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nnane MeH ou. THOe THOe nnaxy pab6. ponb | moaroT
Bnok 1.incumnnamHbl (Moaynn) 198 198 7128 7128 1592 1592 4990 546 25 28 19 22 29 21 36 12
O6si3aTeNnbHas YacTb 134 134 4824 4824 1112 1112 3330 382 23 24 19 19 14 8 15 6 6
+ |b61.0.01 WcTopusi Poccum / Russian History 2 1 4 4 144 144 58 58 68 18 2 2
+ |[B1.0.02 Bceobwwas ucropus / General History 2 3 3 108 108 24 24 66 18 3
+ |b61.0.03 dunocodus / Philosophy 1 2 2 72 72 24 24 30 18 2
+ |B61.0.04 VIHoCTpaHHbIi s3bik / Foreign Language 2 1 6 6 216 216 48 48 150 18 3 3
+ |6L0.05 2;3:ECHocrb Xu3HepesTenoHocTH / Safety of Vital 1 2 2 72 72 16 16 56 2
+ |51.0.06 (L)acvr;osm poccuiickoro npaea / Fundamentals of Russian 2 2 2 7 7 16 16 56 2
+ |p1.0.07 Pycckuii si3blk M KynbTypa peun / Russian Language 2 2 2 7 72 16 16 56 2
and Culture of Speech
+ |61.0.08 SkoHoMuka / Economics 1 2 2 72 72 16 16 56 2
+ |b61.0.09 MeHemxmeHT / Management 2 2 2 72 72 24 24 30 18 2
+ |sLo.10 g;;;qecmﬂ KynbTypa v cnopt / Physical Culture and 12 2 2 7 7 16 16 56 1 1
OCHOBbI POCCUICKON rocyAapCTBEHHOCTY /
N Fundamentals of Russian Statehood ! 2 2 72 72 30 3 2 2
+ |b1.0.12 Couwonorus / Sociology 1 3 3 108 108 24 24 66 18 3
+ |b61.0.13 Mcuxonorus / Psychology 2 3 3 108 108 24 24 84 3
+ |[B1.0.14 KynbTyponorus / Culturology 1 3 3 108 108 24 24 84 3
+ |b1.0.15 MonuTonorus / Political Science 1 3 3 108 108 24 24 66 18 3
+ |b1.0.16 MatemaTtyuka / Mathematics 2 3 3 108 108 24 24 84 3
+ |sLo.17 OcHoBbl Teopmm KOMMYyHMKkaumu / Fundamentals of 2 3 3 108 108 24 24 84 3
Communication Theory
+ |b61.0.18 Teopusi KoMMyHvWKauum / Communication Theory 3 4 4 144 144 32 32 112 4
VIHbOopMaLMOHHbIE TEXHONMOrMU U 6a3bl AaHHBIX B
+ |b61.0.19 npuknagHbix KoMMyHukaumsx / Information Technology 3 3 3 108 108 24 24 84 3
and Databases in Applied Communications
Pycckoe 1 MMpOBOe UCKYCCTBO B KOMMYHUKaLMSX /
+ |pt0-20 Russian and World Art in Communications 3 3 3 108 108 40 40 68 3
+ |sLo21 Teopusi M.I'IpaKTMKa MapkeTuHra / Theory and Practice 4 3 6 6 216 216 48 48 150 18 3 3
of Marketing
MapKeTHHroBble UCCIIEAOBaHUA U
CUTYaLMOHHBII aHaNn3 B peK/IaMe U CBA3AX C
+ |b1.0.22 obuwecrBeHHocTblo / Marketing Research and 4 5 7 7 252 252 56 56 178 18 4 3
Situational Analysis in Advertising and Public
Relations
MapKeTUHIroBblE MCCNEA0BAHNS W CUTYaLIMOHHBIV
+ [pLO.2201 aHanws / Marketing Research and Situational Analysis 4 4 4 144 144 32 2 o4 18 4
+ |61.0.22.02 MCm?ﬂOBaHMH B CBA3SX C 06LIECTBEHHOCTbIO / Public 5 3 3 108 108 24 24 84 3
Relations Research
Mcuxonorvs peknaMbl 1 CBA3EH C 06LUECTBEHHOCTbIO /
+ |pL0O23 Psychology of Advertising and Public Relations 3 3 3 108 108 2 24 66 18 3
Couuonorus peknambl 1 CBS3el C 06LLECTBEHHOCTbIO /
+ [prO-24 Sociology of Advertising and Public Relations 3 3 3 108 108 24 24 66 18 3
+ |B61.0.25 BusyanbHble koMMyHukaumu / Visual Communications 5 4 4 144 144 32 32 94 18 4
+ |B1.0.26 Pycckan u 3apybexwas NMTEpaTypa B KOMMyHKaUnaX | 3 3 108 108 24 24 66 18 3
/ Russian and Foreign Literature in Communications
Teopust 1 NpakTUKa CBA3el C 06LECTBEHHOCTbIO /
+ |pLO27 Theory and Practice of Public Relations 5 4 6 6 216 216 8 48 150 18 3 3
+ |sL.0.28 Teopmg w npakTuka peknambl / Theory and Practice of 5 4 5 7 7 252 252 40 40 192 20 3 4
Advertising




MpaBoBOe perynmpoBaHne pekiaMbl 1 CBSI3el C

+ |[B1.0.29 obLecTBeHHOCTbIO / Legal Regulation of Advertising 3 3 108 108 24 24 84
and Public Relations
3TUYECKOe perynMpoBaHue peknambl 1 CBs3ei ¢

+ |B61.0.30 obwecrBeHHocTbio / Ethical Regulation of Advertising 3 3 108 108 24 24 84 3
and Public Relations

+ |[B1.0.31 Lindposble kommyHukaumm / Digital Communications 6 3 3 108 108 24 24 66 18 3

+ |sL032 MHTerpwpos_aHHble KOMMyHUKauum / Integrated 7 7 7 252 252 40 40 192 20 3 4
Communications
PeyeBble KOMMYHUKaLMKU B CBA3SIX C OBLUECTBEHHOCTbLIO

+ |b61.0.33 1 pekname / Speech Communications in Public 7 3 3 108 108 24 24 66 18 3
Relations and Advertising

+ |B1.0.34 Teopwst u MpaKTwka MeauakommyHukauuii / Theory and |-, 4 4 144 144 32 32 94 18 2 2
Practice of Media Communications

+ |BL.035 Teopusi w n_paKTMKa neperosopoB / Theory and Practice 3 3 108 108 24 24 84
of Negotiations
MeHeKMEHT B peknaMe 1 CBA3SX C 0BLUECTBEHHOCTbIO

+ |pL0O36 / Management in Advertising and Public Relations 3 3 108 108 2 24 84
OpraHu3aums v npoBeaeHue

+ |sro37 KouMva.lKauuoun_blx KaMnaHui / Or_gamzatlon 88 6 6 216 216 48 48 132 36
and Imp ation of Cc ation
Campaigns
OpraHu3auys 1 npoBefeHe KOMMYHUKALMOHHBIX

+ |B1.0.37.01 Kamnawuit & peknave / Organizationand 8 3 3 108 108 24 24 66 18
Implementation of Communication Campaigns in
Advertising
OpraHu3auys 1 npoeefeHe KOMMYHUKALMOHHBIX

+ |sro37.02 KaMMaHuii B CBA3AX C o6u.1ecrsewo<_:mo / Org_amza_tlon 8 3 3 108 108 24 24 66 18
and Implementation of Communication Campaigns in
Public Relations
OcCHOBbI YNpaBeHnst NPOeKTaMn B pekname 1 CBA3SX C

+ |B61.0.38 obLwecTtBeHHOCTbIO / Fundamentals of Project 3 3 108 108 24 24 84 3
Management in Advertising and Public Relations

Yactb, hopMupyemas yuacrHmkaMmmn o6pa3oBaTesibHbIX OTHOLLIEHUIA 64 64 2304 | 2304 480 480 1660 164 15 13 21

VicTopus peknambl 1 CBS3el C 06LLECTBEHHOCTbIO /

+ |pLBOL History of Advertising and Public Relations 2 4 4 144 144 16 16 108 2

+ |b1.B.02 BpenauHr / Branding 5 3 3 108 108 24 24 66 18 3

+ |61.B.03 WUctopus _Bwez_yaanblx KOMMyHuKaumi / History of Visual 5 3 3 108 108 24 24 66 18 3
Communications

+ |b1.B.04 Konwupaiituhr / Copywriting 3 3 108 108 24 24 84 3
[NNTY-apT 1 Apyrve HecTaHAapTHbIE NPUEMbI B

+ |B1.B.05 pekname / Glitch Art and Other Non-standard 6 4 4 144 144 32 32 94 18 4
Advertising Technigues
CeMMOTHKa B BU3YasbHbIX KOMMYHUKALMSIX U

+ |b1.B.06 6peHaunHre / Semiotics in Visual Communications and 6 3 3 108 108 24 24 66 18 3
Branding
YnpasJieHne UMuaXXeM B OTpacnsx u chepax

+ |B1.B.07 nestenbHocTv / Image Management in Industries and 6 3 3 108 108 24 24 66 18 3
Activities

+ |s1B.08 OLleHKa. acdekTMBHOCTM 6peHpaa / Brand Performance 7 3 3 108 108 24 24 66 18 3
Evaluation

+ |b1.B.09 KoHcanTuHr B 6peHamnHre / Branding Consulting 7 3 3 108 108 24 24 66 18 3

+ |b1.B.10 AyauT 6penpa / Brand Audit 8 3 3 108 108 24 24 66 18

+ |siBa1 3K0H0MM_Ka KOMMYHUKALVIOHHOO areHTCTaa / 3 3 108 108 2 24 84 3
Communication Agency economics

+ |B1.B.12 MeavannaHuposanue / Media Planning 3 3 108 108 24 24 84 3
TexHONornu CBsi3eii C 0BLLECTBEHHOCTbIO 1
B3aMMOOTHOLUEHUIA C roCyAaPCTBEHHBIMW OpraHamm

+ [1B13 snactu / Technologies of Public Relations and Relations 3 3 108 108 24 24 84 3
with State Authorities

+ |sLB.14 Tunorpaduka M_q)MpMeHHbM ctunb / Typography and 3 3 108 108 24 24 84 3
Corporate Identity

+ |pLBAB.O1 3f1e!(TV.IBHbIe Aavcumnauibl (Mogynu) / Elective 2 2 72 72 16 16 56
disciplines (modules)

+ |sLB.1.01.01 OcHoBbI NpodeccroHanbHoM aesTensHocTy / Basics of 2 2 72 72 16 16 56

Professional Activity




- |B1.B.03.01.02 |Pycckwit s3bik / Russian Language 2 2 72 72 16 16 56
ﬁb« ~ AnanTaums K NpoeCccMoHanbHON AeATENbHOCTY /
B1.8./13.01.03 Adaptation to Professional Activity 2 2 72 72 16 16 56
tb« AnanTueHble MH(POPMALIMOHHO-KOMMYHUKALIMOHHbIE
R TEXHONOrUKN B NPOheccMoHanbHON AESITENbHOCTY /
B1B./>.01.04 Adaptive Information and Communication Technologies 2 2 72 72 16 16 56
in Professional Activity
+ |pLB/3.02 3{1e!('rv_|5|-|b|e AavcumMnaunHbl (Mmoaynwm) / Elective 5 3 3 108 108 24 2 84
disciplines (modules)
YnpaBfieHne KOHTEHTOM B coLuanbHbIX ceTsix / Social
+ |b1.B.A3.02.01 Media Content Management 5 3 3 108 108 24 24 84
- |sLB.A2.02.02 KOMMyHVI.KaLL'VIM B coumarnbHbix ceTsix / Social Media 5 3 3 108 108 24 24 84
Communications
+ |sLB.03 3{18!(Tb_18ﬂble AavucumnauHbl (Moaynm) / Elective 3 3 108 108 16 16 92 3
disciplines (modules)
+ |b1.B.[3.03.01 [MpoekTupoBaHue 6peHaa / Brand Design 3 3 108 108 16 16 92 3
- |B1.B.[13.03.02 [HeiiMuHr / Naming 3 3 108 108 16 16 92 3
+ |pLB./1.04 3{1e!('rv_|5|-|b|e AvcumMnaunHbl (Mmoaynwm) / Elective 7 3 3 108 108 24 2 84 3
disciplines (modules)
+ |1.B.13.04.01 Y!'IpaBJ'IeHMe penyTauuoHbIM1 puckamu / Reputational 7 3 3 108 108 24 24 84 3
Risk Management
- |61B.13.04.02 PenyTaumnoHHbIN MeHemMKMeHT / Reputation 7 3 3 108 108 24 24 84 3
Management
+ |sLB.3.05 3{18!(Tb_18ﬂble AavcumnauHbl (Moaynm) / Elective 3 3 108 108 16 16 92
disciplines (modules)
- |B1.B.A3.05.01 [FeHepaTvBHbIN A3aiiH / Generative Design 3 3 108 108 16 16 92
+ |B1.B.A2.05.02 [Mponenestuka / Propaedeutics 3 3 108 108 16 16 92
+ |pLB/13.06 3{1e!(TV_IBHbIe AavcumnaunHbl (Mmoaynm) / Elective 4 3 3 108 108 24 2 84
disciplines (modules)
+ |b1.8.13.06.01 WckyccTBo Kak cpe_ncr_so KOMMyHMKauum / Art as a 4 3 3 108 108 24 24 84
Means of Communication
LincdpoBsoe 1 nocTumnbpoBoe UCKYCCTBO B PEKTaMHOM
- |B1.B.A>.06.02 |npousBoactse / Digital and Post-Digital Art in 4 3 3 108 108 24 24 84
Advertising Production
+ |sLB.13.07 3{18!(Tb_18ﬂble AavcumnauHbl (Moaynm) / Elective 3 3 108 108 24 24 84 3
disciplines (modules)
OCHOBbI MOHTaXa ay/AnoBM3yasnbHOro Matepuana /
*+ |pt-BAD.07.01 Fundamentals of Audiovisual Editing 3 3 108 108 2 2 84 3
- |sLB.m3.07.02 P_enaKTM;_)QBaHMe ¢doro-Bugeomatepuanos / Photo and 3 3 108 108 24 24 84 3
Video Editing
Bnok 2.MpakTuka 33 33 1188 1188 132 1056 1188 12
O6s3aTenbHas 4acTb 15 15 540 540 60 480 540 3
YyebHas npakTuka (MpodeccrmoHanbHo-
+ [B2.0.01(Y) 03HaKoMWTenbHas npakTuka) / Professional 4 6 6 216 216 24 192 216
Introductory Practice
+ |B2.0.02(M) Mpou3soACTBEHHas NPaKTka (HayuHo- 568 9 9 324 324 36 288 324 3
nccnenosatenbckan pabota) / Research Work
Yactb, hopMmupyemas yuactHmkamm o6pa3oBaTtesibHbIX OTHOLLIEHUA 18 18 648 648 72 576 648 9
+ |s28.01M) Mpon3BoOACTBEHHas NpaKTUKa (Iflpoq)eccwcleaano-l 6 9 9 324 324 36 288 324 9
TBOpUeckasi npakTuka)/ Professional Creative Practice
+ |B2B.02(m) I'IpomssoqcheHHag npaKkT1ka '(npe,ClLlVII'IJ'IOMHaH 9 9 9 324 324 36 288 324
npakTuka) / Pre-diploma Practice
Bbnok 3.F'ocypapcTtBeHHas uTorosas aTrecraums 9 9 324 324 16 308
+ [B3.01n MoaroToska k CAAYe U CAaYA FOCYAPCTBEHHOTO 3 3 108 108 05 107.5
3Kk3ameHa / Preparation and Passing State Exam
MoAroToBKa K MpoLeaype 3alunThl U 3aluTa
+ |B63.02(4) BbINYCKHOW KBanunbuKaLMoHHOM paboTel / Preparation 6 6 216 216 15.5 200.5
and Defense of the Final Qualification Work
O®OTA.PaKynbTaTUBHbIE AUCLUIJIMHBI (MOAYIN) 2 2 72 72 28 28 44
Yactb, hopMmupyemas yuactHmkamm o6pa3oBaTtesibHbIX OTHOLLIEHUA 2 2 72 72 28 28 44
®dakynbTaTUBHbIE ANCUMI/IMHDBI (MoAaynu) /
+ |®TABAS.01 Optional Disciplines (Modules) 2 2 72 72 28 28 44
+ |oTnB.m3.01.01 VIHTepMeananbHOCTb XY/I0XKECTBEHHOrO NMPOon3BeAeHUs 2 2 7 7 28 28 44

/ Intermediality of a Work of Art




&TA.B.[13.01.02

Meanaskonorus u coBpemMeHHoe NHGOPMaLMOHHOe
npocTpaHcTBo / Media Ecology and Modern Information
Space

72

72

28

28

44

&TA.B.[43.01.03

PaboTa co CnoHcopamu B NpoeKTax ryMaHUTapHou
ccepbl / Working with Sponsors in Humanitarian
Projects

72

72

28

28

44

&TA.B.[13.01.04

Lincposas KynbTypa: MUp W YENOBEK B HOBOM
peanbHocTu / Digital Culture: the Peace and Man in the
New Reality

72

72

28

28

44
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