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AHHOTAUMH NMPAKTHK 00pPa30BaTeJIbHOM MPOrpaMMbl BbICLIET0 00Pa30BaHuUs 110
HanpapjaeHHI0 noAroToBky 42.03.01 Pexsiama u ¢BsA3M ¢ 00111eCTBEHHOCTHIO,
HANpaBJIEeHHOCTH (Mpo¢uib) « bpeHaMHIoBbIE TEXHOJO0THHU B pekjiaMe / Branding
technologies in advertising»

YYEBHAS (ITPOPECCUOHAJIBHO-
O3HAKOMMUTEJIBHAS) TIPAKTHUKA / PROFESSIONAL
INTRODUCTORY PRACTICE

[IpakTuka ydeOHas (mpodeccroHaIbHO-03HAKOMHUTENIbHAS) OTHOCUTCS K 010Ky b2
(«IlpakTtuka») oO0s3aTenbHOM uacTu y4yeOHoro 1uiaHa. OpraHum3anusi MPaKTHKA
ocyliecTBisieTcss (PaKyJIbTETOM pEKJIaMbl U CBsI3eM C OOILIECTBEHHOCThIO Kadenpoi
OpeHIMHTa W BH3YyalbHbIX KOMMYyHMKauui. IlpakTuka HampaBieHa Ha (QopMHpOBaHUE
YHUBEPCAJIbHBIX, 001enpodeCcCUOHATbHBIX KOMIIETEHIIMH, COOTBETCTBYIOUIMX BHUAAM
npoeCCUOHATBHON AEATENbHOCTH: MAPKETUHTOBBINA; OpPraHU3alMOHHBIN; aBTOPCKUH;
TEXHOJIOTUYECKHI1; COI[UAIbHO-TIPOCBETUTEIBCKUH.

Lenb mnpakTUKWU: O3HAKOMJICHHE CTYACHTOB C OOS3aHHOCTSAMH M TOJTOTOBKA
CTYJEHTOB K pa0oTe B KayecTBe MEHEKepa Mo peKiiame, CIEUAINCTa M0 MPOJABHKEHUIO
U paclpoCTPAaHEHHIO NPOAYKIUH CpPEACTB MAacCOBOM HH(pOpMAIMU, YIIyOJieHHE
TEOPETUUYECKUX 3HAHUW W NPUMEHEHHE paHee IMOJIYYCHHbIX HAaBBIKOB B pPEIICHUU
KOHKPETHBIX MPAKTHYECKHUX 33734 B chepe peKyiaMmbl U CBs3€i ¢ 00IIECTBEHHOCTHIO.

3aauu MPaKkTUKU:

o0ecrieueHne aanTalyuy CTYACHTOB K Oyrymiei npodeccuu;

cOOp M aHanu3 MapKETUHTOBON HH(pOpMAIUH, NPOBEACHUE MapPKETHHTOBBIX
HCCIIEIOBaHUM; ydacTUE B OCYIIECTBJIEHUUM KOMMYHHMKAIIMOHHBIX ¥ MAapKETUHIOBBIX
IIPOrpaMM U IMPOEKTOB, HA OCHOBE MPUMEHEHHUS TEOPETUUECKUX 3HAHUM;

OIpeZIeJIEHUE MeCTa LeJIel U 3a]1a4 KOMMYHHKaIWi;

cbop 0000IIeHHEe U CUCTeMAaTHU3alls MaTepHalioB MO BCEM pa3zesiaM IpOorpaMMBI
npakTuky. [IpakTika HampaBieHa Ha (POPMHUPOBAHUE CIICIYIOIINX KOMIIETEHIIHIA:

YK-1. CnocobeH oOCymecTBIATh TIOUCK, KPUTUYECKMA aHalW3 M CHHTE3
uH(OPMAaLIUH, IPUMEHSATh CUCTEMHBIH MOAXO0/] U PEIICHHS TOCTABICHHBIX 3a/1a4

YK-7. Cnocoben MOJAEPKUBATH JIOJKHBIN YPOBEHb buzmaecKoi
MOJATOTOBJICHHOCTH JJIsI OOCSCIICUEHHUsS IMOJHOIECHHOW COUMATbHOW U MPOQPECCHOHATHHON
NesITeNIbHOCTH

VYK-8. CrnocobeHn co3gaBaTh W TOJIJAEPKUBATh B IMOBCETHEBHOW JKU3HU U B
npodeccCHoHaNbHON  J1eATENbHOCTH O€30MacHble  YCIOBUS KU3HEACSTENbHOCTH IS
COXPAaHEHHUsl MPUPOAHOM Cpelbl, 00eCIeYeHHs] YCTOMUMBOTO Pa3BUTHs OOIIECTBA, B TOM
YHClie IPU yTpo3e U BOSHUKHOBEHUHU YPE3BBIYANHBIX CUTYAlMi U BOCHHBIX KOH(DIUKTOB

VYK-9. CnocoGeH mnpuHHMaTh OOOCHOBAaHHBIE SKOHOMHYECKHE pEIICHUS B
Pa3IMYHbIX 00JACTSIX KUIHEACSITETLHOCTU



YK-10. CnocoGeH ¢opMHpOBaTh HETEPIUMOE OTHOIIECHHE K KOPPYMIIMOHHOMY
noBesieHUI0 obenpodeccuonanbubie kommnereHuu (OI1K)

OIIK-1 Crocoben co3gaBaTh BOCTpEOOBaHHBIC OOIIECTBOM H  HHAYCTpHUEH
MEINATeKCThl M (WIM) MEIUalpOAYKTbl, U (WIM) KOMMYHUKAIIMOHHBIE MPOIYKTHl B
COOTBETCTBHUHM C HOPMaMH PYCCKOTO M HHOCTPAHHOTO S3BIKOB, OCOOCHHOCTSIMH HHBIX
3HAKOBBIX CHCTEM

OIIK-2 CrmocoOeH y4yHTHIBaTh TEHACHIMM pa3BUTHS  OOIIECTBEHHBIX H
rOCYJJApPCTBEHHBIX WHCTUTYTOB JUISI WX Pa3HOCTOPOHHETO OCBEIIEHHS B CO3/1aBaeMBIX
MeIMATeKCTax U (WIK) MEAUANPOAYKTaX, ¥ (MJIM) KOMMYHHUKAIIMOHHBIX MPOIYKTax

OIIK-3. CriocobeH  HCIonb30BaTh MHOTooOpasue  JIOCTHKEHUMN
OTEYECTBEHHONH M MHUPOBOW KyJbTYphl B IpOLIECCe CO3AAHUS MEIUATeKCTOB M (WIIN)
MENANPOIYKTOB, U (MJIH) KOMMYHHKAIIHOHHBIX MTPOTYKTOB

OIIK-4. Crnoco0OeH oTBeYaTh Ha 3aMpoChl M NOTPEOHOCTH OOIECTBa
Y ayJAUTOPUH B MTPO(HECCHOHATLHON JACATEIbHOCTH
OIIK-5. CrocobeH y4uThIBaTH B MPOPECCHOHATBHON  JESTEIBLHOCTH

TEH/ICHIIMM DPA3BUTHS MEIUAKOMMYHHKAIIMOHHBIX CHCTEM pETHOHa, CTpaHbl M MHpa,
UCXON W3 TOJIMTHYECKUX M SKOHOMHUYECKHX MEXaHU3MOB HX (YHKIMOHHPOBAHUS,
MPABOBBIX U ATHUECKUX HOPM peryaupoBanus OITK-6. CrmocobeH  ucCmoyib30BaTh B
npoeCCUOHATBLHON  JIeATENPHOCTH  COBPEMEHHbIE  TEXHHYECKHE  CpeICTBa U
WHPOPMAIMOHHO-KOMMYHHKAITHOHHBIC TEXHOJIOTHH

OIIK-7. CrnocoOeH yuutTheiBaTh 3(PQPEKTHl U TOCIEIACTBUS CBOEH
poeCCHOHATBFHOMN IEATELHOCTH, CIIEIYs PUHITUIIAM COIMAIBHOW OTBETCTBEHHOCTH

Paboueill mporpamMmoil NpakTHKH MPeIyCMOTPEHBI CIEAYIOIINE BHUAbI KOHTPOJIS:
TEKYIIUi KOHTPOJb yCIIEBaEMOCTH B (pOPME OTYETa, MPOMEKYTOUHAS aTTecTaus B Gopme
3a4era ¢ OLICHKOM.

OOmmast TpyJ0€MKOCTh OCBOCHHS TTPAKTUKH COCTABIISICT 6 3aYETHBIX CTUHHII.

Educational practice (professional introductory) refers to block B2 (“Practice”) of
the mandatory part of the curriculum. The organization of practice is carried out by the
Faculty of Advertising and Public Relations, Department of Branding and Visual
Communications. The practice is aimed at the formation of universal, general professional
competencies corresponding to the types of professional activity: marketing;
organizational; author's; technological; social and educational.

The purpose of the practice: to familiarize students with the responsibilities and
prepare students for work as an advertising manager, a specialist in the promotion and
distribution of media products, deepening theoretical knowledge and applying previously
acquired skills in solving specific practical problems in the field of advertising and public
relations.

Practice objectives:

ensuring the adaptation of students to their future profession;

collection and analysis of marketing information, marketing research; participation
in the implementation of communication and marketing programs and projects, based on
the application of theoretical knowledge;

determination of the place of goals and objectives of communications;

collection, generalization and systematization of materials on all sections of the
practice program. The practice is aimed at developing the following competencies:

UC-1. Able to search, critically analyze and synthesize information, apply a
systematic approach to solve tasks

UC-7. Able to maintain the proper level of physical fitness to ensure full-fledged
social and professional activities

UC-8. Able to create and maintain safe living conditions in everyday life and in
professional activities to preserve the natural environment, ensure the sustainable



development of society, including in the event of a threat and the occurrence of
emergencies and military conflicts

UC-9. Able to make informed economic decisions in various areas of life

UC-10. Able to form an intolerant attitude towards corrupt behavior

GPC-1 Capable of creatingdemanded by society and industry media texts and (or)
media products, and (or) communication products in accordance with the norms of Russian
and foreign languages, features of other sign systems

GPC-2 Capabletake into account the development trends of public and state
institutions for their versatile coverage in the created media texts and (or) media products,
and (or) communication products

GPC-3. Capable use the variety of achievements of domestic and
world culture in the process of creating media texts and (or) media products, and (or)
communication products

GPC-4. Able to respond to the demands and needs of society and
the audience in professional activity
GPC-5. Capable take into account in professional activities the trends in

the development of media communication systems of the region, country and the world,
based on the political and economic mechanisms of their functioning, legal and ethical
norms of regulation of the OPK-6. Capable use modern technical means and information
and communication technologies in professional activities

GPC-7. Capable take into account the effects and consequences of
their professional activities, following the principles of social responsibility

The work program of the practice provides for the following types of control: current
monitoring of progress in the form of a report, intermediate certification in the form of a test
with an assessment.

The total labor intensity of mastering the practice is 6 credit units.

HAYYHO - UCCJIEJOBATEJIbCKAS PABOTA / / RESEARCH WORK
Tun npaxmuxu - [Ipouzeoocmeennas.
Buo npaxmuxu- Hayuno-uccnedosamenvckas paboma (HUP).

1.1 Hesp u 32124 NPAKTHKHA

Lleny HUP - pa3BuTHE NEPBUYHBIX HABBIKOB CAMOCTOSTEJIBHOW TMO3HABATEIbHOMN
HAyYHO-MCCIIEIOBATENIbCKOM  NEATENbHOCTH  CTYAEHTOB,  (OpPMUpOBaHHWE Y  HHUX
npo(ecCUOHAIBHOTO  MHUPOBO33PEHHS B  ONPEAENIEHHOM o00nacTd U CIIOCOOHOCTH
MCIIONB30BaHUS HAYUHBIH UCCIIEIOBATEIbCKUH anmapar B MPaKTHKE

3aoauu HUP:

— 3aKpEIUICHUE TEOPETUUECKUX 3HAHUM;

— pacupenue npodeccuoHanbHbIX 3HAaHUH, OTYUYEHHBIX UMH B IIpoliecce 00ydeHUs
o pucrummaaM OOIT;

— BeneHue Oubnmorpaduyeckoid  pabOTBI € MPHUBICYCHHEM  COBPEMEHHBIX
WH(POPMAITMOHHBIX TEXHOJIOTH;

— TIOCTaHOBKa W pelIeHHe 3a7a4 MpodeccHoHaTbHON NeATEIbHOCTH, BO3HUKAIOIIUX B
XOJI€ BBIMOJIHEHUS HAyYHO-HCCIIE0BATENLCKOM PaboThI;

— BBIOOp HEOOXOIMMBIX METOJOB HCCleoBaHUsA (Momu(UKalus, aganTaius
CYLIECTBYIOIIUX), MCXOAS W3 3aJad KOHKPETHOTO HCCIEAOBAaHUS U TMPOEKTHOU
paboThI;

— TpPUMEHEHUE COBPEMEHHBIX HH(POPMAIMOHHBIX TEXHOJOTUH TIpU MPOBEICHUH
HAyYHBIX U MIPUKIIATHBIX HCCIEI0BaHUM;



— aHanM3 M 00paboTKa TMOMYyYEHHBIX pEe3yJabTaToB, NPEACTAaBICHHE HUX B BUJE
3aBEpIICHHBIX HAyYHO-HCCIIEOBAaTEIbCKUX pa3padoOTOK (OoT4yeTa 1O Hay4yHO-
HCCIIeI0BATENIbCKON paboTe, TE3UCOB JOKIIAa/I0B, HAyUYHBIX CTaTel)

— TIpe3eHTauus M MyONuYHas 3alluTa CBOMX HAyYHBIX HCCIEIOBAHUN U MPOEKTHBIX
pa3zpaboTOK.

B pesynbrare 0CBOCHUS MPAKTUKU O0YUYAIOLIMIACS JOJIKEH:

3Hamb OCHOBHBIE TEOPETHKO-METO/0JIOTHYECKUE TOJ0KEeHUs B ¢uinocoduu, poib
MH(POPMALMN B CUCTEME HAYYHOTO 3HAHUS; CUCTEMY JIOTMYECKOM apryMEHTAalud U METOMbI
novcka WHGOPMAIMK; METOJbl OLIEHKH PECYpCOB, YCJIOBMH, CpEACTB U BpPEMEHHOMU
NEPCIEKTUBBI; METOABI (DOPMYIHUPOBKH I COOCTBEHHOH IEATENbHOCTH OT  PECypCOB,
YCIIOBUM, CPEICTB U BPEMEHHOW MEPCIEKTUBOM; MTOCTHKEHUS OTEYECTBEHHOM M MHUPOBOM
KyJABTYpbl; JOCTHXKEHHMSI OTEYECTBEHHOM M MHMPOBOM KYIBTYpBl, a TaKXKe CpEICTBa
XyJ0KECTBEHHON BBIPA3UTEIBbHOCTH JMHTBUCTUYECKOTO, BU3YaJIbHOTO,
KHHEMOTarpagpuueckoro, Te€arpajbHOTO, MY3bIKAJIBHOTO XapakTepa; TEeHACHIMU pPa3BUTHUS
OOIIECTBEHHBIX M TOCYIAapCTBEHHBIX HHCTUTYTOB; METOIbl TIpajaluii  MmoTpedHOocTed u
TUNHU3AIMKA Pa3HbIX ayAUTOPHiA; CIIOCOOBI MOJMy4YeHHs HHGOpMALUU O TOTPEOHOCTIX U
MHTEpecax LEJEeBbIX ayIUTOPH / TpymI 00IIeCTBEHHOCTH; BUIBI U 0a30BbIE XapaKTEPUCTUKU
TEXHUYECKOTrO0 O00OpYyIOBaHHMS W NPOrPaMMHOIO obOecreueHHs, HeoOXOAUMOro JJis
npodeccuoHaNbHON  NIeATENbHOCTH; MPUHIUIBI  PaOOThI COBPEMEHHBIX IH(PPOBBIX
YCTPOMCTB, IUIaTGOPM U  MPOrpaMMHOrO  oOecreueHHs; MPUHLUUIBl  COLHAIbHOU
OTBETCTBEHHOCTH U ATHUECKHE HOPMBI, IPUHSATHIE B PO eCcCHOHANIbHOM cdepe .

Ymemv mpuUMEHSATh KOHLENTyaJIbHbIE MOAXOMBI (MIOCOGUHM K M3YYEHHUIO NPHUPOJBI
nH(pOpMaIUK; aeKBaTHO OLICHUBAET COBPEMEHHBIC SIBICHUS U TPOILECCHl B OOIIECTBEHHOM
KU3HU U apIYMEHTHUPOBAaHHO OTCTAUBATh CBOIO MO3UIINIO; ONPEAEISITh IPUOPUTETHHIE LIETU B
CBOCH JEATENIbHOCTH U OMNpeAeNsATh MyTH MX JOCTHKEHHUS; ONPEAeNATh aKTyalbHOCTb
TEH/ICHIIUI pa3BUTUS OOIIECTBEHHBIX M TOCYAAPCTBEH-HBIX MHCTUTYTOB M UX BIHUSHHME Ha
ayIUTOPHIO; BBICTpaMBaTh TPACKTOPHIO JOCTMIKEHMSI L€ B 3aBUCUMOCTH OT €€
(bOpMyYTUPOBKH, ONpeaessieT KOHPUTypalUio PecypcoB M CPEACTB IS €€ JOCTHKCHHS;
OPUEHTHPOBATbCS B JOCTHKEHHMSIX c(depe OTEeUeCTBEHHOIO U MHUPOBOTO KYJIBTYPHOTO
IIPOLIECCAxX; MCIIOJIb30BaTh Pa3IUYHBIE CPENCTBA XYIOKEACTBEHHON BBIPA3UTEIIBHOCTH IIPU
CO3/laHMU  MEIMATEeKCTOB  WJIM  KOMMYHHUKAIIUOHHBIX  IPOAYKTOB; COOTHOCHUTH
COILIMOJIOTMYECKUE [JaHHbIE C 3alpocaMd M NOTPeOHOCTAMH OOIIecTBa M OTACIbHBIX
ayIUTOPHBIX TPYIII; ONPEAEATh OCHOBHBIE XapaKTEPUCTUKH LEIEBON ayAUTOPUHU, UMEIOIINE
3HAQUEHUs] TPU CO3JAaHMU TEKCTOB PEKJIaMbl U CBsI3€i ¢ OOIECTBEHHOCTHIO M (MJIM) WHBIX
KOMMYHHUKAIIHOHHBIX TPOIYKTOB; OMNPEAENATh HEOOXOonUMble TpeOOBaHUS K TEXHUYECKOMY
00OpYIOBaHUIO M TMPOrPaMMHOMY OOECIEUYEHHIO; HCIOJIb30Bab COBPEMEHHbIE HH(POBbIE
yCTpoOiCTBa, TIaTGOPMBI M MPOrpaMMHOE 00ECIIEUeHHE; OLIEHUBATh PE3YJbTaThl C MO3UIIUU
COLIMAJIbHOW OTBETCTBEHHOCTH M MIPUHSTHIX HOPM.

Braoems cucTeMHBIM MBIIIICHUEM TPU U3YYEHUH TPUPObI HHPOPMALIMK; CUCTEMHBIM
MOJXO/IOM TpPU OIEHKE COBPEMEHHBIX SIBICHHS M IPOLECCHl B OOIIECTBEHHOW >KU3HU;
CIIOCOOHOCTBIO OIIGHMBAaTh PECYPCHI, YCJIOBHS, CPEACTBA, BPEMEHHYIO IEPCIEKTHBY, B
COOTBETCTBUM C YEM ONpPENENATh HMHAWKATOPBl PE3YIbTATOB JOCTHKEHUS IIEJIN;
CIIOCOOHOCTBIO JOCTUTaTh MOCTABJICHHBIX IIeJiel B COOCTBEHHOW NEATENbHOCTH, C YUYETOM
YCIIOBUH, CpPEACTB, BPEMEHHOW IEPCHEKTHBBI, B COOTBETCTBUM C YEM  OIPEIEISTH
PE3yIBTaTUBHOCTh COOCTBEHHON TPAeKTOPUU PaA3BUTHSI; CIIOCOOHOCTBHIO CO3/1aBaTh TEKCTHI
peKiiaMbl U CBs3el ¢ OOIIECTBEHHOCTHIO C YYETOM TEHJCHLUH pa3BUTHs OOIIECTBEHHBIX U
TOCYIapCTBEHHBIX HWHCTUTYTOB; KpYro3opoM B cdepe OTEeYeCTBEHHOT0O U MHPOBOTO
KyJBTYPHOTO IpOIecca; CIOCOOHOCTBIO CO3/1aBaTh MEIUATEKCTOB WJIM KOMMYHHMKAIIMOHHBIX
MPOAYKTOB C HCIOJIb30BAaHUEM PA3JIUYHBIX XyHI0KECTBEHHO-BBIPA3UTEIbHBIX CPEACTB U
YUUTBIBaTh JIOCTH)KEHUS OTEUECTBEHHOM M MHUPOBOH KyJIbTypbl; METOJAaMH OLICHKH
MOTPEOHOCTU 00IIecTBa OTACIBHBIX AyIUTOPHBIX TPYMI; METOJAaMH CO3/IaHUsl TEKCTOB JUIS
peKiIaMbl M CBSI3eH C OOLIECTBEHHOCTHIO M (MJIM) MHBIX KOMMYHHUKAI[MOHHBIX MPOIYKTOB, C



yU4ETOM  TIOTPEOHOCTEH ¥ XapaKTEepPUCTHK IEJICBOM ayIUTOPHU; HABBIKOM BBIOOpA
TEXHUYCCKOT'O O60py210BaHI/I$I u MIporpaMMHOIO oOecneueHns JJIs1  BBIIIOJIHEHUS 3a1a4
npoeCCHOHAILHON JICATEILHOCTH; CIIOCOOHOCTBIO CO3/1aBaTh TEKCThI PEKJIaMbl M CBSI3EH C
OOIIECTBEHHOCThIO U (WJIM) MHBbIE KOMMYHHUKAI[MOHHBIE MPOIYKTHI, UCIIOJIb3Ys] COBPEMEHHbBIE
UQPPOBBIC  YCTpOiCTBA, IUIAT-GOPMBI M MPOTPAMMHOE OOCCIICUCHUE, MPUHITUIIAMU
COI_[I/IaHBHOfI OTBETCTBECHHOCTH HW OTHYCCKMMU HOPMaM, IIPUHATBIM HpO(l)eCCI/IOHaJ'II)HBIM
COO0O0IIIECTBOM B COOCTBEHHOU /IeATEeILHOCTH B chepe

Type of practice - Industrial.
Type of practice - Research work (R&D).

1.1 Purpose and objectives of the practice

Research goal- development of primary skills of independent cognitive research
activities of students, the formation of their professional worldview in a certain area and the
ability to use the scientific research apparatus in practice

Research tasks:

— consolidation of theoretical knowledge;

— expansion of professional knowledge obtained by them in the process of training in

the disciplines of the PEP;

— conducting bibliographic work with the involvement of modern information

technologies;

— setting and solving problems of professional activity that arise in the course of

performing research work;

— selection of the necessary research methods (modification, adaptation of existing

ones), based on the objectives of a particular study and project work;

— application of modern information technologies in scientific and applied research;

— analysis and processing of the results obtained, their presentation in the form of

completed research developments (research report, abstracts, scientific articles)

— presentation and public defense of their scientific research and design

developments.

As aresult of mastering the practice, the student should:

To know basic theoretical and methodological provisions in philosophy, the role of
information in the system of scientific knowledge; a system of logical argumentation and
methods of information retrieval; methods for assessing resources, conditions, means and time
perspective; methods for formulating the goal of one's own activity from resources,
conditions, means and time perspective; achievements of domestic and world culture;
achievements of domestic and world culture, as well as means of artistic expression of
linguistic, visual, cinematographic, theatrical, musical nature; trends in the development of
public and state institutions; methods of gradation of needs and typification of different
audiences; ways to obtain information about the needs and interests of target audiences /
public groups; types and basic characteristics of technical equipment and software required
for professional activities; principles of operation of modern digital devices, platforms and
software; principles of social responsibility and ethical standards adopted in the professional
field.

1o be able to apply the conceptual approaches of philosophy to the study of the nature
of information; adequately evaluates modern phenomena and processes in public life and
reasonably defend their position; determine priority goals in their activities and determine
ways to achieve them; determine the relevance of trends in the development of public and
state institutions and their impact on the audience; build a trajectory for achieving the goal,
depending on its formulation, determines the configuration of resources and means to achieve
it; navigate the achievements in the sphere of domestic and world cultural processes; use
various means of artistic expression when creating media texts or communication products;



correlate sociological data with the requests and needs of society and individual audience
groups; determine the main characteristics of the target audience that are important when
creating texts for advertising and public relations and (or) other communication products;
determine the necessary requirements for technical equipment and software; use modern
digital devices, platforms and software; evaluate the results from the standpoint of social
responsibility and accepted norms. important in the creation of texts for advertising and public
relations and (or) other communication products; determine the necessary requirements for
technical equipment and software; use modern digital devices, platforms and software;
evaluate the results from the standpoint of social responsibility and accepted norms. important
in the creation of texts for advertising and public relations and (or) other communication
products; determine the necessary requirements for technical equipment and software; use
modern digital devices, platforms and software; evaluate the results from the standpoint of
social responsibility and accepted norms.

To own systems thinking in the study of the nature of information; a systematic
approach in assessing contemporary phenomena and processes in public life; the ability to
evaluate resources, conditions, means, time perspective, in accordance with which to
determine the indicators of the results of achieving the goal; the ability to achieve goals in
their own activities, taking into account the conditions, means, time perspective, in
accordance with what to determine the effectiveness of their own development trajectory; the
ability to create texts for advertising and public relations, taking into account the development
trends of public and state institutions; outlook in the sphere of domestic and world cultural
process; the ability to create media texts or communication products using various artistic and
expressive means and take into account the achievements of domestic and world culture;
methods for assessing the needs of the society of individual audience groups; methods of
creating texts for advertising and public relations and (or) other communication products,
taking into account the needs and characteristics of the target audience; the skill of choosing
technical equipment and software to perform the tasks of professional activity; the ability to
create advertising and public relations texts and (or) other communication products using
modern digital devices, platforms and software; principles of social responsibility and ethical
standards adopted by the professional community in their own activities in the field

IMPOU3BOACTBEHHASA (ITPO®ECCHOHAJIBHO-TBOPYECKAS) ITPAKTUKA /
PROFESSIONAL CREATIVE PRACTICE

«IIpakTuka mpousBojcTBeHHAS (TIPO(HECCHOHATHEHO-TBOPUYECKAS)» OCYIIECTBIIACTCS
(akyIbTeTOM peKJIaMbl U CBSI3€i C OOIIECTBEHHOCThIO Kadeapoit OpeHAnHra U BU3yaIbHBIX
kKoMMyHHKaluil. Llens npaktuku: dopmMupoBaHue npodeccruoHalbHBIX YMEHUI UM HaBBIKOB
gyepe3 yriayOJeHre TEOPEeTHUECKHX 3HAHWA M MPUMEHEHUE paHee MOTYYCHHBIX HABBIKOB B
PEIICHUN KOHKPETHBIX MPAKTHYCCKUX 3a71a4 B C(i)epe MapKCTHUHTA.

OcHoOBHBIE 337]a41 TPAKTHKU:

° Pa3sBUTHUC YMCEHUA IIPOBOIMTH Hay‘IHO-O6OCHOBaHHLIﬁ aHaJIn3
OpPraHM3AIMOHHOW CTPYKTYphl TPEANpUATHS, OW3HEC — MOJpa3AeiCHHId, MPOITYKTOBO-
PBIHOYHBIX KOMOWHAUUN U PBIHKOB, BXOISMIMX B cdepy AEATEIbHOCTH NPEIIPUITHS C
MOMOIIBI0 COBPEMEHHBIX METOJIOB HCCJIEIOBAHUM i UX BCECTOPOHHETO HW3YYCHUS U
OITHCAHUS;

. KOMIUIGKCHOE M3yYeHHWE U aHaju3 BHEIIHeW W BHYTPEHHEH CpeIlbl
ACATCIIBHOCTU MPCATIPUATUA,



. olpelielieHue  MOTpeOHOCTH B HMH(OPMAIMOHHOM  OOecreYeHun
NESTeIbHOCTH ~ NPEANnpHUsTHUsS Ha  pbIHKE, a Takke B  COBEpUICHCTBOBAHUU
KOMMYHHKAIIMOHHOM J1€ATENbHOCTH;

. cObop, 0000IICHNE W CHUCTEMATH3allds MaTepHUalioB Il BCEX pa3esioB
nporpaMMbl  TpakTUKu. IlpakTuka HampaBieHa Ha (QOPMHUPOBAHUE — CIEAYIOMIUX
KOMIIETECHINH:

VYK-1. CnocoGeH oCymecTBISATh IOMCK, KPUTHUECKUH aHamM3 M CHHTE3
nH(pOpMaluY, TPUMEHSATh CUCTEMHBIN MOJIXOA sl pEHICHUs TOCTABJICHHBIX 33724

VYK-2 CnocobeH ompeaensaTb Kpyr 3ajad B paMKaxX IIOCTaBIEHHOW WENu |
BbIOMpaTh ONTUMAJIBHBIE CIOCOOBI MX pELIEHUs, UCXOAS W3 JACUCTBYIOUIMX MPaBOBBIX
HOPM, UMEIOIINXCS PECYPCOB U OIPaHUYECHHUN

VK-3. Cnoco0GeH OoCyHIeCTBIISITh COIMATBHOE B3aMMOJICHCTBHE W PEaTM30BHIBATH
CBOIO POJIb B KOMaH/IE

VK-4. CmocoOeH OCyIIECTBIATh JICJIOBYI0 KOMMYHHUKAIIMIO B YCTHOM U
NUCbMEHHOW (QopMax Ha rocyaapcTBeHHOM s3bike Poccuiickoit ®enepanuu  u
MHOCTPaHHOM(BIX) sI3bIKE(ax)

YK-5. CrnocobeH BOCIpHHHMAaTh MEXKYJIbTYpHOE pazHoOoOpasue oOIecTBa B
COLIMAJIbHO- UCTOPHUECKOM, 3TUYECKOM U (PUI0cOPCKOM KOHTEKCTAaxX

IIK-1 CnocoGeH NpoBOAWTH MapKETUHIOBBIE HCCIEIOBAHMUSA C HCIOJIb30BAaHUEM
MHCTPYMEHTOB KOMIUIEKCa MapKETHUHTa

[1K-2 ymeet co3znaBaTh HH(GOPMALMOHHBIE MaTepHAaIbl IS caifTa

B pesynbrare ocBOoeHUS IPAKTHKU O0YUYAIONTUIICS TOJKEH:

3HaTBI BapI/IaHTI)I pemeHI/m 10 YCTpaHeHI/IIO BBISIBJICHHBIX HECIOCTAaTKOB.

YMeTh: 00O0CHOBBIBATH BBIOOpP pAIIMOHATBHBIX MEPOIPHUITHI U TPEIJIOKEHUH,
VIIyqIIaonmx (akTHIecKoe MOJI0KEHHUE JIeT B HCCIISTYEMOM O0BEKTe.

Brnagerp: MeromamMu TPUHATHS H  peald3allid HAa OCHOBE TOJTYYEHHBIX
TeOpeTquCKHX 3H3HHI71 yr[paBJ'IeH'-IeCKI/IX pemeHI/Iﬁ, a TAaKXeE KOHTpO.]'IfI HUX HCIIOJIHEHUS,
MeToJaMid  HMH()OPMAIIMOHHO-  AHAJIUTUYECKOW M CaMOCTOSTENBHONH  Hay4HO-
HCCTIE0BATEIIbCKON paboTHI.

PaGouelt mporpamMmoii MpeaycMOTPEHBI CIEAYIONUE BHIBI KOHTPOJIS: TEKYIIUH
KOHTPOJIb YCIIEBAeMOCTH B (hopMe OoTdeTa, IPOMEKYTOUHAs aTTecTanus B popme 3adeTa ¢
OLICHKOI.

OO01mas TpyA0eMKOCTh OCBOCHUS TIPAKTHKH COCTABIISIET 9 3a4ETHBIX €IHHHII.

"Production practice (professional and creative)" is carried out by the Faculty of
Advertising and Public Relations, Department of Branding and Visual Communications. The
purpose of the practice: the formation of professional skills and abilities through the
deepening of theoretical knowledge and the application of previously acquired skills in
solving specific practical problems in the field of marketing.

The main tasks of the practice:

. development of the ability to conduct a scientifically based analysis of the
organizational structure of the enterprise, business units, product-market combinations and
markets within the scope of the enterprise using modern research methods for their
comprehensive study and description;

. comprehensive study and analysis of the external and internal environment
of the enterprise;

. determination of the need for information support for the activities of the
enterprise in the market, as well as for the improvement of communication activities;

. collection, compilation and systematization of materials for all sections of
the practice program. The practice is aimed at developing the following competencies:



UC-1. Able to search, critically analyze and synthesize information, apply a
systematic approach to solve tasks

UC-2 Is able to determine the range of tasks within the set goal and choose the best
ways to solve them, based on the current legal norms, available resources and restrictions

UC-3. Able to carry out social interaction and realize their role in the team

UC-4. Able to carry out business communication in oral and written forms in the
state language of the Russian Federation and foreign language(s)

UC-5. Able to perceive the intercultural diversity of society in the socio-historical,
ethical and philosophical contexts

PC-1 Able to conduct marketing research using marketing mix tools

PC-2 is able to create information materials for the site

As a result of mastering the practice, the student should:

To know: solutions to eliminate the identified deficiencies.

To be able to: justify the choice of rational measures and proposals that improve the
actual state of affairs in the object under study.

To own: methods of adoption and implementation on the basis of the obtained
theoretical knowledge of management decisions, as well as control over their
implementation; methods of information-analytical and independent research work.

The work program provides for the following types of control: current monitoring
of progress in the form of a report, intermediate certification in the form of a test with an
assessment.

The total labor intensity of mastering the practice is 9 credit units.

MMPOU3BOJACTBEHHAS (INTPEJJAUITJIOMHAS) IIPAKTHUKA / PRE-DIPLOMA
PRACTICE

[IpakTka MpoU3BOACTBEHHAs (MPEAIUIUIOMHAsI) BXOJUT B OJIOK NMPaKTHK y4eOHOro IUIaHa,
dbopMHpyeMbIii yJacTHUKaMH 00pa3oBaTENbHBIX OTHOIICHWH. OpraHu3anus TpPaKTUKA
ocyuiecTBisieTcs kadeapoit OpeHauHra 1 BU3yalabHbl KOMMYHHKAIUHA.

Legbl0 NPAKTHKHU: SBISIETCS IMOJITOTOBKA CTYACHTOB K BBHIMIOJIHEHUIO BBITYCKHON
KBAJTM(PHUKAIIMOHHOHN paboTHI.

OcHOBHBIE 321a4M IPAKTHKH:

o OCYILIECTBIIIIOT TIOMCK, OTOOp M H3ydyeHHE HEOOXOAMMOM Ui HamuCaHHS
BKP undopmaruu.

o IIPUMEHEHNE TEOPETUYECKUX 3HAHUM M paHee IOJIyYEHHBIX HAaBBIKOB B
pElIeHNN KOHKPETHBIX MPaKTUYECKHUX 3a7a4 B chepe KOMMYHUKALIU;

o 3aKpeIuieHue HaBBHIKOB cOOpa M aHaln3a MapKeTUHTrOBOW HWH(OpMaluwy,
IIPOBEJICHUS MapKETUHT OBBIX HCCIeI0BaHUH, y4acTus B OCYIIECTBIICHUU

KOMMYHHMKAIIMOHHBIX NPOIpaMM M IPOEKTOB B COOTBETCTBMM C LEIBI0 U 3aJadyaMu
BBIITYCKHON KBaJTM(UKALMOHHON paboThI;

. IIPUMEHEHUE TEOPETUYECKUX 3HAHUH M  IPAKTHUUECKUX  HABBIKOB
(mpuoOpeTeHHbIX 3a BpEeMsI MPOXOXKACHHS MPENbIAYyIIMX BHAOB MPAKTUKH) Ui aHAJIW3a
OpraHU3aI[MOHHO-YIIPABICHUECKOW CTPYKTYphl OpraHu3aluid, NpeanpUsaTHHA, KOMIaHUH,
OW3HeC — MoApa3IeIeHU U Tp.;

o onpezesieHue MecTa, Leneld u 3a1ad pexiaMbl 1 CO B opraHu3anmsx U Ha
MPEANPUATHSIX;
o KOMILUIEKCHOE U3y4€HHME M aHajiu3 BHEIIHEH W BHYTPEHHEH Cpefsl

NESTeIbHOCTH NPEINpUSITUA M OpraHu3aluii B COOTBETCTBUU C BBIOpaHHOM TeMOil
BBIITYCKHON KBaTH(UKALIMOHHON padoThI;
. ompeneneHue  MoTpeOHOocTH B WHOOPMAIMOHHOM  oOecleueHuun



JCSATEIbHOCTH TPCANPUSATHS WM OpraHW3allid Ha pbIHKE, a TakkKe B pa3paboTke u
COBEPIIICHCTBOBAHMH KOMMYHHUKAI[HOHHOMN JESTEIbHOCTH;

° coop o0oOmIeHre ¥ cHcTeMaTh3allds MaTepHhalioB I BCEX pa3/IelioB
BBIITYCKHOM KBaJTM(UKALMOHHON PabOTHI.

[TpaxTHka HampaBieHa Ha (pOpMHUpPOBAHHUE CIAEAYIOIIUX KOMIIETEHIINH:

YK-2 CriocobeH omnpenensTh Kpyr 3ajad B paMKaxX MOCTaBJICHHOW €M U BHIOMPATh
ONTHUMAaJbHBIE CHOCOOBI HX pEUIeHHs, HCXOJsi U3 JEHUCTBYIOIIMX IPABOBBIX HOPM,
UMEIOLINXCS PECYPCOB U OTPAaHUUYEHUI

YK-4. CnocobeH ocymiecTBIsATh ACTOBYI0 KOMMYHHUKAIIMIO B YCTHOM M MHUCHhMEHHOM
¢dopmax Ha rocyapcTBeHHOM si3bike Poccuiickoit @enepannu 1 HHOCTPaHHOM(BIX) s3bIKe(ax)

YK-9 CrniocobeH npuHHMaTh 000CHOBAHHBIE IKOHOMUYECKHE PELICHUS B Pa3IMUHBIX
00J1aCTIX )KU3HEACATEILHOCTH

VYK-10. Cnocoben ¢opMHUpoBaTh HETEPIIMMOE OTHOIIEHHE K KOPPYNIHOHHOMY
MIOBE/ICHUIO aBTOPCKasl 1€ATEIbHOCTh

[IK-1 CnocobGeH mNpoOBOJWTh MapKETHHTOBBIC HCCICIOBAHUSA C HCIOJIb30BaHUEM
MHCTPYMEHTOB KOMIUIEKCA MAPKETHUHIA

[1K-2 ymeeT coznaBaTh HHPOPMAIIMOHHbBIE MaTEepHalIbl ISl caiiTa

B pesynbrare 0cBOCHUS MPAKTUKU 00YUarOIIUIiCs JOKEH:

3HaTh: CHEUMAIU3UPOBAHHbIE KaOMHETHbIE MeETOJbl cOopa HHPOpMAIMH U
uccnenoBanuii: PEST- anammus cpenpl, SWOT-ananu3 mnpoaykra WM MpeaNpHUATHS,
COTIOCTABUTEIIbHBIN aHAIIN3 JCSITEIIBHOCTA KOHKYpeHTOB (MeTogoM M. [loptepa, ®@. Kotnepa,
KOK. JlamGena), PKOHOMMKO- MaTeMaTH4YE€CKHE METOJ(bl, KOMIIBIOTEPHBIE TEXHOJIOTUU
00paOOTKM JaHHBIX, TaOJWYHbIE METOAbl JJIsi aHaliu3a, IPOBECTH KOHTEHT-aHAJU3
MatepuanoB B CMU u conanbHbIX CETEN HHTEPHETA

YMeTh: COCTaBIAIOTCS AHAIUTUYECKUE TaONuIbl, TpapuKkd, cxembl U T.A. (IO
MaTepuaiaM KOMIIaHHH, CTATUCTHYECKUX COOPHUKOB), CTPYKTYpPbI aCCOPTUMEHTA, MOPTQens
TOPrOBBIX MapoK, IEHOBOW M JAUCTPUOYTHBHOW NOJUTHKHU; JAEMOHCTPUPOBATH YpPOBEHBb
MOJTOTOBJICHHOCTH K CAMOCTOSTEIIbHON PO ECCUOHATIBHOM 1A TeIbHOCTH,

BBISIBJISITH TIOJIO’KUTENIbHBIE M OTPHUIATENIbHBIE CTOPOHBI IEATEIBHOCTH MPEANPUATHS,
(bakTopsl BIUSHHUA Ha JEATEIBHOCTb, M3y4YaTh KOHKYPEHTHYIO Cpely, CUJbHBIC U Cla0ble
CTOPOHBI ~ JESATENIbHOCTH  NPSIMBIX W  KOCBEHHBIX KOHKYPEHTOB, a TaKke HX
KOMMYHHKAI[MOHHYI0 aKTUBHOCTb;

Bmanets:

HaBbIKAMHU ONMCAHUS CTPYKTYpbl M CHUCTEMBI YIPABIEHUS; KOMMYHHMKAI[MOHHOMN
Cpenbl, TPEIIIECTBYIONEH KOMMYHUKAIIMOHHOW JEATEIPHOCTH W KaMIaHWW, mpoduiei
1eneBblx Ipynn u ap. IIpemxycMoTpeHs! cienyromye BUABI KOHTPOJIS: TEKYIIUH KOHTPOJb
ycrneBaeMocTd B opMe oTyeTa, MPOMEXYTOUHAs aTTecTalus B popme 3a4eTa ¢ OLEHKOH.

OO01ast TPyJ0€MKOCTh OCBOCHUS MIPAKTUKU COCTABIIAET 9 3a4ETHBIX €TUHMII.

Work practice (pre-diploma) is included in the block of practices of the curriculum, formed
by the participants in educational relations. The organization of practice is carried out by the
department of branding and visual communications.
The purpose of the practice: is the preparation of students for the implementation of the
final qualifying work.

The main tasks of the practice:

o search, select and study the information necessary for writing the WRC.

o application of theoretical knowledge and previously acquired skills in
solving specific practical problems in the field of communications;

. strengthening the skills of collecting and analyzing marketing information,

conducting marketing research, participating in the implementation of communication



programs and projects in accordance with the purpose and objectives of the final qualification
work;

J application of theoretical knowledge and practical skills (acquired during the
passage of previous types of practice) to analyze the organizational and managerial structure
of organizations, enterprises, companies, business units, etc.;

. determining the place, goals and objectives of advertising and CO in
organizations and enterprises;
. comprehensive study and analysis of the external and internal environment of

enterprises and organizations in accordance with the chosen topic of the final qualification
work;

. determination of the need for information support for the activities of an
enterprise or organization in the market, as well as for the development and improvement of
communication activities;

. collection, generalization and systematization of materials for all sections of
the final qualifying work.

The practice is aimed at developing the following competencies:

UC-2 Is able to determine the range of tasks within the set goal and choose the best
ways to solve them, based on the current legal norms, available resources and restrictions

UC-4. Able to carry out business communication in oral and written forms in the state
language of the Russian Federation and foreign language(s)

UC-9 Able to make informed economic decisions in various areas of life

UC-10. Able to form an intolerant attitude towards corrupt behavior

PC-1 Able to conduct marketing research using marketing mix tools

PC-2 is able to create information materials for the site

As a result of mastering the practice, the student should:

To know: specialized desk methods for collecting information and research: PEST-
analysis of the environment, SWOT-analysis of a product or enterprise, comparative analysis
of competitors (by the method of M. Porter, F. Kotler, J.J. Lambin), economic and
mathematical methods, computer technology data processing, tabular methods for analysis,
conduct content analysis of materials in the media and social networks on the Internet

To be able to: analytical tables, graphs, charts, etc. are compiled. (based on the
materials of the company, statistical collections), assortment structure, portfolio of brands,
pricing and distribution policy; demonstrate the level of readiness for independent
professional activity,

identify the positive and negative aspects of the company's activities, factors
influencing activities, study the competitive environment, strengths and weaknesses of the
activities of direct and indirect competitors, as well as their communication activity;

to own:

skills in describing the structure and management system; communication
environment, previous communication activities and campaigns, profiles of target groups, etc.
The following types of control are provided: current monitoring of progress in the form of a
report, intermediate certification in the form of a test with an assessment.

The total labor intensity of mastering the practice is 9 credit units.
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