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AHHOTAIMM THCHUILUINH 00pa30BaTeIbHOI NPOrpaMMbl BhICIIEr0 00pa30BaHusl 10 HANIPABJICHUIO
noaArotoBku 42.03.01 Pexsiama u ¢Bsi3H ¢ 0011€CTBEHHOCTHI0, HAMPABJIEHHOCTH (MPOduIb)
«bpeHauHrOBBIE TeXHOI0THH B pekyaaMe / Branding technologies in advertising»

HUCTOPHUSA POCCHUMU / RUSSIAN HISTORY
Henp muctumuiunel  «Mctopust Poccum» — ¢dopmupoBanne y 0OOy4aromIMXCsl HCTOPUYECKOTO
CO3HAHUS, 4YTO SBISAETCS OCHOBOW TIOHWUMAaHUS CYIIHOCTHM JWHAMHKHA pa3BUTUs Poccuiickoit
TOCYAapCTBEHHOCTH U MPOUCXOISIINX HBIHE MPOIIECCOB U COOBITHIA

3anaun JUCLUIUIMHBL:

— TPOaHATU3UPOBATh HCTOPUYECKHH OINBIT CTPOUTEIHCTBA POCCHHCKOM TOCYIapCTBEHHOCTH Ha
BCEX €ro dTarnax;

— oueHMTh BKiaa Poccnm B pa3BUTHE MHPOBOM LMBUIIM3ALMH, €€ POJIb B Pa3pEIICHUN KPYIHBIX
MCKIAYHAPOIHBIX KOH(l)J'II/IKTOB, BJIMAHUC B MHpOBOfI IIOJIMTHUKE B LICJIOM,

— U3YYUTh TEPOMUECKUE CTPaHUIIBI 00phOBI Poccuu 3a cBOOOAY M HE3aBUCHUMOCTH, 3a oOecrieyeHrne
0O0IIeHAIIMOHAIBHBIX HHTEPECOB U O€30MaCHOCTH

— paccMOTPETh UCTOPUUYECKUH OTBIT HALIMOHATIBHON U KOH(eCCHOHANBbHOM nmonuTHKU Poccuiickoro
rocy/lapcTBa Ha BCEX ATarax ero CyllecTBoBaHus (BKItovas nepuoasl Poccuiickoit umnepun u CoBeTcKoro
Coro3a) TO JOCTHKCHHIO MEXHAMOHAIHPHOTO MHpa W  COINIACHs, B3aUMHOTO BIHMSHUS U
B3aUMOIIPOHUKHOBEHHUS KYJIBTYD.

B pesynbrare ocBoenus aucuuminasl «Mctopus Poccuny oOydaromuiicst JomKeH:

3HaTh: 3aKOHOMCPHOCTH, OCHOBHBIC coObITHS U 0COOEHHOCTH HUCTOPUH TIOJIMOTHUYCCKOIO M
noiukoHdpeccuoHampHoro Poccuiickoro rocymapcrsa, oOILIUe KyJabTypHO-IIEHHOCTHBIE OpPHEHTUDPBI U
UCTOPUKO-KYJIBTYpHOE Hacienue Poccum; 3aKOHOMEPHOCTH, OCHOBHBIE JTalbl HCTOPUU Pa3BUTHS
POCCUICKOI TOCyIapCTBEHHOCTH, pojib Poccuum B MHOrooOpasHoM, OBICTPO MEHSIOLIEMCS IN00aJIbHOM
MUpeE.

YMeThb: OCyLIECTBIATh TOUCK, CAMOCTOSITEIBHO PadOTaTh M KPUTUUYECKH aHATU3UPOBATh UCTOYHUKU
W HAy4yHYIO JIUTEpATypy IO HCTOpUU PoOCCUHU; JIOTMYECKHM MBICIUTh; BECTH HAyYHBIE JIUCKYCCHH;
COOTHOCHUTH OOIIME HCTOPUYECKHE MPOLECCHl M OTIeNbHbIE (DaKThl; BBIABIATH CYLIECTBEHHBIE YEpThI
HUCTOPUYECKUX IIPOLIECCOB, SBJICHMM M COOBITHI; aHAJIM3UPOBATh COLMOKYJIBTYPHBIE pPa3INYMs
COLIMAJIBHBIX TPYII, OMUPAsACh HA 3HAHUE 3TANOB HCTOPHUUECKOrO pa3BUTHUA Poccuu B KOHTEKCTE MUPOBOM
HUCTOPHUHU.

Brnaners: HaBbIKAMU KOHCTPYKTUBHOTO B3aMMOJICHCTBUS C JIIOAbMU C YUETOM UX COLMOKYJIBTYPHBIX
OCOOCHHOCTEH; apryMEHTHPOBAHHOTO OOCYKIEHUSI U pelleHus MnpolieM MHPOBO33PEHUYECKOIO,
00I1I€CTBEHHOI'0 U JIMYHOCTHOTO XapaKTepa; AeMOHCTPUPYET YBAKUTEIbHOE OTHOILICHHE K HCTOPUYECKOMY
Haciequio PoccuM; KOMILJIEKCOM 3HAHUH O COIMOKYJABTYPHBIX U KOH()ECCHOHANBHBIX Pa3IHuUsix
COLIMAJIBHBIX TPYII, OMUPAsACh HA 3HAHUE 3TANOB HCTOPHUUECKOrO pa3BUTHUA Poccuu B KOHTEKCTE MUPOBOM
HUCTOPHUHU.



The purpose of the discipline "History of Russia" is the formation of students' historical
consciousness, which is the basis for understanding the essence of the dynamics of the development of
Russian statehood and the ongoing processes and events

Discipline tasks:

— analyze the historical experience of building the Russian statehood at all its stages;

— evaluate Russia's contribution to the development of world civilization, its role in resolving major
international conflicts, and its influence in world politics in general;

— study the heroic pages of Russia's struggle for freedom and independence, for ensuring national
interests and security

— consider the historical experience of the national and confessional policy of the Russian state at
all stages of its existence (including the periods of the Russian Empire and the Soviet Union) to achieve
international peace and harmony, mutual influence and interpenetration of cultures.

As a result of mastering the discipline "History of Russia", the student must:

To Know: patterns, main events and features of the history of the multi-ethnic and multi-
confessional Russian state, common cultural and value orientations and historical and cultural heritage of
Russia; regularities, the main stages in the history of the development of Russian statehood, the role of
Russia in a diverse, rapidly changing global world.

To Be able to: search, work independently and critically analyze sources and scientific literature on
the history of Russia; think logically; to conduct scientific discussions; correlate general historical
processes and individual facts; identify the essential features of historical processes, phenomena and
events; analyze the socio-cultural differences of social groups, based on knowledge of the stages of
Russia's historical development in the context of world history.

To own: the skills of constructive interaction with people, taking into account their socio-cultural
characteristics; reasoned discussion and solution of problems of an ideological, social and personal nature;
demonstrates respect for the historical heritage of Russia; a complex of knowledge about the socio-cultural
and confessional differences of social groups, based on knowledge of the stages of Russia's historical
development in the context of world history.

BCEOBIIASI UCTOPUS / GENERAL HISTORY

JucuuiuinHa peanusyercs kadeapoil BceoOuiel uctopun ucropudeckoro akynsrera KMcropuko-
aApXUBHOTO MHCTUTYTA.

Lenv Oucyunnunvl: cHopMUpPOBATH y CTYJIEHTOB ILIEJIOCTHOE HAy4HOE MpPEJCTaBICHHE O XOue M
MHOTOMEPHOM XapaKTepe BCEMHPHO-UCTOPUYECKOIO IIPOLECCA, OCOOCHHOCTSAX MCTOPUHU JIOKAJIBHBIX
LIUBWIN3ALUN U COAEP)KaHUM OOIMMX CTaguil LMBUIM3ALMOHHOIO PA3BUTHUS; MOKa3aTh HEOOXOAUMOCTb
KOMIUIEKCHOTO aHaju3a JI0OBIX SBJICHUN OOIIECTBEHHO-TIONIMTHUECKON M KYJIBTYpHOU KM3HU C Y4ETOM
MPUHIMUIA UCTOPU3MA; CIIOCOOCTBOBATh Pa3BUTHIO HABBIKOB ITOHMMAHUS OCOOCHHOCTENH MUPOBO33pEHHUS U
KyJBTYPHO-TIOBEJICHUECKIX HOPM, XapaKTEePHBIX AJIS JIIOIEeH, MPUHAJISKAIINX K PA3IMUHBIM KYJIbTypam U
LMBUIN3ALUSM.

3aoauu oucyuniumol:

- IOKa3aTh MacmTad MpoOJEeMHOr0 MO HCTOPUYECKOM HayKH, BKIIIOYAIOUIETO HE TOJIBKO
TPaJAULIMOHHYIO BOEHHO-TIOJIMTUYECKYI0 COOBITHIHYIO MCTOPHIO, HO W HCTOPUI0 MEHTaJIbHOCTEH,
MTOBCEIHEBHOCTH, PEIUTUH, T€HAEPHYIO HCTOPUIO, MUKPOUCTOPHIO U T.1I.;

- paccMOTpEeTh OCHOBHBIE 3Tallbl MCTOPUM JIOKAJIbHBIX LMBWIM3ALUN U COJAEp’KaHUE OCHOBHBIX
CTaJinii BCEMUPHO-UCTOPUUYECKOTO Pa3BUTHUSA OT APEBHOCTH 10 HOBEHUIIETO BPEMEHH;

- IpeICTaBUTh MHOrooOpasue myTel pa3BuTHs olmiecTBa B ucrtopuu /IpeBHero mupa, CpeaHux
BekoB, HoBoro n Hoseiimero Bpemeny;

- W3YyYUTh MHUPOBO33PEHYECKHE M IICHHOCTHBIE IPEJICTABICHUS JIOJACH B PA3NIUYHBIE IEPUOJBI
UCTOPHH;

- chopMupoOBaTh HABBIKM KOMILIEKCHOTO aHAJIN3a UCTOPUYECKUX SBICHUH U IPOIIECCOB.

JucuunnuHa HarpaBieHa Ha (pOPMHUPOBAHUE CIEAYIOLUIMX KOMIIETEHIUI:
YK-5 — cnocoOGHOCTh BOCHPUHHMMATh MEXKKYIBTYpPHOE pa3HoOOpaszue oOliecTBa B COLMAIBHO-

HUCTOPUYECKOM, STUIECKOM U (PUI0CO()CKOM KOHTEKCTaX.

B pesynbrare ocBO€HUS AMCHUIIINHBI 00YYaIOIIUICS TOJKEH:



3Hams: OCHOBHBIE 3Tallbl WCTOPUM JIOKAJIBHBIX LUBWIM3ALMI U COAEpKaHHUE OCHOBHBIX CTaJuil
BCEMHUPHO-UCTOPUYECKOTO Pa3BUTUS OT APEBHOCTU [0 HOBEHIIEr0 BPEMEHHM, OCHOBHBIE JOCTHKCHMS
MHUPOBOH  KyJBTYpbl, ~OCOOEHHOCTHM IOJAXOJOB K  HCCIEIOBAaHUIO HCTOPUM  MEHTAJIbHOCTEH,
IIOBCEHEBHOCTH, MUKPOUCTOPUH, PEJIUTUN U TEHIEPHOU UCTOPUH;

Ymems: comocTaBisTh OCOOEHHOCTH PA3IUYHBIX KYJIBTYp M LMBWIM3ALMNA, BBLIEIATH oOuiee U
0COOEHHOE B Pa3BUTHM OOLIECTBA HA PA3HbIX MCTOPUYECKUX ATanax M CTAAUAX LMBUIM3ALMOHHOIO
pa3BUTHS, aHAIU3UPOBATh AKTyaJIbHBIE TPOOJIEMbI COBPEMEHHOM IIUBUIIN3ALINY;

Braoems: HaBbIKaMM MPOBEIECHUS KOMIUIEKCHOTO aHajM3a MCTOPUYECKUX SIBICHUH M IMPOLECCOB,
HAaBBIKAMM AHAJIN3a PA3JIMYHBIX MHEHUH C YUYETOM YBAaXKEHUS K IPYTUM KyJIbTYPHBIM TPAIULIUSAM.

[To nucuuIuMHE npexycMOoTpeHa MPOMEKyTOUHast aTTecTalus B popme 3K3aMeHa.

O611ast Tpy10EMKOCTh OCBOCHHUS JUCIUILIMHBI COCTABIISIET 3 3aU€THBIC €AUHUIIBI.

Discipline is implemented Department of General History of the Faculty of History of the Historical
and Archival Institute.

The purpose of the discipline: to form in students a holistic scientific understanding of the course
and multidimensional nature of the world-historical process, the features of the history of local
civilizations and the content of the general stages of civilizational development; show the need for a
comprehensive analysis of any phenomena of socio-political and cultural life, taking into account the
principle of historicism; to promote the development of skills for understanding the peculiarities of the
worldview and cultural and behavioral norms characteristic of people belonging to different cultures and
civilizations.

Discipline tasks:

- to show the scale of the problematic field of historical science, which includes not only the
traditional military-political event history, but also the history of mentalities, everyday life, religions,
gender history, microhistory, etc.;

- to consider the main stages of the history of local civilizations and the content of the main stages of
world historical development from antiquity to modern times;

- to present the diversity of ways of development of society in the history of the Ancient World, the
Middle Ages, the New and Modern Times;

- to study the worldview and value ideas of people in different periods of history;

- to form the skills of a comprehensive analysis of historical phenomena and processes.

The discipline is aimed at the formation of the following competencies:

UC-5 - the ability to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts.

As a result of mastering the discipline, the student must:

To Know: the main stages of the history of local civilizations and the content of the main stages of
world historical development from antiquity to modern times, the main achievements of world culture, the
features of approaches to the study of the history of mentalities, everyday life, microhistory, religions and
gender history;

To Be able to: compare the features of different cultures and civilizations, highlight the general and
particular in the development of society at different historical stages and stages of civilizational
development, analyze the current problems of modern civilization;

To Own: the skills of conducting a comprehensive analysis of historical phenomena and processes,
the skills of analyzing various opinions, taking into account respect for other cultural traditions.

The discipline provides for intermediate certification in the form of an exam.

The total labor intensity of mastering the discipline is 3 credit units.

OUNJI0CODPUS / PHILOSOPHY
Jucuunnuna peanusyercss Ha (akyabTeTe peKjlaMbl U CBsI3€d € OOIIECTBEHHOCThIO Kadeapoit
uctopun 3apyOexxHoil ¢Qumocopuu, kadeapol HUCTOpUM OTEUECTBEHHOM (uiocodpuu, kadeapoi
COBpPEMEHHBIX MpobIeM GuirocoPpuu.
Hear  aucuumiamubl:  QopMuUpOBaHME  CHOCOOHOCTM  HOHMUMArh M aHAJIW3UPOBAThH
MHPOBO33PEHUECKHUE, COIIMAIBHO U JIMYHOCTHO 3HaYNMbIe (pritocodckue mpooIeMBl.
3agauyu IMCHUIIMHBI:



OBIIaJICHNE 0A30BBIMH IPEJICTABICHUSMH O KJITFOUEBBIX MPOOJeMaX W OCHOBHBIX HMCTOPUYECKHUX
THIIaX eBporeckor pumocopuu;

OCBOCHHE HABBIKOB CAMOCTOSITEILHOTO aHalN3a COOTBETCTBYIOLINX MEPBOUCTOYHHKOB;
WCCJICJIOBAHUE PA3IMYHBIX COLUATBHBIX SIBICHUHN C TOUKH 3peHUs X (PUI0CO(CKOro CMBICTA.

JlucuuiuinHa HanpaBieHa Ha (OPMUPOBAHNE YHUBEPCATBHBIX KOMIIETEHIIHINA:

VYK-1. CiocobeH ocyIiecTBIsATh MMOUCK, KPUTUUYECKUI aHAIM3 U CUHTE3 HH(OpMAIUU, TPUMEHSTh
CUCTEMHBIHN MOJXOJT ISl pELICHUs TOCTABIEHHBIX 3a/1a4;

YK-5. CnocobeH BocmprHUMAaTh MEKKYJIBTYPHOE pa3HOOOpa3ue o0IecTBa B COLUANIBHO-
UCTOPUYECKOM, ITUIECKOM U PHIOCO()CKOM KOHTEKCTaX

OIIK-5. CiocoGeH yuuThIBaTh B MPO(HEeCCHOHAIBHON ACATEIHPHOCTH TCHACHIIMH PA3BUTHUS
MEIMAaKOMMYHHKAIITMOHHBIX CUCTEM PETUOHA, CTPAHBI U MUPA, UCXOAS U3 MOJUTUYECKUX U SKOHOMUUYECKUX
MEXaHU3MOB UX (PyHKIIMOHUPOBAHHUS, TPABOBBIX U ATHUECKUX HOPM PEryIUPOBAHUS

B pezynbrare ocBO€HUS AUCUUIIINHBI 00YYarOIIUICS JOJDKEH:

3HaTh:

o0I1IeHayYHbIE U CIIEUAIbHBIE METO/IbI IPOBEICHUS] COBPEMEHHOT'O

HAy4HOI'0 MCCJIEI0BAHUS.

COJIEp’KaHUE COBPEMEHHBIX TUCKYCCHM M0 pa3IudHbIM GUIOCOPCKUM IIpodiIeMam
0COOEHHOCTHU BOCIIPHSTHS COLUAIBHBIX U KYJIbTYPHBIX PA3JIMNUUN, CIEHUPUKY U IPUPOLY
TOJIEPAHTHOCTH

O0COOEHHOCTHU U TEHJICHIIUN Pa3BUTHUS MEIUAKOMMYHUKAIIMOHHBIX CUCTEM PETUOHA, CTPAHbI U
MUpPA, UCXOJS U3 MOJTUTUYECKUX U SIKOHOMUYECKUX MEXaHU3MOB UX (DYHKIIMOHUPOBAHMS,
MIPABOBBIX U ATHUYECKUX HOPM PETyJINPOBAHUS

YMmerTh:

AHAIM3UPOBATH KIIACCUYECKUE U COBPEMEHHBIE (PMIIOCOPCKUE TEKCTHI, TOHUMATh U
MHTEPIIPETUPOBATh HAYYHYIO HH(OPMAIHUIO.

CUCTEMAaTUYECKH U3J1araTh 1 OTCTauBaTh MUPOBO33PEHUYECKUE, COLIUATBHO U TUYHOCTHO
3HAYMMBIC TIOJIOKCHHS

MPUMEHATH 3HAHUA CrIeU(UKA MEXKYIBTYpPHOTO pa3Hoo0pasust 001iecTsa B mporecce
npo¢eCCHOHATBFHOTO M IMYHOCTHOTO OOIIEHUS

MIPUMEHSTH 3HAHUS CIICITU(DUKHA MEAMAKOMMYHHUKAIIMOHHBIX CHCTEM PETHOHA, CTPAHbl U MUPA B
nporecce NpohecCHOHAIBHOTO U TMYHOCTHOTO OOIICHHUS

Baagers:

HaBbIKAMU NPUMEHEHUS] HEOOXOAUMBIX METOJJOB HAy4YHOTO MCCIIEIOBAHUS IIPU PEIICHUU
npodecCHOHANBHBIX 3a]1a4

HaBbIKAMH apryMEHTAIMH COOCTBEHHBIX CYXJACHUI U BBIBOAOB € ONMOPOM Ha (ritocodckuit
MOHATUMHBIN anmnapar

KOMMYHUKATHBHBIMU HaBBIKAMH B YCIOBHSIX MEKKYJIBTYPHOTO pazHOOOpas3us coluyma
KOMMYHHUKATHBHBIMU HaBBIKAMU C YYETOM MOJUTHUYECKUX U SKOHOMUYECKUX MEXAHU3MOB HUX
(YHKIMOHUPOBaHMS, IPABOBBIX U 3THYECKHX HOPM PErYJIUPOBaHMUS.

[To nucuumninHe mpeaycMOTpeHa MPOMEXKYTOUHAsI aTTecTals B popMe dK3aMeHa.
OO6m1ast TpyI0E€MKOCTh OCBOCHUS JUCITUTUTMHBI COCTABIISET 2 3aU4€THHIE €IMHUIIBI.

The discipline is implemented at the Faculty of Advertising and Public Relations by the Department
of the History of Foreign Philosophy, the Department of the History of Russian Philosophy, the
Department of Modern Problems of Philosophy.

Purpose of the discipline: formation of the ability to understand and analyze worldview, socially
and personally significant philosophical problems.

Discipline tasks:

mastering the basic ideas about the key issues and the main historical types of European
philosophy;

mastering the skills of independent analysis of relevant primary sources;

study of various social phenomena from the point of view of their philosophical meaning.



The discipline is aimed at the formation of universal competencies:
UC-1. Able to search, critical analysis and synthesis of information, apply a systematic approach to
solve the tasks;
UC-5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts
GPC-5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation
As a result of mastering the discipline, the student must:
To know:
e general scientific and special methods of conducting modern
e scientific research.
¢ the content of modern discussions on various philosophical problems
e features of the perception of social and cultural differences, the specifics and nature of tolerance
e features and trends in the development of media communication systems in the region, country
and world, based on the political and economic mechanisms of their functioning, legal and ethical
regulation
to be able to:
e analyze classical and modern philosophical texts, understand and interpret scientific information.
e systematically state and defend worldview, socially and personally significant provisions
e apply knowledge of the specifics of the intercultural diversity of society in the process of
professional and personal communication
e apply knowledge of the specifics of media communication systems of the region, country and the
world in the process of professional and personal communication
to own:
e skills in applying the necessary methods of scientific research in solving professional problems
o skills of argumentation of one's own judgments and conclusions based on the philosophical
conceptual apparatus
e communication skills in an interculturally diverse society
e communication skills, taking into account political and economic mechanisms of their
functioning, legal and ethical norms of regulation.

The discipline provides for intermediate certification in the form of an exam.
The total labor intensity of mastering the discipline is 2 credit units.

UHOCTPAHHBIN 513bIK / FOREIGN LANGUAGE
Henb qucuuIuivHel: npogeccuoHalbHas MOATOTOBKA CTYACHTOB CPEICTBAMU MHOCTPAHHOTO S3bIKa,
¢dbopMupoBaHue y HUX HEOOXOJUMOW KOMMYHUKAaTHBHOM SI3bIKOBOM KOMIIETEHIIMH, a TaK)Xe BBICOKOTO
YPOBHSI COLIMANIbHON M MpOQeCCHOHATBHON afanTaliy, YTo MpeanoaaraeT GopMUpOBaHUE BCECTOPOHHE
Pa3BUTON JTMYHOCTH, CIOCOOHOW OTBEYATh HAa BBHI30OBHI COBPEMEHHOTO OOIIECTBA U MCIOIb30BaTh 3HAHUS,
YMEHUS U HaBBIKU, OJTYYECHHBIE B X071€ 00yueHus. Hapsy ¢ mpakTHuecKoi 1enbio — IpodeCcCHOHATbHON
MOJITOTOBKOM, KypC HHOCTPAHHOTO fA3bIKa CTABUT 00Pa30BaTENIbHbBIE U BOCIUTATENbHBIC 3a/1a4H.

3amaul  JUCUUIUIMHBL: HMHTEUIEKTYalbHOE, KYJIbTYpHOE, HPAaBCTBEHHOE M NPOQecCHOHAIBHOE

pa3BUTHE U CAMOCOBEPILIEHCTBOBaHHE 00yUaeMbIX:

® Da3BUTh YMEHHE IHMCbMEHHOIO (YTE€HHE, MUCbMO) U YCTHOTO (TOBOpPEHME, aydUpOBaHUE)
HWHOSI3BIYHOTO OOIICHUS;

e yMmeTh cobuparb, 00pabaThiBaTh M HHTEPIPETUPOBATH C HCIOJIB30BAaHUEM COBPEMEHHBIX
UHQOPMAIIMOHHBIX TEXHOJOTMH JlaHHBIE Ha WHOCTPAHHOM SI3bIKe, HEOOXOAMMBIEC JUIS
dbopMupoOBaHUS CYXKICHHUH 1O COOTBETCTBYIOIIUM IMpPO(eCcCHOHANTbHBIM, COLIUAIbHBIM, HayYHBIM
¥ 3TUYECKUM IpobieMam;

e OBJIaJEeTh 0a30BBIMHM HABBIKAMHU ITYOJIMUYHON PEUM U apryMEHTALMH [l BEICHUS TUCKYCCUY;



e OBJAJCTh 0A30BHIMH HABBIKAMH aHAJIN3a TEKCTOB MPO(ECCHOHATBHOTO M COLMAIBHO 3HAYMMOTO
COZIep KaHus;

® HAy4YUTbCS aHHOTUPOBATH U peheprpoBaTh HAYUHYIO JIUTEPATYpPY;

® HAayYUThCS CTPOUTH CBOE PEUEBOE M HEPEUEBOE MOBEIACHHE B COOTBETCTBUU C COLMOKYIBTYPHOU
crienn (UKol CTpaHbl U3y4aeMoro S3bIKa;

e OBJaJeTh 0a30BBIMHM HAaBBIKAMU IMHCbMEHHOI'O M YCTHOIO IEepeBojia TEKCTOB MpodecCHOHATHLHON
HaIpaBJICHHOCTH.

B pesynbrare 0CBOCHHUS AUCIUIUTHHBI O0YYAIOMITHIACS TOIDKCH:
3HaTh:
— OCHOBHbBIE HOPMbI HHOCTPAHHOTO S3bIKa B 001aCTH YCTHON M TUCHbMEHHOU PEYH;
— OCHOBHBIC Pa3IMYHs JTUHIBUCTHUECKUX CUCTEM PYCCKOTO U HHOCTPAHHOTO SI3BIKA;
— OCHOBHBIE 0COOCHHOCTH CJIYIIaHUs, YTCHHS, TOBOPEHUS M MUChMa KaK BUIIOB PEYCBO JIEATEIHLHOCTH;
— OCHOBHBIE MOJICJIA PEUYCBOTO MTOBEICHHUS;
— OCHOBBI PEUEBBIX )KAHPOB, AKTYAJIbHBIX /I y4eOHO-HAYYHOTO OOIICHUS;
— CYIIHOCTH PEYCBOTO BO3JICHCTBUS, €r0 BH/IbI, (DOPMBI M CPEICTBA;
— 0a30BbIM HAOOPOM JICKCUKH TEPMHHOJIOTUYECKOM HAIPaBICHHOCTH;
— 0a30BbIe TPAMMAaTHUYECKUE KOHCTPYKIUHU U (DOPMBI, MPUCYIIUE MMOIBI3bIKY HAIPABICHUS TOATOTOBKH /
CIENUATBHOCTH;
— CBOOOJIHBIC W YCTOMUYMBBIC CIIOBOCOYETAHUs, (Ppa3eoJOrHuecKue CAMHHUIBI, XapaKTepHbIe s chepsl
npodeccHoHATbHON KOMMYHHKAIIHH;
— OCHOBHBIC CpEACTBA CO3JaHHs BEpOANbHBIX M HEBEPOAIbHBIX HMHOS3BIYHBIX TEKCTOB B Pa3IMYHBIX
CUTYalUsX JJMYHOTO U MPOPECCHOHAIBHO 3HAUUMOTO OOIICHMS,
— HUCTOPHIO, KYJIbTYPY U TPAJAUIUN CTPAHBI H3y4aeMOTO S3bIKa;
— KOHIICTITYaJbHYIO U SI3BIKOBYIO KAPTHHY MUPA HOCHUTEIIS HHOS3BIUHON KYJIBTYPHI;
— METOIMKY paboOThl C/HaJ TEKCTaMH COLMAIBHON W TPOQECCHOHAIBHOW HAINPABICHHOCTH B IEJSIX
aJICKBaTHOM MHTEPIIPETALIMH IPOYUTAHHOTO MaTepHaa;
— METOIUKY paboThl ¢ MH(POPMAIMOHHBIMU MMOTOKAMHU JUISI 00CCIICUECHUS JACITEIBbHOCTH aHATHTHYICCKUX
LIEHTPOB, OOIIECTBEHHBIX U TOCYAAPCTBCHHBIX OpPraHU3aIIHIA;
— crnenupuKy U METOJHMKY TOATOTOBKH TEKCTOB PEKJIAMbI U CBSI3€H ¢ OOIIECTBEHHOCTHIO  MHBIX
KOMMYHHUKAITHOHHBIX MTPOITYKTOB PAa3JIMUHBIX )KaHPOB M (hOPMATOB B COOTBETCTBUH C HOPMaMHU
HWHOCTPAHHOTO S3bIKOB, 0COOCHHOCTSIMHA HHBIX 3HAKOBBIX CUCTEM

YMerTs:
— pealu30BbIBaTh pa3IMYHbIC BHUJbI PEUCBOM JEATEIBHOCTH B y4eOHO-HAyYHOM OOIICHHHM Ha
MHOCTPAHHOM SI3BIKE;
— OCYIICCTBIISAITh dPPEKTUBHYIO MEKINYHOCTHYIO KOMMYHHKAIMIO B YCTHOM M MUCBMEHHOH (hopmax Ha
MHOCTPAaHHOM SI3BIKE;
— COOTHOCHTB SI3BIKOBBIE CPE/ICTBA C KOHKPETHBIMU COLMAIBHBIMH CUTYALUSIMH, YCIOBUSMH H IETSIMH, a
TaKke C HOpMaMH MPOPECCHOHAIBHOIO PEYEBOrO IOBEICHHS, KOTOPBIX MPHUICPKHUBAIOTCS HOCHTEIN
S3bIKA;
— pabotarh c/Haja TEKCTaMU MPO(GECCHOHANIBHON HAaNpPaBICHHOCTH B LEAX a/J€KBAaTHON MHTEPIpETALUU
MPOYUTAHHOTO MaTepHaa;
— MOHMMarh MOHOJIOTMYECKYI0/ JHMAJOTHYECKYI peub, B KOTOPOH HCIIONB30BaHBI  JIEKCHKO-
rpaMMaTH4eCKUe KOHCTPYKIIMH, XapaKTEpHbIC JJIsi KOMMYHHKATHBHBIX CHUTyaluil MpoeCCHOHATbHOTO
OOIICHUS;
— HCIOJIb30BaTh HABBIKK Pa0OThI ¢ MH(QOPMAIIUEH U3 Pa3IMYHBIX HCTOYHUKOB HA MHOCTPAHHOM SI3BIKE IS
penIeHus 0OMIEeKyIBTYPHBIX U TPO(ECCHOHAIBHO 3HAUNMBIX 33/1a4;
— IMOHMMATh U MPAaBUIBHO MHTEPIPETHPOBATh HCTOPHKO-KYIILTYpPHBIC SBICHHS CTPaH M3y4aeMOro SI3bIKa,
pa3buparbcs B 0OIIECTBEHHO-TIOIUTHYECKUX HHCTUTYTaX 3THX CTPaH;
— BBIIOJIHATH TUCHMEHHBIE M YCTHBIC TIEPEBOJIBI MarepuaioB MPO(ECCHOHATIBHO  3HAYUMOMN
HAIPaBJICHHOCTH C HHOCTPAHHOT'O SI3bIKAa HA PYCCKHI M C PYCCKOTO Ha MHOCTPAHHBIN SI3BIK;
— C03/1aBaTh U PEAAKTUPOBATh TEKCTHI OCHOBHBIX KAHPOB JICJIOBOI PeUH;



— PEe’aKTUPOBATh TEKCThl NMPO(ECCHOHATHHOTO M COLMAIBHO 3HAYMMOTO COJEpKAHHUS Ha POTHOM U
MHOCTPAHHOM SI3BIKaX;

— pemiath  CTaHJApTHbIE  KOMMYHHMKAaTUBHBIE  3aJjadd C  HCHOJb30BaHUEM  HMH(OPMALMOHHO-
KOMMYHHKAIIMOHHBIX ceTeﬁ;

— cobupatb B HMH(MOPMAIIMOHHO-KOMMYHHKALIMOHHBIX CETAX M HMHTEPIPETHPOBaTh HH(pOpMALUIO
COIIMAJIBHOTO ¥ MPO(ECCHOHAIBHOTO XapaKTepa;

— AJCKBAaTHO M KPUTHUYCCKHW OLCHHMBATH MAaTCpual pas3IMYHbIX I/IH(l)OpMaIII/IOHHO-KOMMYHI/IKEITI/IBHI)IX
pecypcoB;

— nuddepeHuupoBars opUIHATBEHO-ICTOBYIO U TEPMHUHOJIOTHIECKYIO JIGKCHKY.

Biapers:

— 0a30BBIM HA0OpPOM JIEKCHKO-TPaMMaTHYE€CKHX KOHCTPYKLHUH, XapaKTePHBIX JJIsi KOMMYHHUKAaTHBHBIX
CUTyalui OOLIEKYIBTYPHOTO U NMPO(eCCHOHATBLHOIO OOLICHHUS;

— SI3BIKOBBIMH CPEJICTBAMH ISl TOCTIKEHHS TPO(ECCHOHANIBHBIX 11eJIel Ha UHOCTPAHHOM S3BIKE;

— pPa3TMYHBIMU BUIaMU H IPUEMaMH CIIyIIaHUs, YTCHHUsS, TOBOPEHUS U TUChMA;

— HaBBIKAMH COIMOKYJIBTYPHOU U MEKKYJIBTYPHONH KOMMYHHKAIIUH;

— HaBBIKAMM KOMMYHHUKAIlMM B MHOS3BIYHOM cpeze, 00eCleunBarolUMHU a/1eKBaTHOCTh COLIMAIBHBIX U
poeCCHOHANBHBIX KOHTAKTOB Ha MHOCTPAHHOM SI3BIKE;

— crnoco0amu penieHnss KOMMYHUKAaTUBHBIX M PEUEBBIX 3a/1ad B KOHKPETHOM CUTYyalluu OOIICHHUS;

— IpUeMaMH CO3[JaHMs YCTHBIX M IHCHMEHHBIX TEKCTOB DAa3JIMYHBIX >KaHPOB B Ipolecce y4deOHO-
HAy4YHOTO OOIICHMS;

— HaBbIKaMH pedepupoBaHUS U AHHOTHUPOBAHUS HAYYHOU JTUTEPATyphI;

uHpopmanueii 00 OCHOBHBIX OCOOCHHOCTSIX MAaTepHAIIbHOW M JAYXOBHOH KyJIBTYpBI CTpaHbl (PErHoHa)
M3y4aeMOT0 MHOCTPAHHOTIO SI3bIKa B IIEJISAX YBAXHUTEIbHOTO OTHOIICHUS K JTyXOBHBIM IIEHHOCTSM APYTUX
CTpaH U HapOJIOB;

— METOIMKOHW U IpreMamMu nepeBoja (pedepaTnBHOTO, JOCIOBHOTO);

— mpueMaMu pepepupoBaHUs U aHHOTUPOBAHUS TEKCTOB PO eCcCHOHAIbHOM HAIIPaBIEHHOCTH;

— HaBBIKAMH I10 PELEH3HPOBAHUIO U PEIAKTUPOBAHMIO COLMAIBHBIX, HAYYHO-TOMYJISAPHBIX, HAyYHBIX U
MyOIUIMCTUIECKUX pabOT IO HAPABJICHUIO TIOATOTOBKY HA HHOCTPAHHOM SI3BIKE.

— HaBbIKAMHM U METOJIMKOM IOHCKA CTPaHOBEAUYECKOM U MpodeccHoHaIbHOW HH(POPMALMU, HCIIONb3YS
pa3nuyHble HH(HOPMAIIMOHHO-KOMMYHHKAIIMOHHBIE TEXHOJIOTHH;

— mpuemaMu cbopa, 00pabOTKH M pacHpocTpaHeHUs MHPOpPMAIMU B COOTBETCTBHM C OOLIECHPUHATHIMU
CTaHJapTaMM U MpaBuiIaMu npodeccuu.

The purpose of the discipline: professional training of students by means of a foreign language, the
formation of the necessary communicative language competence in them, as well as a high level of social
and professional adaptation, which involves the formation of a comprehensively developed personality
capable of responding to the challenges of modern society and using the knowledge, skills and abilities
gained in course of study. Along with the practical goal - professional training, a foreign language course
sets educational and educational tasks.

Objectives of the discipline: intellectual, cultural, moral and professional development and self-
improvement of students:

e develop the ability of written (reading, writing) and oral (speaking, listening) foreign language

communication;

e be able to collect, process and interpret, using modern information technologies, data in a foreign
language, necessary for the formation of judgments on relevant professional, social, scientific and
ethical issues;
master the basic skills of public speech and argumentation for conducting a discussion;
master the basic skills of analyzing texts of professional and socially significant content;
learn to annotate and abstract scientific literature;
learn to build their speech and non-speech behavior in accordance with the socio-cultural
specifics of the country of the language being studied;

e master the basic skills of translation and interpretation of professional texts.



As a result of mastering the discipline, the student must:
To Know:
basic norms of a foreign language in the field of oral and written speech;
the main differences between the linguistic systems of Russian and foreign languages;
the main features of listening, reading, speaking and writing as types of speech activity;
— basic models of speech behavior;
the basics of speech genres that are relevant for educational and scientific communication;
the essence of speech influence, its types, forms and means;
a basic set of terminological vocabulary;
basic grammatical constructions and forms inherent in the sublanguage of the direction of training /
specialty;
— free and stable phrases, phraseological units, typical for the sphere of professional communication;
— the main means of creating verbal and non-verbal foreign language texts in various situations of
personal and professionally significant communication;
— history, culture and traditions of the country of the language being studied;
— conceptual and linguistic picture of the world of a carrier of a foreign culture;
— methodology for working with/on texts of social and professional orientation in order to adequately
interpret the material read;
— methodology for working with information flows to ensure the activities of think tanks, public and
government organizations;
— specifics and methodology for preparing texts for advertising and public relations and other
communication products of various genres and formats in accordance with the norms of foreign
languages, features of other sign systems

to Be able to:
— to implement various types of speech activity in educational and scientific communication in a foreign
language;
— to carry out effective interpersonal communication in oral and written forms in a foreign language;
— correlate linguistic means with specific social situations, conditions and goals, as well as with the norms
of professional speech behavior that native speakers adhere to;
— work with/on texts of a professional orientation in order to adequately interpret the material read;
— understand monologue/dialogic speech, which uses lexical and grammatical constructions that are
typical for communicative situations of professional communication;
— use the skills of working with information from various sources in a foreign language to solve general
cultural and professionally significant tasks;
— understand and correctly interpret the historical and cultural phenomena of the countries of the language
being studied, understand the socio-political institutions of these countries;
— perform written and oral translations of professionally significant materials from a foreign language into
Russian and from Russian into a foreign language;
create and edit texts of the main genres of business speech;
edit texts of professional and socially significant content in native and foreign languages;
solve standard communication tasks using information and communication networks;
collect in information and communication networks and interpret information of a social and
professional nature;
— adequately and critically assess the material of various information and communication resources;
— differentiate official business and terminological vocabulary.

To Own:

— a basic set of lexical and grammatical structures characteristic of communicative situations of general
cultural and professional communication;

— language means to achieve professional goals in a foreign language;

— various types and techniques of listening, reading, speaking and writing;

— skills of sociocultural and intercultural communication;



— communication skills in a foreign language environment, ensuring the adequacy of social and
professional contacts in a foreign language;

— ways of solving communicative and speech problems in a specific situation of communication;

— techniques for creating oral and written texts of various genres in the process of educational and
scientific communication;

— skills of summarizing and annotating scientific literature;

information about the main features of the material and spiritual culture of the country (region) of the
foreign language being studied in order to respect the spiritual values of other countries and peoples;

— methods and techniques of translation (abstract, literal);

— methods of summarizing and annotating professional texts;

— skills in reviewing and editing social, popular science, scientific and journalistic works in the direction
of training in a foreign language.

— skills and methods of searching for regional and professional information using various information and
communication technologies;

— methods of collecting, processing and disseminating information in accordance with generally accepted
standards and rules of the profession.

BE3ONNACHOCTD )KU3HEAEATEJBHOCTH / SAFETY OF VITAL ACTIVITY

JuctmuinHa «be30macHOCTh KU3HENEATENFHOCTY peau3yeTcs Kagheopou @uzuueckou Kyibmypul,
cnopma u 6e30nacHocmu dHcusHeoesmenlbHoCmy Ha BceX (axylbTeTaX YHHBEPCUTETa, SBIAACH 0a30BOU
(00s13aTeTbHOI ) YaCThIO MOATOTOBKH CTY/ICHTOB OakajiaBpHara.

Hens aucuurummebl: (GopMHpOBaHHE TPO(PECCHOHANTBHOW KYJIBTYpPhl 0€30MacHOCTH (HOKCOJOTHYECKOM

KYJBTYPBI).

3amaun:

1. V3yunTh Xapakrep 4pe3BbIUaiHbIX CUTYallui U UX MOCIEACTBUS ISl )KU3HEACSITEIIbHOCTH.

2. OByazieTh TPaBOBBIMH  OCHOBaMH  O€30MACHOCTH  JKHU3HENEATCILHOCTH TIPH  BO3HUKHOBCHHUH
YpE3BbIYAHBIX CUTYALIUM.

3. I1oAroTOBUTH CTYIEHTOB K OCO3HAHHBIM JECHCTBUSAM B YPE3BBIYAWHBIX CUTYyalUsIX, HAYYUTh TPAMOTHO
MPUMEHSITh CITIOCOOBI 3aIUTHI )KU3HU U 30POBbSI B CIIOKUBIIECHCS KPUTHIECKONH OOCTAaHOBKE.

4. ChopmupoBaTh HaABBIKM OKa3aHWs TEPBOM TIOMOIIM HACEICHUIO TMPU JIMKBHUJAIUHA TOCICICTBHI
aBapuii, KatacTpod, CTUXUINHBIX OSICTBUM, a TAK)KE TPH MACCOBBIX IMUIEMHUSIX.
JlucuuniauHa HarpaBiieHa Ha (OpMUpPOBaHNE KOMIIETEHLIUH:
VK-8 CnocoleH co3naBarh M MOAJIEPKUBATh B IMOBCETHEBHOM JXU3HM U B IMPO(ECCHOHAIBHOM
NeSITeIbHOCTH Oe30IacHble YCJIOBHS JKU3HENESATENIbHOCTH JUISl COXpaHEHHs] TNPUPOAHON cpepbl,
o0ecriedeHns1 yCTOMYMBOIO pAa3BUTHUSA OOILIECTBa, B TOM 4YHCIE NpPU  yrpo3e U BO3HUKHOBEHUH
YpE3BBIYATHBIX CUTYalMi U BOCHHBIX KOH(IUKTOB;

OIIK 7. - CnocobeH y4uuThiBaTh 3G(HEKThl W TMOCIEICTBH CBOSH MPO(EeCCHOHANBHON NIeITeTbHOCTH,
cienysl NpUHIIMIAM COLIMAJIbHONW OTBETCTBEHHOCTHU

B pesynbrare ocBOSHUS JUCITUTUTMHBI 00YyJarOIITHIICS JOHKEH:

3HaTh:

*  TEOPETHUYECKHE OCHOBHI 0OeCTeueHUsI 0€30MaCHOCTH YKU3HEACATEILHOCTH;

*  HeraruBHbIe Bo3neicTBUs UC Ha yemoBeKa U cpey ero OOUTaHusl.

*  METOAMKY BBISBICHHS MOTCHIIMAIBHO OTMACHBIX TPOOJIEM UPE3BBIYAHOTO XapaKTepa;

*  OCHOBBI 3aIlIUTHI HACEJICHMUS;

*  cnocoObI B cpecTBa 3amuThl Hacenenus B UC.

*  0ocHOBBI niepBoit nomoru B YC.

YMeTsb:

* onpenenars xapakrep UC u ux nopaxaromue GakTopsbl.

* mnpu Bo3HUMKHOBeHHMH UYC JeiCTByeT B COOTBETCTBUM C HWMCIOIIMMHCS 3HAHUSIMH, OIBITOM,
WHCTPYKUUSAMH U PEKOMEHIalIUSIMHU;

*  OpPUEHTHUPOBATHCS M MPUHUMATH PEIICHHS B HECTAHAPTHBIX CUTYAIUAX;

*  co3maBarh OE30IMACHBIC YCIOBUS IS )KU3HU U MPOPECCUOHATBEHON e TEIbHOCTH.



*  OKa3bIBaTh IEPBYIO MOMOIIb [P MACCOBBIX IMOPAXKECHHIX HACEIEHUS U BO3MOXKHBIX IOCIEACTBUAX
aBapuii, kKatacTpo(, CTUXMIHBIX OeCTBUM;
BiageTs:
*  3aKOHOJATeNbHBIMM W NPAaBOBBIMH aKTaMHU B 001acTH O€30MAaCHOCTH M OXpaHbl OKpYXKarollen
Cpenbl;
*  NOHATHUHHO-TEPMUHOJIOIMYECKUM aIapaToM B 001acTH 0e301MacHOCTH.
*  HaBbIKaMH 110 IPUMEHEHHIO OCHOBHBIX METOJIOB 3aIIMThI B ycioBusax YC.
*  MeToJaMH U ciocobamu okazaHus rnepsoit nomouu npu YC.
* CIIOCOOHOCTH CO3/1aBaTh M IOJIEPKUBATh O€30IacHbIE YCIOBHS KU3HEACSITEIbHOCTH, B TOM YHCIIE
nipu Bo3aukHoBeHHn YC (YK-8):
*  BIAJICHHUE KYJIbTYpOil O€30MaCHOCTH U COXPAHEHHUE OKPY’KAIOUIeH Cpelbl, KOTOPbIE BBHICTYIAIOT B
KauecTBe BaKHEHIMX npuoputeToB B xku3Hu (OK — 7);
B pesynbrare ocBOeHUS AUCHUILIMHBI 00yYaromuics JODKEH:
3nath: nocneactus YC u crnocoObl AEUCTBUS B CIOKUBLICHCS KPUTUYECKOM CUTYaIHH.
YMeTh: NpUMEHSTh NpodeCcCUOHANIbHBIE 3HAHUS JUISI MUHUMH3ALUU HETaTUBHBIX 3KOJOTMYECKUX
nocinencTBuil obecneuenus 6ezonacHocty B yenoBusax YC mpu okazaHUM NEPBOi MOMOIIK HOCTPaIaBIIUM
B UC.
BrnaneTs: npakTHueCKUMH HaBbIKAaMU JJIs1 0OecTIeueHus INYHOM Ge30macHocTy U okpyskatormux B UC.

ITo nucuumuMHe NpexycMOTpeHa MPOMEKyTOUHas aTTecTalus B popme sauema/sauéma c oyeHkol.
OO61ast TpPyJ0EMKOCTh OCBOEHHUS AUCLMILIMHBI COCTABIIAET 2 3a4eTHbIE eMHUIbI (72 Jaca).

The discipline " Safety of Vital Activity" is implemented by the Department of Physical Culture, Sports and
Life Safety at all faculties of the university, being the basic (mandatory) part of the training of
undergraduate students.

The purpose of the discipline: the formation of a professional safety culture (noxological culture).
Tasks:

1.  To study the nature of emergencies and their consequences for life.

2. To master the legal foundations of life safety in case of emergencies.

3. To prepare students for conscious actions in emergency situations, to teach them how to
correctly apply ways to protect life and health in the current critical situation.

4. To form the skills of providing first aid to the population in the aftermath of accidents,
catastrophes, natural disasters, as well as in case of mass epidemics.

The discipline is aimed at the formation of competencies:

UC-8 Able to create and maintain safe living conditions in everyday life and in professional activities to
preserve the natural environment, ensure the sustainable development of society, including in the event
of a threat and the occurrence of emergencies and military conflicts;

GPC 7. - Able to take into account the effects and consequences of their professional activities,
following the principles of social responsibility

As a result of mastering the discipline, the student must:

To Know:

» theoretical foundations for ensuring life safety;

* negative impacts of emergencies on humans and their environment.

* methodology for identifying potentially dangerous problems of an emergency nature;

*  Dbases of protection of the population;

* ways and means of protecting the population in emergencies.

*  basics of first aid in emergencies.

To Be able to:

* determine the nature of emergencies and their damaging factors.

* in the event of an emergency, acts in accordance with the available knowledge, experience,
mstructions and recommendations;

* navigate and make decisions in non-standard situations;

+ create safe conditions for life and professional activity.



* provide first aid in case of mass destruction of the population and possible consequences of
accidents, catastrophes, natural disasters;
To Own:
+ legislative and legal acts in the field of safety and environmental protection;
* conceptual and terminological apparatus in the field of security.
+  skills in the application of basic methods of protection in emergency situations.
* methods and ways of providing first aid in case of emergencies.
» the ability to create and maintain safe living conditions, including in the event of an emergency (UC-
8):
* possession of a culture of safety and preservation of the environment, which act as the most
important priorities in life (UC - 7);
As aresult of mastering the discipline, the student must:
To Know: the consequences of emergencies and methods of action in the current critical situation.
To Be able to: apply professional knowledge to minimize the negative environmental consequences of
ensuring safety in emergency situations when providing first aid to victims in emergency situations.
To own: practical skills to ensure personal safety and others in emergency situations.

The discipline provides for intermediate certification in the form of a credit / credit with an assessment.
The total labor intensity of mastering the discipline is 2 credit units (72 hours).

OCHOBBI POCCUIMCKOI'O ITPABA / FUNDAMENTALS OF RUSSIAN LAW

JucuummHa peanusyercsi Ha  OopHIddeckoM  (akymeTeTe Kadenpol Teopud IpaBa U
CcpaBHUTENBHOTO npaBoBeAcHus PITYY.

Llenv Oucyunaunvl: HopMHUpOBaHHE Y OOyYalOUUMXCS CHOCOOHOCTH, KaK I103HABATEIbHO-
AQHAIUTUYECKOTO, TaK U MPAKTUYECKOTO HCIOIB30BAaHUS B PA3NUYHBIX cdepax AesITeNbHOCTH 3HAHUN 00
OCHOBHBIX MPUHITUIIAX, OTPACIISIX U HHCTUTYTaX COBPEMEHHOTO POCCHUICKOTO TIpaBa.

3aoauu:

* TIOHMMaTh CHEIM(PUKY W OCHOBHBIC CBOWCTBA IMIpaBa KaK COIMAIILHOTO pEryisaTopa B
COBpEMEHHOM OOIIECTBE;

* MpUOOpETEHNE HABBIKOB IIPABOBOIO aHAJIN3a MPOOJIEM U MPOLIECCOB;

* MPUOOPETEHHWE OCHOBHBIX 3HAHUH O BAXKHEWIINX MPABOBBIX OTPACHSIX M HHCTUTYTax
COBPEMEHHOI'0 POCCUICKOTO IpaBa;

* popMHpOBaHKE HABBHIKOB OCYIIECTBICHUS EATEIBHOCTH C YIETOM TpeOOBaHUI HOPM IpaBa;

* (opMUpOBaHUE OCHOB MPABOBON KYJIBTYpPbl M TOHUMAHHS TYMAaHUCTUYECKOM IICHHOCTH MpaBa JjIst
TOJIEPAHTHOTO BOCIIPHUSATHSI COI[UANBHBIX, STHUYECKHUX, KOH(ECCHOHABHBIX U KYIBTYPHBIX pa3ndHii;

* IpUOOpPETEeHNE 3HAHUH O MpaBax U O0S3aHHOCTSX YEJIOBEKA U IPakIaHUHA,

* yMEThb OpPUEHTUPOBATbCSI B CHUCTEME HCTOYHHMKOB MpaBa M HAXOAUTh HYXHYIO IPaBOBYIO
MHOPMAIHIO;

* MPUMEHSTh ONTUMANbHBIE TMPABOBBIE CIIOCOOBI pEIIeHUs 3a/lad B Pa3IMYHBIX cdepax CBoei
eI TebHOCTH;

* (¢dopMupOBaHHE HETEPIUMOTO OTHOIIEHUS K TPOSBICHUAM OSKCTPEMHU3MA, TEPpPOpPU3MAa,
KOPPYIITMOHHOMY TTOBEJICHUIO U HABBIKOB IIPOTHBOACUCTBHS UM B IPO(HECCHOHAIBHON IeATeTHhHOCTH.

JucnurninuHa HanpasiieHa Ha GOPMUPOBAHUE CIAEAYIOIMIUX KOMITCTCHIIHH:

YK-2 — cniocobeH onpeaensaTs Kpyr 3a/lad B paMKax MOCTABJIEHHOM 1IeJTM U BEIOMpATh ONTUMAJIbHbBIE
CrocoObI UX pelIeHUs, UCXO/IS U3 IEUCTBYIOLIUX MPABOBBIX HOPM, UMEIOIIUXCSI PECYPCOB M OTPaHUUCHUN:

VK-2.2. CnnocoOHOCTh HWCITOJIb30BAaHUSI 3HAHMA O BaKHEHIIMX HOPMax, MHCTHTYTaxX M OTPacCsaX
JICHCTBYIONIETO POCCHICKOTO TpaBa JUIsl OINpPENCICHHs] Kpyra 3aJad W ONTUMAJBHBIX CIIOCOO0B HX
pelIeHHUS:

YK-10 — crtocobeH ¢popMupoBaTh HETEPIIUMOE OTHOIICHUE K TIPOSIBIICHUSM YKCTPEMU3MA,
TeppopU3Ma, KOPPYHIIMOHHOMY TOBEIECHUIO U MPOTUBOACUCTBYET UM B MPOQEeCCUOHATLHOM
NeSITENIbHOCTH:

YK-10.1. Onpenensier CymHOCTh SKCTpEMU3Ma, TEPPOpU3Ma, KOPPYIIIHOHHOTO MOBEACHUS U UX
B3aUMOCBSI3b C COIIMAIBHBIMU, YKOHOMUYECKUMHU, MTOJTUTUICCKUMHA U UHBIMU YCIIOBUSIMHU;



VYK-10.2. AHanu3upyeT paBoBbIE HOPMBI O IPOTUBOAECHCTBUAN SKCTPEMU3MY, TEPPOPU3MY U
KOPPYNLIMOHHOMY I1OBEJICHHUIO;

VYK-10.3. [IpaBunpHO NpUMEHSIET IPABOBBIE HOPMBI O POTHUBOJAEHCTBUH SKCTPEMHU3MY, TEPPOPU3IMY
U KOPPYNLMOHHOMY ITIOBEJEHUIO.

B pesynbrare ocBOeHUS AUCUUIIIMHBI 00YYaIOIIHICS JOJKEH:

3HaTh:

* crietn(UKy ¥ OCHOBHBIE CBOICTBA IpaBa KaK COLIMAIILHOTO PETYJSATOpa B COBPEMEHHOM OOILIECTBE;

* XapaKTepUCTUKY U CHelU(UKY OCHOBHBIX OTPAciel U MHCTUTYTOB POCCUHCKOIO MpaBa;

* 1IpaBa 1 00A3aHHOCTHU YeJIOBeKa U rpaxkaaHuHa PO;

* CYLIHOCTb IIOHATHUM DKCTPEMU3MA, TEPPOPU3MA, KOPPYIILIUOHHOTO ITOBEIACHUS;

* OCHOBHbIE UCTOYHUKH IIPABA, COAEPKAILEE HOPMBI O IPOTUBOAEHCTBUH IKCTPEMU3MY, TEPPOPUIMY
U KOPPYNLIMOHHOMY IOBEICHHUIO;

* OCHOBHBIE IOPHJIMYECKHE MPOLEAYpPhl pEaJIM3alUy IMPABOBBIX HOPM, B TOM YHCIE O
IIPOTUBOACHCTBUU HKCTPEMU3MY, TEPPOPU3MY U KOPPYIILIUOHHOMY IIOBEICHHUIO;

YMmers:

* OPUEHTHUPOBATHCS B CUCTEME UCTOYHUKOB IIPaBa M HAXOJUTh HYKHYIO IPAaBOBYIO HH(OPMAIIHIO;

* OCYILECTBIIATH CBOIO MPO(PECCHOHANBHYIO JESTEIbHOCTh C YU€TOM TPeOOBaHUI IPAaBOBBIX HOPM;

* BBISABJIATH IIPU3HAKU DKCTPEMU3MA, TEPPOPU3MA, KOPPYIILIUOHHOTO ITOBEACHUS;

* TOJIKOBaTh COJIEPKAHUE HOPM O NMPOTUBOJACHCTBUH HKCTPEMU3MY, TEPPOPU3MY U KOPPYILIMOHHOMY
[IOBECHUIO;

* ONpeneNATh HEoOXOAMMbIE B KOHKPETHBIX CIy4asX IOpUAMYECKHE MpPOLEAYypbl peaau3aluu
[IPaBOBBIX HOPM, B TOM YHCII€ O IPOTUBOACUCTBUU 3KCTPEMHU3MY, TEPPOPU3MY U KOPPYHILMOHHOMY
ITOBEJICHUIO;

Bnaners:

* HaBbIKAMU I[IPaBOBOTrO aHajlu3a MpoOJieM W NPOLECCOB MJs OINpeneieHHs Kpyra 3ajaad u
ONTUMAJIBHBIX CIIOCOOOB UX PELICHHUS;

* OCHOBAaMM IIPaBOBOM KyJbTYpbl M IIOHMMaHUS T'yMaHHCTHYECKOM II€HHOCTH TMpaBa Ui
TOJIEPAHTHOT'O BOCHIIPUATHS COLIUAIBHBIX, STHUUECKUX, KOH()ECCUOHANBHBIX U KYJIbTYpPHBIX Pa3InUHii;

* HaBbIKAMH NIPUMEHEHHUs ONTUMAJIbHBIX MPAaBOBBIX CIIOCOOOB pelICHU 3aa4 B pa3InyHbIX chepax
CBOEH ACATEIBHOCTH.

* HaBBIKAMH OIIPEEIICHNs B3aMMOCBA3€M IKCTPEMU3MA, TEPPOPU3MA, KOPPYILIHOHHOTO ITOBEICHUS C
COLIMAJIbHBIMU, SKOHOMUYECKUMHU, MIOJTUTUYECKUMU U UHBIMU YCIIOBUAMU;

* HAXOIWUTh COOTBETCTBYIOUIME KOHKPETHBIM CHUTYallHsIM IIPABOBBIE HOPMBI O NPOTHUBOIEHCTBHUU
JKCTPEMU3MY, TEPPOPU3MY U KOPPYIILIUOHHOMY IIOBEICHHUIO;

* HaBBIKAMU COOJIONEHUS MPABOBBIX HOPM O MPOTHUBOJACHCTBUHM 3KCTPEMU3MY, TEPPOPU3MY U
KOPPYNLIMOHHOMY IOBEIECHHUIO.

[lo nucuunnHe npeaycMOTpeHa MPOMEXKYTOUHAsI aTTecTalus B popme 3auéma.

OO011ast TPyI0EMKOCTb OCBOEHUS TUCLIMIIMHBI COCTABISET 2 3a4€THBIEC €ANHUILIBI.

The discipline is implemented at the Faculty of Law by the Department of Theory of Law and
Comparative Law of the Russian State University for the Humanities.

The purpose of the discipline: the formation of students' abilities, both cognitive-analytical and
practical use in various fields of activity of knowledge about the basic principles, branches and institutions
of modern Russian law.

Tasks:

« understand specifics and basic properties of law as a social regulator in modern society;

« acquisition of legal analysis skills problems and processes;

 acquisition of basic knowledge about the most important legal branches and institutions of
modern Russian law;

 formation of skills for the implementation of activities, taking into account the requirements of
the law;

« formation of the foundations of legal culture and understanding of the humanistic value of law for
a tolerant perception of social, ethnic, confessional and cultural differences;

* acquisition of knowledge about the rights and obligations of a person and a citizen;

* be able to navigate the system of sources of law and find the necessary legal information;



« apply the best legal ways to solve problems in various areas of their activities;
«formation of an intolerant attitude towards manifestations of extremism, terrorism, corrupt
behavior and skills to counter them in professional activities.

The discipline is aimed at the formation of the following competencies:

UC-2 - is able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on the current legal norms, available resources and restrictions:

UC-2.2. The ability to use knowledge about the most important norms, institutions and branches of
the current Russian law to determine the range of tasks and the best ways to solve them:

UC-10 - is able to form an intolerant attitude towards manifestations of extremism, terrorism, corrupt
behavior and counteracts them in professional activities:

UC-10.1. Defines the essence of extremism, terrorism, corrupt behavior and their relationship with
social, economic, political and other conditions;

UC-10.2. Analyzes legal norms on countering extremism, terrorism and corrupt behavior;

UC-10.3. Correctly applies legal norms on countering extremism, terrorism and corrupt behavior.

As a result of mastering the discipline, the student must:

To Know:

* specifics and basic properties of law as a social regulator in modern society;

* characteristics and specifics of the main branches and institutions of Russian law;

» rights and obligations of a person and a citizen of the Russian Federation;

* the essence of the concepts of extremism, terrorism, corrupt behavior;

* main sources of law containing norms on combating extremism, terrorism and corrupt behavior;

* basic legal procedures for the implementation of legal norms, including those on countering
extremism, terrorism and corrupt behaviour;

To Be able to:

* navigate the system of sources of law and find the necessary legal information;

* carry out their professional activities, taking into account the requirements of legal norms;

» identify signs of extremism, terrorism, corrupt behavior;

* interpret the content of the rules on countering extremism, terrorism and corrupt behaviour;

+ determine the necessary legal procedures in specific cases for the implementation of legal norms,
including those on countering extremism, terrorism and corrupt behaviour;

To Own:

« skills in legal analysis of problems and processes to determine the scope of tasks and the best ways
to solve them,;

» fundamentals of legal culture and understanding of the humanistic value of law for a tolerant
perception of social, ethnic, confessional and cultural differences;

« skills in applying the best legal methods for solving problems in various areas of their activity.

 skills to determine the relationship of extremism, terrorism, corrupt behavior with social,
economic, political and other conditions;

» find appropriate legal norms for combating extremism, terrorism and corrupt behavior in specific
situations;

» skills to comply with legal norms on countering extremism, terrorism and corrupt behavior.

The discipline provides for intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 2 credit units.

PYCCKUH SA3bIK Y KYJIBTYPA PEYM / RUSSIAN LANGUAGE AND CULTURE OF SPEECH

Jucuunnuza «Pycckuil I3pIK ¥ KyJbTypa pedn» OTHOCHUTCS K 00s13aTeNIbHON YacTH Oy1oka
JUCLUIUIMH y4eOHoro miaHa. Jlucuumninuna peanusyercs kapeapoil pycckoro s3bIka.

Heab AUCHMIVIMHBI — TOBBICUTH OOMIYI0 PEUYEBYIO KYIBTYpY CTYACHTOB HE(PHIOIOTHYECKOH
CIELMAIBHOCTH, Pa3BUThb HABBIKM HCIIOJb30BAaHUS SA3BIKOBBIX CPEICTB IPU CO3QAHMM TEKCTOB
C pa3HbIMM KOMMYHUKAaTUBHBIMU XapaKTEPUCTUKAMM.

3agauyM QUCHUINIMHBI CBA3aHBI C OCBOCHUEM CHCTEMBI ITOHATHH B PaMKaxX JAHHOM IHCLUIUIMHBI U
Pa3BUTHEM IIPAKTUYECKUX HABBIKOB aHAJIN3a TEKCTOB U UX CO3JaHUsA:

*  PACKPBITh MHOT0OOpa3ue CTUINCTHYECKUX BO3ZMOXKHOCTEH PYCCKOTO A3bIKA;



*  PacCMOTPETh HOPMBI COBPEMEHHOTO PYCCKOTO SI3bIKA;
* OOBACHUTH MPABUIIA PYCCKOI'O PEYEBOr0 ITUKETAa M HEBepOaJIbHONH KOMMYHHMKALMHM (MHUMHKA,
KECTBI, TUCTAHIUS OOIICHU);
* II0Ka3aTh CBOEOOpa3ne COBPEMEHHOM peYeBOl CUTYaIUH;
*  71arh o0IIee MPEACTaBICHHE O Pa3HBIX THUIAX TEKCTOB U CIIOCO0aX WX MPOIYLIUPOBAHHUS;
*  HAy4YUTb HAXOJUTbh PEUEBbIC OIINOKH, KIACCU(PUIUPOBATh UX U PEIaKTUPOBATH;
*  pacCHIMPUTH aKTHBHBIN CIOBapHBIA 3amac CTYACHTOB, MO3HAKOMHUTH C PA3IMYHBIMH CIOBAPSMHU U
CIPAaBOYHHUKAMH, OTPAKAIOLIUMH B3aUMOJICHCTBUE SI3bIKA U KYJIBTYPBI.
JucuuiuinHa HanpaBjieHa Ha (GOpMUPOBaHNE YHUBEPCAJIHHON KOMITETCHIINN:
VYK-4. CriocobeH OCyIIeCTBIATh JEIOBYI0 KOMMYHHUKAIMIO B YCTHOM M MHCbMEHHOH (opmax Ha

rocyl1apcTBEHHOM si3bike Poccuiickoii denepaiy 1 HHOCTPaHHOM(bIX) SI3bIKE(aX).

B PE3YIbTATC U3YUYCHUSA AUCHUIIIIMHBI 06yqa101u1/1171c;1 JOJDKCH JOCTHUYb OHpeI[eJ'IéHHBIX PC3YyJIbTAaTOB

O6y‘~ICHI/I${, COOTHECEHHBIX C YCTAaHOBJICHHBIMH MHAHWKATOPAMH JOCTUKCHUSA KOMHGT@HHHI;'I.

VYK-4.1. Bnageer cucteMoil HOPM PyCCKOTO JINTEPATypHOIO sI3bIKa 1 HOpMaMH MHOCTPAHHOTO(BIX)

sI3bIKA(OB); CHOCOOEH JIOTUYECKHM U TPaMMATUYECKH BEPHO CTPOUTh KOMMYHHKAIIUIO, HCIOIB3Ys
BepOanpHbIe U HEBEpOAIbHBIE CPEACTBA B3aUMOACHCTBHS

3HaTh:
OCHOBHBIE IOHATHS U KaT€rOpUU KyJIbTyphl PEUH;
OCHOBHBIE HOPMBI B 00JIACTH YCTHOM U MMCbMEHHOH peuu;
€IMHULbI TUHTBUCTUYECKOW CUCTEMBI U MEPAPXUIO UX OTHOLICHMIA;
npaBwia yHoTpeONeHUs EIUHMI], OTHOCALIMXCS KO BCEM S3BIKOBBIM YPOBHSM: (DOHETHUECKOMY,
JIEKCUYECKOMY, TPaMMaTH4YECKOMY;
BepOabHbIe U HEBEPOAJIbHBIE CPECTBA B3aUMO/ICHCTBUS;
CPEICTBA CO3JaHUSl TEKCTOB B PA3IMYHBIX CUTYalUsAX JUYHOIO U NpoecCHOHAIBHO 3HAYMMOTO
OOIIICHUS;
pEYEBOM ITHUKET;
pa3iIuyYHbIe BUJIbI pEUYEBOH 1€ATEIbHOCTH.

Ymers:
pean30BbIBaTh PA3JIMYHbIC BUJIBI PEUYEBOM JESATEIHLHOCTH B yUeOHO-HAYYHOM OOIICHNUY;
dbopMynMpoBaTh IEIW U 3aJa4d MEXIMYHOCTHOTO M MEXKYJIbTYPHOTO B3aMMOJAEWUCTBUA, a TaKXkKe
BbIOMpPAaTh 3(h(heKTUBHBIE peueBble CLIOCOOBI PeIICHHUS TaKUX 33/1ay;
OCYIIECTBIATH 3(PPEKTUBHYIO MEKINIHOCTHYIO KOMMYHHKAIIMIO B YCTHOW M MUCBMEHHOM (hopmax;
aHAJIM3UPOBATh BepOabHbIE U HEBEPOAIbHBIE KOMITOHEHTHI OOIICHUS;
JIOTMYECKU M IPaMMaTHYECKHU BEPHO CTPOUTH BBICKa3bIBAHUE.

Baanern:
HaBbIKaMU 3(PPEKTUBHOTO OOLIEHUSI C UCIIOJIB30BaHUEM BepOaIbHBIX U HEBEPOATIbHBIX CPE/ICTB;
HaBbIKAMU COLIMOKYJIBTYPHON U MEXKYJIBTYPHOH KOMMYHUKAIIUH;
IIPUEMAMH CO3JaHMsI YCTHBIX M MMCbMEHHBIX TEKCTOB PA3JIMYHbIX JKAHPOB U Pa3HOM CTUIMCTHUYECKOU
HaIpaBJIE€HHOCTH;
npueMamMu 0TOOpa SI3bIKOBBIX CPEICTB B COOTBETCTBUHM C CHCTEMON HOPM PYCCKOIO JIMTEPATypHOTO
SI3bIKA, @ TAKXKE C yUeTOM KOMMYHHMKAaTHBHBIX L€ U 3a1au;
HaBbIKaMU pabOThI CO CIOBApPSAMU;

VYK-4.2. CB0O0JHO BOCIPHUHUMAET, aHATU3UPYET U KPUTUYECKU OLIEHUBACT YCTHYIO M MUCHbMEHHYIO

obmenpodecCHOHaNbHYI0 MH()OPMALIMI0O HAa PYCCKOM M HMHOCTPAHHOM(BIX) S3bIKe(ax); INEMOHCTPUPYET
HAaBBIKK IEPEBOJa C MHOCTPAHHOTO(BIX) HA TOCYIApPCTBEHHBIN SI3BIK, a TaKXe C TOCyIapCTBEHHOTO Ha
WHOCTpaHHBIH(bIE) S3bIK(1)

3HarTh:
OCHOBHBIE MOJICIIH PEUEBOTO MTOBEACHUS;
OCHOBBI PEUEBbBIX KaHPOB, aKTyaJIbHBIX JIJIs1 y4eOHO-HAYyYHOTO OOIICHHUS;
CYITHOCTh PEUEBOTO BO3JCHCTBHS, €T0 BUIBI, ()OPMBI U CPEJICTBA,
THUIIBI TEKCTOB, UX XapaKTepI/ICTI/IKI/I.
YMmeTh:
WCIIONB30BaTh CTUJIMCTUYECKHUE BO3ZMOXKHOCTH PYCCKOTO SI3BIKA;



— TPOIYLHPOBATh TEKCTHI B YCTHOM M MMUCbMEHHOH (opme;

— aHAJIM3UPOBATH U KPUTUUYECKH OLICHUBATH TEKCTHI;

— HaXOJUTh SA3BIKOBBIC OITUOKU U BEIOMPATH CITOCOOBI UX YCTPAaHEHUS,

— ONpeIeNaTh BO3MOKHOCTH MOBBIIIEHUSI COOCTBEHHOTO YPOBHS PEUYEBOM KYIBTYpPHI.

Baanern:

— HaBbIKAMH  pabOTBl C  yCTHOM W  NHChbMEHHOW  MH(pOpMAINMel  JIMHTBUCTHYECKOW M
o0menpodeCcCUOHATBLHON HANIPABICHHOCTH;

— HaBBIKAMU KOMMYHHUKAIlUA B PA3IMYHBIX CHUTYyaIUsAX OOIIeHHUs, oOecrednBaromuMu 3PGEeKTUBHOCTh
COLIMATILHBIX M MPOQECCHOHATBHBIX KOHTAKTOB;

— MpUeMaMH CO3[aHHUS YCTHBIX W THUCHMEHHBIX TEKCTOB PA3IUYHBIX KAHPOB B Tporecce ydeOHO-
Hay4YHOTO OOIICHUSI.

VYK-4.3. Ucnonb3yer nHPOPMAIIMOHHO-KOMMYHHUKAIIMOHHBIC TEXHOJIOTHHU MPHU MOUCKE HEOOXOTUMON
uHbOpMAIMM B TMPOIECCE PEHICHUS CTaHAAPTHBIX KOMMYHHMKATUBHBIX 3aJa4 JJs  JOCTIKEHUS
npodeCcCHOHANTBHBIX I1€JIeH Ha TOCYIapCTBEHHOM U MHOCTPaHHOM(BIX) s3bIKe(ax)

3HaTh:

— METOJWKY TIOMCKa B HWH(POPMAIMOHHO-KOMMYHUKAIMOHHBIX CETSIX HWH(POPMAIMH COIHMAIBHOW U
npodeccuoHaNbHON HAMPaBICHHOCTH.
— HCTOYHWKH JIMHIBUCTUYECKON MH(DOPMALINK U METOJIBI €€ CAMOCTOSTEIIBHOTO TIOMCKA U 00pa0OTKH.

Ymersb:

— pemiath CTaHAApTHbIE KOMMYHHKATHBHBIE  3aJadyd C  HUCMOJb30BaHMEM  HMH(DOPMALMOHHO-
KOMMYHHUKAITUOHHBIX CETEH;

— KPUTHYECKH OLIEHHWBATh MaTepHall pa3IndHbIX HHPOPMALIMOHHO-KOMMYHHUKATUBHBIX PECYPCOB;

— cobuparb B HH(POPMALMOHHO-KOMMYHHMKAIIMOHHBIX CETSIX W  aJeKBaTHO HMHTEPIPETUPOBATH
MHPOPMAIIUIO COITUAIEHOTO M MTPO(ECCHOHAIBHOTO XapaKTepa.

Biaajgern:

— mpuemamu cOopa, 0OpabOTKH U paclpoCTpaHeHUs] UHPOPMAIIUK B COOTBETCTBUHU C OOIICTIPUHATHIMU
CTaHJapTaMH U MpaBUiiaMu podeccuu;

— HaBbIKaMu pedepupoBaHus U AHHOTHUPOBAHUS COIMATBHON U MPOQEeCCUOHATBEHOM HH(OpMAIUY;

— HaBBIKAMU CO3JIaHUS M PEAAKTHPOBAHMS TEKCTOB OCHOBHBIX JKaHPOB JIEIIOBOM peUu.

OIIK-1. CocoGeH co3maBarh BOCTpeOOBaHHBIE OOIIECTBOM M HHIYCTPUEH MEAHATEKCTHI U (WITH)
MEIMANIPOAYKTHI, U (WJIM) KOMMYHHUKAIIMOHHBIC TIPOAYKTHI B COOTBETCTBUU C HOPMaMU PYCCKOTO U
MHOCTPAHHOTO A3BIKOB, 0COOEHHOCTSIMH MHBIX 3HAKOBBIX CUCTEM

B pesynbrare n3ydeHus AUCIUILIUHBI OOYYArOIIMIACS JOKEH JTOCTUYD OMPEACIEHHBIX PE3yIbTaTOB
00y4eHHUsI, COOTHECEHHBIX C YCTAaHOBJICHHBIMU MHAMKATOPAMU JOCTUKECHUS KOMIIETEHIUH.

OIIK-1.1 BeIsBisieT OTIIMYUTENHHBIE OCOOCHHOCTH MEIUATEKCTOB, METUATIPOAYKTOB,
KOMMYHHKAIIMOHHBIX POAYKTOB Pa3HbIX MEIMACErMEHTOB U IIaThopM
3HaTh:

— crenuuKy TOATOTOBKH TEKCTOB PEKJIAMBI H CBSI3€H ¢ 0OIIECTBEHHOCTHIO M MHBIX KOMMYHHKAITHOHHBIX
MIPOAYKTOB Pa3IUYHBIX XKAHPOB U (POPMATOB B COOTBETCTBHH C HOPMAMH PYCCKOTO sI3bIKa, 0COOCHHOCTIMU
WHBIX 3HAKOBBIX CHCTEM

Ymers:

aJICKBaTHO Ml KPUTUICCKU OIICHUBATH MaTepPHall PA3IMYHBIX HHPOPMAITMOHHO-KOMMYHUKATHBHBIX
pecypcoB

Baangers:

npueMaMu peQeprupoBaHUs U aHHOTUPOBAHUS TEKCTOB MPOGECCHOHATBLHON HAMIPaBIEHHOCTH

OIIK-1.2. OcymecTBisieT MOATOTOBKY TEKCTOB PEKJIaMbl M CBS3€H C OOIICCTBEHHOCTHIO M HMHBIX
KOMMYHHUKAITHOHHBIX MPOJIYKTOB Pa3IMYHBIX XKaHPOB U (POPMATOB B COOTBETCTBHH C HOPMAMH PYCCKOTO H
WHOCTPAHHOTO SI3BIKOB, 0COOCHHOCTSIMH HHBIX 3HAKOBBIX CHCTEM
3HaTh:

— METOJHKY IMOITOTOBKH TEKCTOB PEKIIaMBbI U CBSI3EH C OOIIECTBEHHOCTHIO U MHBIX KOMMYHHUKAIIMOHHBIX
MIPOAYKTOB Pa3IMYHbIX KAHPOB U (POPMATOB B COOTBETCTBUU C HOPMAMH PYCCKOTO f3bIKa, 0COOCHHOCTAMU
WHBIX 3HAKOBBIX CHCTEM

Ymersb:



— cobuparb B ”HPOPMAITTOHHO-KOMMYHHUKAIIHOHHBIX CETSIX
Y MHTEPIIPETUPOBATh HHPOPMAIIUIO COITUAILHOTO M MPO(ECCUOHATBHOTO XapaKTepa,
Baagers:
npuemMamu coopa, o00paboTKu
U pacipoCTpaHeHus1 HHPOPMAIIH
B COOTBETCTBHUH C OOIICITPUHATHIMU CTaHAAPTAMU U MPABHIAMH MTPO(ECCUH.

Mo nucuuiuinHe «Pycckuii sI3bIK M KyJIBTYpa peun» MpeIyCMOTpeHa MPOMEKYTOYHAS aTTeCTallHs B
dbopme 3auera.
OO0111ast TPYI0EMKOCTh OCBOCHHMS TUCIUIUIMHBI COCTABIISIET 2 3a4ETHBIC CAUHHIIBI

The discipline "Russian language and culture of speech" refers to the mandatory part of the block of
disciplines of the curriculum. The discipline is implemented by the Department of the Russian Language.

The purpose of the discipline is improve the general speech culture of non-philological students,
develop the skills of using language tools when creating texts with different communicative
characteristics.

Tasks of the discipline associated with the development of a system of concepts within the
framework of this discipline and the development of practical skills in analyzing texts and creating them:

» reveal the variety of stylistic possibilities of the Russian language;

» consider the norms of the modern Russian language;

+ explain rules of Russian speech etiquette and non-verbal communication (facial expressions,
gestures, communication distance);

» show the originality of the modern speech situation;

» give a general idea of the different types of texts and how they are produced;

» teach to find speech errors, classify them and edit;

* to expand the active vocabulary of students, to acquaint them with various dictionaries and
reference books that reflect the interaction of language and culture.

Discipline is aimed at the formation universal competencies:

UC-4. Able to carry out business communication in oral and written forms in the state language of
the Russian Federation and foreign language(s).

As a result of studying the discipline, the student must achieve certain learning outcomes, correlated
with the established indicators of the achievement of competencies.

UC-4.1. Owns the system of norms of the Russian literary language and the norms of the foreign
language(s); is able to build communication logically and grammatically correctly using verbal and non-
verbal means of interaction

To Know:

— basic concepts and categories of speech culture;
— basic norms in the field of oral and written speech;
— units of the linguistic system and the hierarchy of their relations;
— rules for the use of units related to all language levels: phonetic, lexical, grammatical;
— verbal and non-verbal means of interaction;
— means of creating texts in various situations of personal and professionally significant communication;
— speech etiquette;
— various types of speech activity.
To Be able to:
— to implement various types of speech activity in educational and scientific communication;
— formulate the goals and objectives of interpersonal and intercultural interaction, as well as choose
effective speech methods for solving such problems;
— to carry out effective interpersonal communication in oral and written forms;
— analyze verbal and non-verbal components of communication;
— logically and grammatically correct to build a statement.
To Own:
— effective communication skills using verbal and non-verbal means;
— skills of sociocultural and intercultural communication;
— techniques for creating oral and written texts of various genres and different stylistic orientations;



— methods of selecting language means in accordance with the system of norms of the Russian literary
language, as well as taking into account communicative goals and objectives;
— vocabulary skills;

UC-4.2. Freely perceives, analyzes and critically evaluates oral and written general professional
information in Russian and foreign language(s); demonstrates the skills of translation from foreign(s) into
the state language, as well as from the state into foreign(s) language(s)

To Know:

— basic models of speech behavior;
— the basics of speech genres that are relevant for educational and scientific communication;
— the essence of speech influence, its types, forms and means;
— types of texts, their characteristics.
To Be able to:
— use the stylistic possibilities of the Russian language;
— produce texts in oral and written form;
— analyze and critically evaluate texts;
— find language errors and choose ways to eliminate them;
— to determine the possibilities of raising one's own level of speech culture.

To Own:

— skills of working with oral and written information of a linguistic and general professional orientation;

— communication skills in various communication situations that ensure the effectiveness of social and
professional contacts;

— techniques for creating oral and written texts of various genres in the process of educational and
scientific communication.

UC-4.3. Uses information and communication technologies when searching for the necessary
information in the process of solving standard communication tasks to achieve professional goals in the
state and foreign language(s)

To Know:
a method of searching in information and communication networks for information of social and
professional orientation.
— sources of linguistic information and methods of its independent search and processing.
To Be able to:
— solve standard communication tasks using information and communication networks;
— critically evaluate the material of various information and communication resources;
— collect in information and communication networks and adequately interpret information of a social
and professional nature.

To Own:

— methods of collecting, processing and disseminating information in accordance with generally accepted
standards and rules of the profession;

— skills of summarizing and annotating social and professional information;

— skills in creating and editing texts of the main genres of business speech.

GPC-1. Able to create media texts and (or) media products and (or) communication products in
demand by society and industry in accordance with the norms of Russian and foreign languages, features
of other sign systems

As a result of studying the discipline, the student must achieve certain learning outcomes, correlated
with the established indicators of the achievement of competencies.

GPC-1.1 Identifies the distinctive features of media texts, media products, communication products
of different media segments and platforms
To Know:

— the specifics of preparing advertising and public relations texts and other communication products of
various genres and formats in accordance with the norms of the Russian language, features of other sign
systems

to Be able to:



adequately and critically assess the material of various information and communication resources
to Own:

methods of summarizing and annotating professional texts

GPC-1.2. Prepares texts for advertising and public relations and other communication products of
various genres and formats in accordance with the norms of Russian and foreign languages, features of
other sign systems
To Know:
— methodology for preparing texts for advertising and public relations and other communication products
of various genres and formats in accordance with the norms of the Russian language, features of other sign
systems
to Be able to:
— collect in information and communication networks and interpret information of a social and
professional nature;
to Own:

methods of collecting, processing and disseminating information in accordance with generally
accepted standards and rules of the profession.

In the discipline "Russian language and culture of speech" an intermediate certification is provided
in the form of a test.
The total labor intensity of mastering the discipline is 2 credit units

9KOHOMMUKA / ECONOMICS
JucuuiuinHa « JKOHOMHUKay peatn3yeTcs: Kaheapoil TeOpeTHIeCKO U MPUKIIaHOW YKOHOMHUKH.
Henap qUCHUMIUHBI — CPOPMHUPOBATH y CTYACHTOB TPEACTABICHUE OO0 SKOHOMHUYECKOM 00pase
MBIIUICHUS, O TPEAMETE M METOMOJOTHMH JKOHOMHYECKOW TEOpUU M €€ MeCTe B CHCTEME Hayk,
IIOBHAKOMUTHL HUX C 06IHCT€OpeTI/I‘-ICCKI/IMI/I OCHOBaMH XO3$II>1CTBOB&HPI$I, HAy4YUTb OPHUCHTUPOBATLCA B
MEHSIFOIIUXCST IKOHOMHUECKUX YCIIOBHSIX.
3aga4u AUCHMILIMHBI:
® DPACCMOTPCTL OCHOBHLIC HAIIPABJIICHUA PA3BUTHUA YKOHOMUYECKOHU MBICJIM, COBPCMCHHBIC
HYKOHOMHYECKHE TEOPUH, SBONIOIHIO MPEACTABICHUI O IPeIMETe SKOHOMHUECKON TeOpUu;
® 1aTh MPEJCTABICHHE O 3a7a4ax, (PyHKIMIX ¥ METO/IaX SKOHOMUYECKOH HAYKH;
® DPACKPBITh CYIIHOCTb U THUIIbI O6IJ.I€CTB€HHOI‘0 BOCHPOU3BOACTBA, NPCANMOCHIJIKM KOMIIPOMHUCCHOTO
HKOHOMHYECKOTO BEIOODA;
® W3JIOKUTHh OCHOBBI M 3aKOHOMEPHOCTH (DYHKIIMOHMPOBAHUS SKOHOMUYECKHX CHCTEM;
¢ JIO3HAKOMHUTL CTYACHTOB C HOHHTHﬁHO-KaTeFOpI/IaJIBHBIM armaparom SKOHOMUYECKOU HAayKu "
WHCTPYMEHTAMH YKOHOMHUYECKOTO aHaJIn3a;
e cpopMHUPOBaATh y CTYJICHTOB 3HAHHUS O CYIIHOCTH M MEXaHU3MaxX (YHKIIMOHUPOBAHUS PHIHKA, 00
OCHOBHBIX OPTaHU3aIIMOHHO-TTPABOBBIX (pOpMaxX MPEAIPUHHUMATEIBCKOM IEITEITLHOCTH H METOIaX
OIICHKH PE3yJbTAaTOB JIEATEITHBHOCTH (DUPMEI;
® JIaTb 4YCTKOC MPCACTABJIICHHUC 06 OCHOBHBIX MAKPO3KOHOMHUYCCKHX IMOKA3aTCIIAAX, MHCTPYMCHTAX
rOCyAapCTBEHHOU (DUCKATBLHON U JEHEKHO-KPETUTHON TOJTUTHKHY;
e copMUpOBaTh IIEIIOCTHOE MPEACTABICHUE 00 OCHOBHBIX TEHJCHIMSIX PA3BUTHUS SKOHOMHUKHU
Poccuu Ha COBpeMEHHOM JTarie;
® TIOBBICUTH ()MHAHCOBYIO TPAaMOTHOCThH 00YUarOIIerocs.

B pesynbrare ocBOeHUs AUCHUIUIMHBI O0YYaIOLIHICS JOIKEH:

3HaTh:

* MEXaHMU3M JIOCTMIKEHHUS LENM IPOEKTOB C YUYETOM HMEIOLIUXCA PECYPCOB U XO34HCTBEHHBIX
OTpaHUYECHUH;

* OCHOBHBIE SKOHOMUYECKUE KaTETOPUH U MOHSTHS;

* CYIIHOCTh U (POPMBI OPraHU3aALNUN XO3IUCTBEHHOU e TENIbHOCTH;

* OCHOBHBIE KaTeropuH, CBI3aHHBIC C IPUHATHEM PELICHUN B cdepe INUHbIX (PMHAHCOB,



* OCHOBHbIE MPHUHIMIBl SKOHOMUYECKOIO aHajiu3a MEJUaKOMMYHHUKAIIMOHHBIX CHCTEM Ha
100aJIbHOM, HAI[MOHAJIBHOM M PETHOHAJIBHOM YPOBHSIX;

* crocoObl pemieHusi 0a30BbIX IKOHOMHUYECKHUX MpoOIeM B paMKaxX MeIHaKOMMYHHUKAI[MOHHBIX
CHCTEM Ha IN100aJIbHOM, HAIIMOHAJILHOM M PETHOHAJIBbHOM YPOBHSIX.

Ymern:

* IPOEKTHPOBATh pEIICHHE KOHKPETHOW 3aJaud TMPOEKTa, BBIOMpas ONTUMAJbHBIA crnocol eé
pelIeHNs, UCXOAS U3 UMEIOIIUXCSI PECYPCHBIX OIpaHUYEHHIA;

* IPUMEHSTh SKOHOMUYECKHE IOIXO/bI IPU UCCIEA0BAHNY XO3SHCTBEHHBIX IIPOLIECCOB;

* OpPUEHTHPOBATHCA B CUCTEME IOKa3aTesiel pe3yJbTaToB XO3SIICTBEHHOM JIeATEIbHOCTH Ha MaKpo-
U MUKPOYPOBHSIX;

* BbIOMpaTh 000CHOBAHHbBIE PEUICHUS B cepe JIMUHBIX (UHAHCOB;

* UCIOJIb30BaTh NMPUHLUIIBI SKOHOMHUYECKOTO aHalu3a A OObSICHEHHS SKOHOMHYECKOro BbIOOpa U
ocobeHHOocTeN (DYHKIIMOHUPOBAHUSA METUAKOMMYHHUKAIIMOHHBIX CUCTEM Ha INI00AJbHOM, HAllMOHAJILHOM U
PETHOHAJIILHOM YPOBHSX;

* IPUMEHSTH OCHOBHBIE MOJIOKEHHSI U METObl IKOHOMUYECKOW TEOPUH JIJIsl TOHUMAHUSI OCHOBHBIX
3aKOHOMEPHOCTEH, TEHACHLUUH W B3aUMOCBS3E€H pa3BUTHUA MEIUAKOMMYHMKAIIMOHHBIX CHUCTEM Ha
100aJIbHOM, HAlIMOHAJILHOM U PETUOHAJILHOM YPOBHSIX.

Biaagern:

* JKOHOMHYECKHUMH METOAAMM YIIPABJICHUS XO3SICTBEHHBIMU IPOEKTaMM Ha BCEX ATamax
YKU3HEHHOTO LIUKJIA;

* METOJlaMU TEOPETHUYECKOTO MCCIIEAOBAaHUS SKOHOMHUYECKHX SBJIEHUI M MPOLECCOB, HABBIKAMU
IIPOBEJIEHNSI SKOHOMUYECKOTO aHAJIN3a;

* COBPEMEHHBIMU TEXHOJIOTHSIMU B Cepe JTUUHBIX (PMHAHCOB;

* METOAMKOW HAy4HOTO aHallu3a COOBITHH M SBJICHUN B OTEYECTBEHHOM M 3apyOeKHOIl SKOHOMUKE,
peryaupyrouieil pa3BUTHE pa3HbIX MEIMAKOMMYHHUKAIIMOHHBIX CUCTEM Ha II00aIbHOM, HAIlMOHAJIBHOM U
PETHOHAIIBHOM YPOBHSIX.

* HaBBIKAMM IIOMCKA aKTyaJbHOM SKOHOMHUYECKON MH(pOpMAIK B Pa3IMUHbIX UCTOYHUKAX, BKIHOUAs
HNurepuer

The discipline "Economics" is implemented by the Department of Theoretical and Applied
Economics.

Purpose of the discipline- to form students' understanding of the economic way of thinking, the
subject and methodology of economic theory and its place in the system of sciences, to acquaint them with
the general theoretical foundations of management, to teach them how to navigate in changing economic
conditions.

Discipline tasks:

e consider the main directions of development of economic thought, modern economic theories, the
evolution of ideas about the subject of economic theory;

e give an idea of the tasks, functions and methods of economic science;

o reveal the essence and types of social reproduction, the prerequisites for a compromise economic
choice;

¢ outline the foundations and patterns of functioning of economic systems;

¢ to introduce students to the conceptual and categorical apparatus of economic science and tools of
economic analysis;

e to form students' knowledge about the essence and mechanisms of the functioning of the market,
about the main organizational and legal forms of entrepreneurial activity and methods for
evaluating the results of a company's activities;

e give a clear idea of the main macroeconomic indicators, instruments of the state fiscal and
monetary policy;

e form a holistic view of the main trends in the development of the Russian economy at the present
stage;

e improve the financial literacy of the student.

As a result of mastering the discipline, the student must:
To Know:



* a mechanism for achieving the goals of projects, taking into account available resources and
economic constraints;

* basic economic categories and concepts;

« essence and forms of organization of economic activity;

* the main categories associated with decision-making in the field of personal finance;

* basic principles of economic analysis of media communication systems at the global, national and
regional levels;

* ways to solve basic economic problems within the framework of media communication systems at
the global, national and regional levels.

To Be able to:

* design a solution to a specific project problem, choosing the best way to solve it, based on the
existing resource constraints;

* apply economic approaches in the study of economic processes;

* navigate the system of indicators of results of economic activity at the macro and micro levels;

* make sound personal finance decisions;

* use the principles of economic analysis to explain the economic choice and features of the
functioning of media communication systems at the global, national and regional levels;

* apply the main provisions and methods of economic theory to understand the main patterns, trends
and relationships in the development of media communication systems at the global, national and regional
levels.

To Own:

* economic methods of managing economic projects at all stages of the life cycle;

» methods of theoretical study of economic phenomena and processes, skills in conducting economic
analysis;

» modern technologies in the field of personal finance;

» a method of scientific analysis of events and phenomena in the domestic and foreign economy,
which regulates the development of various media communication systems at the global, national and
regional levels.

« the skills to search for up-to-date economic information in various sources, including the Internet

MEHEJ[KMEHT / MANAGEMENT

Lleas kypca — opmMupoBaHHE y CTYIEHTOB HEOOXOAMMOTOo 00bEMa KOMIETCHITUH, TPEOyeMBbIX IS
peanu3ayi  OPraHW3aTOPCKUX M YIPABICHUYSCKUX CIIOCOOHOCTEH, IMMO3BOJIIONINX YCKOPHTH UX
MpoeCCHOHATBHYIO aJanTallUui0 K JCATEIPHOCTH B COBPEMEHHBIX OpraHu3anusx u 3¢G(OEKTUBHOTO
B3aUMOJICUCTBHUSl C KOJUICKTUBOM B pPaMKax akTyaJlbHOTO IIPaBOBOTO TMOJSI C COONIONIEHUEM HOPM
po¢)eCCHOHATBPHON U OOIIEYEIIOBEUECKON ATHKH, M C YYETOM IOCJICIHMX JTOCTHKEHUH M TIEPEIOBOTO
OIIEITA B 00JIACTU MCHEKMCHTA.

3agauu Kypca:

— O3HAKOMHTH CTYJACHTOB C MCTOKaMH (DOPMHUPOBAHMS YIPABICHUYECKUX HJACH W B3TIAIOB M HX
JTaTbHEHIIICH SBOMIONMENH B pa3HbIE MCTOPUYECKHE TEPHOABI B PA3IUYHBIX CTPaHaX, a TaKXe CBSA3BIO
COBPEMEHHOT'O COCTOSTHUS YIPABICHUYECKON MBICIIU C TIPOLLIBIM;

— paccMOTpeTh OCHOBHBIE AaCHEKThl COBPEMEHHOTO MEHEI)KMEHTa M JaTh IMpelICTaBlIeHHe 00
WHTETPUPOBAHHOM IIOJIXO/€ B BOIPOCAxX KOHIICNTYaJbHOW TEOpUM YIIPABICHUS M MEHEIKMEHTa, M
MIPAKTHKU MCHE[KMEHTA B OpPTaHU3aIUAX PA3TUIHBIX (POpPM COOCTBEHHOCTH.

— O3HAaKOMHUTh C BHEJPEHHEM HOBBIX MPHHIUIIOB M METOAOB A((EKTUBHOTO MEHEIKMEHTa H
KOOpAMHAIMY JCSITEIIbHOCTH KOJUIEKTUBOB JIFOJIEH B COBPEMEHHBIX OpTraHU3AIIMIX;

-~ O3HAaKOMHTH C BHEJPEHHEM HOBBIX MPUHITUIIOB U METO/IOB yMPABICHUS KOJIJICKTUBAMH JIFOIEH BO
HMSI TOCTUKEHUS BBICOKMX COLIMAJIBHO-OKOHOMUYECKHUX PE3YyIbTaTOB.

- pacCMOTPETh HAyYHO-IIPAKTUYECKHE TMOAXOAbI W 0oOpasllbl COBPEMEHHOIO YMpPAaBIICHUS,
JOMUHHUPYIOIIME B TON WM MHOW COLUANIbHO-KYIBTYPHOU Cpefie, UCXOs U3 TPUHIIMIIOB [IUBUIIN30BaHHBIX
PBIHOUHBIX OTHOILICHUH.

B pe3ybTare OCBOCHUA JUCHHUIIIIMHBL 06yanOHlHﬁCH JOJIDKCH:



3namo:

— 30 EeKTUBHOCTh HCIIONB30BAHUS CTPATETUH COTPYIHUYECTBA JJIsl JOCTHXKEHMS IOCTABICHHOM
IeJTH, OTIPEAETSITH CBOIO POJIb B KOMAH/IE;

— OCOOCHHOCTH TOBEICHUS BBIICICHHBIX I'PYIII JIIOAEH, C KOTOPBIMU paboTaeT/B3auMoOCHCTBYET,
YUUTHIBAET UX B CBOCH JESTENbHOCTH;

— BO3MO)XHOCTH TIPUMEHEHHUS CBOMX pPECYpCOB M HUX TMpenenoB (JIMYHOCTHBIX, CHUTYaTHBHBIX,
BPEMEHHBIX U T.J1.), IJIsl YCHEIIHOTO BBIIIOJHEHUS HOPYYEHHON pabOThI;

MOHUMATh BaKHOCTh TUIAHUPOBAHUS MIEPCIIEKTHBHBIX IeNIeH IEITETFHOCTH C YUETOM YCIIOBHMA, CPE/ICTB,
JIMYHOCTHBIX BO3MOXKHOCTEH, 3TallOB KAphEPHOTO POCTA, BPEMEHHOW NEPCIEKTUBBI Pa3BUTHS
JeSTeTbHOCTH U TPEOOBaHMIA PBIHKA TPY/A,;

— LEXOBble TMPHUHIMIIBEI COLHUAIBHOW OTBETCTBEHHOCTH, THUIOBbIE 3(P(EKTbl U MOCIEACTBHS
npodeccHoHATBHO JesITeNbHOCTH

Ymems:

— TpenBUAETH PE3yJbTaThl (ITOCIEACTBUS) JINYHBIX JEHCTBUN M IUIAHWPOBATH MOCIIEOBATEIEHOCTh
I1aroOB JIJISl IOCTHXKECHHUS 33JaHHOTO PE3yJbTaTa;

- peann30oBaTh HAMEUCHHBIC IENU JESITENbHOCTH C Y4YeTOM YCIOBUH, CPEACTB, JHMYHOCTHBIX
BO3MO)KHOCTEH, OTalloB KapbepPHOTO pPOCTAa, BPEMEHHON IEPCIIEKTUBBI PA3BUTHUS JEATEIBHOCTH U
TpeOOBaHUI phIHKA TPYAA;

- HWCHOJNB30BaTh MPEIOCTABISIEMbIC BOSMOKHOCTH JIsl IPUOOPETEHHS HOBBIX 3HAHUI U HABBIKOB;

- NpPUMEHSATh Ha  TPAKTUKE 1IEXOBBIE TNPHUHLMIBI  COLMAIBHOM  OTBETCTBEHHOCTH B
npodeccHoHATBHON NesITebHOCTH.

Bnaoemp:

- MerogaMu 3(QQEKTUBHOTO B3aWMOJCHCTBUS C JPYTMMH YJICHAMH KOMaHABI, B TOM 4YHCIE
y4acTByeT B 0OMeHe HHPOPMAIUeH, 3SHAHMSIMH U OITBITOM, M TIPE3CHTAIIUH PE3YIIBTaTOB PabOTHI KOMaHIbI;

— OLIEHKOW 3((EeKTUBHOCTH HCIOJB30BaHUS BPEMEHHM M JAPYIMX pPECypCOB MpPU pEIIeHUH
MIOCTABJICHHBIX 3a]1a4, @ TAK)KE OTHOCHTENIBHO MOIyYEeHHOTO PE3ylIbTaTa;

- HaBBIKaMHU yueTa 3((EeKTOB W MOCIEICTBHUS CBOEH Mpo(ecCHOHATBHON AEATEIbHOCTH, CIEAys
NPUHIMAIIAM COIAIbHOM OTBETCTBEHHOCTH.

The purpose of the course is to develop in students the necessary volume of competencies required
for the implementation of organizational and managerial abilities, allowing them to accelerate their
professional adaptation to activities in modern organizations and effective interaction with the team within
the current legal field in compliance with the norms of professional and universal ethics, and taking into
account the latest achievements and excellence in management.

Course objectives:

— to acquaint students with the origins of the formation of managerial ideas and views and their
further evolution in different historical periods in different countries, as well as the connection between the
current state of managerial thought and the past;

— consider the main aspects of modern management and give an idea of an integrated approach to
the conceptual theory of management and management, and management practices in organizations of
various forms of ownership.

— familiarize with the introduction of new principles and methods of effective management and
coordination of the activities of groups of people in modern organizations;

- familiarize with the introduction of new principles and methods of managing teams of people in
the name of achieving high socio-economic results.

- to consider scientific and practical approaches and patterns of modern management that are
dominant in a particular socio-cultural environment, based on the principles of civilized market relations.

As a result of mastering the discipline, the student must:

To Know:

- the effectiveness of using the cooperation strategy to achieve the goal, determine their role in the
team;

- peculiarities of the behavior of selected groups of people with whom he works/interacts, takes
them into account in his activities;



- the possibility of using their resources and their limits (personal, situational, temporary, etc.) for
the successful completion of the assigned work;
understand the importance of planning long-term goals of activity, taking into account conditions, means,
personal opportunities, stages of career growth, a time perspective for the development of activities and
the requirements of the labor market;

- workshop principles of social responsibility, typical effects and consequences of professional
activity

to Be able to:

- anticipate the results (consequences) of personal actions and plan a sequence of steps to achieve a
given result;

- realize the intended goals of the activity, taking into account the conditions, means, personal
capabilities, stages of career growth, the time perspective for the development of activities and the
requirements of the labor market;

- use the opportunities provided to acquire new knowledge and skills;

- to put into practice shop principles of social responsibility in professional activity.

To Own:

- methods effective interaction with other team members, including participation in the exchange of
information, knowledge and experience, and presentation of the results of the team's work;

- evaluating the efficiency of using time and other resources in solving the tasks set, as well as
regarding the result obtained;

- skills to take into account the effects and consequences of their professional activities, following
the principles of social responsibility.

OU3BNYECKAS KYJIBTYPA U CIIOPT / PHYSICAL CULTURE AND SPORT

Juctunnuna «Pusndeckas KyJabTypa U CIOpT» peanusyercs Kadenpoit ¢puzndeckon KyabTyphl,
criopTa 1 0e30MacCHOCTH KU3HEEATEIBHOCTH.

[lenb OUCHUIUIMHBI: (QOPMHPOBAHHE BCECTOPOHHE pa3BUTOM JIMYHOCTH U CHOCOOHOCTHU
HaIpaBJIEHHOTO HCIIONB30BAHUS PA3HOOOPA3HBIX CPEACTB U METOJIOB (PM3MUYECKON KYNIBTYpBI, COPTAa U
Typu3Ma Uil COXpPAHEHUS U YKPEIUICHUS 37I0POBbs, MCUXO(U3MUECKOM TOTOBHOCTH CTy/IEHTa K Oymyiieit
npogdeccuu.

3a1aun AUCUUTIINHBL:

- I3yYUTh OCHOBHBIC AaCIIEKTHl HAYYHO-OMOJOTMYECKUX M MPAKTUYECKHX OCHOB (PU3UUECKON
KYJIBTYPBI U 3I0pOBOTO 00pa3a KHU3HU;

- OBJIAZICTh CHUCTEMOH NPAaKTUYECKHMX YMEHUH W HaBBIKOB, OOECIIEUMBAIONIMX COXpAaHEHHE U
VKpEIUIGHHE  3/0pOBbs, IICHUXUYECKOM  IOATOTOBICHHOCTH, pa3BUTHE M  COBEPUICHCTBOBAHUE
MCUXO(PU3NICCKUX CIIOCOOHOCTEH, KauyeCTB W CBOWCTB JIMYHOCTH, CaMOOIMpEIEIeHne B (pH3UUecKoit
KyJIBTYypE U CIOPTE;

- CIIOCOOCTBOBATH YKPEIJICHUIO 30POBBS, YAYUIICHHIO (PU3NYECKOTO M TICHXUYECKOTO COCTOSHHS,
KOPPEKIUHU TeNIOCIOKeHUs. Pe3yapraToM peleHus 3Toil 3aa4ul TOJKHO CTaTh YIydlleHHe (U3NIECKOro
Pa3BUTHS CTYJICHTOB.

- IOHATh  COIMAIBHYIO 3HAYMMOCTH (PM3MUYECKOW KYIBTYpbl U €€ poiib B PAa3BUTHUH JUYHOCTU U
MOJTOTOBKE K PO EeCCHOHALHON JAEATEIbHOCTH;

- c1oco0CTBOBATh MPUOOPETEHUIO JIMYHOTO OTBITA MOBBIIICHUS ABUTATENbHBIX U (PYHKIIMOHAIBHBIX
BO3MO)KHOCTEH, oOecrieuenue oomei Gru3ndeckoil moaroToBIeHHOCTH K Oyay1iei mpodeccuu u ObITy;

- popmHpoBaHKE MOTHBALIMOHHO-IIEHHOCTHOTO OTHOIICHHS K (PU3UUECKON KYNbType, YCTAaHOBKH Ha
37I0POBBI 00pa3 KU3HU, PU3NIECKOE COBEPIICHCTBOBAHUE M CAMOBOCIIMTAHUE, PUBBIYKH K PETYISIPHBIM
3aHATUAM (PU3HUUECKUMH YIPAKHEHUSIMHU U CIIOPTOM;

- CO37JaHME€ OCHOBBI JJII TBOPYECKOTO M METOAMYECKH OOOCHOBAHHOTO  MCIIOJIb30BaHUS
(U3KYIBTYpPHO-CIOPTUBHON JEATEIBHOCTH B LEISAX MOCIHEAYIONUX >KU3HEHHBIX U MPOo(ecCHOHATbHBIX
JOCTHKCHUM.

B pesynbrare u3ydeHus TUCHUIUIMHBI CTYACHT JOKEH:

3HamMy:

— pouib GU3NYECKOM KyJIbTYpHl B PAa3BUTHH YEJIOBEKA U TIOATOTOBKE CIICLUAIINCTA;



— CYHIHOCTH (pU3HUYECKOH KYJIBTYpPbI B OOIIEKYIBTYpHOU U MPO(HECCHOHATBHOM MOrOTOBKE CTY/ICHTOB;

— COLMAIBHO-OMOJIOTUYECKUE OCHOBBI (PU3MUYECKOM KYIBTYpHI U CTIOPTA;

— OCHOBBI 37I0POBOT0 00pa3a KU3HH CTY/ICHTA,;

— OCOOECHHOCTH HCIIOJIb30BAHUSL CPEACTB M METONOB (DM3WYECKOM KyJbTYphl ISl ONTUMHU3ALUH
paboToCcocoOHOCTH;

— 00uryto GU3MUYECKYIO M CIIENUABHYIO TIOJITOTOBKY CTYJCHTOB B CUCTEME (PU3NYECKOr0 BOCTIMTAHHS
ymems:

— WHAWBUIYaJbHO BBIOMpATh BHJI CIOPTa WM CUCTEMY (U3MYECKHX YIPaKHEHWH ISl CBOETO
(U3MUECKOro COBEPIICHCTBOBAHHUS;

— TPUMEHSTH Ha MPAKTHKE MPOPECCHOHAIBHO-IPUKIIAIHYIO (PU3HUECKYIO TOATOTOBKY CTYJCHTOB
enadems.

— JIMYHBIM OIIBITOM HCIOJIb30BaHUS (PU3KYIBTYPHO-CIIOPTUBHON J€SITEIbHOCTH JUIS ITOBBIIIEHUS! CBOMX
(YHKIIMOHAIBHBIX W JBUTaTEIbHBIX BO3MOKHOCTEH, Ui JOCTHIKCHUS JIMYHBIX JKU3HEHHBIX H
npo¢eCCHOHANIBHBIX LIETCH;

— CHCTEMOW TNPAKTUYECKUX YMEHUH M HAaBBIKOB, OOECIEUMBAIOIIMX COXPAaHEHHWE M YKpEIUICHHE
37I0POBBSI, PA3BUTHE U COBEPIICHCTBOBAHUE ICHXO(PHU3MUECKHX CIIOCOOHOCTEH M KadecTB (C
BBITIOJTHEHUEM YCTAHOBJICHHBIX HOPMAaTHBOB MO OOmIeH (U3NYECKOM W CHOPTUBHO-TEXHUUYECKOU
MOJITOTOBKE);

— METOIUKAaMH CaMOCTOSATENbHbIX 3aHATHIH U CAMOKOHTPOJIS HaJl COCTOSIHUEM CBOETO OpraHu3Ma.

The discipline "Physical culture and sport" is implemented by the Department of Physical Culture,
Sports and Life Safety.

The purpose of the discipline: the formation of a comprehensively developed personality and the
ability to use a variety of means and methods of physical culture, sports and tourism for the preservation
and promotion of health, psychophysical readiness of a student for a future profession.

Discipline tasks:

- to study the main aspects of the scientific, biological and practical foundations of physical culture
and a healthy lifestyle;

- master the system of practical skills that ensure the preservation and strengthening of health,
mental preparedness, the development and improvement of psychophysical abilities, qualities and
personality traits, self-determination in physical culture and sports;

- promote health, improvement of physical and mental condition, physique correction. The result of
solving this problem should be an improvement in the physical development of students.

- understand the social significance of physical culture and its role in personal development and
preparation for professional activities;

- to promote the acquisition of personal experience in increasing motor and functional capabilities,
ensuring general physical fitness for the future profession and life;

- formation of a motivational and value attitude to physical culture, attitudes towards a healthy
lifestyle, physical improvement and self-education, habits for regular physical exercises and sports;

- creation of a basis for creative and methodically substantiated use of physical culture and sports
activities for the purpose of subsequent life and professional achievements.

As a result of studying the discipline, the student must:

To know:

— the role of physical culture in human development and specialist training;

— the essence of physical culture in the general cultural and professional training of students;
— socio-biological foundations of physical culture and sports;

— the basics of a healthy lifestyle of a student;

— features of the use of means and methods of physical culture to optimize performance;

— general physical and special training of students in the system of physical education

to be able to:

— individually choose a sport or a system of physical exercises for their physical improvement;
— apply in practice professionally applied physical training of students
to own:



— personal experience of using physical culture and sports activities to improve their functional and
motor capabilities, to achieve personal life and professional goals;

— a system of practical skills that ensure the preservation and strengthening of health, the development
and improvement of psychophysical abilities and qualities (with the implementation of established
standards for general physical and sports and technical training);

— methods of self-study and self-control over the state of one's body.

OCHOBBI POCCUMCKOM 'OCYIAPCTBEHHOCTH / FUNDAMENTALS OF RUSSIAN
STATEHOOD

Lenv oucyunaunvt «OCHOBBI POCCUHCKON TOCYNapCTBEHHOCTH»: c(hOpMUPOBATH Y 0OyHaIOLINXCS
CHUCTEMY 3HAaHUI, HABBIKOB U KOMIIETCHIIUM, a TAK)KE LIEHHOCTEH, IIPABUJI M HOPM ITOBEACHMUS, CBA3aHHBIX C
OCO3HAaHMEM MPHHAJICKHOCTH K POCCHHCKOMY OOIIECTBY, pa3BHUTHEM UYBCTBa NATPHUOTH3MA U
I'pakJaHCTBEHHOCTH, (POPMUPOBAHUEM JIyXOBHO-HPABCTBEHHOI'O U KYJIbTYPHOIO ()yHAAMEHTa pa3BUTOU U
LEIbHON JINYHOCTH, OCO3HAIOIIEH OCOOEHHOCTHM HcTOpuuyecKkoro Iyt Poccuiickoro rocynapcrsa,
CaMOOBITHOCTb €r0 NOJUTUYECKON OpraHU3aly U CONPsKEHNE MHAMBUYaIbHOIO JOCTOMHCTBA U yCIexa
C O0IIIECTBEHHBIM MPOTPECCOM U IMOJTUTUYECKON CTA0MIBHOCTBIO CBOCH PoaHHEIL.

3aoauu oucyuniumnot:

— mpenacTaBuTh Poccrio Kak rocyapcTBO-IMBHIN3ALNIO B €€ HENPEPHIBHOM Pa3BUTUHU, OTPA3UTH €€
HauboJsee 3HauuMble 0COOEHHOCTH, PUHIUIIBI U aKTyaJIbHbIE OPUEHTHUPBI;

— PAcKpbITh LICHHOCTHO-IIOBEIECHYECKOE COAEPKAHNE YYBCTBA IPAKJAHCTBEHHOCTH M MMATPUOTU3MA,
HEOTAETMMOI0 OT Pa3BUTOTO KPUTHUECKOTO MBIIIJICHUS, CBOOOIHOTO Pa3BUTHS JIMYHOCTH U CIIOCOOHOCTH
HE3aBUCHMOT'O CYXJIEHHsI 00 aKTyalbHOM IOJUTHKO-KYJIBTYPHOM KOHTEKCTE;

— paccMOTpeTh (pyHIaMeHTaJIbHbIE JOCTHKEHHSI, H300PETEHHsI, OTKPBITHS U CBEPILICHUS, CBSI3aHHbIE
C pa3BUTHEM PYCCKOHN 3€MJIM U POCCUMCKON IUBHIM3ALMM, MIPEACTABUTh UX B AKTYAJIbHOW M 3HAYMMOMN
NIEPCIIEKTUBE, BOCIUTHIBAIOLIEH B I'pa)JIaHWHE FOPJOCTh M CONPUYACTHOCTh CBOEH KYJIBTYPE U CBOEMY
Hapo#y;

— MPEICTaBUTh KIIFOYEBBIE CMBICIBI, ITUYECKHME U MHPOBO33PCHUECKHE JOKTPUHBI, CIIOKHUBIINECS
BHYTPH POCCHUICKON IIMBHJIM3AIMH U OTPaXKaroIIye €€ MHOTOHAITMOHAIBHBIN, MHOTOKOH(ECCHOHAIBHBIA 1
COJIUJIAPHBIN (OOIIMHHBIN) XapakTep;

— PaccMOTpPeTh OCOOEHHOCTH COBPEMEHHOW IOJIMTHYECKOM OpraHu3alMy POCCHICKOro oOIIecTBa,
Kay3aJbHYI0 MpUPOAY U CHEUUPUKY €ro axkTyaJbHOW TpaHcOpMallM, LEHHOCTHOE oOecreueHue
TPAIULMOHHBIX WHCTUTYLIMOHAJIBHBIX pEleHUH W 0coOyr MOJIMBAPHAHTHOCTh B3aUMOOTHOILECHHM
Poccuiickoro rocygapctsa u ob1ectsa B (heIepaTUBHOM U3MEPEHUU;

— HcclenoBaTh HambOosiee BEPOSTHbIC BHEIIHHME M BHYTPEHHHME BBI30BbI, CTOSIILUE IEpes JHUIIOM
POCCUICKON LMBUIM3AIMUA M €€ TOCYJapCTBEHHOCTBbIO B HACTOALIMA MOMEHT, 00O3HAYHTh KITIOUEBBIC
CLICHApUU €€ MEePCIEKTUBHOIO Pa3BUTHS;

— 0003HaYUTh (PyHAaMEHTAJIbHBIE [IEHHOCTHBIE NMPUHLUIBI (KOHCTAHTHI) POCCUICKON LUBUIM3ALUU
(enMHCTBO MHOTOOOpa3usi, cujla U OTBETCTBEHHOCTb, COIJIACHE M COTPYIHUYECTBO, JIFOOOBH U JOBEpHE,
CO3UJAaHME M DPA3BUTHE), a TaKXKe CBS3aHHBIE MEXIy COOOW IIEHHOCTHBIE OPHUEHTHPBHI POCCUHICKOTO
LIMBUIN3AMOHHOTO Pa3BUTHSL.

B pesynbrare ocBoeHUS AUCHUILTHHBI « OCHOBBI POCCUICKON TOCYAAPCTBEHHOCTH 00yJaronuics
JOJDKEH:

3nams:

- 0 UMBWIN3ALMOHHOM XapaKTepe POCCUICKON rocyAapCTBEHHOCTH, €€ OCHOBHBIX OCOOEHHOCTSIX,
LIEHHOCTHBIX ITPUHIUIIAX U OPUEHTUPAX;

- (hyHIaMEHTANbHbIE JOCTHXKEHUS, U300pETeHHUs, OTKPBITHUS U CBEPIICHUS, CBSI3aHHbIE C Pa3BUTHEM
PYCCKOM 3€MJIM M POCCUMCKON LIMBUIIM3ALNN, IIPEACTABIIATh UX B aKTYaJIbHOM M 3HAYUMOM NEPCIIEKTUBE;

- 0COOEHHOCTH COBPEMEHHOW IMOJUTHYECKOW OpraHM3alluU POCCHMCKOro OOIIecTBa, Kay3albHYIO
npupoay U crnenupuKky ero axkTyalbHON TpaHc(OpMalMH, LIEHHOCTHOE O0ecredeHHe TpaAUuIIMOHHBIX



MHCTUTYLMOHAJIBHBIX pEUIeHWH © 0coOyl MOJMBApHaHTHOCTh B3auMoOOTHouleHuil Poccuiickoro
rocyJapcTBa 1 o0miecTBa B (peiepaTUBHOM U3MEPEHHH;

- 0 HaumOoJee BEPOSITHBIX BHEIIHMX M BHYTPEHHUX BbI30BaX, CTOSIIMX Mepes JUIOM POCCHHCKON
LMBWINA3ALUU U €€ IOCYIapCTBEHHOCTBIO B HACTOSIIUNA MOMEHT, KIIIOUEBBIX CLICHAPUAX MEPCIEKTUBHOIO
pa3Burtus Poccuu;

- O KJIIOYEBBIX CMBICIAX, YTUYECKUX M MHUPOBO33PEHYECKUX HOKTPHUHAX, CIIOKUBIIUXCSA BHYTPHU
POCCHICKOM NMBWJIM3AIMUA W OTPAKAIOIMX €€ MHOTOHAIMOHAIBHBINA, MHOTOKOH()ECCHOHATBHBIN |
COJIMJIAPHBINA (OOIMHHBIN) XapaKTep;

- (yHIaMEHTaJIbHbIE LEHHOCTHBIE NMPUHIUIBI POCCUMCKONW LMBHIM3ALMU (TaKue Kak €JUHCTBO
MHOTr000pasusi, Cujla U OTBETCTBEHHOCTb, COIJIaCHE U COTPYAHUYECTBO, JIFOOOBb U JOBEpUE, CO3UIAHUE U
pa3BUTHE), a TaKKe NEPCIEKTUBHbIE ILIEHHOCTHbIE OPHEHTHUPBl POCCHUICKOr0 LHBUIN3ALUOHHOIO
pa3BUTHS;

- MpUEeMbl M CIOCOOBI MOJyYEHHUs aKTyalbHOM HH(GOpMalUuU O KYyJbTYPHBIX OCOOCHHOCTSX U
TpajULUAX Pa3INYHbIX COLUAJIBHBIX I'PYIIL.

Ymemo:

- aJIeKBaTHO BOCIPHUHMMATh aKTyaJIbHBIE COLIMAJIbHBIE U KYJIbTYPHBIE PA3IMUUs, YBOKUTEIBHO U
OepeKHO OTHOCUTHCSI K HCTOPUUYECKOMY HACJIEIUIO U KYJIbTYPHBIM TPAJAULIMSIM;

-IIPOSIBJIATH B CBOEM IIOBEICHUU YBAXKUTEIBHOE OTHOLICHHUE K MCTOPUYECKOMY HACIEOUI0 U
COLIMOKYJIFTYPHBIM TPAAMLMUAM DPA3JIUYHBIX COLMAIBHBIX TPYII, ONUPAOLIEECs Ha 3HAHHME DTaIloB
HCTOPUYECKOro pa3BuTus Poccun B KOHTEKCTE MUPOBOU UCTOPUM U KYJIBTYPHBIX TPAJAULIUNA MUPA;

- apryMEHTHpPOBAaHHO paccMaTpuBaThb MPOOJEMbl MHPOBO33PEHUYECKOr0, OOIIECTBEHHOTO H
JIMYHOCTHOI'O XapakTepa, ONUPasCh Ha CUCTEMHYIO MOJENb POCCUHCKOIO MUPOBO33PEHUS U LICHHOCTHBIE
KOHCTaHThI POCCUICKON LIMBUJIA3ALINAH.

- HaxOAMTh W HCIIOJIb30BaTh HEOOXOJUMYIO AJISi CAMOPA3BUTUS U B3aUMOJCHCTBUS C JIPYTMMHU
JIOJIbMHU UHPOPMAIIUIO O KyJIbTYPHBIX OCOOEHHOCTSX U TPAJULIUAX PA3IMYHBIX COIIMAIbHBIX TPYIIIL.

Braoemy:

- Pa3BUTBIM YYBCTBOM TPa)XIAHCTBEHHOCTHM M IaTPUOTH3MA, HABBIKAMU CAMOCTOSTEIBHOTO
KPUTHUYECKOI'O MBIIUICHMUS,

- HaBbIKAMM TOJEPAHTHOIO IIOBEJCHMS HAa OCHOBE YBAKECHHMsSI MCTOPHUYECKOIO HACIeous U
COLIMOKYJIBTYPHBIX TPaAULIMI Pa3IUYHBIX COLUAIBHBIX IPYIII, ONMPAIOIIETOCs Ha 3HAHUE UCTOPUYECKOTO
myTH Poccuu B KOHTEKCTE MUPOBOM UCTOPUU U KYJIBTYPHBIX TPaJAHULIMI MUPA;

- HaBbIKAMH OCO3HAHHOT'O BHIOOPA IEHHOCTHBIX OPUEHTUPOB U I'PAXKIAHCKON O3ULINY;

- HaBbIKAMHM apryMEHTHPOBAHHOI'O OOCYXKJIEHUS U peHieHHus NpoOdJieM MHUPOBO33PEHUYECKOTO,
OO0IIECTBEHHOTO U JIMYHOCTHOT'O XapaKTepa;

- 5(QQEKTUBHBIMH HAaBBIKAMHM HCIIOJIIB30BAaHUSI HHQOpPMAIMK O KYyJIbTYPHBIX OCOOEHHOCTSIX U
TpajuLUAX PaA3IUYHBIX COLMAIBHBIX TPYINI B LEISAX CAMOPa3BUTUS M B3aUMOJEUCTBUS C JPYTUMU
JIFOIBMU

[lo nucuumuinHe TperycMOTpEeHa MPOMEXYTOUHas aTTecTalus B popMe 3aueta.

OO01mas TpyA0eMKOCTh OCBOSHUS TUCIUIUTHHBI COCTABIISICT 2 3a4ETHBIX SJIMHHUIIBI, 72 aKaJIeMUIECKUX
yaca.

The purpose of the discipline "Fundamentals of Russian statehood": to form a knowledge
system among students, skills and competencies, as well as values, rules and norms of behavior,
related to the awareness of belonging to Russian society, the development of a sense of patriotism and
citizenship, the formation of a spiritual, moral and cultural foundation of a developed and integral
person, aware of the peculiarities of the historical path of the Russian state, the identity of his political
organization and the conjugation of individual dignity and success with the social progress and
political stability of his homeland.

Discipline tasks:

e present Russia as a state-civilization in its continuous development, reflect its most significant
features, principles and current guidelines;

o reveal the value and behavioral content of a sense of citizenship and patriotism, inseparable from
developed critical thinking, the free development of the person and the ability of independent
judgment about the current political and cultural context;



o consider fundamental achievements, inventions, discoveries and achievements related to the
development of the Russian land and Russian civilization, present them in an urgent and
significant perspective that brings pride and ownership of its culture and its people in a citizen;

e present the key meanings, ethical and worldview doctrines that have developed within the
Russian civilization and reflect its multinational, multi-confessional and solidarity (communal)
character;

o consider the features of the modern political organization of Russian society, the causal nature
and specifics of its actual transformation, the value provision of traditional institutional decisions
and the special multivariance of relations between the Russian state and society in a federal
dimension;

o explore the most likely external and internal challenges facing Russian civilization and its
statehood at the moment, identify key scenarios for its prospective development;

o identify the fundamental value principles (constants) of Russian civilization (unity of diversity,
strength and responsibility, harmony and cooperation, love and trust, creation and development),
as well as related value guidelines for Russian civilizational development.

As a result of mastering the discipline "Fundamentals of Russian Statehood," the student must:
To know:

o the civilizational nature of Russian statehood, its main features, value principles and
guidelines;

o fundamental achievements, inventions, discoveries and achievements related to the
development of the Russian land and Russian civilization, to present them in an urgent
and significant perspective;

o features of the modern political organization of Russian society, the causal nature and
specifics of its actual transformation, the value provision of traditional institutional
decisions and the special multivariance of relations between the Russian state and society
in a federal dimension;

o the most likely external and internal challenges facing Russian civilization and its
statehood at the moment, key scenarios for the prospective development of Russia;

o the key meanings, ethical and worldview doctrines that have developed within the
Russian civilization and reflect its multinational, multi-confessional and solidarity
(communal) character;

o fundamental values of Russian civilization (such as unity of diversity, strength and
responsibility, harmony and cooperation, love and trust, creation and development), as
well as promising value guidelines for Russian civilizational development;

o techniques and methods of obtaining up-to-date information on cultural features and
traditions of various social groups.

To be able to:

o adequately perceive relevant social and cultural differences, respectfully and carefully
treat historical heritage and cultural traditions;

o show in their behavior a respectful attitude to the historical heritage and socio-cultural
traditions of various social groups, based on knowledge of the stages of the historical
development of Russia in the context of world history and cultural traditions of the
world;

o reasoned to consider problems of a worldview, social and personal nature, relying on the
systemic model of the Russian worldview and the value constants of Russian civilization.

o find and use the information necessary for self-development and interaction with other
people about the cultural characteristics and traditions of various social groups.

To own:



a developed sense of citizenship and patriotism, skills of independent critical thinking;
skills of tolerant behavior based on respect for the historical heritage and socio-cultural
traditions of various social groups, based on knowledge of the historical path of Russia in
the context of world history and cultural traditions of the world;
skills of conscious choice of value landmarks and civic position;
skills of reasoned discussion and solving problems of a worldview, social and personal
nature;

o effective skills in using information on cultural characteristics and traditions of various
social groups for self-development and interaction with other people

The discipline provides for intermediate certification in the form of offset.

The total labor intensity of mastering the discipline is 2 credits, 72 academic hours.

conuouiorus / SOCIoLoGgy
HuctumuinHa «Coumonorusy peanusyercss Ha (akylbTeTe pekjambl M CBsi3el ¢ OOILIEeCTBEHHOCTBIO
Ka(eapol TEOPUU M UCTOPHUU COLMOIIOTHH COLMOIOTHYECKOTO (paKynmbreTa.
Hegp AMCHMIVIMHBI — IOATOTOBUTH CIELHUANINCTA, OOJAQAAIOLIEr0 3HaHUAMU 00 OO0IlecTBE Kak o
[EJIOCTHOM PeaJbHOCTH B KOHTEKCTE aHaln3a (DeHOMEHOB OOIIECTBEHHOTO CO3HAHUS, OCHOBHBIX MPAKTHK
KU3HEJCATEIbHOCTH U KOHKPETHBIX YCIOBUH €ro (yHKIIMOHUPOBAHMUS.
3agaum JMCHUIIUHBI:

® T[IOMOYb CTYJEHTaM MW3YYHTh OCHOBHBIE KATETOPUU COIIMOJIOTUYECKOTO 3HAaHUS U YCBOUTH
OCHOBHBIE COIIMOJIOTUYECKUE TEOPUH;

® TOJYYHUTh 3HAHUS O COLHMAIBHOW CTPYKTYpPE COBPEMEHHOI'O POCCHICKOro oOIIecTBa; pa3BUTH
YMEHHUE HCIIONb30BaTh COIMOJIOTHYECKHE MOAXOAbl INPH aHalIM3€ AaKTyalbHBIX COLMAJIbHBIX
npo0em;

® OCBOHUTH HABBIKH OPTaHM3ALMHU U IPOBEACHUS COIIOIOTMYECKOTO UCCIIeIOBAHMS.

JlucuumuinHa HanpasieHa Ha (JOPMHPOBAHNE KOMITETCHIIUNA:

e VK 2. CnocobeH onpeaensTh KpyrT 33a4 B paMKax IMOCTABJICHHOH 11€JM U BBIOMPATh ONTUMAJIbHBIE
CrocoObl MX pELIeHMs, HUCXOAs M3 JCHCTBYIOLIMX IPABOBBIX HOPM, HMMEIOIIMXCS PECYpPCOB U
OTpaHUYCHUHN

e OIIK-4. Cnocoben oTBeuarb Ha 3ampochkl M MOTpeOHOCTH oOOIIecTBa W ayIUTOPHH B
poecCHOHANTBHON IeATeIbHOCTH

e OIIK-5. CnocobGeH yuuThIBaTh B NPO(PECCHOHATBHON JEATETbHOCTH TEHACHUIUH pPa3BUTHA
MEIMaKOMMYHHUKAIIMOHHBIX CHCTEM pErHoOHa, CTpaHbl M MHUPA, UCXOAS M3 MOJUTUYECKUX U
SKOHOMHYECKHX MEXaHW3MOB HX (YHKIMOHHPOBAaHUS, TIPABOBBIX M JTHYECKHUX HOPM
peryinupoBaHus

B pesynbrare 0CBOCHUS AUCIHUTUTUHBI 00YyYaIOIIHIACS JTOJDKCH:
3HaTh:

® CTPYKTYPY KOHKPETHOT'O COLIMOJIOTMYECKOT0 UCCIIEI0OBAHUS U 3TAllbl €r0 IPOBEICHUS;

® OCHOBHBIC HCTOYHHKH U JIUTEPATYPY MO COLUOIOTHH;

®  DTarbl ICTOPHUYECKOTO PA3BUTHUS;

Ymers:

® [pPUMEHSTh UCCIEAOBAaTENbCKUI  ammapaT COLMOJIOTHM K  HCCIEAOBAHHIO  MPOOJIEMHBIX
HalpaBJICHUN COLMAIBHOM >KU3HU OOLIECTBA, B TOM YMCJE AJS NPUHATHS B NMPO(eCcCHOHAIBHON
o0nacTy;

® OpPHUEHTUPOBATHCS B MPOOJIEMHOM MOJIE POCCUIMCKOTO OOIIECTBA;

® OpHCHTHPOBATHCS B TMPOOJIEMHOM TOJE CONMOKYJIBTYPHBIX TPAAWIUA PAa3IUYHBIX COIHAITBHBIX
Ipynit;

Biaagern:

® [PAaKTUYECKMMHU HaBBIKAMH aHAJIN3a COBPEMEHHBIX COLMANIBHBIX SBJICHUH U MPOLIECCOB;

® HaBBIKAMH YYacTHUS B KOJUIEKTUBHBIX ITPOEKTaX.

[To aucumIuinHEe MpeaycMOTpeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpyn0eMKOCTb
OCBOEHMSI TUCIMIUIMHBI COCTABIISIET 3 3a4ETHBIC €AUHUIIBI.



The discipline "Sociology" is implemented at the Faculty of Advertising and Public Relations by the
Department of Theory and History of Sociology of the Faculty of Sociology.
Purpose of the discipline— to train a specialist who has knowledge about society as an integral reality in
the context of analyzing the phenomena of social consciousness, the main practices of life and the specific
conditions for its functioning.
Tasks of the discipline:
e to help students study the main categories of sociological knowledge and master the main
sociological theories;
e ¢cain knowledge about the social structure of modern Russian society; develop the ability to use
sociological approaches in the analysis of pressing social problems;
e to master the skills of organizing and conducting sociological research.
The discipline is aimed at the formation of competencies:
e UC 2. Is able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on current legal regulations, available resources and restrictions
e GPC-4. Able to respond to the demands and needs of society and the audience in professional
activities
e GPC-5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation
As a result of mastering the discipline, the student must:
To Know:
e the structure of a specific sociological study and the stages of its implementation;
e main sources and literature on sociology;
e stages of historical development;
to Be able to:
e apply the research apparatus of sociology to the study of problematic areas of the social life of
society, including for acceptance in the professional field;
e navigate the problematic field of Russian society;
e navigate the problematic field of socio-cultural traditions of various social groups;
to Own:
e practical skills in the analysis of modern social phenomena and processes;
o skills to participate in team projects.
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

MNCUuxoJorusi / PSYCHOLOGY
HuctmmuimHa «llcuxomorus» peanusyercss Ha (akyabTeTe peKIaMbl W CBsi3eil ¢ 0OIIECTBEHHOCTHIO
Kadeapoit ConanabHON TCUXOIOTHH.
Heas mucuuminHbl — copMUpOBaTH HAYYHOE TOHMMAHUE IICUXWKM M TICUXOJOTMH YEJIOBEKa,
OTJINYAIOLIEeeCs OT OBITOBBIX, YIPOILEHHBIX U UPPALMOHATIBHBIX ONHUCAHHM.
3agaum IMCHUIIUHBI:
e (opMHpOBaHME HAYYHOTO IMOAXO0JAa K MU3yUEHHIO NMCUXUKU YEIOBEKa, ICUXOJIOTUU COLMATBHBIX
TpyIIL;
® 03HAaKOMJICHHE C OCHOBHBIMM ITOHATHSIMH COBPEMEHHOM IICUXOJIOTUN;
® U3yuyeHHE I[ICUXOJIOTUYECKUX AaCHEKTOB OOYYEeHHs, Pa3BUTHs JIMYHOCTH M y4YeT UX B JMYHOU U
npoeCcCUOHATLHOMN 1eATEIIEHOCTH.
JlucuuniauHa HarpaBiieHa Ha pOpMHpPOBaHHE KOMITETEHIIUH:
e VK 3. CocoGeH OCymIEeCTBISTh COIMAILHOE B3aMMOIEHCTBHE W PEaM30BBIBATH CBOIO POJIb B
KOMaH e
e OIIK-4. Cnocoben oTBeuaTb Ha 3ampochl M MOTpeOHOCTH oOOIIecTBa W ayIUTOPHU B
npo¢eCcCHOHAILHON AEATEIbHOCTH



e OIIK-5. CnocobeH y4uThIBaTh B TPO(ECCHOHANIBHON JNEATEIHbHOCTH TEHACHIUU pPa3BUTH
MEIMAKOMMYHUKALIMOHHBIX CUCTEM PETHOHA, CTPaHbl M MHUpPA, HCXOAS U3 MOJIUTUYECKUX U
SKOHOMHYECKHX MEXaHM3MOB WX (DyHKIIMOHHPOBAHHS, TMPABOBBIX U OTHYECKUX HOPM
peryaupoBaHus

B pesynbprare 0CBOCHUS AUCHUILTUHBI O0yYaIOIIHIACS TOJKEH:

3Harh:

® OCHOBHBIC KATETOPHUH U MOHSTUS HAYYHOU IICUXOJIOTUH;

®  HaINpaBJICHUS, TOJXO/IbI, TCOPUH B IICUXOJIOTUU U COBPEMEHHBIE TCHICHIIUU Pa3BUTHSI
MICUXOJIOTMUECKUX KOHIIETIIUN U

YMeTs:

® UCHOJB30BaTh 3HAHHUS 00 0COOEHHOCTSIX TEMIIEPAMEHTA, XapaKTepa, TMIHOCTH YEIOBEKa B IPOLIECCEe
npodeccHoHaNbHOM TBOPUECKOM IeATeIbHOCTH /ISl TIOBBIIICHUS CBOEH KBaTU(pUKAIIMU U PA3BUTHS

JTUYIHOCTHBIX Ka4eCTB.

® ICIIOJIb30BATh JaHHBIE 3HAHUS KaK CPEACTBO MPO(EeCCHOHATBFHOTO KapbepHOIo POCTa,
camMo00pa30BaHus U CAMOCOBEPILICHCTBOBAHMUS.

Bnagerts:

e HaBBIKAMHU CO3JIaHUs NMPO(HECCHOHAIBHOIO 00pasa, T.e. pACCMOTPETh MOHATHE U MPOLIECC
npodeccuoHanbHOM caMONIeHTU(UKALIUY U Pe(PIEKCUBHOCTH;

® HaBBIKAMU OpPraHHU3aIMH caMO00pa30BaHMs, TEXHOJIOTHUSIMHU MPUOOPETEHUS, UCIIOIB30BaHUS U
00HOBJICHHS (PYHKIIMOHAIBHBIX, KOTHUTUBHBIX, JIMYHBIX M STUYCCKUX KOMIICTCHITHA

[lo pucuuIIMHE MpeaycMOTpeHa MPOMEKyTouHas arTecTanus B (opme 3aderta. OOwIas TPyIOEeMKOCTh

OCBOCHHSI TUCIMIUIMHBI COCTABISET 3 3a4ETHBIC €AUHUIIBI.

The discipline "Psychology" is implemented at the Faculty of Advertising and Public Relations by the
Department of Social Psychology.

Purpose of the discipline- form scientific understanding of the human psyche and psychology, which
differs from everyday, simplified and irrational descriptions.

Tasks of the discipline:
e formation of a scientific approach to the study of the human psyche, the psychology of social
groups;

e familiarization with the basic concepts of modern psychology;
e the study of the psychological aspects of learning, personality development and taking them into
account in personal and professional activities.
The discipline is aimed at the formation of competencies:
e UC 3. Able to engage in social interaction and fulfill their role in a team
e (GPC-4. Able to respond to the demands and needs of society and the audience in professional
activities
e GPC-5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation
As a result of mastering the discipline, the student must:
To Know:
e main categories and concepts of scientific psychology;
e directions, approaches, theories in psychology and modern trends in the development of psychological
concepts and
to Be able to:
e use knowledge about the characteristics of temperament, character, personality of a person in the
process of professional creative activity to improve their skills and develop personal qualities.
e use this knowledge as a means of professional career growth, self-education and self-improvement.
To Own:
e skills to create a professional image, i.e. consider the concept and process of professional self-
identification and reflexivity;



e skills of organizing self-education, technologies for acquiring, using and updating functional,
cognitive, personal and ethical competencies

The discipline provides for intermediate certification in the form of a test. The total labor intensity of

mastering the discipline is 3 credit units.

KYJBTYPOJIOTHS / CULTUROLOGY
HuctumuinHa «KynbTyponorus» peanusyercs Ha (akydbTeTe peKsiaMbl U CBs3e C OOIIEeCTBEHHOCTHIO
Kaeapoll UICTOPUH U TEOPHH KYJIBTYPHI (PaKyIIbTeTa KyIbTYPOIOTHH.
Hesab mucuumIMHbI — cHOPMUPOBATE Y CTYACHTOB MPEACTABICHUE O KYJIbType, e 0a30BBIX KaTETOpUsX,
MHOT000pa3uu (OPM U UCTOPUICCKHX THITOB, TPUHITUIIAX €€ TEOPETUICCKOTO OCMBICIICHHS.
3agauu IMCUUIUIMHBIL:
e cdopMHpOBaTh Y CTYAECHTOB IPEJCTABICHUE O KYJIbTYpe KaK Ba)KHEHIIEM acleKTe COLMabHON
KHU3HU;
® [I03HAKOMHUTb CTYJCHTOB C HCTOPUYECKMMM AaCIEKTAMHU CTAHOBJIEHUS  KYJIbTypbl U
KYJIbTYPOJIOTHYECKUM TTOIX0JIOM K UCTOPUIECKOHN THUTIOJIOTHH KYJIBTYPBI;
® HAYYHThH CTYJCHTOB MPUMEHATH OCHOBHBIE KYJIbTYPOJIOTHYECKHE TEOPUH IS aHAJH3a Pa3IMIHbBIX
aCTIEKTOB JKU3HU JIIOJIEH — COIMAIBHBIX, TICUXOJIOTMYECKHX, MTOJIMTHUYECKUX, XYT10KECTBEHHBIX;
® BBISIBUTH U 00CyIuTh HauOoliee 3HAUYMMBIE MPOOJEMBI KyJIbTyphl COBPEMEHHOIO MHUpA
(rnobanu3anus, MyJIbTUKYJIbTYpAIN3M, YHUBEPCAIHU3ALUS KyJIbTYPHI U 1p.);
e cdopMHpOBATh HABBIKM CTPOUTh YCTHYIO M HHCBMEHHYIO pedb INpH OOCYXIEHUH HpolieM
KYJIbTYpPOJIOTHH.
JlucuumuinHa HanpasieHa Ha (P OPMHPOBAHNE KOMITETCHIIUHA:
e VK 5. CnocobeH BOCHpHUHHMATh MEXKYIBTYpHOE pa3HooOpa3ue oOlecTBa B COLMAIBHO-
UCTOPUYECKOM, ITUIECKOM U PHIOCO(HCKOM KOHTEKCTaX
e OIIK 3. CrnocobeH wucnonb30BaTb MHOroo0pasue AOCTH)KEHUM OTe4eCTBEHHOW M MMPOBOIi
KyJAbTYpbl B TIPOLIECCE CO3/aHUS MEAMATEKCTOB M (MJIM) MEAMANpPONyKTOB, M  (MJIN)
KOMMYHHUKAITHOHHBIX MTPOIYKTOB
B pesynbrare 0CBOCHUS AUCHUILIUHBI O0yUYaIOLIMNACS TOJIKEH:
3HaTh:
® TpEeIMETHYIO ClelU(HKY KyJIbTYpPOJIOTHH, €€ MECTO B CUCTEME T'YMaHUTAPHOTO 3HAHUS;
® OCHOBHBIE MTOJXOBI K OMPEIECIICHUIO TIOHATHS «KYIbTYpay,
e (a30Bble IPUHIUIIBI IOCTPOECHUS PA3IMUHBIX KOHIENINH KYJIbTYpBbI;
® aKTyaJbHbIE IPOOJIEMBI MEKKYJIBTYPHBIX OTHOIIECHUI.

® KPUTHUYECKHU BOCIIPUHUMATH U UHTEPIIPETUPOBATH TEKCTHI O KYJIbTYPOJIOTHH;
® [IOHUMATh JIOTHKY KYJIbTYPHBIX SBIECHUI, UX OOYCIOBIEHHOCTh COIIMAILHBIM U UCTOPUYECKUM
KOHTEKCTOM,;
® VUNUTHIBaTh  KYJbTYpPHbIE  aCHEKThbl  COLMAJIbHOW,  TMOJIUTUYECKOM,  DKOHOMHUYECKOM,
TICUXOJIOTHYECKOM, Xy I0KECTBEHHOH cdep KU3HU JTIOJICH;
® aHAJIM3UPOBATH COBPEMEHHBIC TPOOJIEMBI KYJIbTYPHI.
Bnaners:
® TOHATHIHBIM alapaToOM TUCITUILINHEI,
e HaBBIKAMU aHAJIN3A PA3TUYHBIX KOHICHIINHA KYIbTYPBL;
[To mucnumniamHe MpeaycCMOTpEeHa MPOMEXyTouHasl arrectanus B ¢opme 3adera. OOmas TPymoeMKOCTh
OCBOEHHUS TUCIUIUIMHBI COCTABISIET 3 3aUueTHBIC €AUHUIIBI.

The discipline "Culturology" is implemented at the Faculty of Advertising and Public Relations by the
Department of History and Theory of Culture of the Faculty of Cultural Studies.
Purpose of the discipline- to form students' understanding of culture, its basic categories, the variety of
forms and historical types, the principles of its theoretical understanding.
Tasks of the discipline:

e to form students' understanding of culture as the most important aspect of social life;



e to acquaint students with the historical aspects of the formation of culture and the culturological
approach to the historical typology of culture;
e to teach students to apply basic cultural theories to analyze various aspects of people's lives -
social, psychological, political, artistic;
e identify and discuss the most significant problems of the culture of the modern world
(globalization, multiculturalism, universalization of culture, etc.);
e to form the skills to build oral and written speech when discussing the problems of cultural studies.
The discipline is aimed at the formation of competencies:
e UC 5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts
e GPC 3. Able to use the variety of achievements of domestic and world culture in the process of
creating media texts and (or) media products, and (or) communication products
As aresult of mastering the discipline, the student must:
To Know:
e the subject specificity of cultural studies, its place in the system of humanitarian knowledge;
e main approaches to the definition of the concept of "culture";
e basic principles for constructing various concepts of culture;
e actual problems of intercultural relations.
To Be able to:
e critically perceive and interpret texts on cultural studies;
e understand the logic of cultural phenomena, their conditionality in the social and historical context;
e take into account the cultural aspects of the social, political, economic, psychological, artistic
spheres of people's lives;
e analyze contemporary cultural issues.
To Own:
e the conceptual apparatus of the discipline;
e skills in analyzing various concepts of culture;
The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

MNOJUTOJOI'Us / POLITICAL SCIENCE
HuctmmuinHa «[lomuronmorusi» peanusyercs Ha (akylabTeTe PEKIaMbl M CBSI3€H C OOIIECTBEHHOCTHIO
Kadenpoit TeopeTUIeCKor U nMpukiIaaHoi moautoiaorun GUIIIT MAUN.
Henap qucHMIIMHBI — OCBOCHHME 0A30BBIX 3HAHWN B OOJIACTH MOJIMTUYECKOM HAYKHU JUISI MMOJTOTOBKH K
M3YYEHHUIO0 MPO(EeCCHOHANBHBIX U CHEIUANbHBIX JUCIHUIUIAH, CBSI3aHHBIX C MOJUTUYECKUMHU acHeKTaMHu
cepsl peKJIaMbl B CBS3€H ¢ 00IIECTBEHHOCTHIO.
3agauu AMCHMILINHBI:
® T[I0Ka3aTb MECTO M POJIb MOJUTUYECKOM HAayKM B CHCTEME COBPEMEHHOIO COLMAIbHO-
TYMaHUTapHOTO 3HAHUS;
® PacKphITh JIOTUKY TIIOCTPOCHHS MOJUTUYECKOW HAyKM U HCIIOJIb30BAHUSA €€ KaTeropuajbHO-
MOHATUIHOTO armapara;
® paccMOTPETh OCHOBHBIE MAPAJUTMbl COBPEMEHHOMN MOJIUTOJIOTUH;
® TIPOAHATM3UPOBATH CYOCTaHIIMOHAIBHBIE CBOWCTBA MOJUTHKH U €€ B3aUMOOTHOIIEHHS C IPYTHMHU
chepaMu CONMATLHON JIEHCTBUTEIIEHOCTH;
®  BBISIBUTH OCOOEHHOCTH ITOCTAHOBKH IPOOJIEMBI BIACTH B COBPEMEHHBIX MOJUTUYECKHX TEOPUSIX;
®  ONpEeNeNuTh cnenupuky aHanuM3a  CTpaTH(HUKAIHMOHHBIX, MHCTUTYLMOHAIBHBIX U
HEUHCTUTYLMOHAJIbHBIX OCHOB MOJIUTHKH;
e 00OCHOBAaTb TPHUHIMIIBI HUCCIEAOBAaHHS TOJIMTUYECKUX CHUCTEM, IMOJUTHUYECKUX PEXHUMOB,
MOJINTUYECKUX IIPOLIECCOB.
JlucuuniauHa HarpaBiieHa Ha (OpPMHpPOBaHHE KOMITETEHIIUH:



YK 3. CnocoGeH OCymIECTBIATh COLUAIBHOE B3aMMOJEHCTBHE W PEaU30BBIBATH CBOIO POJIb B
KOMaHJ1e

OIIK-2. Cnoco0OeH y4MTHIBaTh TEHICHLUHU Pa3BUTUS OOILECTBEHHBIX U TOCYJapCTBEHHBIX
HHCTHUTYTOB MJIA HX PA3HOCTOPOHHETO OCBCHICHHA B CO34aBACMbIX MEIHATCKCTaX U (I/IJ'H/I)
MeUanpoayKTax, U (MI1) KOMMYHHKAIIMOHHBIX IPOIYKTaX

B pesynbrare ocBoeHUs AUCHUILIMHBI 00yYarouics JODKEH:

3HATDL:

CUCTEMY OOIIECTBEHHBIX M TOCYAaPCTBEHHBIX MHCTUTYTOB, MEXaHU3MBbI UX (DYHKIIMOHHPOBAHUS U
TEHJCHIMU Pa3BUTHUS, OCHOBHbIE TEPMUHBI U ONPEACIICHUS, CBA3AHHBIC C MHCTUTYLHMOHAIBHOMN
MMOACHUCTEMOM MOJTUTHISCKON CUCTEMEI;

MOHATUINHO-KATErOpUaJbHbIA anmnapaT M JIOTHKY MOCTPOEHUS MOJUTHYECKUX TEOPUU, OCHOBHBIE
MapaJurMbl ¥ HAIPABJIEHUS TEOPETUUECKOTO aHAJIN3A [TOJIUTUKH;

OCHOBHBIC =~ HOPMATHBHO-TIPABOBBIC  JIOKYMEHTHI, PErIAMEHTUPYIONME TPOdECCUOHATBHYIO
JIeSITEIIbHOCTD;

YMmeTh:

WCIIOIh30BATh TEOPETHUECKUE MPEICTABICHUS M KOHIEHIUU ISl TPUOOPETCHHS] HOBBIX 3HAHHUI
MPUMEHHUTETIBHO K cdepe NpoPecCHOHANBHON IEeSTENbHOCTH B YCIOBHUSIX H3MEHSIOMICHCS
COIMATBHO-TIOJINTUYECKON PEATbHOCTH;

MOHUMATh 3(PPEKTUBHOCTh HCMOIB30BAHUS CTPATErMM COTPYJHUYECTBA JUISI JOCTHIKCHUS
IIOCTaBJICHHOM IICIIH;

OTIPEIEIIATH POJIb KaXKJO0TO0 YYaCTHHUKA B KOMAH/IE;

3¢ (}eKTUBHO B3aMMOJICHCTBOBATh C YJIEHAMH KOMAaHJbI; y4acTBOBaTh B OOMeHe HMH(OpMalMei,
3HAHUSIMU U OTIBITOM;

COJICUCTBOBATh TMPE3CHTAIMH PE3YJIbTATOB PAOOTHI KOMAaHIIbI; COOJIIOAATh STUYECKHE HOPMBI
B3aUMOJICHCTBUS;

aHAJIM3UPOBATh OCHOBHBIE ATAIbl PA3BUTHUS MOJUTUYECKON HAYKH U MOJTUTHUYECKUX MPOIECCOB;

Baanern:

HaBBIKAMU OCMBICIICHHUSI TPOLIECCOB M SIBICHUH, MPOUCXOIAIIMX B MOJIMTUYECKOH cdepe s
(hopMUPOBaHUS IPAKIAHCKON MO3ULUY;

CIOCOOHOCTBIO YUUTBIBaTh OCHOBHBIC TEHJEHIMM PA3BUTHUSI OOLIECTBEHHBIX M I'OCYJApCTBEHHBIX
MHCTUTYTOB B c(hepe mpodhecCHOHATBLHOMN 1eATEIIbHOCTH;

CIIOCOOHOCTBIO YUMTBHIBaTh 3aKOHOAATeNbCTBO Poccuiickoit denepaunu, HWHbIE HOpMaTHUBHbBIE
aKThl, METOJIMYECKHE 1 HOPMATUBHBIE JOKYMEHTHI B TPO(ECCUOHATILHON €A TEIIbHOCTH.

[To mucummuinHe MpeayCMOTPEeHA MPOMEXKYTOUHas aTTecTanusa B Gpopme sx3amena. O0mas Tpyno0eMKOCTh
OCBOCHHUS TUCIUILIMHBI COCTABISIET 3 3aU€THBIC €AUHUIIBI.

The discipline "Political Science" is implemented at the Faculty of Advertising and Public Relations by the
Department of Theoretical and Applied Political Science of the FIPP AL

Purpose of the discipline— development of basic knowledge in the field of political science to prepare for
the study of professional and special disciplines related to the political aspects of the field of advertising
and public relations.

Tasks of the discipline:

show the place and role of political science in the system of modern social and humanitarian
knowledge;

reveal the logic of building political science and using its categorical-conceptual apparatus;
consider the main paradigms of modern political science;

analyze the substantial properties of politics and its relationship with other areas of social reality;
identify the features of the formulation of the problem of power in modern political theories;
determine the specifics of the analysis of stratification, institutional and non-institutional policy
frameworks;

substantiate the principles of the study of political systems, political regimes, political processes.

The discipline is aimed at the formation of competencies:

UC 3. Able to engage in social interaction and fulfill their role in a team



e GPC-2. Able to take into account the development trends of public and state institutions for their
versatile coverage in the created media texts and (or) media products, and (or) communication
products

As a result of mastering the discipline, the student must:
To Know:
e the system of public and state institutions, the mechanisms of their functioning and development
trends, the main terms and definitions associated with the institutional subsystem of the political
system;
e the conceptual and categorical apparatus and the logic of building political theories, the main
paradigms and directions of the theoretical analysis of politics;
e the main legal documents regulating professional activities;
to Be able to:

e use theoretical ideas and concepts to acquire new knowledge in relation to the field of professional
activity in a changing socio-political reality;
understand the effectiveness of using the cooperation strategy to achieve the goal;
determine the role of each member in the team;
communicate effectively with team members; participate in the exchange of information,
knowledge and experience;
contribute to the presentation of the results of the team's work; comply with ethical standards of
interaction;

e analyze the main stages in the development of political science and political processes;

to Own:

e the skills of understanding the processes and phenomena taking place in the political sphere for the
formation of a civic position;

e the ability to take into account the main trends in the development of public and state institutions in
the field of professional activity;

e the ability to take into account the legislation of the Russian Federation, other regulations,
methodological and regulatory documents in professional activities.

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

MATEMATUKA / MATHEMATICS

HucuunnuHa «MaremaTukay peanusyeTcss Ha (axynbTeTe pekjiaMbl UM CBSI3ed € OOIIEeCTBEHHOCTBHIO
kageapoil MOAETMPOBAaHUS B 5KOHOMUKE U yIpaBieHuH (akynprera ynpasienus O VII.

Henap aMCHUMIUVIMHBI — TIOATOTOBKAa OOYYarOIIMXCS K HCIHOJb30BAHMIO B CBOEH IMpaKTHYECKOM
JESTEIBHOCTH BO3MOYKHOCTEW BBIUMCIIMTEIBHONW TEXHUKH, COBPEMEHHBIX MAaTEMaTHMYECKHX METOJIOB;
YMEHHIO BBIOMpaTh Haubosiee MOAXOMANIMM MaTeMaTW4ecKUid WHCTPYMEHTApUH; YMEHHUIO HE TOJIbKO
MPUHUMATH PEIICHUs, HO U 00OCHOBBIBATh UX MPABUIBLHOCTH U ONTUMAIBHOCTb.

3ajaum JUCUMILIIMHBI:

* U3y4YEHUE OCHOB MaTEMaTHUYECKOTO anapara;

* BbIpa0OTKA HABBIKOB PELICHUS TUIIOBBIX MaTeMaTHYECKUX 3a/1a4;

*  pPa3BUTHE JOTUYECKOE U AIITOPUTMHUECKOE MBILUIEHNE, YMEHUE CTPOTO U3JIaraThb CBOU MBICIIH;

* BBIPa0OTKA HABBIKOB MAaTEMaTHYECKOI'O MCCIEIOBAaHUS TEOPETHYECKHX U IMPaKTUYECKUX 3aaad
yIPaBIEHUS U TEOPUU CUCTEM,;

* cdopMUpOBaTh YMEHHE BBIOMPATh MAaTEeMAaTUYECKUN MHCTPYMEHTapUil AJisl MOCTPOCHUS Mojemneit
HKOHOMHUYECKUX MPOIIECCOB, aHATTU3UPOBATh PE3YJIbTAThl PACYETOB U 0OOCHOBBIBATH MOJIyUYEHHBIE
BBIBOJIBI.

JlucuumuinHa HanpasjieHa Ha (P OpMUPOBAHNE KOMIIETCHIIUN

YK 2. Crioco6eH onpenenaTs KpyT 3a7a4d B paMKax MOCTaBICHHOM 1IeTTH U BEIOMPATh ONITHUMAJIbHBIC
COCOOBI UX PELICHHS, UCXO/Is U3 ICHCTBYIOIIUX MTPABOBBIX HOPM, UMEIOIIMXCS PECYPCOB U OTPaHUYEHUI.
OIIK 4. CniocobeH oTBe4aTh Ha 3apOChl U MOTPEOHOCTHU OOIIECTBA U AyTUTOPHUH B IPO(eCcCHOHaTbHON
NESTENIBHOCTH

B pesynbrare ocBOeHUS AUCHUILIMHBI 00yYaromIMics JOKEH:

3HaTh: OCHOBBI MaTEMaTHYECKUX METOJIOB B 00beMe, HeOOXOAUMOM ISl PEIICHUS 3a/1a4 yIIpaBlICHHS;



YMmerTh: peuIaTb TUIIOBBIC MATCMATUYCCKUC 3a1a4r, a TAKKC IPUMCHATH ITOJTYUYCHHBIC 3HAHHA K
WCCJIEIOBAHUIO PUKJIAIHBIX 33]1ad B c(hepe peKIambl;

B.]'la)IeTl)I HaBbIKaMU IIPUMCHCHHWS COBPEMCHHOIO MAaTCMATHICCKOI0 MHCTPYMCHTAPHA IJId PCIICHUA 3a1a4
peKIamMbl U COBPEMEHHBIX KOMMYHHKAIIMA B PEKJIaMe; METOIMKOW MOCTPOCHHMSI, aHAUu3a U MPUMEHEHUS
MaATEMATUYCCKUX MO)IeJ'IeI\/’I AJI1 OOCHKH COCTOSAHUA W IMPOrHO3a pa3BUTUSA COBPEMCHHBIX KOMMYHI/IKaIII/Iﬁ B
pekiame.

[To mucrumnamHe TMPEemyCMOTPEHA NPOMEXYTOUHAsl artecTanus B ¢opme 3adera. OOmas TpymoeMKOCTh
OCBOCHHUS TUCIUILIMHBI COCTABISIET 3 3aUeTHBIC €AUHUIIBI.

The discipline "Mathematics" is implemented at the Faculty of Advertising and Public Relations
Department of Modeling in Economics and Management, Faculty of Management, [EML.
Purpose of the discipline-preparation of students to use in their practical activities the capabilities of
computer technology, modern mathematical methods; the ability to choose the most appropriate
mathematical tools; the ability not only to make decisions, but also to justify their correctness and
optimality.
Tasks of the discipline:

* studying the foundations of the mathematical apparatus;

» development of skills for solving typical mathematical problems;

* development of logical and algorithmic thinking, the ability to strictly express one's thoughts;

* development of skills in mathematical research of theoretical and practical problems of control and

systems theory;
* to form the ability to choose mathematical tools for building models of economic processes,
analyze the results of calculations and justify the conclusions.

The discipline is aimed at the formation of competence
UC 2. Is able to determine the range of tasks within the set goal and choose the best ways to solve them,
based on the current legal norms, available resources and restrictions.
GPC 4. Able to respond to the demands and needs of society and the audience in professional activities
As a result of mastering the discipline, the student must:
To Know: the basics of mathematical methods in the amount necessary to solve control problems;
To Be able to: solve typical mathematical problems, as well as apply the acquired knowledge to the study
of applied problems in the field of advertising;
To Own: skills of applying modern mathematical tools for solving problems of advertising and modern
communications in advertising; a methodology for constructing, analyzing and applying mathematical
models for assessing the state and forecasting the development of modern communications in advertising.
The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

OCHOBbI TEOPUU KOMMYHUKAIIUN / FUNDAMENTALS OF COMMUNICATION
THEORY

HuctummHa «OCHOBBI TEOPHUH KOMMYHHUKAIIMM» peanu3yeTcss Ha (akyiabTeTe peKjaMbl U CBs3EU ¢
00I11€CTBEHHOCThIO KadeIpoil MHTErPUPOBAHHBIX KOMMYHHMKALIUN U PEKJIAMBI.

Lesb AUCHMIIMHBI — OCBOGHHE MOHSATHIHOTO ammapara U OCHOBHBIX IMOJOKEHUH Oa3MCHBIX TEOpHi
KOMMYHUKAaIlUM M KOMMYHHMKALIMOHHOTO TIIOBEIEHUs; (OPMHUPOBAHUE TEOPETHUKO-METOA0IOTNYECKOrO
06a3mca JUIA M3yYEHHUS TOCIEIYIOIUX COIHMAIbHO-KOMMYHHKAIIMOHHBIX W MPO(ECCHOHAIBHBIX
IUCLUIUINH; (OPMUPOBAaHHE Yy CTYACHTOB MOHMMAaHUS HH(OPMALMOHHO-KOMMYHHMKATUBHOM NPUPOIBI
COLIMAJIBHBIX B3aMMOJECHCTBUN Ha MEKJIMYHOCTHOM U OPraHU3allMOHHOM YPOBHE.

3agaum JMCHUIIIUHBI:

e (opMHpOBaHUE 3HAHMHA O HAYYHOM COJEPXKAHMM W NPAKTUUYECKOW aKTyalau3alllud COLUAIbHOM
KOMMYHHUKaIlMM, CYTH IIpeiIMeTa TEOpUH KOMMYHHKALIUM, €ro (QyHKUMH U  CPEACTB,
00yCJIaBIMBAIOLIUX  €ro BBIJICIICHUE B CaMOCTOSATEIIBHYI0O  HAy4HO-IIPAKTUYECKYIO
KOMMYHHKaTHUBHYIO CUCTEMY;

e 3HaHHWE LeJel, 3aJady U METONOB Npo(ecCHOHAIbHON AEATENBHOCTH CIELHUalUucTa B 00JacTu
COLIMAJIBHBIX KOMMYHUKALIU;



® TpeACTaBICHUE 00 UCTOKAX, UCTOPUU U CHICIM(PUKE PA3BUTUS TEOPUN KOMMYHUKAIIUH;
e [IOHMMaHHME 3aBHUCHUMOCTHM KOMMYHHUKAllMOHHOIO IIpoliecca OT HW3MEHEHHH, NPOUCXOISIINX B
COLIMAJIbHO-)KOHOMUYECKOM,  MOJMTUYECKOM JKM3HM  0OllecTBa M HAayYHO-TEXHHYECKHX
npeoOpa3oBaHuil B MUPE;
® O0CBOCHME HOBBIX (OPM KOMMYHHMKAIIMOHHOTO MPOCTPAHCTBA, OTBEUAIOLIUX HOTPEOHOCTIM
MH(POPMALIMOHHOTO O0IIECTBa;
® OBJIAJIEHUE  COLMAJbHO-KOMMYHHKAaTHUBHBIMH  METOJAMHU  aHajiu3a  KOMMYHHKAaTHBHOIO
IPOCTPAHCTBA;
e 3HAaHHWE OCHOBHBIX HAIPaBICHUM [PUKIAJHBIX HCCICAOBAHMM B COBPEMEHHOW TEOpPUH
KOMMYHHUKAIIH.
JlucuumuinHa HanpasieHa Ha (POPMUPOBAHNE KOMITETCHIIUHA:
YK 5. CniocoGeH BoCHpUHUMATh MEKKYJIBTYPHOE pazHOOOpa3ue 00IIecTBa B COLUATbHO-UCTOPUYECKOM,
THYECKOM U (PHII0CO()CKOM KOHTEKCTaX
YK 5.3.IlonuMaer MEXKyJIbTYpHOE pa3HOOOpasmsi 0OmecTBa B €ro Pa3IMYHBIX KOHTEKCTaX:
¢bunocopckoM, COUATHHO-UCTOPHUECKOM, STHUECKOM.
OIIK 1. CnocobeH co3maBaTh BOCTpEOOBaHHBIE OOIIECTBOM M HMHAYCTPUEH MEIUaTEeKCThl W (WJIHN)
MEIUANpOAYKThl, ¥ (WJIM) KOMMYHHKAIlMOHHBIE TPOJYKTHI B COOTBETCTBHH C HOPMaMH PYCCKOTO M
HMHOCTPAHHOTO A3BIKOB, 0COOEHHOCTSIMH MHBIX 3HAKOBBIX CHCTEM
OIIK 1.1. BeisBAsSeT OTIMYUTENBHBIE  OCOOCHHOCTH  MEIUATEKCTOB, MEJIUANPOAYKTOB,
KOMMYHHUKAITUOHHBIX TPOAYKTOB Pa3HbIX MEIHMACETMEHTOB U I1aThopM
OIIK 1.2. OcymiecTBiseT MOATOTOBKY TEKCTOB pEKJIaMbl M CBSA3€H C OOMIECTBEHHOCTHIO W HHBIX
KOMMYHHUKAITHOHHBIX MPOYKTOB Pa3IMYHBIX XKaHPOB U (POPMATOB B COOTBETCTBHH C HOPMAMU PYCCKOTO U
MHOCTPAHHOTO SI3bIKOB, 0COOCHHOCTSIMHA MHBIX 3HAKOBBIX CUCTEM
OIIK 2. Crioco0OeH yuuThIBaTh TEHACHIIUU Pa3BUTHS OOIIECTBEHHBIX U FOCYAapCTBEHHBIX HHCTUTYTOB JIJIS
X Pa3HOCTOPOHHETO OCBEUICHUS B CO3/IaBA€MbIX MEIUATEKCTaX U (WJIM) MEIUarpoayKTax, U (WUiun)
KOMMYHHUKAITMOHHBIX TPOAYKTAX
OIIK 2.1. 3nHaer cucTeMy OOIIECTBEHHBIX M TOCYAAPCTBEHHBIX WHCTUTYTOB, MEXaHU3MBI HX
(YHKIIMOHUPOBAHUS U TEHICHIIUN PAa3BUTHS

OIIK 2.2. Cnoco0eH yu4uTHIBaTb OCHOBHBIC TEHACHIUU pPa3BUTHA OOIIECTBEHHBIX U
rOCyIapCTBEHHBIX MHCTUTYTOB NPHU CO3JIaHUU TEKCTOB PEKJIaMbl M CBSI3el C OOIECTBEHHOCTBIO W/WUIIU
KOMMYHUKAITHOHHBIX MTPOITYKTOB

B pesynbrare 0CBOCHUS AUCHUILTUHBI O0YyYaIOIIHICS TOJKEH:
3HaTh:
® COBpPEMEHHbIE TEOPHHU KOMMYHHUKAIMHU, KOMMYHHKATUBHbIE MOJIENH, 0230BYI0 TEPMUHOJIOTHIO U UX
MIPUIOKECHUE K TIPAKTHKE;
® BHJIBl M TUIBI KOMMYHHUKAIlMM B PA3IMYHBIX 00JACTAX AEATEIBHOCTH, B TOM 4YHCJIEe B Ou3Hece;
3aKOHOMEPHOCTH HPO(ECCHOHATBHO-TBOPUYECKOTO M KYJIbTYpPHO-HPABCTBEHHOT'O PA3BHUTHS, a TaK
K€ MHCTPYMEHTHI CaMOOPTaHHU3aIIH;
® 0COOEGHHOCTM BIHUSHUS KOMMYHHUKAallMOHHOW cpeapl Ha  (OpPMHUpPOBAHHE JIMYHOCTH H
MHUPOBO33PEHHUE YEIIOBEKA.
Ymers:
® Co3/1aBaTh JOKYMEHTHI It 3 (HEKTUBHONH KOMMYHHKAIINH;
® JIOCTOWHO TPEACTaBIATH cels, Kak NpodeccHoHanma W CBOI OpraHU3aIMI0 COBPEMEHHBIMH
MH(POPMALIMOHHBIMU CPEJICTBAMU;
® UIAHUPOBATh W OPraHU30BHIBATH COOCTBEHHYIO JEATENBHOCTh, CAaMOCTOSATENIBHO OCBaMBATh
pa3nuuHble HMH(GOPMAIMOHHBIE W  00pa3oBaTelbHBIE PECYpChbl Ul  TIOBBIIICHUS CBOSH
KBaJTM(HUKAIIMK U PAa3BUTHS TNYHOCTHBIX KaueCTB;
® CTPOWTH MEXKJIMYHOCTHBIC OTHOLICHHS W PadOTaTh B TPYIIIE, OPraHU30BBIBATH BHYTPHUTPYIIIOBOE
B3aUMOJICHCTBHE €  YYETOM  COLMAIBHO-KYJbTYpHBIX  OCOOCHHOCTEH, ATHHYECKHX U
KOH(ECCHOHATBHBIX PA3IINYAN OTACITHHBIX YWICHOB IPYIIITEI
Biaagern:
¢ KOMMYHHUKAaTHBHBIMH KOMIETCHIUAMH i1 3PPEKTUBHON KOMMYHHUKALIUY;
® HaBBIKAMH OpraHU3aIMd CamMoOOpa30BaHUs, TEXHOJOTHSIMH NpPUOOpETEHUs, WCIOIB30BAHUS H
00HOBJIEHUS (PYHKIIMOHAJIBHBIX, KOTHUTUBHBIX, JINYHBIX U ITHYECKUX KOMIIETCHIIUM;



® HAaBBIKOM TOJIEPAHTHOTO BOCHPHUATHS KYJIBTYPHOTO M STHHYECKOTO MHOTr000pasvs, HaBBEIKOM
KOMaHJIHON paboThI B COLUATBHO-HEOJHOPOIHBIX TPYMIax
[To pucrumuinHe MpeayCMOTpPEHa MPOMEKYTOUHAsI arTecTaius B ¢popme sk3amena. O0mas TpyI1oeMKOCTh
OCBOCHHUS TUCIUILIMHBI COCTABISIET 3 3aUeTHBIC €AUHUIIBI.

Discipline «Fundamentals of Communication Theory» is implemented at the Faculty of Advertising and
Public Relations by the Department of Integrated Communications and Advertising.

Purpose of the discipline— development of the conceptual apparatus and the main provisions of the basic
theories of communication and communication behavior; formation of a theoretical and methodological
basis for the study of subsequent social, communication and professional disciplines; formation of
students' understanding of the information and communication nature of social interactions at the
interpersonal and organizational level.

Tasks of the discipline:

e the formation of knowledge about the scientific content and practical updating of social
communication, the essence of the subject of communication theory, its functions and means,
which determine its allocation into an independent scientific and practical communicative system;

e knowledge of the goals, objectives and methods of professional activity of a specialist in the field
of social communications;

e understanding of the origins, history and specifics of the development of communication theory;

e understanding the dependence of the communication process on the changes taking place in the
socio-economic, political life of society and scientific and technological transformations in the
world;

e development of new forms of communication space that meet the needs of the information society;

e mastery of socio-communicative methods of analysis of the communicative space;

e knowledge of the main areas of applied research in modern communication theory.

The discipline is aimed at the formation of competencies:

UC 5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

UC 5.3. Understands the intercultural diversity of society in its various contexts: philosophical, socio-
historical, ethical.

GPC 1. Able to create media texts and (or) media products and (or) communication products in demand by
society and industry in accordance with the norms of Russian and foreign languages, features of other sign
systems

GPC 1.1. Identifies the distinctive features of media texts, media products, communication products of
different media segments and platforms

GPC 1.2. Prepares texts for advertising and public relations and other communication products of various
genres and formats in accordance with the norms of Russian and foreign languages, features of other sign
systems

GPC 2. Able to take into account the development trends of public and state institutions for their versatile
coverage in the created media texts and (or) media products, and (or) communication products

GPC 2.1. Knows the system of public and state institutions, the mechanisms of their functioning and
development trends

GPC 2.2. Able to take into account the main trends in the development of public and state institutions
when creating texts for advertising and public relations and / or communication products

As aresult of mastering the discipline, the student must:
To Know:
e modern theories of communication, communication models, basic terminology and their
application to practice;
e types and types of communication in various fields of activity, including business; regularities of
professional-creative and cultural-moral development, as well as tools of self-organization;
e features of the influence of the communication environment on the formation of personality and
worldview of a person.
To Be able to:
e create documents for effective communication;



e adequately represent yourself as a professional and your organization with modern information
means;

e plan and organize their own activities, independently master various information and educational
resources to improve their skills and develop personal qualities;

e build interpersonal relationships and work in a group, organize intra-group interaction, taking into
account socio-cultural characteristics, ethnic and confessional differences of individual members of
the group

to Own:

e communicative competencies for effective communication;

e skills of organizing self-education, technologies for acquiring, using and updating functional,
cognitive, personal and ethical competencies;

e the skill of tolerant perception of cultural and ethnic diversity, the skill of teamwork in socially
heterogeneous groups

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

TEOPUSA KOMMYHUKALIUU / COMMUNICATION THEORY
Juctmmummaa  «Teopuss KOMMyHHMKanum» peanusyercss Ha (akylbTeTe peKjIamMbl W CBsi3ed ¢
00IIeCTBEHHOCTHIO KadeIpoii TeOpUH U MPAKTUKN OOIIECTBEHHBIX CBS3EH.
Heap nucoMmiInHbI — CHOPMHUPOBATH y CTYAECHTOB CIIOCOOHOCTH WCIIONB30BaTh Hay4yHBIC 3HAHUS B
00NlaCTH TEOpHH KOMMYHHUKAIIMM Ui OCMBICICHHS BOIPOCOB NPOPECCHOHATBFHON JIEATEIbHOCTH,
OIIpe/IeIIeHUs MPEATIOCHUIOK PEIICHUS IPUKIIAHBIX TPAKTHYECKHUX 3a/1ad.
3agaum IMCHUIIUHBI:

e c(hopMHPOBAaTh CHOCOOHOCTHh AKTYaJIM3MPOBATh, CUTYaTMBHO CHUCTEMATH3HPOBAaTh U KOPPEKTHO
u3jIarath B YCTHOW M NMUCBMEHHOW (opme 3HaHHMA 00 HM3YYEHHHM W peaU3allid COIMATbHBIX
KOMMYHHKaIUH;

e chopMHpPOBATH CHOCOOHOCTH pEUIaTh CTAaHAAPTHBIC 33/1a4d HMHTEIUICKTYallbHOW JesTeThbHOCTH,
BKJIIOYasi HAaBBIKM C€aM0OOpa3oBaHUs, NpPU H3YYCHUH TEOPHUH KOMMYHHUKAIlMM Ha OCHOBE
nHpopManMoHHOW W  OuOnMorpaguyecKoil  KyIbTypsl C TPHMEHEHHEM COBPEMEHHBIX
MH(POPMALMOHHO-KOMMYHUKAIIMOHHBIX ~TEXHOJIOTUH W € YYE€TOM OCHOBHBIX TpeOOBaHMIA
nH(pOpMaITMOHHOM 0€30MTaCHOCTH;

e oTpaborath HaBBIKM J(P(HEKTHBHOM HAYYHOW KOMMYHHUKAIMM, BKJIIOYas BO3MOXKHOCTh K
CaMOOpTaHW3allui M AJaNTallid K TpeylaraéMbiM OpPTaHW3allMOHHBIM HOPMaM B3aMMOJCHCTBUS
KaKk B paMKax Y4eOHOTo mpoliecca, TaKk M MpH padoTe ¢ MapTHEpaMH M YYaCTHUKAMH Hay4dHO-
oOpa3oBareIbHON KOoOIepalun

JlucuMIuivHa HarpapieHa Ha (pOPMUPOBaHNE KOMITCTCHIIUI:

e VK-3.1. [Tonnmaer 53(PQPEeKTUBHOCTh HUCHOIB30BAHUS CTPATETHH COTPYIHUYECTBA IS
JOCTH)KEHUS TTOCTABICHHOH IIEJIH; OTIPEICISIET POJTb KAKOTO YYaCTHHKA B KOMaH/IC;
e VK-3.2. D¢ deKkTUBHO B3aUMOJICHCTBYET C YJCHAMH KOMaHJbI, y4YacTByeT B OOMEHE

uH(popMalueil, 3HaHUSAMU U OIBITOM; CONEUCTBYET MPE3EHTALMU pPe3yabTaTOB padOThl KOMAaH/IbI;
COOMTIOIAaeT ITHYECKUE HOPMBI B3aUMOJICHCTBUSI.

e OIIK-1.1. BrisiBisieT oTnuuuTenbHbIe 0COOEHHOCTH MEAMATEKCTOB, U (WJIM) MEIUANPOAYKTOB,
1 (WIH) KOMMYHHKAITMOHHBIX TTPOAYKTOB Pa3HBIX MEIMACETMEHTOB U T1aT(Gopm.
e OIIK-2.2. Cnoco0eH y4YuTHIBAaTh OCHOBHBIE TEHJICHIIMM Pa3BUTHS  OOIIECTBEHHBIX W

rOCyIapCTBEHHBIX MHCTUTYTOB IPH CO3JaHUHM TEKCTOB PEKJIaMbl M CBsi3ed C OOIIECTBEHHOCTHIO
W/WIM KOMMYHUKAIIMOHHBIX TPOAYKTOB.

e OIIK-5.2. OcymecTBisier cBou npodeccHoHalbHbIe AeHCTBHS B chepe peKiIaMbl U CBs3el ¢
OOIIIECTBEHHOCTBIO C YyYETOM CHCHU(PUKA KOMMYHHKAIIMOHHBIX TIPOIIECCOB M MEXaHH3MOB
(GYHKIMOHUPOBaHHS KOHKPETHON MEIMaKOMMYHUKAITHOHHOW CUCTEMBI.

B pesynbrare 0cBOSHUS TUCIUTLIMHBI O0YYarOIIMACS JOKEH:

3HaTh:

- COBPEMEHHBIC TCOPUU KOMMYHHUKAIIUH, KOMMYHHUKATUBHBIC MOJIEIH, 0a30BYI0 TEPMHHOJIOTHIO M UX
MIPWIOKEHUE K IIPAKTUKE;



BUJIBI M THIBl KOMMYHUKAIIUM B PAa3IUYHBIX OO0JACTIX JEATEIBHOCTH, B TOM 4YHCJIE B OW3HEcE;
3aKOHOMEPHOCTH MPOPECCHOHATHHO-TBOPUYECKOTO M KYIbTYPHO-HPABCTBEHHOT'O PAa3BHUTHA, a TaK Ke
WHCTPYMEHTBI CAMOOPTaHU3AIMH; OCOOEHHOCTH BJIMSHUS KOMMYHUKAITMOHHOW cpebl Ha (hopMupoBaHue
JIMYHOCTU U MUPOBO33PEHHE YEIOBEKA.

Ymersn:

-co3/1aBaTh JOKYMEHTHI JJs 3(PQGEKTUBHON KOMMYHHKAIIMM, JIOCTOWHO TPEACTABIATh Cce0s, Kak
npodeccuoHalia ¥ CBOIO OPraHU3aIuI0 COBPEMEHHBIMH WH()OPMAITMOHHBIMY CPEACTBAMU; TUIAHUPOBATH U
OpPraHU30BBIBATH COOCTBEHHYIO AESITENLHOCTh, CAMOCTOSITEIbHO OCBAMBATh PA3IUYHbIE HH(POPMAIIUOHHBIE
1 00pa3oBaTeNbHBIC PECYPCHI ISl TIOBBIICHUS CBOCH KBAIM(DUKAIUKA U PAa3BUTHS JIUIYHOCTHBIX KauyeCTB;
CTPOUTh MEXIUYHOCTHBIC OTHOLICHHWs W paboTaTh B TPyMIe, OPraHU30BHIBATH BHYTPUTPYMIIOBOE
B3aUMOJICHICTBUE C yY4E€TOM COIMATBHO-KYJIBTYPHBIX OCOOCHHOCTEH, STHUYECKHX U KOH(PECCHOHATBHBIX
pa3Iuyuil OTAETbHBIX YICHOB IPYIIbI

Baangern:

-KOMMYHUKATUBHBIMH KOMMOETCHIUAMU N5 3((HEKTUBHOW KOMMYHHUKAIIMU; HAaBBIKAMU OpraHU3allud
caM000pa30BaHMsI, TEXHOJIOTHUSIMU TPHUOOPETEHUS, MCIOJIb30BAaHUS W OOHOBIIEHUS (DYHKIIMOHAIBHBIX,
KOTHUTUBHBIX, JINYHBIX U 3THUYECKUX KOMIETEHIMI; HABBIKOM TOJIEPAHTHOIO BOCIIPUATHUS KYJbTYPHOIO U
STHUYECKOTO MHOTO00pa3usi, HABBIKOM KOMaHIHOUM paOOThI B COIMATLHO-HEOJHOPOAHBIX TPyIIax

[To pucrumnivHe MpeayCcMOTpeHa MPOMEXKYTOUHAsl arTecTanus B ¢popme sk3amena. O0mas Tpy10eMKOCTh
OCBOEHUS JTUCIUTIIMHBI COCTABIIACT 4 3a4€THBIC SAMHUIIBI.

Discipline «Communication theory» is implemented at the Faculty of Advertising and Public Relations by
the Department of Theory and Practice of Public Relations.

Purpose of the discipline- to form students' ability to use scientific knowledge in the field of
communication theory to comprehend the issues of professional activity, determine the prerequisites for
solving applied practical problems.

Tasks of the discipline:

e to form the ability to update, situationally systematize and correctly present in oral and written
form knowledge about the study and implementation of social communications;

e to form the ability to solve standard tasks of intellectual activity, including self-education skills,
when studying the theory of communication based on information and bibliographic culture using
modern information and communication technologies and taking into account the basic
requirements of information security;

e develop the skills of effective scientific communication, including the ability to self-organize and
adapt to the proposed organizational norms of interaction both within the educational process and
when working with partners and participants in scientific and educational cooperation

The discipline is aimed at the formation of competencies:

o UC-3.1. Understands the effectiveness of using the cooperation strategy to achieve the goal;
determines the role of each member in the team;
o UC-3.2. Communicates effectively with team members; participates in the exchange of

information, knowledge and experience; contributes to the presentation of the results of the team's
work; complies with ethical standards of interaction.

e GPC-1.1. Identifies the distinctive features of media texts, and (or) media products, and (or)
communication products of different media segments and platforms.

o GPC-2.2. Able to take into account the main trends in the development of public and state
institutions when creating texts for advertising and public relations and / or communication
products.

e GPC-5.2. Carries out his professional activities in the field of advertising and public relations,

taking into account the specifics of communication processes and the mechanisms of functioning
of a particular media communication system.
As aresult of mastering the discipline, the student must:
To Know:
- modern theories of communication, communication models, basic terminology and their application to
practice;



types and types of communication in various fields of activity, including business; regularities of
professional-creative and cultural-moral development, as well as tools of self-organization; features of the
influence of the communication environment on the formation of personality and worldview of a person.

To Be able to:

-create documents for effective communication; adequately represent yourself as a professional and
your organization with modern information means; plan and organize their own activities, independently
master various information and educational resources to improve their skills and develop personal
qualities; build interpersonal relationships and work in a group, organize intra-group interaction, taking
into account socio-cultural characteristics, ethnic and confessional differences of individual members of
the group

To Own:

- communicative competencies for effective communication; skills of organizing self-education,
technologies for acquiring, using and updating functional, cognitive, personal and ethical competencies;
the skill of tolerant perception of cultural and ethnic diversity, the skill of teamwork in socially
heterogeneous groups

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 4 credit units.

NH®OPMALMOHHBIE TEXHOJIOT'MU U BA3bI TAHHBIX
B NPUKJIA/THBIX KOMMYHUKALUAX / INFORMATION TECHNOLOGY AND DATABASES
IN APPLIED COMMUNICATIONS

JuctumuinHa «MHpOpMalMOHHBIE TEXHOJIOTMM W 0a3bl JAaHHBIX B TNPUKIATHBIX KOMMYHHKALIHSX)
peanusyercss Ha (pakyiapTeTe peKyiaMbl M CBsi3el € OOLIECTBEHHOCTbIO Kaeapod MOJEIMpPOBaHUS B
SKOHOMUKE U yTipaBiieHHH (akynpTeTa ynpasneHus MO VI
Hesapb qucuunmiMHbl — GOPMHUPOBAHUE Y CTYJEHTOB OCHOB MH()OPMAIlMOHHOHN KyJbTYpHI, IOJIOTOBKA K
3G PEKTUBHOMY HCIOJIB30BAaHHIO COBPEMEHHBIX HH()OPMAIIMOHHBIX TEXHOJIOTHH B MpOoQecCHOHATBLHON
NESITeIbHOCTH.
3agauyu AMCUUIUIMHBI:

— H3Y4YUTh OCOOCHHOCTH COBPEMEHHOTI0 3Tana HHPOpPMaTH3aIMy 00IIEeCTBa;

—  M3YYUTh TEXHUYECKYIO 0a3y MH(MOPMAILIMOHHBIX TEXHOJIOIHA;

— TNpUOOpEecTH NPOYHbIE HABBIKM pabOThl HAa MEPCOHAJIBHOM KOMIIBIOTEPE C HCIIOIb30BAHUEM

COBPEMEHHBIX IMPOTPAMMHBIX MTPOTYKTOB.
JlucuumuinHa HanpasieHa Ha (P OpMUPOBAHUE KOMITETCHIIMA:
e VK-1 CnocobeH oCymecTBIATh MOUCK, KPUTUYECKUI aHAINU3 U CHHTE3 UH(POPMAIUH, TPUMEHSITD
CHCTEMHBIHN MOAXO[ Ul peIIeHHsI TOCTABJICHHBIX 3aa4
e OIIK-6 - cnocoOeH HCIONB30BaTh B  MPO(MECCHOHAIBHOM JESTEIbHOCTH COBPEMEHHBIE
TEXHUYECKHE CPEACTBA M MH(POPMAMOHHO-KOMMYHHUKAITMOHHBIE TEXHOJIOTUU

B pesynbrare 0CBOCHUS AUCHUILTUHBI O0YyUYAIOLIMIACS TOJIKEH:

3HATh:
— ponb W 3HaYeHHA UHGOpPMaUMU W HMHPOPMALMOHHBIX TEXHOJOTMH B COBPEMEHHOM
UH(POPMAITMOHHOM MPOCTPAHCTBE;
— OCHOBHBIE TEXHHYECKHE U TPOrpaMMHBIE CpeIcTBa HH(GOPMAIMOHHBIX TEXHOJIOTHH B
npodecCUOHATBHON AEATEIbHOCTH;
— COBpEMEHHBIE POCCHICKUE U 3apyOeKHbIe 0a3bl TaHHBIX;
— o0cobeHHOCTH cOOpa, XpaHEHUS U aHAJIN3a JaHHBIX.
YMeThb:
— paborate ¢ wuHpoOpManuelr B TIOOATBHBIX KOMIBIOTEPHBIX CeTSAX, 0a3aMu JaHHBIX U
KOPIOPATUBHBIX MH()OPMALIMOHHBIX CHCTEMAX;
— UCTOJb30BaTh B CBOCH JIEATEIHHOCTH HOPMATUBHBIE IPABOBBIE JOKYMEHTHI 110 MH(POPMALIMOHHON
0C30ITacHOCTH;
— TPUMEHATH NOJyYEHHbIC 3HAHUS B IPAKTHUECKOM IEATEIbHOCTH.
BJIA/IETh:

—  KyJbTYpO#l MBIIUIEHUS, CTIOCOOHOCTBIO K BOCIIPHUATHIO, 0000IIEHUIO U aHAIN3Y HHPOpMAINH;
— IIpOLECChl U METO/bI MIOUCKaA, COOpa, XpaHEeHus, 00pabOTKU U pacpOoCTpaHEHUs UHPOPMALUH;



— METOAaMHU M MPOTPaMMHBIMHU CPEICTBaMU 00pabOTKM J1e10BOM HH(OpMAIMK MPH OTIPEICIICHHOM
ypOBHE HH(POPMAIIMOHHON 0€30ITaCHOCTH.
[To aucuuIuiMHE MpeayCMOTpPEeHa MPOMEXKYTOUHas arTectanus B (popme sk3amena. OOmas Tpymn0eMKOCTb
OCBOCHUS TUCIUIUTMHBI COCTABIISCT 3 3a4ETHHIC €NHHIIBL.

The discipline "Information Technologies and Databases in Applied Communications" is implemented at
the Faculty of Advertising and Public Relations by the Department of Modeling in Economics and
Management of the Faculty of Management of the IEML.
Purpose of the discipline— formation of the basics of information culture among students, preparation for
the effective use of modern information technologies in professional activities.
Tasks of the discipline:

— to study the features of the modern stage of informatization of society;

— study the technical base of information technology;

— acquire solid skills in working on a personal computer using modern software products.
The discipline is aimed at the formation of competencies:

e UC-1 Able to search, critical analysis and synthesis of information, apply a systematic approach to
solve tasks
e GPC-6 - is able to use modern technical means and information and communication technologies
in professional activities

As a result of mastering the discipline, the student must:
To know:

— the role and importance of information and information technologies in the modern information

space;

— basic technical and software information technologies in professional activities;

— modern Russian and foreign databases;

— features of data collection, storage and analysis.
To be able tob:

— work with information in global computer networks, databases and corporate information

systems;
— use regulatory legal documents on information security in their activities;
— apply the acquired knowledge in practical activities.

— culture of thinking, ability to perceive, generalize and analyze information;
— processes and methods of searching, collecting, storing, processing and disseminating
information;
— methods and software for processing business information at a certain level of information
security.
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

PYCCKOE U MUPOBOE UCKYCCTBO B KOMMYHUKAIIMAX / RUSSIAN AND WORLD
ART IN COMMUNICATIONS

JucnummuHa «Pycckoe u MUPOBOE MCKYCCTBO B KOMMYHHUKAIUSAX» peaau3yercs Ha (PaKylIbTeTe peKIaMbl
U CBsA3€H C OOIIECTBEHHOCTHIO KapeIpoil COMOKYIBTYPHBIX MTPAKTUK U KOMMYHHUKAIIUH.
Heap aucuumanmHbl — (opMupoBaHue o00mEnpPohecCHOHATBHON KOMIIETEHIIMM 3HAHUS HMCTOPUU
HMCKYCCTBa KaK II€JIOCTHOM U JMHAMUYHO Pa3BUBAIOLICHUCS CUCTEMbl U YMEHUE MPUMEHUTH 3TU 3HAHUS B
KOHKPETHOM MCCIEN0BATEIbCKON MPAKTHUKE.
3agauyu TUCIHUIIINHDI:

e (opmupoBaHUE CHCTEMBbl HCTOPUKO-KYJIBTYPHBIX MPEICTaBICHUA O >KU3HH JIOACH B pa3HbIC
BpEMEHAa W B Pa3HBIX CTpaHaX Kak OOBEKTE COIMAIbHONM KOMMYHHKAIIMU, KaK Marepuaie s
KpPOCC-KYJIbTYPHOT'O OOIIIEHUS B paMKaX PEeKJIaMHOM JIeATEIbHOCTH;

¢ (opmupoBaHNE HABHIKOB aHAIN3A IMITMPUIECKOTO KYJIBTYPHOTO MaTepuaia B popmMare OCHOBHBIX
TPYIIT KOMITIETCHIINKN OakaiaBpa.



JlucuuniauHa HarpaBiieHa Ha pOpMUpPOBaHHE KOMIIETEHIIUH:
e VK 5. CnocobeH BOCHpUHMMATh MEXKYJIBTYpHOE pa3HOOOpa3ue OOLIeCTBA B COLMAJIBHO-
UCTOPUYECKOM, ITUIECKOM U PHIOCO()CKOM KOHTEKCTaX
e OIIK 3. CnocobeH wucnoiab30BaTb MHOTrooOpasue JJOCTUKEHHUHA OTEYECTBEHHOW W MHPOBOM
KyJAbTYpbl B TIPOLIECCE CO3/[aHUS MEAMATEKCTOB M (MJIM) MEAMANpPONyKTOB, M  (MJIH)
KOMMYHHUKAITHOHHBIX ITPOITYKTOB
B pesynbrare 0CBOCHUS AUCHUILTUHBI O0yUYAIOLIMIACS TOJIKEH:
3HaTh:
® JIOCTHKEHMsI OTEUYECTBEHHOW U MUPOBOIl KyJIbTYpBI
® OCHOBBI GHIOCO(PCKUX, PETUTHO3HBIX, HCKYCCTBOBEIUECKUX 3HAHU,
® aHaJIM3UPOBATH IJIABHBIE 3TAIlbl U 3aKOHOMEPHOCTU HMCTOPUYECKOIO Pa3BUTHUS ISl OCO3HAHUS
COLMAJIbHOW 3HAYMMOCTHU CBOEH J1€ATEIIbHOCTH;
e crneuuuKy pa3BUTHUS APXUTEKTYPHI B Pa3IMYHBIX PETHOHAX MUPA.

e pewmarhk 3ajadyd NpPO(EeCcCHOHANBHOM JEsITEeIbHOCTH Ha OCHOBE IIOJIYYEHHBIX 3HAHUAX O
KYJIBTYyp€ POCCUMCKUX PETHOHOB;
® CIIOJI30BATh MHOT0OOpa3ue JOCTH)KEHHUH OTEUeCTBEHHOW W MHPOBOM KyJIbTYpbl IS
CO37]aHUs MEUAIIPOLYKTOB
Braners:
e CrOoCOOHOCTBIO K pa3paboTke MH(YOPMAIIMIOHHOIO 00eCIeueH s B COLMOKYIbTYPHBIX MIPOEKTaxX
B TEMaTUKE [JEATEIbHOCTM OpraHu3alliii MW YYpPEeXKACHUM KyJIbTYpbl M  MacCCOBBIX
KOMMYHUKAaIUH.
[lo mucumIIMHE HPEAYCMOTpPEHAa NPOMEXYTOYHAs arrecTanus B ¢opMe 3adeT ¢ oueHkod. OOmas
TPYZLOEMKOCTb OCBOCHMSI IUCLUIUIMHBI COCTABIAET 3 3a4€THBIC €AMHUIIBI.

The discipline "Russian and World Art in Communications" is implemented at the Faculty of Advertising
and Public Relations Department of Sociocultural Practices and Communications.

Purpose of the discipline- the formation of general professional competence of knowledge of the history
of art as an integral and dynamically developing system and the ability to apply this knowledge in specific
research practice.

Tasks of the discipline:

e formation of a system of historical and cultural ideas about the life of people at different times and
in different countries as an object of social communication, as a material for cross-cultural
communication within the framework of advertising activities;

e formation of skills in the analysis of empirical cultural material in the format of the main groups of
bachelor's competencies.

The discipline is aimed at the formation of competencies:

e UC 5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

e GPC 3. Able to use the variety of achievements of domestic and world culture in the process of
creating media texts and (or) media products, and (or) communication products

As a result of mastering the discipline, the student must:

To Know:

e achievements of domestic and world culture

e fundamentals of philosophical, religious, art history knowledge,

e analyze the main stages and patterns of historical development in order to realize the social
significance of their activities;

e the specifics of the development of architecture in various regions of the world.

To Be able to:

e solve the problems of professional activity on the basis of the acquired knowledge about the
culture of Russian regions;

e use the variety of achievements of domestic and world culture to create media products

to Own:



e the ability to develop information support in socio-cultural projects in the field of activities of
organizations and institutions of culture and mass communications.
The discipline provides for an intermediate certification in the form of a test with an assessment. The total
labor intensity of mastering the discipline is 3 credit units.

TEOPUSA U TIPAKTUKA MAPKETHUHTA / THEORY AND PRACTICE OF MARKETING
JuctunnuHa « Teopus ¥ mpakTHKa MapKETHHTay peann3yeTcs Ha (aKynbTeTe peKIamMbl U CBSI3e C
00IIeCTBEHHOCTHIO KadeIpoil MHTETPUPOBAHHBIX KOMMYHHUKALIUN U PEKIIAMBI.

Henp DMCHUIIMHBI — U3yYEHUE OCHOB M CYLUIHOCTH MapKETHHIa, TEOPUU M NPAKTUKH COBPEMEHHOIO
MapKeTHUHIOBOI'O MEXaHH3Ma BO3/IEUCTBUS Ha KOHKYPEHTHbIE MO3UIUHU (UPMBI Ha PBIHKE, METOJOJIOTHUHI
MapKETUHIOBBIX HCCIEAOBAHMM UM ONTUMHU3AIMM TOBAapHOM M IIEHOBOM TMOJUTUKH, TOJUTUKH
(dbopMupoBaHus COBITOBON CETH, Pa3BUTHUS PEKJIAMbI M CPEJICTB CTUMYJIUPOBAHUS COBITA.

3agauu AUCHMIINHBI:

e 00yYeHHE COBPEMEHHBIM MOAX0AaM, (hopMaM U METOJaM MapKETUHTOBON pabOTHI;

e oOyuyeHHE CTyIEHTOB MeToJaM MpOoPECCUOHATBHON OIEHKH albTepHATUBHBIX BapHAHTOB
MapKETHUHTOBBIX pEIIeHUH, BbIOOpAa ONTUMAIBHOTO W3 HHUX B 3aBUCUMOCTH OT KOHKPETHBIX
PBIHOYHBIX yCIIOBHIA;

e (opmupoBaHUE Y CTYJCHTOB MOHHUMAHUS CTEIICHU MOPATHHOW, STHUECKON U MPO(HEeCcCHOHATHLHOM
OTBETCTBEHHOCTH 3a CBOM PELICHUS U JEHCTBUS;

® TIOJATrOTOBKA CIIELUAIUCTOB, CIIOCOOHBIX Ha OCHOBE IMOJIyYE€HHBIX 3HAHUI TBOPUECKHU, OTMIEPATUBHO,
000CHOBAHHO NMPUHUMATh 0OOCHOBAHHBIE PEILICHHS 10 MAPKETUHTOBBIM BOIIPOCAM.

JlucuuniauHa HarpaBiieHa Ha (OpMHpPOBaHHE KOMITETEHIIUH:

e VK-2. CnocobeH ompenensarh Kpyr 3agad B paMKax IIOCTaBJICHHOH 1€ W BBIOWpAThH
ONTUMAJIbHBIE CIIOCOOBI MX PELIEHUs, UCXOAS W3 ACHCTBYIOIIMX IPABOBBIX HOPM, MMEIOLIUXCS
pecypcoB U OTpaHUYEHUN

e OIIK-4. CnocobGeH oTBedaTh Ha 3ampockl M TOTPEOHOCTH OOImMECTBA W ayIUTOPUH B
po¢eCCUOHATBHON NeATeTbHOCTH

B pesynbrare 0CBOCHHUS AUCHUILTUHBI O0YyYaIOIIMIACS JTOJIKEH:

3Harb: TpeOoBaHUS K MHQOpPMALMK; UHCTPYMEHTHl TMOUCKAa MH(OpMalMU; OCHOBHBIE MapKETHHIOBHIE
WHCTPYMEHTBI, UCIOJIb3yEMbIE NPH IUIAHUPOBAHMU MPOU3BOJCTBA U pPEATU3ALNN KOMMYHHUKAIIMOHHOTO
MPOAYKTa; KaHaJIbl KOMMYHHUKAIMH 1I€JIEBOM ayIUTOPUU

YMeTh: ompenensiTh NOTPeOHOCTH IENEBOW ayIUTOPHUU; MPUMEHATh MAapKETHHIOBBIE HWHCTPYMEHTHI;
HCIIONIB30BaTh HH(OPMAIUIO, IOJTYYEHHYIO B PE3y/lbTaTeé  MAapKeTHHTOBBIX  HMCCIEAOBAaHUM,  AJs
OCYILIECTBIICHUS 3¢ GEKTUBHBIX YIPABICHUECKUX PEIICHUI

Baapern: metomamu cOGopa HMH(OpPMALMK; TEXHOJOTHUSMHU IUIAHUPOBAHHUSA; METOAAMH MOHHTOPHUHIA
ayIuTOpUHn

[lo mucrumniuuHe mpeaycMoTpeHa MPOMeEXyTo4yHasi aTrTecTalus B (opMe 3auera ¢ OLICHKOM M 3K3aMeHa.
OO1m1ast TPyI0EMKOCTh OCBOCHUSI TUCIIMIUIMHBI COCTABISAET 6 3a4ETHBIX SIUHMII.

The discipline "Theory and Practice of Marketing" is implemented at the Faculty of Advertising and
Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline— studying the basics and essence of marketing, the theory and practice of a
modern marketing mechanism for influencing the competitive position of a company in the market, the
methodology of marketing research and optimizing product and pricing policies, the policy of forming a
sales network, developing advertising and sales promotion tools.
Tasks of the discipline:
e training in modern approaches, forms and methods of marketing work;
e teaching students the methods of professional evaluation of alternative marketing solutions,
choosing the best one depending on specific market conditions;
e formation of students' understanding of the degree of moral, ethical and professional responsibility
for their decisions and actions;
e training of specialists capable of making informed decisions on marketing issues creatively,
quickly, and reasonably based on the knowledge gained.
The discipline is aimed at the formation of competencies:



e UC-2. Able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on current legal regulations, available resources and restrictions
e GPC-4. Able to respond to the demands and needs of society and the audience in professional
activities
As aresult of mastering the discipline, the student must:
To Know: information requirements; information search tools; the main marketing tools used in planning
the production and sale of a communication product; target audience communication channels
To Be able to: determine the needs of the target audience; apply marketing tools; use the information
received as a result of marketing research, for the implementation effective management decisions
To Own: methods of collecting information; planning technologies; audience monitoring methods
The discipline provides for intermediate certification in the form of a test with an assessment and an exam.
The total labor intensity of mastering the discipline is 6 credits.

MAPKETHHI'OBBIE UCCJIEJJOBAHUS 1 CUTYALITMOHHBIA AHAJIN3 / MARKETING
RESEARCH AND SITUATIONAL ANALYSIS

JucuummuHa «MapKeTHHTOBbIE HCCIICIOBAHHS M CUTYAIlMOHHBIA aHAU3» pealln3yeTcs Ha (aKyIbTeTe
peKIIamMbl U CBsi3el C 00IIECTBEHHOCTHIO Kaeqpoii MHTErpUPOBAHHBIX KOMMYHUKAIIUN U PEKIIaMBbl.

Heap aucuumiInHel — GOpMHUPOBAHKUE y CTYJACHTOB 3HAHUH B 00JaCTH MapKETHHIOBBIX MCCIICOBAHUN U
CUTYaI[MOHHOTO aHalu3a (C TOYKU 3pEHUsl OpraHU3alMd U ONTUMHU3ALMU MPOLEAYp UX HPOBEACHUS U
PE3yIABTaTUBHOCTH), BEIPA0OTKA MPAKTHYECKUX HABBIKOB CHCTEMHOTO YIPABICHHS MPOIECCaMU, HAYYUTh
CTY[IEHTOB MOJIb30BATHCS MUHUMAIHHO HEOOXOMMBIM MPAKTUYECKUM MHCTPYMEHTapHueM, YToObl, paboTas
B KOMIAHUM M TMOJY4YUB 3aJlady OpraHu3allMd W TPOBEICHUS MAPKETUHIOBBIX MCCIIEOBAaHUN U
CUTYallMOHHOTO aHaliu3a, CIyllarelb CMOr Obl CaMOCTOSTENbHO TMPOBECTH JaHHYI paboTy cC
MUHUMAaJTBHBIMU (PUHAHCOBBIMH 3aTpaTamMu, B MAKCUMAIBbHO KOPOTKHIA CPOK, Ka9eCTBEHHO U 3()(PEKTHBHO.
3agaum JMCHUIIUHBI:

* O3HAKOMIICHHUE CTYJCHTOB C OCHOBHBIMHU MOHITHSIMH B 00JIACTH MAPKETUHTOBBIX UCCIICIOBAaHUHN U
CUTYallMOHHOT'O aHAJIN3a, UX BUJIAMU;

*  (OpMHUPOBAHNE HABBIKOB HCIIOJIH30BAHMS METOIOJIOTHH U METOJIOB MAPKETUHTOBBIX
HCCIICJOBAHMIA;

* oOyueHue cienuduKe TPUMEHEHUS PA3INIHBIX BHIOB MAPKETHHTOBBIX HCCIIEIOBAHUI;

* (dopMUpOBaHUE HABBIKOB MPUMEHEHUS METOA0B 00paboTKU HHGOpPMAIUH, TOTYYSCHHON B XO/1€
MIPOBEACHUS MAPKETUHTOBBIX UCCIICI0BAHUI;

*  O3HAKOMIJIEHHE C METO/0JIOTHEN CUTYallMOHHOTO aHAJIN3a;

* TIOJTrOTOBKA CHEIHAIUCTOB, CIOCOOHBIX, HA OCHOBE TIOJYYEHHBIX 3HAHUM, TBOPUYECKU U
OIepaTHUBHO MPUHUMATh 00OCHOBAHHBIE PEHICHHUS 10 BOIIPOCAM MAapPKETHUHIOBBIX UCCIICIOBAHUMN C
YYETOM CTPATErvH Pa3BUTHUSL OpraHU3aAlUH (IPEIITPUITHS).

JlucuuniauHa HarpaBiieHa Ha (OPMHUPOBaHHE KOMIIETEHIIUH:

VYK 2-CnocoOeH ompenensiTb Kpyr 3ajad B paMKax HOCTaBJICHHOW €M M BbIOMpPATh ONTHUMAaJbHBIC
CHOCOOBI UX PEIICHHUs, UCXOAS U3 IEHCTBYIONINX MPABOBBIX HOPM, UMEIOLIUXCS PECYPCOB U OTPaHUYCHHM
VK 2.1.AHanu3upyeT HUMEIOIIMECs Pecypchl U OrpPaHUYCHHUS, OLICHUBACT W BBIOMPAET ONTHUMAJIbHBIC
CHOCOOBI pelIeHUs TOCTAaBICHHBIX 33134,

VK-6. CnocobeH ynpaBisiTb CBOMM BPEMEHEM, BBICTpPAaWBaTh M PEATU30BBIBATE TPACKTOPHIO
CaMOpa3BUTHS HA OCHOBE IIPUHIIUIIOB 0O0OPAa30BaHUA B TEUEHUE BCEH KU3HU

VK-6.1. Ompenenser 1enn cOOCTBEHHOH IESATENbHOCTH, OLEHHMBAs IyTH MX JOCTHKECHUS C YYETOM
PECYpPCOB, YCIOBUM, CpPEACTB, BPEMEHHOW MEPCIEKTHBBI PA3BUTHUS JACSATEIBHOCTH U IUIAHUPYEMBIX
pe3yIbTaToB

OIIK-4. Cnioco0eH oTBeuaTh Ha 3ampoChl U MOTPEOHOCTH OOIIECTBA M ayIUTOPUHU B MPO(eCCHOHATBHON
NEeSTEIbHOCTH.

OIIK-4.1 CoOTHOCHUT COITMOJIOTUYECKHUE TAaHHBIE C 3alIPOCAMH U MOTPEOHOCTAMU OOIIECTBA U OTIEIBHBIX
ayIUTOPHBIX TPYIIII

OIIK 4.2. Hcnonas3yeT OCHOBHBICE HWHCTPYMEHTHI TIOWCKa HWHGOpPMAIMK O TEKYIIMX 3ampocax |
MOTPEOHOCTAX IEJIEBBIX AyAUTOPUN / TPYII OOIIECTBEHHOCTH, YYUTHIBAET OCHOBHBIC XapaKTCPUCTHKHU
LEJIEeBON ayUTOPUM IPH CO3JAaHUHM TEKCTOB PEKJIaMbl U CBS3€H C OOLIECTBEHHOCTHIO M (WJIM) HHBIX
KOMMYHHUKAITMOHHBIX MPOAYKTOB MCHOIB3yeT OCHOBHBIE MHCTPYMEHTHI MOMCKAa WH(POPMAITUU O TEKYIIUX



3arpocax M IMOTPEOHOCTAX IIENEBBIX ayAHTOpHH / TPyNI OOIIECTBEHHOCTH, YYHUTHIBACT OCHOBHBIC
XapaKTEePUCTUKH 1IEJIEBON ayAUTOPUU MPHU CO3IaHUU TEKCTOB PEKJIaMbl U CBsI3€i C OOIIECTBEHHOCTHIO U
(W) MHBIX KOMMYHUKAITHOHHBIX ITPOAYKTOB

OIIK-6. CnocoOeH uHCHONB30BaTh B MPOQPECCHOHATBHON JAEATEIbHOCTH COBPEMEHHBIE TEXHHUECKHE
cpeacTBa U HH(HOPMAITMOHHO-KOMMYHHKAIIHOHHBIC TEXHOJIOTUN

OIIK-6.1. Ot6upaet ans ocyuiecTBieHUsT MTPpodheCCHOHATBEHON NESTENHHOCTH HEOOX0IMMOE TEXHHUECKOEe
o0opyioBaHre U TPOrpaMMHOE 0OeCIieYeHIE

B pesynbrare ocBoeHUS AUCHUILUIMHBI O0YYarOMIMACS JOTHKEH:

3HaTh. OCHOBHBIE METOIBI M METOIWKH MApPKETHHIOBBIX HCCICIOBAaHUN, METOIbl MAapKETHHIOBOTO
aHaiM3a BHYTPEHHEH W BHEIIHEH cpenbl MPEeOInpUsTUsS U YUPEKICHHS, ACSITEIbHOCTH KOHKYPEHTOB,
MOBEZICHUST TOTpeduTeneii, mMenuacdepsl; MeTonbl coOopa MHGOPMAIMK W €€ aHalu3a, CTPYKTYypy H
OCHOBHBIE 2JIEMEHThI aHATUTHUYECKUX CIPAaBOK, 0030pOB U MIPOTHO30B.

YMeTh: OPraHU30BBIBATh W MPOBOAWTH MApKETHHIOBBIC HCCIICIOBAHMS C IIEIBIO COCTABIICHUS IMPOTHO3a
pa3BUTHS PBIHKA, €r0 E€MKOCTH W JUHAMHUKU CIpoca M NPEANOYTeHHN MOTpeOuTeNnel, pa3BUTHUS
KOHKYPEHTHBIX IMPEHMYIICCTB, CHCTEMATU3HPOBATh MHQPOpPMAINIO, €¢ O(GOpPMIIATh M BH3YaIH3UPOBATH;
BBICTPanBaTh MPUUYUHHO-CJIECICTBEHHBIC CBSI3U, CO3/1aBaTh MOJIENIH, OMPENCNSITh HepapXuio (aKkTOpOB U
yciioBui, (hopMyIupoBaTh BBIBOJBI M IMPOTHO3BI B KOHTEKCTE JMHAMUKH PHIHKA pPEKJIAaMbl M CBS3CH C
OOIIECTBEHHOCTHIO, PA3BUTHSI CMEKHBIX TEXHOJIOTHA, Meauacepsl U TpaHchopMaluii ToTpeOUuTEIbCKOTO
MTOBEICHUS.

Binanersb: HaBbIKAMU CaMOCTOSATENBHON HHTEPIPETAIIMH TOJIY4YaeMbIX DPE3YJbTaToB, (HOPMYyIUPOBAHUS
BBIBOJIOB M ITPOTHO30B; CPEICTBAMHU CUCTEMHOT'O aHAJIMTUICCKOTO MBIIIICHUS, JIOTUKH, TTOCIICIOBATSIIBHON
apryMeHTallii ¥ OOOCHOBaHMUS  NpEUIaraéMbIX pEIIeHUH, CIIOCOOHOCTBIO aHalu3a M CHUHTE3a
nH(pOpMaIUH C MOCIENYyIOIIeN NepepadOTKON B aBTOPCKUN KOHTEHT.

[lo mucrumnivHe mNpeaycMOTpeHa MPOMEXYTOouHas artectanus B (opme 3adera c¢ oneHkod. OOrmmas
TPYIOEMKOCTh OCBOCHHSI TUCITUTUTHHBI COCTABIISET 4 3a4CTHBIC CAMHHIIBI.

The discipline "Marketing Research and Situational Analysis" is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline- the formation of students' knowledge in the field of marketing research and
situational analysis (in terms of organizing and optimizing the procedures for their implementation and
effectiveness), developing practical skills for systemic process management, teaching students how to use
the minimum necessary practical tools so that, working in a company and having received the task of
organizing and conducting marketing research and situational analysis, the student would be able to
independently carry out this work with minimal financial costs, in the shortest possible time, efficiently
and effectively.

Tasks of the discipline:

» familiarization of students with the basic concepts in the field of marketing research and situational
analysis, their types;

» formation of skills in the use of methodology and methods of marketing research;

+ training in the specifics of the application of various types of marketing research;

+ formation of skills in applying the methods of processing information obtained in the course of
marketing research;

» familiarization with the methodology of situational analysis;

+ training of specialists who, based on the acquired knowledge, can creatively and promptly make
informed decisions on marketing research issues, taking into account the development strategy of
the organization (enterprise).

The discipline is aimed at the formation of competencies:

UC 2-Able to determine the range of tasks within the set goal and choose the best ways to solve them,
based on current legal regulations, available resources and restrictions

UC 2.1. Analyzes the available resources and limitations, evaluates and selects the best ways to solve the
tasks;

UC-6. Able to manage his time, build and implement a trajectory of self-development based on the
principles of education throughout life

UC-6.1. Determines the goals of their own activities, evaluating ways to achieve them, taking into account
resources, conditions, means, time perspective for the development of activities and planned results

GPC -4. Able to respond to the demands and needs of society and the audience in professional activities.



GPC-4.1 Correlates sociological data with the requests and needs of society and individual audience
groups

GPC 4.2. Uses basic tools to search for information about current requests and needs of target audiences /
public groups, takes into account the main characteristics of the target audience when creating texts for
advertising and public relations and (or) other communication products Uses basic tools to search for
information about current requests and needs of target audiences / groups public, takes into account the
main characteristics of the target audience when creating texts for advertising and public relations and (or)
other communication products

GPC -6. Able to use modern technical means and information and communication technologies in
professional activities

GPC-6.1. Selects the necessary technical equipment and software for the implementation of professional
activities

As a result of mastering the discipline, the student must:

To Know: basic methods and techniques of marketing research, methods of marketing analysis of the
internal and external environment of an enterprise and institution, the activities of competitors, consumer
behavior, the media sphere; methods of collecting information and its analysis, the structure and main
elements of analytical reports, reviews and forecasts.

To Be able to: organize and conduct marketing research in order to forecast the development of the
market, its capacity and the dynamics of demand and consumer preferences, the development of
competitive advantages, systematize information, arrange and visualize it; build cause-and-effect
relationships, create models, determine the hierarchy of factors and conditions, formulate conclusions and
forecasts in the context of the dynamics of the advertising and public relations market, the development of
related technologies, the media sphere and the transformation of consumer behavior.

To Own: skills of independent interpretation of the obtained results, formulation of conclusions and
forecasts; means of systemic analytical thinking, logic, consistent argumentation and justification of the
proposed solutions, the ability to analyze and synthesize information with subsequent processing into
author's content.

The discipline provides for intermediate certification in the form of a test with an assessment. The total
labor intensity of mastering the discipline is 4 credit units.

HUCCIEJOBAHUA B CBA34X C OBIHECTBEHHOCTbBIO / PUBLIC RELATIONS RESEARCH
HuctmmuinHa «VccnenoBanusi B CBA3SIX ¢ OOIIECTBEHHOCTHIO» pealin3yeTcsi Ha (aKylbTeTe peKjambl U
CBsi3eli C O0IIECTBEHHOCTHIO Kaeapoi TEOPHH M MPAKTHKH OOIIECTBEHHBIX CBSI3CH.

Hesab AucuMNIMHBI — CHOPMUPOBATH Y OaKaJaBPOB yCTOWYMBBIC NIPEACTABICHUS 00 POIM UCCIICAOBAHHMA
B chepe cBs3eil ¢ 00IIECTBEHHOCTHIO B IUIAHMPOBAHUN M OPTaHU3AIMM KOMMYHHKAIIMOHHBIX KaMIIaHUH U
MEpPOTPUATHIA U BBIPAOOTKHM YMEHUH 110 OpraHU3alliy M MIPOBEACHUH MOI00HBIX HCCIIEOBAaHUH B OyayIen
cBOEi MpodecCHoHANBHOMN eI TENbHOCTH.

3agaum IMCHUIIUHBI:

® U3yYyuTh BO3MOXHOCTH M OrPaHHYEHHUS METOJOB HCCIENOBaHUNH B cdepe CBszeld ¢
0OIIIECTBEHHOCTEIO;

e chopMupoBaTh y CTYIEHTOB T'OTOBHOCTh OpPraHWU30BaTh M MPOBOAWTH HCCIEAOBaHUS B cdepe
CBsI3€i C 00IIECTBEHHOCTHIO;

e 0TpaboTaTh HABBIKM COCTABJIECHHUS IPOTPaMMBI HCCIICAOBAHUS, (OPMYIHMPOBAHUS BOIPOCHHUKA,
00pabOTKHM MOTYYCHHBIX TaHHBIX, HAMCAHHS UCCIIEA0BATEILCKOTO OTUYETA.

JlMcuumuinHa HanpasieHa Ha (P OpMUPOBAHUE KOMITETCHIIUA:

e VYK 2-CniocobeH onpenensiTh KpyrT 3a/1ad B paMKax IMOCTABICHHOH 1IeM U BHIOUPATh ONTUMAJIbHEIC
CIIOCOOBI WX PEUICHUs, WCXOAs W3 JCHCTBYIOIIMX MPABOBBIX HOPM, HMEIOIIUXCS PECYpCcOB H
OTpaHUYCHUUN
VK 2.1.AHanmu3upyeT UMEIOUIMecs pecypchl M OrpaHWYeHHs, OICHWBAaeT M BBIOMpAET
ONITUMAJIbHBIE CTIOCOOBI PEIICHHUS TIOCTABICHHBIX 3a/1a4;

e VK-6. CnocobeH ynpaBisiThb CBOMM BpPEMEHEM, BBICTpaMBaThb W pPEAJH30BBIBATH TPACKTOPHUIO
CaMOPAa3BUTHS Ha OCHOBE MPUHIIUIIOB 00pa30BaHUs B TEUCHHUE BCEH KU3HU



VYK-6.1. Onpenensier 1ieau cOOCTBEHHOM ACATEIHHOCTH, OLICHUBAS MTyTH WX JOCTHXKCHHSI C YIETOM
pEeCypCOB, YCIIOBUH, CPEACTB, BPEMEHHON MEPCIEKTUBLI Pa3BUTHUS ACSITEIFHOCTH U TUIAHUPYEMBIX
pe3ynbTaToB
e OIIK 4 CnocobeH orBeuaTh Ha 3ampockl W MOTPEOHOCTH OOMmEeCTBA W ayAUTOPUU B
poecCHOHANTBHON IeATeIbHOCTH
OIIK 4.1.COOTHOCHUT COITMOJIOTHYECKHE JaHHBIC C 3alpocamMH M TOTPEOHOCTSIMHU OOIIecTBa H
OTACIBHBIX ayTUTOPHBIX TPYIIIT
OIIK 4.2. Vcnonb3yeT OCHOBHBIE MHCTPYMEHTHI MOHWCKAa MH(POPMAIMA O TEKYIIMX 3ampocax M
MOTPEOHOCTAX  IENEBBIX ayIuTOpPHi / Tpynn OOIIECTBEHHOCTH, YYHUTHIBAET OCHOBHEIC
XapaKkTepUCTUKH IEJIEBOM ayIUTOPUM TPU CO3JAaHUM TEKCTOB pEKJIaMbl U CBsi3ed C
OOIICCTBEHHOCThIO W (WJIM) HMHBIX KOMMYHHKAIIMOHHBIX MPOAYKTOB MCIONB3yeT OCHOBHBIC
MHCTPYMEHTHI MOMCKa UHGOPMAIIMHM O TEKYLIMX 3alpocax U MOTPEeOHOCTAX IeNIEBbIX ayJUTOPHii /
rpynn  OOMIECTBEHHOCTH, YYUTHIBAET OCHOBHBIC XapaKTEPUCTUKH LEICBOW ayJUTOPHH TIPH
CO3JIaHUU TEKCTOB pEKJIaMbl U CBsI3€l ¢ OOLIECTBEHHOCTHIO U (MJIM) MHBIX KOMMYHHKAIIHOHHBIX
MIPOAYKTOB
e OIIK-6. CmocobeHn wucmoibp30BaTh B  MPOPECCHOHATBHON  JIESITEIBHOCTH  COBPEMEHHBIC
TEXHUYECKHE CPEJICTBA U HH(POPMALIMOHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOTUN
OIIK-6.1. Otbupaer sl OCYUIECTBIECHHUS NPOPECCHOHATBLHON IEsTENIbHOCTH HEOoOXOqMMOoe
TeXHUYECKoe o0opynoBanue u nporpamMmmuoe obecrnedeHneYK-1. Crioco6eH ocymecTBisTh MOUCK,
KPUTUYCCKUN aHadu3 W CHHTE3 HH(OpPMAalWu, MPUMEHSITh CUCTEMHBIA IOAXOM IS PEIICHHS
MOCTaBJICHHBIX 33]1a4
B pesynbrare ocBoOeHUS AUCIUIUTHHBI 00yYarOIIHICS JTOIKEH:
3HaTh: Pa3HOBUIHOCTH, a TAKK€ BO3SMOXXHOCTH M OTPAHMYEHUS PA3JIUYHBIX METONOB COLMOIOTUYECKUX
HCCIIEIOBAHUN B cepe cBsi3el ¢ 00LIeCTBEHHOCTHIO JUISl BBISIBICHUS 3alIPOCOB M MOTPEOHOCTEN 1LI€TIeBOM
ayIUTOPHUH U OOIIECTBA B LIEJIOM.
YMeTh: OpraHmu30BaTh M MPOBECTH COIMOJIOTMYECKHE MCCIIEIOBAHUS B cpepe CBsA3EH ¢ OOIIECTBEHHOCTHIO
Ka4eCTBEHHBIMU M KOJIMYECTBEHHBIMU METO/IAMHU.
Bramers: MeTomukol COCTaBIEHUS MPOTPaMMBbI COLIMOJIOTHYECKOTO HMCCIICOBaHUS, cOopa U 00pabOTKH
MONYyYEHHBIX JAHHBIX, a TaKkKe HaNHCAHUS WCCIEeOBATEeIbCKOrO OT4YeTa Uid HYXKJI CBsi3ed C
0OIIECTBEHHOCTHIO.
[To pucuuMIIMHE MpeaycMOTpeHa MPOMEXyTouHas arTecTanus B (opme 3adeta. OOIIas TPyIOEMKOCTh
OCBOEHUS JTUCIUTIIMHBI COCTABIIACT 3 3a4€THBIC SAMHUIIBI.

The discipline " Public Relations Research" is implemented at the Faculty of Advertising and Public
Relations Department of Theory and Practice of Public Relations.
Purpose of the discipline— to form in bachelors a stable understanding of the role of research in the field
of public relations in planning and organizing communication campaigns and events and developing skills
for organizing and conducting such research in their future professional activities.
Tasks of the discipline:
e explore the possibilities and limitations of research methods in the field of public relations;
e to form students' readiness to organize and conduct research in the field of public relations;
e develop the skills of drawing up a research program, formulating a questionnaire, processing the
data obtained, writing a research report.
The discipline is aimed at the formation of competencies:
e UC 2-Able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on current legal regulations, available resources and restrictions
UC 2.1. Analyzes the available resources and limitations, evaluates and selects the best ways to
solve the tasks;
e UC-6. Able to manage his time, build and implement a trajectory of self-development based on the
principles of education throughout life
UC-6.1. Determines the goals of their own activities, evaluating ways to achieve them, taking into
account resources, conditions, means, time perspective for the development of activities and
planned results
e GPC 4 Able to respond to the demands and needs of society and the audience in professional
activities



GPC 4.1. Correlates sociological data with the requests and needs of society and individual
audience groups
GPC 4.2. Uses basic tools to search for information about current requests and needs of target
audiences / public groups, takes into account the main characteristics of the target audience when
creating texts for advertising and public relations and (or) other communication products Uses
basic tools to search for information about current requests and needs of target audiences / groups
public, takes into account the main characteristics of the target audience when creating texts for
advertising and public relations and (or) other communication products
e GPC-6. Able to use modern technical means and information and communication technologies in
professional activities
GPC-6.1. Selects the necessary technical equipment and software for the implementation of
professional activities UC-1. Able to search, critically analyze and synthesize information, apply a
systematic approach to solve tasks
As a result of mastering the discipline, the student must:
Know: varieties, as well as the possibilities and limitations of various methods of sociological research in
the field of public relations to identify the needs and needs of the target audience and society as a whole.
Be able to: organize and conduct sociological research in the field of public relations by qualitative and
quantitative methods.
Own: methods of drawing up a program of sociological research, collecting and processing the data
obtained, as well as writing a research report for the needs of public relations.
The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

MCUXOJIOTUSA PEKJIAMBI Y CBA3EM C OBIIECTBEHHOCTBIO / PSYCHOLOGY OF
ADVERTISING AND PUBLIC RELATIONS

HMucrunmHa «lIcuxomorust pekigamMbl W CBSI3€M C OOIIECTBEHHOCTHIO» peaym3yercs Ha (akKylIbTeTe

peKIIaMbl U CBsI3el C 00IIECTBEHHOCTHIO Kaheapoii HHTErpUPOBAHHBIX KOMMYHUKAIIUN U PEKIIaMBl.

eab OMCUMIVIMHBI — OBJIAJCHHE CIENUATbHBIMU 3HAHUSMH, YMEHUSMH W HaBBIKAMH B 00JacTH

TICUXOJIOTUU B PEKJaMe U CBI3AX C OOIIECTBEHHOCTHIO KaK KOMIIOHEHTaMH (DOPMUPYEMBIX B paMKax

MOITOTOBKM CTY/ICHTOB 1O HampabiieHHnI0 «PekiiaMa u CBS3M € OOIIECTBEHHOCTHIO» MPO()ECCHOHATBHBIX

KOMITETEHIMH, HEeOoOXOMUMBIX iig A3(G(EKTUBHOTO OCYIIECTBICHHUS  HAayYHO-HCCIIEI0BATEIbCKOH,

KOMMYHUKATUBHOW, KOHCYJIBTaTUBHOM U SKCIIEPTHOM AEATEIBHOCTH.

3agaun JUCHUILIHHBI:

e BBIPabOTKA MPEICTABICHU 00 OCHOBHBIX TICHXOJIOTHYECKUX 3aKOHOMEPHOCTSAX (YHKIIMOHUPOBAHHUS
MAacCOBOTO ¥ UHJIMBUYaIbHOTIO CO3HAHUS U TIOBEJCHUSI;

e (opmupoBaHUE MPEICTABICHUI O BO3MOXHOCTSAX BO3JCHCTBHs Ha CO3HAHHE M TOBEJICHUE JIOACH
CpelICTBaMH MacCOBOW KOMMYHHMKAIIUHA B paMKaX KOMMYHHKAIIMOHHBIX KaMIIaHUH;

® BBCJICHHEC B HUCTOPUIO M KPYI' COBPEMEHHBIX NPOOJIEM MacCOBOW KOMMYHHUKAIIMH, CBSI3aHHBIX C
Oymyuieit mpodeccHoHANTBHON IeATeILHOCTHIO B c(hepe peKiiaMbl U CBSA3EH ¢ 00IIIECTBEHHOCTBIO;

® Dpa3BUTHE CIOCOOHOCTH K TOHUMAHWIO ¥ HCIOJb30BAHUIO OCHOBHBIX  IICHXOJIOTHUYECKHUX
3aKOHOMEPHOCTE M MEXaHU3MOB (PYHKIITMOHUPOBAHUS CPEJCTB MACCOBOM KOMMYHUKAIIUU B peKJIaMe
U CBSI35IX C OOIECTBEHHOCTDIO;

® Dpa3BUTHE CIIOCOOHOCTH K TBOPYECKOMY HCITOJIb30BAHHUIO OCHOBHBIX TEOPETHUECKHX TOJIOKCHHH W
MPaKTUYECKOr0 OIbITa JACSATENBHOCTU CPEJCTB MAacCOBOM KOMMYHHKAIMM B PEKIIaME€ M CBS3SIX C
00IIIECTBEHHOCTHIO;

® OBJIAJICHUE HAaBBIKAMU COBPEMEHHOI'O IICUXOJIOTMYECKOTO MCCIEIOBaHUs IMpollecca MacCOBOU
KOMMYHHUKAIIUU B PEKJIAME M CBSI3SX C OOMIECTBEHHOCTHIO, €r0 OCHOBHBIX AJIEMEHTOB U MEXaHHU3MOB
(GYHKIIMOHUPOBAHUS,

e (QopmHupoBaHHE CIIOCOOHOCTH CaMOCTOSITENILHO CTaBUThH IICNIM, CBSI3aHHBICE C HCIIOJB30BAHHEM
MacCoOBOM KOMMYHHMKAIlUM B PEKJIaME€ W CBS3SX C OOIIECTBEHHOCTHIO, BHIOMpPATh TEXHOJIOTHU H
MICUXOJIOTMYECKHE MEXaHU3MbI, HEOOXOAMMBIE JIJIsl peaTu3alluu 3TUX IeTeH;

e TPHOOPETEHHUE CTYJICHTAMU HABBIKOB PA0OTHI B KOMaH/IE.

JlucuuiuHa HarpaBieHa Ha (OPMHUPOBAaHUE KOMIIETCHIIUN

YK 3. Cioco6eH ocymniecTBIsATh COIMATbHOE B3aUMOICHCTBUE M PEAIM30BBIBATH CBOIO POJIb B KOMAH/IE



VYK 3.1. Ilonumaer 3((eKTUBHOCTh HCHOIB30BaHUS CTPATETUU COTPYJHUYECTBA I JOCTHXKEHHS
IIOCTABJICHHOM LIE€JIU; ONIPENEISAET POJIb KaXKI0TO0 YYaCTHUKA B KOMAH/E

YK 3.2.0¢Q¢exTuBHO B3auMOJEHCTBYET C YJEHAMH KOMaH/bl; y4yacTByeT B oOMeHe uH(popmaluen,
3HAHUSIMHM M OIBITOM; COJIEHCTBYET MpPE3CHTALUU PE3yJIbTaTOB paboThl KOMaH]Ibl; COOIIOAeT 3THYECKHE
HOPMBI B3aUMOJICVCTBUS.

YK 5.CnocobeH BOoCIpUHUMATh MEXKYIBTYPHOE pa3HOOOpa3ue oO0IecTBa B COLUAIbHO-UCTOPUUYECKOM,
ATHUYECKOM U (PUI0CO()CKOM KOHTEKCTAX

YK 5.3. IloHumMaeT MeXKyJIbTypHOE pa3HOOOpa3us oOLIecTBa B €ro pa3iM4yHbIX KOHTEKCTax:
(dbunocopckoM, COIMATHLHO-UCTOPUIECKOM, ITHIECKOM

VYK-7. CnocobeH moaiep)XuBaTh JAOJKHBIA YPOBEHb (PU3MUYECKON MOATOTOBICHHOCTH Ul OOECIeUeHUs
MTOJIHOIIEHHOM COIMAIBHON 1 TPO(ECCHOHATBHON IeATeTbHOCTH

YK-7.2. Ilnanupyer cBoe pabouee W CBOOOAHOE BpeMs JUIsl ONTUMAJIBHOTO COUETaHUS (PU3HUECKON U
YMCTBEHHOM Harpy3ku U obecrneyeHus: paboTocrocoOHOCTH

OIIK-4. CnocobeH oTBeuyaTh Ha 3alpochl U MOTPEOHOCTH OOIIECTBAa U ayIUTOPHU B MPO(ECCHOHAIBHOM
NeSITeIbBHOCTH

OIIK 4.2. Hcnonb3yeT OCHOBHBbIE MHCTPYMEHTBHI IOHCKa HHGOPMALUU O TEKYLUMX 3alpocax Hu
MOTPEOHOCTAX IIEJIEBBIX ayAUTOPUN / TPYII OOIIECTBEHHOCTH, YYUTHIBAET OCHOBHBIE XapaKTEPUCTUKHU
LIEJIEBOM ay[JUTOPUHU TPH CO3[aHUM TEKCTOB pPEKJIaMbl U CBsi3ed C OOIIECTBEHHOCTBIO M (WJIM) HMHBIX
KOMMYHHUKAIIUOHHBIX TPOAYKTOB

B pesynbprare 0CBOCHUS AUCHUILTUHBI O0YyUYAIOLIMIACS TOJIKEH:

3HATh:

- TIpPeIMETHOE I0JIE U UCTOPHUIO TCUXOJOTHH B PEeKJIaMe U CBA3AX C OOIIECTBEHHOCTBIO; OCHOBBI
METOAOJIOTMH  TICUXOJOTUYECKUX  HCCIEIOBAHUNA  COBPEMEHHBIX KOMMYHHKAaTUBHBIX  IIPOLECCOB;
BO3MO)KHOCTH M OIPaHMYCHMS UCIIOIB30BaHUS OOIIMX U CHELUATbHBIX METOIOB AJISl aHAJIM3a [ICUXOJIOTUU
MacCOBOM KOMMYHUKAIIWH;

- 0COOEHHOCTH HCIIOJIb30BaHUs BepOAJbHBIX M HEBEpOaIbHBIX CPEIACTB Mepenauyd MHPOpMaLUuu
IpU CO3/1aHUU HH()OPMALMOHHBIX IMOBOJOB Ui KOMMYHHMKAIIMOHHBIX KaMIIaHWW M MPOEKTOB B cepe
PEKJIaMBbI U CBsI3€H ¢ 00IIECTBEHHOCTBIO.

YMerTs:

- IIPOBOAMTH COLMOJIOIMYECKHE M MPHUKIAJHBIE COLUAIBHO-IICUXOJIOIMYECKUE MCCIIEN0BaHUS
norpedHocTel o0miecTBa M OTHENBHBIX AyJUTOPHBIX TIpyHn (ONpPOChl OOIIECTBEHHOTO MHEHUS,
aHKETUPOBaHHE, NHTEPBbIOMPOBAHUE, ICUXOJIOTUYECKUE TECTHI U JIP.);

- OCYILECTBISATh COOCTBEHHYIO aBTOPCKYIO JEATEIBHOCTD C YYETOM CHELU(PUKU ICUXOIOTHYECKOTO
BIMAHUA pasHblX THIOB CMMU u npyrux menua Ha MaccoBO€ CO3HAaHHE M TOBEACHUE MOTpeOHUTenei,
UCXOJISl U3 UMEIOIIETOCS] MUPOBOIO M OTEUECTBEHHOTO OIBITA.

Biagers:

- TOTOBHOCTBIO K IPOSIBICHUIO ce€0sl B Ka4eCTBE SKCIIEPTa U CIELMAIUCTa B cepe MCUXonoruu
yIpaBlieHHUs! TOTPEOHOCTAMHU OOIECTBA U LENIEBBIX ayIUTOPHIA;

- HaBbIKAMU TBOPYECKON pabOThl MO CO3JaHUI0 MHGOPMAIMOHHBIX MOBOAOB Ul KAMIIAHUH U
IPOEKTOB B c¢epe pekiaMbl U CBs3eil ¢ OOLIECTBEHHOCTHIO, ONUPAsSCh HA 3HAHMUSA ICUXOJOTHU
noTpeduTeneil U yuuThiBasi MUPOBON U OTE€UECTBEHHBIH OIBIT.

[To aucuumIuinHEe MpeayCMOTpEeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpy10eMKOCTb
OCBOEHHUS JTUCIUILIMHBI COCTABIISIET 3 3aU€THBIC €AUHULIBI.

The discipline "Psychology of Advertising and Public Relations" is implemented at the Faculty of

Advertising and Public Relations by the Department of Integrated Communications and Advertising.

Purpose of the discipline— mastery of special knowledge, skills and abilities in the field of psychology in

advertising and public relations as components of the professional competencies formed as part of the

preparation of students in the direction of "Advertising and Public Relations" necessary for the effective

implementation of research, communication, advisory and expert activities .

Tasks of the discipline:

e development of ideas about the basic psychological patterns of the functioning of mass and individual
consciousness and behavior;

e formation of ideas about the possibilities of influencing the consciousness and behavior of people by
means of mass communication within the framework of communication campaigns;



e introduction to the history and range of modern problems of mass communication related to future
professional activities in the field of advertising and public relations;

e development of the ability to understand and use the basic psychological patterns and mechanisms of
the functioning of mass media in advertising and public relations;

e development of the ability to creatively use the basic theoretical provisions and practical experience of
the activities of the mass media in advertising and public relations;

e mastering the skills of a modern psychological study of the process of mass communication in
advertising and public relations, its main elements and mechanisms of functioning;

o formation of the ability to independently set goals related to the use of mass communication in
advertising and public relations, to choose the technologies and psychological mechanisms necessary
to achieve these goals;

e acquisition of teamwork skills by students.

The discipline is aimed at the formation of competence

UC 3. Able to engage in social interaction and fulfill their role in a team

UC 3.1. Understands the effectiveness of using the cooperation strategy to achieve the goal; defines the
role of each member in the team

UC 3.2 Communicates effectively with team members; participates in the exchange of information,
knowledge and experience; contributes to the presentation of the results of the team's work; complies with
ethical standards of interaction.

UC 5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

UC 5.3.Understands the intercultural diversity of society in its various contexts: philosophical, socio-
historical, ethical

UC-7. Able to maintain the proper level of physical fitness to ensure full-fledged social and professional
activities

UC-7.2. Plans his work and leisure time for the optimal combination of physical and mental stress and
ensuring performance

GPC-4. Able to respond to the demands and needs of society and the audience in professional activities
GPC 4.2. Uses the main tools to search for information about current requests and needs of target
audiences / public groups, takes into account the main characteristics of the target audience when creating
texts for advertising and public relations and (or) other communication products

As a result of mastering the discipline, the student must:

To Know:

- subject field and history of psychology in advertising and public relations; fundamentals of the
methodology of psychological research of modern communication processes; possibilities and limitations
of using general and special methods for the analysis of the psychology of mass communication;

- features of the use of verbal and non-verbal means of transmitting information when creating
informational occasions for communication campaigns and projects in the field of advertising and public
relations.

To Be able to:

-conduct sociological and applied socio-psychological studies of the needs of society and
individual audience groups (public opinion polls, questionnaires, interviews, psychological tests, etc.);

-carry out their own authorial activity, taking into account the specifics of the psychological impact
of different types of media and other media on the mass consciousness and consumer behavior, based on
the existing world and domestic experience.

To Own:

- readiness to prove oneself as an expert and specialist in the field of psychology of managing the
needs of society and target audiences;

- the skills of creative work on creating informational occasions for campaigns and projects in the
field of advertising and public relations, based on knowledge of consumer psychology and taking into
account international and domestic experience.

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.



COIINOJIOT U PEKJIAMBI Y CBSA3EN C OBIIECTBEHHOCTBIO / SOCIOLOGY OF

ADVERTISING AND PUBLIC RELATIONS

HucuumuinHa «ColMoorus peKiaMbl U CBsi3ell ¢ OOIIECTBEHHOCTBIO» pealu3yercss Ha (akyibTeTe
PEKJIaMBI U CBsI3€H ¢ 00IIECTBEHHOCTHIO KadeIpoii HHTErPUPOBAHHBIX KOMMYHHKALIUN M PEKJIAMBI.
Iesib AMCHUILVINHBI — 1aTh CIIELUATN3UPOBAHHbIE 3HAHUS O PEKJIaMe U CBS35X C OOIIECTBEHHOCThIO KaK O
COLMAJILHOM HMHCTUTYTE, €ro CTPYKTYPHBIX OJJIEMEHTaX, CBS3AX M OTHOLICHHUAX MEXAy HHMH,
0COOEHHOCTAX ()YHKLMOHUPOBAHUS U Pa3BUTHS; MOJTOTOBUTh CIIEUAIIMCTA, 00JIaIal0LIero 3HaHUAMHU 00
0COOCHHOCTSIX NPUMEHEHHSI METOZOB cOopa, O0OpabOTKM H HMHTEPIPETALUU COIMOJIOTUYECKOTO
nHpopmauu.
3agauyu IMCHUIUIMHBI:

® TIOMOYb CTY/ICHTaM M3Y4YHUTh OCHOBHBIC KATETOPUH COIIOIOTHYECKOTO 3HAHMS,

® YCBOUTb OCHOBHBIE COLIMOJIOIMUYECKHE TEOPHH, KOTOPbIE IPUMEHSIOTCS B PEKIIaMe;

® Da3BUTh YMEHUE MHCIIOJIb30BaTh COLMOJIOTMYECKHE MOAXOAbl MPH aHajIM3€ aKTyallbHBIX

COLIMAJIbHBIX MPOOIIEM;

® OCBOUTH HaBBIKM OPraHU3ALMU U IPOBEIECHUS COLMOIOIMYECKOIO UCCIIEI0OBAHHUS.
JlucuuiuinHa HanpasieHa Ha (JOpMUPOBAHNE KOMIIETCHIIUN
VK 2. Cnocoben omnpenenats Kpyr 3ajad B paMKax IOCTAaBICHHOM LM M BbIOMpATh ONTUMAJIbHbIC
COCOOBI UX PEIICHHS, UCXO/Is U3 ICHCTBYIOIINX ITPABOBBIX HOPM, HMEIOLINXCS PECYPCOB M OTPAHUICHUI
VK 2.1. AHanusupyer UMeroUIMecs pecypchl M OrpaHUYEHHs, OLEHHMBAET U BBIOMPACT ONTHUMAJIbHBIE
CIOCOOBI pelIeHNUs TIOCTABIEHHBIX 3a1a4
VK-6. CnocobeH ympaBiasiTb CBOMM BpPEMEHEM, BBICTpPAaUBaTb U PEAJIU30BbIBATh TPAECKTOPUIO
CaMOPAa3BUTHS HA OCHOBE MPUHIIMIIOB 00Pa30BaHUs B TEUCHNUE BCEH KU3HU
VYK-6.1. Omnpenenser 1eian COOCTBEHHON NEATEIbHOCTH, OLICHMBAS MYTH HX JOCTHIKCHHS C yYETOM
pPECypcoB, YCIIOBH, CpEACTB, BPEMEHHOH MEPCIEKTUBBI DPA3BUTUS JACATEIBHOCTH U IUIAHUPYEMBIX
pEe3yJIbTaToB
OIIK-4. CnocobeH oTBeyarh Ha 3alpocChl M MOTPEOHOCTH OOIIECTBA U aAyIUTOPHU B MPO(HECCHOHAIBHOM
JesITebHOCTH
OIIK 4.1. COOTHOCHUT COIIMOJIOTUYECKHE TaHHBIE C 3alIPOCaMH M TOTPEOHOCTSIMH OOILECTBA M OTIEIbHBIX
ayAUTOPHBIX I'PYTII
OIIK 4.2. Hcnonp3yeT OCHOBHBIE HMHCTPYMEHTBHI TOHCKa HWHGOPMALUMU O TEKYIIMX 3ampocax Hu
NOTPEOHOCTAX LEJIEBBIX AYAUTOPUNA / TpylN OOIIECTBEHHOCTH, YYHUTBHIBAET OCHOBHBIE XapaKTEPUCTUKU
I[EJICBOM ayUTOPHH TPH CO3JAaHUHM TEKCTOB PEKIaMbl U CBS3CH C OOIICCTBEHHOCTHIO M (WJIM) WHBIX
KOMMYHUKAIIUOHHBIX ITPOAYKTOB
B pesynbrare 0CBOCHUS AUCHUILTUHBI O0YyYaIOIIHICS TOJKEH:
3Harh:

® OCHOBHBIE COIIMOJIOTHYECKHE OJXO0/IbI K aHAIN3Y OOILECTBa;

® OCHOBHBIC HCTOYHHKH U JIUTEPATYPY HO COLUOIOTHH;

e (Ocobennocty (OPMUPOBAHUS IICHHOCTEH PA3IMYHBIX COIUATBHBIX CTPAT
YMeTs:

e BBIOMpATH a/ICKBATHBIN MOCTABICHHOM 3a/1a4H MOJIXO;

® OpPUEHTUPOBATHLCS B MPOOJIEMHOM TI0JIE POCCUUCKOTO OOIIECTRA.
Bnagers:

® pEJeBaHTHOW apryMEeHTaluel Py aHAJIN3€e COLUANIBHBIX MPOOIIeM;

® HaBBIKAMH YYaCTHUS B KOJUIEKTUBHBIX ITPOEKTAX.
[To aucuumIuinHe MpeaycMOTpeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpyn0eMKOCTb
OCBOEHWSI TUCIIMIUIMHBI COCTABIISIET 3 3a4ETHBIC €IUHUIIBI.

The discipline "Sociology of Advertising and Public Relations" is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline - to give specialized knowledge about advertising and public relations as a
social institution, its structural elements, connections and relationships between them, features of
functioning and development; prepare a specialist with knowledge about the specifics of applying the
methods of collecting, processing and interpreting sociological information.
Tasks of the discipline:

¢ to help students study the main categories of sociological knowledge;



e learn the basic sociological theories that are used in advertising;

e develop the ability to use sociological approaches in the analysis of pressing social problems;

e to master the skills of organizing and conducting sociological research.
The discipline is aimed at the formation of competence
UC 2. Is able to determine the range of tasks within the set goal and choose the best ways to solve them,
based on current legal regulations, available resources and restrictions
UC 2.1. Analyzes the available resources and constraints, evaluates and selects the best ways to solve the
tasks
UC-6. Able to manage his time, build and implement a trajectory of self-development based on the
principles of education throughout life
UC-6.1. Determines the goals of their own activities, evaluating ways to achieve them, taking into account
resources, conditions, means, time perspective for the development of activities and planned results
GPC -4. Able to respond to the demands and needs of society and the audience in professional activities
GPC 4.1. Correlates sociological data with the requests and needs of society and individual audience
groups
GPC 4.2. Uses the main tools to search for information about current requests and needs of target
audiences / public groups, takes into account the main characteristics of the target audience when creating
texts for advertising and public relations and (or) other communication products
As a result of mastering the discipline, the student must:
To Know:

e Dbasic sociological approaches to the analysis of society;

e main sources and literature on sociology;

e Features of the formation of values of various social strata
To Be able to:

e choose an approach that is appropriate for the task;

e navigate the problematic field of Russian society.
To Own:

e relevant argumentation in the analysis of social problems;

e skills to participate in team projects.
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

BU3YAJIBHBIE KOMMYHUKALIUU / VISUAL COMMUNICATIONS
HucuuiuinHa «Bu3syanbHble KOMMYHHUKAIlMM» pealu3yeTcss Ha (akylpreTe pekiaMbl M CBsizel ¢
00IIeCTBEHHOCTHIO KadeIpoil HHTETPUPOBAHHBIX KOMMYHHKAIIUH U PEKJIAMBI.
Iesb MMCHUIVIMHBI — TO3HAKOMUTH C OCHOBHBIMM IOAXO/IaMH K aHAJIM3y BU3yaJbHBIX 3HAKOB, [TOKa3aTh
CJIOKHOCTB YTEHHSI BU3YaJIbHBIX COOOIIEHUH 1 00pa30B, U MPEACTaBUTh METOAOJIOTHIECKHE BO3ZMOKHOCTH
MHTEpHpeTaluy BU3yaabHbIX 00pa30B KaK KOMMYHHUKATUBHBIX MPAKTHK.
3agaum IMCHUIIIUHBI:

e [loka3ars cnenuduKy BU3yaabHBIX KOMMYHHUKAIMA U OCOOBIN SI3bIK M300pakeHUH;

e AHamM3MPOBATh CUCTEMY MOHITHH, HCIIOIB3yEMbIX TIPU pabOTe ¢ BU3yabHBIM MaTEPHAJIOM;

e li3yueHne He TOJBKO OOILETEOPETUYECKUX pabOT, HO M TEKCTOB, IOCBSIIEHHBIE aHAIU3Y
KOHKPETHOTO BHU3yaJlbHOTO MaTepuaja W TIO3BOJISIONINE MPOJAEMOHCTPHPOBATH OCOOCHHOCTH
MPUMEHEHUS TEOPETUUECKUX

e (opMHUpOBaHME MPEJCTABICHUS O BU3YaJbHBIX KOMMYHHUKAIMAX KaK O Ipolecce KOMMYHHKAIUU
(mepenaun mH(pOpPMAIIUK) TMOCPEACTBOM BHU3YaJIBHOTO s3bIKa (M300pakeHWH, 3HAKOB, 00pa3oB,
tunorpaduky, nHGorpapuKm), ¢ OJHONH CTOPOHBI, U BU3yaJbHOTO BOCTIPHUATHS (OPTaHOB 3pEHUS,
TICUXOJIOTUH BOCTIPUSTHS) — C APYTOif;

e (opMHUpPOBaHHE OCHOBBI IOHUMAHUS BU3yaJIbHOM KypPHAJIUCTHKH;

® Da3BUTHE HABBIKOB NPO(PECCHOHATIBHOIO MPEJICTABICHHUS PE3YIbTaTOB COOCTBEHHBIX HAy4YHBIX
U3bICKaHUN B 00JaCTH COBPEMEHHON TEOPUH KOMMYHHKAIUU

JlucuuiuinHa HanpaBjieHa Ha (YOpMUPOBAHNE KOMITETECHITHIA:



e VK-2. CnocobeH omnpenensarb Kpyr 3agad B paMKax IIOCTaBICHHOW 1€ W BHIOWPAThH
ONTHMAaJbHBIE CIIOCOOBI UX PELICHUS, UCXOAS U3 ACUCTBYIOIIMX IMPABOBBIX HOPM, MMEIOLIUXCS
PECYPCOB U OrpaHUYEHUN

e OIIK-3 — cnocobeH HCNONBb30BaTh MHOIOOOpasue JOCTHXKEHUI OTEYEeCTBEHHOW M MHUPOBOI
KyIbTypbl B IIpPOLIECCE€ CO3MaHUS MEOUATeKCTOB H  (WJIM) MEOUANpOAYKTOB, H  (WIIN)
KOMMYHUKAITUOHHBIX TTPOAYKTOB

B pesynbrare ocBoeHUS AUCHUILUIMHBI O0YYarOMIMACS JOTHKEH:

3namo:

OCHOBHBIE CIOCOOBI MHTEPIIPETAllMd BHU3YaJlbHOTO MaTepuaia; COBPEMEHHBIC KOHIEMIUH, HauOolee
W3BECTHBIE IIKOJIbI, HAIIPABJICHUS, UMEHA B BU3YaJIbHBIX HccienoBaHusAX XX-XXI BB.; TeOprH, KOHILIETITHI,
METOZIbl, KOTOpPbIE BbIPA0ATHIBAIOTCS B pPyClieé COBPEMEHHBIX BU3yallbHBIX HCCIECIOBAaHHM, CBSI3aHHBIX C
METOJIOJIOTHYECKUMH W TEOPETHUYECKMMHU HOBAIlMAMH, Te3aypyc Kypca: METOIOJIOTHYECKUe |
cofieparelbHble TMOHATHS; IJOCCApUl Ka)XIOT0 aBTOpa, TEPMHHOJIOTMYECKYIO CIEHU(UKY KaXIOoro
aBTOpA; MIPUHITUIIBI, TOAXO/bI, CTPATETUH U METOJIbI BU3YaILHOTO aHAJIM3A.

Yumems:

BHUJICTh DPA3JIUYMsI MEXKIY Pa3HBIMH METOAOJOTHUSMH, CHUJIBHBIE W CJIa0ble CTOPOHBI C TOYKH 3PEHHS
MPUMEHUMOCTH K JUCKYpPCY B OOJIACTH pEKJIaMbl U CBSI3€H C OOIIECTBEHHOCTHIO; BBIACIATH KIIIOUEBHIE
MOHATHS B TIPOYUTAHHBIX TEKCTaX, CHENU(UKY MCCIEIOBATEIbCKOTO anmapara pa3HbIX aBTOPOB;
MPEJCTaBISITh PE3yabTaThl CBOEH pabOThl B BHJIE aHAIM3a PEKIAMHOTO COOOMICHHS C TOYKH 3PEHUs
BBHIOPAHHOW METOJIOJIOTHH, pa3padaThiBaTh CTPATErHMH aHalM3a PEKJIaMbl C TOYKU 3PEHUS BU3YaTbHBIX
UCCJIEIOBAHUI; MPUMEHATHh HABBIKM KCIIOJNIB30BAaHUS BU3YaJIbHOTO MaTepuaia B MEXIHCHUILTUHAPHBIX
HCCTICIOBAHUSIX.

Braoempo:

HaBBIKAMHM ONHMCAHUS W aHaIW3a BU3YAIbHBIX OO0Pa30B; CHEIUATBPHOW TEPMHUHOJIOTHEH KaXKI0TO
HANpaBIEHUS; MPUHLUIIAMUA U METOJaMU aHaiu3a TEOPHM M METOJOJIOTHH; HABBIKAMH KPUTHYECKOTO
aHaJdM3a W CHUHTE3a HaydyHOM WH(OpMaIuu; HaBBIKAMHU HCIIOJBb30BaHHUS BHU3YyaJIbHOTO MaTepualia B
MEXIUCUUTUTHHAPHBIX UCCIETOBAHUSX.

[To mucummuinHE MpeayCMOTPEeHA MPOMEXKYTOUHas aTTecTanus B Gpopme sx3amena. O0mas TpynoeMKOCTh
OCBOCHHUS TUCITUILIMHBI COCTABISIET 4 3aU€THBIC €AUHUIIBI.

The discipline "Visual Communications" is implemented at the Faculty of Advertising and Public
Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline— introduce the main approaches to the analysis of visual signs, show the
difficulty of reading visual messages and images, and present the methodological possibilities of
interpreting visual images as communicative practices.
Tasks of the discipline:
e Show the specifics of visual communications and the special language of images;
e Analyze the system of concepts used when working with visual material;
e The study of not only general theoretical works, but also texts devoted to the analysis of specific
visual material and allowing to demonstrate the features of the application of theoretical
e formation of an idea of visual communications as a process of communication (transmission of
information) through visual language (images, signs, images, typography, infographics), on the one
hand, and visual perception (organs of vision, psychology of perception) - on the other;
e formation of the basis for understanding visual journalism;
e development of skills for professional presentation of the results of their own scientific research in
the field of modern communication theory
The discipline is aimed at the formation of competencies:
e UC-2. Able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on current legal regulations, available resources and restrictions
e GPC-3 - is able to use the variety of achievements of domestic and world culture in the process of
creating media texts and (or) media products, and (or) communication products
As a result of mastering the discipline, the student must:
To Know:
basic ways of interpreting visual material; modern concepts, the most famous schools, trends, names in
visual studies of the XX-XXI centuries; theories, concepts, methods that are developed in line with



modern visual research related to methodological and theoretical innovations; course thesaurus:
methodological and substantive concepts; glossary of each author, terminological specifics of each author;
principles, approaches, strategies and methods of visual analysis.

1o Be able to:

see differences between different methodologies, strengths and weaknesses in terms of applicability to
discourse in the field of advertising and public relations; highlight the key concepts in the read texts, the
specifics of the research apparatus of different authors; present the results of their work in the form of an
analysis of an advertising message in terms of the chosen methodology; develop advertising analysis
strategies in terms of visual research; apply the skills of using visual material in interdisciplinary research.
1o Own:

skills of description and analysis of visual images; special terminology of each direction; principles and
methods of analysis of theories and methodologies; skills of critical analysis and synthesis of scientific
information; skills of using visual material in interdisciplinary research.

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 4 credit units.

PYCCKAS U 3APYBEKHASI JIUTEPATYPA B KOMMYHUKALUSIX / RUSSIAN AND

FOREIGN LITERATURE IN COMMUNICATIONS
Hucuunnuna «Pycckas u 3apyOexkHas nuTeparypa B KOMMYHHKAIMSIX» peanu3yercss Ha QakyinbTreTe
PEKJIaMBI U CBsI3€H ¢ 00IIECTBEHHOCTHIO Kadeapoil TEOpUHU U MPAKTUKU OOIIECTBEHHBIX CBSI3EH.
Heap AMCHUIUIMHBI — CO3JaTh YCTOMYMBOE MPEICTABICHUE O B3aUMOCBSI3IX MHPOBOW U OTEYECTBEHHOM
JUTEPaTypbl B KOHTEKCTE MACCOBBIX KOMMYHHUKAIM HHPOPMAITMOHHOTO O0IIECTBa.
3agaum JMCHUIIHHBI:
® J1aTh LIEJIOCTHOE MPEACTABIECHUE O XO€E Pa3BUTHs MUPOBOIO JIMTEPATYPHOIO IIPOLIECCA;
® [I0Ka3aTh B3aUMOCBSI3b U IPEEMCTBEHHOCTD PA3JIMYHBIX JINTEPATYPHBIX AIOX;
® pacKpbITh CHEU(PUKY H3yYaeMbIX ATarlOB MHUPOBOIO JUTEPATYpPHOTO Pa3BUTHUSI B KOHTEKCTE
KyJbTYpPBI, O BBICIIUX JAOCTH)KEHUAX MHUPOBOH JIMTEPATypbl, UMEIOIUX HENPEXOASIIEE 3HAUCHUE,
COOOIIUTh OMNpPEAENEHHYI0 CyMMY (DaKTOB, CYIIECTBEHHBIX JJs MOHHUMAHUS JIUTEPATYPHOIO
nporecca U (OPMHUPOBAHUS SCTETHMUECKOI'O HACTAKACHUS OT 3HAKOMCTBA C JIUTEpPaTypHBIMU
MaMITHUKAMHU;
® 03HAKOMUTH YYAIIUXCS C BEPIIMHHBIMU MPOU3BEICHUSIMI MUPOBOW U OTEYECTBEHHOM JINTEPATYPBI,
® [pPUBUTh HAaBBIKM YTEHUS M aHAIU3a JIUTEPATYpHBIX TEKCTOB, OCHOBAaHHOI'O HAa MOHUMaHUU
0o0pa3HO MPUPOABI UCKYCCTBA CJIOBA, OMUPAIOIIErOCs HA IPUHILHUIIBI €IMHCTBA XYI0XKECTBEHHON
(bopMBI U cosiepKaHMsl, CBA3M UCKYCCTBA C )KU3HbIO, HCTOPU3MA.
JlucuuIiMHa HapasjieHa Ha pOopMHpOBaHHE KOMIIETEHIUH:
Komnerenmus HNuaukaTopbl KOMIIETEH U
(Koz1 M HAaMEHOBaHUE) (KO ¥ HAaMEHOBaHUE)
YK-4. CriocobeH ocymecTBIsATh VYK-4.2. CB0oO60IHO BOCTIPpUHUMAET, aHATU3UPYET U
JIEJIOBYI0 KOMMYHHUKALIMIO B YCTHOW M | KPUTUYECKU OIICHUBAET YCTHYIO U MUCHbMEHHYIO
MUChMEHHOU (hopMax Ha o0menpodecCuoHanbHY 0 HHPOPMAIIUIO HA
TOCYyIapCTBEHHOM sI3bIKe POCCHIICKOM | PyCCKOM M MHOCTPAHHOM (-bIX) sI3BIKE (-aX);

denepanvv 1 UHOCTPAHHOM(BIX)
sI3bIKe(ax)

JEMOHCTPUPYET HaBBIKU IIEPEBOA C
WHOCTPAHHOTO (-bIX) HA TOCYJApPCTBEHHBIN SI3bIK, a
TaK)Ke C TOCyJapCTBEHHOTO HAa MHOCTPAHHBIN (-
bIe) SI3bIK (-H);

OIIK-1. CniocobeH co3maBars
BOCTpeOOBaHHBIE OOIIECTBOM U
WHIYCTPUEH MEUATEKCThI U (MJIH)
MEAUANIPOAYKTHI, U (KJIN)
KOMMYHHUKAIIMOHHBIE MPOYKTHI B
COOTBETCTBHH C HOPMaMH PYCCKOTO U
WHOCTPAHHOTO $13bIKOB,
0COOEHHOCTSIMU UHBIX 3HAKOBBIX
CUCTEM

OIIK-1.1 BrigBasgeT OTIIMYUTEIBHEIE OCOOCHHOCTH
MEJIMaTEeKCTOB, MEIUATIPOTYKTOB,
KOMMYHHKAITMOHHBIX TTPOIYKTOB Pa3HbIX
MEMAacerMeHTOB U T1aT(Gopm

OIIK-1.2. OcymiecTBisieT HOATOTOBKY TEKCTOB
pEeKIIaMbl U CBsI3el C O0IIECTBEHHOCTHIO U MHBIX
KOMMYHHUKAITUOHHBIX MTPOAYKTOB PA3TUIHBIX
’KaHPOB ¥ ()OPMATOB B COOTBETCTBUH C HOPMAMHU




PYCCKOTO ¥ HHOCTPAHHOTO SI3bIKOB,
0COOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM
OIIK-3. Cnoco6eH HCIIoIB30BaTh OIIK-3.2. YuuTsIBaeT JOCTHXKEHU
MHOTr000pa3ue J0CTHKEHHH OTE€YECTBEHHOU U MUPOBOMU KYJIBTYPBI, a TAKKE
OTEYECTBEHHOW M MUPOBOM KYJIBTYpPbl | CPEIICTBA XyI0KECTBEHHOM BBIPA3UTEIBHOCTH B
B IIPOLIECCE CO3/1aHUsI MEANATEKCTOB U | MPOLIECCE CO3AaHMsI TEKCTOB PEKJIaMbl U CBSI3EH C
() MeIUanpOAYKTOB, U (WIIH) 00IIeCTBEHHOCTHIO U (MJIH) WHBIX
KOMMYHHKAITMOHHBIX TPOAYKTOB KOMMYHHKAITMOHHBIX TPOAYKTOB.

B pesynbrare 0CBOCHUS AUCIUILTUHBI O0YYaIONIHIACS JTOJKCH:
3namp: XpOHOJIOTMYECKUE TPAHMIIBI, IEPHOAN3ALUIO U TUIIOJIOTHYECKUE OCOOCHHOCTH KYJIBTYypHO-
HUCTOPUYECKUX DIIOX;
- TUHAMUKY MHPOBOTO JINTEPATYPHOTO MPOIECcCa HA CHHXPOHUYECKOM U TMAXPOHUUECKOM YPOBHSIX;
- HaIMOHAIBHYIO CHEUU(PUKY KKIOH M3 HM3y4aeMbIX B Kypce HAIMOHAJIBHBIX JIUTEPATyp H HX
B3aMIMOCBSI3U C TUTEPATypaMu JIPYTHX HAPOJIOB;
- OCHOBHBIC MaruCTpabHbIC CIOXKETHI U 00pa3bl MUPOBOM JINTEPATYPHI.
Ymemw: wncnonb3oBaTh CpeNCTBA XyAOKECTBEHHOH BBIPA3UTEIBHOCTH B IPOLECCE CO3AaHUS
TEKCTOB PEKJIAMbI H CBSI3€H C OOIIECTBEHHOCTHIO U (MJIH) MHBIX KOMMYHUKAIIHOHHBIX TPOITYKTOB.
Brademyw: HaBbIKaMH pabOTHI C XyHO)KECTBEHHBIM TEKCTOM, HCCIICIOBATEIBCKON JIHTEpaTypoil,
Y4eOHBIMHU ITOCOOUSIMHU.
[To pucrumuinHe MpeayCMOTpPEHa MPOMEKYTOUHAs arTecTaius B ¢popme sk3amera. O0mas Tpy1oeMKOCTh
OCBOCHHMSI TUCIIMIUIMHBI COCTABIISIET 3 3a4ETHBIC AUHUIIBI.

The discipline "Russian and foreign literature in communications" is implemented at the Faculty of
Advertising and Public Relations by the Department of Theory and Practice of Public Relations.

Purpose of the discipline— to create a stable understanding of the interrelationships of world and domestic
literature in the context of mass communications of the information society.

Tasks of the discipline:

e to give a holistic view of the course of development of the world literary process;

e show the relationship and continuity of various literary eras;

e reveal the specifics of the studied stages of world literary development in the context of culture,
about the highest achievements of world literature that are of enduring importance, report a certain
amount of facts that are essential for understanding the literary process and the formation of
aesthetic pleasure from acquaintance with literary monuments;

e to acquaint students with the top works of world and domestic literature,

e to instill the skills of reading and analyzing literary texts, based on an understanding of the
figurative nature of the art of the word, based on the principles of the unity of artistic form and
content, the connection of art with life, historicism.

The discipline is aimed at the formation of competencies:

Competence Competence indicators
(code and name) (code and name)

UC-4. Able to carry out business UC-4.2. Freely perceives, analyzes and critically

communication in oral and written evaluates oral and written general professional

forms in the state language of the information in Russian and foreign language(s);

Russian Federation and foreign demonstrates translation skills from a foreign

language(s) language(s) into the state language, as well as
from the state language(s) into a foreign
language(s);

GPC-1. Able to create media texts and | GPC-1.1 Identifies the distinctive features of

(or) media products and (or) media texts, media products, communication

communication products in demand by | products of different media segments and

society and industry in accordance platforms

with the norms of Russian and foreign




languages, features of other sign GPC-1.2. Prepares texts for advertising and public
systems relations and other communication products of
various genres and formats in accordance with the
norms of Russian and foreign languages, features
of other sign systems

GPC-3.Able to use the variety of GPC-3.2. It takes into account the achievements of
achievements of domestic and world domestic and world culture, as well as the means
culture in the process of creating of artistic expression in the process of creating
media texts and (or) media products, texts for advertising and public relations and (or)
and (or) communication products other communication products.

As a result of mastering the discipline, the student must:

To Know: chronological boundaries, periodization and typological features of cultural and historical
eras;
- the dynamics of the world literary process at the synchronic and diachronic levels;
- the national specifics of each of the national literatures studied in the course and their relationship with
the literatures of other peoples;
- the main plots and images of world literature.

To Be able to: use the means of artistic expression in the process of creating texts for advertising
and public relations and (or) other communication products.

To Own: skills of working with a literary text, research literature, teaching aids.
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

TEOPHSA U TPAKTHUKA CBS3EN C OBIIIECTBEHHOCTBIO / THEORY AND PRACTICE OF
PUBLIC RELATIONS

Hucuunnuna «Teopus W mpakTHKa OOLIECTBEHHBIX CBSI3el» peanusyercs Ha (axkylnbTeTe pekiambl U
cBsi3eil ¢ 00111eCTBEHHOCTHIO KadeIpoil TEOPUH U MTPAKTUKU OOIIECTBEHHBIX CBA3EH.
ear AUCHMIUIMHBI — OCBOEHHE CTyACHTaMU OCHOBHOIO TIOHATHMHOIO ammapara CBs3€d C
00I11€CTBEHHOCThIO, O3HAKOMJIEHHE ¢ OCHOBHBIMHU MOJX0AaMHu K PR-nesTensHOCTH, YCBOGHHE OCHOBHBIX
TEXHOJIOTH, METOIOB U MHCTPYMEHTOB JESATEILHOCTH IO CBA3SIM C OOILECTBEHHOCTHIO B COBPEMEHHOI
OHJIalH M oduaitH-cpere.
3amaun TUCHHUIINHEIL;
® JaTh CUCTEMHOE IPEACTABICHUE O CBA3SIX C OOIIECTBEHHOCThIO KaK BUIE NPOQeCCHOHAIBHON
NESITEeIbHOCTH B KOMMEPUYECKOM, MOJUTHUYECKOW, COLMANbHOW cdepe H B3aUMOACHCTBHH C
OpraHaMHy roCyIapCTBEHHOU BIIACTH;
e chopMHpOBATH MOHUMAHUE MPUHLUIIOB PO(PECCHOHAIBHON ITUKH;
® Jarhb TMpeACTaBIeHHE 00 OTUYECKHX KOJAEKCaX, MPO(PECCHOHAIBHBIX OpPraHU3alusaX M
00beAMHEHUX, Po(ecCHoHaIbHBIX KOHKYpCaX, IPO(PEeCCUOHAIBHBIX CTaHAAPTaX;
® O03HAKOMUTb C OCHOBHBIMH 3apyO€XKHBIMH M OTEUECTBEHHBIMH TEOPETHMUECKUMH KOHLEMUSIMU
CBSI3€H ¢ OOIIECTBEHHOCTDIO;
e Jarb IIOJHOE€ M CHCTEMHOE TIPEACTABICHUE O IIOHATUHHOM ammapare TEOpUH CBA3CH C
00IIIECTBEHHOCTHIO;
e cdopmHpoBaTh MpEACTABICHUE O MPUHLUIIAX B3aUMOJEHUCTBUS CBsI3€l C OOIECTBEHHOCTHIO CO
CpeAcTBaMH MaccoBOM nH(popMaLuy,
® Jarb IPEACTABICHUE O THUIAX COBPEMEHHONW KOMMYHMKALlMOHHOM NPOAYKIUU CBA3EH C
00I11€CTBEHHOCTBIO B OHJIAlH U oaiiH cpeaax;
e 00yuuTh 0A30BBIM AJITOPUTMAM JESITEIBHOCTH IO CBA3SIM C OOIIECTBEHHOCTHIO, aHAIMTHUECKUM U
TEXHOJIOTMUYECKHUM IPOLEAYpaM, UCIIOJIb3YEMbIM B JAESITEILHOCTH I10 CBSI35M C OOIIECTBEHHOCTBIO;
® [IPOJEMOHCTPUPOBATh JEATEIBHOCTh IO CBA3SIM C OOLIECTBEHHOCTHIO Ha MpHUMEpEe aHajau3a
KJIACCUYECKUX U COBPEMEHHBIX KEHCOB.
JlucuuiuinHa HanpasieHa Ha (POpMUPOBAHNE KOMIIETCHIIMII:



VYK-2. CrnocobeH ompeaensTh Kpyr 3agad B paMKax IIOCTaBICHHONW 1€ W BBIOWPAThH
ONTHMAaJbHBIE CIIOCOOBI UX PELICHUS, UCXOAS U3 ACUCTBYIOIIMX IMPABOBBIX HOPM, MMEIOLIUXCS
PECYPCOB U OrpaHUYEHUN

OIIK-1. CnocobeH co3naBath BOCTpeOOBAHHbBIE OOIIECTBOM M MHIYCTPUEH MEIUATEKCThI U (WIIH)
MEAMANIPOAYKTHI, U (MJIM) KOMMYHUKAIIMOHHBIE TPOIYKTHl B COOTBETCTBUU C HOPMAMH PYCCKOTO U
WHOCTPAHHOTO SI3BIKOB, 0COOCHHOCTSIMHA MHBIX 3HAKOBBIX CUCTEM

OIIK-4. CnocobOeH oTBe4aTb Ha 3alpochl M TOTPEOHOCTH OOIIECTBA W ayIWTOPHH B
poecCHOHANBHON IeATeIbHOCTH

B PE3YIbTAaTC OCBOCHHUA JUCHUIIJINHBI 06yqa}01u1/11710;1 JOJIZKCH:

3name:

KpyT Mpo(eCCHOHAIBHBIX 3a/1a4 U ONTHUMAIIBHBIC CIIOCOOBI UX PEIICHHSI, HCXOJIS U3 JCHCTBYIONTUX
MIPABOBBIX HOPM;

OTJIIMYUTEIHHBIE OCOOCHHOCTH TEKCTOB 10 CBSI35M C 0OIIECTBEHHOCTBIO.

3aIpOoCHl ¥ MOTPEOHOCTH OOIIECTBA U Ay IMTOPUH B TIPOPECCHOHATBHON JACSITEILHOCTH

OCHOBHBIC MHCTPYMEHTHI TIOMCKa MH(OpMAIMKM O TEKYIIUX 3alpocax M MOTPEOHOCTSX IEIEeBBIX
ayIMTOPUI/TPyTIIT OOIECTBEHHOCTH;

OCHOBHBIC XapaKTEPUCTHKH IEICBOW ayJTUTOPUHU IPH CO3JAaHUHM TEKCTOB PEKJIaMbl M CBSI3CH C
OOIIECTBEHHOCTHIO U (MJIM) MHBIX KOMMYHUKAIIMOHHBIX MPOJIYKTOB.

Ymems:

aHAJM3UPOBaTh HMEIOILMECS pPECcypchbl M OrpaHMYCHMs, a TaKXKe OLIEHUBaTb U BbIOMpATh
ONITUMAJIbHBIE CTIOCOOBI pEIIeHUs TOCTABIICHHBIX 3a/ay;

OCYIIECTBIISIET MOATOTOBKY PR-TEKCTOB B COOTBETCTBHM C HOPMAaMH PYCCKOTO M WHOCTPAHHOTO
S3bIKOB, OCOOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM.

OTBEYATh Ha 3aMPOCHI U MOTPEOHOCTH OOIIECTBA U Ay JUTOPUU B MPO(PECCHOHATBHOM eI TETbHOCTH
WCTIOJB30BAaTh OCHOBHBIE WHCTPYMEHTHI IOWICKa WMH(POpPMAMM O TEKyIIHX 3ampocax u
NOTPEeOHOCTAX LENIEBbIX ayAUTOPUI/ TPy 0OLIIECTBEHHOCTH,

CO3/1aBaTh TEKCThl PEKJIAMbl U CBS3€H ¢ OOLIECTBEHHOCTHIO M (WJIM) MHBIX KOMMYHUKAllMOHHbIE
IPOAYKTHI, YYUTBHIBAasi OCHOBHBIE XapAKTEPUCTUKH LIEJICBON ay JUTOPUU.

Braoems:

HaBBIKAMU aHAJIM3a HMEIONIMXCS PECYpCOB M OTpaHWYEHHUH, a TakkKe OICHKH H BBIOOpa
ONTUMAJIBHBIX CIIOCOOOB peIIEeHUs TOCTABJICHHbIX 3aa4.

HaBBIKAMU co37aHus PR-TEKCTOB B COOTBETCTBMU ¢ HOPMaMHU PYCCKOTO U HMHOCTPAHHOTO SI3BIKOB,
0COOCHHOCTSIMH MHBIX 3HAKOBBIX CUCTEM.

HaBbIKAMHU OTBETOB Ha 3aIpOoChl ¥ NOTPEOHOCTH 0OLIECTBA U ayIMTOPHH B IPOPECCUOHATIBHON
JeSTeTbHOCTH

HaBBIKAMH HCIIOJIb30BAHUS OCHOBHBIE HHCTPYMEHTOB ITONUCKA HMH()OPMALIUH O TEKYIIUX 3aIpocax u
NOTPEOHOCTSX LENIEBBIX ayAUTOPHI / TPy OOIIECTBEHHOCTH;

HaBBIKAMH CO3/aHUSI TEKCTOB pEKJIaMbl W CBs3eH C OOMIECTBEHHOCThIO W (WJIHM) WHBIX
KOMMYHHUKAIIHOHHBIX [TPOAYKTOB, YUYUTHIBAsI OCHOBHBIE XaPaKTEPUCTUKH LIEJIEBOM ayTUTOPUH.

[lo mucuumiuHe mpeaycMoTpeHa MPOMEXyTo4yHasi aTrTecTalus B (opMe 3aueTa ¢ OLIEHKOM M 3K3aMeHa.
OO1w1ast TPyI0EMKOCTb OCBOEHUSI TUCLIMIUIMHBI COCTABISAET 6 3a4ETHBIX SIUHMILI.

The discipline "Theory and Practice of Public Relations" is implemented at the Faculty of Advertising and
Public Relations by the Department of Theory and Practice of Public Relations.

Purpose of the discipline - students mastering the basic conceptual apparatus of public relations,
familiarization with the main approaches to PR activities, mastering the basic technologies, methods and
tools of public relations activities in the modern online and offline environment.

Tasks of the discipline:

to give a systematic understanding of public relations as a form of professional activity in the
commercial, political, social sphere and interaction with public authorities;

form an understanding of the principles of professional ethics;

give an idea of ethical codes, professional organizations and associations, professional
competitions, professional standards;

to acquaint with the main foreign and domestic theoretical concepts of public relations;



give a complete and systematic understanding of the conceptual apparatus of the theory of public
relations;

form an idea of the principles of interaction between public relations and the media,

to give an idea of the types of modern public relations communication products in online and
offline environments;

to teach the basic algorithms of public relations activities, analytical and technological procedures
used in public relations activities;

demonstrate public relations activities on the example of the analysis of classical and modern
cases.

The discipline is aimed at the formation of competencies:

UC-2. Able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on current legal regulations, available resources and restrictions

GPC-1. Able to create media texts and (or) media products and (or) communication products in
demand by society and industry in accordance with the norms of Russian and foreign languages,
features of other sign systems

GPC-4. Able to respond to the demands and needs of society and the audience in professional
activities

As aresult of mastering the discipline, the student must:

To Know:

the range of professional tasks and the best ways to solve them, based on the current legal norms;

distinctive features of texts on public relations.
requests and needs of society and the audience in professional activities
main tools for finding information about current requests and needs of target audiences/public
groups;
the main characteristics of the target audience when creating texts for advertising and public
relations and (or) other communication products.

To Be able to:
analyze the available resources and constraints, as well as evaluate and choose the best ways to
solve the tasks;
prepares PR-texts in accordance with the norms of Russian and foreign languages, features of other
sign systems.
respond to the demands and needs of society and the audience in professional activities
use the main tools for finding information about current requests and needs of target
audiences/public groups,
create advertising and public relations texts and (or) other communication products, taking into
account the main characteristics of the target audience.

To Own:

the skills of analyzing available resources and constraints, as well as evaluating and choosing the
best ways to solve the tasks.

skills in creating PR-texts in accordance with the norms of Russian and foreign languages, features
of other sign systems.

skills to respond to the requests and needs of society and the audience in professional activities
skills in using the main tools for searching for information about current requests and needs of
target audiences / public groups;

skills in creating texts for advertising and public relations and (or) other communication products,
taking into account the main characteristics of the target audience.

The discipline provides for intermediate certification in the form of a test with an assessment and an exam.
The total labor intensity of mastering the discipline is 6 credits.

TEOPUS U ITIPAKTUKA PEKJIAMBI / THEORY AND PRACTICE OF ADVERTISING

Hucuunnuna «Teopus M mpakTHKa peKJaMb» peanusyercsd Ha (akyiabTeTe pekjiaMbl M CBA3eH C
00I11eCTBEHHOCTHIO KadeIpoil HHTErPUPOBAHHBIX KOMMYHHMKALIUN U PEKJIAMBI.



Heas aucuMmimHbl — oOydeHHe pa3palOTKe PEKIAaMHOTO KOMMYHUKAIIMOHHOTO TMPOAYKTa M €ro
TEXHOJIOTHYECKOTO0 O0ECIeUeHHs; U3yUYeHUE CTYACHTAMH TEOPETHKO-KOHIENTYalbHBIX U MPaKTUYECKUX
BOIIPOCOB pa3pabOTKK PEKJIaMHON TPOAYKIMH, TUIAHUPOBAHUA WU TPOBEACHHUS DPEKIAMHBIX KaMIIaHWH,
OLIEHKH UX dPPEKTUBHOCTH U (HOPMUPOBAHUU CTPOMHOMN CHCTEMBI B3IVISIOB HA COBPEMEHHYIO PEKIaMHO-
MH()OPMAITMOHHYIO IeSITEIbHOCTD, IEPCIIEKTUBBI €€ Pa3BUTHUS.

3amauyn TUCHHUIIINHEIL;

® JaTh IpeACTaBICHUE 00 OCHOBAX PEKJIAMHON KOMMYHMKALIUU U PEKIAMHOMN J€ATEIbHOCTH;

® [IPOJEMOHCTPUPOBATH BUJIBI U (POPMBI peKIaMbl, OOBSICHUTH (YHKIIUU PEKIaMbl B 0OIIECTBE,

® JaTh MpEJICTaBICHHWE O TMPHUHLIUINAX B3AUMOACWUCTBUS pPEKJIAMBl MU JIPYTHMX MapKETHHTOBBIX

KOMMYHUKAaIWH;

00yYUTh OCHOBHBIM MPUHILIUIIAM Pa3pabOTKU PEKJIAMHOI0 MEIUANPOIYKTa;

JaTh MPEJCTaBICHUE 00 OCHOBAaX KOMUPAUTHHTA U MeIMATUIAHUPOBAHNUS;

00y4uTh CpeCTBaM U crioco0aMm aHanu3a 3 (HEKTUBHOCTH PEKJIAMHOTO BO3/IEHCTBUS;
IIPOJIEMOHCTPUPOBATh M OXapaKTepU30BaTh MHMPOBOM M OTEYECTBEHHBI ONBIT PEKIAMHON
NeSTEeIbHOCTH;

® O03HAKOMHUTH C OCHOBHBIMH DPEKJIAMHBIMH (ECTHBATSIMA M KOHKYpPCaMH MPO(ECCHOHAILHOTO
MacTepCTBa;

® JaTh NpPEACTaBICHUE O MPOPECCHOHATBHBIX COOOIIECTBAX PEKIAMUCTOB U UX JESITEIHHOCTH

JlucuuiuinHa HanpasieHa Ha (POpMUPOBAHNE KOMIIETCHIIMII:

e VK-4. CriocobeH oCylIecTBIATh AEIOBYI0 KOMMYHHUKAIIMIO B YCTHOM M MMCbMEHHOHM (hopmax Ha
rocyaapcTBeHHOM si3bike Poccuiickoit denepaniil 1 HHOCTPaHHOM(bIX) SI3bIKE(aX)

e OIIK-1 CnocobeH co3naBath BOCTpeOOBaHHBIC OOIIECTBOM M MHAYCTPUEH MEIUATEKCTHI U (WJIH)
MEIUANPOAYKThI, U (UJIM) KOMMYHHKAIIMOHHBIE TIPOJYKTHI B COOTBETCTBUU C HOPMaMH PyCCKOTO H
HMHOCTPAHHOTO S3bIKOB, 0COOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM

e OIIK-2 Cnoco0eH yuyuThIBaTh TEHAECHLUUH pPAa3BUTUS OOLIECTBEHHBIX W TOCYIapCTBEHHBIX
WHCTUTYTOB JUII WX Pa3HOCTOPOHHETO OCBEIICHHS B CO3aBa€MBIX MEAHMATEKCTax W (WJIH)
MeUanpoayKTax, U (MI1) KOMMYHHKAIIMOHHBIX IPOIYKTaX

e OIIK-5. CnocobeH y4uThIBaTh B TPO(ECCHOHATBHON JNEATEIHbHOCTH TEHACHIUU pPa3BUTH
MEIMaKOMMYHUKAIIMOHHBIX CHCTEM pEruoHa, CTpaHbl M MHUpA, UCXOAS W3 MHOJIUTUYECKUX H
HSKOHOMHYECKHX MEXaHM3MOB MX (YHKIMOHMPOBAHMS, TIPABOBBIX M JTUYECKHUX HOPM
peryinupoBaHus

B pesynbrare 0CBOCHUS AUCHUILTUHBI O0YYaIOIIHIACS TOJKEH:

3namu: 6a30BYI0 TEPMUHOJIOTHIO, OTHOCSILYIOCS K PEKJIAMHOM J1€ATEIbHOCTU; IPUHIIUIIBI CO31aHUS
TEKCTOB M JJOKyMEHTOB, HCIIOJIb3YEMBIX B c(pepe peKiIaMbl, peKIaMHO-

MH(POPMALIMOHHBIX MaTepUAJIOB; OCHOBBI TEOPUH PEKIIAMBbI, UCTOPUIO PEKJIAMHOMN

JESTeIbHOCTH (B T.4. TEKCTOBOMW JAEATEIBHOCTH),pa3BUTHE )KAaHPOBOTO pa3HO0Opa3usi peKJIaMHBIX TEKCTOB,
KaTerOpUH, CBSI3aHHBIE C IIPOLIECCOM CO3JIaHMsI PEKJIAMHBIX TEKCTOB,

BUJIbI PEKJIAMHBIX TEKCTOB, COAEP)KaHUE JIEATEILHOCTH MEHEKepa 10 peKiaMe, IpaBuiia
IIPOLYLIUPOBAHUSI PEKIAMHBIX TEKCTOB.

Ymems: npUMEHSTH NEPEOBOM OTEUECTBEHHBIN U 3apyOeKHBII ONBIT BEJCHUS PEKIAMHOTO

7ief1a, IIaHUPOBaTh, OPraHU30BbIBATh U OCYLIECTBIATh JESATEIHOCTD 110 CO3AAHUIO PEKIIAMHOIO
MPOIYKTa, TNIAHUPOBATH M IPOBOAMUTH PEKJIAMHbBIC KAMIIAHUH;, MPUMEHSTH

MOJTy4YEHHBIE 3HAHUS 110 TEOPUH U IIPAKTUKE PEKJIaMbl B LEJIAX MTOIYyYSHHUs ONTUMAJIbHO-

3¢ PEKTUBHOTO PEKJIAMHOTO MPOAYKTA.

Braoems: cranAapTHBIMU METOIMKaMH [TOUCKA, aHaIM3a U 00pabOTKU MaTepuaa Ajs CO34aHus TEKCTOB B
00JIaCTH pPeKJIaMbl; HABBIKAMHU HAITUCAHUS PEKJIAMHBIX TEKCTOB Pa3IMYHBIX KAHPOB B COOTBETCTBUH C
1I€JIEBOM YCTaHOBKOM.

[To pucuumnmuHe MPEeAyCMOTPEHA MPOMEXYTOYHAasi aTTecTalys B opMe 3adeTa C OLEHKOW M IK3aMEHa.
OO1w1ast TpyI0EMKOCTb OCBOEHUSI TUCLIMIUIMHBI COCTABISAET 7 3a4ETHBIX SIUHMILI.

The discipline "Theory and Practice of Advertising" is implemented at the Faculty of Advertising and
Public Relations by the Department of Integrated Communications and Advertising.

Purpose of the discipline — training in the development of an advertising communication product and its
technological support; the study by students of theoretical, conceptual and practical issues of developing



advertising products, planning and conducting advertising campaigns, evaluating their effectiveness and
forming a coherent system of views on modern advertising and information activities, prospects for its
development.

Tasks of the discipline:

e to give an idea of the basics of advertising communication and advertising activities;

e demonstrate the types and forms of advertising, explain the functions of advertising in society,

e to give an idea of the principles of interaction between advertising and other marketing

communications;

to teach the basic principles of developing an advertising media product;

to give an idea of the basics of copywriting and media planning;

to teach the means and methods of analyzing the effectiveness of advertising impact;

e demonstrate and characterize the world and domestic experience of advertising;

e to acquaint with the main advertising festivals and competitions of professional skills;

e give an idea of the professional communities of advertisers and their activities

The discipline is aimed at the formation of competencies:

e UC-4. Able to carry out business communication in oral and written forms in the state language of
the Russian Federation and foreign language(s)

e GPC-1 Able to create media texts and (or) media products and (or) communication products in
demand by society and industry in accordance with the norms of Russian and foreign languages,
features of other sign systems

e GPC-2 Able to take into account the development trends of public and state institutions for their
versatile coverage in the created media texts and (or) media products, and (or) communication
products

e GPC--5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation

As a result of mastering the discipline, the student must:

To Know: basic terminology related to promotional activities; principles of creating texts and documents
used in the field of advertising, advertising

information materials; fundamentals of advertising theory, the history of advertising

activities (including text activities), the development of the genre diversity of advertising texts, categories
associated with the process of creating advertising texts,

types of advertising texts, the content of the activities of the advertising manager, the rules for the
production of advertising texts.

To Be able to: to apply advanced domestic and foreign experience in conducting advertising

affairs, plan, organize and carry out activities to create an advertising product, plan and conduct
advertising campaigns;apply

acquired knowledge on the theory and practice of advertising in order to obtain optimal

effective promotional product.

To Own: standard methods of searching, analyzing and processing material for creating texts in the field of
advertising; skills in writing advertising texts of various genres in accordance with the target setting.

The discipline provides for intermediate certification in the form of a test with an assessment and an exam.
The total labor intensity of mastering the discipline is 7 credit units.

IMPABOBOE PEI' YIHPOBAHUE PEKJIAMbBI U CBA3EN C OBIIECTBEHHOCTBIO / LEGAL
REGULATION OF ADVERTISING AND PUBLIC RELATIONS

HuctmmuimHa «I[IpaBoBoe perynampoBaHue peKIamMbl W CBSI3eH C OOIIECTBEHHOCTBHIO» peaNn3yeTcs Ha
¢dakynpTeTe pekiaMbl M CBA3EH C OOLIECTBEHHOCTHbIO KadeIpod COLMOKYIBTYpHBIX TNPAKTUK U
KOMMYHHKaIUH.

ey AMCHMIIMHBI — NOATOTOBUTH CHELMATIMCTA, UMEIOLIEro NpodeccuoHaabHbIe 3HAHUS O MPABOBOM
perynupoBaHuM B cepe peKIaMbl M CBsI3€i ¢ OOIIECTBEHHOCTHIO ISl MOCIEAYIOMEH WX peann3alnnu B
npodeccruoHalIbHOM chepe.

3amauyn TUCHHUIINHEIL;



M3yYUTh OCHOBBI MPABOBOTO PETYIUPOBaHHUA B cepe peKiambl M CBA3EH C OOIIECTBEHHOCTHIO;
HCTOYHUKHU IIPABOBOT0 PETYJIUPOBAHUS;

3HaTh TpPeOOBaHUS 3aKOHOAATENbCTBA K pEKJIaMe OTAEIbHBIX BHJOB TOBapoOB, CIIOCOOOB €€
pacnpocTpaHeHus;

chopMupoBaTh 3HaHUA B 00JaCTH HaJ30pa B chepe peKIambl;

U3YYUTh CIIOCOOBI 3alIUTHI IPaB MOTpeOUTENEN peKIaMbl;

yYMETh IPUMEHATH TOJTYYCHHBIC 3HAHUS B TPO(ECCHOHATLHON IeATEIIbHOCTH;

BJIa/IETh HaBbIKAMU aHAJIN3a IOPUANYECKUX IOKYMEHTOB.

JlucuumuinHa HanpasieHa Ha (P OpMUPOBAHUE KOMITETCHIIMA:

VYK-2. CmocobeH ompenensTh Kpyr 3agad B paMKax IIOCTaBICHHOW 1€ W BHIOWPAThH
ONTUMAJIbHBIE CHOCOOBI UX PEIICHUS, MCXOIs W3 JICHCTBYIOIIUX MPABOBBIX HOPM, WMEIOIIAXCS
PECYPCOB U OrpaHUYEHUN

OIIK-5. CnocobeHn yuuThiBaTh B MTPO(PECCHOHATHHOM NEATETbHOCTH TEHIACHIIMU Pa3BUTH
MEIMAaKOMMYHHUKAIIMOHHBIX CUCTEM PETHOHA, CTPaHbl M MHUpPA, HCXOAS U3 TMOJIUTUYECKUX U
SKOHOMHYECKMX MEXaHM3MOB HX (DyHKIIMOHHPOBAHHS, TIPABOBBIX W OTHYCCKUX HOPM
perynupoBaHus

OIIK-7. CiocobeH yuuThiBaTh d3GGEKTHI U MOCIEACTBUS CBOCH MPO(eCcCHOHATBHON ASSITETLHOCTH,
clieysl IPUHIIUIIAM COIMAJIbHON OTBETCTBEHHOCTH

B pesynbrare 0CBOCHUS AUCHUILTUHBI O0YyYaIOIIHIACS TOJKEH:

3HaTk:

3aKOoHOAATeNhCTBO Poccuiickoit deneparuu B cepe peKiiaMbl, CBsI3ei ¢ 00IIECTBEHHOCTHIO;
JIOKQJIbHOE PEryJIpOBaHUE U CAMOPETYJIUPOBAHUE B KOMMYHHUKAIIMOHHBIX KOMITAHUSAX;

BOIIPOCHI FOPUIANYECKON OTBETCTBEHHOCTHU B chepe peKIamMbl U KOMMYHHUKAIIUA;

CpEICTBA paCIPOCTPAHEHUS PEKIIAMBI;

CpeICTBA ¥ MMPUEMBI B cepe CBsI3eil ¢ 00IIECTBEHHOCTHIO, COOTBETCTBYIOIINE TPEOOBAHUSIM
3aKOHOaTeNIbcTBa PD;

MOHSITHE COIMAIILHOW PEKJIaMbl, 3aKOHOIaTENIbHEIC TPeOOBaHUs B cepe COIMATLHON PEKIIaMBbl;
0COOCHHOCTH peKJIaMbl OT/IEIbHBIX BHJIOB TOBAPOB;

COBOKYITHOCTH IPABOBBIX HOPM, PETYIHPYIONIMX MPABOOTHOIICHUS B cepe PeKIIaMbl U CBSI3EH C
00IIECTBEHHOCTBIO;

aHAJIM3UPOBATh M TMPUMEHATH B NPO(ECCHOHATBLHON NEATeTbHOCTH 3aKOHOAATEILCTBO B cdepe
pEeKIIaMbl U CBsI3eH C OOIIECTBEHHOCTHIO;

aHAJIM3UPOBATh CyNeOHYI0 MPaKTUKY U MPpakTUKy DAC u ee TeppUTOpHUATILHBIX OPTaHOB;
OTTPaHUYMBAThH BUJIbI COLIMAILHON OTBETCTBEHHOCTH (MOPaIbHOM, MOJIUTHUECKOM) OT
FOPUINYECKOM;

COOTHOCHUTH CPEJICTBA M MPUEMBI TPO(HECCUOHATTLHOU JEATSIILHOCTH C TPEOOBAHHUSIMH
3aKOHOJIaTEILCTBA, C YUETOM COIMAJIBHBIX MOCIICACTBUN;

ONpe/IesATh IPABOBBIE HOPMBI, MOJIEKAITUE TPUMEHEHHIO MTPU PEIICHUH KOHKPETHOU 3a/1auu;

Bnaners:

HaBbIKAMU aHAJIN3a IOPUIUYECKUX JOKYMEHTOB;

YMEHHUSMU OIPEJEIIATh COLMATIbHBIE TOCIEACTBUSA NPO(PECCUOHATBHON NeATEIbHOCTH;
IOpUINYECKON TEPMUHOJIOTHEH;

HaBBbIKAMHU pabOThI C 3aKOHOIATENILCTBOM, ITOI3aKOHHBIMU aKTaMHU, IOPUIMUECKUMH JOKYMEHTAMU;
HaBBIKAMH aHAJIM3a U TOJKOBAHMS IPABOBBIX JOKYMEHTOB.

[lo muciumivHe npeaycMOTpeHa MPOMEXYTOuHas arrectanmuss B Qgopme 3adera ¢ oueHkoi. OOmas
TPYAOEMKOCTb OCBOCHHUS TUCHUIUIMHBI COCTABIISIET 3 3a4ETHBIC €IUHUIIBI.

The discipline "Legal regulation of advertising and public relations" is implemented at the Faculty of
Advertising and Public Relations by the Department of Sociocultural Practices and Communications.
Purpose of the discipline— to prepare a specialist with professional knowledge of legal regulation in the
field of advertising and public relations for their subsequent implementation in the professional field.
Tasks of the discipline:

study the basics of legal regulation in the field of advertising and public relations; sources of legal
regulation;



e know the requirements of the legislation for advertising of certain types of goods, methods of its
distribution;
to form knowledge in the field of supervision in the field of advertising;
study ways to protect the rights of advertising consumers;
be able to apply the acquired knowledge in professional activities;
¢ have the skills to analyze legal documents.
The discipline is aimed at the formation of competencies:
e UC-2. Able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on current legal regulations, available resources and restrictions
e GPC-5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation
e GPC-7. Able to take into account the effects and consequences of their professional activities,
following the principles of social responsibility
As a result of mastering the discipline, the student must:
To Know:
- legislation of the Russian Federation in the field of advertising, public relations;
- local regulation and self-regulation in communication companies;
- 1ssues of legal liability in the field of advertising and communications;
- means of advertising distribution;
- means and techniques in the field of public relations that meet the requirements of the legislation of
the Russian Federation;
- the concept of social advertising, legal requirements in the field of social advertising;
- features of advertising of certain types of goods;
- aset of legal norms governing legal relations in the field of advertising and public relations;
to Be able to:
- analyze and apply in professional activities legislation in the field of advertising and public
relations;
- analyze the judicial practice and practice of the FAS and its territorial bodies;
- to distinguish between types of social responsibility (moral, political) from legal;
- correlate the means and methods of professional activity with the requirements of the law, taking
into account social consequences;
- determine the legal norms to be applied in solving a specific problem;
to Own:
- skills in the analysis of legal documents;
the ability to determine the social consequences of professional activity;
legal terminology;
skills in working with legislation, by-laws, legal documents;
skills in analysis and interpretation of legal documents.
The discipline provides for intermediate certification in the form of a test with an assessment. The total
labor intensity of mastering the discipline is 3 credit units.

3TUYECKOE PEI'YJINPOBAHUE PEKJIAMBI U1 CBSI3EM C OBIIECTBEHHOCTBIO /

ETHICAL REGULATION OF ADVERTISING AND PUBLIC RELATIONS

JucuuiuinHa «OTHUYECKOE PEeryjJupoBaHHUE peKjaMbl U CBsi3ed C OOIIECTBEHHOCTBIO» pealu3yercss Ha
¢dakynbTeTe peKiIaMbl M CBsi3eH C OOIIECTBEHHOCTBIO Kadeapoil TEeopuHM M NPAKTUKUA CBA3EU C
00I11€CTBEHHOCTBIO.
Lesib AMCHMIIMHBI — PA3BUTH CLIOCOOHOCTD CIEIMATUCTOB IO PEKJIAME M CBSI35IM C OOIIECTBEHHOCTHIO K
CaMOCTOATENILHON MPO(ecCHOHATBbHO-HPAaBCTBEHHOM OPUEHTALMM B PaMKaxX OCYIIECTBISIEMBIX JIEIOBBIX
KOHTAaKTOB.
3agauu AMCUUIVIMHBI:

e cdopmHpoBaTh y OyAyIIMX CHELHMATMCTOB MO PEKJIaMe U CBS3SM C OOILIECTBEHHOCTHIO CHUCTEMY

3HaHUH O MpupojAe NpodecCHOHATBHOW MOpaliu, Xapakrepe NpoecCHOHaTbHO-HPaBCTBEHHBIX



OTHOIIEHUH B cdepe HUHPOPMAIMOHHONW JEATEILHOCTH, HX pOJIM B TNPOodEeCcCHOHATBLHOMN
JeSITeNIbHOCTH;

® TIOMOYb OCO3HATh, KaK JCHCTBYET NpOQecCHOoHaTbHAs MOPAIb, U TIOHATH OCOOCHHOCTH OTPaKECHUS
ee B Mpo(ecCHOHAIBHOMN 3THKE;

® 03HAKOMUTH C OCHOBHBIMH 3TallaMU U TCHJICHIIUSIMU B Pa3BUTHH MPO(ECCUOHAIBHOMN STUKH;

®  DACKPHITH coJepKaHue OCHOBHBIX npoQecCHOHATBHO-3TUIECKUX MPEJICTaBICHHIA,
paccMaTpuBaeMbIX POCCUHCKUM U MUPOBBIM MH()OPMAIIMOHHBIMU COOOIIECTBAMH, KaK CTaHAAPTOB
po(hecCHOHATLHOTO TOBEICHHSI.

JlucuurniauHa HarpaBiieHa Ha (OPMUPOBaHHE KOMIIETEHIINH:

e VK-3. CriocobGeH oCylIecTBIATh COLMAIBHOE B3aUMOJEHCTBHE M PEaTM30BbIBATH CBOIO POJIb B
KOMaHJ1e

e VK-5. CnocobGeH BocCHpuUHUMATh MEXKYJIbTYpHOE pa3HOOOpazue o0IecTBa B COIUAIBHO-
UCTOPUYECKOM, ITUIECKOM U PHIOCO()CKOM KOHTEKCTaX

e OIIK-5. Cnocoben yuuThiBaTh B NPO(ECCHOHAIBHONW JEATEIHLHOCTH TEHACHIIMM Pa3BUTHUSA
MEIMAaKOMMYHHUKAIIMOHHBIX CUCTEM PETHOHA, CTPaHbl M MHUpPA, HCXOAS U3 TMOJIUTUYECKUX U
SKOHOMHYECKMX MEXaHM3MOB HX (DyHKIIMOHHPOBAHHS, TIPABOBBIX W OTHYCCKUX HOPM
perynupoBaHus

e OIIK-7. CriocobeH yuutbiBaTh 3G PEKTh U MOCIEACTBHS CBOSH POdheCcCHOHABHOM IeATeIhbHOCTH,
clieysl IPUHIIUIIAM COLIMAJIbHOM OTBETCTBEHHOCTH

B pesynbrare 0CBOCHUS AUCHUILTUHBI O0YyYaIOIIHICS TOJKEH:

3HarTp

- OCHOBHBIC KaTETOPHH U MOHITUS MPO(PEeCCHOHATLHOMN ITHKH,

- coiepXaHHe KaTeropuii, onpeaensomux npodeccnoHanbHO-HPABCTBEHHYIO MO3UIUIO CIEIMATNCTa
0 PEKJIaME U CBSI3AM C OOLIECTBEHHOCTHIO;

- cogepxaHue MpodheccnoHaTbHO-3TUYECKUX HOPM, Haubojee TUITMYHBIX ITHUYECKUX KOJUIU3UN cepsl
MH(POPMALIMOHHON JESATETbHOCTH, HOPMATHUBHBIX JOKYMEHTOB COOOIIECTB PabOTHHUKOB CIIyKO IO
pEKJIaMe U CBA3SIM C 0OIIECTBEHHOCTHIO.

YMmerb

- OIpeneisThb TEHIECHIUU DPAa3BUTHUS MEAHMAKOMMYHUKALMOHHBIX CHCTEM pEruoHa, CTpaHbl MU MHpa,
UCXOJS W3 TMOJIUTUYCCKUX M SKOHOMHUYECKHX MEXaHM3MOB WX (DYHKIIMOHMPOBAHUS, MPABOBBIX W
THUYECKUX HOPM PEryIHpOBaHUS;

- TMPUMEHATh HAa TMPAKTUKE MPO(PEeCCHOHAIBHO-3TUYCCKUE HOPMBI W TPUHIMUIBI BEJICHUS JCIOBOM
Oecelpl, IENOBBIX MEPErOBOPOB, MYOIMYHOTO BBICTYIUICHHUS, MOJIEMUKH, TUCKYCCHH, BEpOAIbHOTO U
HEeBepOATLHOTO OOIICHUS, MOJICTTMPOBAHUS MPO(PECCHOHATBHOTO UMUITKA.

Baanern

- MeXaHW3MaMd  y4era B NPOPECCHOHATBHONH  JEATEIBHOCTH  TCHACHUIUH  Pa3BUTHUA
MEINAKOMMYHUKALIMOHHBIX CHCTEM pEruoHa, CTpaHbl U MHpaA, HCXOAS U3 IMOJUTHYECKHX U
YKOHOMHUYECKUX MEXaHU3MOB MX ()yHKIIMOHHPOBAHWSI, IPABOBBIX M STUICCKUX HOPM PEryJTUPOBAHUS;

- mpueMaMH BeJIeHUs JeNoBOW Oecelpl, JAENOBBIX IEPErOBOPOB, IYOJIUYHOTO BBICTYIUICHHUS,
paspemieHnss NMPO(EeCCHOHANBHBIX  KOH(JIUKTOB, BEIEHHUS CIOpa, IOJEMHKH, JUCKYCCHH,
dbopMupoBanus mpodeccuoHaTbHOTO UMHTXKA.

[lo mucuMIIMHE NMPEAyCMOTPEHA HMPOMEXYTO4Has arrectanus B ¢opme 3adera. OOImas TPymOeMKOCTb

OCBOEHHUS JUCIUILIMHBI COCTABIISIET 3 3aU€THBIC €AUHUIIBI.

The discipline "Ethical regulation of advertising and public relations" is implemented at the Faculty of
Advertising and Public Relations by the Department of Theory and Practice of Public Relations.

Purpose of the discipline— to develop the ability of specialists in advertising and public relations for
independent professional and moral orientation within the framework of ongoing business contacts.

Tasks of the discipline:

e to form a system of knowledge about the nature of professional morality, the nature of professional
and moral relations in the field of information activity, their role in professional activity among
future specialists in advertising and public relations;

¢ help to understand how professional morality works, and to understand the features of its reflection
in professional ethics;

e to acquaint with the main stages and trends in the development of professional ethics;



e reveal the content of the main professional and ethical ideas considered by the Russian and world
information communities as standards of professional behavior.

The discipline is aimed at the formation of competencies:

e UC-3. Able to carry out social interaction and realize their role in the team

e UC-5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

e GPC-5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation

e GPC-7. Able to take into account the effects and consequences of their professional activities,
following the principles of social responsibility

As a result of mastering the discipline, the student must:

To Know

- main categories and concepts of professional ethics,

- the content of the categories that determine the professional and moral position of a specialist in
advertising and public relations;

- the content of professional and ethical standards, the most typical ethical conflicts in the sphere of
information activity, regulatory documents of communities of employees of advertising and public
relations services.

To Be able to

- determine the trends in the development of media communication systems in the region, country and
the world, based on the political and economic mechanisms of their functioning, legal and ethical
norms of regulation;

- to put into practice professional and ethical norms and principles of conducting a business
conversation, business negotiations, public speaking, polemics, discussions, verbal and non-verbal
communication, modeling a professional image.

To Own

- mechanisms for taking into account in professional activities the trends in the development of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation;

- methods of conducting a business conversation, business negotiations, public speaking, resolving
professional conflicts, conducting a dispute, polemics, discussions, forming a professional image.

The discipline provides for intermediate certification in the form of a test. The total labor intensity of

mastering the discipline is 3 credit units.

HUP®POBBIE KOMMYHUKALIUU / DIGITAL COMMUNICATIONS
Hucuunnuna «lludppoBble KOMMyHHKaIMM» peaiau3yercs Ha ¢akyiabTeTe pekjamMbl M CBSI3eH C
00I11eCTBEHHOCTHIO KadeIpoil HHTErPUPOBAHHBIX KOMMYHHUKALIUN U PEKJIAMBI.
Heab AUCHMIUIMHBI — TOJTOTOBUTH BBIMTYCKHUKA, UMEIOIIETO NIyOOKHE TEOPETUYECKHUE U MPAKTUUECKUE
3HaHUS B 00JAaCTH MH()POKOMMYHHUKAIIMOHHBIX TEXHOJIOTHH M TO3BOJIIOUINE €My YCIEIIHO paboTarh B
chepe mpodeccnoHaTbHBIX KOMMYHUKAIIMA W PEKJIAMBI.
3agaum IMCHUILIHHBI:
® JaTh LEJIOCTHOE, 3aKOHYEHHOE IPEACTAaBICHHE O COBPEMEHHBIX TEXHHUYECKUX CpeAcTBa U
MH(POPMALMOHHO-KOMMYHUKAIIMOHHBIX TEXHOJIOTUSX;
® O03HAKOMUTb CTYACHTOB C TEXHHYECKUM O0OOpyJOBaHMEM M IPOTrPaMMHBIM 00€CHEUYEHUEM,
HCIOJIb3YEMBIM B MPO(ecCHOHAIBHOM 1eATeIbHOCTH;
® HAyYHTh TPHUMEHATH COBPEMEHHBIE IM(PPOBBIE YCTPOHCTBA, IIATGOPMBI W TPOTPAMMHOE
o0ecrieyeHrne Ha BCEX dTamax CO3JaHHs TEKCTOB PEKJaMbl U CBs3eil ¢ OOIIECTBEHHOCTHIO U MHBIX
KOMMYHHUKAIIMOHHBIX TPOAYKTOB
JlucuuiuiiHa HanpaBieHa Ha (GOpMUPOBAHNE KOMITETECHITHIA
e VK-2. CrmocobeH ompeneisTb Kpyr 3agad B paMKax IIOCTAaBJICHHOW IeIHM | BBHIOMpATh
ONTUMAJIbHBIE CHOCOOBI UX PpEIIeHUs, MUCXONs W3 JEHCTBYIOIIMX MPABOBBIX HOPM, MMEIOIIUXCS
PECYpPCOB U OTpaHUYEHUN



e OIIK-6. CmocobeH wWCMmONB30BaTh B NPO(ECCHOHAIBHON  JIEATEIbHOCTH  COBPEMEHHBIC
TEXHUYECKHE CPEJICTBA U NH(POPMALIMOHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOTUN
B pesynbrare ocBoOeHUS TUCHUTLIMHBI O0YJArOIIMIACS JOIDKEH:
3HATh:
— poJib U 3HAUYCHUsS U(PPOBBIX KOMMYHUKAIUH;
— OCHOBHBIC TEXHHYECKHE U MTPOTPAMMHBIC CPEIICTBA MCIIOIB3YEeMbIC TS IU(DPOBBIX
KOMMYHUKaIN

— paborath ¢ nHGOpPMALIHEH B TIIOOATBHBIX KOMITBIOTEPHBIX CETSAX, 0a3aMU JAHHBIX U
KOPIOPATUBHBIX MH()OPMALIMOHHBIX CHCTEMAX;
— UCHOJB30BATh B CBOCH JIEATEIIPHOCTH HOPMATHUBHEIC MPABOBBIC JOKYMEHTHI IO HH()OPMAITMOHHOMN
0€e30I1aCHOCTH;
— TPUMEHATH MOTyYEHHBIC 3HAHUS B IPAKTHUECKOU JIEATEIHHOCTH.
BJIA/IETh:
—  KyJBTYypPO# MBIIICHUS, CIIOCOOHOCTBIO K BOCIIPHUATHIO, 00OOIICHUIO U aHAH3Y UH(POPMAIIHH;
— TPOIECCHI U METO/BI MIOUCKA, COOpa, XpaHeHus, 00pabOTKH U PacpOCTpaHEHUsI HHPOPMAIIHH;
— METO/JaMH U IPOTPAMMHBIMH CPEJICTBAMU 00pa0OTKH JIEI0BOI HHPOPMAIIUU TTPH ONPECIICHHOM
ypOBHE MH(POPMAILIMOHHOM OE30MaCHOCTH.
[To mpucrumuinHe MpeayCMOTpPEHa MPOMEKYTOUHAsI arTecTanus B ¢popme dk3amena. O0mas TpyI10eMKOCTh
OCBOCHUS JUCIUIIIMHBI COCTABIIAET 3 3a4€THBIC SAUHHUIIBI.

The discipline "Digital Communications" is implemented at the Faculty of Advertising and Public
Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline— to prepare a graduate who has deep theoretical and practical knowledge in the
field of infocommunication technologies and allows him to work successfully in the field of professional
communications and advertising.
Tasks of the discipline:
e to give a holistic, complete picture of modern technical means and information and communication
technologies;
e to familiarize students with the technical equipment and software used in their professional
activities;
e teach how to use modern digital devices, platforms and software at all stages of creating texts for
advertising and public relations and other communication products
The discipline is aimed at the formation of competencies:
e UC-2. Able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on current legal regulations, available resources and restrictions
e GPC-6. Able to use modern technical means and information and communication technologies in
professional activities
As aresult of mastering the discipline, the student must:
To know:
— the role and importance of digital communications;
— the main hardware and software used for digital communications
to be able tob:
— work with information in global computer networks, databases and corporate information
systems;
— use regulatory legal documents on information security in their activities;
— apply the acquired knowledge in practical activities.

— culture of thinking, ability to perceive, generalize and analyze information;

— processes and methods of searching, collecting, storing, processing and disseminating
information;

— methods and software for processing business information at a certain level of information
security.



The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

HUHTEI'PUPOBAHHBIE KOMMYHUKALIUU / INTEGRATED COMMUNICATIONS
HuctumuinHa «HTerprupoBaHHBIE KOMMYHHKALUW) peaju3yeTcs Ha (akylnbTeTe peKiaMbl U CBs3EH ¢
00IIECTBEHHOCTHIO KaeIpoil MHTErPHPOBAHHBIX KOMMYHHUKAIINN U PEKIAMBI.

Legs AMCHMIVIMHBI — JaTh CHCTEMHOE TpEICTaBI€HHE OO0 WHTETPUPOBAHHBIX KOMMYHHUKAIMSIX C
Pa3TUYHBIME CYOBEKTAaMH C MCIOJIBb30BAHUEM ONTHMAJIFHOTO KOJIMYECTBA KOMMYHHKAIIMOHHBIX KaHAJIOB
JUISL YCUIJICHUS] KyMYJATUBHOTO 3 dekra.

3agaum IMCHUIIUHBI:

:- OXapaKTepHu30BaTh MPUHIUI WHTETpalii B KOMMYHHKAaTHBHOM IIpOII€CCE;- JaTh IMpeacTaBieHue 00
MHTETPUPOBAHHOM KOMILJIEKCE KOMMYHHUKAIIUI C TpyIIIaMy BHYTPEHHEHN U BHEIIHEHN 00I111€CTBEHHOCTH;

- c(hopMupoBaTh MpeacTaBieHrue 00 HHCTPYMEHTAPHUH JJIs MPOBEACHNUS KOMMYHHUKAIIMOHHBIX KaMITAHUMN C
Y4E€TOM PETHOHAJIBHBIX U CTPAHOBBIX MEIUACUCTEM;

- chopMUpOBaTh CHCTEMHOE MOHMMAaHHE OCOOCHHOCTEH COBPEMEHHBIX WHTETPUPOBAHHBIX OHJIAWH H
odraitH KOMMyHUKaIUH

JlucuurniauHa HarpaBieHa Ha (OpMUPOBaHHE KOMITETEHIIUH:

VYK.1-CriocobeH oCymecTBIATh TMOUCK, KPUTUYECKHH aHaliW3 W CHUHTE3 HH(GOpMAlWH, NPUMEHATH
CUCTEMHBIH MOAXO/ /IS PEIIeHUs MOCTABIEHHBIX 3a1a4

YK 1.2.0opMupyeT © apryMEHTUPOBAHO OTCTAWBACT COOCTBCHHYIO TO3UIMIO [0 Pa3IUIHBIM
¢bunocodpckum npobiemam, 0O00CHOBBIBAET U aJIEKBATHO OLIEHUBAET COBPEMEHHBIE SIBJICHHUS U MPOIIECCHI B
00IIeCTBEHHOH JKM3HU Ha OCHOBE CHCTEMHOTO IOIXO0AA.

OIIK 5-CnocobeH  y4uThiBaTb B  NPOPECCHOHANBHOM  NEATENbHOCTH  TEHACHUUU  Pa3BUTHS
MEIMAaKOMMYHUKALMOHHBIX CUCTEM PETHOHA, CTPAaHbl U MUPA, UCXOS U3 MOJUTHUYECKUX U IKOHOMUYECKUX
MEXaHU3MOB UX (PyHKIIMOHUPOBAHMUSI, TPABOBBIX U ATHUECKUX HOPM PEryIUPOBAHUS

OIIK 5.1. 3HaeT COBOKYNHOCTh MOJUTHYECKUX, SKOHOMUUECKHUX (PAKTOPOB, IPABOBBIX U 3TUYECKUX HOPM,
PETYIUPYIOUINX Pa3BUTUE PA3HBIX MEAHMAKOMMYHHUKAIIMOHHBIX CUCTEM Ha

100aJIbHOM, HAIIMOHAJIEHOM M PETHOHAJIBHOM YPOBHSIX;

OIIK 5.2. OcymectBisier cBoW TpodecCHOHAIbHBIE IeHCTBHS B cdepe pekiaMbl W CBS3ed ¢
OOIIECTBEHHOCTBIO C YYeTOM CHEIU(PHUKH KOMMYHHUKAIIMOHHBIX IPOLIECCOB M  MEXaHHM3MOB
(GYHKIIMOHUPOBaHHUS KOHKPETHOW MEMaKOMMYHUKAIIMOHHOW CUCTEMBI

OIIK 7 CniocobeH yuuThIBaTh 3G QPEKTH ¥ TOCIESACTBHS CBOCH MPOoPeCcCCHOHATBEHON ACITEIBHOCTH, CIEIYS
MIPUHIIMIIAM COIIMAILHOW OTBETCTBEHHOCTH

OIIK 7.2. OcymectBiuser orO0p WHPOpMANHH, TPOHECCUOHAIBHBIX CPEJICTB U MPUEMOB PEKIIaMbl U
CBsi3el ¢ OOIIECTBEHHOCTHIO B COOTBETCTBUU C MPUHITUTIAMHU

COIIMAJIEHOW OTBETCTBEHHOCTH M 3TUYECKHUMHU HOPMaMHU, IPHHATHIM PO ECCHOHAIEHBIM COOOIIECTBOM

B pesynbrare ocBOeHUS AUCHUIUIMHBI O0YYaroMIMics JOKEH:

3HATh:

- IPEIMETHOE T0JIE COBPEMEHHBIX WHTETPUPOBAHHBIX KOMMYHUKAIIMNA U UCTOPHIO UX CTAHOBIICHUS;
OCHOBBI METOJIOJIOTUM OCYIIECTBICHHSI MPAaKTUK HWHTETPUPOBAHHBIX KOMMYHMKAIUI; TEXHOJIOTHIO
TaKTUYECKOTO TUIAHUPOBaHUs U mpoBereHuss PR- u pexinamMHbIX KaMIaHui, U OTACTBHBIX MEPOTPUSTUI B
pamKax peaju3ali KOMMYHHUKAIlMOHHON CTpaTeruy; TEXHOJOTUU OPraHU3allUU TEKYLIUX COOBITMHHBIX
MIPAKTUK UHTETPUPOBAHHBIX KOMMYHUKALIUN;

- TPUHLUMOBI M OCHOBHBIE MApKETUHIOBBIE HMHCTPYMEHTBHI  B3aUMOJCICTBHS  OTAEIOB
peKiIambl/CBA3eil ¢ OOIIECTBEHHOCTHIO TMpPH IUJIAHUPOBAHUHM TPOU3BOACTBA U (WJIM) peaiu3aiuu
KOMMYHHUKAIIMOHHOTO MPOJYKTA JUIsl OCHOBHBIX 1I€JIEBBIX I'PYMIT OOLIECTBEHHOCTH.

YMeTb:

- TPHUMEHATh B CBOEH Mpo(ecCHOHANBHON NESITEeNbHOCTH JHMHEHHOTO MEHEIKepa IO CBI3SIM C
OOIIECTBEHHOCTHIO OCHOBHBIE MOJENN OpPraHu3allid MHTETPUPOBAHHBIX KOMMYHUKAIIUH MIPH peau3alin
KOMMYHUKAI[HOHHBIX ~ KaMMaHWH, TPOEKTOB W MEpOINpUATHH, oOleHuBaTh dS((HEKTUBHOCTH UX
WCIIONB30BaHMS; CaMOCTOSITENIbHO IUIAHUPOBaTh M O KOHTpoJieM MpoBoAuTh PR- u pexiiamHbIe
KaMIIaHW{, OIEHMBaTh WX O(P(PEKTUBHOCTh; IMPOBOIUTH IOJ KOHTPOJeM OCHOBHbIe PR-akmmm u
MEpPOIPHUATHH B paMKax peanu3alii KOMMYHUKAIMOHHON CTpaTeruu: Mpecc-KoHdpepeHunu, OpupuHry,
(bopyMBbI, MpE3eHTAINH, BBICTABKY H T.II.; TPOBECTH O] KOHTPOJIEM OCHOBHBIC PEKJIAMHBIE aKIIUU;



- HpI/IMeHﬂTB OCHOBHBIC TCXHOJIOTHUHN MapKeTI/IHl"OBI)IX KOMMYHI/IKaHI/Iﬁ HpI/I pa3pa60TKe nu
MPOABMKEHUU KOMMYHHUKAIIMOHHOTO MPOAYKTA AJIs OCHOBHBIX LIETIEBBIX TPYII OOIIECTBEHHOCTH.

BiaaneTs:

- (yHKIMOHAIOM BBICTPAMBAHMUS HMHTETPUPOBAHHBIX KOMMYHHUKAIMH C TO3ULUU JIMHEWHOTO
MeHe)I)Kepa B paMKaX TeKymefI ACATCIIBHOCTU OTACJIa IIO CBA3SIM C 06IIICCTB€HHOCTI/I; TCXHOJIOTUSIMHA
OpraHM3ali COOBITUHHOW KOMMYHMKAIMU: Tpecc-KoHhepeHmu, OpuduHru, (Gopymbl, Mpe3eHTAIUH,
BBICTaBKHU U T.II.,

- OCHOBHBIMM  MApKETHMHTOBBIMM  HMHCTPYMEHTAMH  OPraHM3aldyd  TEKYLIUX  MPAKTHK
MHTETPUPOBAHHBIX KOMMYHUKALUN pa3IMYHOIO poJa OTJIEI0B PEKJIaMbI/CBS3el C OOLECTBEHHOCThIO NPU
IUTAHUPOBAHUM TIPOM3BOJACTBA W (WJIM) peanu3aliii KOMMYHHKAIIMOHHOTO TMPOAYKTa M OCHOBHBIX
LIEJIEBBIX TPYIIT 0OIIECTBEHHOCTH.

[lo mucuumiuHe mpeaycMoTpeHa MPOMeEXyTo4yHasi aTrTecTalus B (opMe 3aueTa ¢ OLIEHKOM M 3K3aMeHa.
OO1w1ast TPyI0EMKOCTb OCBOEHUSI TUCLIMIUIMHBI COCTABISAET 7 3a4ETHBIX SIUHMII.

The discipline "Integrated Communications" is implemented at the Faculty of Advertising and Public
Relations by the Department of Integrated Communications and Advertising.

Purpose of the discipline - to give a systematic view of integrated communications with various subjects
using the optimal number of communication channels to enhance the cumulative effect.

Tasks of the discipline:

: - to characterize the principle of integration in the communication process; - to give an idea of the
integrated complex of communications with groups of internal and external public;

- form an idea of the tools for conducting communication campaigns, taking into account regional and
country media systems;

- to form a systematic understanding of the features of modern integrated online and offline
communications

The discipline is aimed at the formation of competencies:

UC.1-Able to search, critically analyze and synthesize information, apply a systematic approach to solve
assigned problems

UC 1.2. Forms and reasonably defends his own position on various philosophical problems, substantiates
and adequately evaluates modern phenomena and processes in public life on the basis of a systematic
approach.

GPC 5-Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical regulation

GPC 5.1. Knows the totality of political, economic factors, legal and ethical norms that regulate the
development of various media communication systems in

global, national and regional levels;

GPC 5.2. Carries out his professional activities in the field of advertising and public relations, taking into
account the specifics of communication processes and the mechanisms of functioning of a particular media
communication system

GPC 7 Able to take into account the effects and consequences of their professional activities, following the
principles of social responsibility

GPC 7.2. Carries out the selection of information, professional means and techniques of advertising and
public relations in accordance with the principles

social responsibility and ethical standards adopted by the professional community

As aresult of mastering the discipline, the student must:

To Know:

- the subject field of modern integrated communications and the history of their formation;
fundamentals of the methodology for the implementation of integrated communications practices;
technology of tactical planning and implementation of PR and advertising campaigns, and individual
events as part of the implementation of the communication strategy; technologies for organizing current
event-based practices of integrated communications;



- principles and basic marketing tools for interaction between advertising/public relations
departments when planning the production and (or) implementation of a communication product for the
main target groups of the public.

To Be able to:

-apply in their professional activities as a line manager in public relations the main models of
organizing integrated communications in the implementation of communication campaigns, projects and
events, evaluate the effectiveness of their use; independently plan and conduct PR and advertising
campaigns under control, evaluate their effectiveness; carry out under control the main PR-actions and
events within the framework of the implementation of the communication strategy: press conferences,
briefings, forums, presentations, exhibitions, etc.; carry out under the control of the main promotions;

- apply the main technologies of marketing communications in the development and promotion of a
communication product for the main target groups of the public.

To Own:

- the functionality of building integrated communications from the position of a line manager
within the framework of the current activities of the public relations department; event communication
technologies: press conferences, briefings, forums, presentations, exhibitions, etc.;

- the main marketing tools for organizing the current practices of integrated communications of
various kinds of advertising / public relations departments when planning the production and (or)
implementation of a communication product for the main target groups of the public.

The discipline provides for intermediate certification in the form of a test with an assessment and an exam.
The total labor intensity of mastering the discipline is 7 credit units.

PEYEBBIE KOMMYHUKAIIMU B CBA34AX C OBILIECTBEHHOCTBIO U PEKJIAME /

SPEECH COMMUNICATIONS IN PUBLIC RELATIONS AND ADVERTISING

HucuuiuinHa «PeueBble KOMMYHUKAIlMM B CBA3SIX C OOLIECTBEHHOCTBbIO M pEKJIaME» pealn3yercs Ha
(bakynbTeTe pekjaMbl U CBs3eil ¢ OOIIECTBEHHOCTHIO Ka(eapoil MHTErpUPOBAHHBIX KOMMYHUKAIMA U
PEKIIaMBl.

Heas aucuumiInHbl — (OPMHUPOBAHUE Y CTYACHTAa CHCTEMHOTO TPEJICTABICHUS O pPEYeBOM
KOMMYHUKAIMH, 3aJ0KUTh OCHOBBI €r0 CTAHOBJEHHMS KaK NPOQECCHOHAIBHOW S3bIKOBOW JIMYHOCTH,
CIOCcOOCTBOBaTh OBJA/JICHUI0 MOHOJIOTUYECKOM, JMATOTMYECKOH W TOJWIOTUYECKOM peun U OOy4HTh
OCHOBHBIM BHUJAaM DPEYEBOM MAEATENBHOCTH C YYETOM 3THYECKMX U IICHUXOJIMHIBUCTUYECKHUX AaclEKTOB
OOIICHHUS.

3agauu IMCUUIVIMHBI:

® U3yYUThb OCHOBHBIC IOHATUS AMCUUIUIMHBI, MMETh OOIlee MNpPEeICTaBICHHE O PpOJHU S3blKa U
MeXaHU3ME PeYH B MPOIIeCCe KOMMYHHUKAIUH;

® YCOBEpPUICHCTBOBATH HaBBIKU CIIyILIAHUS, TOBOPEHUs, ay ITUPOBaHUS U MMCbMa Ha POAHOM S3bIKE;

® YSCHUTh OCHOBHBIEC 3aKOHBI HCIIOJB30BAHUS POJHOTO SI3bIKA U YMETh MOJIb30BATHCSI MU B PEUEBOM
KOMMYHHUKATHBHOHN CHUTYaIlNH;

® OBJQJETh CTPATErMSAMU BO3JEHCTBHUA NPU IMOCTPOSHUH MOHOJIOTHYECKOTO, AMATIOIMYEcKOro H
MOJTMJIOTUYECKOTO BHICKA3bIBAHUM.

JlucuuiuinHa HanpasieHa Ha (POpMUPOBAHNE KOMITETCHIIMII:

e VK-4. CriocobeH oCylIecTBIATh AEIOBYI0 KOMMYHHUKAIMIO B YCTHOM M MMCbMEHHOHM (hopmax Ha
rocyaapcTBeHHOM si3bike Poccuiickoit denepaniil 1 HHOCTPaHHOM(bIX) SI3bIKE(aX)

e OIIK-1. Criocoben co3nmaBarh BOCTpeOOBaHHBIC OOIIECTBOM M MHAYCTPUEH MEAMATEKCTHl U (WIIH)
MEIUANPOAYKThI, U (MJIM) KOMMYHHKAIIMOHHBIE TIPOJIYKTHI B COOTBETCTBUU C HOPMaMH PyCCKOTO H
MHOCTPAHHOTO S3bIKOB, 0COOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM

e OIIK-3. Cnoco0eH wuCHNOIB30BaTh MHOI00Opa3ue JOCTH)KEHUIl OTEUYEeCTBEHHOH W MHPOBOM
KyJAbTypbl B IIPOLIECCE CO3JaHUS MEIUATeKCTOB M (WJIKM) MEAUanpoAyKTOB, U  (WIN)
KOMMYHUKAITHOHHBIX ITPOTYKTOB

B pesynberare 0CBOCHUS AUCIUTUTUHBI 00YyYaIOIIHIACS JTOJDKCH:
3namv: 0COOEHHOCTH CO3JaHMSI MEIUATEeKCTOB, OPUEHTUPOBAHHBIX HA Ty WU HHYIO (OpPMY PEUYEBOIO
OOIIeHUs; MPUHIUIIBI U TPaBUJIa TIOATOTOBKHA MEIMATEKCTOB Pa3HOW JKaHPOBO-CTHJICBOM OpHUEHTAINU B



YCTHOH U MUCBbMEHHOU (hopme; 0COOEHHOCTH CO3JaHUsI TEKCTOB PEKJIaMbl U CBSA3EH ¢ 00IIECTBEHHOCTHIO C
YUETOM CIeIU(PHUKHN KaHATOB KOMMYHUKALHH.

Ymems: BbIOUpaTh CTUIMCTUYECKU U KAHPOBO BEPHBIM CIOBECHBIH BapHaHT MEIUATEKCTOB; CO3/1aBaTh U
PEeIaKTUPOBATh TEKCThl PAa3HOM KaHPOBO-CTHJIEBOW OpHUEHTAllMM B YCTHOW M THCBMEHHOH (opme;
CO3/aBaTh M PEJAKTUPOBATh TEKCThl PA3HOW JKaHPOBO-CTUJIEBOM OPHUEHTALMM B YCTHOW M NMHMCBbMEHHOMN
¢dopme ¢ yyeroM cHenM(PUKM KaHAIOB KOMMYHHUKAIlMM M HMMEIOLIEToCs MHUPOBOIO M OTEUECTBEHHOIO
OIIBITA.

Braoemv: HaBBIKOM COCTaBJECHHS TEKCTOB PA3JIMYHBIX JKAHPOB C OMOPOM HAa 3HAHUSA OTIMYUTEIBHBIX
0COOCHHOCTEH TEKCTOB peueBOM KOMMYHHUKAIlMM B MEIHANPOCTPAHCTBE; HABbIKAMHU IOJATOTOBKU TEKCTOB
PEKJIaMBbl U CBsI3€il ¢ 00IIeCTBEHHOCTHIO B MPo(hecCHoHaIbHON KOMMYHHMKALIMHU C YUYE€TOM U3MEHEHHUH HOPM
PYCCKOTO M WHOCTPAHHOTO $I3bIKOB, OCOOCHHOCTEH MHBIX 3HAKOBBIX CHUCTEM; HAaBBIKAMHU I1OATOTOBKHU
TEKCTOB PEKJIaMbl M CBsi3ed € OOLIECTBEHHOCTHIO, COOTBETCTBYIOIIMX pa3zHbIX TunoB CMU u apyrux
Menua.

[To aucumIuinHEe MpeaycMOTpeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpy10eMKOCTb
OCBOEHUS JUCLUUIUIMHBI COCTABIIAET 3 3a4ETHBIC €AMHULIBI.

Discipline «Speech communications in public relations and advertising» is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline - the formation of a student's systemic understanding of speech communication,
lay the foundations for his formation as a professional linguistic personality, promote the mastery of
monologue, dialogic and polylogical speech and teach the main types of speech activity, taking into
account the ethical and psycholinguistic aspects of communication.

Tasks of the discipline:

¢ to study the basic concepts of the discipline, to have a general idea of the role of language and the
mechanism of speech in the communication process;

e improve listening, speaking, listening and writing skills in their native language;

e understand the basic laws of the use of the native language and be able to use them in a speech
communicative situation;

e master the strategies of influence in the construction of monologue, dialogic and polylogical
statements.

The discipline is aimed at the formation of competencies:

e UC-4. Able to carry out business communication in oral and written forms in the state language of
the Russian Federation and foreign language(s)

e GPC-1. Able to create media texts and (or) media products and (or) communication products in
demand by society and industry in accordance with the norms of Russian and foreign languages,
features of other sign systems

e GPC-3. Able to use the variety of achievements of domestic and world culture in the process of
creating media texts and (or) media products, and (or) communication products

As aresult of mastering the discipline, the student must:

To Know: features of creating media texts focused on one or another form of speech communication;
principles and rules for the preparation of media texts of various genre and style orientations in oral and
written form; features of creating texts for advertising and public relations, taking into account the
specifics of communication channels.

To Be able to: choose stylistically and genre-correct verbal version of media texts; create and edit texts of
different genre and style orientation in oral and written form; create and edit texts of various genre and
style orientations in oral and written form, taking into account the specifics of communication channels
and existing world and domestic experience.

To Own: the skill of compiling texts of various genres based on knowledge of the distinctive features of
speech communication texts in the media space; skills in preparing texts for advertising and public
relations in professional communication, taking into account changes in the norms of Russian and foreign
languages, features of other sign systems; skills in preparing texts for advertising and public relations,
corresponding to different types of media and other media.

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.



TEOPHUS U TIPAKTUKA MEJIMAKOMMYHUKAIINI / THEORY AND PRACTICE OF MEDIA

COMMUNICATIONS

Jucuunnuna « Teopus ¥ npakTUKa MEIMaKOMMYHUKALU) peanu3yercs Ha ¢aKyabTeTe peKJiaMbl U CBsI3ei
C 00IIECTBEHHOCTHIO Kaheapoii MHTETPUPOBAHHBIX KOMMYHUKAIMNA U PEKIaMBbl.
Heap aucuMmimHbl — cOpMHUPOBATH MOHUMAHUE OCHOBHBIX MPUHIUIOB padoThl ¢ MHpOpMaLUen s
MaccoBOM ayAMTOpPUHM C IIOMOLIbI0 KaHAJIOB MAacCOBOM KOMMYHHUKAIMU. OBJIAJETh LIEJIOCTHBIM
MPEJICTAaBICHUEM 00 aKTyaJbHOM COCTOSIHUU CHUCTEMbl METUAKOMMYHHKAIIMM, OCHOBHBIX TEH/CHLUAX €€
pa3BUTHS, TEOPETUUECKUX KOHILIETILUAX U METO/IaX MEIMAUCCIIEOBAHNN B LIEISAX PEIICHUS 3a/1a4 PEKIaMbl
U CBsI3el ¢ OOIIECTBEHHOCTHIO.
3agaum JMCHUIIHHBI:
- JlaTh MpEeCTaBJCHHE O COBPEMEHHBIX TEOpHUsAX Maccmenua, o cucteme CMMU, o moaxomax K U3y4EHUIO
CMU;
- IaTh MpeJICTaBICHHUE O MPOPECCUH KyPHAIUCTA, IPABOBBIX U ATHUECKHUX acnekTax pabotsl B CMU;
- JaTh TpenacTaBiieHHe O cucteMe kaHpoB CMMU, 00 OCHOBHBIX XapaKTEPUCTHKAX MEIHANPONYKTa U
MacCOBOH ayUTOPUU;
- I03HAKOMUTh OCHOBaMHU MEINAa’KOHOMMKH, METUAIIPOU3BOJICTBA U MEUAIIPOIBUKECHHUS.
JlucuurniauHa HarpaBiieHa Ha (OPMHUPOBaHHE KOMIIETEHIIUH:

e VK-1. CnocobeH ocymecTBIATh MOUCK, KPUTHUECKUN aHAIN3 U CUHTE3 MHPOPMAIIUH, TPUMEHATh

CUCTEMHBIH MOAXO/ JUIsl PEIIeHUs] OCTABJIEHHBIX 3aa4

e OIIK-1. Crocoben co3naBarh BOCTpeOOBaHHBIC OOIIECTBOM M MHAYCTPUEH MEAMATEKCTHl U (WIIH)
MEAMANIPOAYKTHI, U (MIM) KOMMYHHUKAIIMOHHBIE MPOIYKTHl B COOTBETCTBUU C HOPMAMM PYCCKOIO U
HMHOCTPAHHOTO A3BIKOB, 0COOEHHOCTSIMH UHBIX 3HAKOBBIX CUCTEM

e OIIK-5. Cnoco0GeH yuuThIBaThb B NPO(PECCHOHATBHOM JEATEIbHOCTH TEHACHLUUH pPa3BUTHA

MEMAKOMMYHUKALIMOHHBIX CUCTEM PETHMOHA, CTPaHbl M MHUpPA, HCXOAS U3 MOJIUTUYECKUX U

SKOHOMHYECKMX MEXaHM3MOB MX (YHKIHOHHPOBAHMS, IPABOBBIX M 3TUYECKHMX HOPM

peryaupoBaHus

e OIIK-7. CriocobeH yuuThiBaTh 3PQPEKTHI U TOCIEICTBUS CBOCH NMPOoheCCHOHATBHON AeATEIHBHOCTH,
clieysl IPUHLIMIIAM COLIMAJIbHOW OTBETCTBEHHOCTH

B pesynbrare ocBOeHUS AUCHUIUIMHBI O0YYaroIMiCs JOHKEH:

3HaTh: MHUPOBBIC TEHACHIUH DPA3BUTHUS MEIUAOTPAcId U 0a30BbIe NPUHIHUIBI (HOPMHUPOBAHUS
MEJMACUCTEM; OCOOCHHOCTH  HAIMOHAJNBHBIX  MeAuaMoJieneil, B TOM  4YHCle CHeIUPUKY
¢bynkumonnpoBanus poccuiickux CMU; criennduky pasueix TunoB CMU u npyrux meama.

YMeTh: dhopMynupoBarh e U 3afadu uccieaopanuii CMU; aHanmutryeckyro paboTy B paMKax
CHEIMAIM3UPOBAHHBIX OpraHU3aluil W nojapasieseHuil npennpuaruil uaayctpun CMMU; ocyiiecTBiasTh
aBTOPCKYIO JIEATENBHOCTh C YUETOM criennduky pazHbix Tunos CMU

Bnagerp: HaBbIKaMHM HCIIOJIB30BAaHUS TEPMMHOJIOTMUYECKOIO ammapara U TEOPETUYECKUX 3HAHUMN
IPU UCCIIEJOBAHUM U aHAlM3€ MENua; NPEJCTaBICHHEM O HMEIOIIEMCS MHUPOBOM ONBITE B CO3JaHUU
MEIMAKOMMYHHUKALHOHHOTO IIPOYKTA.

[lo mucuumniuuHe mpeaycMoTpeHa MPOMEXyTOo4YHasl aTrTecTaius B (GopMe 3aueTa ¢ OLICHKOM U 3K3aMeHa.
OO1m1ast TPyI0EMKOCTh OCBOSHHSI TUCIIUIUIMHBI COCTABISET 4 3a4ETHBIX SUHULIBI.

The discipline "Theory and Practice of Media Communications" is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline — to form an understanding of the basic principles of working with information
for a mass audience using mass communication channels. acquire a holistic view of the current state of the
media communications system, the main trends in its development, theoretical concepts and methods of
media research in order to solve the problems of advertising and public relations.

Tasks of the discipline:

- to give an idea about modern theories of mass media, about the media system, about approaches to the
study of the media;

- to give an idea about the profession of a journalist, the legal and ethical aspects of working in the media;



- to give an idea about the system of media genres, about the main characteristics of the media product and
the mass audience;
- introduce the basics of media economics, media production and media promotion.
The discipline is aimed at the formation of competencies:
e UC-1. Able to search, critically analyze and synthesize information, apply a systematic approach to
solve tasks
e GPC-1. Able to create media texts and (or) media products and (or) communication products in
demand by society and industry in accordance with the norms of Russian and foreign languages,
features of other sign systems
e GPC-5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical norms of regulation
e GPC-7. Able to take into account the effects and consequences of their professional activities,
following the principles of social responsibility
As a result of mastering the discipline, the student must:

To Know: global trends in the development of the media industry and the basic principles of the
formation of media systems; features of national media models, including the specifics of the functioning
of the Russian media; the specifics of different types of media and other media.

To Be able to: formulate the goals and objectives of media research; analytical work within the
framework of specialized organizations and divisions of enterprises in the media industry; to carry out the
author's activities, taking into account the specifics of different types of media

To own: the skills of using the terminological apparatus and theoretical knowledge in the study and
analysis of media; understanding of the existing world experience in creating a media communication
product.

The discipline provides for intermediate certification in the form of a test with an assessment and an exam.
The total labor intensity of mastering the discipline is 4 credit units.

TEOPUS U ITIPAKTUKA TIEPET'OBOPOB / THEORY AND PRACTICE OF NEGOTIATIONS
HucuuiuinHa «Teopust M IpakTUKa MEPEroBOPOB» peaju3yeTcss Ha (akylbTeTe peKiIaMbl U CBsi3ed ¢
00IIeCTBEHHOCTHIO KadeIpoil HHTETPHPOBAHHBIX KOMMYHHKAIIUH U PEKJIAMBI.

Heap aucumniMHbl — GopMHpOBaHUE y OOYYArOIIUXCS 3HAHUH W NPAKTUYECKUX HABBIKOB JI€JIOBOTO
OOIIEHUs,, JOCTM)KEHHUS COINIaCHsl W TPEOJOJTCHUS KOH(IUKTOB, pEIICHUS IOCTABICHHBIX 3a7ad u
IIPUHSTHSA KOHCTPYKTUBHBIX PELICHUH.
3agaum IMCHUIIUHBI:

® 03HAKOMJICHHE CTYACHTOB C TEOPETUYECKHMMU OCHOBAMHM U TPEOOBAHUSIMH, MPEIbSBISIEMBIMU K

JIEJIOBBIM [IEPETOBOPAM;

® U3yuyeHHE OCHOB 3THKETAa KaK COBOKYMHOCTH IPaBWJI, IPUHIMIIOB U KOHKPETHBIX (hOPM J1€70BOTO
OOIIECHMS;
OBJIa/ICHUE NTPABUJIAMH [TOBEJICHHSI B PA3JIMYHBIX CUTYalUAX JEJIOBOr0 OOIIEHUS;
U3y4€HHE HOPMATUBHO-IIPAaBOBBIX AKTOB U IIPABHII, PETYJIUPYIOLIUX IPOTOKOJIBHYIO IPAKTUKY;
OCBOCHHE TEXHOJIOTHH IIPOBEIEHUS JICIOBBIX O€cell, COBEIAaHUI 1 TIEPETOBOPOB;

® OBJAJICHUE HaBbIKaMU KYJIbTYpBl PEUH, IpUEMaMHU apryMEHTAlUN U YOESKICHHUSL.
JlucrminHa HarpasieHa Ha ()OPMHPOBAHUE KOMITETCHIIUHI:

KoMmnerenuus
(Koa 1 HAUMEHOBAHHE)

HNuaukaropbl KoMneTeHIU i
(KoZ1 M HAMMEHOBAHUE)

VYK-1. CnocobeH ocymecTBIsTh MOKUCK,
KPUTHYECKUI aHalIu3 U CUHTE3 UHPOpMAaLIUH,
IPUMEHSTh CUCTEMHBIN TOAXOJ AJIS pEIIeHUs
IIOCTABJICHHBIX 3aaa4

VYK-1.2. ®opMupyeT 1 apryMEHTUPOBAHO
OTCTanMBaeT COOCTBEHHYIO HO3UIIHIO O
pa3nuyHbIM GuirocopcKkuM npodiemam,
00OCHOBBIBAET U a/ICKBATHO OLICHHBACT
COBpPEMEHHBIE SIBICHUS U MIPOLIECCHI B
00IIECTBEHHOH KM3HU HA OCHOBE CHCTEMHOTO
MOJXOA.

YK-3. CriocobeH 0CcymecTBIATh COIMAIBHOE
B3aUMOJICHCTBUE U PEAIM30BBIBATH CBOKO POJIb B

YK-3.1. [Tonnmaer 3¢ pexTUBHOCTD
UCIIOJIb30BAHMS CTPATETHU COTPYJIHUYECTBA




KOMaH/Ie

1A JOCTHUXCHUSA HOCTaBJ’IeHHOfI e,
ONpeAeNsseT POJb KaXJOro YdYacTHHUKa B
KOMaHJIE;

VYK-5. CnocobeH BocIpuHUMATh
MEXKYJIBTYpHOE pa3HoOOpa3ue o01ecTBa B
COLIMAIBHO- UCTOPUYECKOM, ITUIECKOM U
¢bumocopckoM KOHTEKCTAX

YK-5.2.

[IposiBisieT B CBOEM MOBEIECHUU YBaKUTEIbHOE
OTHOUIEHUE K MCTOPUYECKOMY HACIEAUI0 U
COLIMOKYJIBTYPHBIM  TPaJULUSAM  PA3IUYHBIX
COIIMAJIBHBIX TPYIII, ONHUPANOMICCCSs Ha 3HAHUC
3TaroB

ucropuueckoro passutus Poccun B KOHTEKCTE
MHPOBOM HUCTOPUM M KYJIBTYPHBIX Tpaguluid
MHUpA;

OIIK-3. CriocobeH ucnoap30BaTh MHOTOOOpasue
JIOCTUKECHUN OTEYECTBEHHON U MUPOBOM
KyJBTYPBI B IIPOLIECCE CO3JaHUS MEIUATEKCTOB U
(um) MeauanpoIyKTOB, U (M)
KOMMYHHUKAIIMOHHBIX ITPOAYKTOB

OIIK-3.1. [IleMoHCTpHpYET KPyro3op B chepe
OTEUECTBEHHOT'O U MUPOBOTO KYJIbTYPHOT'O
mporecca

OIIK-5 CnocobeH y4uThIBaTh B
npodeccHoHaTBHOM NeITeIbHOCTH TeHICHIIUH
Pa3BUTHS MEIMAKOMMYHHUKAIIHOHHBIX CUCTEM
pETHOHa, CTPaHbl M MUPA, UCXONS 3
MOJUTUYECKUX ¥ SKOHOMUYECKHX MEXaHU3MOB
uX (YHKIIMOHUPOBAHUS, PABOBBIX M ATUYECKUX
HOPM PETYJIHPOBAHUS

OIIK 5.2 OcymiecTBisieT CBOU
npodeccruoHalbHbIE JEHCTBHS B cepe
peKIIaMbl U CBsI3eH C 00IIECTBEHHOCTHIO C
YUETOM CTIeU(PHKA KOMMYHHUKAIIHOHHBIX
MIPOIIECCOB M MEXaHU3MOB (DYHKIIMOHHPOBAHUS
KOHKPETHOH MeTMaKOMMYHHUKAIMOHHON
CHUCTEMBI.

OIIK-7 CnocobeH yunuTtbiBath 3)(HEKTh 1
MOCJIEACTBUS CBOCH MPOo(dhecCHOHATBHOM
JEeSITeTTLHOCTH, CIEAYS PUHINATIAM COIIHAIbHON
OTBETCTBEHHOCTH

OIIK-7.1. 3HaeT 1exoBble MPUHIIMIIBI
COIIMAJIbHOM OTBETCTBEHHOCTH, THIIOBBIE

3¢ PEeKTHI 1 MOCIeNCTBUS MPO(HeCcCHOHATBHOM
IEATeLHOCTH.

OIIK-7.2. OcymecTBisieT 0T00p HHPOPMAIUH,
PO eCCHOHAIBHBIX CPENICTB U TPUEMOB
pEKJIaMBbl U CBsI3€H ¢ 00IECTBEHHOCTHIO B
COOTBETCTBHH C TPUHIIMIIAMH COIIHATHLHON
OTBETCTBEHHOCTH U 3TUYECKUMHU HOPMaMH,
MPUHATHIM TPO(PECCHOHATBEHBIM COOOIIECTBOM.

B pesynbrare ocBOSHUS AUCITUTUTHHBI 00yJarOIIHICS TOKEH:

3HATDL:

- TEOPETUYECKUE OCHOBBI MIEPETOBOPOB KaK (POPMBI IEITOBOTO OOIIEHUS;
- IOPSAJ0K NOATOTOBKY U IIPaBUJIa BEICHUSI IEPETOBOPOB;

- TIOJIXO/IbI K pa3perieHni0 KOHQIINKTOB;

- cnen(UKy BeIeHHUsI MEXTyHapOIHBIX IIEPETOBOPOB.

YMmerh:

- pa3pabarbIBaTh CTPATETUIO U TAKTUKY MIEPETOBOPOB;

- OIIPCACIIATD LUCIIN U 3aJ1a4U IICPETOBOPOB;

- OIIPCACIIATh U UCIIOJIB30BATh PA3JIMYHBIC (I)OpMBI " CPCACTBa apryMCHTAIUU;
- TOTOBUTBLCA K IIEPETOBOPAM U ITPOBOJUTH UX;
- OpraHU30BBIBATH U ITPOBOAUTH JACIOBLIC 6606,[[]:1 PAa3JIMYHBIX TUIIOB,

- pa3zpabaTbIBaTh BapUaHThI PEILICHUH;

- OpraHU30BbIBATH U ITPOBOAUTH IPOTOKOJIBLHBIC MCPOIIPUATHS.

Baagern:

- HaBbIKaMU IMOATOTOBKU U MTPOBCACHUS IICPCTOBOPOB;




- pa3paboOTKu BapUaHTOB B3aUMOBBITO/IHBIX PEIIEHUIN KOH(IUKTHBIX CUTYallUH;
- OPraHU3aLUU [IPOTOKOIBHBIX MEPOIPUATHIA.

[To mucrumnamHe TMpPEemyCMOTPEHA NPOMEXYTOUHasi arrecTanus B ¢opme 3adera. OOmas TpymoeMKOCTh
OCBOCHHUS TUCITUILIMHBI COCTABISIET 3 3aU€THBIC €AUHUIIBI.

The discipline "Theory and Practice of Negotiations" is implemented at the Faculty of Advertising and
Public Relations by the Department of Integrated Communications and Advertising.

Purpose of the discipline - the formation of students' knowledge and practical skills of business
communication, reaching agreement and overcoming conflicts, solving tasks and making constructive
decisions.

Tasks of the discipline:

familiarization of students with the theoretical foundations and requirements for business
negotiations;

studying the basics of etiquette as a set of rules, principles and specific forms of business
communication;

mastering the rules of conduct in various situations of business communication;

study of legal acts and rules governing protocol practice;

mastering the technology of conducting business conversations, meetings and negotiations;
mastering the skills of speech culture, methods of argumentation and persuasion.

The discipline is aimed at the formation of competencies:

Competence Competence indicators
(code and name) (code and name)
UC-1. Able to search, critically analyze and UC-1.2. Forms and reasonably defends his own
synthesize information, apply a systematic position on various philosophical problems,
approach to solve tasks substantiates and adequately evaluates modern

phenomena and processes in public life on the
basis of a systematic approach.

UC-3. Able to carry out social interaction and UC-3.1. Understands the effectiveness of using

realize their role in the team the cooperation strategy to achieve the goal;
determines the role of each member in the
team;

UC-5. Able to perceive the intercultural UC-5.2.

diversity of society in the socio-historical, Shows in his behavior a respectful attitude to the

ethical and philosophical contexts historical heritage and socio-cultural traditions

of various social groups, based on knowledge of
the stages

historical development of Russia in the context
of world history and cultural traditions of the
world;

GPC -3. Able to use the variety of achievements | GPC-3.1. Demonstrates an outlook in the field
of domestic and world culture in the process of | of domestic and world cultural process
creating media texts and (or) media products,
and (or) communication products

GPC-5 Able to take into account in professional | GPC 5.2 Carries out its professional activities in

activities the development trends of media the field of advertising and public relations,
communication systems of the region, country taking into account the specifics of

and the world, based on the political and communication processes and the mechanisms
economic mechanisms of their functioning, legal | of functioning of a particular media

and ethical regulations communication system.

GPC-7 Able to take into account the effects and | GPC-7.1. Knows shop principles of social
consequences of their professional activities, responsibility, typical effects and consequences
following the principles of social responsibility | of professional activity.




GPC-7.2. Carries out the selection of
information, professional means and methods of
advertising and public relations in accordance
with the principles of social responsibility and
ethical standards adopted by the professional
community.

As aresult of mastering the discipline, the student must:
To Know:
- theoretical foundations of negotiations as a form of business communication;
- procedure for preparation and rules for conducting negotiations;
- approaches to conflict resolution;
- the specifics of international negotiations.
To Be able to:
- develop a strategy and tactics of negotiations;
- determine the goals and objectives of the negotiations;
- identify and use various forms and means of argumentation;
- prepare for negotiations and conduct them,;
- organize and conduct business conversations of various types;
- develop solutions;
- organize and conduct protocol events.
To Own:
- the skills of preparing and conducting negotiations;
- development of options for mutually beneficial solutions to conflict situations;
- organization of protocol events.
The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

MEHEJ’)KMEHT B PEKJIAME U CBA34X C OBILIECTBEHHOCTBIO / MANAGEMENT IN
ADVERTISING AND PUBLIC RELATIONS
JuctmuimHa «MeHEeKMEHT B peKjlaMe M CBs3SX C OOIIECTBEHHOCTBHIO» peajn3yeTcst Ha (aKyibTeTe
pEKJIaMbl U CBsI3el ¢ 00IIEeCTBEHHOCTHIO KaeIpoii HHTETpUPOBAHHBIX KOMMYHHUKAIIMN M PEKIaMBL.
Leyb AMCHUIUIMHBI — TIOyYE€HUE CTYIEHTaMH 0a30BbIX MPEICTABICHUI O BHIAX, CPEACTBaX, PopMax u
METoJax KOMMYHHKAIlMii B PBIHOYHOH cCpele, poiHM CBsi3ed ¢ OOIIECTBEHHOCTHIO B COBPEMEHHOM
TpaXJAaHCKOM OOIIeCTBE W PHIHOYHOH OSKOHOMHKE, BA)KHEHIIMX JTamax WCTOPUH 3apOXKICHUS,
craHoBiieHust U pa3Butua CO kak npodeccuu, HayKM M OTpaciad Ou3Heca, MPUHIUMBI MOCTPOEHUS
OpPTaHU3AIMOHHBIX CTPYKTYp W pacrpeneieHus (yHKIUH ymnpaBieHus, (GopMbl ydacThs TepCOHana B
YIIPaBJICHUH; PUHIIMITBI OPTaHU3AIH PAOOTHI OTAEIIOB.
3agaum JMCHUIIUHBI:
® YCBOEHHE CTYACHTaMH OIbITa (JOPMUPOBAHUS M OPTraHMU3AIMH PaOOTHl BEAYIINX OTEYECTBEHHBIX 1
3apyOeKHBIX PEKIAMHBIX areHTCTB, U OTJEIIOB PEKIaMBI,
® u3ydeHHe OCOOCHHOCTEH OpPraHU3aIMOHHON CTPYKTYPBHI, 33/1a4 U (PYHKIINIA pEKITaMHBIX areHTCTB U
OT/IEJIOB PEKJIAMBbI;
e u3yuyeHHe 0a30BBIX OCHOB CBSA3EH C OOIECTBEHHOCTHIO KaK HAyKH, Ipodeccuu 1 oTpaciu Ou3Heca,
e omnpeaenenue mecta v posiu CO B COBpEMEHHOM MUPE;
® CpaBHUTENBbHBIM aHAIN3 PONU W (YHKIUH «HaOnuK PHICHIIH3» B KOMMEPUYECKHX CTPYKTYpax,
rOCYJapCTBEHHBIX YUPEKICHUSIX U 00LIECTBEHHO-MOJUTUYECKUX OpraHU3aIMsiX;
e (opMHUpOBaHHE NPEACTABICHNN 00 HH()OPMAIIMOHHBIX OCHOBAaX CBsI3€H ¢ 00IIECTBEHHOCTHIO.
JlucuuIuivHa HarpapieHa Ha (pOPMUPOBAaHNE KOMITETCHIIUI:
e VK-3. CriocobGeH oCylIecTBISATh COLMAIBHOE B3aUMOJCHUCTBHE M PEaTM30BbIBATH CBOIO POJIb B
KOMaH/Ie



e VK-3.1. [Tonnmaet 3¢(eKTUBHOCTh MCIOIB30BAHUS CTPATETUN COTPYIHUYECTBA IS AOCTHKEHHS
MOCTABJICHHOM 1I€JIU; OIpeiessieT POJib KaXKI0OT0 Y4aCTHUKA B KOMaH/Ie

e VK 3.2.0¢dexTBHO B3aMMOJICHCTBYET ¢ YiIeHaMH KOMaH[Ibl; y4acTBYeT B 0OMeHe MH(pOpMaIuei,
3HAHUSMU U OTIBITOM; COAEUCTBYET IIPE3EHTALIMH PE3YIbTaTOB PaObOTHl KOMaH/bI;

e OIIK 5. CrnocobeH yuuThiBaTh B MNPOGECCHOHATBLHON JEATEIBHOCTH TEHICHIIUU Pa3BUTHS
MEIMAKOMMYHUKALMOHHBIX CUCTEM PETHMOHA, CTPaHbl M MHUpPA, HMCXOAs U3 MOJIUTUYECKUX U
HSKOHOMHMYECKHX MEXaHM3MOB HX (yHKIMOHMPOBAHMS, TPABOBBIX U OSTHYECKUX HOPM
peryaupoBaHus

e OIIK 5.2. OcymectBiser cBou npodeccuoHalbHble JIEUCTBUS B cepe pekiiaMbl U CBs3ell C
OOIIIECTBEHHOCTBI0 C YYETOM CHEHU(PUKH KOMMYHUKAI[MOHHBIX IPOLECCOB M MEXaHU3MOB
(GYHKIMOHUPOBaHHS KOHKPETHON MEAMaKOMMYHUKAITMOHHON CHCTEMBI

e OIIK 7 Criocoben yuutbiBaTh 3O(PEKTHI U MOCIAEACTBUS CBOCH MPO()ECCHOHAIBHON IeITEIbHOCTH,
clieysl IPUHLIMIIAM COLIMAJIbHOW OTBETCTBEHHOCTH

e OIIK-7.2. Ocymectiser oT00p MHPOPMALMH, TPOPECCUOHATBHBIX CPEICTB U IPUEMOB PEKJIAMBI
U CBsi3el ¢ OOILIECTBEHHOCTHIO B COOTBETCTBUH C NMPUHIUIAMHU COLMAJIBHONH OTBETCTBEHHOCTH M
TUYECKUMH HOPMaMU, IPUHATHIM MIPO(eCCHOHATBHBIM COO0ILIECTBOM

B pesynbprare 0CBOCHUS AUCHUILTUHBI O0YyUYaIOLIMNACS TOJIKEH:
3nams:

¢ (yHKUMOHAJI JIMHEHHOTO MEHEIKEpa B paMKax TEKyIIeW NeATeIbHOCTH OTHeja MO peKjiaMe U
CBSI3IM C OOIIIECTBEHHOCTHIO WM TPH pean3alliil KOMMYHUKAIIMOHHOTO MIPOCKTA;

® TaKTUYECKOE IJIAHUPOBAHUE MEPONPUATUI B paMKax peaan3aluid KOMMYHUKAIIMOHHON CTpaTeruy;

® OpraHu3alyi0 BHYTPEHHUX KOMMYHHUKAIUH U MEpONPUATHH MO (HOPMUPOBAHUIO KOPIIOPATUBHOMN
UJACHTUYHOCTU M KOPIIOPATUBHOM KYJIBTYPbI

Ymemy:

® BBINOJHATH (YHKIHMOHAJ JIMHEHHOrO MEHekepa B paMKax TEKyLIeH AeATeNIbHOCTH OTIeNa IO
peKsIamMe U CBA3SIM C 00IECTBEHHOCTHIO UJIH MPU peaan3aliil KOMMYHUKALMOHHOIO IPOEKTa;

® OCYILIECTBJIATh  TAKTUYECKOE  IUIAHUPOBAHHWE  MEpONPUATUN B  paMKax  peaau3aluu
KOMMYHHUKAIIHOHHON CTpaTerHH;

Braoemy:

¢ (YHKIMOHAJIOM JMHEHHOIO MEHE/Kepa B paMKax TEKyIIeH NesATeIbHOCTH OT/AEeNa M0 peKiaMme U
CBSI35IM C OOIIECTBEHHOCTBIO WJIM MPHU peaiu3alii KOMMYHUKALMOHHOTO IPOEKTa;

e opraHuzanuell BHyTPEHHUX KOMMYHHKAIUI U MEpONpUATU MO (POPMHUPOBAHUIO KOPIIOPATUBHOMN
UJACHTUYHOCTU M KOPIIOPATUBHOM KYJIBTYPbI

[lo pucuuIIMHE MpeaycMOTpeHa MPOMEKyTouHas artecTanus B (opme 3aderta. OOmIas TPyIOEMKOCTh
OCBOEHHUS JTUCLUILIMHBI COCTABIISIET 3 3aU€THBIC €ANHULIBI.

The discipline "Management in Advertising and Public Relations" is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline - obtaining by students of basic ideas about the types, means, forms and
methods of communication in a market environment, the role of public relations in modern civil society
and a market economy, the most important stages in the history of the origin, formation and development
of PR as a profession, science and business, the principles of building organizational structures and
distribution of management functions, forms of personnel participation in management; principles of
organizing the work of departments.
Tasks of the discipline:
e assimilation by students of the experience of forming and organizing the work of leading domestic
and foreign advertising agencies and advertising departments;
e studying the features of the organizational structure, tasks and functions of advertising agencies
and advertising departments;
e studying the basic foundations of public relations as a science, profession and business;
e determining the place and role of PR in the modern world;
e comparative analysis of the role and functions of "public relations" in commercial structures,
government agencies and socio-political organizations;
e formation of ideas about the information bases of public relations.



The discipline is aimed at the formation of competencies:

e UC-3. Able to carry out social interaction and realize their role in the team

e UC-3.1. Understands the effectiveness of using the cooperation strategy to achieve the goal;
defines the role of each member in the team

e UC 3.2 Communicates effectively with team members; participates in the exchange of information,
knowledge and experience; contributes to the presentation of the results of the team's work;

e GPC 5. Able to take into account in professional activities the development trends of media
communication systems of the region, country and the world, based on the political and economic
mechanisms of their functioning, legal and ethical regulation

e GPC 5.2. Carries out his professional activities in the field of advertising and public relations,
taking into account the specifics of communication processes and the mechanisms of functioning
of a particular media communication system

e GPC 7 Able to take into account the effects and consequences of their professional activities,
following the principles of social responsibility

e GPC-7.2. Carries out the selection of information, professional means and methods of advertising
and public relations in accordance with the principles of social responsibility and ethical standards
adopted by the professional community

As aresult of mastering the discipline, the student must:
To Know:

e Functionality of a line manager within the framework of the current activities of the advertising
and public relations department or in the implementation of a communication project;

e tactical planning of activities within the framework of the implementation of the communication
strategy;

e organization of internal communications and events for the formation of corporate identity and
corporate culture

to Be able to:

e perform the functions of a line manager within the framework of the current activities of the
advertising and public relations department or in the implementation of a communication project;

e carry out tactical planning of activities within the framework of the implementation of the
communication strategy;

to Own:

e function of a line manager within the framework of the current activities of the advertising and
public relations department or in the implementation of a communication project;

e organization of internal communications and events for the formation of corporate identity and
corporate culture

The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

OPTAHU3AIIUA U TPOBEJIEHUE KOMMYHHUKAIIMOHHBIX KAMITAHU B
PEKJIAME / ORGANIZATION AND IMPLEMENTATION OF COMMUNICATION
CAMPAIGNS IN ADVERTISING

JuctumnnuHa «OpraHuzaiys 1 MpoBeeHHEe KOMMYHUKAIIMOHHBIX KaMIaHUM B peKjIaMe» peaau3yercs Ha
(bakynpTeTe pekiiaMbl U CBSI3€H C OOIIECTBEHHOCTHIO Kadenpod HHTETpUPOBAHHBIX KOMMYHUKAIUN U
peKIamBbl.

Hesab AucuumInHbI — GOpMHUPOBaHUE Y 00YUAIOIINXCS 3HAHUN U TIPAKTHUECKUX HABBIKOB OPTaHU3AINH U
IIPOBE/ICHUs] KOMMYHHMKALIMOHHBIX KaMIIaHUH B peKyiaMe.

3agauM JUCHUILIMHBI:
e 3yueHue 0a30BbIX ACIIEKTOB KOMMYHHUKAIIUU
e llccnenoBaHnue KOMMYHHMKAIIMOHHBIX TEOPUM  COLMOJIOTMH, TICHUXOJIOTHH, TOJUTOJIOTHH,
AQHTPOIIOJIOTHH
e lI3yyeHue OCHOBHBIX ACHIEKTOB PEKJIAMHOM ESITEIIbHOCTH



e [lo3HaHue 3aKOHO/IATENLCTBA B 00JACTH PEKIIaMbl
e OcBoeHHE MPAKTHYECKUX HABBIKOB KOIMPAWTHHTA U apT-AUPEKIICHA
e  ®dopMHUpOBaHUE KOMIUIEKCHOT'O MIPEICTABICHHUS O KOMMYHHUKAIIMOHHBIX KAMIIAaHUSIX
e VYMeHus: OpraHu30BbIBATh KOMMYHUKALIMOHHBIE KOMITAHUU U TPOCUUTHIBAThH UX 3()(PEeKTUBHOCTH
JlucuuniauHa HarpaBiieHa Ha pOpPMHUpPOBaHHE KOMIIETEHIUH:
VYK-1. CrnocobeH oOCyIIecTBIATh IMOMCK, KPUTHUECKUN aHaIU3 U CHHTE3 HH(pOpMalUu, NPUMEHSAThH
CHCTEMHBIH TTOIXOI ISl PEIICHHsI TOCTABICHHBIX 3aa4
VK-1.2. ®opMupyeT u apryMEHTHPOBAHO OTCTAaMBAE€T COOCTBEHHYIO MO3UIHMIO [0 Pa3IUYHBIM
dbunocodckum mpodiiemam, 000CHOBBIBAET U aJIEKBATHO OLICHUBAET COBPEMEHHBIC SIBJICHUS U MPOIECCHI B
00111€CTBEHHOH JKU3HU Ha OCHOBE CUCTEMHOTO MOJXO0AA.
VYK-6. CnocobeH ynpaBisiTh CBOMM BPEMEHEM, BBICTpaWBaTh M PEATU30BBIBATH TPACKTOPHIO
CaMOpPAa3BUTHS HA OCHOBE IPUHIIUIIOB 00pa30BaHUs B TEUCHHUE BCEH HKU3HU
VYK 6.1. Onpenensier 1enu coOCTBEHHOM AESTENBHOCTH, OLEHUBAs MyTH HX JOCTHIKEHUS C Y4ETOM
pPECypcoB, YCIIOBHM, CpEACTB, BPEMEHHOH MEPCIEKTUBBI PA3BUTUS JAEATENBHOCTH U IIAHUPYEMbIX
pe3ynbTaToB
VK-6.2. @opMmyaupyeT Ieaud COOCTBEHHOU NesITEIbHOCTH, OMpEAeisis MyTH MX JOCTIKEHHS C Y4eTOM
pPECYpCOB, YCIIOBHI, CpEICTB, BPEMEHHOH IEPCIEKTUBBI DPA3BUTHS JACATEIBHOCTH M IUIAHUPYEMBIX
PE3yJIbTaTOB.
OIIK-1. CrnocoOeH co3naBarh BOCTpeOOBaHHbIE OOIIECTBOM W HMHAYCTpUEH MEIUATeKCThl U (WUJIN)
MEIUanpOAyKThl, M (WIM) KOMMYHHKAIMOHHBIE MPOJYKTHI B COOTBETCTBHM C HOPMaMH pPYCCKOIO M
WHOCTPAHHOTO SI3BIKOB, 0COOCHHOCTSIMHA MHBIX 3HAKOBBIX CUCTEM
OIIK-1.1 BeisiBiIsieT OTIMUUTENIbHBIE 0COOEHHOCTH MEMATEKCTOB, MEIUATIPOIYKTOB,
KOMMYHHUKAIIHOHHBIX MTPOAYKTOB Pa3HBIX MEAMACEIMEHTOB U TIATGOPM
OIIK-1.2. OcymecTBiuseT MNOAIOTOBKY TEKCTOB pPEKJIaMbl M CBA3ed C OOIIECTBEHHOCTbIO M MHBIX
KOMMYHHUKAIIHOHHBIX TMIPOAYKTOB Pa3IMYHBIX KaHPOB M (JOPMATOB B COOTBETCTBUU C HOPMaMH PyCCKOTO U
MHOCTPAHHOTO S3bIKOB, 0COOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM
OIIK 2. CriocoGeH y4nThIBaTh TEHACHIIMU PAa3BUTHS OOIMIECTBEHHBIX M TOCYIaPCTBEHHBIX HHCTUTYTOB IS
UX Pa3HOCTOPOHHErO OCBELICHHMS B CO3JaBa€MbIX MeEAMaTeKcTax M (MJIM) MEAMANpPONyKTax, M (MIIH)
KOMMYHHUKAITHOHHBIX MTPOIYKTaX
OIIK 2.1. BpiBiasger OTIMYHUTEIbHbIE  OCOOCHHOCTH  MEIUATEKCTOB, MeUanpoyKTOB,
KOMMYHHUKAIIHOHHBIX MTPOIYKTOB Pa3HbIX MEIUACETMEHTOB U TUIaT(opm;
OIIK-2.2. CriocoOeH y4uThIBaTh OCHOBHBIC TEHJEHIMM PA3BUTHUS OOIIECTBEHHBIX M TOCYIapCTBEHHBIX
WHCTHUTYTOB IIPH CO3JIaHUH TEKCTOB PEKJIAMBI U CBs3€i ¢ 00IMIECTBEHHOCTHIO W/MIIM KOMMYHHKAIIMOHHBIX
MIPOIYKTOB.
OIIK 7. CnocobeH yuutbiBaTh 3((HEKThI U MOCIEICTBUS CBOCH MPOPECCUOHATBLHON NeATEIbHOCTH, CIEayst
MPUHIUIIAM COLUAIBbHOM OTBETCTBEHHOCTH
OIIK 7.2. OcymectBiser otOéop mHbOpManuu, MpoPeCCUOHATBHBIX CPEACTB M MPHUEMOB PEKJIaMbl U
cBsi3eil ¢ 00I11eCTBEHHOCTBIO B COOTBETCTBUHU C MPUHLIUIIAMHU
COIIMAIEHOW OTBETCTBEHHOCTH M 3TUYECKHUMU HOPMaMHU, IPHHATHIM PO ECCHOHAIEHBIM COOOIIECTBOM
B pesynbrare 0CBOCHUS AUCHUILTUHBI O0yUYAIOLIMIACS TOJIKEH:
3HaTh:
® BAXHOCTb IJJAHUPOBAHUS IEPCHEKTHBHBIX LENeH JESITEeIbHOCTH C Yy4ETOM YCIOBMH, CPEICTB,
JUYHOCTHBIX BO3MOKHOCTEH, AITaloOB KapbepHOTO POCTa, BPEMEHHOW NEPCHEKTHBBI PA3BUTHUS
JesTeIbHOCTH U TpeOOBaHUHN phIHKA TPYAA.
® [PUHIUNBI U CIOCOOBI OLICHKM MOTPEOHOCTH B pecypcax , HEOOXOMUMBIX JUIsl MPOBEICHHS
PEKJIaMHBIX KaMIIaHUM
® [PUHUUIBI U  CIHOCOOBI  YHpPaBICHHUS  KOPIOPATUBHOM  KyJbTypod M BHYTPEHHUMH
KOMMYHHUKAIMSIMA U MEPOIIPUATUAMHU
® TpUeMBl M METOABl TAaKTUYECKOTO IUTAHUPOBAHHS MEPONPHUATHHA IO peKiame, ONMUpasCh Ha
IIPaBOBbIE HOPMBbI
® [pUeMBbl U METOJAbl B NPOJBMKCHUU COLHUAIBFHO 3HAYMMBIX HEHHOCTEW CpPEICTBAMHU CBS3EH C
00I1I€CTBEHHOCTHIO
® OCHOBHBIC TEXHOJIOTUU KONIMPAWTUHIA B OHJIAH U oIiaiiH cpene

YMmerh:



® YCTaHaBJIUBATh MPUOPUTETHI COOCTBEHHOM JI€SITEILHOCTH, BEICTPAUBasl TUIAHBI UX JIOCTUKCHUSI.

® palMOHAJbHO OLEHHUBATH NOTPeOHOCTH B pecypcax JUisi pEeHIeHUS KOHKPETHBIX
npodeccCHOoHANBHBIX 33]]a4 B PEKIAMHBIX KaMITAHUIX

® paIMOHAJHHO OIICHUBATh TOTPEOHOCTH B BHYTPCHHUX KOMMYHHUKAIIHSIX U MEPOTIPUSTUIX

® OCYIIECTBIATh CTPATETHIO aHAJIN3A B PEKJIAMHBIX KaMIIaHUAX

® OCYIIECTBIATh CTPATETHIO B NMPOJABUKEHUHU COIMAJILHO 3HAYMMBIX IIEHHOCTEH CPEICTBAMU CBSI3EH
C OOIIECTBEHHOCTHIO U PEKJIAMbI B PEKJIAMHBIX KaMIaHUAX

® TIOJITOTOBUTH TEKCTHI PEKJIAMBbI U CBSI3€U C OOIIECTBEHHOCTHIO, UCIIONIB3YsI OCHOBHBIE TEXHOJOTHUU
KOMUpPAWTUHTa B OHJAMH W odailH cpeae; MPUMEHSATh OCHOBHBIE TEXHOJOTHMH OpraHU3aluu
CHEIMAIbHBIX MEPOTIPUITHIA B pa00Te C Pa3TUIHBIMHU IIEJIEBBIMU TPYIITIAMH

Baanern:

® METOJaMU OIEHKH pPa3sHOOOpa3HBIX pPecypcoB  (JIMYHOCTHBIX, MCUXO()HU3HOIOTUICCKHX,
CUTYaTHBHBIX, BPEMEHHBIX W T.lI.), HUCIIOIB3YEMBIX IS PEHICHUS 3aja4 CaMOOpPTaHW3aIuu H
CaMOpa3BUTHS

® CIOCOOHOCTBHIO palMOHATBHO OIICHMBATH HEOOXOAMMBI PECypChl MJIsi TOBEACHHS PEKIaMHBIX
KaMIaHUM

® HaBbIKAMH IPOBEJACHUS WM OpPraHU3alMd BHYTPEHHUX KOMMYHUKAUHUW U MEpPOIPHUATHH, a TAKKE
HaBbIKaMHU (POPMHPOBAHUIO KOPIIOPATUBHON UACHTUYHOCTH U KOPIIOPATUBHON KYJIBTYPhI

® CIOCOOHOCTBIO CTPOUTH CTPATETHIO aHadM3a pPEKIaMHBIX KaMIIaHUH U B CB3AX C
00IIIeCTBEHHOCTHIO UCXO U3 MTPABOBBIX HOPM

® HaBbIKAMH TMPOJABMKCHMHM COLMAJIBHO 3HAYMMBIX IIEHHOCTEM CpeACTBaMHM  CBsizel ¢
OOIIECTBEHHOCTHIO M PEKJIAMBbI B PEKJIAMHBIX KaMIIAHHUHA U B CBSA3SX C OOIIECTBEHHOCTHIO

® HaBbIKAMU MPUMEHITH OCHOBHBIC TEXHOJIOTHH OPTaHU3AIMH CIEIUATBLHBIX MEPONIPHUIATHI B paboTe
C pPa3IMYHBIMU LEJIEBBIMHU IPYIIaMU; OCHOBHBIMU TEXHOJIOTUSMHU OpPraHU3alvU CIEHHAIBHBIX
MEPOTIPUITHI B pa00Te C Pa3TUIHBIMH IIEJIEBBIMU TPYIIIIAMH.

[To pucrumnivHe MpeayCcMOTpeHa MPOMEXKYTOUHAsl arTecTanus B ¢popme sk3amena. O01as Tpy10eMKOCTh
OCBOCHUS IUCIUIIINHBI COCTABIISIET 3 3aUeTHRIC STUHUIIE.

The discipline "Organization and implementation of communication campaigns in advertising" is
implemented at the Faculty of Advertising and Public Relations by the Department of Integrated
Communications and Advertising.

Purpose of the discipline- the formation of students' knowledge and practical skills in organizing and
conducting communication campaigns in advertising.

Tasks of the discipline:

e Learning basic aspects of communication

e Study of communication theories of sociology, psychology, political science, anthropology
Studying the main aspects of advertising activities
Knowledge of advertising law
Mastering the practical skills of copywriting and art direction
Formation of a comprehensive view of communication campaigns

e Ability to organize communication campaigns and calculate their effectiveness
The discipline is aimed at the formation of competencies:
UC-1. Able to search, critically analyze and synthesize information, apply a systematic approach to solve
tasks
UC-1.2. Forms and reasonably defends his own position on various philosophical problems, substantiates
and adequately evaluates modern phenomena and processes in public life on the basis of a systematic
approach.
UC-6. Able to manage his time, build and implement a trajectory of self-development based on the
principles of education throughout life
UC 6.1. Determines the goals of their own activities, evaluating ways to achieve them, taking into account
resources, conditions, means, time perspective for the development of activities and planned results



UC-6.2. Formulates the goals of his own activities, determining the ways to achieve them, taking into
account resources, conditions, means, time perspective for the development of activities and planned
results.

GPC -1. Able to create media texts and (or) media products and (or) communication products in demand
by society and industry in accordance with the norms of Russian and foreign languages, features of other
sign systems

GPC-1.1 Identifies the distinctive features of media texts, media products, communication products of
different media segments and platforms

GPC-1.2. Prepares texts for advertising and public relations and other communication products of various
genres and formats in accordance with the norms of Russian and foreign languages, features of other sign
systems

GPC 2. Able to take into account the development trends of public and state institutions for their versatile
coverage in the created media texts and (or) media products, and (or) communication products

GPC 2.1. Identifies the distinctive features of media texts, media products, communication products of
different media segments and platforms;

GPC-2.2. Able to take into account the main trends in the development of public and state institutions
when creating texts for advertising and public relations and / or communication products.

GPC 7. Is able to take into account the effects and consequences of their professional activities, following
the principles of social responsibility

GPC 7.2. Carries out the selection of information, professional means and techniques of advertising and
public relations in accordance with the principles

social responsibility and ethical standards adopted by the professional community

As a result of mastering the discipline, the student must:

To Know:

e the importance of planning long-term goals of activity, taking into account conditions, means,
personal opportunities, stages of career growth, a time perspective for the development of activities
and the requirements of the labor market.

e principles and methods for assessing the need for resources needed to conduct advertising
campaigns

e principles and methods of managing corporate culture and internal communications and events

e techniques and methods of tactical planning of advertising activities, based on legal norms

e techniques and methods in promoting socially significant values by means of public relations

e basic copywriting technologies in online and offline environment

to Be able to:

e set priorities for their own activities, building plans to achieve them.

e rationally assess the need for resources to solve specific professional tasks in advertising
campaigns

e rationally assess the needs for internal communications and activities

e implement an analysis strategy in advertising campaigns

e implement a strategy in promoting socially significant values through public relations and
advertising in advertising campaigns

e prepare advertising and public relations texts using basic online and offline copywriting
technologies; apply the main technologies for organizing special events in working with various
target groups

to Own:

e methods for evaluating various resources (personal, psychophysiological, situational, temporary,
etc.) used to solve problems of self-organization and self-development

e the ability to rationally assess the resources needed for the conduct of advertising campaigns

e skills in conducting and organizing internal communications and events, as well as skills in the
formation of corporate identity and corporate culture

e the ability to build a strategy for analyzing advertising campaigns and public relations based on
legal norms

e skills in promoting socially significant values by means of public relations and advertising in
advertising campaigns and in public relations



e skills to apply the basic technologies of organizing special events in working with various target
groups; the main technologies for organizing special events in working with various target groups.
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

OPTAHM3AIIUS U ITIPOBEJEHUE KOMMYHUKAIIMOHHBIX KAMIIAHUHM B COEPE
CBSA3EN C OBIIECTBEHHOCTBIO / ORGANIZATION AND IMPLEMENTATION OF
COMMUNICATION CAMPAIGNS IN PUBLIC RELATIONS

HucuunnuHa «OpraHu3anuss ¥ TPOBEACHHE KOMMYHHUKAIMOHHBIX KaMIaHUW B cdepe CBA3eill c
00IIIECTBEHHOCTRIO» peain3yeTcs Ha (axkyiabTeTe peKiiaMbl M CBSI3€H C OOIIECTBEHHOCTHIO Kadempoid
TEOpPUU U MPAKTUKH OOIIECTBEHHBIX CBS3CH.
Heab AUCHUIIMHBI — CPOPMUPOBATH Y CTYIACHTOB HAyYHOE MPEACTABICHUE O TOM, B YeM 3aKJIIOYACTCS
CYUIHOCTh OpTaHM3allMd ¥ TPOBEACHHS KOMMYHHKAIIMOHHBIX KaMmmaHuii B cdepe cBsazel ¢
0OIIIECTBEHHOCTHIO, O CIHenu(uke TMPUMEHEHHUS OCHOBHBIX CPEACTB W METOIOB OpTaHM3allid W
MPOBEJICHHS] KOMMYHHUKAIIMOHHBIX KaMIaHuii B cepe CBsi3el ¢ 00IIeCTBEHHOCTHIO, a TAKXKE MOATOTOBUTH
CTYICHTOB K CaMOCTOSITEJIbHOW MPAKTUYECKOUN NEATETLHOCTH B cepe OpraHu3allid KOMMYHUKAITHOHHBIX
KaMIIaHUN U MEPOIIPUATUMN.
3agaum JMCHUIIUHBI:
® OmpeneNuTh posib noiutuueckoro PR u monmutuueckoil pexnambl B MPaKTUKAX MOJTUTUYECKUX
KOMMYHHKAITMI COBPEMEHHOTO O0IIIeCTBA;
® U3YyYHTh NPUHIUIIEI OPTAaHU3AIMN U MPOBEJACHUS KOMMYHUKAIIMOHHBIX KaMIIaHUW B cepe cBs3en
¢ 00IIIECTBEHHOCTHIO;
® O03HaKOMHUTH CTYJCHTOB C OCHOBHBIMH TEXHOJOTHSMHU U METOJAMHU OpraHU3allMd U MPOBEIACHUS
KOMMYHHKAIIMOHHBIX KaMIIaHU# B cdepe CBsA3eil ¢ 001IECTBEHHOCTHIO;
e chopmupoBaTh NPAKTHUECKUE HABBIKA OpraHU3allMd U MPOBEICHUS KOMMYHHUKAIIMOHHBIX
KaMITaHui B cdepe CBsI3eil ¢ 001ECTBEHHOCTIO Y CTYACHTOB;
® [IPOAHAJM3UPOBATh METOAbl aHamu3a 3(PPEKTUBHOCTH KOMMYHUKALMOHHBIX KaMIlaHUW B chepe
CBsI3€H ¢ OOLIECTBEHHOCTBIO.
JlucuurniauHa HarpaBiieHa Ha (OPMHUPOBaHHE KOMIIETEHIIUH:
VYK-1. CrocobeH OCyIIeCTBIATh IMOHMCK, KPUTHUECKUH aHaIU3 U CHHTE3 HH(GOpMAlUU, NPUMEHSATH
CUCTEMHBIH MOAXO/ /Ul PEIICHUs OCTABIEHHBIX 3a1a4
VYK-1.2. ®opmupyeT U apryMEHTHPOBAHO OTCTAaWBaeT COOCTBEHHYIO TIO3MIIMIO IO Pa3IUYHBIM
¢bunocodpckum npobiemam, 000CHOBBIBAET U aJIEKBATHO OLIGHUBAET COBPEMEHHBIE SIBJICHUS U MPOIIECCHI B
0OIIeCTBEHHOM KM3HU HA OCHOBE CHCTEMHOTO TTOXO0/1A.
VYK-6. CnocobeH ympaBisiTh CBOMM BPEMEHEM, BBICTpaWBaTh M PEATU30BBIBATH TPACKTOPHIO
CaMOpa3BHUTHS HA OCHOBE IIPHHIIUIIOB OOPAa30BaHUS B TEUCHUE BCEH JKU3HU
YK 6.1. Onpenensier 1ienu cOOCTBEHHOW ACSATEIBHOCTH, OIICHHWBAS IyTH WX JOCTHXKCHHUS C YYETOM
pecypcoB, YCIOBHM, CpEICTB, BPEMEHHOM MEPCHEKTUBBI Pa3BUTHS JCATEIBHOCTH M IUIAHHUPYEMBIX
pe3yIbTaToB
YK-6.2. ®opmynupyeT 1eid COOCTBEHHOU AESITEILHOCTH, OMPEICIsAs IMyTH WX JOCTHXKCHUS C YYETOM
PECYpPCOB, YCIOBUM, CpPEACTB, BPEMEHHOW MEPCIEKTUBBI PA3BUTHUS JACATEIBHOCTH U IUIAHUPYEMBIX
pe3yabTaTOB.
OIIK-1. Cnocoben co3nmaBaTh BOCTpPeOOBaHHBIC OOIIECTBOM M HMHAYCTPHUEH MEIMaTeKCThl W (WJIH)
MEIUANpPOAYKThl, W (WJIM) KOMMYHHUKAIMOHHBIE MPOIYKTHI B COOTBETCTBHM C HOPMaMHU PYCCKOTO H
HMHOCTPAHHOTO A3BIKOB, 0COOEHHOCTSIMH MHBIX 3HAKOBBIX CHCTEM
OIIK-1.1 BeIsiBIIsIET OTIIMYUTETHHBIC OCOOCHHOCTH MEINATEKCTOB, METUATIPOAYKTOB,
KOMMYHHKAIIMOHHBIX POAYKTOB Pa3HbIX MEIMACErMEHTOB U IIaThopM
OIIK-1.2. OcymiecTBiseT MOATOTOBKY TEKCTOB pEKJIaMbl U CBSi3el C OOINECTBEHHOCTHIO U HHBIX
KOMMYHHUKAIIHOHHBIX MPOJYKTOB Pa3IMYHBIX XKaHPOB U (POPMATOB B COOTBETCTBHH C HOPMAMH PYCCKOTO U
WHOCTPAHHOTO SI3BIKOB, 0COOCHHOCTSIMH MHBIX 3HAKOBBIX CHCTEM
OIIK 2. Crioco0OeH yunuThIBaTh TEHACHIIUU Pa3BUTHS OOIIECTBEHHBIX U FOCYAapCTBEHHBIX HHCTUTYTOB JIJIS
X Pa3HOCTOPOHHETO OCBEUICHUS B CO3/1aBA€MbIX MEIUATEKCTaX U (WJIM) MEIUarpoOayKTax, U (WUJun)
KOMMYHHUKAIIUOHHBIX MTPOAYKTAX



OIIK 2.1. BeigBaseT OTIWYUTEIBbHBIE OCOOEHHOCTH  MEIUATEKCTOB, MEIUAITPOAYKTOB,
KOMMYHUKAIIMOHHBIX [TPOITYKTOB Pa3HbIX MEIUACETMEHTOB U IIaT(opm;

OIIK-2.2. Cnoco0OeH y4MThIBaTb OCHOBHBIE TEHJEHLMHU Pa3BUTHS OOILIECTBEHHBIX M T'OCYIapCTBEHHBIX
MHCTUTYTOB IIPU CO3JIaHUM TEKCTOB PEKJIAaMbl U CBsi3eil ¢ 00IIECTBEHHOCTHIO M/MJIM KOMMYHHKAIIMOHHBIX
MIPOAYKTOB.

OIIK 7. CnocobeH yuuTbIBaTh 3(p(peKThl U NOCIECTBHS CBOCH NPOodhecCHOHANbHOM NesSTeNTbHOCTH, Caeays
MPUHIIUIIAM COLIMAJILHOM OTBETCTBEHHOCTHU

OIIK 7.2. OcymectBiuser ot00p MHGOpMAMH, NPOPECCUOHATBHBIX CPEIACTB U NPUEMOB pPEKIaMbl U
CBsi3el ¢ OOIIECTBEHHOCTHIO B COOTBETCTBUU C MPUHIUIIAMU

COLMAJIbHOW OTBETCTBEHHOCTH U 3TUYECKMMHU HOPMaMHU, IPUHATHIM PO ECCHOHAIBHBIM COOOIIECTBOM

B pesynbrare ocBoeHUs AUCHUILIMHBI 00yYaromuics JODKEH:

3Hamu:

- OCHOBHBIE THIbl KOMMYHHKAIIMOHHBIX KAMIIAHUI U UX OCOOEHHOCTH;

- IpaBuia COCTaBIECHHUA TUNUYHBIX PR-I0OKyMEHTOB M OCHOBHBIX IpaBWJI HAIIMCAHUS TEKCTOB
pEeKIaMHBIX COOOUIEHUM M HHBIX NPO(ECCHOHATBHBIX TEKCTOB B cepe pekiiaMbl U CBSI3EH C
0OIIIECTBEHHOCTEIO;

- crneuu(uKy OCYIIECTBIECHUS OCHOBHBIX TEXHOJOIMH M METOJOB OpraHU3aluud M IPOBEICHUS
KOMMYHHUKAIIHOHHBIX KaMIIaHU B cdepe cBsi3eil ¢ 00111eCTBEHHOCTbIO;

- cneuuuky ¢GopMUpOBaHUS MMMDKA U pEeHyTalud I[pU OpraHu3alMd U  IPOBEJCHUs
KOMMYHHUKAIIMOHHBIX KaMIIaHUH B cdepe CBs3eil ¢ 00I1eCTBEHHOCTHIO.

Yvemn:

- BBIICJATH KJIIOYEBBIE XapAaKTEPUCTHKU IPAKTUKUA IPOTEKaHWsl OpraHM3alliM M IIPOBEICHUS
KOMMYHMKAIIMOHHBIX KaMIaHUi B cdepe cBsA3eil ¢ 0OLIECTBEHHOCTHIO (COIMAIbHBIM KOHTEKCT,
CyOBEKTbI U KaHaJIbl KOMMYHUKAIUH, COJepKaHUe COOOIIeHUH);

- HCIIOJIb30BaTh TEOPETHUECKUN MaTepuai JaHHOTO YY4EeOHOro Kypca JUisi BHIpaOOTKH COOCTBEHHOTO
MIOHUMaHMA U OLEeHKH 3¢ heKTHBHOCTH MPoBOAUMBIX PR-kammnanui;

- TOTOBUTH MPECC-PeIn3bl, THPOPMAIIMOHHBIE TOBO/IbI, PEKJIAMHbIE TEKCThI U MHbIE PR-TekcThI s
CMU, digital-kaHamoB MacCOBO KOMMYHHUKAIIUN U OCHOBHBIX I'PYIII OOIECTBEHHOCTH;

- BBIABIIATH NMPOOJIEMHBIE 30HbI OpPraHMU3allMM U IPOBEIEHUS KOMMYHHMKAI[MOHHBIX KaMIaHU B
cdepe cBsa3eil ¢ OOIIECTBEHHOCTbIO W OPraHU30BHIBATh CIELUANbHBIE MEPOINPHUITUS OHJIAWH U
oduiaiiH KOMMYHHUKAIIHSIX;

- [poABHraTb MMHU/DK OTIEJNBHOTO OpeHJa WM OpraHa TrOCyAapCTBEHHOW BIAcTH B TEKYILUX
MIPaKTUKaX OpraHMu3allMd M TMPOBEACHHUS KOMMYHUKALMOHHBIX KaMIaHuil B cdepe cBsizeil c
OOIIIECTBEHHOCThIO, MCXOJS U3 MPHUHATHIX COLMAJIBHO 3HAYMMBIX IIEHHOCTEH B COBPEMEHHOM
POCCHIICKOM OOIIIECTBE.

Braoemy:

- METOAMKOW aHalM3a BbIABIECHUS d3PPEKTUBHOCTH TEKYIIMX KOMMYHUKATUBHbBIX KaMIIaHUIA;

- METOJMKOW ONpeAeseHUs aKTyaJbHOIO0 KOMMYHUKAaTHBHOIO KOHTEHTa JUIsl (OPMHUPOBAHUS
MHGOPMALIMOHHBIX M PEKJIaMHBIX COOOIIEHMH Ui KIIOUEBBIX ayJAUTOPUN, HCXOAS U3
COBOKYIHOCTU TOJMTUYECKUX, SKOHOMHUYECKUX (DaKTOpOB, MPABOBBIX M ATHUYECKHX HOPM,
PEryIIMPYIOIIUX pa3BUTHE DPA3HBIX MEIMAKOMMYHMKAIIMOHHBIX CHCTEM Ha IJ00aJbHOM,
HAIlMOHAJILHOM U PETMOHAIILHOM YPOBHSX;

- HaBBIKAMHM JIMTEPATYPHOI'O PEJAaKTHPOBAHUS PEKJIAMHBIX U OCHOBHbIX PR-TekcToB, konupaiitunra
U cinypaiTHHra B cepe COBpeMEeHHOM pekyiambl U PR;

- TeXHUKaMU IpoeKTupoBaHus Oynyuiei PR-kamnanuu v opraHu3anuy crieliMagbHbIX MEPONPUITUN
B OHJallH W oOQuiallH KOMMYHHUKAIMsSIX, HCXOJIs M3 paHee NPOBEAECHHBIX IOJIUTUKO-
COLIMOJIOTMYECKUX HCCIIEA0BAHUM.

- MPAaKTUYECKOM KOMIIETEHLMEH 110 BOIPOCaM IOJUTHUKO-COLMOJOTUYECKOrO0 HCCIIECJOBAHUM,
UMEIOLIUXCA COLMAIbHO 3HAUMMBIX IIEHHOCTEH, C(GOPMUPOBABIIMXCS B paMKaxX TEKYILIUX
COBPEMEHHBIX POCCHUMCKMX KOMMYHMKAaTHBHBIX IIPAKTUKAX, CTAHOBAIIMXCS OCHOBOM JUId
onpenaeneHus: PR-rexnonoruid.

[To aucumIuinHEe MpeayCMOTpEeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpy10eMKOCTb
OCBOEHHUS JTUCIUIUIMHBI COCTABIISIET 3 3aU€THBIC €AUHULIBI.



The discipline "Organization and conduct of communication campaigns in the field of public relations" is
implemented at the Faculty of Advertising and Public Relations by the Department of Theory and Practice
of Public Relations.
Purpose of the discipline - to form students' scientific understanding of what is the essence of organizing
and conducting communication campaigns in the field of public relations, the specifics of the use of fixed
assets and methods of organizing and conducting communication campaigns in the field of public
relations, as well as prepare students for independent practical activities in the field of organizing
communication campaigns and events.
Tasks of the discipline:
e determine the role of political PR and political advertising in the practices of political
communications in modern society;
e to study the principles of organizing and conducting communication campaigns in the field of
public relations;
e to familiarize students with the basic technologies and methods of organizing and conducting
communication campaigns in the field of public relations;
e to form practical skills in organizing and conducting communication campaigns in the field of
public relations among students;
e analyze methods for analyzing the effectiveness of communication campaigns in the field of public
relations.
The discipline is aimed at the formation of competencies:
UC-1. Able to search, critically analyze and synthesize information, apply a systematic approach to solve
tasks
UC-1.2. Forms and reasonably defends his own position on various philosophical problems, substantiates
and adequately evaluates modern phenomena and processes in public life on the basis of a systematic
approach.
UC-6. Able to manage his time, build and implement a trajectory of self-development based on the
principles of education throughout life
UC 6.1. Determines the goals of their own activities, evaluating ways to achieve them, taking into account
resources, conditions, means, time perspective for the development of activities and planned results
UC-6.2. Formulates the goals of his own activities, determining the ways to achieve them, taking into
account resources, conditions, means, time perspective for the development of activities and planned
results.
GPC -1. Able to create media texts and (or) media products and (or) communication products in demand
by society and industry in accordance with the norms of Russian and foreign languages, features of other
sign systems
GPC-1.1 Identifies the distinctive features of media texts, media products, communication products of
different media segments and platforms
GPC-1.2. Prepares texts for advertising and public relations and other communication products of various
genres and formats in accordance with the norms of Russian and foreign languages, features of other sign
systems
GPC 2. Able to take into account the development trends of public and state institutions for their versatile
coverage in the created media texts and (or) media products, and (or) communication products
GPC 2.1. Identifies the distinctive features of media texts, media products, communication products of
different media segments and platforms;
GPC-2.2. Able to take into account the main trends in the development of public and state institutions
when creating texts for advertising and public relations and / or communication products.
GPC 7. Is able to take into account the effects and consequences of their professional activities, following
the principles of social responsibility
GPC 7.2. Carries out the selection of information, professional means and techniques of advertising and
public relations in accordance with the principles
social responsibility and ethical standards adopted by the professional community
As a result of mastering the discipline, the student must:
To Know:
- main types of communication campaigns and their features;



- rules for compiling typical PR documents and basic rules for writing texts for advertising messages
and other professional texts in the field of advertising and public relations;

- the specifics of the implementation of the main technologies and methods of organizing and
conducting communication campaigns in the field of public relations;

- the specifics of the formation of the image and reputation in the organization and conduct of
communication campaigns in the field of public relations.

To Be able to:

- highlight the key characteristics of the practice of organizing and conducting communication
campaigns in the field of public relations (social context, subjects and channels of communication,
message content);

- use the theoretical material of this training course to develop your own understanding and evaluate
the effectiveness of ongoing PR campaigns;

- prepare press releases, informational occasions, advertising texts and other PR texts for the media,
digital mass communication channels and key public groups;

- identify problem areas for organizing and conducting communication campaigns in the field of
public relations and organizing special events for online and offline communications;

- to promote the image of an individual brand or public authority in the current practices of
organizing and conducting communication campaigns in the field of public relations, based on
accepted socially significant values in modern Russian society.

To Own:

- methodology for analyzing the effectiveness of current communication campaigns;

- a methodology for determining relevant communicative content for the formation of information
and advertising messages for key audiences, based on a combination of political, economic factors,
legal and ethical standards governing the development of various media communication systems at
the global, national and regional levels;

- skills in literary editing of advertising and basic PR texts, copywriting and speechwriting in the
field of modern advertising and PR;

- techniques for designing a future PR campaign and organizing special events in online and offline
communications, based on previously conducted political and sociological studies.

- practical competence on issues of political and sociological research, existing socially significant
values that have been formed within the framework of current modern Russian communication
practices, becoming the basis for determining PR technologies.

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

OCHOBBI YITPABJIEHUSA ITPOEKTAMMU B PEKJIAME U CBA3AX C
OBHIECTBEHHOCTBIO / FUNDAMENTALS OF PROJECT MANAGEMENT IN ADVERTISING
AND PUBLIC RELATIONS
HuctumuimHa « OCHOBBI YIIPaBICHHUS MPOSKTAMH B PEKJIaMe U CBA3SIX C OOLIECTBEHHOCTHIO» pEalIn3yeTcs
Ha (axylIbTeTe peKJaMbl U CBsi3ell ¢ OOLIECTBEHHOCThIO Ka(eapoil MHTEIrpUPOBAHHBIX KOMMYHUKAIUHA 1

pEKIaMBbl.
Hear aucuumiamHbl — (opMHpPOBaHUE Yy OOydYArOLIMXCSl 3HAHWM, YMEHHUH M HaBBIKOB pa3pabOTKH,
BHE/IPEHUS U SKOHOMUYECKOTO 0OOCHOBAHUS PEKJIAMHBIX U MPHUKIAIHBIX POEKTOB HAa 0a3e COBPEMEHHBIX
METOZI0B U TEXHOJIOTUI COLUATIbHO-IKOHOMHUYECKOTO IIPOEKTUPOBAHUS.
3agaum JMCHUIIHHBI:
® U3YYUTb OCHOBHbIE IIOHATHUS B 00JaCTH TEOPUU YIIPABJICHUS [TPOEKTAMU;
e cdopMHpOBATh KOMIIETEHIIMH, HABBIKM M YMEHHS IO Pa3pabOTKe M BHEAPEHHUIO IMPOEKTOB Ha
Pa3HBIX YPOBHSX YIIPABJICHHUS,
e OBJIQJIETh OCHOBAMU 3HAHMM I10 YIPABICHUIO KOMaHOM IPOEKTa
® HAay4yuThb pellaTh MPAKTUYECKUE YIpaBJIEHUYECKHE 3alaud B cdepe peKinaMbl M MapKeTHHIa ¢
HCIIOJIb30BAaHUEM IIPOCKTHBIX METOO0B U TEXHOJIOIHH.
JlucuuiuinHa HanpasieHa Ha (POpMUPOBAHNE KOMIIETCHIIMII:
YK 6. CnocobGeH ynpaBisiTh CBOMM BpPEMEHEM, BBICTPAaWBaTb W PEATU30BBIBATH TPACKTOPHUIO
CaMOPAa3BUTHS HA OCHOBE IPUHIIUIIOB 00pa30BaHUs B TEUEHHUE BCEH KU3HU



VYK 6.1. Onpenensier 1enu coOOCTBEHHOM AESTENBHOCTH, OLEHUBAs IMyTH HX JOCTHIKEHUS C Y4YETOM
pECYpPCOB, YCJIOBUM, CpPEACTB, BPEMEHHOW IIE€PCIEKTHBBI DPA3BUTHUS JACATEIBHOCTH U IUIAHUPYEMBIX
pe3ynbTaToB
YK 6.2.@opmynupyeT 1enu COOCTBEHHOH AEATENbHOCTH, ONPEAENsas MyTH MX JOCTH)KEHHUS C Y4eTOM
pEeCypcoB, YCIIOBUM, CpPEACTB, BPEMEHHOW IEPCIEKTHBBI DPA3BUTHUS JACITEIBHOCTH U IUIAHUPYEMBIX
pE3yIbTATOB.
OIIK 7. Cnoco6eH yuutbiBaTh 3((HEKThI U MOCIEICTBUS CBOCH MPOPECCUOHATBLHON NeATEIbHOCTH, CIEayst
IIPUHLIMIIAM COLIMAJILHOM OTBETCTBEHHOCTHU
OIIK-7.2. OcymectBisger orO0op HHPpOpMANUU, MPOPEeCCHOHATBHBIX CPEICTB W MPHUEMOB DPEKJIaMbl U
CBsi3ell C OOLIECTBEHHOCTbIO B COOTBETCTBMM C MPUHIUIAMU COLMAIBHOM OTBETCTBEHHOCTH H
TUYECKUMH HOPMaMU, IPUHATHIM MIPO(eCcCCHOHATBHBIM COO0ILIECTBOM
B pesynbrare 0CBOCHHUS AUCHUILTUHBI O0YyUYaIOLIMNACS TOJIKEH:

3nams:

— yCJIOBHS U IpaBuia oTOopa nHpopManuu, Npo(ecCHOHAIBHBIX CPEJACTB U MPHUEMOB PEKJIaMbl U
CBsI3€H ¢ OOIIECTBEHHOCTHIO IPU MIJIAHUPOBAHUU U Pealin3allii IPOeKTa;

— TPHUHLHUIBI COLMAIBHOM OTBETCTBEHHOCTH M 3TUYECKHE HOPMBI, NMPHHATHIE MPOPECCHOHATBHBIM
COOOIIIECTBOM B paMKax peaiu3aliu MPOEKTOB;

— npodeccuoHanibHbIe CPEICTBA U MPUEMbI PEKJIaMbl M CBsI3€il ¢ 0OLIECTBEHHOCTHIO ISl peaIu3aluu
IIPOEKTOB.

— 0COOEHHOCTH IMPOEKTHBIX PELICHNH, METO/Ibl OLIEHKU IPOEKTOB.

— ycnoBus (UHAHCOBOM peann3aliy POeKTa U €ro CUCTEMHOM OpraHu3alluu;

— METOABI AETAIBLHOTO KOHTPOJIS U CETEBOT0 INIAHUPOBAHNUS IIPOEKTOB

— (YHKIUM JIMHEHHOTO MEHeKepa MpHU peaju3alid KOMMYHHKAIIMOHHOTO MPOEKTa M0 peKjiaMe U
CBSI3IM C OOIIIECTBEHHOCTBIO;

— NPUHLUIBI CHCTEMHOW OpraHu3aluy npoekTa no pexiame u CO;

— OCHOBHBIE OpPraHU3aLMOHHBIE CTPYKTYPBI YIIPaBJICHUSI IPOEKTAMH;

— cneuu@uKy KaHajJoB KOMMYHHKAallMUd B paMKax MPOEKTa U COBPEMEHHbIE TEXHOJIOTUU CO3/IaHUs
TEKCTOB PEKJIAMBbI U CBSI3€H ¢ OOIECTBEHHOCTBIO B IPOEKTE;

— MEXaHU3M U TeXHOJIOTMH CO3JaHusl MH(POPMALMOHHBIX ITOBOJIOB JJIsl IPOEKTOB B c(hepe peKIambl U
CBsi3eil ¢ 00IIECTBEHHOCThIO;

— MEXaHU3M M TEeXHOJIOTUU CO3[aHUs CLIEHApUEB COOBITUN U MEPONIPUATHUH i pexiaMHoi uinu PR-
KaMIIaHUM [0 IPOEKTY
Ymemy:

— OCYWIECTBIATH OTOOpP NPOPECCHOHATIBHBIX CPEACTB M INPUEMOB peKIaMbl U CBsized ¢
OOIIECTBEHHOCThIO B COOTBETCTBUM C MPHUHILIUIIAMU COLIMATIbHOW OTBETCTBEHHOCTH U ATHUYECKUMU
HOpMaMH, IPUHATHIMU TPOGECCUOHATIBHBIM COOOIIECTBOM;

— OCYUIECTBJIATh OTOOp, CUCTEMATU3aLMIO U aHAJIU3 MHPOpPMAIMHU 10 MPOEKTY, B COOTBETCTBUU C
OPUHIUIAMA  COLMAJBHOW  OTBETCTBEHHOCTM M ATMYECKUMHM  HOPMAaMH,  NPHHITHIM
poeCCUOHAIBHBIM COOOIIECTBOM;

— HCIIOJIb30BaTh NpOQecCuoHaIbHbIE CPEACTBA U IPUEMBI PEKJIaMbl U CBsI3€il C 00IIECTBEHHOCTHIO B
pamMKax peajau3alud IPOeKTa B COOTBETCTBUU C MPHUHIMIIAMHU COLMAIBHON OTBETCTBEHHOCTHU U
TUYECKUMH HOPMaMHU, IPUHATHIMH PO(PECCHOHATBHBIM COOOIIECTBOM;

— (opmupoBaTh TpeOOBAHUS, IPEABIBISICMBIC IPOCKTAM;

— OHpeAesATh yCIOBHs (PHHAHCOBOM peaan3yeMOCTH IPOEKTOB

— TPUMEHATh METO/Ibl SKOHOMUYECKOI OLEHKU PEKIAMHBIX ITPOEKTOB.

— OCYUIECTBJIATh IPOEKTHYIO JIEATEILHOCTh B cepe pekiaMbl M CBs3el C OOLIECTBEHHOCTHIO B
COOTBETCTBHUHM C [TOCTABJIEHHBIMU ITPOOJIEMaMHU, 1IEJIIMU U 3a7ja4aMu;

— OCYILECTBIATH IUIAHUPOBAHUE MEPOIIPUATUM B paMKax pealn3allid KOMMYHHUKAI[MOHHOTO IIPOEKTa
10 peKJIaMe U CBSI35IM C 00IIECTBEHHOCTHIO;

— peanu30BBIBaTh THUIIOBBIE aJTOPUTMBI NPOEKTOB M KaMIaHUM B cdepe pekiambl U CBsA3eH C
00IIECTBEHHOCTHIO

— TOTOBUTbH OCHOBHBIE IOKYMEHTBI [I0 COMPOBOXKICHUIO IPOEKTa B cpepe pekiambl U (UIIH) CBs3eH ¢
00IIECTBEHHOCTHIO

— (opmupoBaTh TpeOOBaHUs, IPEABABISIEMbIE K IPOEKTaM;

— OIpeAeNsATh YCIOBHs (PUHAHCOBOM peain3yeMOCTH MTPOEKTOB;

— IPUMEHATb METOJbl SKOHOMHUUYECKOM OLIEHKU K PEKIIAMHBIM IPOEKTaM;



— TOTOBHUTb TEKCThI pEKJIaMbl U CBA3EH ¢ OOLIECTBEHHOCTHIO B paMKax MPOEKTa C YYETOM CHEeLUPUKU
KaHaJIOB KOMMYHUKaLINU;

— co3laBaTh MH(QOpPMAIMOHHBIE TIOBOJBI JUJIsi MPOEKTOB B cdepe pekiIaMbl U CBs3ed ¢
0OIIIECTBEHHOCTEIO;

— IPHUMEHSTH TBOPUYECKUE PELICHUS B paMKaxX MPOEKTa;

— pa3pabaThIBaTh CLIEHAPUU MEPOIIPUATUH [Tl pekiiaMHoN min PR-kammnanuu no npoekry
Braoemy:

— MerogamMu oTOOpa W aHaiau3a MHGOPMAIMM [UIS MPOEKTOB B COOTBETCTBUU C NPUHIMUIIAMHU
COLIMAJIbHOW OTBETCTBEHHOCTH M JTHUYECKUMU HOPMaMH, HPUHATHIMH HPO(eCcCHOHATBHBIM
COOOILIECTBOM;

— npodecCHOHaIbHBIMU CPEICTBAMU U IIPUEMAMU PEKJIaMbl U CBsI3€l ¢ OOILIIECTBEHHOCTHIO B paMKax
peain3alnuy MpoeKTOB;

— HaBBIKaMH I10 pacyeTy KpuTepueB 3P(EeKTUBHOCTH MPOEKTA,

— METOJaMHU YIIpaBJICHUS IPOEKTaMU;

— COBpPEMEHHBIMU MPOEKTHHIMH METOJaMU U CPEACTBAMU YIPABJICHUS KOMMYHHUKALUSMU U
KOMaHJ0! IIPOEKTa;

— COBpPEMEHHBIMU IPOEKTHBIMH METO/IAMU U CPEJCTBAMU YIIPABJICHUSI PUCKAMM IIPOEKTA;

— IPaKTUYECKUMHU HABBIKAMU 10 aHAJIU3Y IPOEKTA;

— COBpPEMEHHBIMU TEXHOJIOTMSIMH CO3JaHUSl TEKCTOB pEKJIaMbl M CBsi3ed C OOIECTBEHHOCTHIO C
YUYeTOM CIeIU(PHUKHN KaHATIOB KOMMYHHUKAIIUU B IIPOEKTE;

— TEXHOJOTUSMU U TpUEMaMHU CO3AaHUS HMHGPOPMAIMOHHBIX IOBOJOB U1 IPOEKTOB B cdepe
pEKJIaMBbl U CBsI3€H ¢ 00IEeCTBEHHOCTBIO;

— HaBbIKaMU pa3pabOTKU CLIEHApUEB MEPONIPUATHI /1S pekjiaMHOM nian PR-kamnanum no npoexry;

—  TEXHOJOTHSIMM U TNpHEMaMu pa3paOOTKU CIIEHApUEB MEpPONpHUATHH Ais peknamMHoi win PR-
KaMITaHUU TI0 MTPOEKTY.

[lo aucuumniuHe NpPeAyCMOTpEHa IMPOMEXKYTOYHas arrecTalus B QopMme 3adeta c oueHkod. OOmas
TPYAOEMKOCTh OCBOCHMS JUCLIUIUIMHBI COCTABISAET 3 3aUETHBIE €IMHUIIBI.

The discipline "Fundamentals of project management in advertising and public relations" is implemented
at the Faculty of Advertising and Public Relations by the Department of Integrated Communications and
Advertising.
Purpose of the discipline- the formation of students' knowledge, skills and abilities in the development,
implementation and economic justification of advertising and applied projects based on modern methods
and technologies of socio-economic design.
Tasks of the discipline:
e to study the basic concepts in the field of project management theory;
e to form competencies, skills and abilities for the development and implementation of projects at
different levels of management;
e master the basics of project team management
e to teach how to solve practical management problems in the field of advertising and marketing
using project methods and technologies.
The discipline is aimed at the formation of competencies:
UC 6. Able to manage his time, build and implement a trajectory of self-development based on the
principles of lifelong learning
UC 6.1. Determines the goals of their own activities, evaluating ways to achieve them, taking into account
resources, conditions, means, time perspective for the development of activities and planned results
UC 6.2. Formulates the goals of its own activities, determining ways to achieve them, taking into account
resources, conditions, means, time perspective for the development of activities and planned results.
GPC 7. Is able to take into account the effects and consequences of their professional activities, following
the principles of social responsibility
GPC-7.2. Carries out the selection of information, professional means and methods of advertising and
public relations in accordance with the principles of social responsibility and ethical standards adopted by
the professional community
As aresult of mastering the discipline, the student must:
To Know:



conditions and rules for the selection of information, professional means and methods of
advertising and public relations in the planning and implementation of the project;

principles of social responsibility and ethical standards adopted by the professional community in
the framework of the projects;

professional means and techniques of advertising and public relations for the implementation of
projects.

features of design solutions, methods for evaluating projects.

conditions for the financial implementation of the project and its systemic organization;

methods of detailed control and network planning of projects

functions of a line manager in the implementation of a communication project for advertising and
public relations;

principles of system organization of the advertising and PR project;

basic organizational structures of project management;

the specifics of communication channels within the project and modern technologies for creating
advertising texts and public relations in the project;

mechanism and technology of creationinformational occasions for projects in the field of
advertising and public relations;

mechanism and technology of creationscenarios of events and activities for an advertising or PR
campaign for the project

to Be able to:

select professional means and techniques of advertising and public relations in accordance with the
principles of social responsibility and ethical standards adopted by the professional community;
select, systematize and analyze information on the project, in accordance with the principles of
social responsibility and ethical standards adopted by the professional community;

use professional means and techniques of advertising and public relations in the framework of the
project in accordance with the principles of social responsibility and ethical standards adopted by
the professional community;

formulate project requirements;

determine the conditions for the financial feasibility of projects

apply methods of economic evaluation of advertising projects.

carry out project activities in the field of advertising and public relations in accordance with the
problems, goals and objectives;

carry out planning of activities within the framework of the implementation of a communication
project on advertising and public relations;

implement standard algorithms for projects and campaigns in the field of advertising and public
relations

prepare basic documents to support the project in the field of advertising and (or) public relations
formulate requirements for projects;

determine the conditions for the financial feasibility of projects;

apply methods of economic evaluation to advertising projects;

prepare texts for advertising and public relations within the framework of the project, taking into
account the specifics of communication channels;

create informational occasions for projects in the field of advertising and public relations;

apply creative solutions within the project;

develop event scenarios for an advertising or PR campaign for the project

to Own:

methods selection and analysis of information for projects in accordance with the principles of
social responsibility and ethical standards adopted by the professional community;

professional means and techniques of advertising and public relations within the framework of
projects;

skills in calculating project performance criteria;

project management methods;

modern design methods and means of managing communications and the project team;

modern design methods and project risk management tools;

practical skills in project analysis;



— modern technologies for creating texts for advertising and public relations, taking into account the
specifics of communication channels in the project;
— technologies and techniques for creating informational occasions for projects in the field of
advertising and public relations;
— skills development of event scenarios for an advertising or PR campaign for the project;
— technologies and techniques for developing event scenarios for an advertising or PR campaign for
a project.
The discipline provides for intermediate certification in the form of a test with an assessment. The total
labor intensity of mastering the discipline is 3 credit units.

HCTOPHUSA PEKJIAMBI M CBA3EN C OBIIIECTBEHHOCTBIO / HISTORY OF ADVERTISING
AND PUBLIC RELATIONS
HuctumuinHa «Mctopust pekiiambl ¥ CBsI3€i ¢ 00IIeCTBEHHOCTBIO) peasin3yercs Ha (pakyabTeTe peKiIaMbl U
cBs3ell ¢ 0011eCTBEHHOCThIO KadeIpoii MHTErPUPOBAHHBIX KOMMYHHMKALIUN U PEKJIAMBI.
Lesb THCHMIVIMHBI — TIOATOTOBUTH CTYACHTA K BOCIPHUATHIO POPECCHOHAIFHOTO IUKJIA AUCHUIUIMH Ha
OCHOBE 3HAHMH M IOHMMAaHUS MCTOKOB PEKJIAMHOIO Jiejla M OOLIECTBEHHBIX KOMMYHHUKAalMH, HX
cBOeoOpas3msi B pa3Hble MCTOPUYECKHUE MEPHOMAbI U B Pa3HBIX CTpaHax. B KadecTBe INIaBHOTO MPHHLUIA
NIEPUONN3ALMM 3asBJICHO DPA3BUTUE CPEICTB MAacCOBOM KOMMYHMKALMM, YTO OIPEACIAET HE TOJIBKO
COZIepXKAHUE NIEPEHOCUMOT0 COOOIIEH s, HO U CIIOCOOBI €r0 BOCIIPHSTHSL.
3agaum JMCHUILIUHBI:
e cdopmupoBaTh 3HAHHE OCHOBHOIO MOHATUIHOIO ammapara, HEOOXOAMMOrO Uil H3y4YCHHS
JUCLMILIMH TPOPECCHOHATBHOIO [IUKJIA;
® pa3BUBaTh CIIOCOOHOCTH 0OOCHOBATh POJIb U MECTO CPEJICTB MACCOBOM KOMMYHHUKAIMH B Pa3BUTHU
PEKIIaMHOTO JIeJ1a U CBsA3eH ¢ 0OIECTBEHHOCTHIO;
® HAYYUTh BBIABIATH CHEHU(PHUKY pa3BUTHS PEKIaMbl B pa3HbI€ AMIOXH U B Pa3HBIX CTpaHax;
® pa3BUBaTh HaBBIKM OOOCHOBAaHHOI'O aHajM3a MCTOKOB KOHUENTYaJbHBIX MO3ULHUI COBPEMEHHBIX
LIKOJ pexyiaMmbl U PR;
® O03HAaKOMHUTb C TMPUHIUIAMH H METOJaMU OLIEHKH 3(PPeKTUBHOCTH MpodeccrnoHalIbHON
JesTeIbHOCTH B 00s1acTH pexyiambl U PR.
JlucuuniauHa HarpaBiieHa Ha (OPMHUPOBaHHE KOMIIETEHIIUH:
[1K-1 CriocoGeH mpoBOJUTH MApKETUHIOBBIE UCCIIEOBAHUS C CIOIb30BAHUEM HUHCTPYMEHTOB KOMILIEKCA
MapKeTHHTa

B pesynbrare ocBoeHUS AUCIUIUTHHBI 00yJarOIIHICS JTOIKEH:
3HarTh:
® OCHOBHBIE 3TaIbl POPMHUPOBAHUS PEKIAMHOTO JIea U MACCOBBIX KOMMYHUKAIIUH IPUMEHUTEIBHO
K peruoHam eBpomneickux crpat, Poccun u CIIA;
® OCHOBBI KOHUENTYaJIbHBIX MO3ULUNA OCHOBHBIX IIKOJI PEKJIAMHOIO JIEJIa U OCHOBHBIX KOHLIECTILIMIA B
00J1aCTH MaCCOBBIX KOMMYHHUKAITUH U CBA3EH C OOIIECTBEHHOCTHIO;
® cojep:KaHME U CYThb JCSITEILHOCTH B 00JACTH KOMMEPYECKIX KOMMYHHKAIIH; BUIBI U (HOPMBI
KOMMYHUKAIIMOHHOM JI€ATETbHOCTH;
YMeTs:
e (opmynupoBaTh OaHK pEKIAMHBIX HJICH; COTIOCTABNIATH U aHAIM3UPOBATH IOMHUHAHTHI Pa3HBIX
PEKJIaMHBIX IITKOJ;
Bnaners:
® CIEIUATBHON TEPMUHOJIOTHEH B OOJIACTH PEKJIaMbl M MAaCCOBBIX KOMMYHHKAIIWH, MPUHIIUNIAMH H
METOJIaMU OLIEHKHM CTPAaTerMUYeCKUX M TAKTHUYECKHUX PEIICHUH KIACCMYeCKHMX 3a7ad B o01acTu
MACCOBBIX KOMMYHHKALIHI;
® METOJIaMH COIMATIbHO-KYJBTYPHOTO U HCTOPHUYECKOTO aHAIM3a KOMMEPUYECKUX MPOIIECCOB
[To pucrumnivHe MpeayCMOTpeHa MPOMEXKYTOUHAsl arTecTanus B ¢popme sk3amena. O0mas Tpy10eMKOCTh
OCBOEHUS TUCIUTIIUHBI COCTABIISCT 4 3a4ETHBIX CIMHMII.



The discipline "History of Advertising and Public Relations" is implemented at the Faculty of Advertising
and Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline- to prepare the student for the perception of the professional cycle of disciplines
based on knowledge and understanding of the origins of advertising and public communications, their
originality in different historical periods and in different countries. The development of mass media is
stated as the main principle of periodization, which determines not only the content of the message being
transferred, but also the ways of its perception.
Tasks of the discipline:
e to form knowledge of the basic conceptual apparatus necessary for studying the disciplines of the
professional cycle;
e develop the ability to justify the role and place of mass media in the development of advertising
and public relations;
e to teach to identify the specifics of the development of advertising in different eras and in different
countries;
e develop the skills of a reasonable analysis of the origins of the conceptual positions of modern
schools of advertising and PR;
e to acquaint with the principles and methods of evaluating the effectiveness of professional
activities in the field of advertising and PR.
The discipline is aimed at the formation of competencies:
PC-1 Able to conduct marketing research using marketing mix tools

As a result of mastering the discipline, the student must:
To Know:

e the main stages of the formation of advertising and mass communications in relation to the regions
of European countries, Russia and the USA;

e fundamentals of the conceptual positions of the main schools of advertising and basic concepts in
the field of mass communications and public relations;

e the content and essence of activities in the field of commercial communications; types and forms of
communication activities;

to Be able to:

e formulate a bank of advertising ideas; compare and analyze the dominants of different advertising
schools;

to Own:

e special terminology in the field of advertising and mass communications; principles and methods
for evaluating strategic and tactical solutions to classical problems in the field of mass
communications;

e methods of socio-cultural and historical analysis of commercial processes

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 4 credit units.

BPEH/IMHI" / BRANDING

JucrunmHa «bpeHauar» peanmsyercs Ha (pakyabTeTe peKJIaMbl U CBSA3EH C OOIIECTBEHHOCTHIO Kadenpoit
OpeHANHTa ¥ BU3yaJbHBIX KOMMYHUKAIUH.
Henap AMCHMNJIMHBI — TOATOTOBHTH OakajaBpa, OOIANAIONMIETO 3HAHUSAMH O MEXaHHW3ME CO3JIaHus,
MO3UIIMOHUPOBAHUS U TPOJBUKCHUH OpeHIOB, (POPMUPOBAHUS MAapOYHOTO KamuTana, O poiu OpeHna B
CHUCTEME MAapKETHHTOBOW JEATCIIEHOCTH M TMPOPECCHOHATBHBIMA KOMIICTCHIIUSAMA, HEOOXOIUMBIMU JIS
OpeHI-MeHeKMEHTA.
3agaum JUCUMILIIMHBI:

e chopMyJIMPOBATH MOHITHIHBIN armapaT, HeOOXOIUMBIH TSI U3YUYCHHUS TUCITUTUTHHEI;

e 000CHOBaTh POJIb 1 MECTO OpPEeH/Ia B CTPATETMIECKOM TUIAHMPOBAHUU COBPEMEHHON KOMITAaHUH;

® V3YYWTh IIC]IU U 33]]a4i OPCHI-MCHEDKMEHTA;

® PAacCMOTPETh MPUHIHUIIBI U METOJIBI OIIEHKH 3PHEKTUBHOCTH MEPOTIPUITHI OpeHINHTA.
JlucuuiiuHa HallpaBieHa Ha (OPMUPOBAHUE KOMITETCHIINH:



[1IK-1 CnocoGeH npoBOIUTh MAPKETUHTOBBIE UCCIIEIOBAHMS C UCIIOJIb30BAHUEM UHCTPYMEHTOB KOMILIEKCA
MapKeTHHTra
B pesynbrare ocBoeHUs AUCHUILIMHBI 00yYarouics JOMKEH:

3Harth:

e TepMuHbBI, OCHOBHBIC IOHATHUS OPEHIMHTa; MECTO OPEHAMHIA B CUCTEME PEKJIaMBbl U CBSI3EH ¢
OOIIECTBEHHOCTbIO; OCHOBHBIE IPUHIMIIBI YIIpPaBJIEHUs OpPEHIIOM; CpEACTBA U IPHUEMBI
pEeKJIaMbl M CBsi3eH ¢ OOIIECTBEHHOCTHIO, IPUMEHUMBIE B IpOIlecCce YIpPaBICHUs OpEeHIOM;
IPUHATBIE B MPO(ECCHOHANTBHOM COOOIIECTBE NMPUHLUIBI COLMAIBHON OTBETCTBEHHOCTHU U
TUYECKUE HOPMBI.

e [lpuHiunsl oOpraHu3alMd KaMIlaHUH M MPOEKTOB B cdepe pekiaMbl U CBs3ed C
00I11eCTBEHHOCTHI0; JIyUIINEe MIPAKTUKH B chepe pa3pabOTKU TBOPUECKUX PEIICHUH C y4eTOM
OTEUYECTBEHHOI'O U 3apyOEKHOI'O OIIbITA;

® OCHOBHbIE HHCTPYMEHTBl MAapKETHHra, MPUMEHHMbIE B IUIAHUPOBAHUU U pealU3aLuu
KOMMYHUKAaIUK OpeH/a;

® COLMAJbHO 3HAUYMMBbIE [IEHHOCTU COBPEMEHHOTO OOLIecTBa M MPOOJIEMbI, MPECTABISAIONINE
00I11eCTBEHHBII HHTEpEC.

Ymersb:

® OpraHU30BBIBATH MAPKETHUHIOBBIE MCCIEJOBAHUSA M KOMMYHUKAIUU OpEeHIa B COOTBETCTBUU
C IPUHIMIIAMYU COLMAIbHON OTBETCTBEHHOCTH U 3TUYECKUMHU HOpMaMU;

® [POBOJIUTH OTOOpP U MCIIONB30BATh KPEaTUBHbIE PEIICHUS ISl peaju3alud MEepOIpHUSITHH
OpeHIMHIa; MCIOJb30BaTh BO3MOXKHOCTHU JUIsl NPUBJICUCHHS BHUMAHUS K KaMIOaHUAM H
MpoeKTaM OpeHna;

® [UIAHUPOBaTb U OCYILECTBIATH KOMMYHHMKAlMM OpeHJa, I'PpaMOTHO HCHOJb3Yys OCHOBHbBIE
MapKETUHIOBbIE HUHCTPYMEHTHI;

® OpraHu30BbIBaTh KOMMYHHMKAI[MOHHbIE KAMIIAHWM COLMAJIbHOM HANpPaBICHHOCTH JUIS
yIIy4IIeHUs] UMUJDKa OpeHa.

Baagers:

® METOAAMU OLIEHKM KOMMYHHUKAIlMOHHOW U COLMAIBbHOW 3((EeKTUBHOCTH pealn3aluu
OpEHIMHTOBBIX IIPOTPaAMM;

e [pueMaMH CO3JaHus WH(OPMALMOHHBIX I[OBOJOB M UX HCIOJIb30BAHUS JJIS YBEIUYECHUS
Mapo4HOI'0 KaIllnuTania;

® HaBBIKAMU IUIAHUPOBAHUSA KOMMYHHUKAIMHA OpeHa;

e HaBbIKaMHU pa3pabOTKU KOMMYHHUKaLUN OpeH/ia B COMaIbHON cdepe.

[To aucuumIuinHEe MpeaycMOTpeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpy10eMKOCTb
OCBOEHHUS JTUCIUIUIMHBI COCTABIISIET 3 3aU€THBIC €AUHULIBI.

The discipline "Branding" is implemented at the Faculty of Advertising and Public Relations by the
Department of Branding and Visual Communications.
Purpose of the discipline— prepare a bachelor who has knowledge of the mechanism of creating,
positioning and promoting brands, the formation of brand capital, the role of a brand in the marketing
activity system and professional competencies necessary for brand management.
Tasks of the discipline:

¢ to formulate the conceptual apparatus necessary for the study of the discipline;

e substantiate the role and place of the brand in the strategic planning of a modern company;

e to study the goals and objectives of brand management;

e consider the principles and methods for evaluating the effectiveness of branding activities.
The discipline is aimed at the formation of competencies:
PC-1 Able to conduct marketing research using marketing mix tools
As a result of mastering the discipline, the student must:

To Know:

e Terms, basic concepts of branding; the place of branding in the system of advertising and
public relations; basic principles of brand management; means and techniques of advertising
and public relations applicable in the process of brand management; principles of social
responsibility and ethical standards accepted in the professional community.



e Principles of organizing campaigns and projects in the field of advertising and public
relations; best practices in the development of creative solutions, taking into account
domestic and foreign experience;

e the main marketing tools applicable in planning and implementing brand communications;

e socially significant values of modern society and problems of public interest.

To Be able to:

e organize marketing research and brand communications in accordance with the principles of
social responsibility and ethical standards;

e select and use creative solutions for the implementation of branding activities; seize
opportunities to draw attention to brand campaigns and projects;

e plan and implement brand communications, competently using the main marketing tools;

e organize social communication campaigns to improve the brand image.

To Own:

e methods for assessing the communication and social effectiveness of the implementation of
branding programs;

e techniques for creating informational occasions and using them to increase brand capital;

e brand communication planning skills;

e skills in developing brand communications in the social sphere.

The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

WCTOPUS BU3YAJIbHBIX KOMMYHUKAIIMM / HISTORY OF VISUAL
COMMUNICATIONS
Jucuumnuna «/cTopust BU3yalbHBIX KOMMYHUKAIMID) peann3yercss Ha (akylibTeTe peKiiaMbl U CBSI3ei C
00I1IeCTBEHHOCTHIO Kadenpoii OpeHHTa U BU3yaJbHBIX KOMMYHHUKAIIUH.
Heap MHCHUNUIMHBI — IPECTABUTh CTYJCHTaM Kak 0a30BbIi (akTorpaduueckuii Marepua
o HCTOpPpUHU BU3YAJIBbHBIX KOMMYHHKaHHﬁ, TaK W KIHOUYCBBIC TCOPECTHUYCCKHUEC KOHUCIITHI
UCCIIE/IOBATEILCKON ITapaurMbl BU3yaIbHBIX H KYJIBTYPHBIX HCCIICIOBAHUH.

3agauu AMCHUTLUINHBI:

PacKpBITHE TOHSTHS «BH3yaJbHbIE KOMMYHHUKAIMW; OMPEACICHUE BU3YAIbHBIX KOMMYHUKAIIUN
KaK BEIYIIUX B MYJIBTHCEHCOPHOU Cpe/ie COBPEMEHHOTO KOMMYHUKATUBHOTO IPOCTPAHCTBA;

W3yYCHHE COBPEMEHHBIX METOJOB BOCIPHATHS, IOTpeOIeHuss W TepepaboTKu BU3YyaIbHON
nHpopmauy;

M3yYCHHE TIEPLENTUBHBIX BO3MOXHOCTEH YEIIOBEKA,;

TICUXOJIOTUIECKOTO U (PU3UOIOTHICCKOTO ACTICKTOB 3PUTEIIBCKOTO BOCIIPHUSTHS;

aHAJIN3 CYIIECTBYIONINX MMPOCKTHBIX PEIICHUN B MeIua-I13aifHe, pacCMOTpeHne (DyHKITMOHATBHBIX
Y 3CTETHYECKUX OCOOCHHOCTEH COBPEMEHHBIX MEHa-00bEKTOB;

CO3/IaHUE THIOJIOTHH XYI0KECTBEHHO-00Pa3HBIX PEIICHUN MYyJIbTHMEIUa-In3aifHa, CO3IaHHbIX Ha
OCHOBE U(POBBIX TEXHOJIOTHH;

MPOCKTUPOBAHKE U pa3paboTKa KOMIUICKCHBIX MYJIBTUMEINA TU3aiH-TIPOEKTOB, C UCIIOJIb30BaHUEM
pa3IMYHBIX MeIua KOMIIOHEHTOB (3ByKa, TIpadWKd, aHUMAalWH, BHJEO, TEKCTa), COOTBETCTBYIOIIUX
COBPEMEHHBIM TPEOOBAHUSM.

JlucuuIuiiHa HanpasieHa Ha (POPMUPOBAHUE KOMITCTCHIIUN:
[TK-1 CriocoGeH mpoBOIUTh MAPKETUHTOBBIC UCCIICIOBAHMS C UCIIOJIb30BAHUEM UHCTPYMEHTOB KOMILIEKCA
MapKeTHHTa
B pesynbrare ocBOeHUS TUCIUTLIMHBI O0YYArOIIHIACS JOIDKEH:

3HATB: OCHOBBI TEOPHUHU TIOKYIATEIBCKOTO TIPOBECHHS U COCPIKAHUE MPOIEcca MPUHSITHS PEIICHUS
O TOKYIKE JJII PAa3IUYHBIX THUIIOB PHIHKA M KATETOPH TOBapa; TEXHOJIOTHH M WHCTPYMEHTHI KOMIUIEKCA
MapKETHHT

YmeTh: pa3pabaTbiBaTh KOHIICIIIMH, CTPATETMH W MAapKETUHTOBBIC MPOTPAMMBI IO MPOAYKTY;
UCTIOJIB3YET TEXHOJIOTMH U MHCTPYMEHTBI KOMIUIEKCAa MAPKETUHT B OHJIAMH U OHJIAHH cpelie



Buagerb: mMeToaMkamMu pa3pa0OTKU KOHUEMNIMM TOBapa; METOAMKAMM Pa3padOTKU KOMILIEKCHOTO
IIPEJUIOKEHNS] LIEHHOCTH; HABBIKAMHU pealM3alil KOMMYHMKAIIMOHHOIO IPOIYKTa C HCIOJb30BaHUEM
TEXHOJIOTMH U MHCTPYMEHTHI KOMIUIEKCa MapKETUHT B OHJIAMH U OHJIAlH cpefie
[To aucuumIuinHEe MpeaycCMOTpeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpy10eMKOCTb
OCBOEHHUS JTUCIUIUIMHBI COCTABIISIET 3 3aU€THBIC €AUHULIBI.

The discipline "History of Visual Communications" is implemented at the Faculty of Advertising and
Public Relations by the Department of Branding and Visual Communications.

Purpose of the discipline - present to students as basic factual material

on the history of visual communications, as well as key theoretical concepts of the research
paradigm of visual and cultural studies.

Tasks of the discipline:

disclosure of the concept of "visual communications"; definition of visual communications as
leading in the multi-sensory environment of the modern communicative space;

study of modern methods of perception, consumption and processing of visual information;

the study of perceptual capabilities of a person;

psychological and physiological aspects of the viewer's perception;

analysis of existing design solutions in media design, consideration of the functional and aesthetic
features of modern media objects;

creation of a typology of artistic and figurative multimedia design solutions created on the basis of
digital technologies;

design and development of complex multimedia design projects using various media components
(sound, graphics, animation, video, text) that meet modern requirements.
The discipline is aimed at the formation of competencies:
PC-1 Able to conduct marketing research using marketing mix tools
As aresult of mastering the discipline, the student must:

To Know: fundamentals of the theory of purchasing conduct and the content of the process of
making a purchase decision for various types of market and product categories; technologies and tools of
the marketing mix

To Be able to: develop concepts, strategies and marketing programs for the product; uses
technologies and tools of the marketing mix in the online and online environment

To Own: product concept development methods; methodologies for developing a comprehensive
value proposition; skills in the implementation of a communication product using technologies and tools
of the marketing mix in an online and online environment
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

KOIIUPAMTHUHI / COPYWRITING

HucuumuinHa — «KomupaiiTuHr»y — peanusyercss Ha  (akyiasreTe  pekiamMbl M CBs3ell  C
00IIIECTBEHHOCTBIO.

Ileab Kypca: naTh CTy[AeHTaM 3HaHUS 00 OCHOBHBIX HalpaBJICHUSX KONUPAWTHUHra Kak cepbl
pEKIaMHON JIeATENbHOCTH, HABBIKM IO BepOaJbHOMY OOECIEUEHHI0O MapKETHHIOBBIX KOMMYHHUKAalUH,
HeoOxonumble 171 3((HEeKTUBHON MPAaKTHUECKONH PEeKIIaMHOM 1€ TETbHOCTH.

3apauu Kypca:

v copMymTHpOBaTh  MOHATHHHBIA  ammapar, HEOOXOAWMBIA IS  W3YYCHUS]  TUCIMILTHHBI

«KonunpaiTuHry;

v/ JaTh MpEACTaBICHHE O CYNIHOCTH KOMHPAWTHHIA, €f0 MECTE U POIH B CUCTEME PEKJIAMHOIO

OmsHeca;

v/ 03HaKOMJICHHE CTYJCHTOB C BHIOBBIM MHOTOOOpa3sHeM CYIIECTBYIOMINX BepOaJbHBIX (HOpM
MIPEJICTABICHNS PEKIaMHON MIEH U €€ BOIUIOUICHHS B PEKJIAMHOM IIPOIYKTE;
LICHHOCTHAsI OPUEHTALIUS CTYACHTOB B CUCTEME TEKCTOBBIX COOOIICHNUH;
BbIpa0OTKa YMEHHUH ONpPENENATh THUIBl PEKIAMHBIX CTPATErWid, MPOSBIEHHBIX B PEKJIAMHBIX
TEKCTax;
v 03HaKOMJIEHHE CTYIEHTOB C BHIaMH PR-TEKCTOB W BBIpaOOTKE YMEHHH 10 COCTaBJIEHHIO
MaTepHasoB JJis paboThl CTPYKTYP IO CBSI35IM € OOIIECTBEHHOCTBIO;

AN



c(opMHUpOBaTh y CTYJICHTOB MPEICTABIECHUS O METOAOJIOTHUN PabOTHI ¢ OprdOM 3aKa3unKa;

ONPENENIUTh ~ OCHOBHbIE  KAaTErOpuUH,  IOHATUS,  TEPMUHBL,  KOTOPHIMH  OHEPUPYIOT

npodeccruoHanbHbIE KOMUPAUTEPHL;

MIO3HAKOMHUTH C OCHOBHBIMU ()OPMaMU M TUIIAMU PEKJIAMHBIX TEKCTOB, 3aKOHAMHU MX COCTABJICHUS;

chOopMHPOBaTh TPEACTABICHUE O KIACCU(PUKAIMKA CTWICH PEKIAMHBIX TEKCTOB W Pa3JIMYHBIX

MIOJIX0/1aX, UCTIOJIb3YEMBbIX IPU MX CO3aHUU;

v T03HAKOMHTH C MHPOBBIM M OTEYECTBEHHBIM OIBITOM pabOThl B OOJNACTH KOMUPAWTHHIA, C
NEPCIEKTUBHBIMU TEHACHIMSIMU PA3BUTHS 3TOM YacTU PEKJIaMHOTO Jiena.

v\ HayyuThb AaHAIM3HUPOBATh pEKIAMHbBIE TEKCThI, TOSBIAIONIMECS B CPEACTBAX  MacCOBOM
uHpOpMaLuy;

v copMHUpOBaTh HABBIKK KPUTHYECKOTO AaHAlM3a DPEKJIAMHBIX KOMIIAHHH, W HAy4uTh 0C000
BBIJICJIATh B HUX pabOTy KOMMPANTEpOB, €€ CUIIbHBIE U ca0ble CTOPOHBI;

v’ TOATOTOBUTH  CIEIHATKCTOB-TIPOPECCHOHATIOB, CBOOOJHO M JIETKO OPUEHTHUPYIOIIMXCS B

COBPEMEHHOM MHpE, CIIOCOOHBIX Ha OCHOBE IIOJYYEHHBIX 3HAHUH TBOPYECKH, ONEPATHUBHO,

000CHOBaHHO pa3palaTbiBaTh pEKIaMHbIE U OO30pHBIE CTaTbH, TEKCTHI JUISI IPECC-PEIIU30B,

UHTEpBBIO, OYyKIJIETBhl, KOPIIOpaTHBHbIE HOBOCTH, KomMMmepueckue u PR TekcTsl, cueHapuu

MIPE3CHTAINI U PEKIIAMHBIX POJIMKOB.

JucuumiuHa (Mo0yib) HanpaBiieHa Ha (POPMUPOBAHUE CISTYIOIUX KOMIIETEHIIHH:

[1K-2 ymeeT coznaBarh HH(OpPMALIMOHHBIE MaTEepHAJIbl sl caiiTa

AN

AN

B pesynbrare ocBOeHUS AUCIUIUTHHBI (MOOYi15) 00YUYaIOIIUNUCS TOJDKEH:
3namop:

v OCHOBHBIE OCOOEHHOCTH ¥ KPYT IPO(PECCHOHAILHBIX 00A3aHHOCTEN Koupairepa;

v’ JuTeparypHbIe IPHEMBI HCIIOIb3YEMBIE ITPU CO3JaHUM CIIOTaHOB;

v\ METOIUKY aHajIM3a 3HAKOBBIX CHCTEM PEKJIAMHBIX COOOIIECHHH, IPUEMBI M TEXHOJIOTHH,
MPUMEHSIEMbIE TIPU CO3/IaHUU CIICHAPUEB JJISI PEKJIIAMHBIX POJIHKOB;

v OCHOBHBIE MEXAHM3MBI ¥ 3aKOHOMEPHOCTHU BO3IEHCTBHS OOIIECTBA HA JMYHOCTh IPOLECCHI
(hopMUpPOBaHUS U PA3BUTHS COIIUAIBHBIX HHCTUTYTOB, UX COI[MAIbHBIE POIU M (PYHKIIUU;

v TEXHOJOIUIo paboThl ¢ GpU(OM 3aKa34KKa I CO3JAHUS PEKITAMHBIX KOHIIEILIHIA.

Ymemns:

v kinaccu(UUUpPOBATh M THIIM3HPOBATh BEpOabHBIE (POPMBI PEKIAMBI, OPUEHTHPOBATHCS B
CEMHUOTHUYECKON PUPOJIEe PEKIaMbl, MOJECIINPOBATh PEKIAMHBIE COOOIICHHUS B
COOTBETCTBUU C KOHUEIMIHNEN PEKIAMHON KaMITAaHUU;

v IPOBOJMTH HCCIEIOBAHUS B KOHKPETHOM IPEIMETHOW O00JacTH, MOHUMATh DPE3YJIBTaThl
AKCIIEPUMEHTAIIbHBIX U HAOMIONATEIBHBIX CTIOCOO0B MTPOBEPKH HAYYHBIX TCOPHUH;

v\ OpMEHTHUpPOBAThLCS B HAydyHOM JIMTEpaType, IIOCBSIIEHHOW BOIPOCAM COBPEMEHHOM
peKIIaMbl, 3HaTh OCHOBHBIC CalTHI MH(POPMAITMOHHBIX 0a3 B ceTn IHTEpHET;

v 06cykaare MpopeCcCHOHAIbHBIE MPOOIEMbI, OTCTAMBATh CBOK TOYKY 3PEHHS, OOBSACHATH
CYITHOCTH SIBJICHHM, COOBITHIA, MPOLECCOB, JIejaTh BHIBOJLI, JaBaTh apryMEHTHPOBAHHBIC
OTBETHI;

Bnaoemow:

v/ OCHOBaMHM peyH, €€ BUJAMH, [IPABHJIAMHU PEUYEBOrO STUKETA U BEJICHUS JHMAJora, 3aKOHAMU
KOMITO3UIINHU ¥ CTHJIS, IPUEMaMHK YOCKICHHUS,

v 0a30BBIMH HaBBIKAMHU CO3JAHUS TEKCTOB M JOKYMEHTOB, MCIOJIB3YEMBIX B C(epe CBs3EM ¢
OOIIECTBEHHOCThI0O M pEKJIaMbl, HaBBIKAMHU  JIUTEPATypHOTO  PEIAKTHPOBAHUSA,
KOIIUPAUTHUHIA;

v CTHJIMCTUYECKUMU ITPUEMAMH.

[To aucuuIIMHE MpeayCMOTpEeHa MPOMEXKYTOUHAs arTecTanus B dopMme oupdepenyuposantozo
3auema.
OO01ast TpyI0€MKOCTh OCBOCHUS AUCIUILTUHBI (M00)/1) COCTABISAET 3 3a4ETHHIC CTUHUIIBL.

The discipline "Copywriting" is implemented at the Faculty of Advertising and Public Relations.

Course objective: to give students knowledge about the main areas of copywriting as a field of
advertising, skills in verbal support of marketing communications necessary for effective practical
advertising.

Course objectives:



to formulate the conceptual apparatus necessary for studying the discipline "Copywriting";

give an idea of the essence of copywriting, its place and role in the advertising business system,;
familiarization of students with the species diversity of existing verbal forms of presentation of an
advertising idea and its implementation in an advertising product;

value orientation of students in the system of text messages;

development of skills to determine the types of advertising strategies shown in advertising texts;
familiarization of students with the types of PR-texts and the development of skills in compiling
materials for the work of public relations structures;

to form students' ideas about the methodology of working with the customer's brief;

determine the main categories, concepts, terms used by professional copywriters;

to acquaint with the main forms and types of advertising texts, the laws of their compilation;

to form an idea of the classification of styles of advertising texts and the various approaches used
in their creation;

to acquaint with the world and domestic experience in the field of copywriting, with promising
trends in the development of this part of the advertising business.

to teach to analyze advertising texts appearing in the media;

to form the skills of critical analysis of advertising companies, and teach them to highlight the
work of copywriters in them, its strengths and weaknesses;

v’ prepare professional specialists who can freely and easily orient themselves in the modern world,
who, on the basis of the acquired knowledge, are capable of creatively, quickly, reasonably
developing advertising and review articles, texts for press releases, interviews, booklets, corporate
news, commercial and PR texts, presentation scripts and commercials.

The discipline (module) is aimed at developing the following competencies:

PC-2 is able to create information materials for the site

D N N N N N U U W NN

AN

As a result of mastering the discipline (module), the student must:
To Know:

v" main features and range of professional duties of a copywriter;

v’ literary techniques used to create slogans;

v methods for analyzing sign systems of advertising messages, techniques and technologies
used in creating scripts for commercials;

v the main mechanisms and patterns of the influence of society on the individual, the
processes of formation and development of social institutions, their social roles and
functions;

v' technology of working with a customer's brief to create advertising concepts.

To Be able to:

v’ classify and typify verbal forms of advertising, navigate the semiotic nature of advertising,
model advertising messages in accordance with the concept of an advertising campaign;

v conduct research in a specific subject area, understand the results of experimental and
observational methods for testing scientific theories;

v' navigate the scientific literature on issues of modern advertising, know the main sites of
information databases on the Internet;

v' discuss professional problems, defend one's point of view, explain the essence of
phenomena, events, processes, draw conclusions, give reasoned answers;

to Own:

v' the basics of speech, its types, the rules of speech etiquette and dialogue, the laws of
composition and style, persuasion techniques;

v' Dbasic skills in creating texts and documents used in the field of public relations and
advertising, skills in literary editing, copywriting;

v’ stylistic devices.

The discipline provides for intermediate certification in the form of a differentiated test.
The total complexity of mastering the discipline (module) is 3 credit units.

INIMTY-APT U APYI'UE HECTAHIAPTHBIE ITPUEMBI B PEKJIAME / GLITCH ART AND
OTHER NON-STANDARD ADVERTISING TECHNIQUES



HucuunnuHa «[MuT4y-apT M Apyrue HecTaHAapTHbIE IPUEMbI B PEKIaMe» pean3yercs Ha (paxynbTeTe
PEKJIaMBbl U CBsI3€il ¢ 00IEeCTBEHHOCThIO Kadeapoii OpeHMHra U BU3yaJIbHBIX KOMMYHUKAIUH.
eab AMCHUNIMHBI BCECTOPOHHEE OCBOEHUE KOMIIETEHIIUN (HABBIKOB, 3HAHUM YMEHUIT),
peanu3yeMplxX IUCHUIUIMHON «[VIMTY-apT U APpyrue HeCTAHJAPTHBIE IPHEMbI B PeKJIame),
(dbopMupoBaHuE BBICOKOW KyJIbTYpbl HCHOJHEHMSI JHU3alH-NIPOEKTOB CPEACTBAMH LHU(PPOBBIX
TEXHOJIOTHUH.

3agauu AMCHUILUINHBI:

— BCECTOPOHHEE M KOMILJIEKCHOE€ H3Yy4YE€HHE KOMIIBIOTEPHBIX TEXHOJIOTMH, HWH(POPMAIMOHHBIX
CHCTEM, alnapaTHbIX CPEICTB U MIPOrPAaMMHBIX IPOIYKTOB IU3aiH-IPOEKTUPOBAHMUS;

— OBJIaJICHUE METOJaMHU CO3JaHUSl MHJMBUIYaJbHBIX HACTPOEK COBPEMEHHOIO IPOrpaMMHOIO
o0ecrieyeHus; IpueMaMy aBTOMaTH3alMK IPOEKTHBIX IPOLIECCOB;

— OBJIQJICHUE HABBIKAMU XY/I0’KECTBEHHO-TEXHUYECKOTO PEAaKTUPOBAaHUS MAaKETOB JM3ailH-
IIPOEKTA, UX MOJrOTOBKH K IIPOU3BOJCTBY U pa3MELICHUIO B c€TH VIHTEpHET.
JlucuuniauHa HarpaBiieHa Ha (OPMUPOBaHNE KOMIIETEHLIUH:
[1K-1 CriocoGeH mpoBOJUTHh MApKETUHIOBBIE UCCIIEOBAHUS C CIOIb30BAHUEM HHCTPYMEHTOB KOMILIEKCA
MapKeTHHTa
B pesynbrare 0CBOCHUS AUCHUILTUHBI O0yUYAIOLIMNACS TOJIKEH:
3HaTh: OCHOBBI TEOPHUH ITOKYNATEIHCKOTO MPOBEIEHUS U COIEPKaHKE MTPoLIecca IPUHSITUS PEILIEHUS O
MOKYIIKE JUIS Pa3JInYHbIX TUIIOB PhIHKA U KaTErOpPHUil TOBapa; CTPYKTYpY, COAEpKaHUE, TEXHOIOTUU
COCTABJICHUS OTYETOB IO Pe3y/ibTaTaM MapKETUHIOBOIO MUCCIIEAOBAHUS;
VYMeTb: pa3pabaTbiBaTh KOHLEMIIMU, CTPATErMi M MAPKETUHIOBBIE MIPOrPaMMBbl 10 IPOIYKTY; TBOPUECKU
MBICIIUTh 10 IPOOJeMaThKe MapKETUHIa, 1aBaTh IPaBUIIbHYIO OLIEHKY MEPOIPUITUSIM MapKETUHIOBOM
JESATEIBHOCTH, HA OCHOBE aHAJIM3a PHIHOYHON KOHBIOHKTYPBI HAXOIUTh HOBALIUY, HOBBIE PELICHMS, YMETh
IIPUMEHSITD [TOJIyYE€HHBIE 3HAHUS JUIsl PEIICHUs IPAKTHUECKUX 3a]1ay Ou3Heca;
Bnaners: MeTtomukamu pa3pabOTKM KOHILENLMM TOBapa; METOAMKAMU pa3pabOTKU KOMILJIEKCHOTO
MPEJUIOKEHNs [IEHHOCTH; HAaBbIKAMU YTEHHUS U MOHMMAaHUS Hay4YHBIX, aHAIMTUYECKUX, CTATUCTUYECKUX
OTYETOB B c(hepe MapKeTHHIa
[To mucnumniamHe TMpEemyCMOTPEHA NPOMEXYTOUHAasl artecTanus B ¢opme 3adera. OOmas TpymoeMKOCTh
OCBOEHHUS JUCLUILINHBI COCTABIISIET 4 3aU€THBIC €AUHULIBI.

The discipline "Glitch-art and other non-standard techniques in advertising" is implemented at the Faculty
of Advertising and Public Relations by the Department of Branding and Visual Communications.

Purpose of the discipline comprehensive development of competencies (skills, knowledge of
skills),

implemented by the discipline "Glitch art and other non-standard advertising techniques",

formation of a high culture of design projects execution by means of digital technologies.

Tasks of the discipline:

— a comprehensive and comprehensive study of computer technologies, information systems,
hardware and design software products;

— mastering the methods of creating individual settings for modern software; methods of
automation of project processes;

— mastering the skills of artistic and technical editing of design project layouts, their preparation for
production and placement on the Internet.

The discipline is aimed at the formation of competencies:

PC-1 Able to conduct marketing research using marketing mix tools

As aresult of mastering the discipline, the student must:

To Know: the basics of the theory of purchasing conduct and the content of the process of making a
purchase decision for various types of market and product categories; structure, content, technologies for
compiling reports on the results of marketing research;

To Be able to: develop concepts, strategies and marketing programs for the product; to think
creatively on marketing issues, to give a correct assessment of marketing activities, to find innovations,
new solutions based on the analysis of market conditions, to be able to apply the acquired knowledge to
solve practical business problems;



To Own: methods of developing a product concept; methodologies for developing a comprehensive
value proposition; reading and understanding of scientific, analytical, statistical reports in the field of
marketing

The discipline provides for intermediate certification in the form of a test. The total labor intensity
of mastering the discipline is 4 credit units.

CEMHUOTHUKA B BU3YAJIbBHBIX KOMMYHUKALUAX U BPEH/IUHI'E / SEMIOTICS IN
VISUAL COMMUNICATIONS AND BRANDING

JuctuuimHa «CeMHOTHKA B BU3YAIBHBIX KOMMYHHUKAIMAX W OpEHIMHIE» peanu3yercs Ha (axylbTeTe
PEKJIaMBbl U CBsI3€il ¢ 00IEeCTBEHHOCThIO Kadeapoii OpeHMHra U BU3yaJIbHBIX KOMMYHUKAIUH.
Legb AMCHUMIIMHBI COCTOMT B 3HAKOMCTBE CTYJICHTOB C CEMHOTHYCCKUMH TEOPUSIMH M METOIAMHU,
MO3BOJISIFOIIMMH  BBIOMpATh akTyalibHble M 3((EKTHUBHBIC BBIPA3UTENbHBIE CPEACTBAa S CO3IAHUSA
MEAMATEeKCTOB M (WIM) MEAUANpOAYKTOB, U (WJIM) KOMMYHMKAIIMOHHBIX HPOAYKTOB C YYETOM
pa3zHo00pa3us MyJIbTUKYJIBTYPHOTO OOIIECTBAa M COBPEMEHHBIX TEHICHIMM pa3BUTHS O0IIECTBA.
3amauyn TUCHMIIINHEIL:

e CdopmupoBaTh y CTYACHTOB MpPEACTaBIECHUS O COJEPKAHMM U CYHUIHOCTH OCHOBHBIX
TEOPETUYECKHX MOIX0JI0B K CEMHUOTHKE;

e [lo3HaKOMUTH CTYJIEHTOB C NPAKTUKOW TNPUMEHEHHs] METOJUK IOMCKa, cOopa U 00paboTKH
uHpOpMallMK, METoJa CHUCTEMHOTO aHalW3a B  paMKax CEMHOTHYECKOTr0  aHaln3a
KOMMYHHUKAIIHOHHOTO TIPOTyKTa,

e [l0o3HaKOMUTH CTYJEHTOB C OCHOBHBIMH MAPKETHHIOBBIMM MHCTPYMEHTaMM, IPUMEHSIEMbIMU IIPU
CO3JIaHMHM KOMMYHHUKAIIHOHHOTO TPOIyKTa C YYETOM CEMHOTHYECKUX 3aKOHOMEPHOCTEH.

JlucuuiuinHa HanpasieHa Ha (POpMUPOBAHNE KOMIIETCHIIMII:

[1K-1 CriocoGeH mpoBOJUTh MAapKETUHIOBBIE HCCIIEOBAHUS C CIOIb30BAHUEM HHCTPYMEHTOB KOMILIEKCA
MapKeTHHIra

B pesynbsrare 0CBOCHUS AUCHUILTUHBI O0YYaIOIIHIACS TOJKEH:

3HaTh: COJEpPKAHUE U CYIIHOCTh OCHOBHBIX TEOPETHYECKUX IIOAXOJ0B K CEMUOTUKE; OCHOBHBIE
MapKETHHIOBbIE MHCTPYMEHTBI, IPUMEHSIEMBIC NPH CO3JaHUH KOMMYHHKAIIMOHHOTO TMPOJYKTa C Y4ETOM
CEMHOTHYECKUX 3aKOHOMEPHOCTEI];

YMeTh: MPUMEHATh METOJIMKU MOUCKa, cOopa u 00paboTKM MHPOPMALIMU, METOJ CUCTEMHOIO aHajH3a B
paMKax CEMHOTMYECKOIO aHaju3a KOMMYHHUKAIlMOHHOIO IpPOAYKTAa; HCIOJIb30BaTb OCHOBHBIE
MapKEeTHHIOBbIE ~ MHCTPYMEHTHI ~NPH  IUVIAHUPOBAHWU  TPOM3BOACTBA W (WIM)  peaju3aluu
KOMMYHUKAI[MOHHOT'O MPOAYKTa C y4€TOM CEMUOTUYECKHX 3aKOHOMEPHOCTEH;

Brnaners: HaBBIKOM MOMCKa WH(POPMALUHU I PEIICHUS IMOCTABICHHON 3aJa4l B paMKaX CEMUOTHKH;
OCHOBHBIMU MapKETHHIOBBIMH MHCTPYMEHTaMH IIPH CO3/1aHUM KOMMYHHUKALMOHHOTO IPOIYKTa C Y4ETOM
CEMHOTHYECKUX 3aKOHOMEPHOCTEH

[lo pucuuMHe HmpeaycMOTpeHa HNPOMEXYTOodHas arrecranus B ¢opme 3adera. OOmas TpyLOeMKOCTb
OCBOCHHSI TUCIMIUIMHBI COCTABISET 3 3a4ETHBIC €AUHUIIBI.

The discipline "Semiotics in visual communications and branding" is implemented at the Faculty of
Advertising and Public Relations by the Department of Branding and Visual Communications.

Purpose of the discipline consists in introducing students to semiotic theories and methods that allow
them to choose relevant and effective means of expression for creating media texts and (or) media
products, and (or) communication products, taking into account the diversity of a multicultural society and
modern trends in the development of society.

Tasks of the discipline:
e To form students' ideas about the content and essence of the main theoretical approaches to
semiotics;

e To acquaint students with the practice of applying methods for searching, collecting and processing
information, the method of system analysis as part of the semiotic analysis of a communication
product,

e To acquaint students with the main marketing tools used to create a communication product, taking
into account semiotic patterns.



The discipline is aimed at the formation of competencies:

PC-1 Able to conduct marketing research using marketing mix tools

As a result of mastering the discipline, the student must:

To Know: the content and essence of the main theoretical approaches to semiotics; the main marketing
tools used to create a communication product, taking into account semiotic patterns;

To Be able to: apply methods of searching, collecting and processing information, the method of system
analysis within the framework of semiotic analysis of a communication product; use the main marketing
tools when planning the production and (or) implementation of a communication product, taking into
account semiotic patterns;

To own: the skill of searching for information to solve the problem within the framework of semiotics; the
main marketing tools when creating a communication product, taking into account semiotic patterns

The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

YHNPABJEHUE UMHU/TKEM B OTPACJISAX U COEPAX JEATEJBHOCTHU / IMAGE
MANAGEMENT IN INDUSTRIES AND ACTIVITIES

JlucuuiuinHa «YrpaBieHHEe UMHIDKEM B OTPAciAX U cdepax AEATEIbHOCTH» pealn3yercss Ha (aKylbTeTe
PEKJIaMBbl U CBsI3€i ¢ 00IEeCTBEHHOCThIO KaeIpoii MHTErPUPOBAHHBIX KOMMYHHUKALIUN U PEKJIAMBI.
Heas AUCHUIUIMHBI — O3HAKOMJICHME C HAy4YHO-TEOPETHMYECKMMU OCHOBAaHUSMHM TEOPUM HMHIKA;
(bopMHpOBaHHUE y CTYJEHTOB LIEJIOCTHOTO IPEACTABICHUS O Ha3HAUYeHUH, (popMax, METOAAX, TEXHOIOTUAX
UMUJDKETIOTHH; (HOPMUPOBAHUE CHCTEMBI B3IVIAJI0B HA COBPEMEHHYIO KOMMYHHKAIIMOHHYIO JIESTEILHOCTD
B 00JIACTH UMUJIKEIIOTUH U IEPCIIEKTUBBI €€ Pa3BUTHU.
3agaum JMCHUIIHHBI:
e (O3HaKOMMHTH CTYJIEHTOB C OCHOBHBIMU MOHSATUSAMU B 00J1aCTH UMUKA U UMHJIKEJIOTHH;
e CdopmupoBaTh Kpyro3op OyIylmMX CHELHUAJIUCTOB B OONAacCTH peKIaMbl U CBs3ed ¢
obmecTBeHHOCTHIO (PR) Mo mpoGiieMaTuku UMUIKA;
e (O3HAKOMHTbH C HHCTPYMEHTAPUSAMU U NPUHIMIAMHU (POPMUPOBAHUST UMHJIKA;
e (CrocoOcTBOBaTh OCBOCHHIO 3HAHUH B paMKaX IPeCTaBICHHON IPOrpaMMbl;
e MoTUBUpPOBaTh CTYACHTOB Ha JaJbHEHIIUI CaMOCTOATENBHBIA TMOUCK MH(MOpMAIMM IO
VIMHUJDKEIIOTHH C eI IPAKTUYECKOTO IPUMEHEHHS.
JlucuumuinHa HanpasieHa Ha (P OpMUPOBAHUE KOMITETCHIINA:
[1IK-1 CnocoGeH npoBOIUTh MAPKETUHTOBBIE UCCIIEIOBAHMS C UCIIOJIb30BAHUEM UHCTPYMEHTOB KOMILIEKCA
MapKeTHHTa
[1K-2 ymeet coznaBarh HH(OPMALMOHHBIE MaTEepHAJIbl ISl caiiTa

B pesynbsrare 0CBOCHUS AUCIUTUTUHBI O0YYaIOIIHIACS JTOJDKCH:
3HarTb:
® UHCTPYMEHTHI MOMCKA HH(OPMAIMH O TEKYIIUX 3aMpocax U MOTPEOHOCTAX LEIEBBIX Ay TUTOPUIA /
IpyII OOIECTBEHHOCTH
® [IPUHLUIBI COLATBHON OTBETCTBEHHOCTH M THYECKUE HOPMBI, IPUHSATHIE MPO(HECCHOHAIBHBIM
CO00I1IECTBOM
® [IPUHLMUIBI IOATOTOBKU TEKCTOB peKkiaMbl u CO
Ymers:
® CO37aBaTh TEKCTHI PEKJIAMbI U CBSI3€H C 0OLIECTBEHHOCTHIO U (MJIM) UHBIX KOMMYHHUKAIIMOHHBIX
MIPOAYKTOB
e OcymiecTBIsATh 0TOOP HHPOPMAITHIH, TPO(HECCHOHATBEHBIX CPEJICTB U MPUEMOB PEKIIaMBbI U CBSI3CH C
00I1I€CTBEHHOCTHIO
® TOTOBUTH TEKCTHI [I0 PEKJIAME U CBs3eH C 0OLIECTBEHHOCThIO, pa3padoTKe U pearu3aiu
KOMMYHHUKAIIHOHHOTO TIPOTyKTa OTIMPAETCS Ha MIPUHITUIIBI OTKPBHITOCTH U
® KOPIIOPaTHBHOI COLMAIbHON OTBETCTBEHHOCTH
Baanern:
® UHCTPYMEHTAaMH MOMCKa HH()OPMAIHH O TEKYIIUX 3aIpocax U MOTPEOHOCTAX MEIEBBIX
ayJuTopui / rpyni o0IecTBEHHOCTH



® UHCTPYMEHTaMHu 0TOOpa MHpOpMauu

® UHCTPYMEHTAaMH, OTHOCSIIUMHUCS K chepe KOPIOpaTUBHON COIIMATIbHON OTBETCTBEHHOCTH
[lo mucuMMHE HMpeayCcMOTpEeHAa HMPOMEXYTO4Has arrectanus B ¢opme 3adera. OOmas TpymoeMKOCTb
OCBOEHWUSI TUCIUIUIMHBI COCTABIISIET 3 3a4ETHBIC €AUHUIIBI.

The discipline "Image Management in Industries and Fields of Activity" is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline — familiarization with the scientific and theoretical foundations of the image
theory; formation of a holistic view of the purpose, forms, methods, technologies of imageology among
students; formation of a system of views on modern communication activities in the field of imageology
and the prospects for its development.
Tasks of the discipline:
e To acquaint students with the basic concepts in the field of image and imageology;
e To form the horizons of future specialists in the field of advertising and public relations (PR) on
the issue of image;
e Familiarize yourself with the tools and principles of image formation;
e Contribute to the development of knowledge within the framework of the presented program,;
e To motivate students to further independent search for information on imageology for the purpose
of practical application.
The discipline is aimed at the formation of competencies:
PC-1 Able to conduct marketing research using marketing mix tools
PC-2 is able to create information materials for the site

As aresult of mastering the discipline, the student must:
To Know:
e tools for searching information about current requests and needs of target audiences / public groups
e principles of social responsibility and ethical standards adopted by the professional community
e principles of preparation of advertising texts and CO
to Be able to:
e create texts for advertising and public relations and (or) other communication products
e To carry out the selection of information, professional means and techniques of advertising and
public relations
e prepare texts for advertising and public relations, development and implementation of a
communication product is based on the principles of openness and
e corporate social responsibility
to Own:
e tools for searching information about current requests and needs of target audiences / public groups
e information selection tools
e tools related to corporate social responsibility
The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

OLEHKA D®®EKTUBHOCTU BPEH/JIA / BRAND PERFORMANCE EVALUATION
HuctumuinHa «OueHka 3(QQeKTUBHOCTH OpeHaa» peanusyercs Ha (akyabTeTe pekjaMbl U CBsized ¢
00IIeCTBEHHOCTHIO KadeIpoit OpeHANHra U BU3yaJbHbIX KOMMYHUKAIIUH.

Hesb AucuumIMHbE: GOPMUPOBAHUE Y CTYACHTOB KOMIIETCHLIUH, MO3BOJISIOIINX UCTIOIb30BaTh B
poeCCHOHANBHON AESITETPHOCTH METOIBI CTOMMOCTHOM OIIEHKH OPEHIOB, OCYIIECTBIISTH TUTAHUPOBAHHE
NeicTBUM, HEOOXOMUMBIX JUIS TPOBEICHUS CTPATErNYECKUX U TAKTUUECKHUX PEIICHUH, HAalpaBJIEHHBIX Ha
POCT CTOMMOCTH HOpTdens
OpeHI0B KOMITaHUH.
3agayu AMCUMILIMHBI:

® - IO3HAKOMHUTH CTYJIEHTOB ¢ 0a30BOW TEPMHUHOJIOTHEH B chepe OIIEHKH CTOMMOCTH OPEHIOB;

® - PacCMOTPETh TEOPETUUYECKHE OCHOBBI COBPEMEHHOH KOHIIETIIINY KanTaaa OpeH/0B;



® - IPOJEMOHCTPHPOBATH OOYUYAIOIIUMCS METOJIbI OLIEHKH CTOMMOCTH OPEHIOB;

® - [I0Ka3aThb OCOOEHHOCTH CTOMMOCTHOIO MTO/IX0/1a K YIIPaBICHHUIO OpeH1aMu;

® - J1aTh IIPEJCTABICHHUS O HECTOUMOCTHBIX KOHIETILUAX OLIEHKU YPPEKTUBHOCTH OPEH/I0B.
JlucuumuinHa HanpasieHa Ha (JOPMHPOBAHNE KOMITETCHIINNA:
I1K-1 CrocoGeH mpoBOJUTH MapKETUHIOBBIE UCCIIEOBAHUS C UCIIOIb30BAHUEM MUHCTPYMEHTOB KOMILIEKCA
MapKeTHHTa
[TK-2 ymeeT co3naBarh HH()OPMAITMOHHBIC MaTEPHAIIBI JJI CaiiTa
B pesynbprare 0CBOCHUS AUCHUILTUHBI O0YyYaIOIIHIACS TOJDKEH:
3HaTh: 0COOCHHOCTH OLIEHKH 3(PPEKTUBHOCTH PA3INYHBIX BUI0B OPEH/IOB;
0COOEHHOCTH Pa3IMYHBIX METOAOB OLIEHKH 3(h(heKTHBHOCTH OPEHIOB;
BOIIPOCHI IOPUINYECKON OTBETCTBEHHOCTH B c(hepe peKiiaMbl U KOMMYHUKALIUH;
CpeZCTBA U MPHUEMEHI B c(hepe CBsA3eH C 00IIECTBEHHOCTHIO, COOTBETCTBYIOLINE TPEOOBAHUSIM
3aKOHOaTeNIbcTBa PD;
- IOHSITHE
COLIMAJIBHOM peKJIaMbl, 3aKOHO/ATeJIbHbIE TPeOOBaHU B c(hepe COLUAIBbHON PEeKIIaMBbl;
YMeTb: onleHuBaTh Y3PPEKTUBHOCTh OPEHI0B M OpPEHAMHT A,
OLeHUBAaTh 3(h(PEKTUBHOCTH MEPONPHUATUI IO CBS35M C OOLIECTBEHHOCTBIO;
OTTPAaHUYUBATH BUbI COLUATIBHON OTBETCTBEHHOCTH (MOpaIbHOM, IOJIUTUYECKOM) OT FOPUINUECKOM;
COOTHOCHTB CPEZCTBA U NMPHEMBI TPO(ECCHOHAIBHON AEATENIBHOCTU C TPEOOBAHUAMH 3aKOHO/1aTENILCTBA, C
Y4ETOM COLMAJIbHBIX [TOCIEACTBHI; YMEHUSAMU OIPEAEIATh COLUAIBHBIE IOCIIEICTBUS
npogeccroHaIbHON e TeIbHOCTH
BrnaneTs: npakTHueCcKUMHU HaBbIKAMH O OLeHKe 3()(heKTUBHOCTH OPEHIOB;
[lo aucuuIuinHEe MpeaycMOTpeHa MPOMEXyTouHas arTectauus B Gopme sk3ameHa. OO1as TpyroeMKOCTb
OCBOEHHUS JTUCLUIUIMHBI COCTABIISIET 3 3aU€THBIC €ANHULIBI.

The discipline "Evaluation of Brand Effectiveness" is implemented at the Faculty of Advertising and
Public Relations by the Department of Branding and Visual Communications.
The purpose of the discipline: the formation of students' competencies that allow them to use brand
valuation methods in their professional activities, to plan the actions necessary to make strategic and
tactical decisions aimed at increasing the value of the portfolio
company brands.
Tasks of the discipline:
- introduce students to the basic terminology in the field of brand valuation;
- consider the theoretical foundations of the modern concept of brand equity;
- to demonstrate to students the methods of assessing the value of brands;
- to show the features of the cost approach to brand management;
- to give an idea of non-monetary concepts for evaluating the effectiveness of brands.
The discipline is aimed at the formation of competencies:
PC-1 Able to conduct marketing research using marketing mix tools
PC-2 is able to create information materials for the site
As a result of mastering the discipline, the student must:
To Know: features of evaluating the effectiveness of various types of brands;
features of various methods for evaluating the effectiveness of brands;
issues of legal liability in the field of advertising and communications;
means and techniques in the field of public relations that meet the requirements of the legislation of the
Russian Federation;
- concept
social advertising, legal requirements in the field of social advertising;
to Be able to: evaluate the effectiveness of brands and branding;
evaluate the effectiveness of public relations activities;
to distinguish between types of social responsibility (moral, political) from legal;
correlate the means and methods of professional activity with the requirements of the law, taking into
account social consequences; the ability to determine the social consequences of professional activity
to own: practical skills in evaluating the effectiveness of brands;
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.



KOHCAJITUHI' B BPEHAUHI'E / BRANDING CONSULTING
HucuuiuinHa «KoHcanTuHr B OpeHIuMHre» peanusyercs Ha (akyabTeTe pekjIaMbl U CBs3ed ¢
00IIeCTBEHHOCTHIO Kadenpoil OpeHMHTa U BU3yaIbHBIX KOMMYHUKAIHA.
Hesab QUCHMIVIMHBI: SBIsSETCS o0ecriedeHne MOArOTOBKU CIEIMAINCTOB B cepe pekiiaMmbl U CBs3eil ¢
OOIIECTBEHHOCThIO Ha 0a3ze M3yuyeHUs IUCLUIUIMHBI, PACKPBHIBAIOIIEH 3aKOHOMEPHOCTH M IPHUHLUIIBI
(hopMHpOBaHUS U MOIEPKAHHS IEPCOHATBHOIO M KOPIIOPATUBHOTO OpeHa B chepe KOMMYHUKALMH.
3amaun TUCHUIINHEIL;

e BripaboTarh y CTYJCHTOB LIEJIOCTHOE MPEICTaBICHUE O 3aKOHOMEPHOCTSIX U MPUHIIMIIAX

¢ (YHKIIMOHHPOBAHUS OpeH/Ia KaK MHCTPYMEHTa MpoQecCHOHaNbHBIX KOMMYHHKamii B PR.

e JlaThb CTy/IeHTaM IIPEJICTABICHHUE O CPEICTBAX U MyTAX pa3pabOTKU OpeHA-MOeIn.

e BripaboTath y OyaylMx CreMUaTUCTOB CIIOCOOHOCTD MpeiaraTh MyTH U CPEICTBA ONTUMHU3ALUH
Openna u umuka PR-criennanucra.

e [loka3aTb BO3MOYKHOCTH MHTETPALUU U CUHEPIU3Ma IPU NIPUMEHEHNUHN PA3IMUHBIX TEXHOJIOTUH U
MeTOAMK (HOPMUPOBAHUS U TIOJTIEp>KaHus MpodeccuoHanbHOTo Openaa u umumka PR-
CIEIMATIUCTA.

e CdopmupoBaTh y CTyI€HTOB HaBBIKH CAaMOCTOSTENILHOTO TUIAHUPOBAHMS U OCYILIECTBICHHS

® JEeATEIbHOCTH 1O (POPMHUPOBAHHUIO U MOAJIEPHKAHUIO IEPCOHATBHOTO MPOo(ecCHoHaNbHOTo OpeHaa,
a TaKk)Ke KOHCAJITUHTA B 3TOM cdepe.

JlucuuniauHa HarpaBiieHa Ha (OPMUPOBaHHE KOMIIETEHIIUH:

I1K-2 ymeeT co3naBaTh HH(GOPMALIMOHHBIE MaTepHaIbl JJIs caiTa

B pesynbrare ocBOeHUS AUCUUILIMHBI 00YYaroMIMiCs JOKEH:

3HaTh: CHUCTEMY HOPM PYCCKOTO JIMTEPaTypHOTO s3blIka U HOpPMaMHM HMHOCTPAHHOTO (-bIX) sI3bIKa (-OB);
OCHOBHBIE TEXHOJIOTUU pedepupoBaHUsl, aHHOTUPOBAHUS U MOAU(PHUKAIIMN TEKCTOB B OHJIAWH M odrailH
cpezie; COBpPEMEHHbIE TEXHMYECKHE CpEACTBA M OCHOBHBIC TEXHOJOTUM IU(PPOBBIX KOMMYHHKAIIUH;
TpeboBaHus K HHGOpPMAIMN; HHCTPYMEHTHI NOMCKa WH(OpMaluu

YMeTb: JIOTMYECKH M TpaMMAaTHUECKH BEPHO CTPOUTh KOMMYHUKAIMIO, HCIOJIb3ysl BepOajbHbIE W
HeBepOaJbHBIE CPE/ICTBAa B3aMMOACHCTBUS;, MPUMEHATh B NMPO(PECCHOHATIBLHONW NEATEIbHOCTH OCHOBHBIE
TEXHOJIOTHUECKUE pEIIeHUs,, TEXHUYECKUE CpEICTBA, NpUEMBbl M METOIbl OHJAH U  odailH
KOMMYHHUKaluii g pedepupoBaHus, aHHOTUPOBAHUS M MOAMQPUKAIMM TEKCTOB; HCIOIb30BATh
COBPEMEHHBIE TEXHHYECKHE CpPEACTBAa U OCHOBHBIE TEXHOJIOTMM LU(PPOBBIX KOMMYHHUKAIMH B
npodeccuoHaNbHOM 1eATEIbHOCTH; ONPEAEIATh HOTPEOHOCTH LIETIEBOM ayIUTOPUHU

Bnaners: HaBbIKaMM TiepeBOZia C MHOCTPAHHOTO (-bIX) Ha TOCYIApCTBEHHBIM S3bIK, a TaKke ¢
roCyIapCTBEHHOTO Ha MHOCTPAHHBIN (-bl€) S3bIK (-H); TEXHOJOTHSMH pedeprupoBaHUsl, aHHOTUPOBAHUS U
MOJM(UKALUN TEKCTOB B PabOTEe C Pa3iUYHBIMH IEJIEBBIMU T'PYMIaMHU; HaBBIKAMH MOATOTOBKH TEKCTOB
peKsambl U CBsi3el ¢ 0OIIECTBEHHOCTHIO, pealn3alii KOMMYHHUKAIIMOHHOTO MPOIYKTa C UCIOJIb30BaHUEM
COBPEMEHHBIX TEXHUYECKUX CPEACTB U OCHOBHBIC TEXHOJIOTMH HHU(POBBIX KOMMYHHUKAIMHA ; METOJaMU
cbopa unpopmanuu

[To aucuuIuIMHE MpeayCMOTpEeHa MPOMEXyTouHas arTectauus B popme sk3ameHa. OO1as Tpy10eMKOCTb
OCBOEHHUS TUCIUIUIMHBI COCTABIISIET 3 3aU€THBIE €INHUIIBI.

The discipline "Consulting in Branding" is implemented at the Faculty of Advertising and Public Relations
by the Department of Branding and Visual Communications.
The purpose of the discipline: is to provide training for specialists in the field of advertising and public
relations based on the study of the discipline that reveals the patterns and principles of the formation and
maintenance of a personal and corporate brand in the field of communications.
Tasks of the discipline:
e To develop a holistic view of the laws and principles among students
e functioning of the brand as a tool of professional communications in PR.
e To give students an idea of the means and ways of developing a brand model.
e To develop the ability of future specialists to suggest ways and means of optimizing the brand and
image of a PR specialist.
e Show the possibilities of integration and synergy in the application of various technologies and
methods for the formation and maintenance of a professional brand and image of a PR specialist.



e To form students' skills of independent planning and implementation
e activities for the formation and maintenance of a personal professional brand, as well as consulting
in this area.

The discipline is aimed at the formation of competencies:
PC-2 is able to create information materials for the site
As a result of mastering the discipline, the student must:
To Know: the system of norms of the Russian literary language and the norms of the foreign language(s);
basic technologies for summarizing, annotating and modifying texts in online and offline environments;
modern technical means and basic technologies of digital communications; information requirements;
information search tools
To Be able to: logically and grammatically correctly build communication using verbal and non-verbal
means of interaction; apply in professional activities the main technological solutions, technical means,
techniques and methods of online and offline communications for summarizing, annotating and modifying
texts; use modern technical means and basic technologies of digital communications in professional
activities; determine the needs of the target audience
To own: the skills of translation from a foreign into the state language, as well as from the state into a
foreign language; technologies for summarizing, annotating and modifying texts in work with various
target groups; skills in preparing texts for advertising and public relations, implementing a communication
product using modern technical means and basic digital communication technologies; information
gathering methods
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

AYJIMT BPEHJIA / BRAND AUDIT
JuctumuimHa «Aynut OpeHIa» peanusyercs Ha (akylnbTeTe peKjaMbl U CBs3e ¢ OOIIECTBEHHOCTHIO
Kadenapoit OpeHIuHTa U BU3yaJIbHBIX KOMMYHUKAITHH.
Heab nucumianHbl: GopMUpOBaHUE y 00yUJaIONUXCs 3HAHUN 0 METO[aX MIPOBEACHHUSI MPOIICTYPHI ayIUTa
OpeH/1a ¥ OIICHKHU €r0 pe3ysIbTara, 0COOCHHOCTSIX U IpoOJieMax MPOBEICHUS ayauTa OpeH/a.
3agaumn JUCHUILIMHBI:
e CdopMupoBaTh y CTYJIEHTOB IMPEACTABICHUS O MecTe OpeHI-ayAuTa W MeIuaaHaiu3a B
yIpaBIeHUN OPEHIOM, KOMMYHUKAIIMOHHOM MEHEKMEHTE;
¢ [lo3HaKOMHUTH CTYJIEHTOB C MPAKTUKOW MPUMEHEHHS PE3YyIbTATOB MCCIEA0BAHUIN PEMyTAI[HOHHOTO
ay/uTa KOMITAaHWH,
e CdopmupoBaTh y CTYJEHTOB HaBBIKM IIPOBEICHUSI KOMIUJIEKCHBIX MEAHa-HCCIeOBAaHUN (aHaIn3a
MarepuaioB CMU, ananu3za 6a3 JaHHBIX U T.1.).
JlucuuriuHa HarpaBieHa Ha (OPMUPOBAHUE KOMITETCHIINH:
[TIK-1 CniocobGeH mpoBOUTH MAPKETUHTOBBIE UCCIIEIOBAHUS C UCTIOIB30BAHIEM HHCTPYMEHTOB KOMILJIEKCA
MapKeTHHTa
B pesynbrare ocBOCHUS AUCIUTUTHHBI 00yJarOIIHICS JTOKEH:
3Harh: (GyHKIIMOHAT JIMHEHHOTO MEHEKEPa 0T/ MO PEKIaMe U CBA3SIM C OOIIECTBEHHOCTHIO; MECTO
OpeH-aynuTa U MeuaaHaIn3a B YIIPaBIeHUU OPEHIOM, KOMMYHUKAITMOHHOM MCHEKMCHTE;
O0COOCHHOCTH PA3IUYHBIX METOJIOB OLIEHKH 3((HEKTUBHOCTH OPEH/IOB;
YMeTh: BBITONHATH (DYHKITHOHAJ JIMTHEHHOTO MEHE/DKEPa B paMKaX TEKyIIIeH AeSITeILHOCTH OT/IENa 10
peKJIamMe U CBS3SIM C 00IIECTBEHHOCTHIO WIIM TIPH pean3aliy ayiuTa OpeHaa; olueHuBaTh 3Q(HeKTUBHOCTD
OpEH/I0B; UCIIOIH30BATh MOJTYUYEHHBIE 3HAHUS MPY MTPOBEICHUH UCCIICIOBAHUI PEIyTAllMOHHOTO ayauTa
KOMIIaHHUH;
Brnagerb: HaBBIKAMU TAaKTHYECKOTO TUTAHWPOBAHUS MEPONPHUATHH B pamMKax ayjauta OpeHna;
MPAKTHYECKUMH HaBBIKAMH TIO OlleHKe d()(PEeKTUBHOCTH OpPEeH/IOB; HABBIKAMH TPOBEACHUS KOMIUIEKCHBIX
Meaua-uccienoBannii (ananm3a marepuanoB CMU, ananuza 6a3 JaHHBIX U T.]1.)
[To pucrumivHe MpeayCMOTpEeHa MPOMEKYTOUHAs arTecTanus B ¢popme sk3amena. O0mias Tpy10eMKOCTh
OCBOEHMS JUCHMIUIMHBI COCTABIISET 3 3aU€THBIC €IUHHIIBI.

The discipline "Brand Audit" is implemented at the Faculty of Advertising and Public Relations by the
Department of Branding and Visual Communications.



The purpose of the discipline: the formation of students' knowledge about the methods of conducting the
brand audit procedure and evaluating its result, the features and problems of conducting a brand audit.
Tasks of the discipline:
e To form students' ideas about the place of brand audit and media analysis in brand management,
communication management;
e To acquaint students with the practice of applying the results of research of a reputational audit of a
company,
e To form students' skills in conducting complex media research (analysis of media materials,
analysis of databases, etc.).
The discipline is aimed at the formation of competencies:
PC-1 Able to conduct marketing research using marketing mix tools
As aresult of mastering the discipline, the student must:
To know: the functionality of the line manager of the advertising and public relations department; the
place of brand audit and media analysis in brand management, communication management; features of
various methods for evaluating the effectiveness of brands;
To Be able to: perform the functions of a line manager within the framework of the current activities of the
advertising and public relations department or when implementing a brand audit; evaluate the
effectiveness of brands; use the acquired knowledge in conducting research of the reputation audit of the
company;
To own: skills of tactical planning of events within the framework of brand audit; practical skills in
evaluating the effectiveness of brands; skills in conducting complex media research (analysis of media
materials, analysis of databases, etc.)
The discipline provides for intermediate certification in the form of an exam. The total labor intensity of
mastering the discipline is 3 credit units.

9KOHOMUKA KOMMYHUKAIIMOHHOI'O ATEHTCTBA / COMMUNICATION AGENCY
ECONOMICS

JucuuminuHa «OKOHOMMKA JESITEIbHOCTM KOMMYHMKAIIMOHHBIX areHTCTB» pealu3yeTcss Ha
(bakynpTeTe peKiiaMbl U CBSI3€H € OOIIECTBEHHOCTHIO Kadeapod HHTETpUPOBAHHBIX KOMMYHUKALUH U
peKIamBbl.

Heap nucuuniauHbl — cHopMUPOBATH IPEICTABICHNUE O MECTE U POJIM SKOHOMUYECKUX PAacueTOB B
NPAKTUKE JIEATEIbHOCTH KOMMYHHUKAIIMOHHBIX areHTCTB, 00 OCHOBHBIX MeETO/AX ONpeAeIeHus
3¢ (HEeKTUBHOCTH SKOHOMUYECKON AESITETbHOCTH KOMMYHHUKAIIMOHHBIX ar€HTCTB.

3agaum JMCHUIIHHBL:

L4 C(bOpMI/IpOBaTB npeaAcCTaBJICHUC O 3HAYMMOCTHU 3KOHOMHYCCKUX pacCdCTOB B JCATCIBHOCTU
KOMMYHHUKAalIMOHHBIX aI'CHTCTB;
L4 O3HAKOMUTH C OCHOBHBIMU MCTOHAaMH IMPOBCACHUSA 3KOHOMUYCCKUX PACUYCTOB B IPAKTHUKC

NEeSITeIbHOCTH KOMMYHUKALMOHHBIX ar€HTCTB.

JucuumuinHa (MOyJb) HalpaBieHa Ha (GOPMUPOBAHUE CIEIYIOIUX KOMIIETEHIIHIMA:

IIK 1. CnocobGeH mpoBOAWTh MapKETHHIOBBIE HCCIIEOBAHUS C HCIIOJIb30BAHUEM HHCTPYMEHTOB
KOMIIJIEKCA MAPKETUHIa

B pesynbrare 0CBOCHUS AUCHUILIUHBI O0yUYAIOLIMNACS TOJIKEH:
3HaTk: (PYHKIMOHAJ JIMHEHHOTO MEHEKEpa OT/elIa 0 PeKIaMe U CBA3SIM C 00IECTBEHHOCThIO

YMeTh: BBINOIHATH (YHKIIMOHA JIMHEHHOTO MEHE/DKEpa B paMKax TeKyLIel AesITeIbHOCTH OTAeNa
[0 PeKJIaMe U CBS35M C OOIIECTBEHHOCThIO WJIM IPH peaTu3ali KOMMYHHUKAIIMOHHOTO IPOEKTa I10
pEKJIaMe U CBA3SM C OOLECTBEHHOCTBIO

Biamers: HaBbIKAMH TaKTUYECKOTO IUIAHUPOBAHMS MEPONPUATHIL B paMKax pealu3aluy
KOMMYHMKAIlMOHHOW CTpaTeruy;

Paboueit mporpammoii TpeayCMOTpPEHBI CIEAYIOIIUE BUIBI KOHTPOJS: TEKYIIUH KOHTPOIb
ycreBaeMocTd B (opMe TECTUPOBAaHMS, BBINOJHEHUS 3afaHUil pabodeil TeTpaau CTyIeHTa,



MIPOMEKyTOUHAsl aTrTecTanus B popme 3adeta ¢ orneHko. OOmas TpyIo0eMKOCTh OCBOCHHS AUCITUTUTHHBI
(Momynst) cocTaBisieT 3 3a4eTHbIEC €AUHUILIBL.

The discipline "Economics of Communication Agencies" is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and Advertising.

Purpose of the discipline — to form an idea about the place and role of economic calculations in
the practice of communication agencies, about the main methods for determining the effectiveness of the
economic activities of communication agencies.

Tasks of the discipline:

o form an idea of the importance of economic calculations in the activities of communication
agencies;
o to acquaint with the main methods of conducting economic calculations in the practice of

communication agencies.

The discipline (module) is aimed at developing the following competencies:

PC 1. Able to conduct marketing research using marketing mix tools

As a result of mastering the discipline, the student must:

To Know: the functions of the line manager of the advertising and public relations department

To be able to: perform the functions of a line manager within the framework of the current
activities of the advertising and public relations department or in the implementation of a communication
project for advertising and public relations

To own: skills of tactical planning of events within the framework of the implementation of the
communication strategy;

The work program provides for the following types of control: current control of progress in the
form of testing, fulfillment of tasks in the student's workbook, intermediate certification in the form of a
test with an assessment. The total complexity of mastering the discipline (module) is 3 credit units.

MEJUAIIVIAHUPOBAHUE / MEDIA PLANNING
JucuumuinHa « MeauariaHupoBaHue» peainzyercs Ha (pakysabTeTe peKsiaMbl U CBS3H € 00IIECTBEHHOCThIO
Kaeapoll MHTETPUPOBAHHBIX KOMMYHHKALIUN M PEKJIAMBI.
JucuumuinHa «MeauaniaHupoBaHUE» OTHOCUTCS K BApUAaTUBHOM 4YacTH y4eOHOro IulaHa HallpaBJIeHUs
noarotoBku 42.03.01» Pexnama u cBsi3u ¢ 00II€CTBEHHOCTHIO», PO MIIb « BpeHINHTOBBIE TEXHOIOTUH B
pekname»
Lens qUCIUTUIMHBI:
(bopMHpOBaHUE y CTYAEHTOB 3HAHUI O COJIEpKaHUU MPOLIECCOB MEUAIIIAHUPOBAHHSI B COBPEMEHHBIX
CpeAcTBax MaccoBOW MH(OPMAIUH; OCHAIIEHHE CTYJJCHTOB YMEHUSMH pa3paOOTKU U ONTHMHU3ALUU
MeMaIIaHa B poLecce MOArOTOBKY PEKIaMHON KaMITaHUH.
3anauy JUCUMILIUHBL:
1. U3yUYeHHE OCHOBHBIX MPEJCTABICHUN O ()YHKIIMOHUPOBAHMHM MaCCOBOM KOMMYHUKAIMH B
o0I1IecTBe; 03HAKOMIICHHE CTY/ICHTOB C TEOPUSMH MAaCCOBBIX KOMMYHUKAIIHIA;
2. HOJTy4YE€HUE CUCTEMHOTO KOMIUIEKCA 3HAaHUH O CYLIECTBOBAaHUM B COBPEMEHHOM O0IIEeCTBE
MH(POPMALMOHHOW MHAYCTPUH KaK COIIMATIBHOTO HHCTHTYTA;
3. paccMOTpEeHHE OTAEIbHBIX CPEACTB MAaCCOBBIX KOMMYHMKALIMH, crielUPUKH UX QyHKIMHA U
BO3JICICTBHS Ha ayIUTOPHIO;
4. W3y4YEHUE 3aBUCUMOCTEN MEKIY JAESATEIBHOCTBIO CPEACTB MACCOBOM KOMMYHUKAILIUU B
COBPEMEHHOM MUPE U PEKJIIAMHOM 1€ TENbHOCTHIO;
5. OIpEEIICHUE MECTA U POJIM PEKJIAMBI B CTPYKTYPE MACCOBBIX KOMMYHMKAIIU, BKJIIOYasi HOBEHUIINE
MH(POPMALIMOHHBIE KaHAIIbI,
6. OCBOEHHE MTPAKTUYECKOTO UCIIONb30BAaHUS KPUTEPHEB  BBIOOPA AJIS OTAEIBHOTO PEKIAMHOTO
HOCHTEJIS;
7. NOJTy4YEHHUE CTYAEHTaMH HAaBBIKOB COCTABIICHHS MEAMAIUIaHa, OLIEHKH ero 3((eKTUBHOCTH,
MeAMAIJIaHUPOBAaHUSI C HCIIOJIb30BAHUEM KOMIIBIOTEPHOM 0a3bl TaHHBIX.

dopMHUpyeMbI€ KOMITETCHIIUU
B pesynbrare ocBOeHUS AUCHUIIINHBI JOJDKHBI OBITH CHOPMUPOBAHBI CIEAYIONINE KOMIETEHIIUN



[TIK-1 CiocoGeH mpoBOANTH MAapKETHHTOBBIE UCCIICOBAHMS C MCTIOIB30BAHIEM HHCTPYMEHTOB KOMILJIEKCA
MapKeTUHTa

B pesynbrare 0CBOCHUS AUCIUIUTMHBI (MOYJIs1) O0YUYaIOIIUNUCS TOJKEH:
3Hark: cnenuduKy npoiecca MoAroTOBKM Meauariana , CeluuKy B3auMOJICHCTBUS OTAENIOB, a TAKKE
BHEIIIHUX OPTaHU3AIMK MPU MOATOTOBKE MEUAIUIaHA.
YMmeTh: PazpabateiBaTh MeuaIuial, OCyIECTBIATh HEOOXOAMMbIE KOMMYHHKAIIMH MIPH pa3paboTKe U
peanu3any MeauarniaHa.
Brnagets: HaBpIKaMu pa3paOOTKH U MOJATOTOBKH MEAHAIIaHa. KOMMYHUKAIIMOHHBIMU HaBBIKAMU TIPH
pa3paboTKe U MOArOTOBKE MeAMAIlIaHa.
[To nucrumuinHe TpeayCcMOTpeHa MPOMEKYTOUHAS aTTecTalus B (popMe 3a4eTa ¢ OLIEHKOM.
OO6m1ast TpyI0€MKOCTh OCBOCHUS JUCITUIUTMHBI COCTABIISET 3 3a4ETHHIC €IMHHUIIBI.

The discipline "Media Planning" is implemented at the Faculty of Advertising and Public Relations by the
Department of Integrated Communications and Advertising.

The discipline "Media Planning" refers to the variable part of the curriculum of the direction of training
42.03.01 "Advertising and Public Relations", profile "Branding Technologies in Advertising"

The purpose of the discipline:

formation of students' knowledge about the content of media planning processes in modern media;
equipping students with the skills to develop and optimize a media plan in the process of preparing an
advertising campaign.

Discipline tasks:

1. study of the basic ideas about the functioning of mass communication in society; familiarization of
students with the theories of mass communications;

2. obtaining a systemic complex of knowledge about the existence of the information industry in
modern society as a social institution;

3. consideration of individual means of mass communication, the specifics of their functions and
impact on the audience;

4. study of the relationship between the activities of mass media in the modern world and advertising;
5. determining the place and role of advertising in the structure of mass communications, including
the latest information channels;

6. development of practical use criteriachoice for a particular advertising medium,;

7. obtaining by students the skills of compiling a media plan, evaluating its effectiveness, media

planning using a computer database.

Formed competencies
As aresult of mastering the discipline, the following competencies should be formed:
PC-1Able to conduct market research using marketing mix tools
As a result of mastering the discipline (module), the student must:
To Know: the specifics of the process of preparing a media plan, the specifics of the interaction of
departments, as well as external organizations in the preparation of a media plan.
To Be able to: Develop a media plan, carry out the necessary communications in the development and
implementation of a media plan.
To Own: the skills of developing and preparing a media plan. communication skills in the development
and preparation of a media plan.
The discipline provides for intermediate certification in the form of a test with an assessment.
The total labor intensity of mastering the discipline is 3 credit units.

TEXHOJIOT'MU CBSA3EN C OBIIECTBEHHOCTBIO Y B3BAUMOOTHOIIEHUI C
IT'OCYAAPCTBEHHBIMU OPTAHAMM BJIACTHU / TECHNOLOGIES OF PUBLIC RELATIONS
AND RELATIONS WITH STATE AUTHORITIES

Huctunnuna  «TexHomorun  cBs3ef ¢ OOIIECTBEHHOCTHIO U B3aUMOOTHOIICHMHA ¢
TOCYIapCTBEHHBIMH ~OpTaHaMH BJIACTH» peanu3yercs Ha (akylbTeTe peKiIaMbl H  CBs3ed ¢
00IIeCTBEHHOCTHIO Ka(eIpoil TCOPUU U MPAKTUKU OOLIECTBEHHBIX CBSI3EH.



llenpto nmucCHMIUIMHBI  sIBIsAeTCS (OPMUPOBAHUE TIPEACTABICHHH 00 OCHOBax CBs3€H C
OOIIECTBEHHOCTHIO B OpraHax TOCYJapCTBEHHOW BIACTH W YOpPaBIEHUS, YMEHUH IUIAHHPOBATH H
OCYLIECTBJIATH MEPOIPUITHS AaHATTUTUYECKOTO U KOMMYHHKAIIMIOHHOTO XapaKTepa B OpraHax BJIACTH.

3anauu:

- J1aTh KOMIUIEKCHOE INPEJCTaBICHWE O TEXHOJOTMSX IUJIAHUPOBAaHUS U  peaiu3aluu
KOMMYHHMKAIIMOHHOTO B3aMMOJIEUCTBUS C OpraHaMu TOCYAapCTBEHHOW BIIACTH;

- 03HAaKOMUTh C IMPUHLHUIIAMHU U TEXHOJOTUSAMHU NPOPEeCCUOHATBHON EATENbHOCTH CHEIMAINCTOB
M0 00IIECTBEHHBIM KOMMYHHUKAIIMSM B OpraHax TOCYIlapCTBEHHOH BIIACTH;

- 00y4YUTh COBPEMEHHBIM MH(DOPMAITMOHHO-KOMMYHHKATUBHBIM METOZaM M TEXHOJIOTHSIM B chepe
CBsi3ell C OOILIECTBEHHOCTbIO OPraHOB TIOCY/IApPCTBEHHOM BIIACTH, a TaKXe CBA3ed C oOpraHamu
TOCYIapCTBEHHOM BJIACTH MPOPECCUOHATBHBIX, OOIECTBEHHBIX U MOTUTHYCCKUX OPTaHU3AIIH.

JucuumnnuHa HarpaBieHa Ha GOPMUPOBAHUE CIEAYIONTNX KOMITETECHITHI:

[1K-2. ¥YMmeeT coznaBarh HH()OPMALIMOHHBIE MaTEPHUAIIBI ISl CaliTa.

B pesynbrare 0CBOCHHS AUCIUIUIMHBI 00yYarOIIHIACS TOIKEH:

3HaTh: KOHIIETITyaJIbHBIE OCHOBBI 1 COBPEMEHHBIN MHCTPYMEHTApHUii CBsI3eil ¢ OOLIECTBEHHOCTHIO B
opraHax rocy/lapCTBEHHOM BJIaCTH M YIIPaBICHUS;

YMeTh: IIaHUPOBAaTh U OCYUIECTBISATH MEPONPUITHS AHATUTUYECKOTO UM KOMMYHHKAIMOHHOTO
XapaKkTepa, KOTOPbIE COCTABIAIOT (YHKIMOHAIBHBIE OOS3aHHOCTH CHCIHAINCTa TI0 CBS3SIM  C
OOIIECTBEHHOCTHIO B OpraHax BIacTH;

Bnaners: HaBblKamu opraHuzauuv U npoBeneHus [IP-kammaHui, CBA3aHHBIX C JEATEIBHOCTHIO
OpraHoB BJIACTH.

[To nucuunaHe npeaycMOTpeHa MPOMEXYTOUHAs aTTecTalus B popme 3adera ¢ oueHkoi. OOmias
TPYAOEMKOCTbh OCBOCHHMSI JUCLIUIUIMHBI COCTABISET 3 3aU€THBIX €UHULL.

The discipline "Technologies of Public Relations and Relations with Government Authorities" is
implemented at the Faculty of Advertising and Public Relations by the Department of Theory and Practice
of Public Relations.

The purpose of the discipline is to form ideas about the basics of public relations in government
and administration, the ability to plan and implement analytical and communication activities in
government.

Tasks:

- to give a comprehensive understanding of the technologies for planning and implementing
communication interaction with public authorities;

- to acquaint with the principles and technologies of professional activity of specialists in public
communications in public authorities;

- to teach modern information and communication methods and technologies in the field of public
relations of public authorities, as well as relations with public authorities of professional, public and
political organizations.

The discipline is aimed at the formation of the following competencies:

PC-2. Able to create information materials for the site.

As a result of mastering the discipline, the student must:

To Know: conceptual foundations and modern tools of public relations in public authorities and
administration;

To Be able to: plan and implement analytical and communication activities that constitute the
functional duties of a public relations specialist in government bodies;

To own: the skills of organizing and conducting PR campaigns related to the activities of
government bodies.

The discipline provides for intermediate certification in the form of a test with an assessment. The
total labor intensity of mastering the discipline is 3 credit units.

THUIIOT PAOUKA U ®UPMEHHBINA CTWIb / TYPOGRAPHY AND CORPORATE IDENTITY



Hucuunnuna «Tunorpadguka u GupmMeHHBIN CTHIIB» peanu3yercs Ha (akyJabTeTe pPeKiIaMbl U CBS3ed C
00I11€CTBEHHOCTHIO KadeIpoil MHTErPUPOBAHHBIX KOMMYHHUKALIUN U PEKJIAMBI.

Heap AucuMmJIMHBI — JaTh TEOPETUYECKHE M IPAKTHUYECKHE 3HAHUS, YMEHUS M HaBBIKU pa3paboTKu
(GUPMEHHOr0 CTWIsI, NPUHLUIBI yNpaBIEHUs, OpraHU3allud W KOHTPOJIA Ipolecca BHEIPEHUS
(GUPMEHHOTO CTWIS U JajdbHEMIEro HCIOJIb30BaHUs B JEATEIBHOCTH OpraHU3alH, MOATOTOBUTH
OakanaBpa, 00JaJaIONIEr0 3HAHUSAMU U TNPO(ecCHOHATBHBIMU KOMIIETCHLUSAMHU, HEOOXOAWMBIMU MJIS
OCYILIECTBJICHUS yNpaBieHUs pUpMEHHON UACHTU(DUKALIUEH.

3agaum JMCHUIIHHBI:

e oOy4eHHE COBpPEMEHHBIM TMoOAXOAaM, (opMaM ¥ METOAaM YIPABICHUS U IPOABHKCHHUS
(UPMEHHOTO CTUJIS KOMIIAHUY;

e oOydyeHue MerofaM NpPOPEeCCHOHAIBHOW OLEHKM M aHajlu3a aJlbTePHATUBHBIX BapUAHTOB
pexiamuoi u PR pesrensHOCTH O hOpMUPOBAHKIO U TPOJIBUKEHHUIO (PUPMEHHOTO CTHJIS, BEIOOpA
ONITUMAJIbHOTO U3 HUX B 3aBUCUMOCTH OT KOHKPETHBIX PHIHOYHBIX YCJIOBHUIA;

e (opmMHpOBaHHWE TIOHUMAaHHS CTENEHH MOPAIBHOM, OSTHUYECKOH U  NpodeCcCHOHAIBHOU
OTBETCTBEHHOCTH 3a CBOU PELICHUS U JEHCTBUS;

® [IOATOTOBKAa MNpPO(EeCcCHOHANOB, CHOCOOHBIX HAa OCHOBE IOJIYYEHHBIX 3HAHUM TBOPYECKH,
OIepaTuBHO, 0OOCHOBAaHHO NMPUHUMAaTh OOOCHOBAaHHBIE PELIECHHUS IO BONPOCAM OpraHu3allid U
peam3aiy MpoeKToB 1Mo (GOpMUPOBAHHUIO (PUPMEHHOTO CTHJIS OpraHU3alMU U €ro AajJbHEeHIIero
UCIIOJIb30BaHMSL.

JlucuumuinHa HanpasieHa Ha (P OpMUPOBAHUE KOMITETCHIIMA:
[1K-2 ymeet coznaBarh HH(OpPMALMOHHBIE MaTEpHAJIbI sl caifTa

B pesynbrare ocBoeHUs AUCUUILIMHBI 00yYarouics JODKEH:
3Hamu:

® CYIIHOCTb, COJCpXaHWE, LEIH, NPUHOHUNBI W (QYHKIUKM CO3JaHUA (UPMEHHOTO CTHIISA
OpraHM3aluy;

e 1ienu, OOBEKTHI, BUABI, CHOCOOBI (POPMHPOBAHUS MAPKETHMHIOBBIX KOMMYHHUKAIUH C MOMOIIBIO
(UpPMEHHOTO CTUJISI KOMIIAaHUH;

® [IPUHIMIBI, MOJIXOAbI, CTPATETMH U METOAbl (HOPMUPOBAHMS AESITEIbHOCTH, HAIIPABICHHON Ha
CO3JIaHMsI U TIPOJIBHKEHNE (PUPMEHHOTO CTUJISI OpPraHU3aLNY;

e 0COOEHHOCTH YCTaHOBJIEHUS S3(PPEKTUBHBIX pekiIaMHbIX U PR komMMmyHukanuii c¢ 1eneBoit
ayJIMTOPUEN U IEPCOHAIOM OpPraHU3ALINH;

® T[pUeMbl U METOJbI yNpaBlieHUs (PUPMEHHBIM CTHJIEM OpPraHM3alUH; OCOOCHHOCTH (PUPMEHHOTO
CTWJIA B PA3JIMYHBIX CETMEHTAaX PBIHKA.

Ymemy:

® [IJJaHUPOBATh U MPOBOJUTH KOMIIAHUHU IO (POPMHUPOBAHUIO GUPMEHHOTO CTHJISL OpraHU3alHH;

e pa3pabarhlBaTh CTPATErMM KOMMYHHMKAIIMOHHBIX JEHCTBHS HANpPaBICHHBIX Ha HJEHTH()UKALUIO
KOMITAaHWH; MTPOCKTHUPOBATH TEXHOJOTUU MPOABIKEHHS (PUPMEHHOTO CTHIIS LIEJIEBOM ayTUTOPUU U
IIEPCOHAILy OPTaHU3ALNH;

® [IPOBOJUTH AaHAIN3 U POPMUPOBATH PE3YJILTATHl KOMMYHHUKALIMOHHOM CpEIbl.

Braoemy:

e CrelHaNIbHOM TEPMUHOJIOIHEH; NPUHIUIIAMU U METOJaMU YIIpaBJICHUs] KpeaTUBHOMN paboThl;

® OCHOBHBIMM METOJaMHU IUIAHUPOBAaHUS U OpraHu3auuu pexiaamMHod u PR nmedrensHOCTH,
HaIPaBJICHHOM Ha yKpeIJIeHue UMUJKa KOMITaHUU;

® [ICUXOJIOTMYECKUMH acneKkTaMu (OPMHUPOBaHHUA NOTPEOUTEIBCKOTO MHEHHUS U pelleHUs,
OCHOBHBIMM TEXHOJIOTUYECKHUMHU PELIEHUSIMH, TEXHUUECKUMHU CPEACTBAMHU, IPUEMAMU U METOJIaMU
OHJIalH U o(JIaliH KOMMYHHUKAIIH;

® OCHOBHBIMH TEXHOJIOTUSMH MAapKETHHIOBBIX KOMMYHHUKAIMil NpH pa3paboTKe W peaau3aluu
KOMMYHHMKAIIMOHHOTO MPOAYKTA.

[lo mucuMMHe HmpeaycMOTpEeHa HMPOMEXYTO4Has arrectanus B ¢opme 3adera. OOmas TpymoeMKOCTb
OCBOEHUS JUCLUIUIMHBI COCTABIIAET 3 3a4ETHBIC €AMHULIBI.

The discipline "Typography and Corporate Identity" is implemented at the Faculty of Advertising and
Public Relations by the Department of Integrated Communications and Advertising.



Purpose of the discipline — to provide theoretical and practical knowledge, skills and abilities of
corporate identity development, principles of management, organization and control of the corporate
identity implementation process and further use in the organization’s activities, prepare a bachelor who has
the knowledge and professional competencies necessary to manage corporate identity.

Tasks of the discipline:

e training in modern approaches, forms and methods of management and promotion of the corporate
identity of the company;

e training in methods of professional assessment and analysis of alternative options for advertising
and PR activities for the formation and promotion of corporate identity, choosing the best one
depending on specific market conditions;

e formation of an understanding of the degree of moral, ethical and professional responsibility for
one's decisions and actions;

e training of professionals who, on the basis of the acquired knowledge, are able to creatively,
promptly, reasonably make informed decisions on the organization and implementation of projects
to form the corporate identity of the organization and its further use.

The discipline is aimed at the formation of competencies:
PC-2 is able to create information materials for the site

As a result of mastering the discipline, the student must:

To Know:
e essence, content, goals, principles and functions of creating a corporate identity for an
organization;

e goals, objects, types, ways of forming marketing communications with the help of the company's
corporate identity;

e principles, approaches, strategies and methods of formation of activities aimed at creating and
promoting the corporate identity of the organization;

e features of establishing effective advertising and PR communications with the target audience and
the staff of the organization;

e techniques and methods of managing the corporate identity of the organization; features of
corporate identity in various market segments.

1o Be able to:

e plan and conduct campaigns to form the corporate identity of the organization;

e develop strategies for communication actions aimed at identifying the company; design
technologies for promoting the corporate identity of the target audience and staff of the

organization;
e analyze and form the results of the communication environment.
To Own:

e special terminology; principles and methods of managing creative work;
e the main methods of planning and organizing advertising and PR activities aimed at strengthening
the company's image;
e psychological aspects of the formation of consumer opinion and solutions, the main technological
solutions, technical means, techniques and methods of online and offline communications;
e the main technologies of marketing communications in the development and implementation of a
communication product.
The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 3 credit units.

OCHOBBI TPO®ECCHOHAJBHOM JIEATEJBHOCTH / BASICS OF PROFESSIONAL

ACTIVITY
Juctumumaa «OCHOBBI MPO(GECCHOHATIBHONW AEATEIBHOCTH» peann3yeTcss Ha (akyJabTeTe peKiIaMbl U
CBsi3€il ¢ 00I1eCTBEHHOCTHIO KadeIpoil HHTETPUPOBAHHBIX KOMMYHHKALIUN U PEKJIAMBI.
Hesab IMCHUIUIMHBI — PACKPHITH CYIIIHOCTh U COAEPKaHNe MPO(ECCHOHATBHON MOATOTOBKH CTYJACHTOB TI0
HanpaBiieHUI0 «Pekiama u cBsi3u ¢ OOIIECTBEHHOCTHIO», CHOPMHUPOBATH OCHOBHBIE MPHHLUIBI OyayIIeh



po(heCCHOHANIBHON NeATEIbHOCTH, KITFOUEBBIC KOMITCTCHIIMU, (PYHKIMU M 3amadd TpodhecCHOHAITBHON
MIPAKTHKY CTICIMAIUCTa B O0ACTH pEKIIaMbl U CBsI3€i C 00IIECTBEHHOCTBIO.
3amaun TUCHHUIINHEIL;
e TI0Ka3aTh CHeNU(UKY IeATeTLHOCTH B chepe pekamsbl u cBsi3eli ¢ odmectBeHHOCThIO (PCO);
e cdopmupoBaTh MpaKTHUECKHE HaBBIKU U YMeHus B chepe PCO;
e J1arh Hauboyiee MOJHOE IMpeacTaBiIeHHe o Oymymieid npodeccuu, BuUAax MNPOodeCCUOHATBLHOM
NesATEeILHOCTH U Kapbepbl B chepe PCO;
® pacKphITh MECTO U pOJb pPEKIaMbl U CBS3eld C OOIIECTBEHHOCTHIO B COBPEMEHHOW KU3HU
oOuiecTBa, 000CHOBAaTh 3HAYMMOCTh IIpodeccuu;
® [POCIEAUTh UCTOPUUECKHUE MEPHUOIbl CTAHOBICHHS U PAa3BUTHUS TEOPUM U MPAKTUKH PEKIaMbl U
CBsI3€ll ¢ 00IIECTBEHHOCTRIO;
® TI0Ka3aTh OCOOEHHOCTH M CHEeNU(PHUKY pa3nuuHbIX Tpodeccuit B chepe pexiambl U CBSI3EH ¢

00IIIECTBEHHOCTHIO;

® PAacCMOTPETh OCHOBHBIC 3a/Iaud, KOTOPbIC PEIIAIOT CICHUATUCTHI B cepe peKiaaMbl U CBsI3EH ¢
00111 CTBEHHOCTEIO;

® pPacKphITh OCOOCHHOCTH M CHEHHM(HUKY pPA3IUYHBIX WHCTPYMEHTOB  pEKJIaMbl W CBs3eH C
00I1IECTBEHHOCTHIO.

JlucuumuinHa HanpasieHa Ha (P OpMUPOBAHUE KOMITETCHIIMA:

YK 6. CnocobeH ynpapiasiTh CBOMM BPEMEHEM, BBICTPAUBATh U PEAIM30BBIBATb TPAEKTOPHUIO
CaMOPAa3BUTHS HA OCHOBE IPUHIIUIIOB 00pa30BaHUs B TEUCHHUE BCEH KU3HU

[1K-1 CriocoGeH mpoBOIUTh MApPKETHHTOBBIE HCCIIEOBAHUS C HCIIOIh30BAHUEM HHCTPYMEHTOB KOMILIEKCA
MapKeTHHTra

[1K-2 ymeet coznaBarh HH(OPMALMOHHBIE MaTEpPHAJIbI ISl caiiTa

B pesynbrare 0CBOCHUS AUCHUILTUHBI O0YyYaIOLIMIACS TOJIKEH:

3HAMb:

- TEOPETUYECKHE U METOI0JIOTHIecKre 0cHOBHI cepsl PCO;

- 0OCOOCHHOCTH JUCIUILINHEI;

- crienuUKy pas3iIMYHBIX BHIIOB MPO(ECCHOHATBHOMN NEATEILHOCTH (MapKETHHIOBO-PEKIIAMHOM;
PEKITaMHO-YTIPaBICHYECKOM; PEKIIaMHO-TIPOM3BO/ICTBCHHOIA; peKIIaMHO-UH(POPMAIIHOHHOIA;
AQHAIUTUYECKOU U JIp.);

ymenmo:

- IOHUMATh TEHACHIIUH Pa3BUTH U NIEpCIEKTUBHbIE HanpasieHus B cgepe PCO;

- IPOBOJUTH AHAJIU3 BTOPUYHBIX UCTOYHUKOB B chepe PCO;

- OMpeAeNATh OCHOBBI pekiaMHOM nonuTuku B chepe PCO;

- U3y4aTh TEHJEHIMH pa3BUTUA pbIHKA U cepsl PCO;
enademn:

- COBPEMEHHBIMH METOJIJaMU ¥ UHCTPYMEHTaIbHbIMU cpeicTBaMu B chepe PCO;

- METO/IaMH U3Yy4EHUS PEKIaMHBIX IIeTIei;

- HaBBIKAMH Pa3pabOTKu peKiiaMHOTO Opuda.
[lo mucuuMHe HmpeaycMOTpEeHa HMPOMEXYTO4Has arrecranus B ¢opme 3adera. OOmas TpymoeMKOCTb
OCBOEHHSI TUCIUIUIMHBI COCTABIISIET 2 3a4ETHHIC €AUHUIIBI.

The discipline "Fundamentals of professional activity" is implemented at the Faculty of Advertising and
Public Relations by the Department of Integrated Communications and Advertising.
Purpose of the discipline- to reveal the essence and content of the professional training of students in the
direction of "Advertising and Public Relations", to form the basic principles of future professional activity,
key competencies, functions and tasks of the professional practice of a specialist in the field of advertising
and public relations.
Tasks of the discipline:
e show the specifics of activities in the field of advertising and public relations;
e to form practical skills and abilities in the field of Advertising and Public Relations;
e to give the most complete picture of the future profession, types of professional activity and career
in the field of Advertising and Public Relations;
e reveal the place and role of advertising and public relations in the modern life of society, justify the
importance of the profession;



e trace the historical periods of formation and development of the theory and practice of advertising
and public relations;
e show the features and specifics of various professions in the field of advertising and public
relations;
e to consider the main tasks that specialists in the field of advertising and public relations solve;
e reveal the features and specifics of various advertising and public relations tools.
The discipline is aimed at the formation of competencies:
UC 6. Able to manage his time, build and implement a trajectory of self-development based on the
principles of lifelong learning
PC-1 Able to conduct marketing research using marketing mix tools
PC-2 Able to create information materials for the site
As aresult of mastering the discipline, the student must:
1o know:
- theoretical and methodological foundations of Advertising and Public Relations;
- features of the discipline;
- the specifics of various types of professional activities (marketing and advertising; advertising
and management; advertising and production; advertising and information; analytical, etc.);
To be able to:
- understand development trends and promising areas in Advertising and Public Relations;
- to analyze secondary sources in Advertising and Public Relations;
- determine the basics of advertising policy in Advertising and Public Relations;
- to study the development trends of the market and the sphere of Advertising and Public Relations;
To own:
- modern methods and tools of Advertising and Public Relations;
- methods of studying advertising purposes;
- Skills in developing an advertising brief.
The discipline provides for intermediate certification in the form of a test. The total labor intensity of
mastering the discipline is 2 credit units.

AJJANITALIAA K MTPO®PECCUOHAJIBHOM JIEATEJIABHOCTH / ADAPTATION TO
PROFESSIONAL ACTIVITY

Heab (uCHMIVIMHBI «AfanTtanus K npodeccnoHaabHOl ASITEIbHOCTH»: 03HAKOMIICHHE CTY/JICHTOB
C CUCTEMOM COLMAJIbHBIX, MEIUIIMHCKUX U IICHUXOJIOTO-IEJarorHueCcKuX MEpONpUSTUHA, HalIpaBICHHBIX Ha
OKa3aHHE IOMOIIY MOJIOZIOMY Y€JIOBEKY B MPO(ECCHOHAIBHOM 00pa30BaHUU C YUETOM €0 BOSMOXKHOCTEH,
CKJIIOHHOCTEH, HHTEpecoB, COCTOSIHMA 3[0pOBbsi, a TaKXkKe C Y4YeTOM O00pa3oBaTeNIbHOW Cpelbl
YHUBEPCUTETA.

3apauyu IMCHUIIMHBI:

—caMoaHaIM3 O00pa3oBaTENbHBIX MOTPEOHOCTEH CTYACHTOB, BO3MOXKHBIX TPYIHOCTEH IpH
MOJIYYEeHUH BBICIIETO NMPodeccrnoHaIbHOro 00pa3oBaHus;

—ONpEeNIEHNE COACpPXKaHUSI M CTPYKTYphl MpOo(ecCHOHATbHO-BAXXHBIX KAadeCTB B BBIOpaHHON
npodeccruoHalbHON chepe; caMooleHKa BhIJICICHHBIX CTY/IEHTaMU MPO(heCCHOHANTBHO-BaXXKHBIX Ka4eCTB U
KOMIIETEHIMI; TOCTaHOBKAa 3aJady Ha OmKalllyl0o M OTHAJICHHYIO TIEpCIEKTUBY OBIAJCHUS
OO0IIEKYIBTYPHBIMHU U PO ECCHOHATBHBIMU KOMITETCHIIUSAMU;

—03HAaKOMJICHHE C TPaKJIaHCKUM, TPYIOBBIM 3aKOHOJIATEILCTBOM, C CEMEUHBIM MPaBOM, OCHOBHBIMH
MIPABOBBIMHU TapPAHTHUSMH B 00JIACTH COLMATIBHOM 3alIUTHI, 00pa30BaHUs U TPYAa WHBAINIOB;

—-00y4yeHHe HaBbIKAM COCTaBJICHMs pe3toMe, yMeHusM ucnoib3oBaTb KT B camooOpazoBaHuu u
MOJrOTOBKE K 3aHSTHUSIM;

—pa3BUTHE HAaBBIKOB CAMOPETYJISALHH.

B pe3yabrare 00yyeHHs 110 JUCHMILIMHE CTYIEHT J0JIKEH:

3namo:

- Kiaccudukanuu npodeccuit, TpyIHOCTH U TUIIMYHbIE OIIMOKH ITPH BBIOOpE Mpodeccui;

- OCHOBOIIOJIAraloUINe MEXAYHAPOAHbIE TIOKyMEHTBI, OTHOCAIIMECS K IPaBaM MHBAJIUIOB;

- OCHOBBI IPAXKIAHCKOTO U CEMEHHOTO 3aKOHOATEIbCTBA;



- OCHOBHI TPYJIOBOTO 3aKOHONIATEIHCTBA, 0COOCHHOCTH PETYJIMPOBAHUS TPY/a MHBAIUIOB;

- OCHOBHBIE IPABOBBIC TAPAHTUH WHBAIKAM B O0JIACTH COLIMATBHOM 3alIUTHI U 00pa30BaHMS;

- COBPEMEHHOE COCTOSHHE PhIHKA TPY/a, KiIacCCH(PHUKAINIO IPOPECCHIA U TPETBSIBIIEMBIX
npodeccuel TpedOBaHMUM K MCUXOJIOIMYECKUM 0COOCHHOCTSIM YeJIOBEKA, €ro 37I0POBbIO;

- (yHKIIMH OpraHOB TpYyJa U 3aHATOCTH HACEICHUSI.

Ymemp:

- HCHOJB30BaTh CBOM IPaBa aJIeKBaTHO 3aKOHOAATEIILCTRY;

- oOpamarbcs B HaJUIeXkKalue Opraibl 3a KBAIM(UIIMPOBAHHONW OMOIIBIO;

- aHAJIM3HMPOBATh U OCO3HAHHO MPUMEHSTH HOPMBI 3aKOHA C TOUYKU 3PCHHUSI KOHKPETHBIX YCIOBHIA
UX peau3aluy;

- COCTaBISITh HEOOXOAUMBIE 3asBUTEIEHBIC JOKYMEHTHI;

- COCTaBISTh PE3IOME, OCYIIECTBIATh CAMOIIPE3CHTALIUIO TIPU TPY/I0yCTPONUCTBE;

- HUCTIONB30BaTh NPUOOPETEHHBIE 3HAHUS M YMECHUS B PA3IMUHBIX KU3HECHHBIX U
npo¢eCCHOHANIBHBIX CUTYALHSX;

Baagers:

- [poCTeHIIMMH criocoOaMu U MPHUEMaMH YIIPaBIeHUs: COOCTBEHHBIMU IICUXHUUECKUMU
COCTOSTHUSIMH;

—-cnocobaMu moucka HeoOxonumon uHpopmanmu a8 3(G(GEeKTUBHONM OpraHu3aluu y4eOHOH H
Oynytei nmpodeccuoHaIbHOM NEeITeTbHOCTH.

Purpose of the discipline "Adaptation to professional activity": familiarization of students with the
system of social, medical and psychological-pedagogical measures aimed at helping a young person in
professional education, taking into account his abilities, inclinations, interests, state of health, as well as
taking into account the educational environment of the university.

Discipline tasks:

-self-analysis of the educational needs of students, possible difficulties in obtaining higher
professional education;

—determination of the content and structure of professionally important qualities in the chosen
professional field; self-assessment of professionally important qualities and competencies identified by
students; setting goals for the near and distant prospect of mastering general cultural and professional
competencies;

—familiarization with civil, labor legislation, family law, basic legal guarantees in the field of social
protection, education and work of disabled people;

—training in resume writing skills, the ability to use ICT in self-education and preparation for
classes;

—development of self-regulation skills.

As a result of training in the discipline, the student must:

To Know:

- classification of professions, difficulties and typical mistakes in choosing a profession;

- fundamental international instruments relating to the rights of persons with disabilities;

- fundamentals of civil and family law;

- fundamentals of labor legislation, features of the regulation of the work of disabled people;

- basic legal guarantees for persons with disabilities in the field of social protection and
education;

- modern current state of the labor market, classification professions and the requirements
imposed by the profession on the psychological characteristics of a person, his health;

- functions of labor and employment authorities.

To Be able to:

- exercise their rights in accordance with the law;

- apply to the appropriate authorities for qualified assistance;

- analyze and consciously apply the norms of the law from the point of view of the specific
conditions for their implementation;

- prepare the necessary application documents;

- write a resume, carry out self-presentation in employment;

- use the acquired knowledge and skills in various life and professional situations;



to Own:

- the simplest ways and techniques of managing one's own mental states;

-ways of searching for the necessary information for the effective organization of educational and
future professional activities.

AJAIITUBHBIE MTHOPOPMAIIMOHHO-KOMMYHUKAIIMOHHBIE TEXHOJIOT MU B
MMPOD®ECCUHOHAJIBHOM JIEATEJIBHOCTH / ADAPTIVE INFORMATION AND
COMMUNICATION TECHNOLOGIES IN PROFESSIONAL ACTIVITY

Henp aucuumnuHbel  «AAanTHUBHBIE  HWH(OPMALMOHHO-KOMMYHHUKALIMOHHBIE  TEXHOJIOTUH B
npodeccuoHaNnbHON JESATENIbHOCTH» - TOBBbINIEHHE O00meld HH()OPMAaLMOHHON KyJIbTYyphl Ha OCHOBE
OCBOEHMs TMOHATUHHOro ammnapara uHpopmatuku u UKT, ¢opmupoBanue mnpodeccuoHanbHbIX
KOMIIETEHI[UN BBITYCKHUKA, KOTOPBIM 3HAET BO3MOXXHOCTH COBPEMEHHBIX KOMIIBIOTEPOB, M allaparHbIE,
IIPOrpaMMHBIE CPEACTBA VISl JIFOAEH ¢ OTPAaHMYEHHBIMHA BO3MOKHOCTSIMU M MHBAJIUZOB, BIa€E€T METOAAMHU
cbopa, XxpaHeHusI 1 00pabOTKH JaHHBIX B WH(POPMALMOHHBIX CHCTEMAaX, MCIIOIb3yEMBIX TPH TOATOTOBKE
penieHnii B IpoecCUOHANBHON EATENIbHOCTU JIIOAEH C OrPaHWYEHHBIMH BO3MOXKHOCTSIMH 3/10pOBbSI U
VHBAJIA]IOB.

3anaun: (OpMUPOBAHKE 3HAHUS, HABBIKOB U YMEHUH pabOThl C COBPEMEHHBIMH KOMIIBIOTEPHBIMU U
IIPOTPaMMHBIMHU  CPEICTBAMH, BKJIIOYas amlapaTrHble M IIPOrpaMMHBIE CpEACTBA Ui JIAI C
OrpaHUYEHHBIMU BO3MO)KHOCTSMU U MHBAJIMJIOB, NP PELICHUU MPUKIAAHBIX 33]1a4 B MpodecCcuoHaIbHOI
JESATEIbHOCTH.

B pesynbrare ocBoeHUs AUCHUIUIMHBI O0YYaIOLIHICS JOIKEH:

3nams: c1ocoObl MPUMEHEHUs! THPOPMAIIMOHHO-KOMMYHUKAIMOHHBIX TEXHOJIOTUN B Pa3IMUHBIX
HarpaBJIeHUSX TPOQeCcCUOHATBHON AEATEIbHOCTH; Ha3HAYeHNUE U BUIbl HUHPOPMAIIMOHHO-
KOMMYHHUKAITHOHHBIX TEXHOJIOTHIA, TIPUMEHIEMBIX I OpMUpOBaHUs TpeOOBaHUH K HH)OPMAITHOHHOMH
cucTeMe npeanpusiTs, padorarouux ¢ aunamu ¢ OB3. UHcTpyMenTapuil co3aanus npe3eHTaui.
IIpaBuna co3naHus Npe3eHTALNN; METOJOIOTHIO, MOAEH, METO/IbI U CIIOCOOBI CO3JaHUs
MH(POPMALMOHHBIX cucTeM Juis il ¢ OB3.

Ymems: popMynupoBaTh U OCYIIECTBIATH HOCTAHOBKY 33/a4 IPH pa3pabOTKe Mpe3eHTaluu
IIPOrPaMMHOTO NPOJYKTA.

Bnaoemy: 6a3oBpiMu coBpeMeHHbIMU KT B pa3znnuHbIX HanpaBiaeHUsIX IpodeccruoHalIbHON
NesITeIbHOCTH; MEXyHapOJAHBIMU U OT€YECTBEHHBIMU CTaHJapTaMH B 00JIaCTH WH(POPMALIMOHHBIX
CUCTEM U TEXHOJIOTUH AJIsl pa3pabOTKU U ONTUMHU3ALMU HH()OPMALIMOHHBIX CUCTEM, TTOAEPKUBAOLIUX
paboty nunamu ¢ OB3. HaBbikamu U cpencTBamMu pa3paboTKH mpe3eHTanuii. HaBbikamu sKcIiTyaTanuu
CHEIMAIM3UPOBAHHOTO POTPAaMMHOI0 00€CIIeUEHUSI.

The purpose of the discipline "Adaptive information and communication technologies in
professional activities" is to increase the general information culture based on the development of the
conceptual apparatus of informatics and ICT, the formation of professional competencies of a graduate
who knows the capabilities of modern computers, and hardware, software for people with disabilities and
people with disabilities, owns the methods of collecting, storing and processing data in information
systems used in the preparation of decisions in the professional activities of people with disabilities and
people with disabilities.

Tasks: formation of knowledge, skills and abilities to work with modern computer and software
tools, including hardware and software tools for persons with disabilities and the disabled, in solving
applied problems in professional activities.

As a result of mastering the discipline, the student must:

To Know: ways of using information and communication technologies in various areas of
professional activity; purpose and types of information and communication technologies used to form
requirements for the information system of an enterprise working with persons with disabilities.
Presentation tools. Rules for creating presentations; methodology, models, methods and ways of creating
information systems for people with disabilities.

To Be able to: to formulate and carry out the setting of tasks in the development of a presentation of
a software product.



To Own: basic modern ICT in various areas of professional activity; international and domestic
standards in the field of information systems and technologies for the development and optimization of
information systems that support the work of persons with disabilities. Presentation skills and tools. Skills
in the operation of specialized software.

YINPABJJEHUE KOHTEHTOM B COLIUAJIBHBIX CETSX / SOCIAL MEDIA CONTENT

MANAGEMENT

JucuuiuinHa peanusyercs Ha (hakyabTeTe peKkyiaMbl U CBsI3€H ¢ 00IEeCTBEHHOCThIO Kadenpoii
HMHTETPUPOBAHHBIX KOMMYHUKALIUN U PEKJIAMBI

Llenp AucHUMIIMHBL: (OPMUPOBAHUE Y CTYIAEHTOB IPAKTUUYECKHUX HABBIKOB YIIPABICHUs KOHTEHTOM B
COLIMAJIBHBIX CETAX

3araun AMCLHIIINHBL:

- I03HAKOMUTH CTYIAECHTOB C COBPEMEHHBIMU MOJIEIISIMUA U HHCTPYMEHTAMU MapKETUHIA B COLUAJIbHBIX
Meaua;

-OBJIaJICTh HEOOXOIUMBIMHI HaBbIKAMH IPUMEHEHHSI COBPEMEHHBIX METOZOB U MHCTPYMEHTOB
IUTAHUPOBAHMS U OLICHKH MAPKETUHIA B COLIMAIIBHBIX MENINA;

-TI03HAKOMHTHCS C 0COOCHHOCTAMH TUIAHUPOBAHUS M 0O0OCHOBAHUS PEIICHUH 110 KOMMYHUKALIUSAM H
HCCJIEJOBAHUAM B COLIMAJIBHBIX MENA;

- pa3BUBATh M MPOJIBUraTh CTPAHMIIBI B CAMBIX MOMYJISPHBIX COIMANIBHBIX ceTsX Brkonrakre, Facebook.
JucuuiuinHa HampasiieHa Ha (OpMHPOBAHUE CIETYIOMUX KOMIIETEHIIMHI:

[1K-2 ymeeT co3naBath HHGOPMALMOHHBIE MaTepHaIbl JIs caiTa

B pesynbrare 0cBOCHUS AUCHUILIUHBI O00y4arOIIMNCS TOJIKEH:

3HaTh:
() [ToHsATHIHBIN anmapar 0 TEMaTUKE «COLUAIbHBIE CETH
o

KOMMYHHUKAIIMOHHBIX KaMIIAHUN 1 MEPONIPUATUI

o Crnenuduky cooOIIECTB B COIUATBHBIX CETAX

[

JJIs1 CONMAJIbHBIX ceren

Bo03MOXXHOCTH HCIIOJIB30BaHUS COIIMATIBLHBIX CETSH B ITaHUPOBAHUH, IIOATOTOBKE U IIPOBCACHUN

OcobeHHOCTH IOATOTOBKH TCKCTOBBIX, rpa(l)I/I‘{eCKI/IX, pa60‘II/IX, MPC3CHTAIIMOHHBIX MAaTCPHUAJIOB

® OCHOBBI KOTIUPAUTUHTA U OPOPMIICHHUS PEKIIAMHBIX ITOCTOB

® Oco0eHHOCTH ayTUTOPUH COLMAIBHOM CeTH

YMmers:

o ®opmupoBaTh 1IEIH U 3a1a91 KOMMYHHUKAIIHOHHBIX KAMIIAHUI 1 MEPOIPUSTHH B COIMAIBHBIX
CeTax

o Hcnonp30BaTh TEXHOJIOTHH TPOIBMYKEHHS B COIIMAIBHBIX CETSIX B 3aBUCHMOCTH OT LENTN
KOMMYHHKAIIHOHHOHM KOMITaHUH

® AHaNM3UpOBaTh ayJUTOPUH COOOIECTBA

® [TonOupaTs HEOOXOAMMBI KOHTEHT Il MTPOJIBHIKCHHUS B COITMATBHBIX CETSIX B 3aBUCUMOCTH OT
eI KOMMYHHUKAIIHOHHON KOMITaHUH

Bianers

o CnenpnanbHON TEPMUHOIOTHEN

o HaBbikamu npoBeieHHsI KOMMYHHKAIIHOHHOM KaMITaHUH B COIIMAIBHBIX CETSIX

o Meronamu ananu3a 3PpEeKTUBHOCTH COIHATIBHBIX CEeTeH

o TexHUKON MOATOTOBKU PEKJIAMHOM MPOAYKILIMH, BKIIIOYas TEKCTOBBIE U Ipaduueckue, paboune u

MPE3CHTALIMOHHBIC MaTCPpUAJIbl B paMKaX COHHAJIbHBIX ceTen
Ilo pucuuminHe npeayCMOTpCHA MPOMEIKYTOUHAA aTTCCTALUA B (I)OpMe 3a4€Ta C OLICHKOI.

OO6m1as Tpy10€MKOCTh OCBOCHUS JUCITUTUTMHBI COCTABJISIET 3 3aU€THBIC €IUHULIBI.

The discipline is implemented at the Faculty of Advertising and Public Relations by the Department
integrated communications and advertising



The purpose of the discipline: the formation of students' practical skills in managing content in social
networks

Discipline tasks:

- introduce students to modern models and tools of marketing in social media;

- master the necessary skills in applying modern methods and tools for planning and evaluating marketing
in social media;

- get acquainted with the features of planning and justifying decisions on communications and research in
social media;

- develop and promote pages in the most popular social networks Vkontakte.

The discipline is aimed at the formation of the following competencies:

PC-2 is able to create information materials for the site

As a result of mastering the discipline, the student must:

To Know:

Conceptual apparatus on the subject of "social networks"

Opportunities to use social networks in planning, preparing and conducting communication

campaigns and events
The specifics of communities in social networks

Features of preparing text, graphics, working, presentation materials for social networks
Basics of copywriting and advertising posts design
Features of the social network audience

Be able to:
Form the goals and objectives of communication campaigns and events in social networks

o0 0000

Use social media promotion technologies depending on the purpose of the communication

company
Analyze community audiences

Select the necessary content for promotion in social networks, depending on the purpose of the

communication company
To Own
o Special terminology

o Social media campaign skills
o Methods for analyzing the effectiveness of social networks
o Technique for preparing advertising products, including text and graphics, working and

presentation materials within social networks

The discipline provides for intermediate certification in the form of a test with an assessment.
The total labor intensity of mastering the discipline is 3 credit units.

KOMMYHHUKAIIUU B COIIUAJIBHBIX CETSAX / SOCIAL MEDIA COMMUNICATIONS
JucnunnuHa peanusyercs Ha GakyabTeTe peKJiaMbl U CBsA3€H ¢ 00IIeCTBEHHOCThIO Kadenpoit
MHTETPUPOBAHHBIX KOMMYHUKAIIUN U PEKIIAMBI
L{enb TUCTIUTUIAHBL: GOPMHUPOBAHKE Y CTYJACHTOB IPAKTHYSCKUX HABBIKOB KOMMYHHKAIIMH B COIIHATBHBIX
ceTsx
3amaun JUCIUIIIINHEL:

-OBJIaJIeTh HEOOXOAMMBIMU HaBBIKAMHU I paboTsl ¢ SMM;

-TIO3HAKOMHUTHCS C 0COOCHHOCTSIMU PaOOTHI B COIMATIBHBIX ME/IHA;

-pa3BHBATh U MPOJIBUTaTh CTPAHMIIBI B CAMBIX IMMOMYJISIPHBIX COLIMANBHBIX ceTax BkoHTakte, Facebook.
Jluctmmuinaa HarmpaplieHa Ha (OPMHUPOBAHKE CIICTYIOIINX KOMIICTCHIIHM:

[TK-2 ymeeT co3naBath WH(GOPMAIMOHHBIE MaTEPHAIIBI TSI CaliTa

B PE3YyJIbTaTC OCBOCHUA NUCIIUIIIINHBI 06yqarom1/1171c51 JOJIDKCH:



3HaTh:
) IToHATUHHBIN anmapar 10 TEMATUKE «COLMAJIbHBIE CETH»
L

KOMMYHMKAIIMOHHBIX KAMIIAHUA U MEPOIIPUATUI

Crenuduky cooO11ecTB B COLMAIBHBIX CETAX

Bo3MOXXHOCTH HCIIOIB30BaHUS CcoraJIbHbIX CeTeH B IJTaHUPOBAHUH, IOATOTOBKE U MPOBCACHUN

IUIST COLMAJIBHBIX CETEN

OcoOeHHOCTH INOATOTOBKH TCKCTOBBIX, rpaq)nqecxnx, pa6oq14x, MPE3CHTALIMOHHBIX MAaTCpUaJIOB

o OcHoOBBI KOIIMpaTUHra U 0OPMIIEHUS PEKIAMHBIX TOCTOB

o OcCo0eHHOCTH ayAUTOPUH COLIMATIBHOMN ceTH

YMmeTs:

o dopmMupoBaTh LENU U 33]]a4l KOMMYHHUKALMOHHBIX KaMITaHUI U MEPONPUATUHA B COLIMATIBHBIX
ceTsIX

o Hcnonp30BaTh TEXHOJIOTUN MTPOABHKEHUS B COLIMATIBHBIX CETAX B 3aBUCUMOCTH OT LIETTU
KOMMYHHUKAIIMOHHON KOMIIaHUH

o AHanu3upoBaTh ayJUTOPUH COOOIECTBa

o [TonObupaTh HEOOXOIUMBIM KOHTEHT AJI1 MPOJABUKEHUSI B COLUAIBHBIX CETSAX B 3aBUCUMOCTHU OT
L[€JI1 KOMMYHUKAalMOHHON KOMIIaHUH

Bnanets

() CrenuanbHON TEPMUHOJIOTUEH

o HaBbixamu npoBeieHNs: KOMMYHHUKAIIMOHHOM KaMITAHUU B COLIMATIBHBIX CETSIX

() Metonamu ananuza 3p(pEeKTUBHOCTH COLIMATIbHBIX CeTel

o TexHuKON MOATOTOBKU PEKJIAMHOM MPOAYKLMH, BKJIIOYas TEKCTOBBIE U Ipaduueckue, pabodne u

MMPE3CHTAlMOHHBIC MAaT€pUallbl B paMKaX COLHAJIbHBIX ceTen

[To nucuumunHe HpeaycMOTpeHa MPOMEKyTOuHas aTTectanus B opMe 3auéTa ¢ OLEHKOM.
OO6m1as TpyI0EMKOCTh OCBOCHUS JUCIUIUIMHBI COCTABJISET 3 3aU€THBIC €IMHULIBI.

The discipline is implemented at the Faculty of Advertising and Public Relations by the Department of
Integrated Communications and Advertising

The purpose of the discipline: the formation of students' practical communication skills in social networks
Discipline tasks:

- master the necessary skills to work with SMM;

- to get acquainted with the peculiarities of work in social media;

-develop and promote pages in the most popular social networks Vkontakte.

The discipline is aimed at the formation of the following competencies:

PC-2 is able to create information materials for the site

As a result of mastering the discipline, the student must:
To Know:
Conceptual apparatus on the subject of "social networks"

Opportunities to use social networks in planning, preparing and conducting communication
campaigns and events

o The specifics of communities in social networks

o Features of preparing text, graphics, working, presentation materials for social networks
o Basics of copywriting and advertising posts design

o Features of the social network audience

To Be able to:

o Form the goals and objectives of communication campaigns and events in social networks



o Use social media promotion technologies depending on the purpose of the communication

company
o Analyze community audiences

® Select the necessary content for promotion in social networks, depending on the purpose of the
communication company

To Own

) Special terminology

() Social media campaign skills

o Methods for analyzing the effectiveness of social networks

o Technique for preparing advertising products, including text and graphics, working and

presentation materials within social networks

The discipline provides for intermediate certification in the form of a test with an assessment.
The total labor intensity of mastering the discipline is 3 credit units.

IMPOEKTUPOBAHUE BPEH/IA / BRAND DESIGN

Hucuumnuza «/Ipoekmuposanue Openoay» SBISETCS YacTbl0 OJOKa JIUCHMIUIMH IO BBIOOPY
yueOHoro IuiaHa. JlucuumiauHa peanusyercss Ha (axynbTeTe ymnpasieHHs Kadeapoil OpeHauHra u
BU3YaJIbHBIX KOMMYHUKAIUH.

Heas kypca: mnonydeHune oOydalOMIMMHCS 3HAHUW O METO/AAX, CHOCO0aXx M HHCTPYMEHTax
MIPOEKTUPOBAHUS OpEeHJI-KOMILJIEKCa, NTPUOOpPETeHNE MPAKTUYECKUX HABBIKOB MPOEKTUPOBAHUS OpPEHJIOB,
(dbopMupoBaHHUE YMEHHUH aHajdu3a PbhIHKA C LIEJbI0 BBIABICHUS MOTPEOHOCTEN LENEBON aylIUTOPUU IpPU
MIPOEKTUPOBAHUHU OpPEHI-KOMILIEKCA.

3agayu Kypca:

e (opmupoBaHUe 3HAHHUI O METOJOJIOTHH MPOSKTUPOBAHUS OPEHI-KOMIIJIEKCOB;
e (opMHUpOBaHME CHCTEMbl 3HAHUM W YMEHHH B 00JAaCTH NMPUMEHEHHUS METOJOB MPOCKTHUPOBAHUS

OpeHII0B;

e npuoOpeTeHre 3HaHUH B 00JIACTH UCCIIEIOBAHMS LIETIEBBIX ayJUTOPHIl OpeHa;
e npuoOpeTeHue 3HaHUI 0 MeToIaxX pa3paboTKU GUPMEHHOTO CTUIIA OpeHaa;
e (opMHpOBaHNE HABBIKOB pa3pabOTKH OPUTHHAIBHOM KOHIICTILUH MPOBEJCHUS PEKIAMHBIX aKIUH ¢

LeJIbI0 TPO/IBMKEHUS OpeHa

JlucuumuinHa HanpasieHa Ha (GOPMUPOBAHUE CIETYIOIIUX KOMIETSHIIUI:

ITIK-2 ymeeT co3naBarh HH()OPMAITMOHHBIC MaTEPHAIIBI JJIs CaiiTa

B pe3synbrare 0cBOSHHS AUCIMIUIMHBI 00yYaArOIIUICS TOJDKEH:
3HAMb:
COBPEMEHHBIC HAIPaBJICHUS OPSHMHTOBOM MMOJUTUKH, 0COOCHHOCTH, CTPYKTYPY M HHCTPYMEHTHI
OpEeHIMHIOBBIX KaMIIaHU; TpeOOBaHMs K MH(OPMALMN; HHCTPYMEHTHI TOMCKa HH(OpMAIK; OCHOBHBIC
0COOEHHOCTH ¥ METOJJMKH aHAJIM3a 3HAKOBBIX CHCTEM PEKJIAMHBIX COOOIICHUI, IPUEMBI U TEXHOJIOTHH,
IpUMEHsIeMbIe MIPH CO3/1aHUH HA3BaHUI U UMEH OPEH/IOB;
ymems:
MIPUMEHSTH COBPEMEHHBIE CPEJCTBA U TEXHOJIOTUH MIPH MIPOSKTUPOBAHUH M PeaTN3alliK OpEHIMHTOBBIX
KaMITaHWii B ceT VIHTEpHET U APYTUX pecypcax; ONpenessaTh MOTPEOHOCTH 1IETIEBOH ayAUTOPHY;
KJIaccu(UIMPOBATh ¥ TUITU3UPOBATH BEepOATbHBIE (POPMBI PEKIIAMBI,
OPHEHTHPOBATHCSI B CEMUOTHUECKOM IPUPOJIE PEKIIaMbl, MOJEIUPOBATh UMEHA OPEH/I0B B COOTBETCTBUH C
KOHIENINEH TO3UIUOHNPOBAHUS IPOLYKTA. CTPOUTH CBOIO MPOPECCHOHAIBHYIO JeSTEIbHOCTh Ha OCHOBE
NPUHIAIIOB OTKPBITOCTH, JOBEPHUS U KOPIIOPATHBHOM COLMAIBHOI OTBETCTBEHHOCTH IPH MOJTOTOBKE
TEKCTOB PEKJIaMBbI U CBsI3€H ¢ 00IIeCTBEHHOCTHIO
enaoemo:
HaBBIKAMU CO3/IaHUS M PACIPOCTPAHEHUS KOHTEHTA B paMKaX MPOCKTUPOBAHUS U pPeaTn3aluu
OpEeHIMHTOBBIX KaMIIaHUH ; MeToaMu cOopa nHpOpMaImu 0 OpeHaax; CHenualbHONH TEPMUHOJIOTHEH;
MPUHIIUIIAMA ¥ METOAAMU JIMHTBUCTUYECKOTO, COIEPKATEIBHOTO U IOPUIMUECKOTO aHaIHM3a



Paboueil nmporpaMmoit NpeayCcMOTPEHBI CIEeTyIOIIME BUIbI aTTECTALIMN: TEKYIIUA KOHTPOJIb B popme
YCTHBIX OIPOCOB, MMCbMEHHBIX 33aJJaHHi, KOHTPOJBbHON palOoThl, MPOMEXYTOUHAas arTecTauus B opme
3a4era.

OO1w1ast TPyJ0EMKOCTb OCBOEHHSI TUCIUIUIMHBI COCTABIISET 3 3a4eTHBIC €IMHHIIBL.

The discipline "Brand Design" is part of the block of disciplines for choosing a curriculum. The
discipline is implemented at the Faculty of Management, Department of Branding and Visual
Communications.

Course objective:students gaining knowledge about the methods, methods and tools for designing
a brand complex, acquiring practical brand design skills, developing market analysis skills in order to
identify the needs of the target audience when designing a brand complex.

Course objectives:

formation of knowledge about the methodology for designing brand complexes;

formation of a system of knowledge and skills in the field of application of brand design methods;
acquisition of knowledge in the field of research of target audiences of the brand;

acquisition of knowledge about the methods of developing a corporate identity for a brand;
formation of skills for developing an original concept for conducting promotions in order to
promote the brand

The discipline is aimed at the formation of the following competencies:

PC-2 is able to create information materials for the site

As aresult of mastering the discipline, the student must:

10 know:

modern directions of branding policy, features, structure and tools of branding campaigns; information
requirements; information search tools; the main features and methods of analysis of sign systems of
advertising messages, techniques and technologies used in the creation of names and brand names;

to be able to:

apply modern tools and technologies in the design and implementation of branding campaigns on the
Internet and other resources; determine the needs of the target audience; classify and typify verbal forms of
advertising,

navigate the semiotic nature of advertising, model brand names in accordance with the concept of product
positioning. build their professional activities on the basis of the principles of openness, trust and corporate
social responsibility in the preparation advertising texts and public relations

to own:

skills in creating and distributing content as part of the design and implementation of branding campaigns;
methods of collecting information about brands; special terminology; principles and methods of linguistic,
content and legal analysis

The work program provides for the following types of certification: current control in the form of oral
surveys, written assignments, tests, intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credit units.

HEVUMUJHT / NAMING

JucuunnuHa «Hetimuney ABISETCS 4YacThIO OJOKa JUCIHUIUIMH MO BBIOOPY y4eOHOro IUIaHa.
JucuunnuHa peanu3yercs Ha ¢akyiabTeTe yIpaBieHUs Kadeapoit MHTETpHpPOBAHHBIX KOMMYHUKAIUNA U
pEKJIaMBbl.

Heab kypca: nath CTyaeHTaM IIyOOkue (yHIaMEHTAlbHbIE TEOPETHMUYECKHE WM TPAKTUYCCKUE
3HAHUS, YMEHHUS U HABBIKA B 00JaCTH pa3paOOTKH HA3BaHUI TOPTOBBIX MAapOK U OpPEHOB, MOATOTOBUTH
OakayiaBpa, OOJIaJaroIIero0 3HAHUSIMH O TMPOIECcCax KPEaTUBHON AESITENLHOCTH W MPOQEeCCHOHATHLHBIMU
KOMIIETEHITUSIMHU, HEOOXOTUMBIMHU JTsI OCYIIIECTBIICHHUS CTPATeTUii HEWMHHTA.

3agaum Kypca:

@ CdopmynupoBarh NOHITHWHBIN arnmapar, HEOOXOAMMBIHN JIJIst U3yUeHUS TUCUUTUTHHBI « HeWMUHTY;

@ /latb npeacTaBieHne O CYIIHOCTA HEMMUHTA, €r0 MECTE U POJIU B



cHCTeMe pPeKIaMHOro OM3Heca;
@ OOyuuTh COBPEMEHHBIM MOX0AaM, (OopMaM U METOAaM HEHMMUHTa;
@® OOyuuTh CTYIEHTOB METO/IaM NMPO(PEeCCHOHATLHON OLIEHKU aJIbTePHATUBHBIX BAPMAHTOB HEHMUHTa,
BBIGOpa OINITUMAJIBHOT'O U3 HUX B 3aBUCUMOCTH OT KOHKPCTHBIX PBIHOYHBIX YCHOBI/II;'I;
® CodopMupoBarh y CTYICHTOB OHUMaHHUE CTETIEHH MOPAIBbHOW, ITHYECKOH M MpodeccHoHaIbHOM
OTBETCTBEHHOCTH 32 CBOM PEIICHUS U JeHCTBUS;
@ IloaroroButh mnpohecCHOHANOB, CIIOCOOHBIX HAa OCHOBE IONYYEHHBIX 3HAHWA TBOPYECKH H
000CHOBAaHHO pa3pabarbiBaTh HA3BaHUS I TOPrOBBIX MapOK U OpEeH/10B.

JlucuuIuinHa HallpaBJieHa Ha (OPMHUPOBAHUE CIICTYIONIINX KOMITCTCHITHI:

[TK-2 ymeeT coznaBarh WH(DOPMAIIMOHHBIE MaTEPHAIIBI ISl caiiTa
B pesynbrare ocBOeHUS TUCIUTLIMHBI O0YJIarOIIHACS JODKEH:
3HAMb!
CYITHOCTb, COICPKAHUE, LICITH, TPUHIIAITEI U (QyHKIIUY HCHMHHTA;
1enu, 00BEKThI, BUIBI, CIIOCOOBI M CPEICTBA CO3/IaHUS UMEH TOPTOBBIX MapOK U OPEHI0B; MPUHITUIIBI,
MTOJTXO/TBI, CTPATETHH U METOJIBI CO3JJaHUS TOBAPHOTO HMECHH B 3aBUCHMOCTH OT TIOJUTHKHU OpeH/Ia;
JIEKCUYECKHUE U KYJIbTYPHBIE OCOOCHHOCTH YCIICIIHBIX OPEHIOB; 0COOCHHOCTH CO3/1aHus dPPEKTUBHBIX
OpeH/I0B; NCTOPHUIO U TIPUHITUIIBI CO3aHUS YCTICITHBIX OPEHI0B; 0COOCHHOCTH HEHMUHTA IS Pa3HBIX
TUTIOB PHIHKOB.
ymems:
OpPraHHU30BHIBATh U MIPOBOIUTH UCCIICAOBAHUS MTOTUTHUKU OpEHIa, OCYIIECTBIATh aHAIHN3 €T0 BIUSHUS Ha
PBIHKE; aHATTM3UPOBATh (PAKTOPHI, BIUSIOMINE Ha POPMHUPOBAHKE JIOSIILHOCTH MOTPEOUTENS K OpEH/Y;
pa3pabaTbiBaTh CTpATETUH CO3/IaHUS HOBBIX OPEHIOB M TOPTOBBIX MAPOK U OLIEHUBAThH X A(P(EKTUBHOCTH;
MIPOEKTHPOBATH UMEHA OPESHJIOB M TOPTOBBIX MapoK, MO3BOJISIONINE JJOOUTHCS KOMMEPYECKOTO ycrexa Ha
BBIOpDAHHOM DPBIHKE.
61a0emv.
CHeIHalbHON TEPMUHOIOTHEH; MPUHIIMIIAMUA U METOIaMU JIMHTBUCTUYECKOT0, COJIEPIKATEIBHOTO U
FOPUMYECKOTO aHAJIM3a OCHOBHBIMH METOJJaMH CO3JIaHUS HOBBIX MMEH; IPUHIIUIIAMH U METOJIaMHU OLICHKH
3¢ (heKTUBHOCTH OPEHIOB.
Paboueii mporpaMMoi peayCMOTPEHBI CIISTYIOIINE BU/IBI aTTECTAIIMH: TEKYIIHA KOHTPOJIL B hopme
YCTHBIX OMPOCOB, MMUCbMEHHBIX 3aJaHUi, KOHTPOJIBHOW Pa0OTHI, MPOMEXKYTOUHAS aTTecTalus B Gpopme
3agera.
OO0mast TpyI0eMKOCTh OCBOCHUS AUCIUILTUHBI COCTABIIACT 3 3a4ETHBIE STUHUIIBL.

The discipline "Naming" is part of the block of disciplines for choosing a curriculum. The
discipline is implemented at the Faculty of Management of the Department of Integrated Communications
and Advertising.

Course objective: to give students deep fundamental theoretical and practical knowledge, skills in
the field of developing trademarks and brands, to prepare a bachelor who has knowledge of the processes
of creative activity and professional competencies necessary to implement naming strategies.

Course objectives:

@ Formulate the conceptual apparatus necessary for studying the discipline "Naming";

@® Give an idea of the essence of naming, its place and role in
advertising business system;

@ To teach modern approaches, forms and methods of naming;

@ To train students in the methods of professional evaluation of alternative naming options, choosing
the best one depending on specific market conditions;

@® To form students' understanding of the degree of moral, ethical and professional responsibility for
their decisions and actions;

@® To prepare professionals capable of creatively and reasonably developing names for trademarks
and brands based on the knowledge gained.

The discipline is aimed at the formation of the following competencies:
PC-2 is able to create information materials for the site



As a result of mastering the discipline, the student must:

10 know:

essence, content, goals, principles and functions of naming;

goals, objects, types, methods and means of creating names of trademarks and brands; principles,
approaches, strategies and methods of creating a trade name depending on the brand policy; lexical and
cultural features of successful brands; features of creating effective brands; the history and principles of
creating successful brands; naming features for different types of markets.

1o be able to:

organize and conduct brand policy research, analyze its impact on the market; analyze the factors
influencing the formation of consumer loyalty to the brand; develop strategies for creating new brands and
trademarks and evaluate their effectiveness; design brand names and trademarks to achieve commercial
success in the chosen market.

To own:

special terminology; principles and methods of linguistic, content and legal analysis, the main methods of
creating new names; principles and methods for assessing the effectiveness of brands.

The work program provides for the following types of certification: current control in the form of oral
surveys, written assignments, tests, intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credit units.

YINPABJEHUE PENYTAIIMUOHHBIMU PUCKAMMU/ REPUTATIONAL RISK MANAGEMENT
JucuuruinHa peanusyercs Ha (axkylnbTeTe peKiIaMbl U CBsA3eW ¢ OOIIEeCTBEHHOCTHIO Kadenpoii
MHTETPHUPOBAHHBIX KOMMYHUKALIUI U PEKIIaMBl.
Heab mucuunaunbl: GOpMHPOBAHUE y CTYICHTOB MPEICTABICHUS 00 OCHOBaX IMOCTPOCHUS JICIOBOM
peryTaryH, BEISIBICHHE OCHOBHBIX 331a4 M (QYHKIUH yIIpaBIeHUs peryTaen.
Kypc npu3Ban popMUpOBaTh CHCTEMY B3IIISI0B HA COBPEMEHHYI0 KOMMYHHKAI[HOHHYIO JICSITEITbHOCTh
Y TIEPCIICKTUBBI €€ Pa3BUTHUS B chepe YIpaBICHUS PEITyTalueH.
3agaum:
- TOJYYUTh CHUCTEMATU3UPOBAHHBIC 3HAHUS O COBPEMEHHBIX OCHOBaX TEOPHH M MPAKTHKH
YIIpaBJICHUS PEIyTalueH;
- PacCMOTPETH AITOPUTM HPOBEJICHUS PEITYTAIOHHOTO ayJUTa OPTraHU3aliH;
- HMETh TMpPEICTAaBICHUE O CcHeuupHuKe TMPOBEACHUS MOHUTOPUHra HH()OPMAIMOHHOTO
NPOCTPAaHCTBA BOKPYr OpTaHHM3alUH, Ui CO3JaHMS WH(POPMAIMOHHOW OCHOBBI pEIyTaluH
KOMITaHHH.

JucuMiiinHa HanpasjeHa Ha jopMHUpoOBaHUe CJIEAYIOUIMX KOMIIETeH U
VYK-3. CnocobeH ocyecTBIATh COLMATBbHOE B3aUMOAECHCTBUE U PEATM30BbIBATH CBOIO POJIb B KOMAH/IE
[1K-2 ymeeT co3naBaTh HH(GOPMALIMOHHBIE MaTepHaJIbI IS caiiTa
B pesynbrare ocBOeHUsI AUCHHUILIMHBI 00YYAIOIINICSH JO/IKEH:
3HaTh:
* coZiepKaHue M CHelU(UKY pPa3IUYHBIX BHUAOB JAEATEIBHOCTH B pPaMKax pemyTalHOHHOIO
CTaHOBJICHUS, KAPEPHOTO POCTA;
*3a]]a4M, COJEep’KaHHMEe M OCOOEHHOCTH IIPOBEICHUS DPA3JIMYHbIX MEPONpPUATUI B peanu3aluu
TEXHOJIOTUH PENYTAlMOHHOTO MEHEKMEHTA.
Ymers:
* UCIIOJIB30BaTh IIOHATHS M TOAXOAbI IPOBEACHUS aHAIM3a COCTOSHUS, IEPCHEKTUBHBIX
HarpasieHHH 1 npobiieM npodeccnoHaIbHOTO U KapbepHOTO POCTa;
* pa30upaThCs B aHTUKPU3HCHBIX KOMMYHUKAIMAX KaK MHCTPYMEHTAaX 3allUThl pENyTalllH.
Baagers:
* OCHOBAMH I10JIX0/I0B IJIAHUPOBAHUS U YIIpaBJIeHUs B cepe penyTalliOHHOIO MEHEKMEHTA,
* METOAAMH IIPOBEJECHUS PEIyTAllMOHHOTO ayuTa B OpraHUu3aluu;
* HaBBIKaMU (POPMUPOBAHMSI KAPHEPHOTO POCTA B KPU3UCHBIX CUTYALIUAX.

[To puctumuiHe nMpeaycMOoTpeHa MPOMEXYTOUHAsI arTecTalus B (hopMe 3a4eTa ¢ OLICHKOU
OO61as TpyI0eMKOCTh OCBOCHHUS AUCIMUILTUHBI COCTABIIACT 3 3a4ETHBIE €IUHUIIBL.



The discipline is implemented at the Faculty of Advertising and Public Relations by the
Department of Integrated Communications and Advertising.
The purpose of the discipline: formation of students' understanding of the basics of building a
business reputation, identifying the main tasks and functions of reputation management.
The course is designed to form a system of views on modern communication activities and prospects
for its development in the field of reputation management.
Tasks:
- get systematized knowledge about the modern foundations of the theory and practice of
reputation management;
- consider the algorithm for conducting a reputational audit of the organization;
- have an idea about the specifics of monitoring the information space around the organization, to
create an information basis for the company's reputation.

The discipline is aimed at the formation of the following competencies:
UC-3. Able to carry out social interaction and realize their role in the team
PC-2 is able to create information materials for the site
As a result of mastering the discipline, the student must:
To Know:
* the content and specifics of various activities within the framework of reputational development,
career growth;
» tasks, content and features of various events in the implementation of reputation management
technologies.
To Be able to:
» use the concepts and approaches to analyze the state, promising areas and problems of professional
and career growth;
+ understand anti-crisis communications as a tool to protect reputation.
To Own:
« the basics of planning and management approaches in the field of reputation management;
» methods of conducting a reputation audit in the organization;
» career development skills in crisis situations.

The discipline provides for intermediate certification in the form of a test with an assessment
The total labor intensity of mastering the discipline is 3 credit units.

PEINYTAIITMOHHBI MEHE)KMEHT / REPUTATION MANAGEMENT
JucuuruinHa peanusyercs Ha (axkylnbTeTe peKiIaMbl U CBA3eW ¢ OOIIECTBEHHOCTHIO Kadenpoii

MHTETPUPOBAHHBIX KOMMYHUKALIUI U PEKIIaMBl.
Legb AMCUMIUIMHBI: W3YYUTh OCHOBHBIC KaTeTOPHM W TOHATHS PEMYyTAllMOHHOTO MEHEKMEHTA,
O3HAKOMHTH CTYACHTOB C COBPEMEHHBIMH PEIyTAllMOHHBIMH TEXHOJOTUSAMH M TPAKTHKON HMCTIOIB30BAHUS
KOMMYHHUKAIIHOHHBIX CPEJICTB U IPUEMOB B KOPIIOPATHBHOM PEIyTAIIMOHHOM MEHEKMEHTE.

Kypc npu3Ban ¢popMUpOBaTh CHCTEMY B3IIISI0B Ha COBPEMEHHYIO KOMMYHUKAIIMOHHYIO JICATEIEHOCTD U
MIEPCIIEKTHBBI €€ Pa3BUTHA B cepe pernyTalliOHHOTO MEHEIKMEHTA.
Sagaum:
- TOJNyYUTh CHCTEMAaTU3WPOBAaHHBIE 3HAHWS O COBPEMEHHBIX OCHOBaX TEOPUHM M TPAKTHUKU
PEIyTaliOHHOTO MEHEKMEHTA;
- paccMOTpeTh MeXaHH3M (OPMHPOBAHUS pEMyTaluu (JEJTOBOM Kapbepbl) pa3IMYHBIX YpPOBHEH
(MHAMBUTYaTBHBIN, IPEMETHBIH, KOPIOPATHBHBIN, H T.1I.);
- UMETh TPEJICTABICHUE O COLMAIBHBIX MpoOIeMax PermyTalMoOHHOTO M KaphepHOTO POCTa B Pa3IMYHBIX
acIIeKTax, PeaH3yIOIIUXCs B COIIMATIBHBIX MPAKTUKAX.
JlucuMninHa HanpaBjeHa Ha (POPMUPOBAHHE CJIeTYIOIIMX KOMIEeTeH Hii:
VK-3. CriocoOeH 0CyIEeCTBIATh COIHAIbHOE B3aNMO/ICHCTBUE U PEATN30BBIBATH CBOIO POJIb B KOMaH/IE
[1K-2 ymeeT co3naBaTh HH(GOPMALMOHHBIE MaTepPHaIbI IS caiiTa
B pe3yiabTare 0ocBOCHHS THCHHILINHBI 00YYaIOIIHIICS T0KEH:

3HaTh:



b COJICp)KaHI/Ie 158 CH€III/I(1)I/IKy paanqux BHUJIOB JOCATCIIBHOCTU B paMKax pGHYTaHI/IOHHOFO
CTaHOBJIEHUS, KAPEPHOTO POCTA;
*33/1a4M, COJACpPKAHWE M OCOOCHHOCTH TMPOBEACHHUS PA3IMYHBIX MEPONPUITHH B peaIu3aluu
TEXHOJIOTUN PENyTAIMOHHOTO MEHEKMEHTA.
YmMmerTh:
* UCNOJIb30BaTh TMOHATHUS M TMOAXOIbl MPOBEIEHUS aHallM3a COCTOSHUS, NEPCHEKTUBHBIX
HaIPaBJICHUHN 1 MPooOIeM TPO(PECCHOHAITBHOTO U KaphEPHOTO POCTA;
* pa30UpaThCs B AHTUKPU3UCHBIX KOMMYHUKAIUAX KaK HHCTPYMEHTAaX 3aIIUThI Py TallUU.
Buaagers:
* OCHOBAMH IOJIXO/IOB TJIAHUPOBAHUS U YIIPAaBIEHUS B cepe penyTallOHHOTO MEHEKMEHTA,
* METOAaMH IIPOBENECHUS PEIyTallMOHHOIO aylluTa B OpraHu3anuy,
* HaBbIKaMU (POPMUPOBAHUS KAPbEPHOTO POCTA B KPUBUCHBIX CUTYAIUSIX.

[To quctuIuIMHE MpeayCcMOTpEeHa IPOMEKYTOUHASI aTTecTanus B (hopMe 3a4eTa ¢ OILICHKOU

OO01mas TpyI0eMKOCTh OCBOCHUS AUCIHUILTUHBI COCTABIIACT 3 3a4ETHBIE STUHUIIBL.

The discipline is implemented at the Faculty of Advertising and Public Relations by the
Department of Integrated Communications and Advertising.
The purpose of the discipline: to study the main categories and concepts of reputation management, to
acquaint students with modern reputation technologies and the practice of using communication tools and
techniques in corporate reputation management.
The course is designed to form a system of views on modern communication activities and prospects for
its development in the field of reputation management.
Tasks:
- get systematized knowledge about the modern foundations of the theory and practice of reputation
management;
- to consider the mechanism of formation of reputation (business career) of various levels (individual,
subject, corporate, etc.);
- have an idea about the social problems of reputational and career growth in various aspects that are
implemented in social practices.
The discipline is aimed at the formation of the following competencies:
UC-3. Able to carry out social interaction and realize their role in the team
PC-2 is able to create information materials for the site
As a result of mastering the discipline, the student must:
To Know:
* the content and specifics of various activities within the framework of reputational development,
career growth;
» tasks, content and features of various events in the implementation of reputation management
technologies.
To Be able to:
+ use the concepts and approaches to analyze the state, promising areas and problems of professional
and career growth;
+ understand anti-crisis communications as a tool to protect reputation.
To Own:
« the basics of planning and management approaches in the field of reputation management;
» methods of conducting a reputation audit in the organization;
» career development skills in crisis situations.
The discipline provides for intermediate certification in the form of a test with an assessment
The total labor intensity of mastering the discipline is 3 credit units.

T'EHEPATUBHBIN IU3ANH / GENERATIVE DESIGN
JucuumiuHa «I enepamuénviili Ousaiiny SBISETCS SJIEKTUBHOW JTUCHMIUIMHOM 4YacTH y4eOHOro
wiaHa, (GopMupyeMoil yyacTHHKaMH OOpa30BaTENbHBIX OTHOLIEHWH. JlucuuruimHa peanusyeTcss Ha
¢axynpTere yrnpasiaeHus Kadeapoil OpeHIMHra U BU3yaJlbHbIX KOMMYHHUKAIUH.
Heab kypca: chopmMupoBaTh KOMIIETEHIIUU 00yYaroIIerocs B 006JacT aBTOMaTHY€CKOTO
[IPOEKTHUPOBAHUS OOBEKTOB JM3aiiHa.



3agayu Kypca:
* V3yunTh 0011 PUHIUN paOOThl FTeHEPATUBHBIX CUCTEM U B3aUMOJCHCTBHS C HUMHU.
* PaccMmoTpets cdepbl IpUMEHEHUs TeHEPaTUBHOTO IM3aiiHa U IpUMEpbl IPOrPaMMHOTO 00€CTIEeYEeHHUS.
* PackpbITh IEpCIIEKTUBBI IPUMEHEHMSI U PA3BUTHUS T€HEPATUBHBIX CUCTEM.
* [Ioka3aTpb 3CTETUKY '€HEPaTUBHOIO JM3aiHa.
JlucuumuinHa HanpasieHa Ha (GOPMUPOBAHUE CIETYIOIUX KOMIETEHIUI:
[1K-2 ymeet coznaBarh HH(OpPMALMOHHBIE MaTEepHAJIbl sl caifTa

B pesynbrare ocBoOeHUS AUCHUILIMHBI 00yYarouics JODKEH:

3Hamb.

CUCTEMY HOPM PYCCKOT'O JIUTEPATYPHOTIO SI3bIKa 1 HOPMaMU MHOCTPAHHOTO (-bIX) SI3bIKa (-OB);
COBpPEMEHHBIE TEXHUYECKUE CPEJICTBA U OCHOBHBIE TEXHOJIOIMU IU(PPOBBIX KOMMYHHUKAIHI; TpeOOBaHUS
K MHpOpMAalMK; MHCTPYMEHTHl IOHMCKa MHGPOpMAIMH; OCHOBHbIE OCOOEHHOCTH M METOAMKH aHalIu3a
3HAKOBBIX CHCTEM pEKJIaMHbBIX COOOLICHMH; NpPUEMbl M TEXHOJIOTUH, MPHUMEHSEMbIe NPU CO3JaHUU
Ha3BaHUU U UMEH OpEHJI0B;

ymemn:

JIOTUYECKU U TpaMMaTU4YeCKU BEPHO CTPOUTHh KOMMYHUKALIMIO, UCIIOJB3Ys BepOaibHble U HeBepOalbHbIE
CPEICTBa B3aUMOJIEHCTBUS; UCIOJIb30BATh COBPEMEHHBIE TEXHUYECKNE CPENCTBA U OCHOBHBIE TEXHOJIOTUU
uu(pOBBIX KOMMYHHUKAIM B MpopeCcCHOHATBHON IEsITeNbHOCTH; ONPEAEATh MOTPEOHOCTH ILeJIeBOM
ayIUTOPUH; KIacCU(UIMPOBATh M THIM3UPOBATh BepOasibHble (HOPMBI PEKIAMbI, OPUEHTHPOBATHCS B
CEMHUOTHUYECKON MPHUPOJE PEKIaMbl, MOJECIUPOBATh MMEHA OpPEHIOB B COOTBETCTBHUHM C KOHLEMIUEH
MO3ULIMOHUPOBAHUS MPOAYKTA. CTPOUTH CBOIO MPOPECCHOHAIBHYIO JEeSTeIbHOCTh Ha OCHOBE MPUHIIUIIOB
OTKpBITOCTH, JIOBEpUS M KOPIIOPATUBHOM COLMAIBHON OTBETCTBEHHOCTH IpU IOJATOTOBKE TEKCTOB
peKJIaMBbl U CBsI3€H ¢ 00IEeCTBEHHOCTHIO

énaoemo:

HaBbIKaMU I1€PEBO/Ia C MHOCTPAHHOTO (-bIX) Ha FOCYIapCTBEHHBIN SI3bIK, @ TAKXKE C FOCYIapCTBEHHOIO Ha
MHOCTPAHHBIN (-bl€) A3BIK (-M); HABBIKAMU MOATOTOBKU TEKCTOB PEKJIAMBbl U CBSI3e€l C 0OILECTBEHHOCTHIO,
peanu3any KOMMYHHUKAIMOHHOTO IIPOAYKTA C MCIOJIb30BAaHHMEM COBPEMEHHBIX TEXHUYECKUX CPEACTB U
OCHOBHBIE TEXHOJIOIMH LU(POBBIX KOMMYHHUKALUH; CHEIUAJIbHON TEPMHHOJIOIMEN; NPUHLMUIIAMU U
METOAAMM JIMHTBUCTUYECKOTO, COAEPKATEIBHOIO U FOPUINYECKOTO aHAIN3a

Paboueit nporpaMmmoii peayCMOTPEHbI CIEAYIOLINE BUABI aTTECTALUMU: TEKYILUH KOHTPOJIb B (hopme
YCTHBIX OIIPOCOB, MMCbMEHHBIX 33JJaHUI, KOHTPOJBHOU pPalOOThHI, MPOMEXKYTOUHAS aTTecTalus B Gpopme
3a4era.

OO61ast TpPyJ0EMKOCTh OCBOEHHUS JUCLMILIUHBI COCTABIIAET 3 3a4ETHbHIE €IUHUIIBL.

The discipline "Generative Design" is an elective discipline of the part of the curriculum, formed
by the participants of educational relations. The discipline is implemented at the Faculty of Management,
Department of Branding and Visual Communications.

Course objective: to form the competence of the student in the field of automatic design of design
objects.

Course objectives:
* To study the general principle of operation of generative systems and interaction with them.
* Consider applications of generative design and software examples.
* To reveal the prospects for the application and development of generative systems.
 Show the aesthetics of generative design.
The discipline is aimed at the formation of the following competencies:
PC-2 is able to create information materials for the site

As a result of mastering the discipline, the student must:

To know:

the system of norms of the Russian literary language and the norms of the foreign language(s);

modern technical means and basic technologies of digital communications; information requirements;
information search tools; main features and methods of analysis of sign systems of advertising messages;
techniques and technologies used in the creation of names and brand names;



to be able to:

logically and grammatically correctly build communication using verbal and non-verbal means of
interaction; use modern technical means and basic technologies of digital communications in professional
activities; determine the needs of the target audience; classify and typify verbal forms of advertising,
navigate the semiotic nature of advertising, model brand names in accordance with the concept of product
positioning. build their professional activities on the basis of the principles of openness, trust and corporate
social responsibility in the preparation advertising texts and public relations

to own:

translation skills from foreign into the state language, as well as from the state into foreign language; skills
in preparing advertising and public relations texts, implementing a communication product using modern
technical means and basic digital communication technologies; special terminology; principles and
methods of linguistic, content and legal analysis

The work program provides for the following types of certification: current control in the form of oral
surveys, written assignments, tests, intermediate certification in the form of a test.
The total labor intensity of mastering the discipline is 3 credit units.

ITPOITIEAEBTHUKA / PROPAEDEUTICS
HuctunimuHa «llpenodesmukay SBISETCS SJIEKTUBHOW JTUCHUIUIMHOM YacTh ydeOHOTO IUIaHA,
¢dbopmHpyeMoOli yyacTHUKaMH 00pa3oBaTeNIbHBIX OTHOIIEHUH. JlucuuIuinHa peanusyercs Ha (axylbrere
ynpasiieHus kadeapoil OpeHIuHIa U BU3yaJIbHbIX KOMMYHHUKAIHH.
Leas kypca: ChopmMupoBaTh KOMIETEHLIUH 00yUaroIIerocsi B 006J1acTu BIaJACHUS IpUeMaMy paboThI B
MaKETUPOBAHUHU U MOJIEIUPOBAHUH; IPUEMOB FrapMOHU3ALUU (GOPM U CTPYKTYP.
3agaum Kypca:
e PaccMoTpers npreMbl paboThl B MAKETUPOBAHUH;
e PackpbITh NPUHIUIBI TAPMOHU3ALMH (POPM U CTPYKTYD;
e [loka3aTh 0COOEHHOCTH KOHUENTYAJILHOTO OJX0/1a K PELICHNI0 KOMIIO3UILIUH U3 FEOMETPUUECKUX
3JIEMEHTOB.
JlucuuiuinHa HanpasieHa Ha (POPMUPOBAHUE CIISTYIOIUX KOMIETEHIUI:
[1K-2 ymeeT co3naBaTh HH(GOPMALMOHHBIE MaTepHaIbI IS caiTa
B pesynbprare 0cBOCHUS AUCHUILIUHBI O0yYaIOLUIMNACS JOJIKEH:
3HaMb.
CHCTEMY HOPM PYCCKOI'O JIUTEPATYypPHOTI'O sI3bIKa 1 HOPMaMU HHOCTPAHHOTO (-bIX) sI3bIKA (-OB);
COBPEMEHHBIE TEXHHUYECKUE CPEJICTBA U OCHOBHBIE TEXHOJIOTMU IU(PPOBBIX KOMMYHHUKAIIHIA; TpeOOBaHUS
K MH(OpMalMK; MUHCTPYMEHTBl IOMCKAa MH(OpPMAlMK; OCHOBHBIE OCOOEHHOCTHM W METOIMKU aHaJIN3a
3HAKOBBIX CHCTEM pEKJIAaMHBIX COOOLICHMH; NPUEMbl M TEXHOJIOTUH, NPHUMEHSEMbIE TPU CO3JaHUU
Ha3BaHWH U MMEH OpEeHJIOB;
ymemn:
JIOTMYECKU U TPaMMaTHUYECKU BEPHO CTPOUTh KOMMYHMKALIMIO, UCIIOJIb3Ys BepOajbHble U HeBepOasbHbIE
CpEICTBa B3aUMOJICHCTBUS; UCIOJIb30BATh COBPEMEHHBIE TEXHUYECKNE CPEICTBA U OCHOBHBIE TEXHOJIOTUU
IU(PPOBBIX KOMMYHHUKAIMH B MPO(GECCHOHAIBHON NEATENIbHOCTU; ONPEAENATh MOTPEOHOCTH ILeNeBOH
ayIUTOPUH; KIacCU(UIMPOBATh M THIIM3UPOBATh BepOasibHbIe (HOPMBI PEKIAMBI, OPUEHTHPOBATHCS B
CEMHMOTHYECKON NpUpPOJE pPEKIaMbl, MOJAEIMPOBaTh MMEHa OpEHJI0OB B COOTBETCTBMM C KOHLENIMEH
MO3UIIMOHUPOBAHUS MPOAYKTA. CTPOUTH CBOIO MPOPECCHOHAIBHYIO JeSITEIbHOCTh Ha OCHOBE MPUHITUIIOB
OTKPBITOCTH, JOBEPHUS M KOPIIOPAaTUBHOM COLMAJIBHON OTBETCTBEHHOCTH IIPU IIOATOTOBKE TEKCTOB
PEKJIaMBI U CBSI3€H ¢ 00IECTBEHHOCTHIO
gnademsn:
HaBbIKaMH [1€PEBOJAa C MHOCTPAHHOIO (-bIX) Ha rOCYAapCTBEHHBIN S3bIK, a TAK)KE C FOCyAapCTBEHHOIO Ha
MHOCTPAHHBIN (-bI€) SI3BIK (-M); HABBIKAMH MOATOTOBKHM TEKCTOB PEKJIaMbl U CBA3EH C OOLIECTBEHHOCTHIO,
peanu3any KOMMYHHUKAIIMOHHOTO IIPOAYKTA C MCIOJIb30BAaHHUEM COBPEMEHHBIX TEXHUYECKHX CPEACTB U
OCHOBHBIE TEXHOJOTHMH LU(PPOBBIX KOMMYHHUKAILMI; CHEUaTbHON TEPMUHOJIOIMEH; NPUHIMIIAMU U
METOAAMM JIMHT BUCTUYECKOTO, COAEPKATEIBHOIO U FOPUINUECKOTO aHAIN3a
Paboueit nporpaMmoii IpeayCMOTPEHBI CIIEAYIOLIME BUAbI ATTECTALUU: TEKYILUH KOHTPOJIb B (hopme
YCTHBIX OIPOCOB, MMCbMEHHBIX 33JJaHHii, KOHTPOJIBHON pabOThI, MPOMEXYTOUHAs arTecTauusi B (hopme
3a4era.
OO1m1ast TPyI0EMKOCTh OCBOSHHSI TUCIUIUIMHBI COCTABIISET 3 3a4€THBIC SIUHHIIBI.



The discipline " Propaedeutics " is an elective discipline of the part of the curriculum, formed by
the participants of educational relations. The discipline is implemented at the Faculty of Management of
the Department of Branding and Visual Communications.

Course objective: To form the competencies of the student in the field of mastering the methods of work
in prototyping and modeling; methods of harmonization of forms and structures.
Course objectives:

e (Consider working methods in layout;

e To reveal the principles of harmonization of forms and structures;

e Show the features of the conceptual approach to solving compositions from geometric elements.

The discipline is aimed at the formation of the following competencies:

PC-2 is able to create information materials for the site
As a result of mastering the discipline, the student must:
know:
the system of norms of the Russian literary language and the norms of the foreign language(s);
modern technical means and basic technologies of digital communications; information requirements;
information search tools; main features and methods of analysis of sign systems of advertising messages;
techniques and technologies used in the creation of names and brand names;
be able to:
logically and grammatically correctly build communication using verbal and non-verbal means of
interaction; use modern technical means and basic technologies of digital communications in professional
activities; determine the needs of the target audience; classify and typify verbal forms of advertising,
navigate the semiotic nature of advertising, model brand names in accordance with the concept of product
positioning. build their professional activities on the basis of the principles of openness, trust and corporate
social responsibility in the preparation advertising texts and public relations
own:
translation skills from foreign into the state language, as well as from the state into foreign language; skills
in preparing advertising and public relations texts, implementing a communication product using modern
technical means and basic digital communication technologies; special terminology; principles and
methods of linguistic, content and legal analysis
The work program provides for the following types of certification: current control in the form of oral
surveys, written assignments, tests, intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credit units.

HUCKYCCTBO KAK CPEJICTBO KOMMYHUKALIUU / ART AS A MEANS OF
COMMUNICATION

Jucnunnuna peanusyercs Ha GakyabTeTe peKJiaMbl U CBsA3€H ¢ 00IIECTBEHHOCThIO Kadeapoit OpeHauHra
Y BU3YaJIbHBIX KOMMYHHUKaIUN

Heas aucuumiauHbl  (HOPMUPOBAHME NPEACTABICHUH 00 HCKYCCTBE Kak (EHOMEHE COBPEMEHHBIX
HETPAJAMLIMOHHBIX ~KOMMYHMKallMH, 3HAaHUM 00 OCHOBHBIX TEXHOJOTHSX BHPTyaJlM3allUd, UX
WCIIOJIb30BaHMS MPU IPOJIBUKEHUH ToBapa/ycityru uin 6azucHoro PR-cyOnekra.

3aga4yu IMCHUIUIMHBI:

1) chopMupoOBaTh y CTYIEHTOB 3HAHHS O BOZMOXXHOCTSIX M YTpo3ax ()eHOMEHA BUPTyaIU3alliH, O
BO3/ICHCTBUM BUPTYaJbHON pEaIbHOCTH Ha MEAMAPEKIAMHYIO KapTUHY MUDPA;

2) Hay4UTh CTYACHTOB MPOBOAMTH aHAJIHM3 TPaHCPOPMAIMH MPOCTPAHCTBEHHO-BPEMEHHOW OpTaHU3aINH
PEKJIaMHOTO M TEKCTa, TEXHOJIOTUU CO3/JaHUsl BUPTYaIbHOTo 00pasa.

JucuuiuinHa HampasieHa Ha (P OPMHPOBAHUE CICTYIOIUX KOMITETEHIIMNA:

VYK-5. CiocobeH BoCpruHUMATh MEXKKYJIBTYPHOE pa3HOOOpasue 00IIeCTBa B COI[HATBHO- HCTOPUUYECKOM,
TUYECKOM U (PHII0CO()CKOM KOHTEKCTaX

[1K-2 ymeeT co3naBath HH(OPMALIMOHHbBIE MaTEPHUAIIBI ISl caiiTa

[To nqucuumuivHe MpeayCMOTpEeHa MIPOMEXYTOUHas arTecTanus B popMe 3a4éTa ¢ OLEHKOM.

OO611as TPyI0EMKOCTh OCBOCHUS JUCIIUIUIMHBI COCTABIIAET 3 3a4ETHbBIE €IUHUIIBL.



The discipline is implemented at the Faculty of Advertising and Public Relations by the Department of
Branding and Visual Communications

Purpose of the discipline formation of ideas about art as a phenomenon of modern non-traditional
communications, knowledge about the main technologies of virtualization, their use in promoting a
product/service or basic PR-subject.

Discipline tasks:

1) to form students' knowledge about the opportunities and threats of the virtualization phenomenon, about
the impact of virtual reality on the media advertising picture of the world;

2) to teach students to analyze the transformation of the spatio-temporal organization of advertising and
text, the technology of creating a virtual image.

The discipline is aimed at the formation of the following competencies:

UC-5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

PC-2 is able to create information materials for the site

The discipline provides for intermediate certification in the form of a test with an assessment.
The total labor intensity of mastering the discipline is 3 credit units.

IUPPOBOE U INIOCTHU®POBOE UCKYCCTBO B PEKJIAMHOM ITPOU3BOJICTBE /
DIGITAL AND POST-DIGITAL ART IN ADVERTISING PRODUCTION

JucuuruinHa peanusyercs Ha (hakyabTeTe peKyiaMbl U CBsI3el ¢ 00IeCTBEHHOCThIO Kadeapoii OpenauHra
1 BU3YaJIbHBIX KOMMYHHKAIIUH
Hesasb aucuumianabl  GopMHpOBaHUE Y 00YyHaIOLIUXCS 1IETIOCTHOrO IpeAcTaBieHus o chepe unppoBoro
HUCKYyCCTBA M KOMIIBIOTEPHOTO Ju3ailHa Kak o00JacTH IPOEKTHO-XyA0)KECTBEHHON JESITEIbHOCTH,
oOnagaromeil cBoedl HUCTOpUEH U TPagULMAMHU, CPEACTBAMH XYIOXXECTBEHHOW BBIPA3UTEIbHOCTH,
¢unocodueil, BOSMOXKHOCTIMU U chepaMu MPUMEHEHHS B COLMOKYIBTYpHOMU cdepe.
3agauym IMCHUIIHHBI:
— (QopmHpOBaHMM NPEICTABICHUH O MeCTe€ U poiad UU(POBOrO HMCKYCCTBA B COBPEMEHHOM
COLIMOKYJIBTYPHOM IIPOCTPAHCTBE;
— O3HAaKOMJICHMHM C HCTOpHUEH, HANpaBICHUSMU U TBOPYECKMMHU MPHUHLIMIIAMU LU(POBOrO HCKYCCTBA,
OCHOBHBIMU TE€HJICHIIUSIMU aKTYaJIbHOTI'O Pa3BUTHSI;
— (opMHpOBaHKE MPEICTABICHUNA 00 OCHOBHBIX CPEICTBAX KOMITO3UIIMOHHO-00PAa3HON BBIPA3UTEIbHOCTU
U(pPOBOro UCKyCCTBA M MEAMA-AU3aliHA
— BbIpaOOTKU HaBbIKAa aHAJIM3a U OLIEHKU MTPOU3BEIEHUN LIU(PPOBOTO UCKYCCTBA;
— (OpMUPOBAaHUM CHOCOOHOCTH K HMPHUMEHEHMIO CPEJCTBa M METOABI LHU(POBOTO0 MCKYCCTBA aJ€KBaTHO
MOCTABJIEHHBIX PO(ECCUOHAIBHBIM 3a/1a4aM.

JucuunnuHa HampasiieHa Ha pOPMHUpPOBAHHE CIETYIOMIMX KOMIETEHLIUMI:

VYK-5. CnocobeH BOCIIpUHUMATh MEXKYJIBTYPHOE pa3HOOOpasue 00IecTBa B COLMATIbHO- HCTOPUUYECKOM,
ATHUYECKOM U (PUI0CO(HCKOM KOHTEKCTAX

[1K-2 ymeeT co3naBaTh HH(GOPMALMOHHBIE MaTepHaIbl AJs caiTa

[lo nucuumnuvHe NpeaycMOTpeHa MPOMEKYTOUHas aTTectanus B opMe 3auéra ¢ OLEHKOM.

OO011ast TPy10€MKOCTb OCBOEHUS TUCIIMILIIMHBI COCTABIISET 3 3a4ETHBIC €IMHHIIBI.

The discipline is implemented at the Faculty of Advertising and Public Relations by the Department of
Branding and Visual Communications

Purpose of the discipline the formation of a holistic view of the field of digital art and computer design
among students as a field of design and artistic activity, which has its own history and traditions, means of
artistic expression, philosophy, opportunities and areas of application in the socio-cultural sphere.
Discipline tasks:

— formation of ideas about the place and role of digital art in the modern socio-cultural space;

— familiarization with the history, trends and creative principles of digital art, the main trends of current
development;

— formation of ideas about the main means of compositional-figurative expressiveness of digital art and
media design



- developing the skill of analyzing and evaluating works of digital art;
- the formation of the ability to use the means and methods of digital art adequately set for professional
tasks.

The discipline is aimed at the formation of the following competencies:

UC-5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

PC-2 is able to create information materials for the site

The discipline provides for intermediate certification in the form of a test with an assessment.
The total labor intensity of mastering the discipline is 3 credit units.

OCHOBBI MOHTAXA AYIMOBU3YAJIBHOI'O MATEPHUAJIA / FUNDAMENTALS OF
AUDIOVISUAL EDITING
Hucuunnuna «OcHogbl MOHmMadxica ayoOuo8u3yaibHo20 Mamepuanay SBISETCS 3JIEKTUBHOU
JTUCHUIUTMHOM YacTH ydeOHOro ImjaHa, (QopMHpyeMoil ydacTHHUKaMu 0Opa3oBaTelbHBIX OTHOIICHUH.
JuctunmHa peanu3yercss Ha (axkynpreTe ympaBieHHS Kadeapoil OpeHIWHra W BHU3yaJbHBIX
KOMMYHUKaLUH.
Hean kypca: ChopmupoBaTh KOMIETEHIIMN 00yUJarOIIerocs: B 001acTH MUGPOBOTO TEIEBUCHUSA,
JeSITeIbHOCTH CBSI3aHHOW C TIPOM3BOJICTBOM ay/IMOBU3YaLHBIX MPOTpaMM Ha 0a3e TEXHOIOTUI
HEJIMHEHHOIO MOHTAXa.
3agaum Kypca:
® OCBOCHME COBPEMEHHBIX IPOIPaMM HEJIMHEHHOTO MOHTAXa;
® PUOOPETEHHE HABBIKOB MPAKTUICCKOTO MPUMEHEHHS 000PYIOBAHMS HETMHEHHBIX MOHTaXKHBIX
KOMILJIEKCOB;
® pacuMpeHHe 3HAHHUH B 001aCTH HU(POBBIX TEXHOJIOTUN TEIETPOU3BOICTBA.
JlucuunnuHa HarpaBiieHa Ha (OpMHUPOBAHHUE CIAEAYIONINX KOMITETEHITHH:
YK-5. CnocobGeH BOCIpUHUMATH MEXKKYIBTYPHOE pa3HOOOpazue o0IecTsa B COIUATBHO-
HUCTOPUYECKOM, STHUYECKOM U (HUI0CO()CKOM KOHTEKCTaX
[1K-2 ymeeT co3naBaTh HH(GOPMALMOHHBIE MaTepHaIbI IS caiTa
PaGoueil mporpamMmoil mpeayCMOTpPEHbI CIEAYIOLIUE BUAbI aTTeCTallMU: TEKYIIMH KOHTPOJb B ¢opme
YCTHBIX OMPOCOB, MMCbMEHHBIX 3a/IaHUN, KOHTPOJIBHON pabOThI, MPOMEXKYTOYHAs arTecTanus B (Gopme
3a4era.
OOm1ast TPyI0EMKOCTh OCBOSHHSI TUCIUIUIMHBI COCTABIISET 3 3a4€THBIC SIMHHIIBI.

The discipline "Fundamentals of editing audiovisual material" is an elective discipline of a part of
the curriculum, formed by participants in educational relations. The discipline is implemented at the
Faculty of Management of the Department of Branding and Visual Communications.

Course objective: To form the competencies of the student in the field of digital television, activities
related to the production of audiovisual programs based on non-linear editing technologies.

Course objectives:

e mastering modern non-linear editing programs;
e acquisition of skills in the practical application of equipment of non-linear assembly complexes;
e cxpanding knowledge in the field of digital TV production technologies.

The discipline is aimed at the formation of the following competencies:

UC-5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

PC-2 is able to create information materials for the site
The work program provides for the following types of certification: current control in the form of oral
surveys, written assignments, tests, intermediate certification in the form of a test.

The total labor intensity of mastering the discipline is 3 credit units.

PEJAKTUPOBAHUE ®OTO-BUJAEOMATEPHUAJIOB / PHOTO AND VIDEO EDITING



HucuuiuinHa «Pedakmupoeanue gomo-eudeomamepuanogy SBISETCS dIEKTUBHON JUCLUIUIMHON
yacTd ydeOHOro IjaHa, (OpMHUPYEeMOH Y4acTHHUKaMHM OOpa30BaTelIbHbIX OTHOUIeHMH. JlucuuruinHa
peanuzyeTcst Ha GaKyJIbTeTe yIpaBieHus KaQeapoil OpeHIuHTa 1 BU3yIbHBIX KOMMYHUKAIIHH.

Iesas kypca: popMupoBaHue y 00y4yaroIluxcsi HAaBBIKOB PEJAKTOPCKON MOATOTOBKU MEIUATEKCTOB C

Y4€TOM TE€HACHLIMN pa3BUTHUS PbIHKA MEIMAIIPOAYKTOB B cpepe CpesCTB MacCOBOM HH(OpMaLIUK.
3agaum Kypca:

- q)OpMI/IpOBaHI/II/I CoCcoOHOCTH YHOPaBJIATH IIPOCKTOM Ha BCCX OTallaX €ro KU3HCHHOI'O IUKJIA,

— (popMupOBaHUM CLIOCOOHOCTH aHAJIM3UPOBATh MHOI000pa3ue JOCTHKEHUIM 0TeUeCTBEHHON U MUPOBOM

KYJIbTYPBI B ITPOLUECCC CO3AaHNA MCAUATCKCTOB U MCAUAIIPOAYKTOB,

— (popMupOBaHUM CLIOCOOHOCTH OLIEHUBATH M IPOrHO3UPOBATh BO3MOXKHBIE A PEKThI B Meauachepe,

CJICays nNpuHOUIIaM COHI/I&J’IBHOI& OTBCTCTBCHHOCTH,

— (opMUpOBaHUM YMEHUS OPTraHU30BbIBATh U KOOPAMHUPOBATH MPOLIECC CO3IAaHHSI MEAUATPOIYKTa

J1000T0 YpOBHS CI0KHOCTH B Pa3HBIX ME/Na;

— (popMupOBaHUM CLIOCOOHOCTH BBICTPOUTH ITPOU3BOJICTBEHHBIN MIPOIIECC CO3IAHUS U MPOIBUKEHUS

BBIITYCKa MCIUAIIpOAYKTa C IPUMECHCHUCM COBPEMCHHBIX TCXHUYCCKUX CPEACTB U I/IH(i)OpMaIII/IOHHO-

KOMMYHHUKAIIMOHHBIX TEXHOJIOTUH;

— (opMUPOBaHUH CLIOCOOHOCTH OCYILECTBIIATh PEAAKTOPCKYIO IEATEIBHOCTD JIFOOOTO YPOBHS CIIOKHOCTU

B Pa3HBIX TUIIAX MEINA U KOOPAUHHUPOBATH PENAKLIMOHHO-U31ATEIbCKUI IIPOLIECC

JlucuuiuinHa HanpasieHa Ha (GOPMUPOBAHUE CIETYIOIUX KOMIETEHIUI:

VYK-4. CriocoGeH oCylecTBIATh JEOBYI0 KOMMYHHMKAIIMIO B YCTHOM M NMHUCbMEHHOH (hopMax Ha
roCyJlapCTBEHHOM s3blke Poccuiickoii @enepaiiui 1 ”HOCTPaHHOM(BIX) s3bIKe(aX)

[1K-2 ymeet coznaBarh HH(OpPMALMOHHBIE MaTEepHAJIbI ISl caiiTa

PaGoueil mporpamMmoil mpeayCMOTpPEHbI CIEAYIOLIUE BUAbI aTT€CTAallMU: TEKYIIUH KOHTPOJb B (opme
YCTHBIX ONPOCOB, MMCbMEHHBIX 33JaHUH, KOHTPOJILHOW paboThl, MPOMEXYTOYHAs arTecTauus B (opme
3a4era.

OO1w1ast TPyI0EMKOCTb OCBOEHHSI TUCLUIUIMHBI COCTABIISET 3 3a4ETHBIC €IMHHIIBI.

The discipline "Editing of photo and video materials" is an elective discipline of the part of the
curriculum, formed by the participants of educational relations. The discipline is implemented at the
Faculty of Management of the Department of Branding and Visual Communications.

Course objective: the formation of students' skills in the editorial preparation of media texts, taking into
account the development trends in the market of media products in the field of mass media.

Course objectives:

— formation of the ability to manage a project at all stages of its life cycle;

— formation of the ability to analyze the diversity of achievements of domestic and world culture in the
process of creating media texts and media products;

— formation of the ability to evaluate and predict possible effects in the media sphere, following the
principles of social responsibility;

— formation of the ability to organize and coordinate the process of creating a media product of any level
of complexity in different media;

— formation of the ability to build the production process of creating and promoting the release of a media
product using modern technical means and information and communication technologies;

— formation of the ability to carry out editorial activities of any level of complexity in different types of
media and coordinate the editorial and publishing process

The discipline is aimed at the formation of the following competencies:

UC-4. Able to carry out business communication in oral and written forms in the state language of
the Russian Federation and foreign language(s)

PC-2 is able to create information materials for the site

The work program provides for the following types of certification: current control in the form of oral
surveys, written assignments, tests, intermediate certification in the form of a test.
The total labor intensity of mastering the discipline is 3 credit units.



JIEKTUBHBIE JUCIHUATLIMHBI IO ®U3NYECKOM KYJIBTYPE U CIIOPTY / ELECTIVE
DISCIPLINES IN PHYSICAL CULTURE AND SPORTS

Henp aucuumiuuHbl: QopMUpoBaHHE Yy OOyYaroIIMXCsl YMEHHS MHCIIOJIb30BaTh Ha IPaKTHKE
pa3HoOOpa3Hble CpeACTBa W METOAbl O0Ied (M3MYEecKOl MOATOTOBKM U CIIOpTa AJS COXpPAHEHUs U
YKpEIUIEHUsI 370pOBbsl, NCUXO(PHU3UYECKON TOTOBHOCTU K Oynymed npodeccun u  (GOpMUPOBAHUSL
BCECTOPOHHE Pa3BUTOM JIMYHOCTH.

3agaqu:

- mpuoOpeTeHue MOTUBAIMOHHBIX OTHOLIEHUH K (PU3MUECKON KYJIBType, YCTAHOBKM Ha 3710POBBIN
o0pa3 HU3HHU, (U3MYECKOE CaMOCOBEPIICHCTBOBaHHE, TMOTPEOHOCTH K PETYASPHBIM 3aHATUAM
(bu3NUeCKUMHU yIIPa)KHEHUSMU;

- OBJIQJICHUE 3HAHUSIMHU HAYyYHO-OMOJIOTrMYECKUX OCHOB (pU3MUECKOM KyJIBTYphl U 310pOBOT0 00pasa
KHU3HU;

- (hopMupOBaHHE OIbITA TBOPYECKOIO HCIOIB30BAHUS (DU3KYIBTYPHO-CIIOPTUBHONU AESTEIBLHOCTH
IUIsL TOCTHDKEHHS AKU3HEHHBIX U MTPO(ECCHOHANBHBIX YCIEXO0B.

B pesynbrare nzydyeHust JUCUUILIAHBI CTYIEHT JOJIKCH:

3nams: HayyHbIE OCHOBBI OMOJIOTMH, (PU3UOJIOTMU, TEOPUH U METOJUKU MEAATOTMKU U MPAKTUKH
¢u3nueckoil KylIbTypbl M 370pOBOro oOpa3a >KM3HM, CHUCTEMY IMPAKTHUECKUX YMEHHH M HAaBBIKOB,
00ECIeUnBaOIIMX COXPAaHEHHWE U  YKpEIJICHHE 370pOBbS, pPAa3BUTUE U  COBEPIICHCTBOBaHHE
NCUX0(U3NYECKUX CIIOCOOHOCTEH, KaueCTB M CBOWMCTB JINYHOCTH CPEICTBaMHU (PU3MUECKON KYJIBTYpPbl U
CIIOpTa;

Ymems: kBanmupUUUPOBaHHO MPUMEHATh NPUOOPETEHHbIE HABBIKM B CBOEH MPO(ECCHOHAIBHON U
OBITOBOM JESATENbHOCTH, MPOBOAUTH CAMOCTOSTEIbHBIE 3aHATHS (PU3NUECKUMHU YIPAXKHEHUSIMHU C OOIIei
pa3BuBaloIeH, NpodhecCUOHATbHO-TIPUKIATHON U 0310pPOBUTEIbHO-KOPPUTUPYIOLIEH HalIPaBIEHHOCTHIO;

Bnademw: 3HaHUAMHM OMOIOTMYECKUX OCHOB (DM3NYECKOM KyJIbTYyphl U 370pPOBOro o0pa3a >KU3HH,
crnoco0aMu  OINpenesieHUs] JO03UPOBKU  (PU3MUYECKOM HArpy3KM M HAlpaBJICHHOCTH (U3UYECKHUX
YIIpa)KHEHUH.

The purpose of the discipline: the formation of students' ability to use in practice a variety of means
and methods of general physical training and sports to maintain and strengthen health, psychophysical
readiness for a future profession and the formation of a comprehensively developed personality.

Tasks:

- acquisition of motivational attitudes towards physical culture, attitudes towards a healthy lifestyle,
physical self-improvement, the need for regular physical exercises;

- mastering the knowledge of the scientific and biological foundations of physical culture and a
healthy lifestyle;

- formation of experience in the creative use of physical culture and sports activities to achieve life
and professional success.

As a result of studying the discipline, the student must:

To Know: scientific foundations of biology, physiology, theory and methodology of pedagogy and
practice of physical culture and a healthy lifestyle, a system of practical skills that ensure the preservation
and strengthening of health, the development and improvement of psychophysical abilities, qualities and
personality traits by means of physical culture and sports;

To Be able to: skill fully apply the acquired skills in their professional and everyday activities,
conduct independent physical exercises with a general developmental, professionally applied and health-
improving corrective orientation;

To Own :knowledge of the biological foundations of physical culture and a healthy lifestyle, methods
for determining the dosage of physical activity and the direction of physical exercises.

HUHTEPMEJIUAJBHOCTDb XYIOKECTBEHHOI'O ITIPOU3BEAEHUWSA / INTERMEDIALITY
OF A WORK OF ART



Hens mucuurumeabl: u3ydeHne (HeHOMEHAa HHTEPMETUATBLHOCTH M €ro Pas3IMYHbIX MPOSBICHUH,
TaKMX, KaKk B3aMMOJACHCTBHE JUTEpPATypbl C APYTUMH BUAAMHU HCKYCCTBA (KHBOIMHCH, MY3bIKa, KHHO,
dbotorpadus).

3agauu:

* M3yuenune pa3auvyHbIX KOHIETIIHN HHTEPMEIUATHHOCTH;

* UccnenoBanre crnoco00B B3aUMOACHCTBHS JTUTEPATYPhI ¢ APYTUMHU BUAAMU UCKYCCTBA Ha Pa3HBIX
YPOBHSIX TEKCTA;

* OCBOCHHME METOANKN MHTEPMEIUATIHOTO aHAIN3a.

B pesynbrare ocBOSHUS JUCITUTUTMHBI 00YyJarOIIUIICS JOHKEH:

3HATh OCHOBHBIC TEOPUU WHTEPMEAHAILHOCTH M B3aUMOJCHCTBHS UCKYCCTB, IOAXOABI U (DYHKIIHH
WHTEPMEINAIBHOCTA B COBPEMEHHOM KYJIBTYpE.

YMmeTh aHaNM3UpPOBaTh MPOUM3BEACHUS HCKYCCTBA C TOYKUM 3PEHUS B3aUMOJCUCTBUS HCKYCCTB,
BBISIBJISIT U @HAJIM3UPOBATh MHTEPMEIUATILHBIC SIBJICHUS B IPOU3BEIACHUSIX HCKYCCTBA.

Bnangers, MeromamMu WMHTEpPMEIMALHOTO aHAINW3a, HABBIKAMHM aHAllM3a COBPEMEHHBIX SIBJICHHIMA
HCKYCCTBA C TOYKH 3PCHHS HHTEPMEINATHLHOCTH.

The purpose of the discipline: the study of the phenomenon of intermediality and its various
manifestations, such as the interaction of literature with other arts (painting, music, cinema, photography).

Tasks:

* Exploring various concepts of intermediality;

* Exploring the ways in which literature interacts with other art forms at different levels of the text;

* Mastering the methodology of intermedial analysis.

As a result of mastering the discipline, the student must:

To Know main theories of intermediality and interaction of arts, approaches and functions of
intermediality in modern culture.

To Be able to to analyze works of art from the point of view of the interaction of arts, to identify and
analyze intermedial phenomena in works of art.

To Own methods of intermedial analysis, the skills of analyzing contemporary art phenomena from
the point of view of intermediality.

MEJIHUASKOJOI'UA U COBPEMEHHOE HHO®OPMAIIMOHHOE ITPOCTPAHCTBO / MEDIA
ECOLOGY AND MODERN INFORMATION SPACE
Ilenp AMCUUMIUIMHBI — IMO3HAKOMUTH CTYIEHTOB C KJIIOUEBBIMHM IMOAXOAAMM B3aUMOJIEHCTBUSA C
COBPEMEHHOM Menuacpefol B yCJIOBHIX Hu(poBU3aIMu, a Takke cHOpMUPOBATH KOMIETEHIIUU TIO
6e30macHOMY IPUMEHEHUIO MeINATEXHOJIOT M.
3aaun TUCIUTIINHBL:
N3ydeHne noaxo10B K MEAUAIKOIOTHH.
®opmupoBaHue HaBBIKOB 3()(PEKTUBHOIO OOLIECHUS U TPAKTUUYECKON pabOThl B MeAUAaCpeIe.
3. Pa3Burue MeIMaKOMIIETEHTHOCTH M (DOPMUPOBAHHE HABBIKOB KPUTHUYECKOTO M CHCTEMHOTO
aHaJIM3a MeUaTeKCTa.
4. W3ydeHue ciocoOOB MEIMABO3ACUCTBHS Ha OOIIECTBO U OOIIECTBEHHOE MHEHHE.
5. OBnaseHue HaBbIKAMU IIOMCKa HamOojee ONTUMAIbHBIX MOJENeld, KOTOpbI€ I03BOJISIOT
3G HEKTUBHO UCII0JIB30BAaTh MEAMATEXHOJIOTUH.

N —

B pesynbprare ocBoeHUs AUCHUIUIMHBI O0YYaIOLIHICS JOIKEH:

3HaTh: HCTOPUIO M TPUHLUIBI OCHOBHBIX MHUPOBBIX (QHIOCOPCKUX TEUEHHH, KIIIOYEBbIE
COCTaBJIAIONIME MEAUHHON M MHPOPMAIMOHHONW I'PaMOTHOCTH; O (hakTopax BIMSHUS HAa HWH(POPMALUIO:
LIyM, TPOJUIMHT U UX yTPO3bl; O crioco0ax MpOTUBOJAEHCTBUSL  (EHKHBIO3 U Je3uH(OpMaluu, STHYECKUE
TpeOoBaHus, peIbsIBIsAEMbIE K pab0Te B IPOCTPAHCTBE MEIUA.

Ymerh: paboTarh CO CIOKHBIM KOMILJIEKCOM MH(OPMALMOHHBIX KAaHAJIOB M PECYpCOB, BO BCEM HX
pazHOOOpa3sMM M B3aUMOJCHCTBUM, MNPUMEHSATh Ha MPAKTUKE IMpaBuia (AKTUETHMHIa, KPUTHUYECKU
OLIEHHMBATh U MEPEOCMBICIATh HAKOIJICHHBIH OIBIT, OPUEHTUPOBATHCSI B MUPOBBIX TEHICHIUSAX Pa3BUTHUSA
Menuacpeabl, KPUTHYECKH MOAXOAMTh K  BOCHPUATUIO  MH(POPMALUMH,  BBIABIATH  [PUEMBI
MEIMABO3CHCTBUS U MPUMEHSTh TEXHOJIOIMH MPOBEPKH JOCTOBEPHOCTH HMHpopManuu ((pakTueKuHra);
aHAJIU3UPOBATh O0JIACTh U TEMY IIPH CO3IaHUI KOPPEKTHOTO MEeIUANpPOAYKTa.



Buagerb: HaBblkaMu ~ 0€30MaCHOTO MOBEIEHUS B  MEAMANPOCTPAHCTBE, APPEKTUBHBIMU
TEXHOJOTHsIMU cOopa HH(pOpMalMU, €€ NPOBEpPKM U aHajiu3a, OBITh OCBEJOMJIEHHBIM B OOJIACTH
COBPEMEHHBIX MEIUATEXHOJIOTHIl; METOJlaMU aHaJlu3a MEAMANPOAYKTOB; METOAMKAMH aTpUOyTUPOBaHUS
MEIMATEeKCTOB; TEPMUHOJOTMEH B OOJAaCTH COLMOJIOTUH, (GHIOCOGUU, OSTUKU JUII TPAMOTHOTO
MIPEJICTABICHUS MEUANPOTYKTa.

The purpose of the discipline is to introduce students to the key approaches to interacting with the
modern media environment in the context of digitalization, as well as to form competencies for the safe
use of media technologies.

Discipline tasks:

1. Studying approaches to media ecology.
. Formation of skills for effective communication and practical work in the media environment.
3. Development of media competence and the formation of skills for critical and systematic analysis
of media text.
4. The study of ways of media impact on society and public opinion.
5. Mastering the skills of finding the most optimal models that allow you to effectively use media
technologies.

As a result of mastering the discipline, the student must:

To Know: history and principles of the world's main philosophical movements, key components of
media and information literacy; about factors influencing information: noise, trolling and their threats;
about ways to counter fake news and disinformation, ethical requirements for working in the media space.

To Be able to: work with a complex set of information channels and resources, in all their diversity
and interaction,apply the rules of fact-checking in practice, critically evaluate and rethink the accumulated
experience, navigate the global trends in the development of the media environment, take a critical
approach to the perception of information, identify methods of media influence and apply technologies for
verifying the reliability of information (fact-checking); analyze the area and topic when creating the
correct media product.

To Own: skills of safe behavior in the media space, effective technologies for collecting
information, its verification and analysis, to be aware of modern media technologies; methods of analysis
of media products; methods of attributing media texts; terminology in the field of sociology, philosophy,
ethics for the competent presentation of the media product.

PABOTA CO CIIOHCOPAMM B TIPOEKTAX T'YMAHUTAPHOM C®EPBI / WORKING WITH

SPONSORS IN HUMANITARIAN PROJECTS

Llenv Oucyunaunver — GopMupoBaHHe Yy OOyYaroIIMXCs 3HAHUNW TEOPETUYECKUX aCIEKTOB
CIIOHCOPCKMX KOMMYHHMKalMi U (pOpMUpOBaHHE Y HUX MPAKTHUECKUX HABBIKOB Pa3pabOTKH CIIOHCOPCKHX
MAKeTOB, X aKTUBALIUU U TOCTPOeHHUSI 3(H(HEKTUBHBIX OTHOUICHHUM CO CIIOHCOpPaMHU.

3aoauu:

- aHAJIM3 COBPEMEHHBIX KOHIICMIUN CIIOHCOPCTBA, 0OOOIIEHHBIH U CHUCTEMaTU3UPOBAHHBINA OIBIT
CIIOHCOPCKHX KOMMYHMKAIM KOMIIaHUN pa3HbIX oTpacieil u peiHKoB (Mozxeiabr OPOSA u np.);

- HCIOJIb30BaHUE I(PPEKTUBHBIX METOAMK MOCTPOCHHS OTHOILIECHHI CO CIHOHCOpaMHU U IMOMCKa
KpeaTHBHBIX OPM KOMMYHHUKAIINH;

- ¢opMUpOBaHHE YMEHUN W HABBIKOB, IMO3BOJISIIOIIMX PEAU30BaTh MPEUIOKEHUS ISl CIIOHCOPOB
MIPOEKTOB B TYMaHHUTAPHOU chepe.

JucruminHa peanusyercs B popmare oHnaiiH-Kypcea Ha matdopme PITY.

B pesynbprare 0CBOCHUS AUCHUILTUHBI O0yYaIOIIMIACS JTOJIKEH:

3HaTh CyIIHOCTb, (YHKIIMH U 33]]Ja4d CIIOHCOPCTBA MPOEKTOB B TyMaHUTApHOH cdepe.

Ymerb (OpMHPOBATH MPEATIOKEHUS JISI CIOHCOPOB MPOEKTOB B T'yMaHUTAPHOH cdepe; HaXOAUTh
MOTEHIUATBHBIX CIIOHCOPOB, MPOBOAUTH NMEPETOBOPHI U 3aKII0UaTh COINIAIICHUS O TAPTHEPCTBE.

Baaners HaBbIKaMU HCIOJIb30BAHMS MHCTPYMEHTOB aKTHBAllMM CIOHCOPCTBA M OLICHUBATH €r0
3¢ PEeKTUBHOCTB.



Purpose of the discipline - the formation of students' knowledge of the theoretical aspects of
sponsorship communications and the formation of their practical skills in developing sponsorship
packages, activating them and building effective relationships with sponsors.

Tasks:

- analysis of modern concepts of sponsorship, generalized and systematized experience of
sponsorship communications of companies from different industries and markets (OPOSA model, etc.);

- use of effective methods of building relationships with sponsors and searching for creative forms
of communication;

- formation of skills and abilities that allow implementing proposals for sponsors of projects in the
humanitarian sphere.

The discipline is implemented in the format of an online course on the RSUH platform.

As aresult of mastering the discipline, the student must:

To Know essence, functions and tasks of sponsorship of projects in the humanitarian sphere.

To Be able to form proposals for sponsors of projects in the humanitarian sphere; find potential
sponsors, negotiate and conclude partnership agreements.

To Own skills in using sponsorship activation tools and evaluate its effectiveness.

[UD®POBAS KYJIBTYPA: MUP Y UEJIOBEK B HOBOI PEAJIBHOCTH / DIGITAL CULTURE:

THE PEACE AND MAN IN THE NEW REALITY
Llenv  Oucyunaunvl: W3Yy4UTh  TpaHCHOpPMAIMK  KYJIBTYPHOI'O  IMPOCTPAHCTBA B  DIOXY
pacnpocTpaHeHus UPPOBBIX TEXHOJIOTHIA
3aoauu oucyuniumsi:
e 000cHOBaTh 3HA4YeHHE LU(DPOBBIX TEXHONOTUH Kak (HaKTOpa, paAAUKAIBHO MEHSIOMIETO
COBPEMEHHOE KYJIbTYPHOE IPOCTPAHCTBO;
®  ONPEICIIUTh CTPATETMH UCCIICIOBAHUS KYJIbTYPHBIX PAKTHK B IIU(PPOBBIX Cpeax;
® JIaTh XapaKTEPUCTUKY KYJIbTYPHON KOMMYHUKAIIMU B IPOCTPAHCTBE HOBBIX MEUA;
e chopmupoBaTh MpEACTABICHWE O HOBBIX B3aWUMOOTHOIICHUSX MEXKIY TEIECHOCThIO U
UJCHTHYHOCTBIO B COBPEMEHHOM ITU(PPOBOH KYJIbTYPE;
® BBISIBUTH KIIFOYEBBIC TEOPETUUECKHE MOAXO0/IbI K AaHANTU3Y TEXHOJIOTUYECKUX CPEI;
® UBYYHUTH XyJI0)KECTBEHHBIC PENPE3CHTANN TUPPOBOI KYJIbTYPHI.

B pesynomame oceoenus oucyuniuisvl 00y4aromuiics OO0NiCeH:
3namo:
- IUPOKUN CIIEKTP 00JIACTEH KyJIbTYPbI, EPEKUBAOIINX HHTCHCUBHBIE TPAaHC(HOPMAITUH TIO]T
BIIUSIHUEM Pa3BUTHUS ITU(POBBIX TEXHOJIOTHI;
- crien(UKy UPPOBOI CPEIbI B CHCTEME COBPEMEHHBIX MYJIBTUKYIBTYPHBIX B3aUMOICHCTBUN
Ymems:
- CaMOCTOATEIHHO aHATM3UPOBATH U OIICHUBATH IIUPOKHH CIIEKTP (PEHOMEHOB IHUPPOBOM KYIBTYPHI
B COBPEMEHHOM COIIMOKYJIETYPHOM IIPOCTPAHCTBE
- IPUMEHSATH COBPEMEHHBIE METO/IbI, TO3BOJISIONINE BBICTPAUBATh MPOo(deccHoHaTbHOE
B3aUMOJICHCTBHE B MYJIBTUKYJIBTYPHOM CpeJie TIPH PEIISHUH UCCIIEI0BaTEIhCKUX U IPOCKTHBIX 3a/1a4
Pa3HOr0 ypOBHS
Bnaoemes:
- OCHOBHBIMHU METOAMH aHAJIH3a SIBICHUN U apTedaKkToB MUPPOBOM KyIbTYPHI
- HaBBIKAMH OpraHW3alud NPO(ECCHOHAIBHOTO B3aWMOJCHCTBUS B  MEXAUCITUIUTMHAPHBIX
UCCJICIOBAHUSAX U B Pa3pabOTKe COIHMOKYIBTYPHBIX MPOEKTOB W MPOTPAMM B MYJIBTHKYJIBTYPHOM
cpene

Purpose of the discipline: to study the transformation of cultural space in the era of the spread of
digital technologies
Tasks of the discipline:
e substantiate the importance of digital technologies as a factor that radically changes the modern
cultural space;



identify strategies for researching cultural practices in digital environments;

characterize cultural communication in the space of new media;

to form an idea of the new relationship between corporality and identity in modern digital culture;
identify key theoretical approaches to the analysis of technological environments;

explore artistic representations of digital culture.

As a result of mastering the discipline, the student must:
To Know:
- a wide range of areas of culture that are undergoing intensive transformation under the influence
of the development of digital technologies;
- the specifics of the digital environment in the system of modern multicultural interactions
To Be able to:
- independently analyze and evaluate a wide range of digital culture phenomena in the modern
socio-cultural space
- apply modern methods that allow building professional interaction in a multicultural environment
when solving research and project problems of different levels
To Own:
- the main methods of analyzing the phenomena and artifacts of digital culture
- skills in organizing professional interaction in interdisciplinary research and in the development of
sociocultural projects and programs in a multicultural environment
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