)*

‘ rox

110 3KOHOMHKCE B IICJIOM

MY’KUYHUHBI KCHIITMHBI

*Paccuumano no: Poccutickas skonomuuecxasn eazema. M., 2013. C. 23; I[lempos I".P.
Junamura 00x00086 epadxcoan 3a 2013 2.//Ixonomuxa. 2013.Ne5.C.2
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Examples of Tables
Table 1, It was borrowed from a certain Source. Here, in italics under the
table, a link to the main source is given and the page number is necessarily

indicated:

Table 1. Classification of activities B.Musician *

Classification Types of activities Forms of activities
criterion

Type of marketing Political Rally, Demonstration, Inauguration

environment Corporate Presentation of products, Exhibition
Social Charity Concert
Cultural Concerts, Festivals
Sports Sports competitions, Fees
Scientific Seminars, Conference

Nature of interaction of | Formal/ Depends on the type of marketing

participants Informal environment

Scope of the target International Summit, Conference

audience Public Official holiday, Inauguration
Corporate The Corporate Party, Promotion
Microevents Point impact on small groups or

Events, Consolidating the
results achieved

specific people: a business meeting
Reporting conference, Corporate event,
Final cycle of activities

Marketing tasks

Events, Aimed at
fundamental changes

Presentation of a new product

*Source: Myszvikanm B.JI. MapkemuHneogvle 0CHOBbI YNPAGIEHUS KOMMYHUKAYUIMU.

Oxemo, 2008. — C. 122

—M.:

1. Table 1, compiled independently. Here you need to iterate under the table to place the
phrase "Compiled by the Author" or “Calculated by”, In this way, The main sources are,
For which calculations were made:

Table No. 2 Ratio of the average labour pension to the average wage (%)*

Year

economy as a whole

men Women

*Calculated by: ...
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