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Kypc 1 Kypc 2 Kypc 3 Kypc 4
- - - - dopMbl NpoM. aTT. 3.& Wroro akap.4acos Cemect | CemecT | Cemecr | Cemect | Cemect | Cemect | Cemecr [ Cemect
p1 p2 p3 p4 p5 p6 p7 p8
Cuwra k3a 3aver ¢ kcney kcney Mo KoHT KoHT n
- Tb B NHpekc HanmeHoBaHue 3auer KP P dakT P ! Ayn. CcpP p: 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e.
nname MeH ou. THoe THoe nnaHy pab. ponb | moarot
Bnok 1.AucumnnauHbl (Moaynn) 198 198 7128 | 7128 | 2834 | 2834 | 3730 564 28 32 28 23 26 19 30 12
0O6s3aTenbHasn YacTb 134 134 4824 | 4824 | 1994 | 1994 | 2430 400 26 28 28 20 11 6 9 6
B51.0.01 WcTopus Poccum / Russian History 2 1 4 4 144 144 116 116 10 18 2 2
+ |[B1.0.02 Bceobuas uctopus / General History 2 3 3 108 108 42 42 48 18 3
+ |61.0.03 dunocodus / Philosophy 1 2 2 72 72 42 42 12 18 2
+ |b61.0.04 MHocTpaHHbI s13bIk / Foreign Language 2 1 6 6 216 216 84 84 114 18 3 3
+ |s1.0.05 iitais;;mocm XusHeaesTensHoctu / Safety of Vital 1 2 2 7 7 28 28 44 2
+ |61.0.06 OCHo_Bbl poccuiickoro npasa / Fundamentals of 2 2 2 7 7 28 28 44 2
Russian Law
+ |B1.0.07 Pycckuii a3bIk 1 KynbTypa peumn / Russian Language 2 2 2 7 7 28 28 44 2
and Culture of Speech
B51.0.08 SkoHoMuKa / Economics 1 2 2 72 72 28 28 44 2
B51.0.09 MeHepxMeHT / Management 2 2 2 72 72 42 42 12 18 2
+ |st.0.10 ?:j;qecxan KynbTypa u cnopt / Physical Culture and 1 2 2 7 7 68 68 4 1 1
OCHOBbI POCCUIACKON roCyAapCTBEHHOCTH /
+ [prodt Fundamentals of Russian Statehood ! 2 2 7 72 60 60 12 2
+ |[B1.0.12 Coumonorus / Sociology 1 3 3 108 108 42 42 48 18 3
+ |61.0.13 Mcuxonorus / Psychology 2 3 3 108 108 42 42 66 3
+ |b1.0.14 KynbTyponorus / Culturology 1 3 3 108 108 42 42 66 3
+ |[B1.0.15 Monutonorus / Political Science 1 3 3 108 108 42 42 48 18 3
+ |[B1.0.16 MatemaTtuka / Mathematics 2 3 3 108 108 42 42 66 3
+ |s1.0.17 OcCHoBbI Teopmm KoMMyHuKaummn / Fundamentals of 1 3 3 108 108 2 2 66 3
Communication Theory
+ |b61.0.18 Teopust koMMyHMkauum / Communication Theory 2 4 4 144 144 42 42 84 18 4
MHbopMaLUnoHHble TeXHONMOrMK U 6a3bl JaHHbIX B
+ |[B1.0.19 NpUKNagHbIX KOMMyHMKaumsx / Information 2 3 3 108 108 42 42 66 3
Technology and Databases in Applied Communications
Pycckoe 1 MMpOBOe MCKYCCTBO B KOMMYHUKALIMAX /
+ |pL0O20 Russian and World Art in Communications 3 3 3 108 108 70 70 8 3
+ |Lo21 Teopusi VllnpaKTVIKa MapkeTuHra / Theory and Practice 4 3 6 6 216 216 84 84 114 18 3 3
of Marketing
MapkeTuHroBble UCCIef0BaHUA U
CUTYaLMOHHbBI aHa/IU3 B peK/iaMe 1 CBSA3SAX C
+ |b1.0.22 obuwecrBeHHocTblo / Marketing Research and 3 4 7 7 252 252 98 98 136 18 4 3
Situational Analysis in Advertising and Public
Relations
MapKeTUHroBble UCCNEAOBAHUS U CUTYaLIMOHHbIN
+ [61.0.22.01 aHanus / Marketing Research and Situational Analysis 3 4 4 144 144 36 36 70 18 4
+ |61.0.22.02 Vlccn_enosaﬁm B CBA35IX C 06LLEeCTBEHHOCTbIO / Public 4 3 3 108 108 2 2 66 3
Relations Research
lMcuxonorvs peknaMbl U CBsi3eii ¢ 06LUECTBEHHOCTbIO /
+ [p1O.23 Psychology of Advertising and Public Relations 3 3 3 108 108 42 42 8 18 3
Coumonorus peknambl U CBA3EN € 06LECTBEHHOCTbIO /
+ [pLO.24 Sociology of Advertising and Public Relations 3 3 3 108 108 42 42 48 18 3
+ |b61.0.25 Bu3yanbHble koMMyHukaumm / Visual Communications 4 4 4 144 144 56 56 70 18 4
+ |B1.0.26 PYCCKa.ﬂ 1 3apy6e>'fHaﬂ JMTERaTypa B KOMMYHMK@UNAX 4 3 3 108 108 42 42 48 18 3
/ Russian and Foreign Literature in Communications




Teopusi v NpakTvKa CBsi3ei C 06LEeCTBEHHOCTbIO /

+ [pro.z7 Theory and Practice of Public Relations 4 6 6 216 216 84 84 114 18
+ |s1.028 Teopwfl}ll npakTuka peknambl / Theory and Practice of 4 7 7 252 252 70 70 162 20
Advertising
MpaBoBoe perynMpoBaHue peknambl U CBsi3el ¢
+ |b61.0.29 obLiectBeHHOCTbIO / Legal Regulation of Advertising 3 3 108 108 42 42 66
and Public Relations
STUYecKoe peryn1poBaHve peknaMbl U CBsizeii ¢
+ |61.0.30 obLecTBeHHoCTbIO / Ethical Regulation of Advertising 3 3 108 108 42 42 66
and Public Relations
+ |[B1.0.31 Lindposble kommyHukaumm / Digital Communications 5 3 3 108 108 42 42 48 18 3
+ |s1.032 MHTerVI[.)OB?HHbIe KOMMyHMKaumm / Integrated 6 7 7 252 252 70 70 162 20 3 4
Communications
PeueBble KOMMYHMKaLIMK B CBA35X C O6LLECTBEHHOCTbIO
+ |61.0.33 1 pekname / Speech Communications in Public 5 3 3 108 108 42 42 48 18 3
Relations and Advertising
+ |6L.0.34 Teopwst v npaKTuka MeavakommyHyikauuit / Theory 6 4 4 144 144 56 56 70 18 2 2
and Practice of Media Communications
+ |s1.035 Teopylﬂ " npaKTM'Ka'neperosopOB / Theory and 3 3 108 108 2 2 66
Practice of Negotiations
MeHemMKMEHT B pekiame U CBA3sX C 06LLEeCTBEHHOCTbIO
+ [pLO:36 / Management in Advertising and Public Relations 3 3 108 108 42 42 66
OpraHu3auus U nposeaeHue
+ |s1.037 KOMMyHuKauuouu_blx KaMnaHui / Or_ganlzatlon 77 6 6 216 216 84 84 %6 36 6
and Implementation of Communication
Campaigns
OpraHu3auus U NpoBeAeHNe KOMMYHWKaLIMOHHbIX
+ |51.0.37.01 Kamnanwid B pekniame / Organization and 7 3 3 108 108 42 42 48 18 3
Implementation of Communication Campaigns in
Advertising
OpraHu3auus U NpoBeAeHNe KOMMYHWKaLMOHHBIX
+ [pL.0.37.02 KBMIBHVIA B CBA3AX C OBWECTBEHHOCTBIO / 7 3 3 108 | 108 42 42 48 18 3
Organization and Implementation of Communication
Campaigns in Public Relations
OCHOBbI YNpaBneHusi NPOEKTaMM1 B peKame U CBA3SIX C
+ |[B1.0.38 obuiectBeHHoCTbIO / Fundamentals of Project 3 3 108 108 42 42 66 3
Management in Advertising and Public Relations
Yacrb, opMupyemMas yuacTHUKaMu o6pa3oBaTesibHbIX OTHOLIEHUI 64 64 2304 | 2304 840 840 1300 164 15 13 21
VicTopus peknaMbl 1 CBsi3eli C 06LLECTBEHHOCTbIO /
+ [BLBOL History of Advertising and Public Relations 2 4 4 144 144 28 28 % 20
+ |b1.B.02 BpeHaunHr / Branding 5 3 3 108 108 42 42 48 18 3
+ |6LB.03 Mqopuﬂ BM3Y/IbHbIX KOMMYHUKaLWIA / History of 5 3 3 108 108 2 2 48 18 3
Visual Communications
+ |b1.B.04 Konwupaitunr / Copywriting 3 3 108 108 42 42 66 3
[NWUTY-apT 1 Apyryue HecTaHAApTHbIE NPUEMbI B
+ |[B1.B.05 pekname / Glitch Art and Other Non-standard 6 4 4 144 144 56 56 70 18 4
Advertising Techniques
CeMWOTHKa B BU3yasbHbIX KOMMYHUKALIMAX U
+ |B1.B.06 6peHaunHre / Semiotics in Visual Communications and 6 3 3 108 108 42 42 48 18 3
Branding
YrpaBneHve uMMaXeMm B 0Tpacnsx u cdepax
+ |[B1.B.07 festenbHocTn / Image Management in Industries and 6 3 3 108 108 42 42 48 18 3
Activities
+ |61.B.08 OueHKa_ acdekTnBHOCTM 6peHaa / Brand Performance 7 3 3 108 108 2 2 48 18 3
Evaluation
Bb1.B.09 KoHcantuHr B 6penauHre / Branding Consulting 7 3 3 108 108 42 42 48 18 3
Bb1.B.10 AyauT 6peHpa / Brand Audit 8 3 3 108 108 42 42 48 18
+ |siBA1 3KOHOMVI!(a KOMMYHMKALIMOHHOTO areHTCTBa / 3 3 108 108 2 2 66 3
Communication Agency economics
+ |[B1.B.12 MepaunannaHuposaHue / Media Planning 108 108 42 42 66 3




TexHonMornm cesizeli ¢ 06LLECTBEHHOCTBIO 1
+ |1B13 B3AUMOOTHOLLIEHHH € FOCYAAPCTBEHHBIMA OpraHaMy 7 3 3 108 108 2 2 66 3
Bnactv / Technologies of Public Relations and
Relations with State Authorities
+ |61B.14 Tunorpaduka M_(bpreHHbm ctunb / Typography and 7 3 3 108 108 2 2 66 3
Corporate Identity
+ |(B1.B.43.01 SneKTUBHbIE AUCLMIIMHDBI (MOAyK) 2 2 72 72 28 28 44
OcHoBbI NpodeccoHantbHoOn aestensHocTy / Basics of
+ |b1.B.03.01.01 Professional Activity 2 2 72 72 28 28 44
- b51.B.03.01.02 [Pycckuit si3blk / Russian Language 2 2 72 72 28 28 44
& : AzanTaums K NnpoeccMoHanbHol AesTenbHOCTH /
B1.8./3.01.03 Adaptation to Professional Activity 2 2 72 72 28 28 44
é. AfanTuBHble MHDOPMALIMOHHO-KOMMYHUKALIMOHHbIE
: TEXHONOrn B NpoeccoHanbHoW AesTenbHoCTY /
b1.8./13.01.04 Adaptive Information and Communication 2 2 72 72 28 28 44
Technologies in Professional Activity
+ |B61.B.03.02 dneKTUBHbIE AUCLUNINHBI (MOAYH) 5 3 3 108 108 42 42 66
YnpaBneHne KOHTEHTOM B couManbHbIx ceTsix / Social
+ |b1.B.03.02.01 Media Content Management 5 3 3 108 108 42 42 66
- |s1B3.02.02 KOMMyHVI.KaLl.VIVI B coumanbHbIx ceTsx / Social Media 5 3 3 108 108 2 2 66
Communications
+ |b61.B.03.03 dneKTUBHbIE AUCLUIINHBI (MOAYH) 3 3 108 108 28 28 80 3
651.B.43.03.01 [MpoekTupoBaHue 6peHaa / Brand Design 3 3 108 108 28 28 80 3
- |B1.B.[3.03.02 [HeiMuHr / Naming 3 3 108 108 28 28 80 3
+ |BLB.3.04 3.ne!(Tl:|BHble AncuunnuHbl (Moaynu) / Elective 7 3 3 108 108 42 42 66 3
disciplines (modules)
+ |sLB.3.04.01 Y|.'|paBneHV|e penyTauuoHbIMM puckamu / Reputational 7 3 3 108 108 2 2 66 3
Risk Management
- |s1B3.04.02 PenyTauvoHHbI MeHemxMeHT / Reputation 7 3 3 108 108 2 2 66 3
Management
+ |BLB3.0S 3.ne!(Tl:|BHble avcumnnuiHbl (moaynu) / Elective 3 3 108 108 28 28 80
disciplines (modules)
- b51.B.03.05.01 [FeHepaTuBHbIV An3aiiH / Generative Design 3 3 108 108 28 28 80
+ |B1.B.13.05.02 [Mponepestuka / Propaedeutics 3 3 108 108 28 28 80
+ |BLB.3.06 3.ne!(Tl:|BHble AncuunnuHbl (Moaynu) / Elective a 3 3 108 108 42 42 66
disciplines (modules)
+ |61.8.13.06.01 MckyccTBO Kak CPEACTBO KOMMYHVKaLWi /Artasa 4 3 3 108 108 2 2 66
Means of Communication
Lincdposoe v nocTumdpoBoe UCKYCCTBO B PEKIAMHOM
- B51.B.43.06.02 [npoussoactse / Digital and Post-Digital Art in 4 3 3 108 108 42 42 66
Advertising Production
+ |BLB.3.07 3._ne!('rb_13ub|e AncumnnauHbl (Moaynu) / Elective 3 3 108 108 42 42 66 3
disciplines (modules)
OCHOBbI MOHTaXa ayauoBK3yanbHOro MaTepuana /
+ |B1.B.A3.07.01 Fundamentals of Audiovisual Editing 3 3 108 108 42 42 66 3
: 51.8.13.07.02 PgﬂammpqsaHme doTo-Buaeomatepuanos / Photo and 3 3 108 108 2 2 66 3
Video Editing
Bnok 2.MpakTuka 33 33 1188 | 1188 132 1056 1188 12
0O6s3aTenbHasn YacTb 15 15 540 540 60 480 540 3
YyebHas npaktuka (MpodeccmoHanbHo-
+ |B62.0.01(Y) 03HaKoMWTenNbHas npaktuka) / Professional 4 6 6 216 216 24 192 216
Introductory Practice
+ [B2.0.02(M) Mpov3BopCTBeHHas MpakTyia (HayuHo- 567 9 9 324 324 36 288 324 3 3
nccnegoatenbckas pabora) / Research Work
Yactb, opMupyemMas yyacTHuKkaMm o6pa3oBaTesibHbIX OTHOLLIEHUH 18 18 648 648 72 576 648 9
+ |s2B.01M) Mpoun3BoACTBEHHas NpakTHka (I'I_pod)eccmoganbno- _ 6 9 9 324 324 36 288 324 9
TBOpYeckas npaktuka) / Professional Creative Practice
+ |s2.B.02M) ﬂpOMSBO,U,CI'BeHHa.ﬂ npakTuka (I‘Ipe,cw,mnnomnan s 9 9 324 324 36 288 324
npaktuka) / Pre-diploma Practice
Bnok 3.lfocyaapcTBeHHasi UTorosas aTtrecraums 9 9 324 324 16 308
+ |B3.01(n) MoaroToBka K CAaue 1 crava rocyAapCTBeHHOro 3 3 108 108 05 1075
3k3aMeHa / Preparation and Passing State Exam




MoaroToBka K Npoueaype 3aluuThl U 3alumTa

+ |B3.02(A4) BbIMYCKHO KBanubuKaLMOHHON paboTsl / Preparation 6 6 216 216 15.5 200.5
and Defense of the Final Qualification Work
BNoK 4.9neKTUBHbIe AUCLMI/IMHDBI N0 (PU3MUECKON Ky/ibType U CnopTy 328 328 104 104 224
Yacrb, hopMupyemMasn yuacTHukamMu o6pa3oBaTesibHbIX OTHOLIEHUI 6510ka B4 328 328 104 104 224
3neKTUBHbIE AUCLIMIJIMHBI N0 (hn3nyeckomn 12345
+ |B4.B.03.01 KynbType u cnopty / Elective Disciplines in 328 328 104 104 224
3 6
Physical Culture and Sports
- B4.B.03.01.01 |O6was dumsmnyeckas NoaroToBka 123456 328 328 104 104 224
+ |B4.B.03.01.02 |CnopTuBHble Urpbl 123456 328 328 104 104 224
- |b4.B.03.01.03 |AgmantuBHas dum3mnyeckas KynbTypa 123456 328 328 104 104 224
OTA.PaKynbTaTUBHbIE AUCLMIIMHDBI (MOAYNN) 2 2 72 72 28 28 44 2
Yacrb, hopMupyemas yuacTHMKaMn 06pasoBaTesibHbIX OTHOLUEHU 2 2 72 72 28 28 44 2
+ |0TA.B.A3.01 ®dakynbTaTUBHbIE AUCLIMIINHBI (MOAYIN) 2 2 2 72 72 28 28 44 2
MHTepMeananbHOCTb XyA0XECTBEHHOTO NPOM3BeAEHUs
+ |0TA.B.03.01.01 / Tntermediality of a Work of Art 2 2 2 72 72 28 28 44 2
Menuaskonorusi U coBpeMeHHoe UHGOpMaLUMoHHoe
- ®T/.B.[13.01.02 |npocTpaHcTBo / Media Ecology and Modern 2 2 2 72 72 28 28 44 2
Information Space
Pa6oTa co crioHcopaMu B NpoeKTax ryMaHUTapHow
- |®TA.B.A3.01.03 |cepbl / Working with Sponsors in Humanitarian 2 2 2 72 72 28 28 44 2
Projects
Lincdposas kynbTypa: MUp U YenoBek B HOBOM
- OT/.B.[13.01.04 |peansHocTn / Digital Culture: the Peace and Man in 2 2 2 72 72 28 28 44 2

the New Reality
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